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Vol. 102, No. 1 = We would earnestly urge all of the 

f= trade to place their Import orders 

JAN. 7, 1926 : A i ' as soon as possible to avoid disap- 
pointment over late deliveries 


MORIMURA BROS., Inc 
nosso Whol Zora > Ln 
NEW YORK 


is 


Si) WE 


EARTHENWARES 


Holland, English, German, and Czecho Earthenwares in complete variety. 


The so popular short Dinnersets are shown in great numbers, and the Holland 
Factories are producing wonderful effects in their decorations. 
The Czecho-Slovakian Earthenware Factorics are making some wonderful 


glaze effects of which we show a large variety in 


Ash Trays, 
Vases, 

Flower Bowls, 
Cigarette Boxes, 
Hic, Kte: 


In English Earthenware there is an unexcelled variety of Rockingham Tea- 
pots, among which the Safety Lid Pot is a feature. 
There are many lines of Dinnerware. 


One of the strong points of the line is, of course, our “Blue Willow.” 


GEO. BORGFELDT & CO. 


111-119 East 16th Street NEW YORK 
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ZEH, SCHERZER & CO. 


This China has been known to the trade in the United States for half a century, as one of out- 


standing values. 
Its ever-new, up-to-date decorations on a beautiful, well-glazed body, at prices which allow a good 


margin of profit to the retailer, have made it exceedingly popular. 


BEYER & BOCK 


This manufacturer makes Fancy China and makes it right. 
The shapes of the Tea Ware are exceedingly pretty this year, and the mode of decoration is absolutely 
different from anything else in the market, and just what is required to add a tone of novelty to any China 


Department. 
RETSCH & CO. 
A special of this concern is its hard-body Chinaware with the open-work, or lace-effect, edge. 
On this, some of the most wonderful lustre effects are produced on many different anticles, including 
Comports on foot, and round and oval Baskets. 


on 3esides this, they have exceptional values in the staple articles, such as Salad Bowls, Cups and Saucers, 


Jugs, ete. 


' GEO. BORGFELDT & CO. 


S 111-119 East 16th Street NEW YORK 


689290 


Office, 


Four 
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Entered 


Crockery and Glass Journal, published weekly at New York, by Demarest 
45 East 17th 


as second-class 


TS OEE 


a 


Beautiful Decorations 


WHITES BOby 


HCC 


BOSTON OFFICE 
Chase & Francis 
122 Pearl St. 


Publications, Ince. 
matter 


1920, at the post 
January 7, 1926. 


Subscriptions, $3 per year. 
September 2, office at New 
Vols 202) Nora: 


York, under 


Editorial 
the act 


and 


of .March® 3, 


Advertising 
1879. 
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CPF 


Made in Pearl White Semi-Porcelain 


The C. C. Thompson Pottery Co. 


EAST LIVERPOOL, OHIO 


Manufacturers of 


DINNER WARE 


Samples may be seen in Room No. 680 at the Fort Pitt Hotel during 
the Pittsburgh Show or at the Factory Sample Room. 
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Why Isa Teapot? os 


S the idea wrong that 
the chief purpose of a 
teapot is to brew tea? 


That’s the idea the Hall 
China Company had when 
they started years ago to 
manufacture Hall’s Secret 
Process Fireproof China 
Teapots. 


Tea is a beverage of delicate flavor. 
It takes very little to destroy its 
aroma and its taste. Tea brewed 
in a metal pot quickly betrays its 
parentage. A real tea lover will 
have none of it. 


Or in a pot that is made of soft 
cheap clay pure tea is impossible. 
The glaze crazes, the porous body 
absorbs, and the musty stale flavor 
is soon with it for life. 


So Halls made teapots of thoroughly 
vitrified china; and they baked the 
glaze in one firing with the clay, 
so that Hall China Teapots cannot 


crack or craze from the heat. The 
gleaming white inside is just as 
white and gleaming after five 
years in daily use as when it is 
carried from the store. 


Hall’s China Teapots have thick 
walls too, that retain the heat and 
make the second or third cup still 
appetizingly hot. 


Finally, the Hall China Company 
have put beautiful decorations on 
their teapots, so that they are the 
pride of the American women who 
own them, and the desire of those 
who do not. 


Write for color sheet and prices. 


HALL CHINA COMPANY 


Largest Manufacturers of Fireproof Cooking China in the World 
EAST LIVERPOOL, OHIO 


(HAIL S TEAPOTS 


of Secret Process Fireproof China 
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Westmoreland 


Glass Company 
Grapeville, Pa. 


Announcement 


Our display during the 46th Annual Glass 
Exhibit as in former years, will be held in the 


Assembly Rooms, Fort Pitt Hotel 
Pittsburgh 
From January 11th to 30th 
A variety of beautiful new Shapes and new Designs 
in Colored, Decorated, Engraved, and Cut Glass- 


ware, also many attractive new shapes for 
Decorators and Cutters, will be shown. 


Re, 


hi 


We are also featuring reproductions of the 
old time Sandwich Glass which has 
again come into Vogue and these will 

be shown in high grade Crystal and 
beautiful shades of Amber, Green 
and Blue. 
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We cordially invite 
you to visit us 
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PRINCESS 
IVORY 
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SMITH-PHILLIPS 
PRODUCT 


ON DISPLAY 


at the 


Fort Pitt Hotel, Pittsburgh 
Room 776 


——________ January 11thetoeo0th 
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ANNOUNCING: 


A new shape in lvory Body 5 
Che MARY LAN D 
A new shapein SemiVitreous Porcelain 
Che YORK 
‘Now ready for the market- 


Gems in tapestry arose from the weavers inspi- 
ration. They are the gentus of imagination trans- 
formed into realities for a worlds enjoyment. 
Soin each work of pottery an artist first dreamed 
and then created. 


he Cowin@Rnowles Wes 


CHINA COMPANY 


EAST LIVERPOOL, OHTO 
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Eleven 


Three 
Very Snappy Items 


That will liven up your stock 


All made in the very 


Fascinating Colors 
. of the 


Latest Vogue 
Amber, Green, Blue 
Amethyst and Crystal 


No. 10. Smoker Set, consisting of 
Cigarette Box, holding 30 cigarettes, 
two small Ash Trays and a large Tray 
on which they stand. Packed 5 doz. 
sets in a barrel. 


No. 20. Ash Tray (patented). Abso- 
lutely new, expressly designed for 
pipe smokers. Has a very convenient 
pipe rest on one side and all the latest 
Ash Tray improvements, cigarette 
snuffers, cigar holders, positions for 
both box and paper safety matches. 
A Good 50c Retailer 


showing excellent profit. 


No. 10. 3 part Candy Box. Is7 inches 
and holds 1% lbs. Candy. This is 
made in all the above colors, and is 
also decorated with 

Beautiful Cuttings 


This is a $1.00 seller with a 
Most Satisfactory Profit 
Packed 414 dozen to a barrel. 
These and many other surprises await 
you at 
Our Display from January 11th to 
30th, Pittsburgh Exhibit, 
Rooms 712 and 714. 


New Martinsville Glass Mfg. Co. 


New Martinsville, W. Va. 
IRA M. CLARKE—General Manager 
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Equal to 
Silver Deposit 


But — 


Less Expensive 


CDR~ J 
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: : Quality Goods 
No. 2555/12 in. No. 2553/8 in. No. 2556/6 in. No. 2557/10 in. *) 
$5.75 doz. $2.75 doz. $1.75 doz. $3.75 doz. e ¢ 

No Packing Charges Popular Prices 


As usual, Dunbar continues to lead in offerings of 
Decorative Vases. 


Ce i i, ee i eS 
ee ee a a ae 


Our newest decoration being so perfect a copy of the expen- 
sive Silver Deposit vases, that they could easly be called 
VASES, were it not for our low prices. 


eS 
v— ae 


Nothing else you can use will “Pep up” your January Sales, 
and help you clean up your stickers, like a liberal showing of 
Dunbar Vases. 


—a a aA a ae 


Order Now for January Delivery 


Don’t fail to see exhibit of our “Quick Turnover” line, room 
1144, Fort, Pitt Hotel, Pittsburgh; Penna. January 11thero 
30th. 
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If you can’t arrange to visit the “Pittsburgh Show” be sure 
and visit our nearest showroom. 


| , f 
Baltimore, Md. Boston, Mass. } New York City Cincinnati, Ohic . 
29 South Hanover Street 99 Bedford Street i 10 West 23rd Street 52 Blymyer Building f 
Harry T. Thomas & Co. Wm. R. Amidon E. W. Hammond L. T. Ison A) 
Philadelphia, Pa. Chicago, III. ! Los Angeles, Calif. Detroit, Mich. y . 
906 Filbert Street 17 North Wabash Avenue 932 South Maple Avenue 315 Donovan Building ) 
\\. Jno. A. Nixon D. Saunders Company A. E. Shahan G. T. McCracken & Co. “\y 
Ny St. Paul, Minn. _ Denver, Colo. Pittsburgh, Pa. Milwaukee, Wis. f 
n(| 538 Bremer Arcade Building 1601 Emerson Street ; 954 Liberty Avenue Plankington Hotel A 
NA J. T. Pearce Co. Walter A. Songster Geo. R. West Sales Co. B. F. Prichard Me 
Ny San Juan, Porto Rico Habana, Cuba Toronto, Ont., Canada . Calgary, Alberta, Canada ) 
Wy, P. O. Box 134 Apartado 1061 é 268 Wychwood Avenue 328 West Eighth Avenue “Ny 
i O. D. Hoffman Caratini & Company Russell & Macleod Davis & Mcquarrie UN 
Ny Agents Wanted in Open Territory ) 
v i! 
' Dunb Fli Gl C | 
! unbar Flint ass Corporation 
Py 
My e e e f 
il Dunbar-Kanawha, West Virginia NY | 
« f | . 
\ | i! 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


Samples on Display 
Room 603, Wm. Penn Hotel 
and at the Home Office 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR & KNOWLES 
COMPANY 


East LIvERPOOL OHIO 
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Fred C. Reimer Company, Inc. 


49-51 W. 23rd Street, New York, N. Y. 


‘““Theresienthal Crystal” 


S.em Lines 
and 
Fancy Pieces 


“Schierholz” 
Art Dresden Flower Goods 


Lamp Bases, Center Pieces 
In New Decorations 


: 


“Venitian Glass” 


Artistic fancy pieces 


“Burgess & Leigh” 
English Earthenware 
Dinnerware 


Many new and attractive 
novelty lines for Art and 
Gift Departments 


Distinct Individuality, is expressed in the many nex additions to 
displays from the varied factories we represent exclusively in the 
| United States and Canada 


“Krautheim” | 


Bavarian Dinnerware | 


New and Pleasing 
Decorations and Shapes 


: 


“Royal Dux” 
Fayence and China Line 


Exquisite and Pleasing 
Bird Decorations 


“English Tea Pots” 


Beautiful and New 
Color Effects 


“Domestic Pottery” 
Lamp bases, artistic shapes 


Beautiful Effects in Color. 


Beautiful line of 
Shelley’s Bone China, 
Service plates and art goods 


: 


Lines from the above Factories will be displayed at the 


Pittsburgh Exhibit in Room 452, Wm. Penn Hotel 


Jack Jonas—In Charge 


January 7, 1926 
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Latest Pope-Gosser Creation 


Complete New Shape Combining 


ART INDIVIDUALITY UTILITY 
iat Now on Display 
Ira A. Jones Co. Ed. F. Bokee 


Chicago, III. Baltimore, Md. 


Himmelstern Brothers 
San Francisco Seattle Los Angeles 


Factory and Main Office—COSHOCTON, OHIO 


TIERONE C oscenk Pina Conant 


Specializing in High Quality Light W eight 
Dinner Ware for over Twenty Years 


Le ARAAD 
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American Clay Products 


Company 
Zanesville, Ohio 
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World's Largest Manufacturers 


of Stoneware 


ee 


eye .e .oe wo yo: 


Flower Pots, Mixing Bowls, 
and Kitchen Specialties 
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Owning and Operating Modern Tunnel Kiln Factories 
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oo. eS 


Superior Quality Wares— 


=== 


Prices Competitive 
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Complete Lines on Display During Annual 


Pittsburgh Pottery & Glass Show 
Room 640 Fort Pitt Hotel 


a 
— 
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\ Messrs. V. D. Kinnan and G. S. Springer in Charge 
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Gntrodu cing™ 
e CASTOR SHAPE. 


WS Georce Portery(o 


East Palestine, Ohio. 


969997 


| 


Cases 


Highteen 


CROCKERY AND GLASS JOURNAL 


} 
t 


Introducing high class off hand Art Glass in colors 
never before offered to the trade—Karnak Red 


Antique Green, Oriental Ivory and Turquoise Blue. 


This line will add to your Prestige and Profit, 


Shown in Room 643 
Fort Pitt Hotel 
Pittsburgh 


DURING GLASS EXHIBIT 


Also in the following sample rooms: 


New York—Horace C. Gray Co., 5th Ave. Bldg. 
Chicago—Lewis H. Simpson Co., 17 N. Wabash Ave. 
Boston—H. P. & H. F. Hunt Co., 41 Pearl St. 
Baltimore—Howard S. Bokee, 122 W. Baltimore St. 
Philadelphia—Harry M. Bortz, 406 Van Dam Bldg. 
Dallas, Tex.—Fred Kline, Sante Fe Bldg. 

San Francisco—Pacific Housewares Co. 

St. Louis—C. C. Mayer, 3829 Cottage Ave. 


ENTON ART GLASS Co, 


Williamstown, W. Va. 


January 7, 1926 
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The “The only justification for any 
Business marked departure at this time from 
Outlook the policy of caution which has pre- 


vailed since 1920 would be the fair | 


certainty in 1926 of expansion of consumer demand much 
greater than the normal year-to-year growth of business in 
the United States; and no such insurance is to be had,” 
says the National Bank of Commerce in New York. 
“Agricultural buying should be better than last year, but 
it is a mistake to expect reckless purchasing. Advancing 
prices of manufactured goods for sale to farmers would 
result in an immediate shrinkage of agricultural demand 
unless conditions affecting foreign production should re- 
sult in a simultaneous advance in the prices of farm 
products. 

“Active spring trade apparently is assured in urban areas 
on the basis of a high level of winter employment, but 
other influences might conceivably affect the later out- 
look. Foremost among them is the course of building and 
construction. Empty space and rent concessions are re- 
ported from widely separated areas, while the moderate 
level of municipal loans shows clearly that the peak oi 
construction of public works will have passed with the 
current season. ‘It is true that normal population growth 
and replacement demand call for a huge annual volume of 
construction in the United States, but activity on this basis 
would bring about a minimum shrinkage of as much as 
25 per cent. from the dollar value of building in 1925 and 
a recession in all industries dependent on construction. 
The business public should face the possibility of such 
a shrinkage, for only speculative operations at a level well 
above immediate prospective demand can prevent a 
decline.” 


New Features In the Christmas number of CrocKk- 

For Our Readers ERY AND GLAss JOURNAL it was said 
that "With 1926 many interesting 
features will be introduced.” 

Therefore, with this, the first issue of the New Year it 
is with much pleasure that two new features are hereby 
included. 

“Something New—a monthly department devoted to 
new goods exclusively,” appears on pages 34, 35, 36, and 
will hereafter be published in the first number each month. 

This is a service to the buyers who are our subscribers, 
with the idea of giving them a little advance information 
of what is being prepared for them. 


Manufacturers will help in this if they will furnish us 
with cuts of their new goods as soon as they possibly can, 
so that we can put their new offerings before our readers 
at the earliest date. 


Coincidently with the above department appears a list- 
ing of all the new stores in the crockery and glass field 
started up in business during the previous month, if some 
few of them don’t already handle crockery and glass, they 
are the very class of store that are adapted to their sale. 
In this listing, following in sequence, under their proper 
headings, will be found “Changes in business management, 


’ 


additions to store buildings,’ “Reported acts of bank- 
ruptcy,” “Damages by fire” and “Business going out of 
existence.” 

These two new departments should be of great value 
to our readers and they appear in fulfillment of the prom- 


ise made in the Holiday number. 


Nineteen 


The Annual Opportunity at Pittsburgh 


N opportunity because it gives buyers a chance of 
seeing everything that is new and worth while with- 
out having to travel hundreds of miles from one 

factory to another or visiting all the various showrooms 
that are scattered all over the country. 

In a few days buyers can view what has been prepared 
for them for the coming year, which would ordinarily take 
them as many weeks. 

At the Fort Pitt there are about thirty exhibits of do- 
mestic pottery, thirty-four glass manufacturers and dis- 
plays showing decorated and cut glass nearly fifty (some 
of the manufacturers also cut and decorate glassware) 
ten or twelve lighting exhibits and eight importers, show- 
iz glass, china and other novelties. 

Here is an opportunity, too, for salesmen to meet the 
maximum number of buyers with the minimum amount of 
effort, and friendly rivalry is apparent as each salesman 
tries to entice the buyer into ‘his attractive showroom to 
show him his new goods which he hopes will induce said 
buyer to place a goodly sized order. 

Buyers realize that firms go to as great expense in mak- 
ing the exhibit and are as fair as they possibly can be and 
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still conserve their own employers interests, placing orders 
for goods that they feel will have a market in their locality. 

At the William Penn Hotel on five floors will be found 
ten domestic potters, about thirty importers, a large num- 
ber of glass cutters and decorators, a few housefurnishing 
representatives and many lamp and shade manufacturers. 

There is always the dinner of the Western Glass and 
Pottery Association, held during the period of the show. 
This is to be held, as usual, in the Auditorium of Kauf- 
man’s department store. This is a merry get-together 
affair, where no speeches are made, but an entertainment 
programme prepared by the dinner committee. This usu- 
ally comprises various turns by vaudeville entertainers, 
headliners all of them. 

During the whole show period the best of goodwill ob- 
tained between rival firms and in vieing one with the other 
to corral the ‘buyers and the buyers don’t take umbrage 
at the persistence of the salesmen in urging them to visit 
the displays. 

The dinner is a good opportunity to still further bring 
into play the jovial spirit. At this business is forgotten, 

(Continued on page 31) 


Fort Pitt Hotel, Pittsburgh, where part of exhibit will be held. 
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Looking Out On An Era of Prosperity 


Leaders in Crockery and Glass Trade Unani- 
mous in Predicting That 1926 Will Be One 
of the Greatest Business Years in History 


of more than a score of the foremost leaders in 

the crockery and glass trade prove correct, 
Without exception these men, all of whom it may truth- 
fully be asserted through knowledge and contact hold the 
pulse of world and national as well as trade business con- 
ditions, declare that this will be an unusually successful 
year in the trade. They are decidedly optimistic over 
business prospects in the trade as well as business condi- 
tions in general which naturally is essential if the kiln 
fires are to be kept going. 

“Kennard L. Wedgewood, 
president of Josiah Wedgewood, 
in his letter states that ‘1926 
will be a great year for all of 
us and the more we are sold on 
the idea the greater it will be. 
Mr. Wedgewood’s letter fol- 
lows: 

“Answering your question 
as to my views on the pospects 
of business for the coming year, 
it would appear that there are 
abundant causes for optimism. 

“The sheet anchor of pros- 
perous times is confidence. 
Confidence in the government, 
confidence in the natural con- 
ditions of the country and con- 
fidence especially in our own 
individual resources. 

“We can be thankful that 
recently we have had very lit- 
tle interference with big business from Washington; oil 
investigations and other disturbing elements appear to have 
died a natural death and helpful legislation is the order of 
the day. 

“The general conditions in the country all appear to 
encourage optimism. A crop that for the first time in 
several years seems to have marketed at prices remunera- 
tive to the farmer: increasing activity in the steel and 
other large industries: The prospect of a substantial cut 
in the income tax, liberating many millions which will be 
available for investment in industrial enterprises: A sky 
at present clear from any clouds of Tariff Legislation— 
all these factors make for a gradual and steady increase 
in prosperity. 

“And looking further afield—for any questions of this 
sort must be regarded internationally—I believe the Lo- 
carno pact and the general tendency among the debtor 
nations of Europe to admit their indebtedness and come 
to some terms of settlement with their creditors, all helps 
immensely to establish that world confidence which is the 
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“Another Year of Prosperity” 


66 ROM all present indications 1926 
will be marked by a continuance of 

the prosperity which has been notable in 
1925 and the potteries and glass factories can 
lay their plans well in advance without fear 
that there will be any marked decrease in 
the public demand for goods of all types.” 
This, in brief, is the consensus of opinion 
ci more than a score of leaders in the crock- 
ery and glass trade, as presented over their 
signatures to the Crockery and Glass Jour- 


These opinions come from all sections of 
the country and without a single exception 
prophesy an unusually prosperous year for 
business in general and particularly for the 
crockery and glass trade. 


basis of all international trade. 

“Taking the business which is of most interest to 
your readers, apart from the beneficial affect of the factors 
already touched on, there would seem to be one or two 
additional reasons for optimism which may be worth 
considering. The immense volume of retail business that 
has rolled up during the last few weeks has revealed a 
very serigus shortage of stock in the hands of the dealers, 
as indicated by the unprecedented demand for staple items 
of stock from the importers and jobbers, indicating that 
the dealer has been caught very short in just those lines 
of merchandise in which he 
should have been amply sup- 
plied. In other words it is high 
time that this hand-to-mouth 
system of buying was replaced 
by a more forward-looking pol- 
icy of larger investment by the 
dealer. Then again consider 
the remarkable fact that out of 
the twenty million motor cars 
in use in this country over sev- 
enteen million are passenger 
cars. It seems fair to assume 
that the public purchase of cars 
has approached saturation point 
and that funds recently devoted 
to this purpose should now be 
available for such items as the 
embellishment of the home. 

“Only last week two authori- 
tative experts gave us figures 
showing that the building of 
private homes and apartments in New York City is now 
past its peak and that the supply has actually begun to 
exceed the demand and if. this be true of New York City, 
we may safely infer that it will shortly apply to the 
rest of the country ;—Florida always excepted. 

“Here again we should have more capital available 
for the beautifying of the interior of the new home and a 
higher. standard of beauty to live up to, therefore better 
grades of merchandise on the table. 

“T refrain from intruding further on your valuable 
space and the patience of your readers. 1926 will be a 
great year for all of us and the more we are sold to this . 
idea, the greater it will be. 

“Very truly yours, 
KENNARD L. WepGwoop.” 

Ray Y. Cliff, treasurer and general manager of the 
Saxon China Company, Sebring, China, predicts “the 
biggest year in history.” 

“Nineteen twenty-five has been an exceptionally good 
sales year for The Saxon China Co., and the indications 
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W. E. Wells, Secretary-Treasurer 
Homer, Laughlin China Co. 


G. W. C. Mitchell, President 


Frank Fenton, President 
Fenton Art Glass Co. 


Pope-Gosser China Co. 


are that Nineteen twenty-six will surpass it very consider- 
ably. In fact, we are looking for the biggest year in our 
history, and have every reason to believe that this ex- 
pectation will be realized.” 


Sincerely yours, 
THE SAXON CHINA COMPANY, 
RAY CLIFF, 
Treas. and Gen. Mer. 


“The outlook for business during 1926 is very good, 
in fact we have had more orders placed with us in De- 
cember for 1926 delivery that we had last year at the same 
time,” suggested Charles H. West, president of the West- 
moreland_Glass Co., of Grapeville, Pa. “It is our opinion 
that there is no more stock in the hands of the dealer, and 
with improved conditions all over the country, indicates to 
us a much better business situation in the glass industry 
than existed a year ago.” 


John J. Miller of Maddock and Miller, Inc. 


“You ask me in yours of the 17th to give you my opin- 
ion as to the general business situation and prospects ahead 
of us. 

“Tt will be impossible to state my opinion and give the 
reasons in full ina short letter such as I know you want. 

“Will say however I believe the past season has been 
about the best the merchants generally have ever experi- 
enced. The country is prosperous. There is no doubt 
about that. Plenty of money in circulation and it is cer- 
tainly being circulated. 

“T believe that world conditions have improved materi- 
ally of late due to developments in Europe and I believe 
the improvement will be continuous and that with the 


restoration of exchanges throughout the world will come 
a very heavy demand for our natural products, also for 
special products that we excel in. 

“In short I believe this country is on the eve of very 
prosperous times that ought to and probably will last for 
years. 

“T know that conditions are very competitive and I be- 
lieve quality and service will count heavily in the future 
as they have always done in the past.” 

Yours very truly, 
Joun J. MILLER. 


Frank P. Judge, Jr., Salesmanager, National China 
Company, Salineville, Ohio. 

“Answering your letter of December 17th, indications 
are that 1926 will be a good business year. Comparing 
our new business with the same time last year we have 
more new business on file to start the New Year with 
than we had at the corresponding period in 1924. This 
indicates to us that the dealers have reduced their stocks 
and that they are now ready to replenish them. The 
probabilities are that they will not buy in heavy quantities 
but their purchases will be more frequent throughout the 
year. Then again business in general throughout the 
country has improved and naturally reflects better busi- 
ness for our industry.” 

Yours very truly, 
BSP, J upcEy) & 
The National China—Co. 


J. Cecil Fee, General Manager, Central Glass Works, 
Wheeling, West Virginia 


x 
Your letter of December 17, just arrived and will send 
photograph, in a day or so and in connection, with the 
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prospects of 1926, wish to state, in my opinion, 1926, will 
be an excellent business year, especially should this occur 
after the present Congress passes the new Tax Bill and 
makes it clear to the public, that there will be no revision 
of Tariff downward. 

“With the excellent financial condition of our country 
and the safe guidance of its future policy, by such a man 
as President Coolidge and a safe and sane Congress, busi- 
ness from the start of 1926 should be good. 

“The crockery and glass business would be much bet- 
ter if the Tariff rates were higher, as the importations in 
these industries are too great and should be cut, at least 
50 per cent, which would enable all our glass and pottery 
companies to work full time and continue to give our 
workmen the high rate of wage they deserve. 

“The glass business has been improving steadily since 
August and I believe, the workmanship and class of mer- 
chandise that will be turned out by the American glass and 
potteries, in the near future, will surpass those of any 
other country in the world. 

“At the Pittsburgh Exhibit in January, the American 
buyers and dealers will have cause to feel proud of the 
American manufacturers and will see the finest display of 
china and glass ever shown in America, as nearly every 
factory will be represented and showing new and up-to- 
date lines of all descriptions and the buyer, who does not 
visit this Exhibit, will have cause for regret and as soon 
as the American people and buyers appreciate the slogan, 
“Made in America,” the better it will be for all concerned. 

“The American manufacturer and working man spend 
their money in America and therefore, must sell their prod- 
uct to the American people. 

“We hope from now on, the American people will buy 
in the home market, thus enabling this great Republic, 
to do its own work.” 

Respectfully yours, 
ifm Ge KEE 
Central Glass Works. 


W. C. Owen, Direct Factory Representative, Chicago. 


“1925 has by far been the biggest year in the history 
of W. C. Owen, Inc. The large number of lines carried 
on display and the great variety of merchandise enables 
us to feel the pulse of a number of types of retail estab- 
lishments, large and small. Wholesale business has been 
excellent and all indications are that merchandise has 
moved off the dealers’ shelves and that in practically all 
cases retailers have enjoyed a record breaking season. 
1926, therefore, should begin under the most favorable 
conditions. We apparently have entered into a period of 
general prosperity and, added to that, the fact that retail 
stocks are depleted, will bring the buyer to the markets 
immediately after inventory to replenish those stocks. 
My own two retail stores in Omaha have sold far ahead 
of any other year. Looking at the whole situation, from 
both the wholesale and retail angle, I cannot fail to reach 
the conclusion that 1926 will be bigger than 1925 and will 
be a wonderful business year.” 

Yours very truly, 


W. C. Owen. 


W. E. Wells, Secretary-Treasurer, The Homer Laugh- 
lin China Co., Newell, W. Va. 


“One year ago I went on record in predicting that 
1925 would prove a successful one for the American pot- 
teries. All indications were then favorable, but in less 
than ninety days there was a collapse in the demand, the 
bottom fell out of prices, and since then the potteries have 
passed through the most trying period of the past decade. 
My guess was so wide of the mark that I shall be cautious 
in again assuming the role of a prophet. 


“During the first nine months of 1924 the demand was 
slightly below normal, but the number of kilns drawn 
during the corresponding nine months of 1925 was fifteen 
per cent less. The level of prices was materially lower, 
so that the volume of sales was not less than twenty-five 
per. cent below that of the previous year. The pottery 
firm that earned even a small dividend in 1925 was the 
rare exception. 


“There was some improvement after October first, re- 
flecting the highly prosperous condition of the country. 
The indications are that 1926 may set a record for all time 
in the magnitude of the nation’s business. The potteries 
will participate to some extent, regardless of certain ad- 
verse influences that will continue to operate against the 
profitable distribution of dinner wares. 


“A substantial stimulus to sales should be realized from 
the remarkable variety and high character of the new 
offerings. Never before have so many new models of 
merit appeared as a bid for the new year’s business. The 
advancement in the style and variety of decorations is 
equally striking, as well as the improvement in bodies and 
glazes. The character and class of the ivory wares intro- 
duced by several firms are a revelation to the potters them- 
selves, and promise to create a revolution in the trade. 
The progressive American makers of earthenware or 
semi-porcelain have stepped well out ahead of their foreign 
competitors in originality of style, of shape and decora- 
tion, of durability under service, and in the fundamental 
quality of their products. 

“For these reasons it may be assumed the coming year 
will be a more active one than the last. It is not im- 
probable that the more efficient potteries may each 
capacity production. Let us hope so, but we can never 
tell.” 


W. E. WELLs. 


W. C. Lynch, Vice-President, The Taylor, Smith & 
Taylor Company, East Liverpool, O. 


“Tf the effort put forth by the potters count for any- 
thing, this will be the banner year in volume business, 
for never in my experience have I seen anything near 
the activity that exists right now. 

“The Potters will have to follow in the Clothing 
Manufacturers’ scheme, when business gets a little 
dull, get together and create a new style, just the 
same as the Clothiers make their pants wider, and the 
fellow with the narrow pair goes out of business un- 
less he buys a wide pair, this is the way of business 
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nowadays, a dish is made to last forever, and if the 
Queen of the kitchen did not come along and break a 
few and help us out, where would we be? 

“The really positive fact that spells good business 
for the Potters is the Turn-over, Mr. Merchandise man 
is stepping in and also the Money Controller, and the 
long slow profit is not the present day of merchandis- 
ing, the overhead in dinnerware is the problem also, 
and in this connection the Potters have taken a fore- 
ward move, our packing department is now packing 
short sets in strawless cartons, that go a long way 
toward keeping down breakage, and the ware is not 
handled the second time in the stores, a sale of 500 
sets means nothing to the packing department now, 
when in the old days it means days of a torn up de- 
partment with errors that cost a lot of money, and 
aside from this the strawless package is clean and 
can be opened up on the table in any home. 

“These sets can be packed on one handling at the 
pottery as they come from the kilns, at one cost, a 
great deal less than any store can pack, so why go to 
the expense of the second packing which is added to 
the selling price and no one benefited. 

“We are right now supplying open stock dinner pat- 
terns and all the flat ware and tea cups are packed in 
one-half dozen cartons and all the other items are 
packed in single cartons, in sending out the ware no 
repacking is necessary, we send a dozen of the small 
cartons packed in an outer carton, and it is only neces- 
sary to have one carton opened at a time in your stock 
room, carrying all the balance of the stock in the re- 
serve stock room, not a piece of ware shows in the 
stock room, we have shipped a great many cars and 
have the first broken piece to make good, the initial 
cost is not any more, when the buyer figures the no 
broken ware and no expense in handling, this is simply 
putting the dinnerware business on a par with other 
lines that seem to be a few jumps ahead of us. 

“Another big advantage is that all the Potters are 
now able to get more uniform materials and they all 
have benefited with getting better bodies, and with 
conditions settling down the workmen are giving a 
lot better service, so as we look at it, all the Potters 
have to do is to go right after the business, it is there 
to get, and if they don’t get it it is simply from our 
view, heir own fault.” 

Yours truly, 
We GAIN NCH: 
The Taylor, Smith & Taylor Company. 


E. John Ridgway, Meakin & Ridgway, Inc., New York. 


“In my opinion trade will be good next Spring be- 
cause; First, the sound condition of the country; Sec- 
ond, the merchants have had an excellent Christmas 
business; and Third, as far as imports are concerned, 
Europe must pay part of its debts in merchandise.” 

Yours very truly, 
EK. JoHn Ripeway. 


F. M. Ransbottom, President, The American Clay 
Products Co., Zanesville, Ohio. 


“T think the manufacturers of American pottery and 
clay products can look forward with confidence to 
1926. 

“While imports have been of such a character as to 
discourage the American potter, yet it has had the 
effect of ‘pepping him up’ by making new lines and 
reducing the costs of manufacture as well as distribu- 
tion. 

“We are expecting a staple conservative market for 
themyeary 
THE AMERICAN CLAY PRODUCTS COM 3 

Your very truly, 
F. M. RANsBOTTOM, 
President. 


F. M. Dalrymple, The Sendar Co., New York. 


“From information gleaned from various sources 
and the optimism of the buyers there is every indi- 
cation that 1926 will be a year of prosperity.” 

Viety “truly. yours. 
THE SENDA Gn 
F. M. Dalrymple. 


C. L. Sebring, President, The Sebring Pottery Co. 


“Frankly, I believe that there is going to be plenty 
of business for those who make meritorious goods, 
provided vigorous selling methods are pursued, and 
by vigorous selling methods, I do not mean to infer 
that it will be necessary for the goods to be sold at less 
than cost of production. 


“The American Buying Public is able and willing 
to pay enough for its chinaware to give both the re- 
tailer and the dealer a fair margin of profit. However, 
the consumer and dealer will not reject any goods of- 
fered to them at less than the cost of production. 

“Factories which depend upon cheap prices to sell 
their product will unquestionably be sadder but wiser 
at the end of 1926, while those who offer quality at 
fair, and reasonably profitable prices should end the 
year with a fair margin of profit.’ 

Yours truly, 
THE SEBRING POTTER eae 
C. Li ssebrimgs 
President. 


F. L. Fenton, The Fenton Art Glass Co. 


“We believe that the glass industry is so linked 
with other industries the country over that what effects 
one will effect all of them. 


As we read he opinions of various leaders in in- 
dustries employing many times more workers than 
we do in the glass industry, we find that all of them 
are very optimistic) for the year of 1926, and from the 
general survey of conditions from all sections of the 
country, we believe that they are right and that we 
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ean all work together in the sane and safe way to 
make 1926 a banner year.” 
Yours very truly, 
THt FENTON ART GLASS COMPANY, 
F. L. Fenton. 


J. M. Horton, General Manager, The E. H. Sebring 
China Co., Sebring, O. 


We are in receipt of your favor of the 17th relative 
to our opinion of business for 1926. 

“We are looking forward to a very prosperous year 
for 1926, We base our opinion on present indications 
—that is, that we are receiving very interesting in- 
quiries relative to merchandise for next year, which 
in our judgment, looks as if business will be good.” 

Wishing vou the compliments of the season, we are, 

Respectfully yours, 
J. M. Horton, 
The E. H. Sebring China Company. 


George R. Ahrendfeldts, Manager, The Globe China 
Co., Cambridge, O. 


“Accepting as true the statistical data and expert opin- 
on of recognized authorities engaged in economic and 
ndustrial research, it would be difficult to conclude that 
1926 was not going to be a good business year. At this 
articular time the factors which contribute to successful 
Jusiness years, and justify that faith upon which all busi- 
less enterprise is founded, are predominatingly in evi- 
fence. With financial, physical and commercial values 
sound, as they unquestionably are today, and with no ap- 
arent prospect of any unusual disturbances, from the 
anks of labor, or mischievous interference on the part of 
luly constituted authority, it seems reasonable to assuine 
hat meritorious effort should be duly rewarded and thai 
1926 should be as good a year as is being generously pre- 
licted. 

“Reasons for good business years involve more than a 
soundness of the fundamentals underlying the general 
situation. In the final analysis any business year is just 


Charles L. Sebring, President, Sebring 
Pottery Co., and Crescent 
China Co. 


W. C. Owen, Chicago Manufacturers’ 
Representative. 


about what we make it. In other words, we get out of 
life just about what we put into it. For ourselves, we ex- 
pect the coming year to hold the necessary opportunities 
and we also expect a successful year.” 
Yours very truly, 
Gro. R. AHRENDFELDTS, 
The Globe China Company. 


P. Robinson, The Smith-Phillips China Co., East 
Liverpool, O. 


“Replying to your letter of the 17th instant, in regard 
to business outlook for 1926, we wish to say, that we are 
inclined to be very optimistic. 

“Since 1920, practically every industry has experienced, 
to a certain degree, a business depression. The Crockery 
Industry did not experience this, until quite late. How- 
ever, the past two years show that it was included in this 
national wide readjustment. General business conditions 
are good. The country as a whole is prosperous, and in 
our particular field crockery stocks are below normal. 
Buyers who have come into this market, in the past few 
months, we have noticed, have been more interested in 
protecting themselves, in regard to 1926 deliveries, than 
in merchandise for immediate deliveries. 

“What business has been done in the past year has been 
forced business, and more attention paid to price, than to 
quality. Now there seems to be a demand for better mer- 
chandise—something new and different—and we cannot 
help but feel, that the new bodies, shapes and patterns 
of merit, which will be shown in 1926, will be received 
with real enthusiasm. The American Pottery Industry 
will show more advancement in the quality of their product 
this year, than ever before.” 

Yours very truly, 
P, RoBINSoNn, 
The Smith-Phillips China Company. 


L. S. Hinman, Vice-President, Theodore Haviland & 
Co., New York. 


“In reply to your letter of December seventeenth, it 
seems to me that all indications point to a much larger 


Ray Y. Cliff, Secretary Sebring Mfg. 
Co. and General Manager Saxon 
China Co. 
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and more satisfactory business during the coming year, 
than has been the case during the past. 

“The conservative buying which has been the general 
practice during 1925, has found a very considerable pro- 
portion of china merchants poorly equipped to take care 
of the tremendous holiday business prevalent throughout 
the country. Stocks have been reduced to a very low point 
and will need replenishing immediately. This factor, 
combined with the general prosperity that prevails in al- 
most all parts of the country, should create a business 
prosperity equal to anything we have had heretofore.” 

Very truly yours, 
THEODORE HAVILAND & Co., INc. 
L. S. Hinman, Vice-president. 


The Limoges China Co., Sebring, O. 


“Having had a very good year when conditions were 
not as favorable as they might have been, quite natur- 
ally gives us a lot of confidence that we will be able to 
make next year at least equally as good if not better. 

“The best minds of the country seem to have the com- 
mon thought that next year will be a good substantial 
year for business, and as far as our own particular busi- 
ness 1s concerned prospects this December are much bet- 
ter than they were in December, 1924. 

“The merchants throughout the country can be of tre- 
mendous help in maintaining confidence through the busi- 
ness world by placing orders for their reasonable require- 
ments as far in advance as they possibly can be consistent 
with good business practice. 

“We have been very successful in having our own cus- 
tomers anticipate somewhat and this in itself seems to 
us a very good indication that next year will prove to be 
highly satisfactory indeed for the Limoges China Com- 
pany, at least.” 

Very truly yours, 
Tue Limoces CHIna ComPANy, 
The Best Place to Buy Chinaware. 


Ira M. Clarke, General Manager, The New Martinsville 
Glass Mfg. Co., New Martinsville, W. Va. 


“In reply to your letter of December 11th. We are 
making some great changes as far as our sales department 
is concerned for 1926, having re-organized to a great ex- 
tent and made a number of additions. We would be very 
glad to have you make mention of this and we expect to 
give instructions to all of our advertisers to use the 
name of our agents in our advertising if it seems to be pol- 
icy we will do this later. The following people are now 
engaged in our sales force for 1926: 

“A. C. Riddell Co., Los Angeles, Cal.; Harry Gabriel, 
San Francisco, Cal.;: I, M. Ober, Denver. Color; Is. oH. 
Simpson & Co., Chicago, Ill.; Geo. R. West Sales Co., 
Pittsburgh, Pa.; Morris Lando, Cleveland, Ohio; James 
P. Gordon, Rochester, N. Y.: Frederick Skelton, New 
York City; G. J. Rosenfield Co., Boston, Mass.; Charles 
Mullis, Cincinnati, Ohio; National Glass Co., London, 
England. 

“Also new agencies are being installed at Miami, Fla.; 


Winnipeg, Man., for Western Canada, and Toronto for 
Eastern Canada. 

“For the year 1926 we are paying special attention to 
items that retail for $1 and we shall show in January a 
special offering of items of that kind, both in crystal, deco- 
rated, etched and colored and cut glassware. Included in 
these are a number of items that are patented and that are 
very good. 

“Our exhibit will be open for the newspaper people on 
the 9th and 10th before the January Show opens if they 
wish to inspect our merchandise. 

“Relative to the outlook for the year 1926. From all 
the indications that we have at the present time it looks 
like it might at least, for the first six months of the year, 
be very good. 

“Relative to factory extension. We are increasing our 
melting capacity to a great extent owing to the colored 
glass end of the business. Outside of that no serious ex- 
tensions are being made in the factory or otherwise.” 

Yours very truly, 
Tue New MartINsviILLe Giass Mrc. Co. 
Ira M. Clarke, General Manager. 


Geo. S. Brush, General Manager, The Brush Pottery 


“Replying to your favor of the 17th inst., 1 am more 
than pleased to give you my views. There have been 
times when I would not have liked to have had my honest 
opinion for the outlook for business printed, but this is not 
one of the times. 

“Have just made a survey using reports from our rep- 
resentatives in a half dozen cities; the outlook as pub- 
lished by Babson, reports from both large and small retail 
dealers, as written and stated, and the general expressions 
of the buyers with whom I have come in contact. This 
survey would show only one result. Every one of the 
above agencies would show that the outlook for business 
in 1926 is the best it has been for several years. 

“People have bought lavishly for the holidays; have 
bought the best goods; money is in circulation, and, above 
all, the feeling of optimism is the highest in so far as we 
have observed it has been at any time for. many years. 
There was frantic buying for a short period after the war, 
but at that time many buyers stood with pencil poised, 
ready to cancel at the first indication of a break in the 
situation. 

“For myself I cannot recall a time when the feeling 
seemed to be so universal that the upward trend of pros- 
perous trade was built on a solid foundation, and likely 
to last for many years to come. To show that the above 
is not simply a “thought, father to a wish”, we have ar- 
ranged to materially increase our production, and are now 
running more goods than we have made for many years. 
We certainly have prepared for, and expect a prosperous 
year, and we trust we are right, and that it will be enjoyed 
by manufacturers and dealers alike. 

“T am sorry that I have no photograph of myself, besides 
T do not want to spoil the looks of your nicely printed 
paper.” Yours very truly, 

GeEorGE S. Brusu, General Manager. 
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J. Cecil Fee, General Manager 
Central Glass Works. 


. E. Jackson, President, Warwick China Co., Wheel- 
ing, W. Va. 


“\We look for better business in 1926; our reason for be- 
eving this is due to the general optimism that prevails as 
gainst the pessimism of the last eighteen months. Then, 
gain, the manufacturing potters of the country will place 
n the market for the coming year new shapes in new dec- 
rations of a quality never before attained in the American 
otting industry. 

“Our progress in this direction will be measured by the 
ttitude of the craftsmen engaged in the industry. Here- 
»fore my departure from the ironclad rules of the organi- 
ation meant a controversy of a serious nature and cer- 
uinly no co-operation. The last two years have taught 
oth manuiacturers and operatives a very serious lesson, 
amely, that the potting industry cannot hold its place in 
ae American market if initiative in design and decoration 
; made subordinate to drastic limitations. The new 
hapes going on the market give rise to the hope that every 
ncouragement will be given to those manufacturers mak- 
1g an effort to raise the standard of American pottery.” 

Yours very truly, 
Go ACKSON. 


+. C. Mitchell, President, The Pope-Gosser China Co., 
Coshocton, O. 


“The writer is of the opinion that business on Dinner 
Vare will be better in 1926 than 1925, by quite a large 
largin. 

“The variety of very artistic decorations and shapes that 
“ill be displayed in Pittsburgh should stimulate the buyin 
f these goods. 

“There has been quite a radical change in body color 
nd art, both in decorations and shapes from the Dinner 


F. I. Simmers, President Hall China Co. F. W. Ransbottom, President 


American Clay Products Co. 


Ware that has been on the market for a number of years. 

“This change has cost the manufacturers of Dinner 
Ware a heavy expenditure in money and effort and is evi- 
dence of their optimistic view of the coming year. 

“It is the writer's opinion that the effort to stimulate 
sales by cheap merchandise has proven a falsity and we 
will have a resumption of steady buying of higher grade 
of dinner ware. 

“The orders booked by us seem to indicate this. Of 
course, there will be a great number of older patterns dis- 
continued by merchants, which will mean a heavy loss to 
potteries carrying decals. Every change means a loss and 
we have prepared to meet it.” 

Yours very truly, 
Tue Pope GossER CHINA COMPANY. 
G. C. Mitchell, President. 


O. Jaeger, Secretary-Treasurer, Bonita Art Glass Co., 
Huntington, W. Va. 


“Your favor of December 17 to hand. With us the year 
of 1925 has been very satisfactory, having worked consid- 
erable overtime to keep somewhat even with orders. A\l- 
though it was an uphill proposition, having started our 
new plant in January, it took longer to get going than we 
expected, and when we did start to work many unforeseen 
complications have arisen. 

“Writer has been connected with the glass business for 
almost a half century and this year was certainly unusual, 
and which presages a splendid business for the coming 
year of 1926. We have only had five cancellations this 
month and are shipping today goods by express. Have 
done so for the past three weeks, so that the merchant can 
get the goods. No doubt this is all due to the fact that 
the buyers bought in very small quantities, somewhat of a 
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‘hand to mouth business,’ which shows that stocks must be 
very light.” 
Yours truly, 
Bonita Art Gtass Co. 
O. Jaeger, Secretary-treasurer. 


F, I. Simmers, President, The Hall China Co., 
East Liverpool, O. 


“We received your letter of December 17th, advising 
that ‘from all indications 1926 will be a good business 
year.’ 

“We agree with you. Recent census figures show 25,- 
000,000 families in the United States, and the great num- 
ber of permits for new buildings and homes that will re- 
quire numerous quantities of materials of all kinds, furni- 
ture, household equipment, clothing and food, should keep 
all busy at good wages.” 

Yours very truly, 
THe Hatt CHIna CoMPANY. 
F, J. Simmers, President. 


Guy Crooks, Secretary, The Crooksville China Co., 
Crooksville, O. 
“In reply to your letter of December 17 regarding the 


business outlok for 1926, we are expecting a decided im- 
provement in our business. We believe the first six months 
at least will show a substantial gain over 1925. The new 
shapes and treatments that will be shown at the beginning 
of the year by the various potteries should appeal to the 
American housewife. More and more the consuming pub- 
lic are learning the value of American made merchandise 
and we believe the demand will increase proportionately. 
Very truly vours, 
THE CROOKSVILLE CHINA Co. 
Guy E. Crooks, Sec. and Treas. 


Sid E. Thompson, Inc., of Copeland & Thompson, Inc., 
New York. 


“Yours of December 17th received. My observations 
are as follows: Results of Christmas trade in general 
showed the greatest period of spending ever known in the 
history of any nation. Experience has taught that good 
Christmas seasons are followed both by good import and 
stock buying on the part of the retail merchant. 

“A feature which hits directly in favor of the china trade 
is the continued program of home building, small and 
large, throughout the whole nation. A great portion of 
these new homes are outfitted with new merchandise. 

“There are many reasons which may be pointed out 
showing the soundness of business conditions. For in- 
stance, the firmness of the Federal Reserve rediscount 
rate, this shows no over-borrowing or inflation. The con- 
dition of the key industry—steel—which shows a very 
wholesome condition: the resumption of work in a great 
many of the mills in New England: the growth of indus- 
try and business throughout the South: the gradual re- 
covery of the Western farmer, who is suffering from the 
result of inflated farm land values, and lastly, satisfied 
labor. 

“The only spot of doubtful influence is the continued 
closing down of the anthracite mining fields. This may, 


if continued, be injurious to some of our industries. A 
the time of writing it is hoped that this last point men 
tioned will be settled in the very near future. 
“From the above observations I feel we are starting int 
a vear of good sound business.” 
Yours very truly, 
CoPELAND & THOMPSON. 
Sip. E. THOMPSON. 


W. R. Showacre, of Mound City Glass Co., Lumber-. 
port, W. Va. 


“Tt is our conviction that the year 1926 will be a very 
busy year for glass manufacturers, and we are looking 
forward with much confidence. 

“Because we are operating our plant to its maximuir 
capacity with a great many buyers purchasing in car lots. 
the unusual degree of interest manifested by the trade, 
collections somewhat easier and a marked improvement ir 
conditions generally, we believe a busy year ahead.” 

Very truly yours, 
W. R. Showacre, Secretary. 
Mounp Ciry GLass CoMPANY. 


D. King Irwin, Manufacturers’ Representative, 
New York 

“With a year of satisfactory business behind us, I think 
that we can all look forward to a really great business year 
in 1926. 

“The retail business, particularly this Fall, has been 
good ; stocks of merchandise are apparently clean and low; 
wages are high, and while making high costs of manufac- 
ture and distribution, also gives an enormous purchasing 
power from which we all benefit. 

“According to reports, there is very little unemployment 
throughout the country. We are evidently enjoying a 
prosperity which is growing because it is based on sound 
business principles, honest methods and hard work. 

“The domestic glassware lines, particularly fancy and 
colored ware, have been greatly in demand this year and 
have been a very important factor in departments which 
have shown large increases in volume and profit. This 
business has not nearly reached its peak. In fact, in spite 
of the strides made in the last ten years, we have only 
begun to find out what we can do in artistic effects in 
glass. Our American manufacturers have shown won- 
derful ingenuity and skill in the beautiful objects and 
quality produced. 

“While the potter has not been quite so fortunate this 
year, he has had the opportunity of developing new ideas, 
shapes and decorations which promise to make 1926 the 
beginning of a new era in the American dinnerware busi- 
ness. I look for increased buying in the finer dinnerware 
lines based on the experience of this last year and the re- 
action of the purchasing public to quality merchandise. 

“In general, the manufacturers in our line of business 
are to be congratulated on the co-operation the merchant 
has shown by the latter’s readiness to support with orders 
goods of new design or radical departure provided such 
goods really showed an advance or improvement in the arf. 

(Continued on uage 38) 


January 7, 1920 


CROCKERY AND GLASS JOURNAL 


Twenty-nine 


E. L. Van Buskirk Retires After Thirty-five 
Years With Morimura Bros. 

E. L. Van Buskirk one of the best known and most 
beloved salesmen in the china business decided during 
the past year that he would devote the remainder of his 
life to taking things easy and enjoying some of the 
pleasures he has had in mind for a long while. This 
decision was reached after continuous service of thirty- 
five years in the employ of the well known Japanese 
importing concern of Morimura Bros. The announce- 


ment to the firm that he would retire on January 1, 
was received by them with no little regret. His deci- 
sion was final however and after the hardship of saying 
goodbye to the firm and his associates of so many years 
standing, he was delighted to be free to take enjoyment 
of the many things that has been denied him during his 
years of devotion to business. 

The announcement of his retirement will also be re- 
ceived with keen regret by his friends in the trade from 
coast to coast, friends who knew him for years on the 
road and friends who never railed to miss the opport- 
unity of shaking his hand when visiting the Morimura- 
salesroom in New York. 

Mr. Van Buskirk has been in the china and glassware 
business practically all his life. Born a New Englander, 
he started his career forty-five years ago in Boston with 
Jones, McDuffee & Stratton, where he worked himselt 
up to the position of buyer. He built up a reputation 
for exceptional taste in the selection of merchandise and 
shrewdness as a buyer. From this position he became 
buyer for one of Boston’s largest department stores 
Directly following this connection he engaged with 
Morimura Bros., where he saw the business grow from a 


shoe string as he expressed it to their present tremend- 
ous business. When the concern was doing a stock busi- 
ness exclusively Mr. Van Buskirk was the first to sug- 
gest to them the advisability of going into the import 
business as well and their great success since is evidence 
of what sound advice it was. 

Mr. Van Buskirk gained wide popularity in the trade 
during his many years traveling during which time he 
represented the concern all over the United States. 

Seventeen years ago he was called in from the road by 
the firm and was given the position as sales manager and 
he took charge of the sales end of the business up to 
two years ago when he relinquished some of his duties to 
lighten his burden. 

A farewell luncheon was tendered both Mr. Van Bus- 
kirk and C. W. Cowles credit manager for the firm also 
retiring after forty years service with the firm. This 
was held at the Hotel Commodore on Wednesday Dec- 
ember 30, and was attended by members of the concern 
in New York and a group of the oldest employees who 
had known them longest. 

Mr. Van Buskirk still retains a connection with Mori- 
mura Bros., Inc., through his son, E. L. Van Buskirk. 


George Turner Enters Business for Self 
George Turner, who was for six years connected 
with the Ira A. Jones Co., a large Chicago selling or- 
ganization, and previous to this for fifteen years whole- 
sale sales manager for Burley & Tyrrell Co., has en- 
tered business for himself as manufacturers represen- 


tative. Mr. Turner has opened a display room in room 
511 in the Shops Building at 17 North Wabash Ave. 
He will represent the Stubenville Pottery line of 
dinnerware, which is known for its new ivory body. 
Mr. Turner will announce other lines during the Pitts- 
burg show. He has had wide experience in calling on 
the department store trade of the middle west and 
through this is well known in this territory. He will 
now cover the entire middle west with his own lines. 
Associated with Mr. Turner is A. L. Kriesmint, for- 
merly with William G. Mueller, Inc., New York. 
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EVERY ONE IS COMING. 


TO THE 


PITTSBURGH EXHIBIT 


Buyers from all trading centers, from small stores as well as large 
syndicates will inspect the new lines of domestic manufacturers at the 
Pittsburgh Exhibit, which is being held for the forty-sixth time. 


JANUARY 11th to JANUARY 30th 


Only at the Pittsburgh Exhibit will buyers have opportunity to see 
SO many items from the potteries and glass factories of the United 
States. Just to inspect the wares is worth the cost of the trip. 


PRC 
Ce 


TT 
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More than three score manufactur- 
ers urge buyers to inspect their lines at 
the Pittsburgh Exhibit. 


Everything in glass and pottery for 
your selection. 


ASSOCIATED GLASS 
& POTTERY MFRS. 


Box 555, Pittsburgh, Pa. 


vere 


SHOW HEADQUARTERS 
Room 154 
Fort Pitt Hotel, 
January 11th to 30th. 
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“See the New Wares First in Pittsburgh” 
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Pittsburgh Opportunity 
(Continued from page 20) 
good-natured banter is in order and harmony of the closest 
order prevails. 

The past few years the celebrated ballet dance in the 
dear but departed Jaques has been missed. Others in the 
trade have sprung up to take his place, but the Crock- 
ERY AND GLAss JOURNAL is now no longer listed under the 
terpsichorean numbers. Charlie Goodwin has just natur- 
ally fallen heir to this position of the programme, as was 
well demonstrated at the United States Potters’ Associa- 
tion dinner in New York. It is to be hoped that Charlie 
will be there and have on his dancing slippers. 

“Jerry” Bryce is one of those who are genial hosts and 
who help to make the show an enjoyable affair as well as a 
business one. Charles West always has an exhibit that 
sets a march for variety and charm. While the potters 
who are always genial hosts have something to show this 
year that will astonish as well as please the buyers. 

Harry Muirheid will be missed, his jovial presence and 
always well groomed figure will be among the missing this 
year. We all hope to see him there next year. If rumors 
are correct, that visit may be fulfilled as we hear from time 
to time the welcome news that Harry is progressing favor- 
ably and we know that those who know him join with us 
in wishing him a speedy and thorough recovery. 


S. W. Bergstresser With Graham & Zenger 

new or. the 
most important 
trade notes of 
the season is con- 
tained in the sim- 
ple statement 
that S. W. Berg- 
stresser of Chi- 
cago has come 
with Graham & 
Zenger) inc... ot 
this city. 

“Sam” Berg- 
stresser, as the 
old-timers in the 
trade know him, 
has for the past eighteen years guided the destinies of 
the china glass and hotel department of Albert Pick & 
Company, Chicago: the largest in the country. 

Previous to this post, he was with John Wanamaker 
for many years: in fact, it was at Wanamaker’s where 
Mr. Bergstresser and Mr. Graham first formed their 


friendship as a result of association in the same de- 
partment. Thus after many years, two trails starting 
from the same point, then diverging widely, meet and 
merge. Certainly the event is a milestone in the busi- 
ness. 

The experience which Mr. Bergstresser has accumu- 
lated during the past three decades will stand him in 
good stead in his new connections. He will assume the 
sales managership of the rapidly expanding hotel de- 


partment, whose china now graces the boards at the 
Ritz-Carlton, Biltmore, and other hotels of comparable 
excellence. The Book-Cadillac hotel installation has, for 
example, created far flung interest for its remarkable 
beauty of design, and excellence of ware. It is a typi- 
cal Bergstresser job. 

His many friends of the Salesmen’s Association will 
wish “Sam” all good fortune. 

W. T. Grant Company Holds National 
Convention in New York 

Officials of the W. T. Grant Company, a chain of 10c, 
25c, 50c, $1 stores located in the larger cities from Maine 
to Texas and Florida to Minnesota, have announced plans 
for a National Convention of executives, managers, and 
officials, to be held in the New York office, 455 Seventh 
Avenue, and at Briarcliff Lodge, New York, the week of 
February 8th to 13th. 

Between 150 and 200 will be in attendance, and routine 
business of the organization as well as plans for future 
expansion will be taken up at this meeting. A unique idea 
to do away with the monotonous hum-drum speeches of 
the average business convention has been evolved, and the 
entire merchandising policy will be graphically outlined in 
a series of booths to be erected for a merchandise exposi- 
tion at 28 West 23rd. Each of the buying groups will 
have a booth, and the manufacturers with whom the com- 
pany is conected are planning to co-operate in showing 
methods of production and the essential sales points of the 
merchandise. This exposition will serve not only as a sales 
stimulus, but as an education in the merchandise line. This 
show will be held Monday and Tuesday of the week of the 
convention, and the convention will then adjourn by buses 
to Briarcliff Lodge where other meetings will be held. 

Managers of the chain of stores from as far west as 
FE] Paso, north as far as St. Paul, east as far as Portland, 
Me., and south as far as Tampa will attend, and during 
their absence the stores will be managed entirely by the 
assistant managers, young men in course of training for 
future executive positions. 

Speakers of national note will address the meeting at 
Briarcliff Lodge. Details of the convention program have 
not be made public as yet. 


$100,000 in Seller Estate 

An estate in real and personal property valued at more 
than $100,000 was left by Frederick M. Seller, of Port- 
land, Ore., member of the pioneer crockery firm of M. 
Seller & Co., who died December 10th, according to peti- 
tion for probate of will filed in circuit court. Helen M. 
Seller, widow, was named executrix by Circuit Judge Taz- 
well. Mrs. Seller and four daughters, June L. Meier, 
Suzanne and Helen Fritzie of Portland and Katherine 
Dickson of San Francisco are named as legal heirs of the 
estate. The will provides that each daughter is to re- 
ceive $100 a month from the time she is married or from 
the time she reaches 25 years, until she is 35 years old, 
when she is to receive $20,000 cash or approved securities 
in that amount. The widow receives the residue of the 
estate. 


A Monthly Department 
devoted exclusively to 


New Goods. ae 


SOMETHING (NEW 


An Exquisite New Shape in a Soft Toned New “Rose Marie” Dinner Service. Pure White Body 
Ivory Body and Sparkling Glaze 


The National China Co., Saline- 
ville, O., is offering this season 
a dinner service of beauty and 
symmetry, in a well selected as- 
sortment of decorations in the 
prevalent color schemes. These 
are all well adapted to the pres- 
ent vogue and are just what 
buyers are needing. 


a 


pias 


Edwin M. Knowles China Co., fee 
E. Liverpool, O., presents a 
shape that is at once appealing, 
artistic in conception and each 
piece designed for serviceable 
use. The Ivory Body is par 
excellence, than which there is 
none better. The “Maryland,” as 
it 1s called, is decorated in a 
variety of well chosen patterns. 
That cannot fail to please buy- 
ers. The whole is a wonderful 
example of the Potter’s Art. 


A Brand Néw Liquor Set, Flagon, Glasses and 
Tray Complete 


The “Pagoda” by Maddocks, England 


The New Martinsville Glass 
Co., New Martinsville, W. 
Va., have put on the market, 


This “Lowestoft” pattern, on 
the new Royal Ivory Body is among a number of other 


being offered from stock by things, the above set, which is 
Maddock & Miller, New York. a most attractive item to liven 
It is one of the striking deco- up a stock. It 1s made in Am- 


rative treatments and is a mas- 
ter piece. 


Thirty-two 


Ler, Green, Blue and Amethyst. 
Two dosen pack in a barrel. 
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The “Yellowstone,” Strikingly Simple The New Fenton Art Glass 


This new shape is made in 
Ivory body only by Homer- 
Laughlin China Co., E. Liver- 
pool, O. There is no relief 
work, embossing, or irregular 
surface to compete with the 
decorative effects. 


The Fenton Art Glass Co., 
Wilhamstown, W. Va., offer 
this year a line of the highest 
class off-hand Art Glass, in 
beautiful colors. The colors 
are Karnak Red, Antique Green, 
Oriental Ivory and Turquoise 
Blue. The shapes are original 
and varied. A buyer cannot 
afford to miss seeing them. 


The New “Belva” Shape 


“Homestead” Ware from Sohe Pottery, England 


Taylor, Smith & Taylor Co., 
E. Liverpool, O., present the 
above delightful shape in 
twenty-five distinctive decora- 
tive creations in high!y colored 
patterns. 


WW 


“Stafford” an Entirely New Shape 


A. Ue Fondeville & Co. Inc. 
New York, have for the mar-- 
ket a new Ivory body dinner- 
The C. C. Thompson Pottery ware in Under Glaze, hand- 
Co., E. Liverpool, O., is mak- painted patterns. The one il- 


lustrated is the “Lotus Leeds” 
and a most fascinating one and 
shows its beautiful embossment. 
Twenty other patterns on four 
plain shapes, al! Ivory body 
under glase and hand-painted, 


have been prepared. 


ing this in pearl white semi- 
porcelain. It is a shape of yen- 
erous and useful sise, elegant 
in its lines and curves and one 
that should be seen by all those 
looking for good offerings of 
the season. 
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The “York” Shape, Dignified and Pleasing New Ship Motif Strikes Popular Note 


In beautiful Amber and Green 
Glass, which are so much the 
Edwin M. Knowles China Co., ee ee. 4 oa eee egred 
E. Liverpool, O., in presenting Mile Clits Co of Wash: 
this new “York” shape have ea aeee ‘Pal. ee Te eee he 
something that is bound to be an success nae iheeoneee 
a success. The flutes are remu- sities llts Peautpeand 7 lhneee 
niscent of Queen Anne and will find favor wherever it is show 
satisfy those who use Colonial Pjoet Ge Wade heWiid thes 
furniture. The plain edge lends fir ie » for bi Bar 
itself readily to artistic border PEO S POIROT! VO aaah ce 
decorations, sprays, medallions, 

‘color bands and other pleasing 

embellishments. Tis is m 

white semi-porcelain body. 


The New “Hostess” Sha 
x . re “The Astor” New George Shape 


This casserole shows its gen- 
erous size, while most artistic 
im lines is designed to care for 


This graceful shape is quite a 
classic. It should find favor 


with all buyers who have dis- all the needs of a family. This 
crimunating customers. The decoration is one of ten or 
decorations are chosen with a twelve and is im rich yellow and 


view to being in character with black. Others have Pheasant 


, 


the lines of the shape, and have 
the bright colorings so preva- 
lent just now. This is made 
by the Crooksville China Co., 
Crooksville, O. 


India Tree and Floral decora- 
tions and borders in fascinating 
colorings. It is from The 
W.S. George Pottery Co., East 
Palestine, O. 
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COME AND SEE WHERE WE HAVE MADE 
“The Top That Sells the Bottom — since 1838” 


Take the car going up Butler St. corner of 10th and Liberty Sts. 


g 


E will show you how to increase your business 
along new lines. 


We can help you to make faster friends of your old 
customers. 


A visit will show you how to conserve the cash as 
well as the health of your patrons. 


All this can be done while you will be making more 
profit for your department. 


Our Tops are made of cast metal especially adapted 
for shakers. Does not easily dent. Silver (lacquered ) 
and Nickel plated. Can fit any size bottle from our 
great variety of 250. Hotel and Restaurant shaker 
tops need replacing frequently. See your local Hotel 
and Restaurant owners, show them the inside of 
their shaker top, then get their order for new tops. 


Collins & Wright, Inc. 


Est. 1838 
5509 Butler St. Pittsburgh, Pa. 


18 60 Boston 26 Sugar 57 27 


CHICAGO OFFICE 


312 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Chicago Stores Have Clearance Sales 
C HICAGO department stores offered the public an 


avalanche of clearance sales this week. Many pre- 

inventory sales were held to reduce the stocks on 
hand. The annual inventory was followed by mid-win- 
ter sales of every kind, in all lines. 

Marshall Field & Co. and Carson Pirie Scott & Co. 
held sales in practically all departments during the week. 
Reductions were offered on almost all articles in the 
stores. 

The Boston Store held its Annual January Sale of 
Lamps and Shades in which lamps and shades were of- 
fered at reductions of one half the marked prices. Com- 
plete floor lamps with shades were offered at from $6.95 
to $9.95. The Boston Store also offered to its customers 
Economical Prices in Home Utilities this week. 

A January Sale of China and Glassware was featured 
by The Fair this week. English Ivory porcelain dinner 
sets, service for twelve were marked at $27.50. Ten 
Thousand pieces of odd dinnerware, both in china and 
porcelain, were offered at less than half the former 


j 
MMITTUUTLMLC LUPO LLLOLUURUDOLDAPLOL UMRAO UOC PUR LLLUUU UOC ULAUOUCUOOULLO LOCO UGCA OGLOOAOOOGEOY OOOO OG UOT OAT OT OVNI VIO) CVT oe 


Ready for Shipment— 


MIMO RCC 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Thirty-six 


J. H. SMytTHE, REPRESENTATIVE 


By 


prices. Hillman’s also held January Sales this week. 
This store offered Clear white American porcelain 100 
piece dinner sets at $12.75. 

A Dollar Sale in Household and Kitchen Wares was 
the feature of Mandel Brothers this week. Aluminum 
dishes, kettles, double boilers, bowls, tubs, mirrors, 7 
piece kitchen sets, etc., were among the articles marked 
at one dollar in this sale. The Leiter Stores offered the 
public an Invitation Sale this week. Among the specials 
in this sale was white enamelware, offered at 14 cents, 
39 cents, and 79 cents per piece. 


The L. Fish Furniture Co., featured a wrought iron 
floor lamp, complete with shade, at $8.98. 


The Gift Shops of the Three Wieboldt Stores fea- 
tured reductions of from 25 per cent. to 50 per cent. 
on all items. China bon bon dishes were offered at 50 
cents; fancy vases and candle holders at $1 each; and 
many other articles were offered at $2 and up. The 
Three Wieboldt Stores also offered Homefurnishing 
Specials this week. 


The retail department of Pitkin & Brooks held a 
January Clearance Sale of High Grade Dinnerware this 
week. English semi-porcelain ranged in price from $40 
to $100 and china sets from England, France, Bavaria 
and Japan were priced at from $50 to $175. Burley & 
Co. continued its Mid-Winter Sale. - Store-Wide redus:- 
tions of from 10 per cent. to 50 per cent. were offered 
on crystal, china, antiques, novelties, etc. 


Seven firemen were injured, two possibly fatally, last 
week when a wall fell on them as they were fighting a 
fire-in the plant of the Modern Wire Specialty Co., 
makers of lamp frames, located at 1618 Fulton St. 


E. J. Koch, manufacturers representative, is now dis- 
playing and selling the Brush-McCoy Pottery Co. lines 
in Chicago at 220 N. State Si 


The Kimball Furniture Rug Corporation, at 14 
Grove Ave, Elgin, Ill., was recently incorporated by M. 
J. Kimball, W. D. Kimball, and Gertrude A. Rache, with 
a capital stock of $75,000. This corporation will deal in 
household furniture and supplies. 


Hillman’s Department Store last week reduced its 
capital stock from $850,000 to $550,000, according to re- 
port from the Secretary of state of Illinois. 
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The L. M. Johnson Co., 2701 S. Trumbbull St.. was 
incorporated last week for $100,000 to manufacture and 
deal in picture frames, art wares and novelties of wood, 
metal and glass. The incorporators are John C. Farwell, 
Lee Cohn, and William A. Winterburn. 


Word received this week from the headquarters of 
the China, Glass & Gift Ass’n, shows a very representa- 
tive list of exhibitors for their Mid-Winter Exhibit to 
be held at the Sherman Hotel Feb. 1 to 6, 1926. Many 
makers of china, lamps and art goods have 
arranged for one or 


glassware, 
more rooms wherein they will dis- 
play their new lines. Among the well known firms who 
are participating are Pickard Studios, Pees J. Rans- 
burg Co., Haven Co., E. M. Meder Co., Ira A. Jones 
Co., Dooner-Logan, Beardsley Studios, & ‘Gor 
Art Industries, Inc., Smith Ceramic Studios and Cowan 


Pottery Co. 


China 


On Jan. 18th, the two weeks National Housewares 
and Home Furnishings Exposition will open at the 
Sherman Hotel and will offer a great variety of lamps. 
novelty furniture and housefurnishing goods, Rappaport 
Bros., Acme Can Co., Basket Importing Co., Borin Mfg. 
Co., Union Brush Co., Elgin Stove & Oven Co., Fe- 
deral Lamp, Pickard Studios and Mogi, Momonoi & Co., 
are among the well known firms included in this exhibit. 


Handshaking Is “Blah,” Says Buyer, and 
Bars It 


A sign “No Handshaking” has appeared on the 
office door of the head buyer of a Chicago de- 
partment store. It is meant for traveling men 
and others on business missions, he says. The 
handclasp is “blah,” it wastes time and in busi- 
ness is a mock gesture “as silly as rubbing noses,” 
he continues. 

“You don’t shake hands with your grocer, your 
butcher or your baker, do you? It’s the same 
with me and the traveling salesman. We are 
adversaries in a sense. We're each trying for the 
better end of the bargain.” 


Buyers in New York 


January 4, 1926 


jeekooumimers, toys, Perkins Di G, Co. Dallas, Texas, 66 
Worth (White & Pardee). 

Miss V. Mackall, silverware, G. M. McKelvey Co., Youngs- 
town, Ohio, 333 7th Ave. (John M. Biggins, Inc.). 


January 6, 1926 


F. N. Nye, china, glassware, Auerbach Co., Salt Lake City, 
Utah, 333 7th Ave. (J. M. Biggins, Inc.). 
E. H. Steiner, silverware, J. Stemenwsauistone so pays Ne Yo 


131 W. 35th St. (Hoffman & Hartblay). 

M. Kanner, dinnerware, lamps, The Cleveland Household Sup- 
ply Co., Cleveland, O., Pennsylvania. 

W. W. Taylor, house furnishings, D. M. Read Co., 
Conn., 315 4th Ave. (D. G. Alliance). 


Bridgeport, 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzell 
Phone 
Central 3497 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 


FOSTORIA GLASS CO. 


SEBRING, OHIO 
Cuas. L. SesrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


This “‘ 


for rates. 
Room 930 


THESEBRING POTTERY CO. 


Direct 


tery Co.; 


ucts Company. 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


card’’ can be made to yield 
big dividends. Phone Wabash 0860 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


tt. M. MEDER CO. 


Representatives 
nental Silver Co.; Paden City Pot- 
Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 


ae a = Lone pees ee for china, glass and housefurnishing 
nc.; Buffalo Manufacturing Co.; : . : 

Ebenezer Cut Glass Co.; Maryland display rooms. For details apply to 
Glass Co.; Mercer Pottery Co.; 178 W. Jackson Blod. 
Canonsburg Pottery Co.; The Phone Wabash 6589 


George Ross Co.; 
Specialty Co.; Muncie Clay Prod- 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Burke Studios 
National Glass Novelty Co. 


Phone: Central 3236 Quaker City Cut Glass Co. 


or 
Ea 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


for Conti- 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 


Peoria Metal 
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Looking Out on an Era of Prosperity 

; (Continued from page 28) 
This very support I believe is a very important factor in 
our present prosperity and that to come. The American 
manufacturer undoubtedly deserves every encouragement 
as each advance is a contribution to our general prosperity. 

“T do not wish this to be construed as a selfish wish for 
the advancement of American goods at the expense of our 
imports. Prosperity here means reflected good business 
abroad and the reverse. After all business success is an 
unbroken circle. This was pointed out years ago by Dr. 
Simon N. Patten in his booklet, “An Economic Argument 
for Protection,’ which involved the same principle. He 
held that prosperity in the United States through a tariff 
instead of promoting hardships abroad through restricted 
imports to America really made good business abroad 
through our increased purchasing power. This purchasing 
power extended its influence to the entire world from one 
country through another in an endless chain. So at home 
we have our prosperity from one another and the world is 
benefited as well as our own United States.” 

Very truly, 
D. Kine Irwin. 


Julius Stern Advances 
Julius Stern, store manager of A. I. Namm & Son’s 


department store, has been elected secretary of the cor- 
poration Mr. Stern is well known in retail circles 
through his activities in the store managers’ division of 
the National Retail Dry Goods Association. 

The officers of the corporation now are Benjamin 
Namm, president; Edgar A. Baum, vice president and 
chairman of the board; Herman Neaderland, second 
vice president; Bernard L. Brown, treasurer, and Julius 
Stern, secretary. 


Gimbel Brothers Plan Stock Increase 
At a special meeting of the stockholders of Gimbel 


Brothers, Inc., held in New York recently, it was voted 
to approve the proposal to increase the company’s com- 
mon stock by 22,500 shares, from 600,000 to 622,500 
shares, and the preferred from $18,000,000 to $21,000,- 
000. The stock will be issued in exchange for the stock 
of the Kaufmann & Baer department store, Pittsburgh, 
which has been purchased by Gimbels. 


What a Few Department Store Heads Predict 
for 1926 
CoLoneL M. FrrepsAmM 
There seems to be nothing in the present situation to 
indicate that this moderate prosperity will not continue. 
Conditions abroad are improving. Certain recent events 
there show that Europe is setting about sensibly to put 
its affairs in good order. Moreover, the opinion is now 
strengthening in the United States that we can cooperate 
in a sane fashion with Europe in the manner proposed 
by President Coolidge in his recent public addresses. 
These conditions tend to stability and encourage pro- 
gressive planning in commercial affairs. 


In this country the people are generally prosperous. 
Consumption on the part of the public is good, but not 
extravagant. Industrial plans are progressive and sound, 
except in occasional instances where there may be over- 
speculation. I do not anticipate any astounding increases 
in business, but it is my opinion that we will continue 
to advance in a sound, healthy fashion which is, after 
all, the safest road. 

M. FRIEDSAM, 
President, B. Altman & Co., 
New York City. 


Haroitp B. WEss 


There is no reason why the next six months at least 
should not show active public buying and increasing de- 
partment store business. 

It stands to reason, of course, that whether we go 
through a period of prosperity or not, the entire trend in 
retailing demands a more modern method of sales promo- 
tion in order to get business. Business will not come nat- 
uraly, prosperity or non-prosperity, as it did in the past. 
The stores that are abreast of the times should, by proper 
sales promotion—and by sales promotion I do not mean 
“sales’’—beat their past records. 

H. B. WEss, 

Managing Director, American Retailers’ Association, 

Inc., New York City. 


J. J. BLooMINGDALE 


It is our opinion that there will be continued good buy- 
ing at retail during the year 1926 and that the wave of 
prosperity will go on for another year. Our studies and 
experience lead us to this belief. 

The only thing that could disturb the above prospect in 
this country would be a very bad crop situation, and this, 
of course, would not affect the retail trade until some time 
later. 

In this city workers of all kinds and in all trades seem 
to be well employed and at good wages. This, in turn, 
makes for a good retail business. 

J. J. BLooMINGDALE, 
Bloomingdale Brothers, New York City. 


EpGarR KAUFMANN 


It is very difficult to forecast twelve months’ business in 
advance, but I think it is conservative for the merchants 
in this particular region to look forward to moderate pros- 
perity, such as we have enjoyed, certainly over the spring 
months. The horizon is particularly clear, and unless some 
unforeseen clouds come up during the early part of 1926 
the year ought to end satisfactorily. 

Epcar KAUFMANN, 
Kaufmann’s, Pittsburgh, Pa. 


Kingship is a profession which has produced both the 
most illustrious and the most contemptible of the human 
race.—Landor. 
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SNA 


MLE IR CEIR 


The first factory in the United States to manufacture 
thin semi-porcelain dinnerware; — 
the foremost ever since. 


THE LOWESTOFT 


The only American porcelain dinnerware decorated 
with floral and other treatments 


UNDER THE GLAZE 


MERCER POTTERY COMPANY 


TRENTON, NEW JERSEY 


Agents for the middle west—E. M. Meder Company 
17 North Wabash Ave., Chicago, I[llincis 
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ONES, McDUFFEE & STRATTON CORPORATION, 
|i Mass., will display its full line of dinner- 
ware, glass and fancy goods for Spring at the 
Pittsburgh Glass Show, Room 972, Fort Pitt 
Hotel, under the direction of Messrs. P. B. 
Johnson and C. J. Keating. 
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New Patterns Please drop in. 
New Shapes 


Jones, McDuffee & Stratton 


COR FP OF} ATE ON 


Established 1810 
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Direct Importers and Distributors of Crockery, China and Glass 


Originators of Open Stock 


33 Franklin Street, Boston 
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Income lax Department 


Conducted for THe CrocKERY AND GLass JOURNAL 
By M. L. SEIDMAN 
Seidman & Seidman, Certified Public Accountants 


This is the ninth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. 
signed by the inquirer, but no names will be disclosed in the published answers. 


All communications must be 


SpeciAL Note on New Tax Law 
EFORE taking up the subject announced for this 
B article, | want to say a word about the new law 
that is being proposed. So many inquiries have 
been made concerning it, that it might be best to clear the 
atmosphere at this time. 

In the first place, let it be said that no new law has as 
yet been passed. A bill has gone through the House of 
Representatives, but no action has as yet been taken by 
the Senate. In view of the fact that the Senate usually 
makes very drastic changes in tax bills sent to it by the 
House, I hardly think it of advantage to discuss the provi- 
sions of the bill as it now stands. Readers may rest 
assured, however, that if a new law is passed, the impor- 
tant changes will be completely discussed in these columns. 

What can be said at this time is that it looks as if a 
new law will be passed that will decrease tax rates con- 
siderably and increase exemptions. Whether the benefits 
of this change will accrue to 1925 returns or not, cannot 
be said. Sentiment in Washington is strongly in favor 
of applying the new rates to 1925 returns, but there may 
be some difficulty in getting a new law passed before 
March 15, when 1925 returns must all be filed. 

Another point might be mentioned in connection with the 
prospective law, particularly as regards its effect on the 
articles appearing in this department. It can almost be 
said with a certainty that the subjects that will here be 
discussed will not be in any wise affected by the new law. 
The most significant phase of any new law would be the 
rate changes. The substance of the law, that is, what is 
income and what is not income, is bound to continue prac- 
tically the same. Should readers have any questions about 
the proposed new law, however, they should feel free to 
submit them and I shall be glad to answer them. 

Net Losses 

Nlow to get to the subject for this article—the effect 
on the income tax where a person, instead of having a net 
income, has a net loss. There is one very equitable provi- 
sion in the law which makes it possible for a person who 
has had a net loss in one year to apply that loss against 
the income of subsequent years. There was a time when 
that could not be done, as a result of which a great in- 
justice to taxpayers was worked. A large profit might 
have been reported one year, only to find itself more than 
wiped out in the next year. A tax had to be paid on the 


Forty 


profits, but there was no way of recouping it as a result 
of the losses. 

‘Congress recognized the unfairness of this situation, 
and embodied in the law what is known as the net loss 
section. A net loss is defined as a net loss resulting from 
the operations of a trade or business. In other words, 
the section applies only to business losses. What is a 
business is difficult to say with any particularity. The 
law regards it in the same light as the word is popularly 
accepted. 

The computation of the amount of the net loss is rather 
technical and involved. It is not merely the excess of 
deductions over income. There are several factors that 
need be considered but that would only be confusing if 
mentioned here. For-our purposes, we will therefore 
regard a net loss as being the excess of the total business 
deductions over the entire gross income of the taxpayer. 
~ Where ‘such a loss exists, the law says that it can be 
applied as a deduction against the income of the next 
succeeding year, and if it exceeds the income of that year, 
the excess can be applied against the income of the sec- 
ond succeeding year. In other words, if for 1925 a tax- 
payer has a net loss of say $10,000, and a net income in 
1926 of $15,000, the $10,000 will be deductible from the 
1926 income and a tax will be paid only on the difference 
of $5,000. If the income in 1926 were $6,000 instead of 
$15,000, the 1925 net loss being greater than that amount 
by $4,000, this $4,000 would be deductible from 1927 
income. However, the effect of the net loss of one year 
cannot be carried beyond two years. 

As the net loss provision was in effect during 1924, 
if a taxpayer sustained a net loss in that year it can be 
deducted from his 1925 income. Likewise, where a net 
loss was sustained in 1923, which was greater than 1924 
income, the excess can be deducted from 1925 income. 
In other words, it works both ways. Current net losses 
can be applied against the income of the next two suc- 
ceeding years, and the net losses of the previous two years 
can be deducted from current income in the manner out- 
lined. 

It will therefore be seen how important it is for one to 
take pains in accounting for losses just as much as for 
income. Taxpayers are prone to become indifferent about 
their figures when losses dre involved, feeling that the gov- 

(Continued on page 53) 
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This winter more women will entertain 


d ; : No. 8021 is a Heinrich mas- 
and most women will want fine china berpiece tron tiie a beautiful 
Manchester shape. 

The unerring accuracy with 
which this fine line pattern 
is applied is a great achieve- 
ment in the art of china 
making, 

Thousands of people have 
demonstrated their liking for 
the classic Greek key pat- 
tern, the simplicity of the 
black and gold color scheme, 
the richness of the half matt 
gold handles. 

SEE FOR YOURSELF 
SEND FOR SAMPLES 
Original packages available at 
once, as well as open stock. 


HEINRICHS cCO; S 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc 
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@ ETCHED TABLEWARE. As good Bohem- i) 
| ian quality as can be had. EN 
| BLANKS OF ALL KINDS. For the Decor- A 
cE) ator or Cutter. In colors as well as Crystal. > 
| CASED COLORED GLASS. In exceptional I 
S) shapes and designs. = 
| CUT SALT AND PEPPER SHAKERS. i 
q PRISM AND CHANDELIER PARTS. p 
| (Crystals). B 
a CUPS AND SAUCERS in Earthenware and a 
6 China—decorated and plain white. S o 
cl SPANISH POTTERY (Very decorative). Ee ec 
| LUSTRE TEA SETS. E | 
A DRESDEN FIGURES MOUNTED IN Z 7 
a LAMPS. 4 
e CHINA PUFF BOXES AND SHAKERS. | 
i FRANCIS H. RUHE | 
SKET NEY) 
R OOM 555 14 WEST 23rd STREET A 
8 Wilkam Penn Hotel NEW YORK CITY CHINA L 
4 1 Penn a ote IMPORTER GLASSWARE | 
E| ? ‘ UNITED STATES AND CANADA. S 
a January 11th to 30th SPECIALTIES B 
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GREAT and highly agreeable surprise occurred 
last Wednesday when John Plummer walked in 
the salesroom of A. J. Fondeville & Co., with 
whom he had been connected for the past two years. Mr. 


Plummer has just passed through a very serious illness 
and no one thought he was yet able to go about by himself 
at least. He made the trip alone from his home in 
3rooklyn and to all appearances is fast regaining his for- 
mer vitality. He received a royal welcome from his asso- 
ciates in the business. 


An addition to the Copeland & Thompson, Inc., sales 
staff for 1926 is W. A. Pendrell, formerly connected with 
Herman C, Kupper, Inc. Mr. Pendrell has been assigned 
part of the middle western territory and expects to leave 
on his initial trip for the firm very shortly. 


L. J. Gasper, china and glassware buyer for John Wana- 
maker, is one of the first buyers to leave for a European 
trip. He expects to sail on Saturday aboard the Paris. 


Hyman Woolfson, a director of the Britannia Pot- 
tery Co., Ltd., St. Rollox, Glasgow, Scotland, manufactur- 
ers of dinnerware and fancy ware is in New York this 
week in connection with placing his line for American rep- 
resentation. 


J. S. Lauterbach, manager of the china department for 
Louis Wolf & Co., is making a trip through Canada in 
the interest of his line. He expects to be away until Feb- 
ruary 1. 

Robert S. Beardsley, formerly with Malone & Nichol- 
son, assumed his duties on January 1, as salesman with 
the New York office of the United States Glass Co., call- 
ing on the trade in the Metropolitan territory. 


Frank C. Carney, popular salesman for Lazarus & 
Rosenfelt, is receiving the congratulations of his friends 
on his marriage Wednesday, Dec. 31. 
Miss Marie Daly of Philadelphia. 
place at her home. 


The bride was 
The wedding took 


After an absence of over a year Edward Kveling, for- 
merly city salesman for Frederick Skelton and for the 
past year with the Fostoria Glass Co., returned to the 
employ of Mr. Skelton on January 1, taking up his duties 
as though he had never been away. 


Forty-two 


The stock-taking period, among importers who carry 
stock, will be on during the early part of next month and 
one naturally looks for certain close-outs of old open 
stock patterns and other merchandise that have had their 
run and only a limited number of each article remains at 
the inventory time. For special sales and bargain tables 
these are helpful to buyers and at the same time it is help- 
ing the importer to clear the way for new items and in- 
coming stock for 1926. 


To recommend an operation for appendicitis in lieu of 
a vacation is rather a drastic idea. Still E. P. Daly, with 
Lazarus & Rosenfeld, is most enthusiastic in this sugges- 
tion. He was around the showrooms the other day loudly 
proclaiming and in earnest, too, that his stay in the hospital, 
after his unnecessary appendage had been carefully ex- 
tracted, was the most enjoyable time he had ever had. One 
incident gave him a qualm of uneasiness at one time. The 
fire engines came clanging along, shouts, whistles, horns 
and bells are sounding right under the hospital windows. 
He inquired where the fire was and his nurse casually 
remarked, “Oh! its next door, but that’s alright.” Daly 
they began to look around for exits, and thought what a 
fine thing it would be to see flames breaking through while 
he lay prone in bed. So he eased himself gradually to 
the side of his bed, then put out his leg gingerly, being care- 
ful not to disturb his bandages, tried to wiggle his toes 
into his slippers and then awaited results. Luck was his 
way the fire was extinguished without injuring the hos- 
pital, although its inmates had a temporary scare. 

Joseph Wallace will heave New York on the evening of 
the 13th for Pittsburgh to lend his valuable aid to the staff 
already at the Fort Pitt exhibition. Sperry & Hutchinson, 
of whose, crockery, glass and housefurnishing department 
“Joe” is it the head, have an exceptionally good exhibit 
and anticipate doing a good business during the two weeks’ 
period of the show. Mr. Wallace is particularly active 
these days as he is preparing to leave for Europe at the 
end of January. 


L. A. Bennett has resumed his connection with Cox 
& Co., 120 Fifth Ave., New York. He covered New 
England territory for this concern for upward of two 
years and has now taken over the State of Pennsyl- 
vania. He starts his new duties on the 18th and will 
carry samples of the popular lines his firm handles: 
Homer Laughlin China Co., Imperial Glass Co., Cook 
China Co., Huntington Tumbler Co. and Bonita Art Glass 

(Continued on page 65) 
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From January 10th to 23rd 
At the Wm. PENN HOTEL 
PITTSBURGH 
Rooms 615 and 617 


High Grade Serving Trays Gold Encrusted Glassware 
Sterling Silver Encrusted Glassware 
New Designs New Creations 


New Low Prices 


National Silver Deposit Ware Co. American Tray Co. 
Factory, Executive Offices and Showrooms 
179-183 Wooster Street 
New York 
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New Lines for 


| GREG 


Shades On View January Ist 
Wood Novelties 


Glassware 
Pottery 
Giftwares At the following Exhibits 
Grand Rapids Pittsburgh Chicago 
Manufacturers Bldg. Fort Pitt Hotel American Furniture Mart 


Herbert & Neuwirth, Inc. 
Manufacturers and Representatives 
25 West 23rd Street 
New York 
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Pottery Plants Resume Work 
Guise plants in the eastern Ohio district 


have resumed operation following the Christ- 

mas and New Years holiday. In some instances 
e. ten day idle period resulted, while in other cases only 
the two holidays were used as holiday period. Inven- 
tories have been finished in the majority of instances, 
and with a reasonable amount of business now on file 
for first quarter delivery, production records for the 
first three months are expected to exceed those of a 
year ago. 

The vanguard of buyers is expected to reach this 
market early during the forthcoming week. Many manu- 
facturers have received a fair amount of new business 
by mail, and this coupled with the volume that is ex- 
pected to be placed during the last three weeks of the 
month will be sufficient, it is claimed, to keep all plants 
in rather active operation for the first quarter of the 
new year. 

Salesmen are at home offices and will not begin trips 
over their territories until February. Some will be in 
charge of displays at the Ft. and William Penn Hotels, 
Pittsburgh, Pa., during the last three weeks of the 
month, while others will remain at the home offices tak- 
ing care of visiting buyers. 

Many manufacturers have prepared new dinner shapes 
for the new season, and a visit to the market this season 
will prove of interest and value to all distributors of 
this line of merchandise. A host of new patterns have 
been prepared, and all new shapes are being shown with 
these new treatments. 

Factory sample rooms have been renovated and re- 
arranged, and a very pretty display of all offerings is 
being made this season. 


Kighteen Firms Show Twenty-one Shapes 


Eighteen firms are showing a total of 21 new dinner 
shapes this season, and it may follow that one more 
new shape will be announced within the next few weeks, 
and in an ivory body. There are six ivory bodies on 
the market this season, the first to be offered the trade 
being that created by the Sebring Pottery Co., of 
Sebring Ohio several years ago and being marked un- 
der the trademark of “Ivory Porcelain.” 

The official list of new shapes, with their names and 
firms issuing them is as follows: 

Atlas China Co., Niles, O. two shapes in White body. 
“Ideal” and “Santa Maria.” 

Boston Pottery Co., South Boston, Mass. White body. 
“Caroline.” 
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The Colonial Co., East Liverpool, O. White body 
*Versatltes 

Crooksville China Co., Crooksville, O. White body. 
“Hostess.” 

Crown Potteries Co., Evansville, Ind. White body. 
Unnamed. 

French China Co., Sebring, O. White body. Unnamed. 

W. 8S. George Pottery Co., East Palestine, Om vine 
body. “Astor.” 

Edwin M. Knowles China Co., Newell, W. Va. 
“Maryland” an Ivory body and “York” in a White 
body. 

Knowles, Taylor & Knowles Co., East Liverpool, O. 
Ivory body. “Gloria.” 

Homer Laughlin China Co., Newell, W. Va. Ivory 
body. “Yellowstone.” 

D. E. McNicol Pottery Co., East Liverpool, O. White 
body. “Majestic.” 

T. A. McNicol China Co., East Liverpool, O. White 
body: “DeLuxe. 

National China C., Salineville, O. White body “Rose 
Marie.”’ 

Pope-Gosser China Co., Coshocton, O. White body. 
“Athena, 

Steubenville Pottery Co., Steubenville, O. “Olivia” 
and “Octagon.” both in an ivory body. 

Taylor, Smith & Taylor Co., Chester, W. Va. White 
body. “Belva.” 

C. C. Thompson Pottery Co., East Liverpool, O. White 
body. “Stafford.” 


E. M. Knowles Continues “Mayflower” 

In the majority of instances where firms are issuing 
an ivory body, white body is also to be had on other 
shapes. The E..M. Knowles China Co., is continuing 
its “Mayflower” shape in a white body, and the Homer 
Laughlin China Co., is also continuing all of its former 
shapes in a white body. Likewise the Knowles, Taylor 
& Knowles Co., its former shapes also being continued 
in a white body, only one of its plants being in the 
production of its new ivory body. 

The Smith, Phillips China Co., is continuing its new 
“Princess” shape in an ivory body, having discontinued 
the white body, and at the same time has added several 
new items to the list of this shape. 

Not in a decade have so many new shapes been placed 
on the market at one time as is the case this season. The 
situation is such that buyers who fail to visit the mar- 
ket will miss much, both from a merchandising point 
of view likewise from an educational standpoint. 
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D. E. McNicol Co. Enters Vitrified Field 


Official announcement has been made that the D. E. 
MeNicol Pottery Co., of Clarksburg, W. Va., will enter 
the vitrified china business, and that Kenneth Koos, a 
graduate in ceramic engineering at Ohio State Univer- 
sity, Columbus, O., has been appointed general manager 
of the plant. Considerable of the semi-porcelain busi- 
ness that was handled at this plant will be transferred 
to the East Liverpool works. 

Intimation that the company would convert .its Clarks- 
burg plant into the production of vitrified hotel china 
was given several months ago, but the detail was not 
worked out until very recently. Jack Patterson who has 
been in charge of the sales department of this plant for 
many years has resigned. The company was a heavy 
producer of salads and dinnerware, and it will be in a 
position to continue to ship this same line from East Liver- 
pool, and in addition it will continue its yellowware list 
as formerly. 


W. C. Brown, southern salesman for the Dresden Pot- 
tery Co., who has been spending several weeks at Mt. 
Clemens, Mich., for the benefit of his health is due to 
return to the home office Jan. 15. A decided improve- 
ment is reported in his condition, and he will be able to 
resume his road about the first of the month. 


H. W. Kibler New General Manager 


Charles W. Foreman, president of the Owen China Co., 
Minerva, O., has issued the announcement that H. W. 
Kxibler, for several years with the Alliance Vitreous China 
Co., Alliance, O., as office manager has become associated 
with the Owen China Co., as general manager. Mr. Kib- 
ler was trained in the office and also the plant of the 
Minerva interest, and his return to the Owen China Co., 
means his “return home.” 

Instructions have been given by Mr. Foreman to place 
the No. 2 plant of this company in operation as a three- 
kiln plant. It is likely this shop will be on a production 
basis by Jan. 15th. 

“The outlook for business both with the Owen China 
Co., and the Southern Potteries Inc., during 1926 is 
splendid,” commented Mr. Foreman. “We anticipate a 
big year at both factories.” 


National China Has New Shape 

The National China Co., in bringing out a new dinner 
shape this season which it has named “Rose Marie’’ have 
endeavored to make this the finest service possible, and 
to be appreciated Mr. Judge declares it must be seen by 
the trade. The new shape is being shown in a dozen 
new decorations. 

The new patterns are in keeping with the present style, 
which is high colors. The numbers consists of border, 
centre spray decorations and sprays. The entire new 
line will be displayed at the Ft. Pitt Hotel next week, 
as has been the custom of this firm for years. 


Plant where fat Minpro Spar is ground by the 
most modern equipment. 
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Pittsburgh Exhibit Opens Monday 

HE forty-sixth annual pottery and glass exposi- 
a tion will open in the Ft. Pitt and William Penn. 

Hotel at Pittsburgh, Pa., next Monday, continu- 
ing until Jan. 30th. During the current week exhibitors 
were engaged in preparing their lines, and in both ho- 
tels, carpenters and electricians were busy erecting shelv- 
ing and display tables and arranging special lighting 
effects. 

A heavy list of reservations is announced at both ho- 
tels from buyers who expect to visit the market during 
the current buying season. The crowd will be about 
equally divided between both hotels. 

A decade ago the number of exhibitors was less than 
half that will be viewed here this season, and _ these 
displays were to be found in the old Monongahela House, 
Hotel Henry, Seventh Avenue Hotel and the old Co- 
lonial Hotel. A few lines were also shown years ago 
at the Hotel Anderson and the Lincoln Hotel. Now, 
however, two of the largest hotels in Pittsburgh contain 
all of the exhibitors, and in a greater array than ever. 

In the glass section, the big feature of the show this vear 
will be the new colored glass specialties, and in the pot- 
tery section the interesting features will include the score 
cof new shapes and new ivory bodies, together with an 
elaborate assortment of new and exclusive patterns, both 
in borders, sprays and medalions. 

Manufacturers only will be found at the Ft. Pitt Hotel, 
and these firms are identified with the Associated Glass 
& Pottery Manufacturers organization, and which has 
charge of the reservations in this house. 


At the William Penn Hotel, however, will be found 
a number of manufacturers, but this list will be augu- 
mented by others who are either jobbers, specialty houses, 
importers and salesmen. 

The buying trade will have more lines to view this 
season than was listed a year ago. Extended effort has 
been made during the last few weeks to advise all buyers 
of the glass and pottery and kindred lines of the Ex- 
position in Pittsburgh, and this is bound to result in a 
heavy influx of the trade. 


Future of Dorflinger Plant Not Settled 


It has not been determined whether or not the plant 
of Dorflinger & Sons Inc., White Mills, Pa., will again 
be used for glass manufacturing purposes, it has been 
officially announced. The property is not now in opera- 
tion and was recently sold by the former operating com- 
pany to other interests. It is likely that a decision will 
be reached within the next few months as to the future 
of the property. 

While the Pairpoint Corp., New Bedford, Mass., has not 
Forty-six 
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announced the detail of its 1926 line, General Manager 
Frederick R. Fish has declared that “we will still continue 
to try and produce a line of cut and engraved glassware 
that will meet with the trade’s approval.’’ No factory ex- 
tensions are proposed by this company at this time, Mr. 
Fish said. 
Rodefer Glass Co. Produces for Industrial 
Trade 


“We can see no reason why there should be any real 
changes in the form of an improvement or a retarding 
of production as had been over the past several months,” 
announced C. R. Harmon, secretary of the Rodefer Glass 
Co., of Bellaire, O., this week. “We are hoping that 
business may be stimulated, but we can really see no 
reason for any great improvement.” This company is a 
large producer of glassware for the industrial trade, and 
is not producing a general line similar to other glass 
factories in the Bellaire district. 


Corning Glass Works Cuts Line 
The Corning Glass Works, Corning, N. Y., have cut 


out from their Pyrex line all pieces which did not sell 
briskly, and although many numbers have been omitted 
from the new line, the company has cut down in yolume 
only eighteen per cent. according to announcement just 
issued by H. M. Ufford, of the sales department. This 
means that of all the items which have been omitted 
amounted to only eighteen per cent. of the total sales 
FOR a mycaie 

“We believe that we will more than make up this 
eighteen per cent. with the improved line,” suggested 
Mr. Ufford. “There is no reason why the dealer cannot 
stock the entire line, and we believe that no profits will 
be lost by the merchant because any woman can still 
find a dish for every baking need. 

“Our opinion for the business outlook for 1926 is that 
it should be good for the first six months at least, and 
we see no reason why good business should not be con- 
tinued through the year.” — 

The new 1926 pricelist for the Pyrex line has just 
been issued. 


On account of the increased demand for its line of 
colored glassware, the New Martinsville Glass Mfg. Co., 
New Martinsville, W. Va., is increasing the capacity of 
its production department. 


The plant of the Perfect Glass Co., Wheeling, W. Va., 
which has been idle for several weeks, will resume op- 
erations Monday next. It was necessary to suspend pro- 
duction at this factory while repairs were being made 
to a tank. 
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Attractive Yet Inexpensive Decorated Line 


4 f: HE item illustrated is typical 

of a new line of decorated 
glassware. The decoration is a 
floral spray in green and white on 
an amber band, edged with bril- 
liant orange. 


This is an inexpensive line, in a 
variety of shapes, including vases, 
comports, bowls, etc. 

Prices on request, or see it at 
the Pittsburgh Exhibit. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OmemnckS- IN. ALL PeReaNiGwsyAla GLA LE Ss 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


Victor Brisbois, Inc. 


514-522 JOHNSON AVENUE 
BROOKLYN, N. Y. 


Present their new line for 


1926 


Crystal Column Lamps 


Unique conceptions in 
Boudoir, Table and Floor Lamps 
in crystal or exquisite shades 
of blue, green, amber, canary 
or combination of colors. 

Plain or decorated. 
Girondoles ~ Mayflower Lamps 
Cut Glass 
A line chock full of surprises. 

Do not fail to see it. 


| | New York Display At the Pittsburgh Show 
Mayflower Lamp C. H. Taylor January 11 - 30 


Made in green, amber, blue, 200 5th Avenue Room 1140 Ft. Pitt Hotel! 
amethyst or crystal 
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Established 1869 


_ B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


CADMIUM 
SULPHIDE 


Red—Orange—Yellow 


E offer totthe Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
ie Prompt and courteous service. 


SELENIUM ) 
SODIUM SELENITE 


RRRRRRARAKKKALKKRALE A ELELLLSE FREEEREEELELELELLELEAES 
as Complete Display of NY and Original Decorations 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 
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Dinnerware 
of 
Distinction 


Pittsburgh 
Display During 
The Pottery and 

Glass Exhibit 


Room 985 
Fort Pitt Hotel 


HOPEWELL CHINA CORPORATION 


HOPEWELL, VA. 


New York Agents a Sema nen ons ehook A ae to 
the m tor W. Va. 
Beren Crockery Co. e main office and factory, Hopewe 
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lassware vies with 
themost brilliant 
environments, It is 
correct for every 
occasion where 
patrons of art 
assemble # # & 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 
New York Boston Chi 
Paul Joseph, Murt Wallace, W. B. ehdreae 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joscph Tomkinson, Marsh & Kidd, Harry T. Thomas & Can 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


R, Faetory Representative 
—_ E. B. Hill, Washington, Pa. 
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Ask your dealer bo show f6 Eo you 


CENTRAL GLASS WORKS he Duncan & Miller Glass Co. 


WHEELING WEST VIRGINIA Washington » Pa. 


iss = 
| Federal Stemware | 
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round out 
Unique Service 
with 


Economy 
Tumblers 


can os ae Only one of the comment-call- 

Tou 1921ae : risted Optic. ine { 

No, 192172 Goblet, Twisted Op ing features of the well known 
ay ““Gammon’s”’ eating houses in 


a AP. Ay CC : Pittsburghis thecrackled Economy 
ee Goblet is somewhat different from the : Tumbler that welcomes each guest. 


ordinary style. Different from theordinary pressed 
The Depth of the Bowl is unusual and or blown Tumbler and the adver- 
tising they bringis worth the en- 


makes for rather an aristocratic appearance, when j Ga" ( | Beye Ee octented shave 
combined with the Twisted Optic. aed ending lead. blown glass 
Many pleasing combinations of colors are fur- ME (isos oie, See and save many 
nished on this Style and other Styles of our Manu- 


facture, viz; Orange Pekoe, Amber Glow, Bur- AE oh Niet tata 
Pittsburgh, Pa. 


gundy Glow, Iridescent and with colored feet. 
THE FeperRAL GLAss COMPANY ECONOMY TUMBLERS 


See the complete line on Display 
in Rooms 539-40 Fort Pitt Hotel, 
Columbus, Ohio “J “JUST WHAT THE NAME IMPLIES” 
; 
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One of Our Many Beautiful ‘A at dane Gian 
and Exclusive Designs | for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Seneca 
1613 B 


Three Shapes 


Glendere 410. .24 ic eee . .fancy 
Highland 2-0... .2 5 eee plain 
Pileritig 7 ir. of «cosas eke octagon 


Send for Catalog and Illustrations 


| | Albright China Co. 
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The West Sil Pottery Co. 


| Main Office 
East LIVERPOOL, OHIO | Carrollton, Ohio 
PITTSBURGH EXHIBIT | Factories ; 
January 11th to 30th | eu erase? SS itn” 


Fort Pitt Hore. = Room 724 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 
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We guarantee these 
bowls as_ repre- 
sented. 


See Your Jobber or Write for Catalog 


Ltional Creation — 
wilh snow while body ane, quality 1 
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The Sanitary Sugar Bowl Co. 


i unsurpasse Manufacturers 
‘ te NATIONAL CHINA CO. SALINEVILLE. 0. 149 Putnam St. Pittsburgh, U. S. A. 
4 = 
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The Globe re Company 


Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM |: 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 

RAILROADS - STEAMSHIPS é 

RESTAURANTS it 

| THE MAYER CHINA CO. iY 

Ley BEAVER FALLS, PA. eA 
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Ad, 


Come to Headquarters 
When You Want 


Real Czechoslovak Ware 


Czecho Peasant Art Co., Inc. 
10 West 19th St. 
New York City 


Our Catalogue Illustrated in 
Full Colors Mailed on Request. 
NEW YORK Exhibited at Pittsburgh LOS ANGELES 


Butterworth Co. By W. W. Jacobs The Newcombs 
225 Fifth Ave. Room 418, Wm. Penn Hotel 611 Knickerbocker Bldg. 


Zimmer & Schmidt 


Gablonz, °/nx 


Bohemia, Czecho-Slovakia 


est 


Exhibiting at the Leipzig Fair 
Zeissighaus, NEUMARKT 18, office 102 


Commencing March Ist 


Salt and Pepper Shakers 
Mustards, Open Salts 
Knife Rests, Ash Trays 


Condiment Sets and Atomizers 


in best Bohemian Cut Glass 
Crystal and Colored 
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Many Charming New Creations 
will be shown in our 1926 Line 


WHEELING DECORATING CO. 


WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Representatives 


Poe ew York Los Angeles, Cal. Baltimore 


. Silverberg E. M. Bartlett L. S. Fiteman 
Dine the wenty-third St. 7 Los Angeles St. 404 W. Baltimore St. 
R. D. Otto Durham, N. C. 


Julian Goldberg 
313% Liberty St. 


Pittsburgh Exhibit Hey eee Ft. Pitt Hotel — Rooms 439-440. 
- Otto, In Charge 


Road Representative 


OUR -4DVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


** Pittsburgh’s Complete Advertising Service’” 
HEEREN BUILDING AT EIGHTH AND PENN 
PITTSBURGH, PA. 


“DELICA WHITE” 


Best Glass 
for Light 


The Sign 
of Efficient 


Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 
Pittsburgh 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


New York Chicago Baltimore 


The 
Lotus Glase ‘Con 
Manufacturers 


See our beautiful line of colored and 
decorated Light Glassware, in 


Room 285 


Fort Pitt Hore, PIrtsBURGH 
during the annual Exhibit 


H. D. BURKHEAD will be in charge. 


IT IS ORIGINAL ENOUGH TO SATISFY THE 
DESIRE FOR SOMETHING DIFFERENT. 


Factory 


Barnesville, Ohio 
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Income Tax ——— — 
(Continued fram page 40) 


ernment is interested only in profits. Such an attitude 


Blue | 
Willow 
Compartment | 


Plate 


works an injustice to the taxpayer as well as to the gov- 
ernment, for those net losses serve as deductions from 
future income and at that time must be properly substan- 
tiated and supported if they are to be allowed. 
QUESTIONS AND ANSWERS 

©. A married man living with his wife has an income 
gross of $4,900 per year and net $2,400 per year. His 
wife dies and he receives $1,000 life insurance. Does he 
add this $1,000 to his $4,900 gross income? Then must 
he make out an income tax return? If so, will he be com- 


pelled to pay tax on the insurance money? He continues | Immediate delivery from stock 

at the head of the house. Will he be considered as a single | in New York 

man or a married man (that is, will he be allowed an ex- | 

emption of $1,000) or what exemption will be allowed? A nice light weight plate, just the thing 

ENF. | for an informal luncheon or light refresh- 
A. A married man is entitled to a personal exemption | oes 

of $2,500. If his net income is less than this amount, | One of the many items in the Steventon 

he need not file a return, provided his gross income is | line. 


less than $5,000. The $1,000 proceeds from life insur- 
ance are not income, and no tax is payable on such pro- 
ceeds. In the case cited, after the death of the wife he is 


still entitled to an exemption of $2,500 plus $400 for each | The Send ar Company 


dependent. | 35 West 23rd Street 
Gere a New York 


See It at Our Showroom 


On to Pittsburgh! 
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Something New 


in 


Lamps 
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An entire new line that is 
novel and for many uses. 


PETER POTTER SAYS: Pittsburgh is famous 


for three things; its stogies, its smoke and its Glass 
and. Pottery Exhibits. 


| Buyers! 
AN TT FE Df List Room 840, Ft. Pitt 


ep 40 cents per line for first insertion; 20 cents per line | Hotel, on your memo when 
or following insertions. Seven words per line. Minimum | ewe ss ak e yee x 
initial charge $2, payable in advance. | visiting the Pittsbu gh, 


Pa., market. 


GLASS PLANT FOR SALE 


OR SALE—Plant at Huntington, W. Va. Suitable for Glass | 
Manufacturing. Buildings reinforced concrete. Concrete | Jeannette Shade & Novelty Co. 
kiln. Land twelve acres. 820 feet river frontage. Railroad sid- | Jeannette, Pa. 


ing to buildings. Aleshire-Harvey Co., Huntington, W. Va. 


T. R. Crock 
P. K. Bender 


In Charge of Display 


CHINA AND GLASS SALESMAN WANTED 


Be TED Salesman on straight commission basis to repre- 
sent old established and well known manufacturer of china 
and glass. Only A-1 man considered, territory New York State. 
Box 326. Crockery AND GLASS JOURNAL, 


English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
Ware, 
Teapots. 


ton’s Crown Ducal Carlton 


Ware, Price Bros. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 


THE SENDAR COMPANY, 35-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware,. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 


Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut’” tableware, 
thin blown tumblers and stemware. 


Representative. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 


141-147 
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SEE eee eee ee eer ea em dele tach Doe DIMM i hI lish Us 
= IMPORTERS LA PORCELAINE LIMOUSINE, SPERRY & HUTCHINSON CO., 
= FERDINAND BING & CO.’S, Suc- 89-41 West 28rd St. Broadway at East 17th St. 

= cessors, 67-69 Irving Place, near Formerly M. Redon. Alfred G. Mo- Direct Factory Representatives for 
= 18th St. : ment, Agent. Imported English Earthenware, China 
= Art Pottery, Bronzes, Marbles and PERCY N. LEYLAND, Inc., 184 Fifth and Teapots. Domestic Dinnerware 
= Lamps. Fer as Glassware. Joseph W. Wallace, 
= King & Barrett, teapots; George aes chs 

2 EDWARD BOOTE, 85-87 West 28d Jones & Sons, Ltd., china; Wedgwood NATHAN STRAUS & SONS, Inc, 
= ae “8 ae Wood a Sas & Co., Ltd., earthenware. Telephone, 119 Fifth Ave., at 19th St. 

E auldon ina. : 

= Earthenware, Gibson & Sons’ Teapots. Sy 02S Large stock of imported. open-stock 
g : dinnerware. Sole _ distributors of 
= GEO. F. BASSETT & CO., 72-74-76 “Royal Schwarzburg” and “Superieur” 
= Purk Place The Fifth Avenue Limoges dinnerware, Gift Shop Spe- 
= “The Dinnerware House of America.” Bilan Cialties. 

2 L BERNARDAUD & CO., 61 West 8 TAIYO TRADING CO., Inc., 101 Fifth 
E 23rd St. Ave. 

= French China Dinnerware, Short Japanese China, Lamps and Bric-a- 
E Lines. White China for Decorators. Brac. 

2 LL. D. BLOCH & CO., 87-41 East 18th B. TOMBY, 20 West 28d St., Repre- 
= St. senting: 

= Importers of China and Glass, Mfrs. Royal Dresden, Lorenz Hutschenreu- 
= of Lamps, Shades and Novelties. ther, Koenigszelt, Paul Mueller, Rein- 
= hold Schlegelmilch, Royal Karlsruhe, 
= COPELAND & THOMPSCN, Inc., Majolica. 

= 206 Fifth Ave. 

= Copeland’s China, Earthenware and JUSTIN THARAUD, Inc., 24 West 
= White China fancies. Phone, Ashland 23d St. : 

= 2975. Sole Agent for L’Union Ceramique, 
= Limoges, France. 

= JOHN DAVISON, Inc., 14 Barclay St. Myott, Son & Co., Hanley Staffs, Eng- 
2 English China, Earthenware and land. Royal Bayreuth China, Bavaria. 
= Giace Telephone Gramercy 5150. 

2 A.J. FONDEVILLE & CO., 24 West VOGT & DOSE, 14 W. 26rd St. 

5 aard St. Open stock dinnerware _ patterns. 
= Successors to Fondeville & Van Ider- White China for decorating. 

E stine. Importers of China, Glass and J. H. VENON, Inc., 104 Fifth Ave. 

= Earthenware. feo China, Limoges; Gustafsberg 
= ina and Earthenware, Sweden; 
2 OTTO GOETZ, INC., 48 Murray St. Kosta Crystal, Sweden; Rorstrand 
= Importer of Crockery, China and Uptown Headquarters China and Earthenware, Sweden 

= Glassware for immediate delivery. roethe j ; 

= ‘ KENNARD L. WEDGWOOD, 255 
2 HAVILAND & ABBOT CO., 920 Pottery Glass China ee Ave., between 28th and 29th 
= Broadway, corner 21st St. = ts 

= Metal Goods and House Josiah Wedgwood & Sons, Ltd. Tele- 
= HAVILAND CHINA CO., Inc., 11 wares Trades phone Madison Square 7429. 

= East 36th St. 

= The Famous “Haviland China” DOMESTIC GLASSWARE 

= known since 1840. Ie DID, (Gy REIMER COs ines 49-51 

= W. 28rd St. BONITA ART GLASS CO., Hunting- 
= HERMAN C. KUPPER, Inc., 39-41 “Krautheim”’ — Dinnerware, ‘“Schier- ton, W. Va. New York Sample 
= West 23d St. holz”—Art Goods, “Royal Dux”’—Art Room, Cox & Co., 120 Fifth Ave. 
= Ahrenfeldt French China. Goods, “Theresienthal’-—Fine Crystal, Encrustations on Imported China and 
= ae Glassware, French and Italian Fine Decorated Glassware. 

5 E tt Whi - 

SERA ot tit Ta ee Smee t MMammn Ee pagent ae ae 

= Bie : Blown lead glassware in Crystal and 


Dinnerware from Heinrich & Co.. Selb Sons, Royal Aller Vale and Wat- Pressed and blown glassware. Chas. 
Also Fancv China from Winterling. combe Pottery. L. Weddle, Representative. 
SM MM ML CLT TUTIITITUM 


Art Pottery—Jardinieres, etc.—Chil- 


Cumberland. Md., and Guerin-Poyat- 
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ees Co ee ee ee 

GILLINDER & SONS, Inc., 220 Fifth Hee ett ee POTTERY CO., Se- MANUFACTURERS’ AGENTS 
Ave. ring, 10. 

Lighting glassware, glass specialties. New York Office and Sample Room, ; = 

39-41 West 23rd St. Chicago Office dices tec iat CO., Fifth Ave- z 

and Sample Room, American Furni- : 9: 3 

SUSQUEHANA CUT GLASS CO., ture Mart Building, Spaces 930 and Representing Fenton Art Glass Co, 2 

T. W. Hamilton, Representative, 139 931, 666 Lake Shore Drive. Glassware, cut, colored and _ plain. = 

Fifth Ave. Sterling Glass Co., Fine Heavy = 

Cut Glass. Westmoreland Glass Co. = 

THE WORCESTER CHINA CO., Se- High Grade Table Glassware and = 

WESTON GLASS CO., INC. ; bring, Ohio. Specialties, Southern Potteries, Inc, = 

Blown Tableware. T. W. Hamilton, M. J. George, Representative. Fourth Decorated and White Dinnerware. = 

Representative, 139 Fifth Ave. Floor, Armion Building, 7th Ave. and Indiana Glass Co., Pressed Table =z 

36th St. High-Grade Dinner Ware. Glassware d Lamps. West End = 

UNITED STATES GLASS CO., Alb Pottery ee Dinnerware and Special- = 

"9 e- ties. Co-Operative Flint Glass Co., = 

marle Bldg., 24th St. and Broadway. JOHN L. PASMANTIER & SONS, 5 Table and Soda Fountain Glassware, =z 

Pressed and blown glassware. West 20th St. Aquaria, etc. Telephone, Gramercy = 

Quality Dinnerware and Pottery Spe- 6311. = 

cialties. Telephones, Chelsea 8265 and S 

WESTMORELAND ie L iB SS CoO., 0540. : 

Horace C. Gray Co., Representa- ‘ ‘Id. = 

tives, Fifth Avenue Building. Magee IRWIN, Fifth Avenue Build : 

“eater aad decorated glassware, pom fink Coe Hotel China® Na i 

ata DECORATORS tional China Co., Quality dinnerware. =z 

Paden City Glass Mfg. Co., Table, sod~ = 

fountain glassware. Economy Glass =z 

FLOGEL DECORATING WORKS, Co. Suite 319, telephone, Gramercy = 

LAMPS, SHADES AND LIGHT- eae me, Ave. Oey 6571. = 

ealers and Decorators of Fine Glass = 

ING FIXTURES and China. R. H. Flogel, Proprietor. . 

Phone, Ashland 2355. THOMAS G. JONES, Fifth Avenue = 

THE BRADLEY & HUBBARD MFG. Building. = 

CO., Fifth Ave. Bldg., Fifth Ave LOTUS GLASS CO., INC., Fifth Representing McKee Glass Co. Bel- = 

and 23rd. St. Avenue Building. grade Glass Co., D. C. Jenkins Glass = 

Electric Lighting Fixtures and China and glass decorators. Gold en- ee race 

Lamps. crusted, lustre, plate etchings and light and Blown Glassware. Telephones, = 

cuttings on colored and crystal glass- Gramercy 291-292. = 

ware. = 

WM. R. NOE & SONS, 48-47 East E 

10th St. GEO. C. KINDT & CO., Inc., 19-21 W. z 

Illuminating glassware, mahogany 24th St. z 

lamps and silk shades. Manufacturers and Factory Agents. =z 

Brass wares, mahogany goods, Site = 

: ys, h lesticks, = 

PHOENIX G'ASS CO., 230 Fifth COX & COMPANY ene Escttalers: Slbabaclcs fives = 

Ave. 5 120 Fifth Avenue plated wares, decorated basket wares, = 

Illuminating glassware, electric port- : toys, dolls. Telephone, Farragut 8850. = 

ables, oil lamps, etc. Telephones, Entire 5th Floor = 

Ashland 9024-9025. N. W. corner of 17th Street : 

Telephone Watkins 8467 SEER kn Sees 

E. RAINAUD CO., 19 Madi- Y; , = 

Hiboon aoe: ; McKenna Brothers Cut Glass Factory, =z 

Table, Boudoir, Desk, Piano, and Floor Glassware er oe ea ae tee z 

Lamps in exclusive designs and finishes. a ae Gaeials ear Se E: 

Chas. J. Dela Croix Co., representa- Imperial Glass Company Decorated Glassware, Thompson Stu- z 

tives. Huntington Tumbler Co. dios, Inland Glass Co. Telephone 

Bonita Art Glass Co. Pennsylvania 2165 = 

Lewis Co. Cut Glass Co. ; 5 

THE MAIBRUNN CO., Inc., 44-46 T. B. Clark & Co. 2 

East 25th St. PHILLIPS, THISTLE & oD = 

Lamp Shades and Lamps. Telephone : INC., Onyx Building, 1107 Broad- 

Madison Square 8860-8861. Dinnerware way, at 24th St. = 

: ; Seneca Glass Co., lead blown table = 

Se pec and lighting glassware. Smith-Phil- = 

ci lips China Co. “Princess” dinner- =z 

DOMESTIC POTTERY ware. Telephone Watkins 8634. 3 

ee ae Underglaze Hotelware = 

+) 220 = 

ae : Cook China Co. S. H. SLOBODKIN, 7 West 22nd St. : 

Sole Manufacturers of “Lavinite” Art Representing Canonsburg Pottery Co, 

ir L W. S. George Pottery Co., Atlantic = 

Ware, Table, and Boudoir Lamps, WEE ero leoh G = 

Novelties and $1.00 Specials. Pottery Cut Glass Works. Telephone, Gram- 2 

ercy 5144. a 

ROSEVILLE POTTERY CO., 18 Brosh Mee lee : 

West 28rd St. F. D. Yan Arsdale, Oxford Pottery Co. HENRY WITTE, 48 West 28rd St. = 

New York Manager. Representing Maryland Glass Co., z 


dren’s Items. 
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Elite, Ltd., Dinnerware Lines. 


EUVQUNYOONNELED 5} OUNACTUOD NATO ANENAUHUNNUSOUEGOD COUN TUNA TENA CEO CULL ECTO TGS ACONA TTA EA RAH OO Te 


Fifty-six 


CROCKERY AND GLASS JOURNAL 


January 7, 1926 


S a special service to its readers the CROCKERY AND GLASS JOURNAL with each 


issue will publish a complete list of New Businesses, Failures, Fires and Firms Re- 


tiring from business. 


Sometimes postal officials, even in medium-sized towns, are unfamiliar with new concerns whom we 


report, and therefore return mail marking it ‘“‘Unclaimed.” 


We suggest that in addressing envelopes to 


concerns who are successors to others, that the envelopes state not only name of successor, but prede- 


cessor also, thus:— 
John Jones Co., 
Successor to James Smith, 
Janesville, Wisconsin. 


We further suggest that in mailing envelopes to new concerns, the envelope be marked ‘‘New Concern. 


Hold Until Address Is Filed, If Unable To Deliver.” 


A rubber stamp reading to this effect, will save time. 


In addressing new corporations, matter should be sent care of the incorporator whose address is given on the 


report, according to the address given. 3 ; 
We are doing our utmost to prevent errors, and have many expressions from concerns who use our 


service in which they say matter returned is negligible. 


We double-check every item reported. We com- 


pare every town with an official post office guide to make certain of the correct spellings, insertion of rural 


delivery routes, etc. 


records previously received. 


We specify counties. 
sity of using the greatest care in submitting names and addresses. 


We keep constantly before our 8,000 correspondents the neces- 
We check up all changes against our 


Further information concerning the businesses listed below may be obtained by addressing the Editor, 


CROCKERY AND GLASS JOURNAL, 45 East 17th Street, New York. 


service. 


New Firms Starting 
ALABAMA 


Masons, Inc., Noble St., Anniston, Ala. 
Calhoun Co. Reported will be dept. store. 
Inc. cap. $15,000. 

Morris Hardware Co., Jasper, Ala. Walk- 
er Co. Hdw. and hsfgs. Inc. cap. $10,000. 
Incs., J. R. Morris and others 

M Russel Co, Safford, Ala. Dallas Co. 
Gen. mdse. Inc. cap., $10,000. 


ARIZONA 
Mrs. S. O. Marley, Casa Grande, Ariz., 
Pinal Co. Gift shop. 
Miss Lunette Hedgepet and Miss La Del- 
ta Allen, Tucson, Ariz, Pima Co. Gitt 


shop. 
ARKANSAS 

Harley Meren ao... JacG.siHurst, prop:, 
Camden, Ark., Quachita Co. Gen. mdse. 

Reed & Douthit, Clarksville, Ark., John- 
son Co. Gift shop. 

B. M. Horton, Higdon, Ark., Cleburne 
Co. Gen. mdse. On Maple St. Present add. 
Shiloh, Ark. 

Mrsa Gs Were basta Wreaeend Ste little 
Rock, Ark., Pulaski,Co. Notions, china and 
gift shop. 

R. C. @ucker, Piggott, Ark; Clay, Co. 
Abyv. dept. store adding variety dept. 

Thompson Variety Store, Rector, Ark., 
Clay Co. Varieties. Will open. 

Will Cox, Russellville, Ark., Pope Co. 


Gift shop. 
CALIFORNIA 

E. W. Lundahl, Bochtelheimer bldg., 
Owensmouth, Cal., Los Angeles Co. Vari- 
eties. 

The Rainbow’s End, Miss Marjorie Safe, 
Prop., Carmel, Cal., Monterey Co. Gift 
shop. 

J. C._ Penny Co., Martinez, Cal., Contra 
Costa Co. Gen. mdse. and toys. Will open 
in new store erected here. 

Federal Outfitting Co., Eureka, Cal., 
Humboldt Co. Dept. store. 

Mrs. Geo. W. Dana, Glendora, Cal., Los 
Angeles Co. Art and gift shop. 

W. E. Davis, Glendora, Cal., Los An- 
geles Co. Varieties. 

Fred _ Forrest, 530 E. 4th St., Long Beach, 
Cal. Stoves. 

Los Banos Hardware & Implt. Co., Eye 
and 7th St., Los Banos, Cal., Merced Co. 
Hdw. and hsfgs. New. 

Sunset Gift Shop, 5831 Sunset Blvd., Hol- 
lywood, Cal., P. O. Los Angeles, Los An- 
geles Co. Gift shop. 

Mrs. T. E. Alexander, Los Gatos, Cal., 
Santa Clara Co. Gift shop. 

New York Hardware Traders Co., 118 E. 
Colorado St., Pasadena, Cal., Los Angeles 
Co. Hdw. and hsfgs. Also in business at 
263 S. Main St., Los Angeles. 

J. C. Penny Co., Redding, Cal., Shasta 
Co. Gen. mdse. 

William E. Sipes, 247 S. San Gabriel 
Blvd., San Gabriel, Cal., Los Angeles Co. 
Varieties. 

Mary’s Art Shop, 535 Sutter St., San 
Francisco, Cal. Art shop. 

Manon Gift Shop, Heleu Stringer, Prop., 
165 Post, San Francisco, Cal. Gift shop. 

Mrs. C. W. Peterson, Sylvan St., Van 
Nuys, Cal., Los Angeles Co. Gift shop. 
Chas. Ford Co., 367 Main St., Watson- 
ville, Cal., Santa Cruz Co. Dept. store. In 
bus. here. Will open new store at abv. 
address. 


COLORADO 


Alamosa Flower & Gift Shop, Miss Lu- 
ella Holmes, Prop., Alamosa, Colo., Ala- 
mosa Co. Gift shop. 

C. E. Bjrk, 27 E. Hampden St., Engle- 
wood, Colo., Br. Denver P. O., Arapahoe 
Co. Novelties, toys and Chinese gds. New. 

John Nelson, 159 W. Mount Ave., Ft. 
Collins, Colo., Larimer Co. Stoves, furn., 
queensware and lamps. $20,000 stock. 


CONNECTICUT 


James & Co., E. & Everett James, Props., 
Water St., Stonington, Conn., New Lon- 
don Co. Furn. hsfgs., lamps, ete. 


DELAWARE 


Maurice Williamson, Bridgeville, Del., 
Sussex Co. Gen. mdse. 


FLORIDA 


Auburndale Hardware Co., Auburndale, 
Fla. Hdw., furn. and lamps. In above bus. 
Leased one of new stores in new bldg. 
nearing compl. on Lake Ave. (Baynard 
Bldg.). : 

Gift Shop, Mr. and Mrs. Coroli, Megrs., 
162 N. E. Fortieth St., Miami, Fla. Gifts. 

Korn & Smullyan, J. J. Korn and Albert 
Smullyan, Props., 170 N. W. 8th St., Mi- 
ami, Fla. Hdw. and hsfgs. 

Dorothy Gift Shop, Miss Dorothy Demp- 
ster, Mgr., 728 N. E. Second Ave., Miami, 
Fla. Gifts, novel. 

Jc .GoeMicCrory, Go. (Sa HanGor Orance 
and Pine, Orlando, Fla. Varieties (5 & 10c. 
gds.)_ Will erect addn. to above. MHdars., 
1107 Broadway, New York. Operate chain 
StOnes ya lACy ee ReG, 

Joe Hill, Plant City, Fla., Hillsborough 
Co. Gen. mdse. 

Wm. Tinsley, 1324 Tangerine Ave., St. 
Petersburg, Fla., Pinellas Co. Jewelry and 
novelties. New. China and glass. 

Jacob Fein, Prop., Fein’s Department 
Store, West Palm Beach, Fla. Dept. store. 
In above bus. Bot. Fuquay’s dry gds., etc., 
store at Lake Worth, Fla. (Palm Beach 
Co., 3 M.). Plans remodeling. 

GEORGIA 

Associated Store, No. 1, 122 Whitehall 
St., Atlanta, Ga., Fulton Co. Hsfgs. 

Happer & Evans, 579-83 Pryor St., At- 
lanta, Ga., Fulton Co. Dept. store. 

J. G. McCrory Stores, 11-19 Whitehall 
St., Atlanta, Ga., Fulton Co. Varieties. 
New branch. Hdars., 1107 Broadway, New 
York. L.C. C.R.G. Operate chain stores. 

Mary Anne Shop, Miss Mary Kehoe, 
Prop., Bull St., bet. Jones and Charlton 
Sts., Savannah, Ga., Chatham Co. Gifts. 

Boyles Brothers, Tillman Boyles, egr., 
Springfield, Ga., Effingham Co. Gen. mdse. 


Erecting new store bldg. Will open about 
3 weeks, 


IOWA 

C. J. Poponsek, Belmond, Ta., Wricht Co. 
Gen. mdse. Erecting new 1 sty. and bas. 
store bldg., occupied by above bus. when 
completed. 

Winger & Olson, Decorah, Ia., Winne- 
shiek Co. Hdw. and hsfgs. Will open in 
January. 

Younker Bros., 8th and Market St., Des 
Moines, Ia. Gen. mdse. Will open in bldg. 
formerly occ. by Iowa Seed Co. 


C. Eldon Price, Dia 1B HE AR Id 
Co. Gen. mdse. ek s era 


No charge will be made for this 


Peter Jorgenson & Son, Kensett, Ia., 
Worth Co. Gen. mdse. 

Supply Store, Lamon, Ia., Buchanan Co. 
en. mdse. 

* Mrs. H. V. Holt, Pocahontas, Ja. Poca-= 
hontas Co. Gift shop. 

Walter Marshall & Frank Siverly, Wa- 
pello, Ia., Louisa Co. Dept. store. 


IDAHO 


Glem Gorlino, Fernwood, Ida., Bonowah 
re Gen. mdse. Also in bus. at Porthill, 
2b 


ILLINOIS 


Kincaid Bros., Rhodes Block, Altamont, 
Ill., Effingham Co. Gen. mdse. Also in 
similar bus. at Louisville, Ill. 

Union Variety Stores Co., 110 E. 2nd St., 
Beardstown, IIll., Cass Co. Varieties. 

Aquatic Gift Shop, Mrs. C. R. Wunder- 
me Prop., Cairo, Ill, Alexander Co. Gift 
shop. 

Mrs. Thomas E. Strine & Miss Rachel 
Olsen, Props., 301 S. side Square, Clinton, 
Ill., DeWitt Co. Gift shop. Located in 
Wilson Bros’. store. c 

Beebe Daniels Corporation, 162 N. State 
St.,° Chicago, Ill. Gen. mdse. Ine. cap. 
$10,000. Incs., Eleanor Daniels, Beebe and 
others. Correspondent: A. J. Bedar, 1020 
Ashland Blk. 

Clark’s Novelty Shop, 3217 N. Clark St., 
Chceago, Ill. Novelties. 

Ruth Addington & Isabel Anderson, 5425 
N. Clark St., Chicago, Ill. Gift shop. 

Ruth Bella Gift & Novelty Shoppe, 5425 
N. Clark St., Chicago, Ill. Novelty and 
gift shop. 

Fairway Sales Co., 220 S. State St., Chi- 
cago, Ill. Furn., china and_ glassware, 
lamps. Inc. cap. $38,000. Incs., H. M. Rum- 
melhoff and others. Correspondent: Oliver 
B. Opsahl, Lumber Exchange Bldg. 

Hartman Furniture Co., 3045 Lincoln 
Ave., Chicago, Ill. Furn., hsfgs. and lamps. 
Will open branch. 

Paterson Tool & Hdw. Co., 30 N. Clinton 
St., Chicago, Ill. Hdw. and hsfgs. Inc. cap. 
$15,000. 

Midwest Gift Shop, Vern Jerry & Marie 
Kinsler, Props., 3552 Archer Ave., Chicago, 
Ill. Gift shop. 

The Golden Art & Novelty Shoppe, 5309 
N. Clark St., Chicago, Ill. Art and novel- 
ties store. 12-5-25. New. 

Metropolitan Chain Stores, Inc., Chicago 
Heights, Ill., Cook Co. 5 & 10c. store. 
Operate a chain of stores throughout the 
country with hdars. at 71 W. 28rd St., New 
York. 

S. S. Kresge Co., Danville, Ill., Vermil- 
ion Co. 5 & 10c. store. Will erect 2 sty. and 
bas. store bldg. here. Hdars. at Kresge 
Bldg., Detroit, Mich. 

The Christmas Gift Shop, Miss Viola 
Griesedieck & Mrs. Walter Griesedieck, 
Props., 1510 State St., E. St. Louis, Wl; 
St. Clair Co. Gift shop. 

B Gift Shop, Forrest, Ill., Livingston Co. 
Gift shop. Located in Brown’s furn. store 
in, charge of Misses Dorothy Brown, Lottie 
Boundy. 

Miss LaVonne Field, 208 Hill Arcade 
Bldg}, Galesburg, IIll., Knox Co. Gift shop. 

Frank McLean, Hillsboro, Ill., Montgom: 
ery Co. Hdw. and hsfgs. 

Mrs. Lora Moorhous, 112 Dewey St., 
Monticello, Ind., White Co. Gift shop. 


January 7, 1926 CROCKERY AND GLASS JOURNAL Fifty-seven 


N. C. Frieze, Main St., Percy, Ill., Ran- 
dolph Co. Varieties. 

Elise A. Runyan, Central Life Bldg., 
Madison and Columbus St., Ottawa, IIl., 
LaSalle Co. Gifts. 

J. C. Penny Co., Taylorville, Il., Chris- 
tian Co. Gen. mdse., toys, hats, caps. 
Hdaurs. at 370 7th Ave., New York. 

Union Varieties Stores Co., Virginia, IIL, 
Cass Co. Varieties. Inc. cap. $25,000. Incs., 
John P. Hoffman and others. 

Chas. Buchler, 1240-42 W. 103d St., Wash- 
ington Heights, Ill., Tazewell Co. Dept. 


store. 
INDIANA 

Gladys M. Lininger, 1304 Meridian St., 
Anderson, Ind. Gift shop. 

Kresge Co., Allen Louden Bldgs., Bloom- 
ington, Ind. 5 to 25c. store. Hdqrs. at 
Kresge Bldg., Detroit, Mich. 

Ernest Smith, Borden Ind. Gen. mdse. 

The Ruffing Shop, Delphi, Ind. Gift shop. 
Abv. in sptg. goods and piano bus. here. 
Adding radios and gift shop. 

Hob Wilson, Charlottesville, Ind. Gen. 
mdse. 

Miss Faye Carter, Dana, Ind. Gift shop. 

Mrs. Chas. Stewart, Delphi, Ind. Gift 
shop. 

Mrs. Isabel Stewart & Miss Mary Watt, 
525 E. Franklin St., Delphi, Ind. Gift shop. 
ore: Harry Underwood, Delphi, Ind. Gift 
shop. 

The Priscilla Gift Shop, Kentucky and 
Washington Ave., Mrs. C. A. Ruff, Prop., 
Evansville, Ind. Gift shop. 

Miss Janes Uhl, Lincoln Ave. nr. 4th St., 
Evansville, Ind. Novelties. 

H. C. Roichle, 1920 S. Anthony St., Fort 
Wayne, Ind. Hdw., stoves. and hsfgs. 

Louis J. Wahl, 1101 English Ave., In- 
dianapolis, Ind. Hdw. and hsfgs. 

W. H. Bassett Hardware Store, 2039 E. 
10th St., Indianapolis, Ind. Hdw. and hsfgs. 
Res. add. 2861 Sutherland Ave. 

Feeney Furniture & Stove Co., Albert 
G. Feeney, Prop., 108 S. Meridian St., In- 
dianapolis, Ind. Stoves, furn. and lamps. 
Abv. in bus. here. Will open branch at 
the abv. add. Add mail to 128 N. Wash- 
ington St. : 

I. Abatine, 321 E. Washington St., In- 
dianapolis, Ind. Gen. mdse. ; 

O. Sigler, Knightstown, Ind. Gift shop, 
jewelry, china and glass. : 

H. E. Fuller, Knox, Ind. Varieties. 

The Kresge Co., 8rd and Columbia Sts., 
Lafayette, Ind. 5 and 10c. store. Will 
open store at the abv. to cost $65,000. 
Hdars. at Kresge Bldg., Detroit. Mich. 

Levinson Department Store, Liberty, 
Ind. Dept. store. Will open in January. 

McClellan Co., 106 W. Walnut St., Ko- 
komo, Ind. Gen. mdse., novelties, etc. 5c. 
to $1.00 store. 

The Northwestern Store, Mechanicsburg, 
Ind., R. D. Middletown. Gen. mdse. 

Mrs. Kenneth Baxter & Mrs. Bell Mil- 
ler, Warren Bldg., Michigan City, Ind. 
Gift shop. 

F. Grand Co., Muncie, Ind. 5 and 10c. 
store. Will erect store bldg. at 216 Main 
St. Hdars. at 902 Broadway, New York. 
eck Gift Shop, Nappanee, Ind. Gift 
shop. 

The Harmonie Gift Shop, W. Main St., 
New Harmony, Ind. Gift shop. 

Chas. T. Brown, Paoli, Ind. Gift shop. 

Olden Tyme Antique Shop, Mrs. Hart- 
man, Prop., 162 E. 8rd St., Peru, Ind. Art 
goods, glass and china. 

River Park Hardware Co., 3015 Misha- 
waka, South Bend, Ind. Hdw., toys and 
hsfgs. Abv. in bus. at 2018 Mishawaka. 
Have opened branch at the abv. add. 

Indiana Stove & Furniture Co., Terre 
Haute, Ind. Hdw., furn., hsfgs. and lamps. 
Inc. Incs., N. Bogart and others. 


KANSAS 


T. W. Young Co., 115 N. 5th St., Atchi- 
son, Kans. Varieties. 

Up-To-Date Variety Shop, Dandurand 
Bros., Props., Clyde, Kans. Varieties. 

Miss Stella Gilbert, Eldorado, Kans. Art 
and gift shop. New. Located in balcony of 
Riddle Drug Store. 

A. C. Eby, Ottawa, Kans. Gen. mdse. 

New General Supply Store, Floyd M. 
Fickel, Prop., Paola, Kans. Ged. mdse. 


KENTUCKY 


John L. Vincent & Co., Brownsville, Ky. 
Gen. mdse. 

J. B. Furguson, Columbia, Ky. Hdw., 
hsfgs., china, glass and lamps. 

Everett Wheeler, Elk Fork, Ky. Gen. 
mdse. Erecting new bldg. and will open 
new bus. 

Mrs. R. E.. Brady, Elkton, Ky. Gift 
gna Aby. in mill’y bus. here, adding gift 
shop. 

Mrs. Clara McGinnis, Greenup, Ky. Gen. 
mdse. 

_ Mrs. Minnie Reynolds Richardson, Flem- 
ingsburg, a Gift shop. 

T. R. Bellamy, Logansport, Ky. Hdw. 
and hsfgs. 


Miss Lillie Robinson, London, Ky. Gift 
shop. 

_W. R. Trollers Hardware & House Fur- 
nishing Co., 420-422 Baxter Ave., Louis- 
ville, Ky. Hdw. and hsfgs. 

F. W. Woolworth Co., Middleboro, Ky. 
5 and 10c. store. 8H. 12-23-25. Will open 
as soon as bldg. is remodeled. Will occ. 
bldg. formerly occ. by Cumberland Motor 
Co., 755 Broadway, N. Y. 

The Farmers Supply Co., Paducah, Ky. 
Gen. mdse. Inc., cap. $20,000. Incs., C. G 
Murphy and others. 

Mrs. O. K. Steele, Pike Ave., Pikeville, 
Ky. Gifts and novelties. 

Mrs. R. L. Shannon, Shelbyville, Ky. 
Gift shop and florist. 

_Clinch Co., 122 N. Main St., Winchester, 
Ky. Hdw. and hsfgs. 


MARYLAND 


Charles Stores Co., 1053 S. Charles St. 
(hdqrs.), Baltimore, Md. Varieties. Will 
open branch store at Wington-Salem, N. C. 
(Furyth Co.) about March Ist. 

Charles Stores Co., 1053 S. Charles St., 
Baltimore, Md. (hdars.). Varieties, gen. 
mdse., etc. To lease bldg. at 21 W. Trade 
St., Charlotte, N. C., Mecklenburg Co. 
Will remodel and erect add. 2-sty. 68 ft. 
long. Cost about $30,000. (Operate chain 
stores.) 

Dolle & Todd, Inc., care Rudolph Dolle, 
Salisbury, Md. Gen. store. Inc., cap. $10,000. 


MAINE 


Balkan’s Variety Store, Louis Balkan, 
Prop., Cetlin Block, 13 Alfred St., Biddeford, 
Maine. Varieties. New branch. Also in 
bus. at Old Orchard, Maine. M.S.C. 


MASSACHUSETTS 


J. M. Brest & Co., 543-45 Washington 
St., Canton, Mass. Gen. mdse. and vari- 
eties. New branch opening here. 

Boston Store, Inc., care William Perlin, 
Chestnut Rd., Needham, Mass. Gen. mdse. 
Inc., cap. $10,000. 

Hoffman's of Lynn, Inc., care Jules A. 
Lederman, 1086 Washington St., Lynn, 
Mass. Gen. store. Inc., cap. $2,000. 
_Betty’s Needle Shop, Mrs. Betty Har- 
rington, Prop., 14 Ashland St., North Ad- 
ams, Mass. Art gds. 


MICHIGAN 


J. C. Penny~Co., Adrian, Mich. Gen. 
mdse., toys. Aby. in bus. here will enlarge 
by taking over the adj. bldg. Abv. oper- 
ate a chain of stores throughout the coun- 
try with hdqurs. at 370 7th Ave., New York. 

Fay Spaulding, 9 Porter St., Battle 
Creek, Mich. Gen. mdse. Will open abv. 
also in drug bus. at 471 Marshall St. 

Watson Hardware Co., Riebuard Doudick, 
L. V. Derrick & Fred A. Voss, Props., 1618 
Bridge St., Grand Rapids, Mich. Hdw., 
hsfgs, lamps. 

Alfred Fiori, 3400 Chene St., Detroit, Mich. 
Hdw., hsfgs., lamps. 

C. F. Smith, Romulus, Mich. Gen. mdse. 
Will occ. bldg. being erected by John W. 
Porter, 2 stys., at Howard and 2nd Sts., 
80x82 it. 

Harper Gift Shop, Gussie Weiss, 1048 
Harper Ave., Detroit, Mich. Gift shop. 

Jessie L. Wimmet, 12010 Grand River 
Ave., Detroit, Mich. Gift shop. 

Neisner Bros., 520 S. Saginaw St., Flint, 
Mich. Dept. store. 

MacDonald Jewelry Store, Imlay City, 
Mich. Gift shop. Abv. in jewelry bus. here 
adding gift shop, lamps, china, glass. 

McGraw Novelty Shop, Pauline Oxford, 
Prop., 3542 McGraw Ave., Detroit, Mich. 
Gift shop. 

S. S. Kresge Company, Detroit, Mich. 
(hdqrs.) Gen mdse. and varieties. Will 
erect branch store at cor. Bergenline Ave. 
and 16th St., West New York, N. J. (Br. 
Weehawken P. O.), Hudson Co. 2 and 1 
sty. bldg. Cost $65,000. 

S. S. Kresge Co., Detroit, Mich. (hdgqrs.) 
Gen. mdse., varieties. Will occupy store in 
new bldg. to be erected at 438-444 Main St., 
Middletown, Conn. (Middlesex Co. 21M.) 


MINNESOTA 


S. S. Kresge Co., Austin, Minn. 5 and 
10c. store. Hdars. at Kresge Bldg., Detroit, 
Mich. : 

Valley’s Variety Store, Oakdale and An. 
napol, South, St. Paul, Minn. Varieties. 

Adolph Markus, Nebish, Minn. Gen. 
mdse. 

C. F. Smith, Romulus, Mich. Gen. mdse. 
Will occ. bldg. beigg erected by oJhn W. 
Porter. 2 stys. at Howard & 2nd Sts., 80x82 
feet. 


MISSISSIPPI 


Harold Hunter, Farmers Mercantile Co., 
Court Square, Charleston, Miss., Talla- 
hatchie Co. Gen. mdse. Inc., cap. $10,000. 

Kimball Hardware Co., Meridian, Miss., 
Lauderdale Co. Hdw. and hsfgs. Inc., cap. 
$25,000. 

Boston Bargain Store, A. Covensky, 


Prop., Main and Bond Sts., McComb, Miss., 
Pike Co. Dept. store. 

A. Covensky, McComb, Miss., Pike Co. 
Gen. mdse. 

Jamieson & Morton, Ripley, Miss., Tip- 
pah Co. Hdw., furn., leather, hsfgs. and 
lamps. 

MISSOURI 


J. C. Penny Co., Marshall, Mo., Salina 
Co. Gen. mdse. Hdqrs. at 370 7th Ave., 
New York. 

Air Novelty Co., 216 N. Channing St., St. 
Louis, Mo. Toys. Inc., cap. $8,000. 

Franklin Mercantile Co., 1827 Franklin 
Ave., St. Louis, Mo. Gen, mdse. 

Abernathey General Store, Fisk, Mo., 
Butler Co. Gen. mdse. 

F. G. Weary, Richmond, Mo., Ray Co. 
Gift shop. 

J. A. Nichols, Nichols Bldg., Bernie, Mo., 
Stoddard Co. Hdw., furn., hsfgs. and lamps. 

Consumers Supply Co., Sikeston, Mo., 
Scott Co. Gen. mdse. Inc., cap. $4,500. 
Incs., Will Douglass and others. 


MONTANA 


Galles Hardware Co., Broadview, Mont. 
Hdw. and hsfgs. Inc., cap. $25,000. Incs., 
D. F. Galles and others. 

Frank Nordstrom, Ronon, Mont. Gen. 
mdse. 


NEBRASKA 


Nippen Art Shop, Mrs. Fred Ekoya, Al- 
liance, Neb. Art shop 

Wm. Feller & C. Maun, Dixon, Neb. 
Gen. mdse. 

Miss Grace Utter & Mrs. Sidney John- 
ston, Dubois, Neb. Gift shop. 

The Peppermint Cat, J. Porter Allen, 
Prop., 1615 Farman St., Omaha, Neb. 
Stat’y and gift shop. 

Shapiro General Store, 3421 N. 30th St., 
Omaha, Neb. Gen. mdse, 

Kresge 5 and 10c store, 406-8 S. 16th St., 
Omaha, Neb. 25 and $1.00 store. 11-27-25. 
Hdars. at Kresge Bldg., Detroit, Mich. 

ie Franklin Rohrer, Seneca, Neb. Gen. 
mdse. 


NEVADA 


Blue Bird Art Shoppe, Mrs. Mitchell, 
Prop., Caliente, Nev. Art shop and novel- 
ties. Correspondent advises us he has been 
personally informed that the above wishes 
catalogs of variety and novelty goods. 


NEW MEXICO 


S. C. Russell, Artesia, N. Mex., Eddy 
Co., Roselawn and Main. Varieties. 


NEW JERSEY 


Dumont Hardware Co., care J. Einarson, 
Bogota, N. J. Hdw. & hsfgs. Inc. cap. $25,- 
000. Will do bus. in Dumont, N. J. 

Martin Picture & Gift Shop, Inc., care 
Irene M. Martin, 256 Morris Ave., Eliza- 
beth, N. J. Gifts, etc. Inc., cap. $125,000. 

Mrs. Anna Bosben, 473 Orange St., New- 
ark, N. J. Essex Co. Art, novelties and 
gifts. 

Prince Hardware Co., Adolph Prince, 
Prop., 357 Lyons Ave., Newark, N. J. Hdw., 
paints and hsfgs. 

Strong Hardware Company, 289 Burnet 
St., New Brunswick, N. J. Hdw., hsfgs. In 
bus. at above add. Opening new _ store 
ae apck) at cor. George St. and Livingston 

ve. 

F. Rieck & Son (former J. E. Broome’s 
store), Pitman, N. J., Gloucester Co. Hdw., 
hsfgs. 

Mrs. G. A. Bloor, Homand and Hillcrest, 
Trenton, N. J., Mercer Co. Gifts. 

Chambersburg Hardware Co., 710 S. 
Broad St., Trenton, N. J., Mercer. Co. 
Hdw., hsfgs. 

F. W. Woolworth 5 and 10c Stores, 230- 
234 W. Front St., Plainfield, N. J. Union 
Co. Varieties. Will move from above add. 
to. 135-7 E. Front St., August Ist, 1926. 
(Hdars., Woolworth Bldg., New York.) 


NEW YORK 


Thomas & Suits, Foxhurst Rd. nr. Grand 
Ave., Baldwin, N. Y. Nassau Co. Hdwe., 
paints, hse. furngs. 

Carver’s Stove. Daniel G. Carver, sole 
prop., 142 Washington St., Binghamton, 
N. Broome Co. Furn., lamps, etc. Succ. 
to Carver & Brown, M. S. C. Sole owner 
will dispose of rest of furn., stk. & specialize 
in stove & kitchenware gds. 

P. Deutschman, 293 Merrick Rd., Lyn- 
brook, L. I, N. Y. Nassau Co. Luggage, 
gifts. novel. 

Lynbrook Luggage & Gift Shop, Merrick 
Road (opp. Washington Pla.), Lynbrook, 
N. Y. Nassau Co. Leather gds. and gifts. 

A. G. Whitmore & Co., Inc., care A. G. 
Whitmore. 10451-111 St., Richmond Hill, 
L. I., N. Y. Hdwe., paints, hsfgs. Inc. cap. 
$10,000. Will do bus. in Queens County. 
(Atty. Geo. J. Rhodius, Jr., Liberty Ave. & 
116th St., Richmond Hill.) 


Fifty-eight 


Edward Cohen, Middletown, N. Y. Orange 
Co. Suce. to Spitz Dry Goods Dept. Store. 

Bard Art Company, 1578 Broadway, New 
York City. Metal giits, china & glass, etc. 
In bus. at above add. Leased store at 17 
W. 35th St. 

Bronx Merchandise Store, Inc., care Isaac 
Schmal (atty.), 25 W. 48rd St., New York 
City. Jewelry, etc. Inc. cap. $20,000. 

Harry Charnas & Co., Inc., care Harry 
Charnas, 49 W. 34th St. (H. Charnas insim. 
Bus. at above add.) (Atty. Geo. R. Rubin, 
261 Broadway.) 

Chelsea Department Store, 104-6 W. 14th 
St., New York City. Dept. store. 

Gordon Hardware Co., Inc., 807 6th Ave., 
New York City. Hdwe. & elec. supps., 
lamps, hsfgs. In bus. at above add. Open- 
ing new branch at 671 6th Ave. 

F. & W. Grand Co., 902 Broadway 
(hdqtrs.), New York City. Gen. mdse., va- 
rieties (5, 10 & 25c gds.). In above bus. 
Leased the Blumenthal Co. storerm. at 212-4 
N. Front St., Wilmington, N. C. (New Han- 
over Co. 33M.) & open new branch Jan. Ist, 
1927. 

J. G. McCrory’s, 1107 Broadway (hdatrs.), 
New York City. Gen. mdse. & varieties. 
Will open branch store in about 4 wks. at 
29-33 S. Main St., Wilkes-Barre, Pa., at 
completion of preparations. 

. J. Newberry Co., 487 B’way (hdatrs.), 
New York City. Gen. mdse., varieties. Will 
open new branch at 15 Main St., Stevens 
Bldg., Bangor, Me. 

J. J. Newberry Co., 487 B’way (hdatrs.), 
New York City. Gen. mdse., varieties. 
Opening new branch at 422 Market St., Sun- 
bury, Pa. 

St. Nicholas Leather Goods Store, 2032 St. 
Nicholas Ave., New York City. Gifts, 
leather gds., etc. 

Harry H. Schlacht (banker), 150 Delancey 
St., New York City. Dept. store. Plans to 
erect large dept. store on Delancey St., in 
which investors will be tenants. Each mer- 
chant will have a floor of store space, differ- 
ent mdse. on each floor. Fur. adv. to fol- 
low conc. lessees. Will represent an invest- 
ment of about $10,000,000. 

In Silver” (& Bross) Co: 130) oth Ave: 
(hdatrs.), New York @&ty. Varieties (6 & 
10c. gds.) Leased bldg. 546 Main St., Johns- 
town, Pa. Will open branch in April, handle 
gen. mdse., 5c. to $1 goods. 

Tip Top Shoppe, 1140 Broadway, Brooklyn, 
N Hse. furngs. 

F. W. Woolworth Co., Woolworth Bldg. 
(hdatrs.), New York City. Varieties. Will 
open branch in store now occ. by J. Canter 
& Harmon’s Meats mkt., Augusta, Maine. 

F. W. Woolworth Co., Woolworth Bldg. 
(hdqtrs.) New York City. Varieties. Leased 
31 St. James Ave., Boston, Mass., & will 
open branch at compl. of alts. (to be made 
by owner, Jacob Canter & Co., Gardner, 
Maine) abt. middle of Jan. 

The Chapman-Battaglia Drug Store, Henry 
W. Chapman, Jr., active mgr., 361 Third 
St., Niagara Falls, Y. Drugs, gifts, 
staty., cigars, etc. 

Mr. & Mrs. E. Hervieux (Main St.), Tup- 
per Lake, N. . Gen. mdse., 5c to $1 
varieties. Bot. from P. U. Charland his stk. 
in the Clarke & Charland store in Main St. 

James E. Price, Foster Bldg., Utica, N. Y. 
Jewelry (Novel. china; glass, lamps, etc.) 
New. 

Elton Luggage & House Furnishings 
Store, 2414 Pitkin Ave., Brooklyn, N. Y. 
Hse. furngs., luggage, etc. 

Jack’s Army & Navy Store, 111 Graham 
Ave., Brooklyn, N. Y. Gen. mdse. 

S. Katz, 90 Seigel St., Brooklyn, N. Y. 
Fancy gds. 

Serosis Art Shoppe, Sutter, cor. Ralph 
Aves., Brooklyn, N. Y. Fancy gds., nov- 
elties. 

S. Lerner, 1205 Broadway, Brooklyn, N. Y. 
Hse. furngs. 


NORTH CAROLINA 


J. N. Vann & Co. (care J. N. Vann, incr.), 
Ahoskie, N. C. Gen. mdse. Inc. cap., $100,- 
000 Cw & r). 

Costner & Lohr Co., care G. V. Lohr, Dal- 
las, N. C. Gen. mdse. Inc. cap. $50,000. 

The Wade Store, Wadesboro, N. C. Drugs, 
etc. Will move & combine stk. with Inde- 
pendent Five & Ten Cent Store. 

Spratt Brothers, Shelby, N. C. Furn., 
hse. & lamps, furngs. 

George Standback, Wadesboro, N. C. 
Hdwe. & hsfgs. 


NORTH DAKOTA 


Berger-Fritz Mercantile Co., Glen Ullin, 
N. Dak. Gen. mds., crockery, glass, hdw. 
furn., hsfgs. & lamps. 9c. 

Butinsky & Gloss, New England, N. D. 
Gen. mdse. ; 

I. J. Iverson Co., Orr, N. D. Gen. mdse, 
Inc. cap $15,000. Incrs., I. J. Iverson & 
othere- 


CROCKERY AND GLASS JOURNAL 


OHIO 


Mrs. C. C. Foster, 2nd St., Bellaire, Ohio. 
Art shop. 

J. Kirby Mayse, 607 Salem Ave., Dayton, 
Ohio. Art shop. 

S. S. Kresge Co., Cahill Store Bldg., Chil- 
licothe, Ohio. 5 & 10c. store. Hdgqtrs. at 
Kresge Bldg., Detroit, Mich. 

Goldfarb & Apple, 904 E. 105th St., Cleve- 
land, Ohio. Hdw. hsfgs. 

Famous Hardware & Supply Co., 127 E. 
Main St., Columbus, Ohio. Hdw. hsfgs. 

The Antique Shop, Mrs. Roger Cutting & 
Miss Elenor Walker, props., 228 Liberty St., 
Conneaut, Ohio. Art shop, antiques, china 
& glass. 

J. J. Newberry, Conneaut, Ohio. 5 & 10c. 
store. Will open at 218 Main St. Hdgtrs. 
at 487 Broadway, New York City. 

McCrory Store, W. Federal & Central Sq., 
Youngstown, Ohio. 5 & 10c. store. Hdatrs. 
at 1107 Broadway, New York City. 

Geo. D. Oles, S. Phelps & Boardman St., 
Youngstown, Ohio. Dept. store. Abv. in 
groc. and meat bus. here. Will erect 7 sty. 
dept. store bldg. at Phelps & Boardman. 
Work to start in abt. 3 mo., cost $1,000,000. 

Holiday Gift Shop, Mrs. W. O. Gibbs & 
Mrs. Florence Miller, props., Elk City, Okla. 
Gift shop. 


OKLAHOMA 


New Novelty Shop, Miss Viola McCroskey, 
prop., Lalone Bldg.,| Creek Ave., Weleetka, 
Okla. Novelties. 

The Stapp Co:, 213 S) Mainwst.) Lulsa. 
Okla. Dept. store. Add. mail to 1431 S. 
Cincinnati. 

Miss Viola McCroskey, Lalone Bldg., 
Creek Ave., Weleetka, Okla. Novelties. 
_Earl A. Langford, Madill, Okla. Varie- 
ties. 


OREGON 


ous A. R. Shumway, Milton, Ore. Gift 
shop. 

Molalla Merc. Co., Molalla, Ore. Gen. 
mdse. Inc. cap. $20,000. Incs., J. C. Prig- 
more & others. 

R. A. Pilcher Dept. Store, Salem, Ore. 
ne store. Contemplate opening new store 

ere. 


PENNSYLVANIA 


The Gift Shop, Mrs. W. D. Shields, prop., 
Main St., Brookville, Pa. Gifts. 

General Merchandise Store, Morris Kros- 
nik, owner, 241 Main St., Coatesville, Pa. 
Gen. mdse. Bot. large 2-sty. Fire Co. Hall 
at Ist Ave. & Main St. Will remodel & 
occupy. Wishes to hear from dealers inter- 
ested. 

Dollar Department Store Co., 670 Law- 
rence Ave., Ellwood City, Pa. Gen. mdse. 
Witten Department Store, H. Witten, prop., 
Du Bois, Pa. Dept. store. 

Woodburn Company, Inc., care Edw. B. 
Donaldson, Franklin, Pa. Gen. store. Inc. 
cap. $100,000. 

J. W. Doverspike, Hawthorn, Pa. Gen. 
store. 

Feinberg Company of Wilkes-Barre, Pa., 
care Wm. H. Mecklenburg, Kingstown, Pa. 
Gen. mdse. Inc. cap, $15,000. Will do bus. 
in Wilkes-Barre, Pa. 

Centennial Gift Shop, 3 N. 10th St., Phila- 
delnhia, Pa. Gifts. 

Vine Housefurnishing Store, 338 No. 2nd 
St., Philadelphia, Pa. NHousefurnishings. 

Harry Miller, St. Marys, Pa. Hdwe. Will 
open_in near future in bldg. formerly occ. 
by Herbstritt Bros. 

The Corner Cut Rate Store, W. M. Smith, 
nrop., cor. Main & Hall Sts., Spring City, 
Pan Florists, staty., etc., toys. Inter- 
ested in jardinieres and other ornamental 
pottery. 


SOUTH CAROLINA 


W. T. Aycock, Bennettsville, S. C. Gen. 
mdse. 

Vereen & Co., care R. G. Vereen, Latta, 
S. C. Gen. mdse. Inc. cap. $2,500. 


SOUTH DAKOTA 
Tom Schmidt, Salem, S. Dak. Gen. mdse. 
TENNESSEE 


W. T. Grant, Chattanooga, Tenn. 5 & 10c. 
store. Will open as soon as location can be 
secured. Hdqtrs. at 28-29 W. 23rd St., New 
York City. 

E. Malin, Route No. 2, Holladay, Tenn. 
Gen. mdse. 

_W. M. Hubbard, Woodlawn Pike, Knox- 
ville. Tenn. Gen. mdse. Will open in Jan. 

Ladies Gift Shop, Mrs. J. William, prop., 
sty W. Church St., Knoxville, Tenn. Gift 
shop. 


January 7, 1926 


Fritz Pfeiffer, 313 W. Vine St., Knox- 
ville, Tenn. Gift shop. Will open in Jan. 

Phoebe Park Gift Shop, 611 Locust St., 
Knoxville, Tenn. Gift shop. 

McKarem Bros. Variety Store, Broscoe 
Bldg., Knoxville, Tenn. Varieties & 5 & 10c. 
store. 

J. A. Langiord, Ty CC. Coin i& SWeeebs 
Cook, R. F. D., Livingston, Tenn. Gen. 
mdse. 

Sherrod & Wisecarver, Louisville, Tenn. 
Gen. mdse. 

Mitchell Bros., Sparta, Tenn. Gen. mdse. 


TEXAS 


Frank Riley, Atlanta, Tex. Gen. mdse. 
Open in Jan. 

The Crest Over, Inc., Comanche, Tex. 5 
& 10c. store. 

J. C. Penney Store, Sutherland Bldg., 600 
Block Chaparral St., Corpus Christi, Tex. 
Gen. mdse., toys. Hdqtrs. at 370 7th Ave., 
New. York. 

Mrs. Ernest A. O’Donohoe, 618 W. 8th 
St., Oak Cliff, P. O. Dallas, Tex. Gift shop. 

Crest 5, 10 & 25c. store, T. E. Hanshaw & 
R. F. Bevens, props., Comanche, Tex. 5 & 
10c. store. 

Betty Dickinson Toy Shop, 1910 Main St., 
Houston, Tex. Sptg. gds., toys & gift shop. 

J. C. Penny Co., Laredo, Tex. Gen. mdse., 
toys. Will open in abt. a month in Little 
Bldg., cor. Farragut St. & Convent Ave. 
Hdqtrs. at 370 7th Ave., New York City. 

W. L. Meier, 10183 Avenue J, Lubbock, 
Tex. Jlry, gift shop, china & glass. 

Walter Richbourg, Kilgore, Tex. Varie- 
ties. 

Pearsall’s Art, Novelty & Gift Shop, 
Pearsall, Tex. Novelty, gift & art shop. 

Miss Lillie M. Bivens, 415 Fifth St., Port 
Arthur, Tex. Art gds., novelties. 

Mrs. E. N. Estes, 503 Navarro, Mart, Tex. 
Gift shop. 

The Crestover Co., Jordan Bldg., N. Main 
St., Winters, Tex. 5 & 10c. store. 

J. C. Penny Co., Waco, Tex. Gen. mdse. 
Hdatrs. at 370 7th Ave., New York City. 

J. J. Howorth, College St., Waxahachie, 
Tex. Gift shop. 


VIRGINIA 


Buxton, Landstreet Co., Inc., Bridge St., 
Belington, W. Va. Gen. mdse. 

French Gainer & Son, Crim Ave., Beling- 
ton, W. Va. Gen. store: 

Salem Hardware Co., care J. G. Over- 
street, 203 Wimona Ave., Wasena, Roanoke, 
Va. Hdwe. & hsfgs. 


VERMONT 


Handley’s Shoppe, Maud G. Handley, 
prop., 13 Church St., Rutland, Vt. Gifts. 


WASHINGTON 


R. A. Pilcher & Co., Everett, Wash. Dept. 
store. Will erect store bldg. here and open 
branch when compl. 

M. J. Benedict, Commerce St., Longview, 
Wash. Varieties. 

H. G. Gay, Longview, Wash. Gen. mdse. 

Bohemian Shop, 4244 University Ave., 
Seattle, Wash. Art Shop. New. 

Exchange Hardware Co., 111 Ist Ave. S., 
Seattle, Wash. Hdw. & hsfgs. Open in Jan. 

C. H. McMurdo, 4114 Rainier Ave., Seat- 
tle, Wash. Toys & novelties. To be known 
as the Genesee Art Shop when open. 

Mrs. A. Melhorn, 316 E. 45th St., Seattle, 
Wash. Novelties. 

Midget Variety Store, Mrs. C. M. Clark, 
prop., 3427 California Ave., Seattle, Wash. 
Varieties. ; 

World Beater Novelty Co., 1402 3rd Ave., 
Seattle. Wash. Novelties. ~ 


WEST VIRGINIA 


S. R. & B. M. Hill, Horner, W. Va. Gen. 
store. Erecting new 2-sty. general store 
bldg. here (formerly in sim. bus. at Gaston, 
W. Va., which was destroyed by fire). 

J. T. Watts, Ravenswood, W. Va. Gen. 


mdse. 


WYOMING 


Mrs. Caroline Kostzeborn & Mrs. Hel 
Campbell, Sheridan, Wyo. Art goods. ca 


WISCONSIN 


E. W. Barton, Durand, Wis. Hdw. & 
hsfgs. 

A. G. Perry, Genoa, Wis. Gen. mdse. 

Boerner Bros., Grafton, Wis. Gen. mdse. 

Deprey & Van, 720 Main St., Green Bay, 
Wis. Furn., stoves & lamps. 

E. F. Last, 152 Atwood Ave., Madison, 
wee yas 

[ohn ussell Anderson, Spring Valley, 
Wis. 5 & 10c. store. Will gage in the 
Clough bldg. as soon as remodeling is compl. 
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Mary C. Levering, 143 S. James St., Wau- 
kesha, Wis. Novelties. 

E. J. Gerrits, Waupun, Wis. Antique 
shop. Will open in connection with Gerrits 
Hardware Co. 


Business Changes 


ALABAMA 


Bonds Bros., Haleyville, Ala. Hdw. Abv. 
in gen. mdse. bus. here, adding hdw. 

Patterson McCoy Hardware & Supply Co., 
Mobile, Ala. Suce. to Cunningham Hard- 
ware Co. Hdw. 

Johnson-Boland Mere. Co., Mt. Meighs, 
Ala. Gen. mdse. Inc. cap. $2,500. Old con- 
cern. 

S. O. Maloy Hardware & Furniture Co., 
Opp, Ala. Hdw., furn., hsfgs. & lamps. 
Inc. cap. $20,000. Paid, $17,500. Old concern. 

M. Russell & Co., Safford, Ala. Gen. 
mdse. Inc. cap. $10,000. Old concern. 


ARIZONA 


Babbits Bros., Williams, Ariz. Gen. mdse. 
Abv. in bus. here will make improvements. 


ARKANSAS 


Alford General Store, Atkins, Ark. Succ. 
to Alford & Heflin. Gen. mdse. 

C. H. Langford, Clarksville, Ala. Gen. 
mdse. In bus. here. Will move to new lo- 
cation in abt. 3 wks. 

Fair Store No. 25, Clarksville, Ark. Gen. 
mdse. In bus. here. Will move to new 
location in abt. 3 wks. 

George T. Fiddler, Conway, Ark. Succ. to 
Chas. W. Jones. Gen. mdse. 

The Fair Store, Cotton Plant, Ark. Gen. 
mdse. In bus. here. Will move to new lo- 
cation. 

James & Echols, Cotton Plant, Ark. Gen. 
mdse. In bus. here. Will move to new 
location. 

A. Fahnstrom, Stillwell Ave., DeQueen, 
Ark. Succ. to S. Dillahunty. Hdw. furn., 
hsfgs. & lamps. 

J. O. Gates, Hatfield, Ark. Gen. mdse. 
Moving stock here from Lincoln, Ark. 

Duffie Bros., Elm St., Hope, Ark. Succ. 
to Yantis Hdw. Co. Hdw. & hsfgs. 

D. P. Spurlock, Johnson, Ark. Succ. to 
C. V. Rico. Gen. mdse. 

The House of Fashion, Jonesboro, Ark. 
Gen. mdse. Inc. cap. $6,000. Old concern. 

S. J. Anglin, Junction City, Ark. Succ. 
to J. T. Johnson. 5 & 10c. store. 

illy Merc. Co., Lincoln, Ark. Gen. mdse. 
Will open. Remodeling bldg. Also in bus. 
at Rhea, Ark. 

Eugene Horton, Lone Rock, Ark. Gen. 
mdse. Will move here from Norfolk. 

Thompson Hardware Co., Louann, Ark. 
Hdw. & hsfgs. In bus. here. Enlarging 
floor space. 

W. M. McClintock, Marianna, Ark. Gen. 
mdse. In bus. here. Will erect new bldg. 
at Poplar & Main St. 3-sty. Cost est., 
$30,000. 

Mammoth Spring Hardware Co., Mam- 
moth Spring, Ark. Hdw. & hsfgs. In bus. 
here. Will erect store bldg. at 3rd & 
Main St. 

The New York Store, George Wirth, prop., 
Mammoth Springs, Ark. Succ. to A. Bor- 
man. Hdw., hsfgs., gen. mdse. 

Rufus Blair, Marshall, Ark. Succ. to M. 
V. J. Harness. Gen. mdse. 

Ben Driedee, cor. 1st & Hazel St., New- 
ae he Ark. Succ. to Wolff & Goldman. Gen. 
mdse. 

C. L. Howell & S. L. Patrick, Ozark, Ark. 
Suce. to C. L. Howell. Gen. mdse. 

J. F. Treadway, Peel, Ark. Succ. to J. 
F. Treadway & Co. Gen. mdse. 

L. J. Allison, Perryville, Ark. Suce. to 
Mrs. E. H. Rankin. Gen. mdse. 

Z. T. Bragg, West Memphis, Ark. Succ. 
to M. L. Thompson. Gen. mdse. 


CALIFORNIA 


Leo F. Schrumpf, Alhambra, Cal. Succ. 
to R. H. Gilman, Jr. Hdwe. & hsfgs. Above 
in hdwe. & paint bus. here. 

P. Cuccia, Arcadia, Cal. Succ. to E. E. 
Rathbun. Hdwe. & hsfgs. 

Hans Von Sydow, Buena Vista, Cal. Succ. 
to John Vigna. Gen. mdse. 

Mrs. J. E. March, Chico, Cal. Art gds. 
In bus. here. Will move to new location. 

California 5, 10 & 25c stores, Glendale, Cal. 
5 & 10c store. Inc. cap. $20,000. Old con- 
cern. Also operate stores in El Centro, 
Ocean Park & Los Angeles. 

James M. Reed, Glendora, Cal. Hdwe. & 
hsfgs. In bus. here. Bot. 3 room 1 sty. 
brk. bldg. Will tear out entire front & in- 
stall new modern front & will occupy same 
when alterations are completed. 

C. B. Carlisle, 11946 Main St., Los An- 
geles, Cal. Succ. to Herbert Norris. Gen. 
mdse. 

L. M. Maclin, Monte Vista. Cal. Succ. to 
O. A. Bobley & J. Schipp. Gen. mdse. R. 
D. from Ontario. 


CROCKERY AND GLASS JOURNAL 


O. J. Wells & Cliff Wells, Santa monica 
Blvd., Sawtelle, Cal. Succ. to McClellan & 
Suits. Hdwe. & hsfgs. 

R. A. Pilcher & Co., Turlock, Col. Gen. 
mdse. & dept. store. Will move to the Berg 
Bldg., at North Broadway & Main St., as 
soon as remodeling is compl. 

Yuba City Dept. Store, Yuba, Cal. Dept. 
store. Will move to new location. 


COLORADO 


Victor Stern, 405 17th, Denver, Colo. 
Jiry., novelties, antiques, china, glass. In 
bus. here. Will move to 1645-47 Tremont. 

Clatworthy Hardware Co., Main St. 
Kiowa, Ft. Morgan, Colo. In bus. here. 
Will erect new 2 sty. bldg. 50x11 tt. 

R. M. Carlisle, 360 Main St., Lougmont, 
Colo. Succ. to Longmont Variety Store. 
Varieties & staty. 

Glass & Bryant Merc. Co., Sterling, Colo. 
Gen. mdse. Closing our groc. stock. 

Byers Chain Stores, Steamboat Springs, 
Ve Succ. to Watson Mercantile Co. Gen. 
mdse. 


CONNECTICUT 


The Bazaar, Friedman & Schiff, props., 
502 Main St., Middletown, Conn. Varieties, 
etc. New name. Formerly known as Va- 
riety store. 

Cornwalls, Inc., E. L. Cornwall et al., 
Broad St., Milford, Conn. Succ. to F. & 
E. L. Cornwall. Gen. mdse. $50,000. 

Joseph Wasserman, Union St., Rockville, 
Conn. Dept. store. Taken over all interests 
in L. E. Hale Co.’s dept. store at above add. 
(New owner will cont. his other store at 
Stafford Springs, Conn.) 

Benjamin Brooks, Main St., Wethersfield, 
Conn. (Br. Hartford P. O.). Succ. to Ru- 
dolph A. Hebbe. Varieties. 


FLORIDA 


Miller Hardware Co., Lakeland, Ffa. 
Hdwe. In above bus. Will erect store bldg. 
on S. Kennedy Ave., etc. Will occupy in a 
short time. 

Plant City Hardware, Go, Bete & J... 
Turner & J. T. Jurden, props., Plant City, 
Fla. Succ. to Wilson Hardware Co. Hdwe. 
& hsfgs. 

Pond Furniture Co., Inc., H. Stillman 
Pond, pres., 405 Main St.. Daytona Beach, 
Fla. Succ. to Lovett & Pond. Furn., hse. 
furngs., radios, elec. fixts., pianos, furn. & 
lamps. Inc. cap. $50,000. New firm will in- 
stall new fixts., beautiful inter. & make other 
improvements. 

The Ford Department Store, Geo. Good- 
year (manager-owner), Melbourne, Fla. 
Dept. store. Formerly D. C. Stewart Co. 
New name. 

Lewis Brothers, L. E. & B. E. Lewis, 
props., Safety Harbor, Fla. Succ. to A. P. 
Moore. Gen. store. 


GEORGIA 


Giles Bros., Broad St., Douglasville, Ga. 
Gen. store. Plans to close out bus. here in 
about 4 weeks & will open new store in 
Marietta, Ga. (Cobb Co.). 

Hipp, Ellijay, Ga. Suce. to W. L. 
Harper. Gen. store. 

Louis Steyerman & Sons, Thomasville, 
Ga. Dept. store. In above bus. Will oc- 
cupy new bldg. on completion. 

J. M. High Co., Whitehall St., Atlanta, 
Ga. Dept. store. In above bus. Will make 
improvements & add 2-stys. to part of bldg. 
Cost about $100,000. 


IDAHO 


Miss Grace Cronkite, American Falls, 
Idaho. Succ. to J. M. Owens. Dry Goods 
& Gift Shop. 

Capenhaver & Hunsaker, Cambridge, Ida. 
Succ. to Ware Bros. Gen. mdse. 

Wm. Ball, Idaho Falls, Ida. Succ. to 
Berry & Ball. Notions & Dry Goods. 

Midvale Trading Co., W. Glasby, 
prop., Midvalle, Ida. Succ. to W. A. Pick. 
ett. Gen. mdse. 

E. L. Kerr, Mt. Sterling, Ida. Succ. to 
L. W. Skriver. Gen. mdse. 

O. T. Lingo & F. W. Miller, Orofino, 
Ida. Succ. to E. H. Atherton. Hdwe. & 
hsfgs. Above in similar bus. at Grangeville. 


ILLINOIS 


Ray F. Beazley, Arcola, Ill. Succ. to 
Harvatt & Beazley. Hdwe. & hsfgs. 

Union Variety Stores Co., Beardstown, III. 
Varieties. Inc. cap. $25,000. Incs., J. F. 
Hoffman, Virginia, Ill., & others. 

J..W. Hendricks, Bourbon, Ill. Succ. to 
P. F. Johnson. Gen. mdse. 

Fowler Bros., Centralia, Ill. Hdwe., hsfgs. 
& plumbing. Remodeling. ; 

Morris Knipis, Chadwick, Ill. Succ. to 
Geo. Kness. Gen. mdse. 

Bryon Worthington, Chandlerville, Ill. 
Succ, to A. W. Morse. Hdwe., hsfgs. & 
implts. 

The Leiter Stores, care D. S. Komis, State 
& Van Buren Sts., Chicago, Ill. Dept. store. 


Fifty-nine 


Aby. in bus. here will erect top and side 
addn. 16th stys. & bas. 200x230 ft., cost 
$5,000,000. 

Frank Cernoch, 2550 W. 51st St., Chicago, 
Ill, Hdwe. In bus. here. Will erect new 
bldg. at 2551-53 W. 5Slst St., 1 sty. brk. 
50x125 ft., cost $12,000. 

Rusnak Bros., care James Rusnak, 2645 
W. North Ave., Chicago, Ill. Furn., stoves 
& lamps. In bus. here. Will erect new 4 
sty. & bas. store bldg. 100x112 ft. Cost 
$150,000. 

Sears-Roebuck & Co., Chicago, Ill. (main 
stores). Gen. mdse. (mail-order). In above 
bus. 16 acres in Atlanta, Ga. (Fulton Co.). 
Will erect branch store (mail-order & re- 
tail) on same. Cost abt. $3,000,000. To be 
ready by July, 1926. 

The Leader Store, Wm. Roth, prop., Chris- 
topher, Ill. Dept. store. Will move to Mar- 
ket St. 

Holmes Hardware & Supply Co., Danville, 
Ill. Succ. to Holmes & Le Neve, Inc. 
Hdwe. & hsfgs. 

John Botkin & Joe & John Souder, Den- 
ver, Ill. Succ. to Harry Bowman. Gen. 
mdse. 

Bishop General Store, Dongola, Ill. Succ. 
to L. V. Snider. Gen. mdse. 

Nash & Co., 321 W. State St., Geneva, 
Ill. Gen. mdse. Inc. cap. $3,000. Old con- 
cern. 

Hexter Bros., Lacon, Ill. Dept. store. 
Remodeling. 

Index Notion Store, 327-29 Market St., 
Mt. Carmel, Ill. 5 & 10c. gds. In bus. at 
abv. address. Will move to 325 Market St. 
Further advice: extensive remodeling to be 
done. 

Sam Izard, Jr., Muncie, Ill. Succ. to 
Sperry & Dalby. Gen. mdse. 

Rodman Department Store, Olney, IIl. 
Dept. store. Forced to seek new location. 

Emmerick & Mason Dry Goods Co., 719 
LaSalle St., Ottawa, Ill. Gen. mdse. Inc. 
cap. $25,000. Old concern. 

Robert Brokaw, Pleasant Hill, Ill. Suce. 
to Herman Winter. Gen. mdse. 

Roland C. Ash, Preemption, Ill. Succ. to 
J. E. Otto & Sons. Hdwe. 

S. S. Kresge Co., 526 Main St., Quincy, 
Ill. 5 & 10c. store. In bus. here. Will re- 
model bldg, adj. present location. Hdqatrs. 
at Kresge Bldg., Detroit, Mich. 

A. Oesterle, Reddick, Ill. Succ. to 
Guest Bros. Hdwe., dept. store, gen. mdse. 
and hsfgs. Mr. Oesterle in similar bus. 
here. Will remodel & install new fix. 

Sylvester Fox, Sinclair, Ill. Gen. mdse. 
Will rebuild bldg. 

West Side Dry Goods Co., 206-8 S. 6th 
St., Springfield, Ill. Succ. to Westenberg 
& Wetteren. Gen. mdse. 

Wm. Moore, Vienna, Ill. Gen. mdse. 
Moving stock here from store bot. at Du- 
Quoin. 

W. F. Conyne & Son, Warren, Ill. Succ. 
to E. M. Maynard. Gen. mdse. 


INDIANA 
Chas. Shepherd, Wolf Lake, Ind. Succ. to 
Esta Hawn. Gen. mdse. 


Earl Unger, Wabash, Ind. Succ. to Wil- 
son Hardware Co. Hdwe. & hsfgs. 

Ben Brouillette, Vincennes, Ind. Succ. to 
Thomas Dailey. Hdwe. 

Minnie A. Adams, 319 Wabash Ave., Terre 
Haute, Ind. Succ. to Max H. & Minnie 
Adams. Varieties. 

B. J. Basher, South Whitley, Ind. Succ. 
to O. V. Fleck. Gen. mdse. 

South Whitley Store, C. S. Baxter, prop., 
South Whitley, Ind. Succ. to Fred D. Bell. 
5 & 10c. store. 

Chas. Wright, Servia, Ind. Succ. to Chas. 
Nixon. Gen. mdse. 

Boston Store, Albert Golding, prop., 
Rochester, Ind. Gen. mdse. Abv. changed 
name of stores to the abv. from Rochester 
Bargain Store. 

Alfred M. Clark, Rochester, Ind. Succ. 
to H. F. Pierce. Jwly., art goods, china & 
glass. 

W. H. Isenhour, Radnor, Ind. Succ. to 
George Lucas. Gen. mdse. 

McCarty & Bowman, Pennville, Ind. 
Dept. store. Making alterations. 

Eli Dougherty, Odon, Ind. Succ. to Hugh 
G. Faith. Gen. mdse. 

Benny Jordan, Oakland City, Ind. Succ. 
to Brown & Son. Gen. mdse. 

W. A. McNaughton Co., Muncie, Ind. 
Gift shop. Abv. in dept. store bus. here, 
adding toys. 

N. E. Morey, 122-124 W. Washington St., 
Muncie, Ind. Suce. to R. C. Shannon. 
Furn., lamps & toys. 

Everett Garrett & Heim, Marco, Ind. 
Succ. to Hein Grass. Gen. mdse. 

Orval Lenhart, Magley, Ind. Succ. to 
Glen Chronister. Gen. mdse. 

The Boston Store, 4th St., Logansport, 
Ind. Toys. Abv. in dept. store bus. here, 
adding toy dept. 

Schmitt & Kloepper Co., Logansport, Ind. 
Gift shop. Abv. in dept. store bus. here, 
adding gift shop. 

Paul T. Huebschman, Lamar, Ind. Suce. 
to Collignon Bros. Gen. mdse. Stock $3,500. 


Siaty 


R. M. Nevling, 2211 E. 10th St., Indian- 
apolis, Ind. Suce. to H. O. Dickinson. Va- 
rieties. 

I. S. Ayres Co., 1 W. Washington St., 
Indianapolis, Ind. Dept. store. In bus. here. 
Contemplate remodeling office bldg. at 28 S. 
Meridian into dept. store. 75x200 ft., 8 
stys. & bas. 

Z. F. Little Co., Goodland, Ind. © Dept. 
store. Closing out. Stock sold to Thos. 
Humphrey, who will conduct store until 
Jan. Will then remove bal. to store in 
Wolcott, Ind. 

Ziesel Bros., Elkhart, Ind. Gift shop. 
Aby. dept. store bus. here, adding gift shop. 

The Fair, 324-326 S. Main St., Elkhart, 
Ind. Toys. Abv. in bus. here, closing out 
toy dept. 

Marchland General Store, Collamer, Ind. 
R. D. from South Whitley. Succ. to Fleck 
Bros. Gen. mdse. 

Fred Maass, Clear Creek, Ind. 
Thomas Decker. Gen. mdse. 

Smith Store, Buffalo, Ind. Gen. mdse. 
George Conwell sold his int. in above to 
Herbert Wolf. 

Chambers Bros., W. Hendrix St., Brazil, 
Ind. Succ. to James Shattuck. Gen. mdse. 

Breedens Co., Bloomington, Ind. Toys & 
dolls. Abv. in dry goods bus. here, adding 
toy dept. ‘ 

Wylies Store, Bloomington, Ind. Gift 
shop. Abv. in hse. furng. bus. here, add- 
ing gift shop. 

Homer Clark, 711 6th St., Bedford, Ind. 
Succ. to Chas. C. Hutchinson. Gen. mdse. 

Biedler Variety Store, E. 7th St., Auburn, 
Ind. Succ. to Page & Beidler, 5 & 10c. 
store. 

W. E. Brayles, Alexandria, Ind. Stoves, 
furn. & lamps. Abv. in gen. mdse. bus. 
here, will close out furn. and stove depart. 
Will move to new location in abt. 3 weeks. 


Succ. to 


IOWA 
J. C. Woodcock, Ackworth, Ia. Succ. to 
Mrs. Arthur Cox. Gen. mdse. 
Schuster Bros., Berhard, Ia. Succ. to J. 


H. Schuster. Hdwe., hsfgs. & impl. 

Marshall & Riedesel, Charter Oak, Ia. 
Succ. to Peoples Store. Gen. mdse. 

R. J. Leth & Alvin Christiansen, Coon 
Rapids, Ia. Succ. to Alvin Christiansen. 
Hdwe. & hsfgs. 

O’Neill Bros., Decorah, Ia. Succ. to N. 
R. Groff. Hdwe. Aby. purchased bankrupt 
stock. 

Eclipse Lumber Co., De Witt, Ia. Succ. 
to W. T. Large. Hdwe. 

Russ. C. Lingman, Elrick, Ia. Succ. to 
B. J. Moyer. Gen. mdse. 

J. B. Baker, Hawleyville, Ia. P. O. Clar- 
inda. Succ. to Ben Wiley & Son. Gen. 
mdse. 

L. K. Lambert, McIntire, Ia. Hdwe. Abv. 
has taken over the hdwe. dept. of the 
McCloud store. 

E, Schroder, Montpelier, Ia. Succ. to Mrs. 
Florence Welsh. Gen. mdse. 

Conor’s, Inc., Oelwein, Ia. 
Inc. cap. $55,000. Old concern. 

Chas. Chrissinger, Main St., Olds, Ia. 
Succ. to P. O. Hough. Gen. mdse. 

H. C. Goodyear, Pocahontas, Ia. Succ. to 
Goodyear & Winegarden. Hdw. 

Nick Danenbaugh, Quasqueton, Ia. Succ. 
to Buchanan & Klotz. Gen. mdse. 

D. W. Smith & Sons, Redding, Ia. Gen. 
mdse. Ralph Smith sold his int. in above to 
Roy Smith. 

B. D. Steuben, Rockford, Ia. Succ. to 
Steuben & Peter. Hdw. 


Gen. mdse. 


C. F. Schievewert, Somers, Ia. Succ. to 
Mrs. Loots. Hdw. & impl. 
Edward Dahl, Spencer, Ia. Succ. to J. 


O. Birdsall. Gen. mdse. 
Everette Thornton, Toolesboro, Ia. R. D. 


Wapello. Succ. to W. C. Dennison. Gen. 
mdse. 

Wm. Flanive, Weller, Ia. Succ. to M. F. 
Tierney. Gen. mdse. 


Lee Myers, Woodland, Ta. 
Grove. Succ. to A. E. 
mdse. 

Myer Rubeck & Co., Walnut, Ia. 
to Walnut Variety Store. Varities. 
Charles U. Chickering, Waterloo, Ia. Succ. 
to Joseph A. Schiel. Hdw. & hsfgs. 

Chas. U. Chickering, prop. Waterloo Hard- 
ware Co., 617 Sycamore St., Waterloo, Ia. 
Hdw., hsfgs., radios & impl. 36M. 12-26- 
25. Reported 12-7-25. Loss by fire $26,000. 
Further advice: Succ. to Jos. A. Scheil. 
Will occ. the abv. bldg. until bldg. at 6th 
& Lafayette is rebuilt. 


KANSAS 


Duckwall Variety Store, Abilene, Kans. 
Succ. to. P Bowman. Varieties. Abv. 
in similar bus. here. 

: Ogburn, Anna, Kans. 
H. Forsyth. Varieties. 

F. C. Wolverton & E. R. Marlar, Barnes, 
Kans. Succ. to E. R. Marlan. Hdw. & 
hsfgs. Abv. in furn. bus. here. 

D. A. Defore, Burden, Kans. Succ. to Co- 
operative Merc. Co. Gen. mdse. 


P. O. Garden 
Northrup. Gen. 


Succ. 


Succ. to R. 
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Pratt & Golden, Colby, Kans. Succ. to 
L. W. Lefringhouse. Hdw., fur. & lamps. 

Peter Papon, Coyville, Kans. Succ. to M. 
A. Milliken. Gen. mdse. 

Wm. F. Zabel, Hanover, Kans. 
F, Fussenegger. Gen. mdse. 

Walter Hunt & Chas. Wilkes, Herington, 
Kans. Succ. to Ballantyne Hardware & 
Harrington Hardware. Hdw. & hsfgs. 

W. Rex Allaman, Horton, Kans. Hdw. & 
implts. In bus. here. Bot. stock of W. C. 
Hayes at Atchison & will move same here. 

Lanham Bros., Hutchinson, Kans. Succ. 
to Dillon Mere. Co. Gen. mdse. 

Fair Department Store, C. A. Waters, 
prop., Independence, Kans. Succ. to C. T. 
Keller. Gen. mdse. 

Clef Fulton, Jewell, Kans. Succ. to Chas. 
F. Glick. Varieties. 

R. E. Denton, Leona, Kans. Succ. to 
Ukena Bros. Hdw., fur. & lamps. 

Ezra Shorb, cor. 2nd St. & Washington 
Ave., Liberal, Kans. Hdw. & implts. In 
bus. here. Contemplates erecting new bus. 
bldg. in spring. 35x100 it. 

W. D. Henderson & W. F. Gilette, Pratt, 
Kans. Succ. to S. H. Skinner. Gen. mdse. 

Lindsey Hardware Co., F. C. Lindsey & 
Assoc., props., Protection, Kans. Hdw. & 
hsfgs. New. Succ. to local man, name un- 
known. 

J. M. Henderson, Talmo, Kans. Succ. to 
Ben Stefer. Gen. mdse. 

Sery & Morton, 534 Quincy St., Topeka, 
Kans. Hdw. & implts. Will move to 207 
1, (ay She 


Succ. to 


KENTUCKY 


Crit Nunn & Howard Solvidge, Burnside, 
Ky. Succ. to Robert A. Sutton. Gen. mdse. 

Selvidge & Nunn, Burnside, Ky. Succ. to 
Suttens Store. Gen. mdse. New owner 
adding drugs. 

Conner Hayden & Co., Arch St., Bards- 
town, Ky. China. Abv. in impl. bus. here, 
adding china & glass dept. 

G. N. Gillenwaters & Herschell, Capshaw, 
Glasgow, Ky. Succ. to Kennedy Co. Va- 
rieties. Aby. purchased bankrupt stock. 

Joe Monnen, Cloverport, Ky. Succ. to 
Julian H. Brown. Gen. mdse. 

Law Bros., Franklin, Ky. Succ. to B. V. 
Hunt. Hdw. & hsfgs. 

W. O. Admonson, Georgetown, Ky. Succ. 
to W. L. Payne. Gen. mdse. 

The Albert Hess Furniture Co., Hancock 
& Market Sts., Louisville, Ky. Furn., hse. 
furng. & lamps. Abv. in bus. here, will 
erect add. to cost $25,000. 

Marion Hardware & Grocery Co., E. F. 
Sullonger, prop., Marion, Ky. Succ.- to 
Albert McConnell. Hdw. & hsfgs. 

W. R. McClure, Mount Vernon, Ky. Succ. 
to Bray & Levisay. Gen. mdse. 

Henry Blair, Pinetop, Ky. Succ. to Elijah 
Amburgey. Gen. mdse. 

J. R. Basham, Thorton, Ky. Succ. to J. 
R. Webb. Gen. mdse. 

Anti McClain, West Liberty, Ky. Succ. 
to McLain & Olney. Gen. mdse. 
J. L. Gritton, Wilmore, Ky. 

B. Carpenter. Gen. mdse. 


MAINE 
A. A. Farr, Chilhowee, Me. Succ. to 
W. B. Ferguson. Gen. mdse. 
Alton Reed, Woolwich, Me. 
L. Miller. Gen. store. 


MARYLAND 


Charles B. Timmons & Son, Snow Hill, 
Md. Dept. & gen. store. Erecting addition 
to store, installing new front & interior fix- 
tures. 


Suce. to D. 


Suce: to’ H. 


MASSACHUSETTS 


Sherman & Company, 24-26 Maple St., 
Danvers, Mass. Dry gds. Taking over old 
Porter Co. store at above add.; expect to 
open soon as dept. store. 

Malden Clothing Co., 21 Pleasant St., Mal- 
den, Mass. Dept. store men’s & women’s 
furngs., shoes, clothing, etc. 12-4-25. 49M. 
Reported disc. here. Bldg. sold. New site 
not yet selected. 

Chamberlain & Gibson, Claude Chamber- 
lain & Mrs. Z. Gibson, Princeton Depot, 
Mass. Succ. to Mrs. Nellie W. Bigelow. 


Gen. store. 
Almy, Bigelow & Washburn Department 


Store, 184 Essex St., Salem, Mass. Dept. 
store. In above bus. 
Terrill & Bilson. Westminster, Mass. 
Succ. to Newton & Williams. Gen. store. 
MICHIGAN 


Verl L. Koon, 105 S. Superior St., Albion, 


Mich. Succ. to H. C. Menke. Hdw. & 
hsfgs. 
A. J. Wilder, Concord, Mich. Succ. to 


Fred Lincoln. Hdw. 
David Riemersma, Coopersville, Mich. 
Succ. to Klatt & Hornstra. Hdw. & hsfgs. 
Hyman Berman, 1132 Clay Ave., Detroit, 
Mich. Succ. to Julius Berman. Stoves, 
furn. & lamps. 
James _ Bold, 11800 Harper Ave., Detroit, 


Mich. Succ. to Geo. A. Peltier. Hdw. & 
hsfgs. 


F. L. Card, 8850 Joseph Campau Ave., 
Detroit, Mich. Succ. to Charles Timm. 
Hdw. & hsfgs. 

John A. Costieu, 18600 John R St., De- 
troit, Mich. Succ: to Chas. Luca. Hdw. 
& hsfgs. 

Walter Karczewskik, 8918 Van Dyke Ave., 
Detroit, Mich. Succ. to Stanley Wisnieski. 
Hdw. & hsfgs. 

A. De Roven, 9014 Joseph Campau Ave., 
Detroit, Mich. Succ. to Samuel De Rover. 
Hdw. & hstgs. i 

Serve All Hardware Co., David Bloch, 
prop., 8044 Kercheval Ave., Detroit, Mich. 
Succ. to S. Simonds. Hdw. & hsfgs. 

Samuel Guttmaker, Dowagiac, Mich. Gen. 
mdse. Discontinuing store at Decature, 
Ind., & will move stock to store here. 

McNaughton Co., Girard, Mich. R. D. 
from Coldwater. Succ. to W. A. Benson. 
Gen. mdse. 

Pemberton & Son, Howell, Mich. Suce. to 
McPherson Store Co. Gen. mdse. 

Sutton Hardware Co., Howell, Mich. Hdw. 
& hsfgs. Abv. in bus. here will enlarge by 
taking over addl. as soon as remodeling is 
complete. 

Harry T. Dillon & Co., Hudson, Mich. 
Hdw. & hsfgs. Will remodel to cost $7,000. 

Titus & Co., Imlay City, Mich. Dept. 
store. Will move to new location. 

Peter Zuideveld, Kalamazoo, Mich. Succ. 
to Adrian Van Dyke. Hdw. & hsfgs. 

Wm. Hyma, Lamont, Mich. Suce. to La- 
mont Hardware Co. Hdw. & hsfgs. 

Howard & Noble, Millbrook, Mich. Succ. 
to A. D. Kendall. Gen. mdse. & hsfgs. 

W. W. Pray & W. G. Stephens, 109 S. 
Washington St., Owosso, Mich. Succ. to 
W. A. Wood. Hdw. & hsifgs. 

Hutchins & Co., Ypsilanti, Mich. Gen. 
mdse. & 5 & 10c. store. Inc. cap. $20,000. 
Old concern, 


MINNESOTA 


John Doll, Albany, Minn. Succ. to Henry 
J. Blenker. Gen. mdse., hsfgs., etc. 

F. X. A. Perrin, Barrett, Minn. Succ. to 
L. P. Sederstrom. Gen. mdse. 

George H. Lubiens, Glenville, Minn. Gen. 
pidge: In bus. here. Will erect new 2 sty. 
Idg. 

John Listerud, Littlefork, Minn. Suce. to 
O. C. Olson. Gen. mdse. 

Salley Bros., Millville, Minn. 
W. B. Olkers. Gen. mdse. 

M. J. Kremer & Alfred Knutchen, Osa- 
kis, Minn. Succ. to S. J. Fruth. Hdw. & 
hsfgs. 

John G. Morrison, Jr., Redby, Minn. Succ. 
to Morrison & Jones. Gen. mdse. 

B. H. Dooley, Red Lake, Minn. Succ. to 
John G. Morrison. Gen. mdse. 

Wm. Hamm, 8th & Robert, St. Paul, 
Minn. Succ. to Emporium. Dept. store. 

Scherkenbach Hardware & Electric Co., 
Shakopee, Minn. Hdw. & elec. supplies & 
hsfgs. Will remodel interior of bldg. 

Nelson Bros., Sauk Center, Minn. 
to Otto Bros. 
hsfgs. 


Succ. to 


Succ. 
Gen. mdse., hdw., impl. & 


MISSISSIPPI 


Howard Ritter, Amory, Miss. Gen. mdse. 
Bot. stock of J. N. Mullins, recently pur- 
chased from A. C. Humphreys. 

Ellis C. McCaskey, Buckatunna, Miss. 
Succ. to A. L. Rogers. Gen. mdse. 

Halloway General Store, Collins, Miss. 
Succ. to Halloway & McRainey. Gen. mdse. 

C. E. Wilkerson & Co., R. F. D. Como, 
Miss. Succ. to J. G. Hale & Co. Gen. mdse. 

Tardy & Sanders, Carrollton, Miss. Gros. 
In bus. here. Leased bldg. adj. & will en- 
large floor space & add. gen. mdse. line. 

W. E. Rowsey, Magee, Miss. Succ. to J. 
T. Singletery. Varieties. 

M. Jones, Summerland, Miss. Gen. mdse. 


ew. 

John W. Showalter, Adrian, Mo. Succ. 
to Warnken General Store. Gen. mdse. 

C. P. Perkins, Batesville, Miss. Gen. 
mdse. In bus. here. Will erect new bldg. 


MISSOURI 


Lee B. Ostermeyer, Calhoun, Mo. Hdw., 
hsfgs., queensware. Bot. aby. depts. in 
McKenna Cash Store. 

Renfro Bros. Implement Co., Clinton, Mo. 
Hdw. Will expand bus. & add line of parts 
for implts. 

Miss Flora Webb, De Soto, Mo. Succ. to 
R. C. Detmers & Son. Varieties. 

C. E. Clowe, Dexter, Mo. Succ. to Miller 
Carter Merc. Co. Gen. mdse. ; 

A. B. Nall, Fair Play, Mo. 
R. Ward. Gen. mdse. 

John D. Kiefer, Garden City. Mo. Suce. 
to Curran Merce. Co. Gen. mdse., notions, 
dry \goods. 

J.D. Kiefer, Garden City, Mo. 
Roy Curran. Gen. mdse. 

Sam McMaster, Hamilton, Mo. Succ. to 
Martin Hardware Co., Hdw. & hsfgs. 

Vanity Shop, Mrs. Agnes Kellogg, prop., 
Jefferson City. Mo. Succ. to Blanche 
Vaughn. Novelties. 


Suce. to A. 


Suce. to 
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Prince Howard Fur. Co., 4310 Troost Ave., 
Kansas City, Mo. MHsfgs., furn. & lamps. 
Will move to 4210-14 Troost Ave. E. W. 
$20,000. 

Weingardner & Almond, LaTour, Mo. 
Suce. to Fitzerlad & W eingard. Gen. mdse., 
etc. 

Henry T. Ransom, Metz, Mo. Succ. to 
Farmers Exchange of Metz. Gen. mdse. 

Oliver Laidlaw & Raymond Brown, Miller, 
Mo. Succ. to T. A. Miller. Hdw. 

A. Rothgeb, New Lebanon, Mo. Gen. 
ei Will move to new bldg. as soon as 


am Pk. Hill Hardware Co., 101 W. Cherry 
St., Nevada, Mo. Hdw. & hsfgs. In bus. 
here. Will move to 121 N. Main St. 

J. O. Busby, Nyhart, Mo. Succ. to C. 
G. Weiss. Gen. mdse. 

F. M. Elmore, Qulin, Mo. Gen. mdse. 
Will move to Whitlow Bldg. 

E. Eslinger, -Worth, Mo. Hdw. & 
hsfgs. Erecting new bldg. 

L. B. Hodges, Worthington, Mo. Succ. 
to Miler Mullenix. Gen. mdse., etc. 

Walter Briggs, Venus, Mo. Succ. to J. 
R. Clark. Gen. mdse. 

J. W. Sunderworth, Rockville, Mo. Succ. 
to Sunderworth Bros. Gen. mdse. 

Abe Einbander, 1209 N. Third St., St. Jo- 
seph, Mo. Succ. to Julius Levi. Dept. 
store. 

The Grimm Glass Co., 2210 S. Jefferson 
Ave., St. Louis, Mo. Glassware & china. 
eared to above address from 2921-23 Salena 
ot. 

H. H. & C. Merrick, 1416 Washington 
Ave., St. Louis, Mo. Gen. mdse. Will 
make alterations. 

W. E. Birks, Sprague, Mo. Succ. to 
Birks Bros. Gen. mdse. 


MONTANA 


Larson Bros., Shelby, Mont. Succ. to 
Holtz Cash Store. Gen. mdse., etc. Abv. 
in similar bus. here. 

é McCracken, Stevensville, Mont. 
Succ. to Bitter Root Merc. Co. Gen. mdse. 


NEBRASKA 


S. J. Julage, Cedar Bluffs, Neb. Succ. to 
George Lamothe. Gen. mdse. 

J. W. Carson & W. H. Tessen, Creighton, 
Neb. Succ. to Farner & Son. Gen. mdse. 

Jake Graham, Edgar, Neb. Succ. to Geo. 
Adkins. Varities. 

Dworak & Marshall, Elmcreek, Neb. Succ. 
to Art Dworak. Gen. mdse. 

F. C. Friesen, Fairbury, Neb. Succ. to 
White Hardware Co. Hdw. & hsfgs. Abv. 
in auto bus. here. 

H. E. Fred & Archie Anderson, 8501 N. 
30th St., Florence, Neb. Succ. to Harring- 
ton Gross Co. Hdw. & hsfgs. 

R. H. Smith, Julius Tigges & Joe Bo- 
land, Fordyce, Neb. Succ. to R. H. Smith 
Co. Gen. mdse. 

Muellor Bros., Fullerton, Neb. Succ. to 
Carl Hess. Gen. mdse. 

M. E. Dippel, Gibbon, Neb., Succ. to D. 
G. DeWolf. Gen. mdse. 

Geo. Garber, Helvey, Neb. Succ. to J. J. 
Holber. Gen. mdse. 

Geo. Dubois, O’ Neill, Neb. Succ. to Ann 
Saunto. Gen. mdse. 

Arthur Paap, Otoe, Neb. Succ. to Wie- 
bush Hardware Co. Hdw. & hsfgs. 

Preston Garten, Polk, Neb. Gen. mdse. 
New. Succ. to local man. 

Farmers Union Co-operative Store, Red 
Cloud, Neb. Gen. mdse. In bus. here. Will 
move to new location. 

J. L. Taylor, Shelton, Neb. Succ. to Nel- 
son & Taylor. Hdw. & hsfgs. 

W. F. Hagan, Steinauer, Neb. Succ. to 
J. M. Dilworth. Gen. mdse., jrly. & staty. 

J. M. Youngson, Trumbull, Neb. Gen. 
mdse. New. Succ. to local man. 

Holly Luff & Kenneth Stoner, Unadilia, 
Neb. Succ. to W. F. Hair. Gen. mdse. 


NEW HAMPSHIRE 


Fred O. Wheeler, Main St., Salem, N. H. 
Gen. store. In bus. at above add. Will 
open new branch in Hotel Rockingham 
Bldg., after Jan. Ist. 


NEW JERSEY 


I. Serata & Sons, Bridgepton, N. J. Gen. 
store. Old concern inc., cap., $100,000. 

Crown Dept. Store, Friedland, 25 W. 
Blackwell St., Dover, N. J. Dept. store. 
Will erect 2-sty. store & loft bldg. at 440 
W. Blackwell St. Cost abt. $50,000. 

Philip Weiner, 82 First St., Elizabeth, 

N. J. Succ. to Samuel Weiner. Hdw. 
hsfgs. 
F. T. Woodhull, 274 N. Broad St., Eliz- 
abeth, N. J. Dept. store, dry goods, etc. 
Old concern. Inc. cap., $250,000. Also in- 
corporating a Woodhull, F. T., Inc., of 
Morristown, N ar J. (Morris Co. 138M.) with 
inc. cap. $125,00 

J. Heller, io “Ferry St., Newark, N. J. 
Hdw. & hsfgs. In btis. at above add. Will 
erect 2-sty. store & dwlg. at 457 Roseville 
Ave. Cost abt. $30,000. 


Bertie Pitbald, 70 Halsey St., Newark, 
N. J. Art gds., etc. New location. For- 
merly at 21 Academy St. 


NEW YORK 


P. J. Farzan, 1244 Broadway, Brooklyn, 
N. Y. Succ. to S. Monte. Hse. furngs. 

National Cutlery & Hardware Co., L. 
Moskvirtz & M. Burg, props., 410 Sutter 
Ave., Brooklyn, N. Y. Hdw. cutler & 
hsfgs. Old concern. Partnership formed. 

S. Refkin, 37 Moore St., Brooklyn, N. Y. 
Hdw., window shades & hsfgs. Will soon 
move from above add. to 30 Moore St. 

A. Victor & Co., 514 Main St., Buffalo, 
N. Y. Furn., stoves, elec. supps., jewelry, 
toys, lamps, china & glass. In above bus. 
at above add. Bot. site of Majestic Theater, 
Pearl & Genesee Sts. Will replace with 
modern 10-sty. bldg. Razing of theatre will 
start at termination of present lease, re- 
ported to have abt. a yr. to run. 

Himelein & Co., Gowanda, N. Y. Dept. 
store, etc. In above bus. Will open in new 
store, 

Steve Marcucci, prop., Little Siegel Cooper 
Store, 207 North Perry St., Johnston, N. Y. 
Gen. store. In bus. at above add. Expects 
to move the present bldg. to rea rof lot 
within next few mos. (after stk. & fixts. 
have been sold). Will erect 1-sty. spacious 
bldg. on front space. Present space will be 
doubled, will open with entire new stock in 
Spring. 

Robinson & Cunningham, 13 W. Main St., 
Middletown, N. Y. Staty., gifts, books. 
Will move from above add. to Gunther 
Bldg., 59 North St. 

Gimbel’s, B’way at 33rd St., New York 
City. Dept. store. In above bus. Bot. out 
store of Kaufman & Bear Co., Smithfield 
St. & 6th Ave., Pittsburgh, Pa. Present 
operators will conduct store. (This is 6th 
link in Gimbel Bros.’ chain.) 

Joseph Kurzon, 54 W. 31st St., New York 
City. Hdw., hsfs. & elec. supps. In bus. 
at above add. Bot. 4-sty. & base. bldg. at 
110 W. 31st St.; plans to make extens. alts. 
to same & use for own bus. 

. Newberry & Co., 487 Broadway 
(hdatrs.), New York City. Gen. mdse., va- 
rieties. In above bus. Operate chain stores. 
In branch bus. on Independence St., Shamo- 
kin, Pa. Enlarging same by taking over 
Hertzog bldg., next door, & arching same 
to old store. 

J. C. Penney Co., 370 Seventh Ave. 
(hdqtrs.), New York City. Gen. mdse., no- 
tions, etc. In above bus. Operate 676 chain 
stores. Will move above hdqtrs. to new 
bldg, (18-sty.) at 330  W. 34th St. (now 
nearing compl.) after Jan. 1st. 

Senior’s Department Store, 2437 Jerome 
Ave., New York City. Dept. store. Leased 
3-sty. bus. bldg. at above add.; will occupy. 

Isadore Moss, 926 Ontario Ave., Niagara 
Falls, N. Y. Furn. & housefurngs. (Store 
at 1028 Buffalo Ave. damaged by fire.) Will 
rebuild store 2-sty. 

W. R. & A. TT. Hintze Plato; Neen Succ. 
to H. F. Hiller. Gen. store. 

M. Landau, 504 Broadway (branch), Sara- 
toga Springs, N. Varieties (5 & 10c. 
gds.) In above bus. Will remodel., 487 
Broadway, New York City. 

Wallace Armer, 502 State St., Schenec- 
tady, N. Y. Hdw. & hsfgs. Will move 
from above add. to new bldg. at Erie Blvd. 
at its compl. 

Frank Honigsbaum, Tannersville, N. Y. 
Dept. store. Old concern, inc. cap. $100,000. 

Nicholson’s Cash Store, Whitesville, N. Y. 
Suce. to Richardson’s Gen. Store. 


NORTH CAROLINA 


W. C. Myers, Burgaw, N. C. Gen. store. 
Remodeling store front. 

New Bern Floral Co., Middle St., New 
Bern, N. C. Florist, gifts. Moving across 
the street. 

Fraley & Sons, J. B. Fraley, prop., W. 
Broad St., Statesville, N. C. Gen. store. 
Bldg. occ. by Bunch Cut Rate Furn. Co., 
cor. Meeting & Broad Sts. 

Thomasville Store Company, Salem St., 
Thomasville, Gen. store. Will rent 
new bldg. in about 6 weeks, will expand. 
(L. C. Bridges, gen. mgr.) 


NORTH DAKOTA 


M. J. Pedersen & C. A. Pedersen, Ender- 
lin, N. Dak. Succ. to Enderlin Farmers 
Store. Gen. mdse. 

Joseph Pitzer, Huff, N. Dak. Succ. to 
Geo. W. Markham. Gen. mdse. 

Killdeer Mercantile Co., Ralph Koop & J. 
C. Oberg, prop., Killdeer, N. Dak. Succ. to 
Anton Fritz. Gen. mdse. 

C. Evenson, McVille, N. D. Succ. to H. 
H. Kniefel & Peter Hogan. Gen. mdse. 

Gust_Spencer, Sanhouss N. Dak. Succ. to 


Sather & Go Van Hook, N. D. Gen. 
mdse. Inc. cap, $25,000. Old concern. 


Sixty-one 


OHIO 

F. H. Prieur, S. Main St., Bowling Green, 
Ohio. Hdw. Will move to new bldg. 

S. R. Watkins, Circleville, Ohio. Succ. to 
Circleville Hardware Co. Hdw. & hsfgs. 

J. H. Habermehl, Clarington, Ohio. Succ. 
to Mrs. Celestia Delburgge. Gen. mdse. 

Star Furniture Co., 133 E. Main tes) (d= 
lumbus, Ohio. Hds. furng., furn. & lamps. 
Abv. in bus, here, will move to bldg. under 
constr. at Noble & Lazelle St. 

Mitchell Hardware Co., Conneaut, Ohio. 
Hdw. & hsfs. Aby. in bus. here, will erect 
new store bldg. 

Burnett Waite Co., Hamilton, Ohio. Succ. 
to Sohngen Ahman Co. Dept. store. New 
owner will install new store front to bldg. 
at 232-4 High St. 

Spuhlers, Inc., Erie & Charles Sts. Mas- 
sillon, Ohio. Rugs, carpets, hse. furng. 
Abv. purchased rugs, carpets, etc., depts. 
from A. J. Humberger Dept. Store. Inc. 
cap. $10,000. 

Willard & Bashford, 109 W. Main St. 
(Massilion, Ohio), Stark Co. Succ. to Cros- 
land & Bashford. Hdw. & hsfgs. 

R. C. Walker, Milan, Ohio. Succ. to C. 
J. Fisher. Gen. mdse. 

. E. Getz, New Bedford, Ohio. Succ. to 
G. A. Rinner. Gen. mdse. 

Frank McGonagle, N. Main St., New 
Lexington, Ohio. Succ. to Chas. Studer. 
Gen. mdse. 

John La Fountain, New Philadelphia, 
Ohio. Toys. Aby. in variety bus. here, 
adding toys. 

H. C. Dill, Norwalk, Ohio. Succ. to Wm. 
Hazzard. Gen. mdse. 

C. A. Regenold, Oak Harbor, Ohio. Succ. 
to Van Landingham. Hdw. & hsfgs. 

C. G. Lawrence & B. C. Irwin, Radnor, 
Ohio. Succ. to Edwin Irwin. Gen. mdse. 

The Spade Department Store, Rittman, 
Ohio. Dept. store. Will move to new loca- 
tion. 

H. S. Dawson & Son, Roscoe, Ohio. Succ. 
to Alonzo Clark. Gen. mdse. 

E. S. Culbertson, Steece, Ohio. Succ. to 
J. H. Smith. Gen. mdse. 

C. C. Gimbel, Tiro, Ohio. Succ. to Mil- 
born Bros. Hdw. & hsfgs. 

Lawson Faloon & James Pilmer, Wells- 
ville, Ohio. Succ. to Frishkorn Hardware 
Co. Hdw. & hsfgs. 

Ernest F. Snell, 617 Putnam St., Zanes- 
ville, Ohio. Succ. to Charles W. Hubbel. 
Hdw. & hsfgs. 


OKLAHOMA 


The Grange Store, Carnation, Wash. 
Gen. mdse. Increasing capital from $5,000 
to $10,000. 

John Scott, Eakly, Okla. Succ. to Cecil 
Moore. Geri. mdse. 

Hering & Young, Hammon, Okla. Gen. 
mdse. In bus. here. Will erect new bldg. 
here. 

Economy Grocery Co., Hominy, Okla. 
Succ. to Hominy Trading Co. Gen. mdse. 

Homer Taylor, Lindsay, Okla. Succ. to 
. L. Gooch. Gen. mdse. 

Morison-Brown Hardware Co., Marietta, 
Okla. Succ. to Alexander & Kerr. Hdw. & 


hsfgs. 
G. A. Fouguet, Maud, Okla. Succ. to 
Frank Dostalik. Varieties. 


OREGON 


Richard Fendall, Forest Grove, Ore. Succ. 
to Omar Fendall. Hdw. 

J. C. Brill, McMinnville, Ore. Succ. to 
W. L. Osborn.. Gen. mdse. , 

Fulop Bros., Inc., Broadway & Washing- 
ton Sts., Portland, Ore. Gen. mdse. Inc. 
cap. $100,000. Old concern. 


PENNSYLVANIA 


Albert M. Silverman, prop. People’s De- 
partment Store, No. Pittsburgh St., Con- 
nellsville, Pa. Dept. store. In above bus. 
at above add. Bot. Surprise Department 
Store, E. Crawford Ave., from Grodzin & 
Son. Will operate both stores. 

Kramer’s Variety Store, Alex. Kramer, 
prop., 6262 Frankstown Ave., East Liberty, 
Pittsburgh. Pa. Varieties, toys, etc. New 
location. Formerly at 6250 Franktown Ave. 

Edward Kessler, Gilberton, Pa. Succ. to 
J. A. Jamieson. Gen, store. 

Edward Kessler, Gilberton, Pa. Succ. to 
J._ A. Jamieson. Gen. store. 

M. T. Garvin, 31 E. King St., Lancaster, 
Pa. Dept. store. In bus. at above add. 
Will make alts. & erect addn. to same. 
7-sty 

Harold Engle, N. Railroad St., Palmyra, 
Pa. Succ. to J. Raymond Engle. Gen. 
store. 

Henry N. Weidemeyer, Pennsburg, Pa. 
Gen. mdse. Erecting new 1-sty. store bldg.; 
will open as gen. store. 

ag ti: Hardware Company, 5219 Market 

Philadelphia, Pa. Hdw. & hsfgs. Will 
cae alts. & add. front, 2 stories, 20x100. 

Jacob Hurwitz, Hagerty Bldg., Front St., 
Philipsburg, Pa. Suc. to Robert Herman. 
Hdw. & hsfgs. 


Sixty-two 


Bethel Store Co., Charles Rose, prop., 
Rogers Mills, Pa. (P. O. at Normanville), 
Fayette Co. Succ., to Geo., J. H. & Wm. 
Craig. Gen. store. 

Bush & Bull Co. Dept. Store, 43-47 W. 
38rd St., Williamsport, Pa. Dry gds., gen. 
mdse., lamps, china, glass. In above bus. 
Gradually installing new fixts. all over 
store. Leigh Sherer, mgr. 


SOUTH CAROLINA 


Culp Bros., Fort Hill, S. C. Gen. mdse. 
Old concern. Inc. cap. $25,000. 

Purcell & Lominick Co., Inc., Newberry, 
S. C. Suce. to Purcell & Lominick. Gen. 
store. Inc. cap. $200,000. 


SOUTH DAKOTA 


E. L. Bouchard, Aberdeen, S. Dak. Dept. 
store. Abv. in bus. here will enlarge by 
taking over the present bldg. of Feinstein 
Clothing Co. 

Draper Cash Store, E. R. McManus, 
prop... Draper, Sy Dak. ~Suce. to) Ae H. 
Tobiasson & Co. Gen. mdse. 

Bradshaw-Archer Co., Groton, S. Dak. 
Gen. mdse. W. J. Falk bot. the int. of N. 
A. Redmond in above. 

The Parker Variety, Parker, S. Dak. Va- 
rieties. Will move to the Collins Store bldg. 

hee We Comm barkers on Dak qerouce to 
Nelson & Co. Gen. mdse. 


TENNESSEE 


John M. Lillard, Benton, Tenn. Succ. to 
Gentry & Scarbrough. Hdw. & hsfgs. 

A. D. Sams, Clinton, Tenn. Gen. mdse. 
J. B. Sams in gen. mdse. bus. here will 
occupy new bldg. to be erected by the abv. 
when same is compl. 2-sty. 

Huddelston Bros., Cookeville, Tenn. Succ. 
to J. H. Hill & Co. Gen. mdse. 

John Bowman, 222 South Central, Knox- 
ville, Tenn. Gen. mdse. Will remodel. 

Gideon & Son, Maynardsville Pike, Knox- 
ville, Tenn. Succ. to Welch & Gideon. Gen. 
mdse. 

Hopes Bros., Inc., Gay St., Knoxville, 
Tenn. Gift shop. Abv. in jewly. bus. here, 
adding gift shop on 2nd floor. 

B. G. Peters & R. B. Gabbard, W. Vine 
Ave., Knoxville, Tenn. Succ. to Cox & 
Gentry. Gen. mdse. ; 

J. F. Walker Co., Market Sq., Knoxville, 
Tenn. Stoves, furn. & lamps. Aby. in bus. 
here will erect store bldg. at 414 S. Gay St. 
to cost $100,000 to be compl. in abt. 4 mo. 

J. B. Bunnell, McEwen, Tenn. Succ. to 
Bunnell Bros. Gen, mdse. 

Chas. R. & Green Boren, Portland, Tenn. 
Succ. to Duffer & Moore. Gen. mdse. 

H. B. Gribble & Son, Rowland, Tenn. 
Succ. to Petitt & Co. Gen. mdse. 

L. H. Peck, Sweetwater, Tenn. Succ. to 
D. P. Walker. Gen. mdse. 

B. Tubb, Sparta, Tenn. Varieties, jewly. 
& furng, glass, china. Abv. in bus. here 
will remodel and enlarge interior of bldg. 


TEXAS 


J. R. Leach, Childress, Tex. Dept. store. 
Will move to new location. 

Blakely-Clark Hardware Co., Ennis, Tex. 
Hdw. In bus. here. Decreasing capital 
stock from $50,000 to $40,000. 

John Gaida, Ennis, Tex. Gen. mdse. Bot. 
bankrupt stock of R. P. Gatlin at Tolico & 
will move same here. 

W. B. Tumlin, Hico, Tex. Succ. to Ran- 
dals Bros. Hdw., gen. mdse., hsfgs. & 
varieties. 

O. K. Variety Store, W. A._ Parsons, 
prop., Knox City, Tex. Succ. to Mrs. Lela 
Milford. Varieties. 

Miller & Harrison, Lott St., Yoakum, Tex. 
Succ. to L. Smith. Varieties. 

A. M. Johnson, Mabank, Tex. Gen. mdse. 
in bus. here. Will erect new bldg. 

W. L. Gill, Jr., Marshall, Tex. Succ. to 
Marshall Hardware Co. Hdw. & hsfgs. 

J. B. Castleberry & M. M. Kern. Plain- 
view, Tex. Succ. to A. C. Brigance. Va- 
rieties. 

W. T. Thweatt & Asa A. Cardwell, Ros- 
coe, Tex. Succ. to Roscoe Hardware Co. 
Hdw. & hsfgs. 

J. W. Rhodes, Woodville, Tex. Succ. to 
Henry Evans. Hdw. 

Acorn Stores, Yoakum, Tex. Succ. to 
Lamance Smith. Varieties. 


UTAH 
Buell Simkins Co.. Heber, Utah. Gen. 
mdse. Inc. cap. $18,000. Old concern. 


VERMONT 


C. M. Flint, Newport, aV.t.) eDurn? hse: 
furngs., china, glass, paints. Have new 
stk., will cont. bus. 


WASHINGTON 


Rolfe Merc. Co., Cheney, Wash. Gen. 
mdse. Moving stock here from Reardan. 

John Eochstatter, Ephratta, Wash. Succ. 
to Edgar Dry. Hdw. 
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Gerrit Van Leeuwens, Lynden, Wash. 
Succ. to Western Merc. Co. Gen. mdse. 

Van’s Grocery, Gerrit Van Leeiuwen, 
prop., Lynden, Wash. Succ. to Western 
Merc. Co. Gen. mdse. 

R. J. Stretch Co., Monroe, Wash. Gen. 
mdse. Erecting addn. to bldg. 

Marshall & Wells Hardware Co., 542 Ist 
Ave. S., Seattle, Wash. Hdw. & hsfgs. 
Will remodel and make improvements. 

Needle Nook, Cecelia Hoover, prop., 4135 
University Way, Seattle, Wash. Succ. to 
Mrs. J. G. Sheehan. Art goods. 

M. Seller Co., 409 First Ave., Seattle, 
Wash. Crockery & glass. Abv. in bus. 
here will remodel and enlarge. 

. G. White, 5408 Shilshole, Seattle, 
Wash. Art & novelty shop. Will enlarge. 

Holmes & Co., 752 S. 38th St., Tacoma, 
Wash. Suce. to Horn-Holmes Co. Gen. 
mdse. 

Withers & Dallugge, Tokoa, Wash. Succ. 
to) Ei. E. Paddock. )iGen= mdsessea byes pir 
chased stock at Farmington and moved 
same here. 


WISCONSIN 


Art Bjorkman, Clan Falls, Wis. Succ. to 
F. A. Dinger & Son. Gen. mdse. 

Ed. Braun, Eden, Wis. Succ. to Conrad 
Venhaus. Hdw. Yi 

Jos. E. Clert, Grimms, Wis. Succ. to H. 
Carney. Gen. mdse. Will remodel bldg. & 
increase stock. 

William Sheanhan, Grimms, Wis. Succ. to 
Tony Monafo. Gen. mdse. 

Joe Voelker, Jericho, Wis. Succ. to John 
Mahlberg. Gen. mdse. 

W. W. Bagley, Juda, Wis. Succ. to J. 
F. Miller. Gen. mdse. 

O’Brien & Moore, Lake Geneva, Wis. 
Succ. to Moore Hardware Co. Hdw. & 
hstgs. 

D. J. Coffey, Nichols, Wis. Succ. to Falk 
Bros. Gen. mdse. 

Rabenovich Bros. Co., Phillips, Wis. Gen. 
mdse. Inc. cap. $50,000. 

Seymour Variety Shop, La Mieux Bldg., 
Seymour, Wis. Varieties. Will move to 
new location. 


WEST VIRGINIA 


B. E. Thalaker, Virginia Ave., Peters- 
burg, W. Va. Gen. mdse., gro., notions, 
etc. Will move to Baker Bldg. on Main 
St. in about 3 weeks. 

Ken Ruddle, Petersburg, W. Va. Succ. 
to W. A. Ervin & Co. Gen. store. 


Reported Acts of Bankruptcy 


ALABAMA 


J. H. Still & Son, Haleyville, Ala, Gen. 
mdse. Reported filed petition in bank- 
ruptcy. 


ARKANSAS 


S. E. Hollanbaugh, Marshall, Ark. Gen. 
mdse. Reported A. G. Leslie & A: J. Parks 
appointed receivers for above. 

Carl C. Smith, McGehee, Ark. Gen. mdse. 
Reported filed petition in bankruptcy. Lia. 
$5,364. Assets, $2,000. 

Mosely & Sons, Mena, Ark. Hdw., groc. 
Reported bankrupt. 

J. M. Evan, Parkin, Ark. Gen.- mdse. 
Reported filed petaition in bankruptcy. Lia., 
$1,000. Assets, $700. 

Keiffer Campbell, Pocahontas, Ark. Gen. 
mdse. & dry goods. Reported filed invol. 
petition in bankruptcy. Assets, $6,243. Lia., 
$10,398. 

C. G. King & Co., Rector, Ark. Gen. 
mdse. Reported filed invol. petition in 
bankruptcy. Lia., $16,000. Assets, $7,735. 


CONNECTICUT 


Joseph Leichtman, 2948 Fairfield Ave., 
Bridgeport, Conn. Gen. store. Reported in- 
vol. bankruptcy proocedings filed. 


GEORGIA 


Almond Hardware Co., Monroe, Ga. Hdw. 
Reported bankrupt. 

Hogsed’s, Inc., Toccoa, Ga.. Hdw., etc. 
Reported bankrupt. 


ILLINOIS 


B. F. Weaver, Hebron, Ill. Gen. mdse. 
Reported stock turned over to creditors. 

St. Anne Hardware Co., C. J. Hayden, 
prop., Ste. Anne, Ill. Hdw. Reported peti- 
tion in bankruptcy has been filed against 
the above. 


INDIANA 


Makielski Art Shop, 113 N. Main St., South 
Bend, Ind. Gift & art-shop. Disc. bus. 
Reported in hands of receiver. 
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KENTUCKY 


Robert W. Atcher, Bardstown, Ky. Gen. 
mdse. Reported filed vol. petition in bank- 
ruptcy. Lia., $18,757. Assets, $16,925. 

Robert .W. Atcher, Boston, Ky. Gen. 
mdse. Filed petition in bankruptcy. 


LOUISIANA 


Ambrose M. Amedee, Lutcher, La. Gen. 
mdse. Reported filed voluntary petition in 
bankruptcy. Assets, $9,712. Liab., $16,565. 

McCarthy & Kieffer, Zwingle, La. Gen. 
mdse. Reported failed. 


MAINE 


Thomas Bernstein, trading as Congress 
Hardware & Paint Co., Portland, Me. Hdw., 
paints. Reported vol. pet. in bankruptcy 
filed. Lia., $10.789. Assets, $2,525. 

Joseph A. Bragdon, Surry, Me. Gen. 
mdse. Reported pet. in bankruptcy filed. 
Lia., $6,591. Assets, $3,810. 


MASSACHUSETTS 


George E. Evans, East Taunton, Mass. 
Gen. mdse. Reported filed vol. pet. in 
bankruptcy. Lia., $5,953. Assets, $2,995. 


MICHIGAN 


Geo. H. Thornton, Carsonville, Mich. Gen. 
mdse. Reported bankrupt. Liab., $7,769.71. 
Assets, $5,204.70. 


MISSISSIPPI 


Geo. McCain, Belen, Miss. Gen. mdse. 
Reported filed petition in bankruptcy. Lia., 
$421,108. Assets, $31,109. 

The Sommers Hardware Co., Clarksdale, 
Miss. Hdw. Reported filed petition in 
bankruptcy. 


MISSOURI 


Carl H. Tosch, Noolyville, Mo. Hdw. 
Reported bankrupt. Edgar G. Hammons 
appointed receiver. 

Home Mercantile Co., 318 N. 8th St., St. 
Louis, Mo. Gen. mdse. & jlry. Reported 
bankrupt. 

Liberty Merc. Co., Leon Thomas, 804 
Pine St., St. Louis, Mo. Gen. mdse. Re- 
ported bankrupt. 


NEW YORK CITY 


Isidore H. Turner, 413 E. 138th St., New 
York City. Hse. furngs. Reported bank- 
rae: Lia. abt. $5,000. Assets abt. 


NEW YORK STATE 


Wm. J. Daly,’ Comstock, eN AyeeG@ens 
mdse. Reported pet. in bankruptcy filed. 
Assets, $3,700. Lia. not given. 

Florence Holland, trading as Holland 
Hardware Co., Endicott, N. Y. Hdw. Re- 
ported pet. in bankruptcy filed. Lia., $30,- 
998. Assets, $16,000. 

Abraham Frieberg, 173 St. Mary’s Ave., 
Rosebank, S. L, N. Y. Tinware & china- 
ware. Reported bankrupt (invol.). 


NORTH CAROLINA 


Homan Bros.) Aveda aewrnGe Hyman, as 
EONS: Green shoe: N. C. Gen. mdse. Re- 
ported vol. pet. in bankruptcy filed. Lia., 
$62,833. Nom. assets, $75,229. . 
sph as Louispitt N. C. Gen. mdse. 

eported vol. pet. in bankruptcy filed. Lia. 
$13,405. Assets, $10,930. ; ee 

C. N. Bruton, Mt.) (Gilead, oN. GamuGen 
mdse. Reported vol. pet. in bankruptcy 
filed. Lia., $9,496. Assets, $7,200. 

Mrs. H. M. Joudy, New Bern, N. C. 
Dept. store. Reported invol. pet. in bank- 
ruptcy filed. 

Sam eee Reidavile, N. C. Gen. 
store. eported vol. pet. in bankrupt 
filed. Lia., $7,161. Assets, $2,100. Bey! 


NORTH DAKOTA 
Irving Bix, Wyndmere, N. Dak. Dept. 
store. Reported filed vol. petition in bank- 
ruptcy. 
OHIO 
Sohngen-Ahmann Co., Hamilton, Ohio. 


Dept. store. Reported filed invol. petition 
in bankruptcy. 


OREGON 


Four L Merc. Co., Mrs. J. A. Roberts, 
prop., Bend, Ore. Gen. mdse. Reported 
bankrupt. Lia., $1,149.06. Assets, $10,000. 
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PENNSYLVANIA 


{ 

George Abraham, 827 Market St., Farrell, 
Pa. Gen. mdse. Reported vol. pet. in bank- 
ruptcy filed. Lia., $14,559. Assets, $5,873. 

Israel Padolf, Jersey Shore, Pa. Gen. 
mdse. Reported vol. pet. in bankruptcy 
filed. Lia., $9,504. Assets, $9,291. 

Jacob Koblenz, Johnsonburg, Pa. Gen. 
mdse. Reported filed vol. pet. bankruptcy, 
Lia., $16,988. Assets, $8,724. 

M. Luman, trading as Luman’s Depart- 
ment Store, Monessen, Pa. Dept. store. 
Reported invol. bankruptcy proceedings 


ed. 

Philadelphia Furniture & Merchandise, 
Abe Weintraub, prop., 53 No. 52nd St., 
Philadelphia, Pa. Furn. & gen. mdse. Re- 
ported filed invol. bankruptcy proceedings. 


TENNESSEE 


Waller & Smith, Chestnut Mound, Tenn. 
Gen. mdse. Reported failed. 
C. A. Wright, Kerrville, Tenn. Gen. 
mdse. Reported filed petition in bankruptcy. 
T. Langford, Livingston, Tenn. Gen. 
mdse. Reported bankrupt. 


WISCONSIN 


Ralph Birch, Beetown, Wis. R. D. from 
Cassville. Gen. mdse. Reported stock in 
hands of creditors. 

The Koehn Store, Dundee, Wis. Gen. 
mdse. Reported filed petition in bank- 
ruptcy. 

Geo. Block, Shiocton, Wis. Dept. store. 
Reported bankrupt. Liab., $6,677.67. As- 
sets, $1,853.92. 


WEST VIRGINIA 


Pauley & Adkins, trading as Manbar 
Store Co., Manbar, W. Va. Gen. store. 
Reported adjudged bankrupt. Lia., $6,771. 
Assets, $6,225. 


VIRGINIA 


E. T. Wood, Cheriton, Va. Gen. mdse. 
Reported failed. Lia., $600. Assets, $400. 


Damaged by Fire 
ALABAMA 


Leonard-Fitzpatrick-Mueller Dry Goods 
Store, Dauphins St., Mobile, Ala. Dept. 
store. Badly damaged by fire. 

Maddox Brittain, Roanoke, Ala. Gen. 
mdse. & gros. Loss by fire $3,000. Some 
ins. Will resume bus. 


ARKANSAS 


C. M. Philpot, Ferda, Ark. Gen. mdse. 
Loss by fire $7,500. Some insurance. 

Wilson Merc. Co., Walnut Ridge, Ark. 
Gen. mdse. Badly damaged by fire. 


GEORGIA 


S. Goodrich Store (Est.), Davisboro, 
Wash. Gen. store. Reported damaged by 
fire. Est. loss $40,000. Partly ins. Will 
rebuild at once. 

Morris Popkin, Stillmore, Ga. Dept. 
store. In above bus. Will open store at 
Swainsboro, Ga. (Emanuel Co.). 

Roy J. Johnson, Thomson, Ga. Gen. store. 
Damaged by fire. Est. loss, $1,200. Partly 
insured. 


ILLINOIS 


Horace Young, Bristol, Ill. Gen. mdse. 
Badly damaged by fire. 

Gravenhorst Dept. Store, Effingham, IIl. 
Gen. mdse. Loss by fire $18,000. 

Geo. B. Latti, Kasbeer, Ill. Gen. mdse., 
groc. & lbr. Badly damaged by fire. 

Cliff Storm, Neoga, Ill. Hdw. Loss by 
fire, $12,000. Some ins. Will rebuild. 

Jacob Appenzeller, Orangeville, Ill. Gen. 
mdse. Loss by fire $3,000. 

W. L. Auman, Orangeville, Ill. Gen 
mdse. Loss by fire $13,000. 

H. W. Wagner, Orangeville, Ill. Hdw. 
Loss by fire $8,000. 

A. Leath & Co., 325 S. Adams St., Peo- 
tia, Ill. Mfrs. and ret. hsfgs. and furn. 
Loss by fire, $105,000. Some ins. 

Willis Thompson, Redmon, Ill: Gen. 
mdse. Loss by fire, $3,000. 

Chas. L. Wight, Rockton, Ill. Gen. mdse. 

groc. Loss by fire, $10,000. Partially 
cov. by ins. 

Chas. Ramer, Walnut Grove, Ill., P.O. 
Prairie City. Gen. mdse. Destroyed by fire. 

A. N. Webb & Son, Webbs Hill, Ill. Gen. 
mdse. Loss by fire, $75,000. 


INDIANA 


Weller Bros., Portland, Ind. Dept. store. 
Badly damaged by fire. 
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IOWA 


A. R. Talbot, Ainsworth, Ia. Gen mdse. 
Loss by fire, $4,000. 

Arthur P. Jensen, Benson, La. Gen. 
mdse. Loss by fire, $6,000. Will rebuild. 
Work to start soon. Will buy next fixt. & 
stock. 

Ss. S, Kresge Co., 617 Walnut St., Des 
Moines, Ia. 5 & 10c. store. Loss by fire, 
$4,000. 

F. A. Dunn, Keokuk, Ia. Hdw. De- 
stroyed by fire. 

E. W. Meyers, Larrabee, Ia. Gen. mdse. 
Loss by fire, $10,000. Will re-open. 

Keppler & Hallo, Tennent, Ia. Gen. 
mdse. Badly damaged by fire. 

Waterloo Hardware Co., C. U. Chicker- 
ing, 727-9 Lafayette Ave., Waterloo, Ia. 
Hdw. Loss by fire, $26,000. Cov. by ins. 

Ellerbreck & Clarkin Merc. Co., Yetter, 
Ia. Gen. mdse. Loss by fire, $20,000. Par- 
tially cov. by ins. Will resume bus. 


KENTUCKY 


S. B. Gilliam, Auburn, Ky. Gen. mdse. 
Loss by fire, $2,000. Cov. by ins. 

Ball Bros., Baxter, Ky. Gen. mdse. Loss 
by fire, $15,000. Partially cov. by ins. 

M. M. Samuels, Baxter, Ky. Dept. store. 
Loss by fire, $20,000. Partially cov. by ins. 

Clark & Hurley, Berea, Ky. Gen. mdse. 
Badly damaged by fire. Insured. 

L. B. McCollum, Berea, Ky. Gen. mdse. 
Loss by fire, $6,000. Insured. 

Tanner’s Busy Store, Frank Tanner, 
Prop., Eddyville, Ky. Gen. mdse. Loss by 
fire, $40,000. 

W. H. Pealier, Harroldsburg, Ky. Gen. 
mdse. Badly damaged by fire. 

J. H. & J. L. Lyon, Loretta, Ky. Gen. 
mdse. Loss by fire, $10,000. Partially cov. 
by ins. Will rebuild. 

L. C. House, Richmond, Ky. Gen. mdse. 
Loss by fire, $6,000. Partially cov. by ins. 

: Reed, Trenton, Ky. Gen. mdse. & 
dry goods. Badly damaged by fire. 


LOUISIANA 


A. Schwartzborg, Alexandria, La. Dept. 
store. Loss by fire, $32,000. Some ins. 

The Peoples Store, Henry Beckman, 
Prop., Lake Charles, La. Gen. mdse. De- 
stroyed by fire. 


MARYLAND 


J. Weinstein, 1700 W. Lanvale St., Bal- 
timore, Md. Hdw. Damaged by fire. 

Gilbert Brown, Crumpton, Md. Gen. 
store. Damaged by fire. 


MASSACHUSETTS 


S. A. Glass & Co., 200 Pleasant St., Mal- 
den, Mass. Dept. store. Damaged by fire. 
Leased store at 27 Pleasant St. and will 
open dry gds. store. 

Arthur’s Variety Store, Arthur Born- 
stein, Prop., Michael Burke Block, Main 
St., Marlboro, Mass. Varieties. Damaged 
by fire. 

The Reece & Mooka Variety Store, 
Washington St., Peabody, Mass. Varieties. 
Damaged by fire. 

Mrs. May T. Carothers, 662 Washington 
St., Norwood, Mass. Novelties, gifts, no- 
tions. Damaged by fire. Est. loss to stk. 
& fixts., $4,000. Insured. Will resume here 
at some future date. 

Joseph Friedland, 50 Lafayette St., Wor- 
cester, Mass. Gen. mdse., crockery, etc. 
Damaged by fire. Est. loss, $2,000. Insured. 
Will resume bus. 


MICHIGAN 


Stein & Griswold Department Store, Al- 
legan, Mich. Dept. store. Loss by fire, 
$5,000. 

D. W. Kirby, Decatur, Mich. Gen. mdse. 
Badly damaged by fire. 

Rowland & O’Brien, 2726 Little St., Port 
Huron, Mich. Gen. mdse. Badly damaged 
by fire. 

The Boston Store, Louis Levinsohn, Prop., 
N. Washington Ave., Saginaw, Mich. Dept. 
store. Loss by fire, $50,000. Some ins, 


MINNESOTA 


Thorwald Bjoinlie, Big Bend City, Minn. 
Gen. mdse. Badly damaged by fire. Some 
ins. 

Frontenac Cash Store, Frontenac, Minn. 
Gen. mdse. Loss by fire, $10,000. 

Wigderson’s Department Store, Hopkins, 
Minn. Dept. store. Badly damaged by fire. 

Lawrence Mercantile Co., Two Harbors, 
Minn. Gen. mdse. Loss by fire, $100,000. 


MISSISSIPPI 


Otis Spain, Thrashow, Miss. Gen. mdse. 
Loss by fire, $5,000. Some ins. 


Sixty-three 


MISSOURI 


L. C. Rau, Dutchtown, Mo. Gen. mdse. 
Badly damaged by fire. 

M. A. Powell, Eminence, Mo. Gen. mdse. 
Badly damaged by fire. Partially cov. by 
ins. 

Mrs. Cora Williams, Eminence, Mo. Gen. 
mdse. Badly damaged by fire. Partially 
cov. by ins. 

Kuhn’s Gift Shop, Fayette, Mo. Gift 
shop. Badly damaged by fire. Insured. 

Dunivan & Nelson, 4201 E. 43rd St., Kan- 
sas City, Mo. Dry gds. & varieties. Loss 
by fire, $3,000. 

Jesse Child & Co., Richmond, Mo. Hdw., 
rugs, furn, & lamps. Badly damaged by 

re. 

Farmers’ Co-operative Assn. No. 45, Ros- 
endale, Mo. Gen. mdse. Loss by fire, 
$20,000. 

Frank Giordano & Bro., 4616 Morgan- 
ford Rd., St. Louis, Mo. Gen. mdse. Badly 
damaged by explosion. 

C. M. Moseley, Thompson, Mo. Gen. 
mdse. Loss by fire, $6,000. 


MONTANA 


Markuson Store, Dooley, Mont. Gen. 
mdse. Badly damaged by fire. Will re- 
build. Some ins. 

Jestrab Bros. Hardware Co., Havre, 
host. Hdw. & impl. Badly damaged by 
re. 


NEW JERSEY 


Morris Geller, 56614 Springfield Ave., 
Newark, N. J. Confec., toys. Damaged by 
fire. Est. loss, $1,000. Insured. 

Clarence Pidgeion, cor. Broadway & Hol- 
ly Ave., Pitman, N. J. Dept. store. Dam- 
aged by fire. 

Mrs. Emma_  Sluchner, 852 Buchanan 
Place, West New York, N. J. Art gds. 
Reported damaged by fire. 


NEW YORK STATE 


Herman Bonnell, Bradley, N. Y. Gen. 
store. Damaged by fire. 

Mrs. Mary Mattfield, 420 Nostrand Ave., 
Brooklyn, N. Y. Novelties. Novel. shop of 
above, at 5108 New Utrecht Ave., damaged 
by fire. 

W. D. Ryan & Co., Chateaugay, N. Y. 
Hdw. Damaged by fire. 

Mrs. Nellie Belmat, Felts Mills, N. Y. 
Gen. store. Destroyed by fire. Est. loss, 
$4,500. Some ins. Loss was to stk. & fixts. 

George Drake, Felts Mills, N. Y. Gen. 
store. Destroyed by fire. Est. loss to stk., 
$7,000, & to bldg., $2,500. 

Neisner Bros., Inc., 20-22 Seneca St. 
(branch), Geneva, N. Y. Varieties (5 & 10c. 
gds.). Damaged by fire. Est. loss to stk. 
& fixts., $50,000. (Hdqrs., 190 Main St., 
Rochester, N. Y. Operate chain stores). 
Covered by ins. 

J. R. Roenke’s Sons, Inc., Seneca St., 
Geneva, N. Y. Dept. store. Damaged by 
fire. Est. loss, $500. 

F. W. Woolworth Co., Seneca St. 
(branch), Geneva, N. Y. Varieties, 5 & 
10c. gds. Damaged by fire. Est. loss, $25,- 
000. CHdqrs., Woolworth Bldg., New York. 
Operate chain stores). 

Bates & Vroman’s Department Store, 
Middleburgh, N. Y. Dept. store. Damaged 
by fire. Est. loss to stk., $11,900. Insured. 

Bulson Bros., Middleburgh, N. Y. Dept. 
store. Damaged by fire. Est. loss to stk., 
$2,500. 


NORTH CAROLINA 


Harrington & Braswell, Bensonville, N. 
Gen. store. Damaged by fire. 

T. W. Dunn, Spray, N. C. Gen. mdse. 
Reported compl. destroyed by fire. 

Heiner’s Department Store, Spray, N. C. 
Dept. store. Damaged by fire. 

Harris & Osborne, Spray, N. C. Hdw. & 
hsfgs. Damaged by fire. 

Oscar Griswald, Wendell, N. C. Gen. 
mdse. Damaged by fire. Est. loss, $15,000. 
Partly insured. 


NORTH DAKOTA 


Henry Brackey, McLeon, N. Dak. Gen. 
mdse. Loss by fire, $3,500. Covered by ins. 

Rodenberg & Schwoebe, New Rockford, 
N. D. Gen. mdse. Badly damaged by fire. 

Garness Bros., Oberon, N. Dak. Gen. 
mdse. Badly damaged by fire. 

Farmers Co-operative Store, Rutland, N. 
Dak. Hdw., gen. mdse. & hsfgs. Loss by 
fire, $7,000. Covered by insurance. 


OHIO 


J. C. Penny Co., Portsmouth, Ohio. Gen. 
mdse., toys. Destroyed by fire. Will re- 
open. Abv. Hdars. at 370 7th Ave., New 
York. 

C. P. Bender, Van Wert, Ohio. 5 & 10c. 
store. Badly damaged by fire. 
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OKLAHOMA 


J. H..Milsap, Idabel, Okla. Gen. mdse. 
Badly damaged by fire. Some ins. 

Rucker Department Store, Sapulpa, Okla. 
Dept. store. Loss by fire, $6,500. 

McCullough & Helms, Stilwell, Okla. 
Gen. mdse. Badly damaged by fire. 

H. C. Worley, Stilwell, Okla. Gen. mdse. 
Badly damaged by fire. 

Shannon Furniture Co., 1228 W. 2nd St., 
Tulsa, Okla. Furn. & hsfgs. Loss by fire, 
$35,000. Covered by ins. Will resume bus. 


OREGON 


Walter Hall, Siletz, Ore. Gen. mdse. 
Loss by fire, $5,000. Insured. 


PENNSYLVANIA 


Family Dollar Store, Schwartz Bldg., 
Braddock Ave., Braddock, Pa. Gen. mdse., 
varieties. Damaged by fire. 

Sommer’s Department Store, 850 Brad- 
dock Ave., Braddock, Pa. Dept. store, wo- 
men’s wear, etc. Badly damaged by fire. 
Est. loss, $50,000. 

The Horse-shoe Supply Company, Cou- 
pon, Pa. Gen. store. Damaged by fire. 

F. L. Rhodes, Eldred, Pa. Varieties, 
novel., etc. St. & bldg. reported destroyed 
by fire. Bot. another store & will re-open. 

Palis Department Store, Somerset, Pa. 
Dept. store. Damaged by fire. Entire 
bldg. with contents reported destroyed. Est. 
loss, $50,000. Partly insured. 

Paul Lawrence, Steamburg, Pa. (R.D. 
from Linesville). Gen. store. Reported de- 
stroyed by fire. (Store bldg. owned by 
Mrs. Fred Lester.) 

Army & Navy Store, Waynesburg, Pa. 
Clo. & gen. mdse. Damaged by fire. Est. 
loss, $10,000. 

Grossman Brothers, Waynesburg, Pa. 
Dept. store. Destroyed by fire. 

The Patterson Variety Store, Arthur L. 
Patterson, Prop., Waynesburg, Pa. Vari- 
eties. Damaged by fire. Est. loss, $5,000. 


SOUTH CAROLINA 


F. W. Rogers, Hampton, S. C. Gen. 
store. Reported destroyed by fire. 

John Culler, Orangeburg, S. C. Gen. 
store. Damaged by fire. 


SOUTH DAKOTA 


E. J. Bouchard & Son, De Smet, S. Dak. 
Dept. store. Loss by fire, $50,000. 


TENNESSEE 


Jules Whitson, Edwin, Tenn. Gen. mdse. 
Loss by fire, $6,000. Some ins. 

Heneger Hardware Co., McMinnville, 
Tenn. Hdw. & hsfgs. Badly damaged by 
fire. Cov. by ins. Will resume business. 

J. F. Webb, Lawrenceburg, Tenn. Hdw. 
& hsigs. Loss by fire, $10,000. Ins., $6,000. 


TEXAS 


J. W. Scott, Dexter, Tex. Gen. mdse. 
Loss by fire, $8,000. 

Gatlin Mercantile Co., W. A. Gatlin, 
Prop., Lakeview, Tex. Gen. mdse. & dry 
gds. Loss by fire, $10,000. Some ins. 

Co-operative Grocery Co., Marx Bath, 
Prop., Marshall, Tex. Gen. mdse. Badly 
damaged by fire. Covered by ins. 

W. L. Roe, E. Grand Ave. & Price St., 
Marshall, Tex. Gen. mdse. Badly dam- 
aged by fire. 


WASHINGTON 


Gilbert M. Lones, Duvall, Wash. Hdw., 
hsfgs. & dry gds. Badly damaged by fire. 

Jones Hardware Co., Duvall, Wash. Hdw. 
& hsfgs. Badly damaged by fire. 


WISCONSIN 


The Gruenheck Dept. Store, Fond du lac, 
Wis. Dept. store. Loss by fire, $5,500. 
M. Weiner, Hudson, Wis. Gen. mdse. 
Loss by fire, $15,000. 

Charles Salak Co., Manitowoc, Wis. Gen. 
mdse. Badly damaged by fire. 

Schunk’s Department Store, 1095 Teuto- 
nia Ave., Milwaukee, Wis. Dept. store. 
Loss by fire, $50,000. 


WEST VIRGINIA 


The Beckley Department Store, Beckley, 
W. Va. Dept. store. Damaged by smoke 
& water. 

Hub Department Store, Beckley, W. Va. 
Dept. store. Reported compl. destroyed by 
fire. Est. loss, $60,000. Owner, T. J. Fink. 

Cruise Bros., Inc., Princeton Ave., Blue- 
field, W. Va. Varieties. Badly damaged 
by fire. Insured 

The Bennett Store, Island Ave, Buck- 
hannon, W. Va. Gen. store. Reported de- 
stroyed by fire. Est. loss, $2,000. Partly 
covered by ins. 


Zenner Bradshaw Dept. Store, Hunting- 
ton, W. Va. Dept. store, dry gds., etc. 
Reported destroyed by fire. Est. loss, 
$400,000 to bldg. & contents. Nearly cov- 
ered by ins. (Recently remodeled & new 
holiday stk. installed.) 


Firms Retiring from Business 


ARKANSAS 


Osborne & Wilson, Gurdon, Ark. Gen. 
mdse. Will disc. bus. in about 6 wks. 

Mrs. Jack Pinkston, Mobley, Ark. Gen. 
mdse. Will disc. bus. in about 5 wks. 

Me Norwood, Springfield, Ark. Gen. 
mdse. Will disc. bus. 


COLORADO 


Titus Bros. Merc. Co., 12th & Kalamath, 
Denver, Colo. Hdw., gen. mdse. Selling 
out. Will disc. bus. 

Miller Mercantile Co., Jacob Miller, 
Prop., Loveland, Colo. Gen. mdse. Closing 
out. Will disc. bus. 


GEORGIA 


J. Groodzinsky, Douglasville, Ga. Gen. 
mdse. Reported will close out bus. here by 
Feb. Ist (intends to engage in bus. in Mi- 
ami, Fla.). 

Ellijay Merc. Co., Inc., Ellijay, Ga. Gen. 
mdse. Reported going out of bus. here. 
se out to Dover & Logan (also in sim. 
us. 


ILLINOIS 


A. W. Rosecrans & Co., Ashton, Ill. Gen. 
mdse. Closing out. Will disc. bus. 

L. V. Snidor, Dongola, Ill. Gen. mdse. 
Will close out stk. & disc. bus. Stock has 
been sold to W. L. Bishop. 

Miller Bros, W. Main St., DuQuoin, 
Ill. Gen. mdse. Disc. bus. in abt. 2 wks. 
Closing out stock. 

Kop Dry Goods Store, 204 St. Claire 
Ave., E. St. Louis, Ill. Dept. store. Will 
disc. bus. 

Gus Soderstrom, Geneva, Ill. Gen. mdse. 
Closing out. 

Mason & Butler, Hillsboro, Ill. Hdw. 
Closing out at auction. Will disc. bus. in 
abt. 5 wks. Stock $15,000. 

Conkey’s Variety Store, Hoopeston, III. 
Varieties. Will disc. bus. 

Moe S. Robson, Joliet, Ill. Gen. mdse. 
Disc. bus. Closing out stock. 

The Fair Department Store, Simon Sus- 
man, Prop., Zeigler, Ill. Dept. store. Disc. 
bus. in abt. 2 wks. Will close out stock. 


INDIANA 


S. V. Lovi, Inc., 505-7-9 Fulton Ave., Ev- 
ansville, Ind. Dept. store. Disc. bus. Clos- 
a euE stocks ao 

uller Bros., Fowler, Ind. Gen. mdse. 
Will disc. bus. in abt. 1 month. ne 
_ Elite Gift & Beauty Shoppe, 18 W. Wash- 
ington St., Huntington, Ind. Gift shop. 
Closing out gift shop. 

Krause Department Store, N. Krause, 
Prop., 3492 Pennsylvania Ave., Indiana 
Harbor, Ind. Dept. store. Will disc. bus. 

J. B. Hurtt, Yeoman, Ind. Gen. mdse., 


ee Closing out at auction. Will disc. 
us. 


IOWA 


Je Can Bitond, 222 Walnut St., Muscatine, 
Ia. Gen. mdse. Will close out & disc. bus. 


KANSAS 


John V. Beck, Americus, Kans. Gen. 
mdse. Will close out stock of gen. mdse. 
& dry gds. & retain groc. store only. 
pe tee endear Co., Pinney, 
rop., Fredonia, Kans. a@losi : 
Will disc. bus. ms aN 
fk Lesniak, McKay St., Frontenac, 
Kans. Gen. mdse. Will disc. bus. Closing 
out stock. 

Potter_Bros., Westmoreland, Kans. Gen. 
mdse. Disc. bus. Closing out stock. 


KENTUCKY 


_James Lashbrook, Clark, Ky., R. from 
Shively. Gen. mdse. Disc. bus. Closing 
out Bee 

- Wilson, Logansport, Ky. Gen. 
mdse. & hdw. Will close out stock & disc. 
business, 
J. R. Basham, Thornton, Ky. Gen. 
mdse. Reported closing out. Will disc. bus. 


MAINE 


Hodkins & Fiske, 190 Exchange St., Ban- 
gor, Me. Hsfgs., etc. Reported will retire 
from bus. here in January. 

Winfield S. Davis, Davis & Webb, Cher- 

ryfield, Me. Gen. store. Deceased. 
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Joseph P. Oak, Skowhegan, Me. Crock- 
ery, furn. & lamps. Deceased. ; 

Army & Navy Store, Isadore Fine, 
Prop., 88 Pleasant St., Northampton, Mass. 
Gen. mdse. Reported closing out here, as 
soon as stock is sold. Also in sim, bus. at 
Burlington, Vt. 

Charles W. Kniffen, West Stockbridge, 
Mass. Gen. store. Deceased. 


MICHIGAN 


The Thompson Co., Cheboygan, Mich. 
Dept. store. Will close out stock & disc. 
bus. 

B. Stekotee, Holland, Mich. Gen. mdse. 
Will disc. bus. 


MINNESOTA 


Andrew T. Johnson, Salol, Minn. Gen. 
mdse. Will close out stock & disc. bus. 


MISSOURI 


‘Mrs. W. T. Roach, Carthage, Mo. Jlry., 
chinaware & crockery. Closing out. | 

Cunningham Store Co., Caruthersville, 
Mo. Gen. mdse. Closing out. Will disc. 
bus. 

Cc. & B. Variety Store, Higginsville, Mo. 
Varieties. Will disc. bus. 

Rueter Bros., Leslie, Mo. Gen. mdse- 
Will close out stock & disc. bus. 

The Variety Shoppe, 1494 Blackstone 
Ave., St. Louis, Mo. Varieties. Will disc. 
bus. 

E. C. Vosbrink, 5633 Easton Ave., St- 
Louis, Mo. Hdw. Will disc. bus. 


MONTANA 


The Peterson Mercantile Co., Shelby, 
Mont. Gen. mdse. Disc. bus. Closing out 
stock. 


NEBRASKA 
L. F. Langhorst, Elmwood, Neb. Gen. 


mdse. Closing out. 
The + Fullers' Cash Store, Tryon, Neb: 
Gen. mdse. Disc. bus. Closing out stock. 


NEW YORK STATE 


Charles Mark, of A. Mark & Sons, Am- 
sterdam, N. Y. Dept. store. Deceased. 

Goldenberg Bros., 1583 St. Johns Place, 
Brooklyn, N. Y. MUsfgs. Reported will 
soon retire from retail bus. here. 

Erastus E. Terrill, Copenhagen, N. Y. 
Varieties. Deceased. 

Morris Gennis, cor. Main & Elm Sts., 
Dolgeville, N. Y. Dept. store. Reported 
disposing of entire stock. Will retire from 
bus. here. 

The Catherine Adimey Store, 445 Gates 
Ave., Lackawanna, N. Y. Dept. store. Re- 
ported closing out. 

Gift Tea Shop, Mrs. Edith B. Delano, 
Prop., 6 E. Post Rd., Mamaroneck, N. Y. 
Gifts. Reported retiring from bus. here. 


NORTH CAROLINA 
J. W. Blount & Bro., Mackeys, N. C. 


Gen. mdse. Reported will retire from bus. 
here in abt. 2 wks. 
Jacob Deitz & Co., Wendell, N. C. Dept. 


store. Reported closing out bus. here. 
NORTH DAKOTA 


Washburn Cash Store, J. Suess, Prop., 
Wabahburn, N. Dak. Gen. mdse. Disc. bus. 
Closing out stock. 


OHIO 


The Mozart Department Store, Eiken- 
berry & Christopher, Props., 428 Broad- 
way, Greenville, Ohio. Dept. store, furn. 
Closing out. Will disc. bus. 

Feibel_ Bros., Hillsboro, Ohio. Dept. 
store. Closing out. Will disc. bus. 

(ee Decker, Seventeen, Ohio. Gen. 
mdse. Disc. bus. 


OKLAHOMA 


M. Koehler, Lawton, Okla. Dept. store. 
Will disc. bus. 

V. W. Peacock, Macomb, Okla. Gen. 
mdse. Will disc. bus. 

H. C. Smythe & Co., Marlow, Okla. 
Dept. store. Will disc. bus. 


PENNSYLVANIA 


John S. Berkey, Auburn, Pa. Gen. mdse. 
Deceased. 

J._M. Plymale, Buffalo Creek, Pa. (P.O. 
at Kenova, W. Va.) Gen. store. Deceased. 

Homer N. Diefenderfer, Fullerton, Pa. 
Gen. store. Deceased. 

Nanty-Glo Trading Co., Nanty-Glo, Pa. 
Gen. store, furn., etc. Reported disc. 
branch here. 
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fig vies e 
Mrs. Catherine Rupp, Shiremanstown, TENNESSEE WASHINGTON 
Pa. Gen. store. Deceased. s 
William H. Whitebread, Steelton, Pa. T. J. Foutch, Cookeville, Tenn. Gen. Venetian Shop, 318 Pine St., Seattle 
Gen. mdse. Deceased. mdse. Disc. bus. Owner deceased. q Wash. Art goods. Will retire in abt. 2 
moe Hardware Co., eprcterdl weeks. 
enn. Hdw. Disc. Closing out stock. The Whiton Hardware Co., Ist Ave. S., 
RHODE ISLAND Cash Clothing Store, Livingston, Tenn. bet. Yesler Way & Washington St., Seat- 
AAingten Hardware Co., 909 Cranston St., Gen. mdse. Disc. Closing out stock. tle, Wash. Hdw., ret. & whls. Will disc. 


Providence, R. I. Hdw. Reported going M. F.Marcom, 


out of bus. here. 


TEXAS 


Kenedy Merc. Co., 
mdse. Will disc. bus. 
Aubrey Hargrove 


SOUTH CAROLINA 


Farmers’ Union Mercantile Co., Inc., 


Livingston, Tenn. Gen. 
mdse. Closing out. 


Kenedy, Tex. Gen. 
Co., Marshall, Tex. 


retail hardware bus. in abt. 2 wks. 
WISCONSIN 


Funk & Roettiger, Fountain City, Wis. 
Gen. mdse. Dise. bus. Closing out stock. 

The Parmentier Gift Shop, 102 Dousman 
St., Green Bay, Wis. Gift shop. Disc. bus. 


Bennettsville, S. C. Gen. mdse. & hsfgs. NR ° 
Reported will close their branch store here Bay ail dice, 
in abt. 2 wks. : WEST VIRGINIA 
hte peeruhers=* iat pet (Olin Rise Wee 
ren. store, furn., etc. eported closing out Merrimonialad Teme Otay Tisttae J. M. Plymale, Buffalo Creek, W. Va. 
here. Prop., E. Sternberger, deceased. selene ane eee eee (P.O. at Kenova). Gen. store. Deceased. 
SOUTH DAKOTA VERMONT VIRGINIA 
The Peoples Store, Freeman, S. Dak. William H. Billado, Enosburg Falls, Vt. Mrs. E. D. Cox, Proffit, Va. Gen. mdse. 
Gen. mdse. Dise. bus. Closing out stock. Gen. mdse. Deceased. Deceased. 


News Net 
(Continued from page 42) 
Co. will comprise the list of firm’s whom he will repre- 
sent for Cox & Co. Mr. Bennett is more or less fa- 
miliar with this territory and hopes that he will al- 
ways get the same cordial reception that has always 
been accorded him. 

Of all the firms and representatives that have made 
good Cox & Co. of 20 Fifth Ave., New York, can most 
assuredly be classed among the most successful ones. 
Each year the business has grown tremendously 
and has necessitated continual increase in the sales 
force, until now their organization is quite a large 
one and the turnover is considerably over one mil- 
lion five hundred thousand dollars. Formerly one 
man covered New England, now there are _ two. 
New York State, apart from New York City and 
vicinity, has one top-notch man devoting his entire 
time to it. Pennsylvania is cared for by an aggressive 
salesman of tried ability, New Jersey is covered thor- 
oughly, while in New York City there are several, 
whose experience class among the best business get- 
ters. Bernard Wicke, is general sales-manager, 
“Charlie” Cox, pays careful attention to the largest 
New York and out of town buyers. 

They run an export department which does business 
with every country where satisfactory credit is es- 
tablished. 


New Martinsville Has Its Best Line 


“Create something new, worth while and useful and 
you can always find a market for your merchandise, 
that is what we have been doing all along. It is al- 
ways a matter of looking into the future and antici- 
pating,” declared Ira Clarke of the New Martinsville 
Glass Mfg. Co., when he finished the arrangement of 
the exceptional display of this company at the Ft. Path 
Hotel last Saturday, preparatory to the opening of the 
exhibit on Monday. “By following this policy, by put- 
ting old molds to new uses and giving the trade some- 


‘thing really original is why we were able to operate 


full time during 1925. With our new line for 1926, 
we are bound to exceed all our past production 
records.” 


The diversity of the line of this company this season 
is amazing and bears out the progressive policy of 
the factory. 

Colored glass dominates one room of the display 
while all items in crystal are displayed in an adjoin- 
ing room. 

In colored glass, there seems an almost endless array 
of wonderful shape vases in six, eight and eleven and 
one-half inch sizes, and in exquisite shades of amber, 
blue green and amethyst. Bridge card sets, “Chicago” 
smoker set, consisting of holder for cigarettes, two 
ash trays and many other items. Guest set with 
20 oz. container with optic tumbler and tray, wine 
and whiskey sets, “Princess” bowl and candle sticks 
to match in colors. 


Smith Ceramic Studios, Inc. 
901-9 Monroe Ave., Rochester, N. Y. 


Originators of 


Unusual Creations in Decorated 
China and Glassware 


Salesrooms 
NEW YORK BOSTON 
Geo. H. Donovan Wilgus-Good Co. 
Room 1112, 5th Ave. Bldg 10 High St. 


! Also Displays at 


Philadelphia Gift Market Bush Terminal Sales Bldg. 
970 Drexel Bldg. 140 W. 42d St. 
Philadelphia New York 


Best Values in 


JARDINIERES fF 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YO UR JOBBER 


WRI TE US 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 
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The (arrollton Pottery (0. 


INCORPORATED 1903 


Carrollton OHIO 
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MANUFACTURERS SEMI-P O RCELAIN DECORATORS 


@ROLL> 
TRADE rar in DY MARK 
CHINA 


“QUALITY TELLS!” 


ONE COMPLETE DINNER SERVICE SUPERLATIVE DESIGNS 
SUPERIOR REASONABLE PRICES 
SEMI-SQUARE PLAIN EDGE EXCELLENT SERVICE 
— 
ed 
COMPLETE DISPLAY ROOMS AT 
PITTSBURGH CHIGAGG NEW YORK 
January February February 
1926 1926 1926 
HERBERT K. CONNOR East CHARLES A. WEIDEMANN, West 


ROY E. HENDERSON 
President 


Haviland China 


is stamped 


apvilay, _on white china 
France, 
DECORATED BY 


ee 


<0 on decorated china 


We respectfully eBid dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 

for damages. 


Hawitena Chas Con Inc. 
11 East 36th St., New York 
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This old and tamous factory is known to tourists the world 


over, who have visited their Art Exhibit in Czecho-Slovakia. 


They are making their famous China for us in Dinnerware and 
Teaware, in styles and designs specially suitable for this market, 
and the patterns range from the old, but always appreciated 


Dresden Flowers, to fine, deep coin gold encrusted borders. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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Altrohlau ALTROHLAUER 
e Chins’ PORZELLAN-FABRIKEN 


This is the ‘“M. Z.” ware so well known to the trade. 

It is dainty and light in weight. 

This factory has solved the problem of making shapes in China- 
ware that have hitherto only been known to the silversmiths’ art. 

The Teaware and Fancy Goods are exquisitely decorated in 
lustre harmonies. 

In Dinnerware a new shape has been created that is a decided 
relief from the usual stereotype contour, and new decorations of 
the order that the market is now seeking, are being shown. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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Equal to 
Silver Deposit: 


— * tt 


But — : 
Less Expensive | 


6 DET f 
No. 2555/12 in. No. 2553/8 in. No. 2556/6 in. No. 2557/10 in. 


Quality Goods i 
$5.75 doz. $2.75 doz. $1.75 doz. $3.75 doz. 


No Packing Charges Popular Prices 
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As usual, Dunbar continues to lead in offerings of 
Decorative Vases. 


a a oe 


Our newest decoration being so perfect a copy of the expen- 
sive Silver Deposit vases, that they could easly be called 
VASES, were it not for our low prices. 

Nothing else you can use will “Pep up” your January Sales, 
and help you clean up your stickers, like a liberal showing of 
Dunbar Vases. 


eS Oe ee ee a a a 


Order Now for January Delivery 


eee 
r— "= as ae ae oe oe oe roe ree 


Don’t fail to see exhibit of our “Quick Turnover” line, room 
1144; Fort Pitt Hotel, Pittsburgh@ Penna, |anidny soienero 
30th. 


If you can’t arrange to visit the “Pittsburgh Show” be sure 
and visit our nearest showroom. 


ee 
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Baltimore, Md. Boston, Mass. New York City Cincinnati, Ohic 
29 South Hanover Street 99 Bedford Street 10 West 28rd Street 52 Blymyer Building f 
Harry T. Thomas & Co. Wm. R. Amidon E. W. Hammond L, T. Ison / 
Philadelphia, Pa. Chicago, Ill. Los Angeles, Calif. Detroit, Mich. «| 
906 Filbert Street 17 North Wabash Avenue 932 South Maple Avenue 315 Donovan Building ) 
Jno. A. Nixon D. Saunders Company A. E. Shahan G. T. McCracken & Co. / 
St. Paul, Minn. | Denver, Colo. Pittsburgh, Pa. Milwaukee, Wis. dl 
538 Bremer Arcade Building 1601 Emerson Street 954 Liberty Avenue Plankington Hotel )) 
A Pearce Co. Walter A. Songster Geo. R. West Sales Co. B. EF. Prichard ‘\ 
San Juan, Porto Rico Habana, Cuba Toronto, Ont., Canada . Calgary, Alberta, Canada y 
P. O. Box 134 Apartado 1061 268 Wychwood Avenue 328 West Eighth Avenue iN 
O. D. Hoffman Caratini & Company Russell & Macleod Davis & Mcquarrie 


Agents Wanted in Open Territory 


Dunbar Flint Glass Corporation 


Dunbar-Kanawha, West Virginia 
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s Does your furniture department 
know you sell 
china and glass? § 


lox 
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oF Al 2 F COURSE it does, but does it remind 96 
My) customers of it? 1} 
Ay, ) 


Please consider, for example, that when a man 
and a woman, a young girl, or a group of 
women look at dining-room suites it usually 


COR 


v) means that a new home is being planned or an y 
M4 O pen Stock old one redecorated. vy 
cos : “Pa wd 
eS 1 Such customers can be interested in china and A 
& Glassware glass. So can many others. @ 
ed ; 6. 
. Dinnerware Try out correctly set dining-room suites in oO 
Sot your furniture department. It will display the ) 
Xo} . 5 y 
Ko) furniture to better advantage. It will bring 
Ky Fancy Goods people to your china and glass departments. . 
ei 
3 P ottery Vary the display of china—use different pat- __ Nog 
wW terns and show breakfast, luncheon, and dinner ee 
ko} settings. psy” We 
ob 
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54 If you will write us, we shall be glad to help = 
Ry £2 
w you plan such displays and to post you on all ¢o. 
ee the new ideas of table arrangement. LY 
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The’ Masterpiece whether found 


during the enjoyment and 
intensity of dramatic art or 


ai inthe harmony and enchant 


ment of beautiful pottery 
strikes a vibrant response 
in every human heatt. 


Che EDWIN M. KNOWLES 
CORLL ILIN AA  Ga@eM shen ey 


EAST LIVERPOOL OTmLO 


MAYFLOWER. No. 400 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 

) Complete Line of Hotel Ware, Double Thick, White Body 

/ Complete Line of Hotel Ware, Half Thick, White Body 


) A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory is slightly more expensive, but you may agree that it is worth the difference and more. 


Production—twenty-two kilns on ivory 
And the equivalent of seventy-eight kilns on white. 


Stock is complete, and capacity is sufficient to guarantee 
prompt delivery of all lines. 


4 The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Cheshire 


One of Maddock’s 


new open stock 
patterns carried in 


New York for 
Ready Delivery. 


‘The House of Stock’’ 


MILLER-KUPPER BUILDING 
39-41 WEST 23RD ST. 


MADDOCK & MILLER, Inc. 
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A LEADER IN ITS FIELD 


SINCE 1874 THE CROCKERY AND GLASS 
JOURNAL HAS BEEN THE LEADING PUB- 
LICATION OF THE CROCKERY AND GLASS 
TRADE. 


A HIGH-TONED, INFLUENTIAL AND RE- 
SPONSIBLE MAGAZINE WARRANTING THE 
SUBSTANTIAL SUPPORT OF MANUFACTUR- 
ERS AND DEALERS THROUGHOUT THE 
COUNTRY. 


1926 WILL SEE A CONTINUANCE OF 
THOSE IDEALS WHICH HAVE MADE THE 
CROCKERY AND GLASS JOURNAL THE 
REPRESENTATIVE PUBLICATION OF THE 
CROCKERY AND GLASS TRADE. 


eA 


CROCKERY ann GLASS JOURNAL 


45 EAST 17th STREET 
NEW YORK CITY 
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No. 10/2 


Console 


Brighten Up Your Stock! 
Jazz Up Your Sales! 


Here is an entirely new idea: Glass Comport 
candlesticks for the Large Whip Candles. Made 
in the beautiful colors of the vogue: 


Amber, Green, Blue or 
Amethyst and Crystal 


They can also be had in Most Attractive Black 
Decorations 


Packed 11% dozen to a barrel 


THE NEW MARTINSVILLE GLASS CoO. 
| New Martinsville, W. Va. 


Ira M. Clark, Gen. Mgr. 
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ATHENA 


Latest Pope-Gosser Creation 
Complete New Shape Combining 
ART INDIVIDUALITY UO BIE 


~~ 


Now on Display 


Ira A. Jones Co. Ed. F. Bokee 

Chicago, Ill. Baltimore, Md. 
Himmelstern Brothers 

San Francisco Seattle Los Angeles 


Factory and Main Ofice—COSHOCTON, OHIO 
The Pope-Gosser China Company 


Specializing in High Quality Light Weight 
Dinner Ware for over Twenty Years 


January 14, 1926 
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Westmoreland 
Glass Company 
Grapeville, Pa. 


Announcement 


Our display during the 46th Annual Glass 
Exhibit as in former years, will be held in the 


Assembly Rooms, Fort Pitt Hotel 
Pittsburgh 
From January 11th to 30th 


A variety of beautiful new Shapes and new Designs 

in Colored, Decorated, Engraved, and Cut Glass- 
ware, also many attractive new shapes for 
Decorators and Cutters, will be shown. 


We are also featuring reproductions of the 
old time Sandwich Glass’ which has 
again come into Vogue and these will 

be shown in high grade Crystal and 
beautiful shades of Amber, Green 
and Blue. 


" 


We cordially invite 
you to visit us 
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Kan OM ased + Send 
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INC. 


SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 
Manufacturers and Importers of China, Pottery and Glassware 


119 FIFTH AVENUE, AT 19TH STREET 
NEW YORK CITY 


We Will Show at 


PITTSBURGH 


tor the First Time Our 1926 Lines of 


Royal Schwarzburg Open Stock Dinnerware 

Supérieur Limoges Open Stock Dinnerware 

Ivory-Body English Open Stock Dinnerware 
Semi-Parcelain Dinnerware from the Saar Basin 


and 


Our 1926 Line of Imported Giftwares from 
Italy, Spain, Holland, France, Germany and Czecho-Slovakia. 


—~ <> oe a 


Rooms 658, 660 and 662, 
WILLIAM PENN HOTEL 
January 11th to 23rd 1926. 
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Made in Pearl White Semi-Porcelain 


The C. C. Thompson Pottery Co. 


EAST LIVERPOOL, OHIO 


Manufacturers of 


DINNER WARE 


Samples may be seen in Room No. 680 at the Fort Pitt Hotel during 
the Pittsburgh Show or at the Factory Sample Room. 
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. The CHENONCEAUX : 
* NOTHER decoration named after a famous Mi 
SS chateau of France. Like its namesake, it is “ 
& simpler than others of this group, but quite as & 
= attractive. A beautifully designed border of yellow, = 
x blue and black, broken at regular intervals with * 
ae panels of flowers. In the center of each piece, is a i 
Rs brilliant flower rosette. The edges are finished with x 
= gold and the rims with a delicate shade of ivory that = 
“ adds to its rich appearance. * 
a ° s 
: Thheodore Haviland & Co. : 
* Imcorporated x 
: 26 West treet : 
S st 23rd Stree : 
‘ New York : 
* MEO MO EMO Me EMO Mee ase cee ase canes oes cates!” oes) sehen cates fen) ages atest cote atesltcates\cefescates eles ates ates Leles een caqentagessi ofonlcege atest Lestat 
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The World The new year. sees’ much of the 
Goes to economic apathy with which a large 
Market portion of the world was afflicted 


after the war passing, if the export 
trade of the United States may be taken as typical. 

“Every continent except Asia,” says the Department of 

Foreign Commerce of the Chamber of Commerce of the 
United States, in its review of Our World Trade, “‘in- 
creased its purchases of American goods during the first 
‘three quarters of 1925, with gains ranging from 8.7 per 
cent for North America to 29.9 per cent for South Amer- 
ica. While exports to Asia were off 13.2 per cent, this 
is a better showing than the 20.7 per cent loss at the end 
of June and the 25.1 per cent loss at the end of March; 
in other words, the Asiatic demand is on the mend. 

“Only 4 out of 26 customers whose American purchases 
amounted to more than 20 million dollars each bought less 
from us during the first three quarters of 1925 than for 
the same period of 1924. They were France, Cuba, Japan 
and China. Sixty-three of 76 principal markets made in- 
creased purchases. Some of the more noteworthy in- 
creases were Great Britain $85,000,000, or 14 per cent; 
Canada $45,000,000, or 10 per cent; Germany $57,000,- 
000, or 20 per cent; Italy $35,000,000, or 30 per cent; 
Argentina $23,000,000, or 28 per cent ; Brazil $20,000,000, 
or 45 per cent; Russia $22,000,000, or 60 per cent; Den- 


mark $12,000,000, or 42 per cent; Columbia $10,000,000, 
or 52 per cent; and Norway $6,000,000, or 42 per cent. 
There were no severe declines among the leaders, other 
than Japan with a loss of $26,000,000, or 16 per cent; 
and China $24,000,000, or 28 per cent.” 


The “Budget 


The plan of some department store 


Fian” for ‘buyers in advancing the plan of 
Dinnerware buying a dinner set on the “budget 


plan” may result in increased sales 


in these departments. The plan is 


-now being tried out in several middlewest department 


stores with success, the scheme being a credit proposition 
solely, but in a new phrase. In this case, the department 
store buyer is suggesting to the housewife that she lay so 
much aside weekly to pay for the set, although it will be 
delivered upon the first payment. 


America’s per capita fire loss is seven times greater than - 
all the rest of the civilized world—$5 per capita. France 
has a fire loss of 49c per capita, England 33c, Germany 28c, 
Italy 25c, Switzerland 15c, Holland 11c. 

All there is to Efficiency is to know what are Essentials 
and do them, and to know what things are Non-essential, 
and let them alone. 


Seventeen 


Bureau of Standards Investigation 
of Soft Clay Industries 


This is the fourth and concluding article of a seri’s of articles appearing exclusively in the CROCKERY AND 
GLass JOURNAL dealing with the Ceramic Division of tre Bureau of Standards’ report on its investigations of 
soft clay industries. This investigation was made in corperation with the United States Potters Association and 


is of considerable interest to the trade. 


Nove, Apparatus For TrestinG TRANSVERSE STRENGTH 
oF Cray LaporaTory SPECIMENS 
i SHE Bureau, in its work on clay and glass labora- 
tory test specimens of low strength, found the 
commercial machines unsuitable for its purpose. 
They are not designed to cover the wide range of dimen- 
sions of specimens found in this work and their accuracy 
is not as high as desirable when operated at small loads. 
Accordingly, the machine shown in photograph was de- 
signed and constructed to meet these requirements, and 
results obtained with it have been highly satisfactory. 
Some of the advantages of this type of machine are: 
(a) the ease with which its span (range 3 in. to 21 in.) 
and capacity (2 to 1500 Ibs. direct load) may be changed; 
(b) automatic control of the operating mechanism elim- 
inating the personal element to a large extent; (c) its 
ease of operation permitting inexperienced workers to 
obtain more accurate results; (d) the possibility of de- 
termining the deflection of specimens under predetermined 
load; and (e) its simple, rugged construction, assuring 
good service. 
AN ELectric FuRNACE SPECIALLY ADAPTED TO THE 
DETERMINATION OF SOFTENING PoINTS 
This furnace, which was designed and constructed in 
the Ceramic Division, has been found very satisfactory. 
A complete description has been published in the May, 
1925, issue of the Journal of the American Ceramic So- 
ciety. The furnace has the following advantages: (1) 
the high temperatures obtainable, (2) oxidizing atmos- 
phere in the muffle, (3) ease and control of repair, (4) 
economy of operation, (5) sufficient accuracy in deter- 
mining softening points in terms of standard cones or 
actual temperature ratings, (6) greater convenience due 
to the elimination of the noise of gas burners, (7) the fact 
that the operator can make observations and replace test 
sets without danger of burns, and the compactness of the 
installations. 


Specifications 
MASTER SPECIFICATIONS FOR VITREOUS CHINAWARE 
ar, HIS specification was approved by the Federal Speci- 
fications Board and promulgated Nov. 5, 1924, as 
United States Government Master Specification for Vitri- 
fied Chinaware and was issued as Bureau of Standards 
Circular No. 202 on March 25,1925. 
PRoposED MASTER SPECIFICATION FOR Frre-CLAy 
The Specification for Fire-Clay is being considered by 


the Federal Specifications Board. It provides for two 


Highteen 


classes of material: F .(fine-ground).; and C (commercial 
grade). -Material of Class Fshall be ground to such 
fineness that not»less than 96 per cent shall pass a 20 
mesh sieve; it shall show satisfactory bonding power; 
the softening point shall be not more than 3 cones (ap- 
proximately 60 deg. C.) lower than that of the brick 
with which it is to be used; and, when required it shall 
pass the Navy Simulative Service Test. Material of 
Class C shall have the same softening point and bonding 
power as that of Class F, but only 90 per cent need pass 
a 20 mesh sieve and the Simulative Service Test shall 
not be required. 


Fellowships 


INVESTIGATIONS OF PYROMETRIC CONES 


HE investigation of pyrometric cones is being con- 

ducted in cooperation with the Standard Pyrometric 
Cone Co., Mr. J. F. Krehbiel having been appointed by 
that company to work at the Bureau as a Research Asso- 
ciate. The work is divided into two main phases. The 
first, a determination of the relation between cone compo- 
sition, softening temperature, and time of heating, the ex- 
periments being carried out under the most exact condi- 
tions of control and observation under the direction of Dr. 
Fairchild, of the Heat Division of this Bureau. The 
second is a study of the relative softening points of the 
present American cones (as compared with those in other 
countries) with the determination of actual softening 
points (expressed in temperature) as an incidental factor. 
This second phase is being conducted in the Ceramic Divi- 
sion and is the one reported on here. ! 

The work on the relative softening points was carried 
out in a gas-fired, recuperative type, semi-muffle furnace. 
The cones themselves were placed within a secondary muf- 
fle and it was thought that in this way temperatures could 
be maintained within reasonable and practicable limits of 
accuracy. Temperatures were read up to 1400 deg. C. by 
means of platinum—platinum rhodium thermocouples and 
the temperatures were taken at three points: (1) in the 
heating chamber of the furnace itself; that is, outside the 
secondary muffle; (2) at the central point of the inside of 
the secondary muffle, and (3) at a point just beside the 
cone pat under observation. In the case of the third tem- 
perature measurement, the thermocouple was moved along 
in the muffle as cones were drawn out in order that the 
actual temperature recorded would always be taken within 
one or two inches of the cone under observation. Above 

(Continued on page 26) 


Christmas Buying Set National Mark 


Sales of Retail Stores Were the Largest in the His- 
tory of the Country—7.2 Per Cent. Gain Over 1924 


HRISTMAS shoppers spent more money at the re- 

tail stores in all parts of the country last month 

than in any other December in the history of the 
nation, according to a report made by the Federal Reserve 
Zoard. Sales were 7.2 per cent. larger than in December, 
1924, with the greatest increases in the Chicago, Atlanta 
and New York districts and the smallest in those of Min- 
neapolis and Kansas City. 

The percentage of increases reported by the Federal 
Reserve districts were as follows: 

Chicago, 15.3; Atlanta, 11.5; New York, 9.5; Philadel- 
phia, 7.7; Dallas, 6; San, Francisco, 5.6; Cleveland, 5.5; 
St. Louis, 5.3; Richmond, 4.9; Boston, 4.8; Kansas City, 
1.7; Minneapolis, 9.9. 

Sales on mail-order houses in December, 1925, which 
represent Christmas shopping particularly for the agricul- 
tural districts, were 15.1 per cent. larger than in Decem- 
ber, 1924, and sales at 5 and 10 cent chain stores were 
16.2 per cent. larger. 

An improved situation in the general business conditions 
also was shown for December, 1925, by early reports re- 
ceived by the Department of Commerce. These reports 
indicated increases over November in pig iron and steel 
production, raw silk consumption, receipts of wool at 
Boston, deliveries of tin, steel vessel construction and the 
world’s visible supply of American cotton, while car load- 
ings and wholesale prices of plumbing fixtures declined. 

Trade and financial indicators increasing over the pre- 
vious month included sales of mail-order houses and 10- 


cent chain stores, postal receipts in principal cities and 
loans and discounts of Federal Reserve member banks, 
while the number of new incorporations, the Federal Re- 
serve ratio, customs receipts and the gross debt of the 
Government declined. Interest rates and Government 
ordinary expenses were higher than in November. 

Increases over December, 1924, also occurred in the 
production of pig iron and steel, consumption of raw silk, 
car loadings, deliveries of tin, and the visible supply of 
American cotton, while receipts of wool at Boston, whole- 
sale prices of plumbing fixtures and the construction of 
steel vessels declined. 

Trade and financial indicators were untformly higher 
than in December, 1924, increases occurring in new incor- 
porations, sales of mail order houses, and 10-cent chain 
stores, postal receipts in principal cities, customs and ordi- 
nary receipts of the Government and loans and discounts 
of Federal Reserve member banks, while the gross debt 
of the Government and the reserve ratio of the Federal 
Reserve Board declined. Interest rates and ordinary ex- 
penses of the Government were higher than a year ago. 


“If a man can write a better book, preach a better ser- 
mon or make a better mouse trap than his neighbor, though 
he build his house in the woods the world will make a 
beaten path to his door.” —Emerson. 


He that wrestles with us strengthens our nerves and 
sharpens our skill. Our antagonist is our helper.—Burke. 


Section of L. Bamberger & Co.’s Newark, N. J., Attractive China and Glassware Department. 


. Nineteen 


[ 
: 


S73 


— — 


iH 


ri 


he (an cma 
Glass and Pottery Exhibit In Full Blast 
/ | \ HE forty-sixth annual exhibit of dinnerware and 
glass lines under the direction of the Associated 
Glass & Pottery Manufacturers opened at the Ft. 
Pitt Hotel Monday, Jan. 11th, and will continue until 
Jan. 30th. Not all of the exhibitors will remain in the 
market that long, but the majority have indicated that re- 
servations are up to the last day. 

While many exhibits were ready for the reception of 
trade Monday morning last, others were not, but by Wed- 
nesday the big show was in full blast. 

The list of reservations from buyers this year at the 
Ft. Pitt Hotel is the heaviest in any year since the manu- 
facturers first began to show their lines there. This is 
taken as a good omen, and it is the opinion of both manu- 
facturers and salesmen who are now here that the our- 
look for a heavy business throughout the three weeks of 
marketing was never better. 

In addition to all display space at the Ft. Pitt being 
occupied, the list of lines displayed at the William Penn 
Hotel is much larger than the record of last year, which 
up to that time was the peak. There are over 150 lines 
shown at the two hotels, and not all were able to show 
at the Ft. Pitt who desired to be quartered there. 

From a merchandising standpoint, distributors of glass 
and pottery lines are being offered the very cream of both 
trades. Theré are so many new items shown this season 
that buyers, regardless of the size of their business, have 
an opportunity to obtain stocks that will insure a quick 
turnover. 

Every year it appears to some that the very limit in 
creation has been reached, but when the big show opens 
there is always something new in both lines. This gives 
added interest to the display, and in addition to proving 
of value to distributors from a merchandising standpoint, 
there is also an educational edge to the proposition. 

Colored glass of course is proving to be the big feature 
in this line of trade. New shades are being shown this 
season in addition to new items. Added to this there is 
host of new decorations on both colored and crustal glass 
lines. 

As a matter of fact in the dinnerware section, the big 
feature of this trade this season is the new shapes and 
the new ivory body. These, coupled with an elaborate as- 
sortment of new patterns gives the buyer something to 
ponder over. Never before have such attractive lines been 
presented the trade in either glass or pottery. 

The advance guard of buyers who arrived at the Ft. 
Pitt Monday last spent the day visiting, darting in this 
room and that merely for the purpose of greeting sales- 
men and viewing the lines in a casual way. By Wednesday, 
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however, there was a decided activity in buying. 

Many buyers after spending a few days in the Pitts- 
burgh market went to the East Liverpool district, where 
they visited the pottery sample rooms. Some of these re- 
turned to Pittsburgh the same evening, only to return 
the following day. 

The annual meeting of the Associated Glass & Pottery 
Manufacturers will be held during the progress of the 
show, and also the annual meeting of the Western Glass 
& Pottery Association. 


A meeting of citizens was held in the Municipal build- 
ing at New Bethlehem, Pa., last week for the purpose of 
aiding in the locating of a new glass factory there. Eastern 
interests are said to be planning such an industry, and 
are seeking a bonus from the New Bethlehem community. 


To Sell Star Glass Co. 

Under an order issued by the Circuit Court of Mo- 
nongalia County, West Virginia, E. M. Everly and Charles 
T. Herd, Social Commissioners appointed by the court 
will offer at judicial sale at 1 o’clock Friday, Jan. 15th 
to the highest bidder the real and personal property, ex- 
cept book accounts, of the Star Glass Co., located at Star 
City, W. Va. Included in this sale will be all the ware 
now in stock, raw materials, office equipment, and supplies. 


To Hold Lighting Lectures 
A special course of six lectures on “Applied Lighting 
Practice”’ will be given at the Carnegie Institute of Tech- 
nology, the first of the series being delivered Tuesday 


evening last. The lectures are under the direction of the 


Electric League of Pittsburgh, Pa., and the Pittsburgh 
Chapter of the Illuminating Engineering Society. The 
lectures are to be delivered by C. W. Prine, assistant pro- 
fessor of physics. The lectures will prove of special in- 
terest not only to manufacturers of linghting goods, but 
also to salesmen and distributors of lighting goods. 


McDonald Glass Works Producing 


Production has begin at the plant of the McDonald 
Glass Works Inc., at McDonald, Pa., the company featur- 
ing a general line of blown and stemware. This is a new 
company recently organized by Pittsburgh interests in 
which E. W. Bryce and his associates ‘are interested. 


Samuel Frazer Opens Pittsburgh Office 


The Pittsburgh sales office has been opened in suite 
609 Westinghouse Building, Ninth Street at Penn Ave- 
nue,.and in charge! of Samuel R. Fraser, for 22: years 
salesman for the United States Glass Co., and William 
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H. Smith who has also been with the “States” for about 
25 years. Mr. Fraser and Mr. Smith will also cover the 
middle west with this line, and after the close of the Pitts- 
burgh show the office will also carry the line of the 
Cataract Cut Glass Co., of Buffalo, N. Y. 


A. A. Graser to Show Bonita Art Glass 

Announcement has been made that A. A. Graser, in 
addition to carrying the line of the Potomac Glass Co., in 
the western territory, will hereafter also show the de- 
corated lines of the Bonita Art Glass Co., of Huntington, 
W. Va. Mr. Graser is showing the latter line at the Ft. 
Pitt Hotel in addition to the Potomac line, but in separate 
rooms. 


Clyde Hartman A Daddy 
When “Sarg” Clyde F. Hartman, salesman for the 
United States Glass Co., mingled with the trade at the 
Ft. Pitt Hotel early this week his face beamed brightly, 
and all because of the announcement that ‘‘a son had been 
born.” Mr. Hartman travels the New York and Canadian 
territory for the “‘States.”’ 


Utility Glass Co. Appoints Turner 
The Utility Glass Co., has announced the appointment 
of George Turner as the Chicago territory representative 
effective as of Jan. 1. 


’ 


Mr. Turner was formerly as- 
sociated with the Ira Johns Co., of Chicago, and is now 
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engaged in business as an individual. He was at the Ft. 
Pitt Hotel during the last week mingling with the trade. 


Wants to Reimburse Glass Man 
United States Senator Frank Willis of Ohio has in- 
troduced a measure in the Upper House to reinburse C. 
M. Rodefer, of the Rodefer Glass Co., of Bellaire, O., 
$10,000, covering the loss of the latter when $10,000 in 
Government certificates of indebtedness were missing from 
the safe in the office of the company. 


Howard Purchases General Glass Co. 

C. B. Howard has announced the purchase at foreclosure 
sale of the plant of the General Glass Co., at Geneva, N. 
Y., for $28,000. The sale was forced by the National 
Bank of Geneva. The former company was a producer 
of automobile lenses and signal glass, producing a general 
line of these items. 


Jeannette Shade Co. Showing Lines 

The Jeannette Shade and Novelty Co., Jeannette, Pa., 
of which Thomas R. Crock is President, is showing its 
full line at the Ft. Pitt Hotel this season for the first 
time. The line is quite different from anything hereto- 
fore presented by this concern, and some very popular 
numbers have been included. Their line of lamps is new 
and novel, and patents have been applied for on a number 
of the items. 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 
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Representatives: 
New York Boston 
Paul Joseph, Murt Wallace, W. B. Andrews. 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joscph Tomkinson, Marsh & Kidd, Harry T, Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Qhe Duncan & Miller Glass Co. 


Washington, Pa. 


Dinnerware Market Active 
ONSIDERABLE activity market the opening of 
C the first week of the January buying season, so 
far as the dinnerware market is concerned. 
Throughout the week buyers have been coming into 
the market in rather large numbers, and as a result the 
manufacturers have booked considerable business, both 
for early and future shipment. This same situation is 
bound to continue throughout the month, according to the 

belief of the manufacturers in this district. 

The trade as a whole are interested in the new line, and 
some very favorable business has been placed, both for 
the new ivory body and the new white body shapes. Many 
buyers have reported to salesmen that holiday sales were 
good, and that some of the open stock lines have been 
cepleted. Others have said their dinnerware stocks are 
low. In not a few instances the retail department store 
buyers are discontinuing some of the older patterns and 
are installing new patterns to take their place. This situa- 
tion is quite agreeable to the manufacturers, for many of 
them have also discontinued some of the older patterns 
and here and there old shapes have also been discarded. 

The jobbers have not been heavy buyers in the local 
market, so far only a few of them have been in the dis- 
trict. This trade is expected to be in the district next week. 
and also the closing week of the season. 

All sample rooms contain the new shapes and patterns, 
and a larger variety of patterns are being displayed this 
season than ever before. 

There is also an active inquiry for merchandise for 
special sales as is always the case at this season of the year. 


Several of the stoneware potteries in the Crooksville, 
O., district have resumed operations following the year 
end holiday. A number of these plants have been idle 
for a long period of time. 


K. T. & K. Have New Shape 

The Knowles, Taylor & Knowles Co., have come to the 
front again with a new shape, this time in an ivory body, 
and which is being shown for the first time. The shape 
has been named the “Gloria” and has been designed along 
new lines—very different from any shape now on the 
market. For over a year modelers have been at work de- 
signing this shape, and the result is a design has been 
created that is a market departure from all former ideas 
of shapes. 

Particular attention has been given to the selection of 
patterns for this shape. “We have had but one idea in 
mind in creating this shape,” declared John B. McDonald, 
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sales manager for: this interest, “and that is to give the 
trade a body, shape and pattern that will prove just as 
attractive from a merchandising standpoint as out ‘Cor- 
enada.’ In the selection of patterns we found that not ail 
designs would blend with an ivory body, and we have used 
extreme care in making selections of patterns. After 
months of effort we have, we believe created a shape and 
selected a line of patterns that has never been excelled 
in the American dinnerware market. With our new 
‘Gloria’ ivory body shape and our ‘Coronada’ shape we 
believe we have two propositions that compel the closest 
attention of the buyers, both retailers and jobbers.” 


Dresden Pottery Announces Representatives 
A. P. McPherson, manager of sales for the Dresden 


Pottery Co., has announced the appointment of the follow- 
ing sales representatives for the current season: H. J. 
Moscovitz, New York City and adjacent territory ; William 
T. Darden, Chicago, Ill., F: A. Sanders, Little Rocky Aa ke 
southwest territory; Joseph Tomkinson, Philadelphia, Pa; 
J. F. Pillman, Portland, Ore., Pacific Coast territory; W. 
C. Browne, attached to the home office, and covering the 
southern territory; C. W. McCaughey, Cleveland, OF 
covering the northern Ohio trade; A. C. Beymer, Detroit, 
Mich., S. P. Spindler, St. Paul, Minn., covering the North- 
west territory. 

This interest is featuring its new “Appollo” plain shape 
in a white body this season, and showing a dozen new 
decorations. The line will not be displayed at the Pitts- 
burgh show this season, all sales efforts being confined for 
the season to the home:office and sample rooms. 


West End Features Hotel Ware 
A special feature is to be made this season by the West 
End Pottery Co., of double thick hotel ware, in addition 
to its “Seneca” dinner shape. A number of new standard 
items have been added to the hotel line. In addition to 
having a full display of both lines at the factory sample 
room, the company is also showing both lines at its Pitts- 

burgh display, located in suite 724 Ft. Pitt Hotel. 


Steubenville Features White Body 


With the placing in operation of the new plant of the 
Steubenville, (O.) Pottery Co., the interest has more 
than doubled the capacity of the company. In their new 
seven kiln plant the company will manufacture their new 
ivory body exclusively, while a white body will be featured 
at the old plant at Steubenville. This company has two 
new shapes for the 1926 trade, named “Olivia” and “Octa- 
gon.’ The former shape was designed and especial re- 
ference to the new body, and the lines are quite a de- 
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parture from any previous shape ever presented by this 
firm. “Steubenville Ivory” is the name of the body ap- 
plied to the production of the new plant. The company 
is featuring these new shapes also at the Pittsburgh ex- 
hibit. 


C. C. Thompson Featuring “Stafford” 

For the first time the C. C. Thompson Pottery Co., is 
showing its complete line at the Pittsburgh show this sea- 
son, being located in suite 680 at the Ft. Pitt Hotel. Their 
new “Stafford” shape is being featured this season, and in 
a long line of new and exclusive patterns. The shape is 
being produced in a white body, known as ‘‘Pearl White” 
semi-porcelain. This new shape, which has been on dis- 
play at the factory sample rooms for several weeks, and 
which has been in the hands of resident sales agencies and 
jobbers has already proved to be an attractive creation, 
according to George C. Thompson. Advance orders for 
the new shape indicate that it will be an active seller 
throughout the season. 


Sebring Plants in Full Swing 
All plants in the Sebring O., district are again in full 
operation, and from early indications it is the opinion of 
factory managers that the season will prove to be an ex- 
ceptionally active one, at least during the first two quarters 
of the year. 


The holiday shut-down was of very brief duration. The 
Sebring Pottery Co., is continuing to make a feature of 
its “Barbara Jane” Ivory porcelain body, which is being 
shown this season in a new series of attractive patterns. 
Their “Gadroon” shape, also produced in an Ivory Porce- 
lain body is also to be had this year in new treatments, 
although a number of active patterns have been continued 
on both shapes. 

The Crown Derby shape of the E. H. Sebring China 
Co., is also being continued in its former popular treat- 
ments, although a number of new patterns have been 
added, which has added considerable brightness to this 
line as a whole. 


The French China Co., will continue this season as a 
former years in the development of sales producing pro- 
positions, and with new treatments added to its line, it is 
_ the opinion of President Oliver H. Sebring that 1926 will 
prove to be the best production year in the history of the 
company. 


Saxon China Co. Has Best Line 
General Manager Ray Y. Cliff of the Saxon China 


Co., has developed a line for 1926 that has not been 
equaled heretofore by this company. This interest is also 
making a special feature of sales plans that are unusual, 
and with its series of new treatments for 1926 it is the 
opinion of the management that full production will be 
maintained throughout the year. This company is very 
active in assisting distributors in working out sales plans, 
and this policy will be continued throughout the new year. 
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Albright China Co. Stock Changes 

T the annual meeting of the stockholders of the 
A Albright China Co., held at the main office of the 

corporation at Carrollton, Ohio. January &th, the 
stock interest held by Frank Poland of East Liverpool 
was purchased by James I. Lohr and I. E. Mincks, who 
with their associates now control the company. 

It is the intent of Mr. Poland to go to California 
latter in the year where he may make his permanent home. 
The board of directors organized by electing the following 
officers: President James I. Lohr; Vice President and 
Secretary, I. E. Mincks; Treasurer, Scott Long; assistant 
secretary, Clarence L. Carpenter. 

Announcement has been made by Mr. Mincks that the 
company will reopen its Chicago, Ill., office about Feb- 
ruary Ist. This will be in charge of Oliver Phillips, 
formerly dinnerware buyer for the McCreery Department 
store, Pittsburgh, Pa. 

The company will make a strong bid hereafter for the 
department store trade, and has included seven new pat- 
terns this season for this purpose on its “Pilgrim,” 
Colonial shape and on its “Highland” or plain shape. The 
full line is being displayed this season at the Ft. Pitt 
Hotel, Mr. Mincks and Mr. Phillips being in charge. 


Paul V. Robinson, president of the Smith, Phillips 
China Co., has acquired the stock interest in this corpora- 
tion held by Clare Smith, H. Dan Smith and the estate 
of the late Josiah T. Smith. The transfer was effective 
as of January Ist, but official announcement of the stocis 
deal was not made until this week. 

H. Dan Smith will continue with the company, having 
been placed in the sales department, and will travel the 
western territory. 

The date for the election of officers for the company has 
not been set, but Mr. Robinson will continue as president 
of the corporation. 

J. K. Wilson, one of the trades’ well known salesmen, 
who has been connected with the Taiyo Trading Co., for 
a number of years, resigned his position with that firm 
to accept a place with Louis Wolf & Co., the importing 
firm, on January lst. He will cover Philadelphia, Balti- 
more, Washington, Boston and Buffalo and adjacent ter- 
ritory for the concern. 


F. J. Peters, head of B. Tomby & Co., who has been 
abroad for several weeks visiting the factories, represented 
by his concern in this country, sailed for home last Satur- 
day aboard the Columbus. 
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Sendar Representing Shenango Line 
Buyers of hotel china in the Metropolitan territory 


will be glad to learn that the Shenango Pottery Co., New 
Castle, Pa., have appointed The Sendar Company, 35 W. 
23rd St., New York City, as their sales representative in 
Greater New York for their line of vitrified hotel ware 
in plain white. This is in addition to the line of John 
Steventon & Sons whom they reeresent in the United 
States. 


Lazarus & Rosenfeld Incorporate 
Announcement has been made of the incorporation of 


Lazarus & Rosenfeld, who in the past had ‘carried on their 
business on a partnership basis. The policy of the firm 
will in no way be affected by this change, the corporation 
having been formed merely for the purpose of aiding the 
conduct of the firm’s business and to allow a few faithful 
employees an opportunity to share in the company’s profits. 


Eugene Fondeville, head of A. J. Fondeville & Co., left 
for Pittsburgh on Sunday to spend a week at the exhibit 
assisting his salesmen, Edward Reiwald and to look over 
the show in general. 

William G. Ryan, buyer for the Webster Smith Co., 
Ltd., Halifax, N. S., spent several days in New York 
last week placing orders. He left here on Sunday for 
Pittsburgh where he will stay a few days at the exhibit 
to place orders for glassware before proceeding on his 
way home. 


Leaving Ovington Bros., with the best wishes of the 
firm, William Mosher, for several years connected with 
this firm as salesman and before this with Higgins & 
Seiter, has deserted the retail business to try his hand in 
the wholesale field. On January Ist, he became associated 
with J. H. Venon Inc., the well known importer, and wiil 
travel in the interest of the firm. 

Homer J. Taylor, President of the Knowles, Taylor 
& Knowles Co., who has been spending several weeks in 
Florida, as has been his custom at this season of the 
year has returned to the home office. 


After a business trip through the western territory, “4. 
P. McPherson sales manager for the Dresden Pottery 
Co., is back at his desk. “The business situation looks 
very good, and it is our opinion that the new year will 
be a whole better than during 1915,” he said upon his 
return to his desk. 

(Continued on page 26) 
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This 1s the tenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 


appear regularly in these columns. 


Mr. Seidman is a well known tax expert and has written numerous articles on 


taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to lim, c/o Seidman & Seidman, 41 Park Row, New York City. 
signed by the inquirer, but no names will be disclosed in the published answers. 


on who is subject to tax, the rates of tax, and the 

principal measures of relief provided by the tax law. 
We have seen that these included provision for exemption, 
earned income credits, limitation of tax on capital gains, 
and the deduction of net losses sustained in a trade or 
business. 


|: previous articles the discussion has been centered 


We have now reached the stage where consideration 
can be turned to the different elements involved in the 
computation of net income. One of the most common 
transactions in which taxpayers are interested is the calcu- 
lation of gain or loss on the sale of property. Generally, 
gain or loss on the sale of property is arrived at by com- 
parison of the cost of such property with the selling price. 
Any excess of the selling price over the cost represents 
gain, and likewise any excess of cost over selling price rep- 
resents a loss. In most cases the actual gain or loss to the 
taxpayer represents the gain or loss to be reported on the 
tax return. However, there are a large number of in- 
stances in which other elements beside initial cost and 
ultimate selling price must be considered. 

Thus, where property was acquired prior to March 1, 
1913, the date of the income tax amendment to the Fed- 
eral Constitution, the value of the property on that date 
may have to be substituted instead of the cost. The rule 
to be followed in that case is very simple. If the value 
of the property on March 1, 1913 differs from the cost 
of the property, the higher of the two values must be 
used. This rule applies even though it may result in in- 
creasing the loss to which the taxpayer might otherwise 
be entitled. For example: If securities were purchased 
by “A” in 1910 for $1,000 and were sold in 1925 for $500, 
the loss sustained by ‘‘A” was $500. However, if these 
securities had a value on March 1, 1913 of $2,000, the 
loss, for tax purposes, is the difference between $2,000 and 
$500, or $1,500. 

Another case where gain or loss must be computed 
by reference to factors other than merely cost and sell- 
ing prices, arises when the property was acquired by 
inheritance. In such a case there is not cost, and the value 
of the property at the time it was received by the taxpayer 
is considered as the equivalent of cost. 

- Again, where property was acquired by gift, the value 
of the property at the time of the gift is considered in 


lieu of cost. However, where the gift was made after 


All communications must be 


December 31, 1920, the rule is different. In all such 
cases the cost to the maker of the gift must be determined, 
and such cost is the basis for determining gain or loss. 
itiemtiene nade a cit to. 13° “in January, 1922, 4 cer- 
tain property which cost “A” $50,000, but was worth in 
January, 1922, $100,000, “B” must consider the cost to 
“A”’ of $50,000 as his cost in the event of subsequent sale 
of the property, regardless of the fact that the property 
was worth more at the time of the gift. 

Another factor of importance is the element of deprecia- 
tion. In the case of property which has a limited life, such 
as the ordinary building, depreciation is deducted annually 
on the tax returns of the owner of the property. In the 
event of the subsequent sale of such property, the depre- 
ciation previously allowed is considered as a reduction 
of the cost of the property, and the cost as so reduced 
is compared with the selling price in determining gain 
or loss. 

Mention should also be made of the fact that such items 
as improvements to property are considered as increasing 
the cost of the property, and other items such as commis- 
sions paid to brokers at the date of sale of property are 
considered as reducing the selling price of the property 
in determining gain or loss, 

QUESTIONS AND ANSWERS 

©. I wish to know what amount of tax must be paid 
by an unmarried woman, without dependents, whose in- 
come is $1,400 from mortgage investments, and who has 
sold her home at an advance of $4,000? M. B. B. 

A. Your total income is $5,400. Since you are entitled 
to an exemption of $1,000, the balance of $4,400 is subject 
to tax. Of this amount, $4,000 is subject to tax at 2 per 
cent, or a tax of $80, and $400 at 4 per cent, or a tax of 
$16, making a total tax of $96. The earned income credit 
on net income of $5,000 reduces your tax by $20, leaving 
a balance of tax due of $76. 

QO. In 1922 the stock broker with whom I carried on 
went into bankruptcy. In October of 1925 I received a | 
first and final payment in liquidation of my account. I 
sustained a substantial loss in the transaction. May [I in 
your opinion deduct this loss from my 1925 income? 
ig done 

A. You may deduct from your 1925 income tax return 
as a bad debt the loss which you finally determined upon 
receipt of the dividend in liquidation of the stock broker 
in October, 1925. 
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News Nets 
(Continued from page 24) 


Goetz Leaves Old Crockery District 


Another firm that will move uptown is the wholesale 
china and glass distributing concern of Otto Goetz, Inc., 
is shortly to leave the “Old Downtown Crockery District” 
of New York and move into the store floor of the building 
at 122 Fifth Avenue, between Seventeenth and Eighteenth 
Streets, in the “New Uptown China Center.” Otto Goetz, 
founder and head of the concern that bears his name, has 
occupied the premises at 43 Murray Street for about thirty 
years, and, indeed, has been located in Murray Street ever 
since he moved the headquarters of his business from 
Brooklyn to New York a third of a century ago. During 
that time the business has grown steadily, and while it has 
changed in character to an extent with the trend of the 
times it has gone ahead nevertheless. The concern now 
handles from stock a general line of imported china and 
glassware, as well as domestic glassware. In the past 
it was Mr. Goetz’s policy to cater largely to the retail 
stores in the metropolitan district, as well as handling 
the import business of certain large scheme and wholesale 
houses. The scope of the firm’s activities will be broad- 
ened in the new quarters. 

Although the store on Fifth Avenue is larger than the 
one downtown, only samples will be displayed. The stock 
will, as heretofore, be carried in and delivered from the 
concern’s large Brooklyn warehouse. 


Pattison and Chu Leave for Orient 


George B. Pattison, president of Vantine’s, Inc., accom- 
panied by Ho Chu, is leaving New York shortly on an 
extended Oriental business trip by way of Europe. After 
establishing certain European connections for merchandise 
in the Near East they will proceed directly thence to China 
and Japan and will arrive in Shanghai in the latter part of 
the fourth month of the Chinese calendar, or about late 
May or early June. Their itinerary will include all the 
leading buying centers of China and Japan, where their 
purchases will be made for both the wholesale trade of Soy 
Kee Company and for the retail trade of Vantine’s. Ac- 
cording to Jack Ho, the active directing head of Vantine’s, 
the retail sales of that store touched the million dollar 
(gold) figure in 1925 and the gain over the previous year 
is most substantial. As both Mr. Ho Chu and Mr. Patti- 
son will arrive a little late in the buying season in China, 
it is expected that the usual markets will afford every 
facility for the selection of choice merchandise. 


James M. Stewart to Move 


The old crystal shop of James M. Stewart, which has 
been a landmark at West Broadway and Murray Street for 
so many years, will shortly move to a new location in the 
Equitable Life Building on Seventh Avenue, opposite the 
Pennsylvania Station. Mr. Stewart will open his new 
quarters next month but will continue to conduct the 
downtown store until May, 1927, when his lease expires. 


Wallach & Behrend to Liquidate Business 


Wallach & Behrend, the well known hotel supply con- 
cern, 45 Murray St., New York, announce that owing to 
their inability to renew their lease on their present quarters 
which expires May 1, as well as heavy losses sustained by 
the firm during the past year on their accounts receivable 
they have decided to liquidate their business. Through 
a gradual liquidation with the assistance of their creditors 
they hope to be able to pay all their obligations in full. 


Bureau of Standards Report 
(Continued from page 18) 


1400 deg. C. the temperature was read by meats of an 
optical pyrometer sighted on the end of a closed refrac- 
tory tube approximately 18 inches long and one inch 
inside diameter. The closed end of the tube, and conse- 
quently the point at which readings were taken, was at the 
center of the inside of the secondary muffle. 

Because of the nature of the work the data are best 
presented by means of photographs and diagrams. 

In general, the softening points of the four types of 
cones studied (American, German, French and English) 
did not vary more than +1 cone (approximately +20 deg. 
C.) in the range from cone 010 to cone 20 (approximately 
850 deg. C. to 1550 deg. C.). 

Future work will be extended to include cones from 022 
to 36 and the work completed at the present time indicates 
that, for the lower ranges, a slightly greater variation can 
be expected than that noted above for cones from 010 
KIZ0, 

ADDITIONAL FELLOWSHIPS 


The following fellowships are being maintained at the 
Bureau in addition to that on pyrometric cones: 

National Terra Cotta Society, H. G. Schurecht, Re- 
search Associate; D. H. Fuller, Assistant Research Asso- 
ciate. 

Hollow Building Tile Association, H. D. Foster, Re- 
search Associate. 

Common Brick Manufacturers Association of America, 
C. O. Christenson, Research Associate. 

American Face Brick Association, L. A. Palmer, Re- 
search Associate. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 
BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: | 
John L. Pasmantier & Sons 
5 West 20th Street 


ST 
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Fragrant Tea—A Pleasant Chat—Fine China 


Afternoon tea is a social 


ee 


function that sells merchan- 
dise. Most women will buy 
an inexpensive Winterling 
tea set like this, to save their 
dinner sets. 


This 23 piece set comes in 
dark blue or green in sev- 
eral patterns. Astonishing- 
ly low price. 


See for yourself. 
Send for samples. 


WaNS ER En NGG 


Fancy China 


Supreme im its Field 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FiFTH & SOXTH Fioors ~ 49-51 WEST 25RD STREET, NEw York Ciry 


Ne ee en enn nnn nee nn ne ee ee enn ee See 
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A Complete pePay of New and Original Decorations i 


Dinnerware is 
of vs 
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Distinction 7” 
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Pittsburgh Ze 

A Display During 7 
) ¥ The Pottery and Ae 
¥ Glass Exhibit 7% 
-e 

4 Room 985 As 
iv Fort Pitt Hotel Ye 
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% HOPEWELL CHINA CORPORATION rn 
3 HOPEWELL, VA. “2 
New York Agents AN vegettapnications tikguld be. addressed ta. 7-# 


the main office and factory, Hopewell, W. Va. Ze 


BY 
#4 Beren Crockery Co. 
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Trades Attention Centers on Spring Lines 


With the Holiday Pressure Gone the New York 
Market Is Displaying Many Enticing Designs 


By BeatricE MILLER WISNER 


on the new lines for early spring. The New York 

market is keenly abreast of the situation in bring- 
ing before the thousands of visitors who are in the city 
for vacation periods, enticing and beautiful glassware, pot- 
tery, lamps and household utilities at tempting prices and 
novel design. The departments devoted to these products 
are making new and unique displays of the latest electric 
appliances, glassware and china just off the press. Pre- 
paredness is the watchword of the managers and high offi- 
cials of department stores and they are seeing to it that 
depleted stock is replenished and up-to-date articles are 
conspicuously and attractively featured. 


: FTER the Holiday season, all attention is centered 


The new china and glass department of James A. Hearn 
has special interest in the many splendid offerings of im- 
ported and American glass and china. Attractive dinner 
sets of American manufacture, 100 pieces, with wide bor- 
der design of gold lines, priced at $24.50; imported glass 
console sets, two candlesticks and bowl, in exquisite shades 
of jade green, royal blue, amethyst, Chinese red, shell pink 
and Oriental black, decorated profusely in attractive de- 
signs, at $4.95; imported dull black glassware, in many 
styles and artistic decorations of silver, are all enticing in 
their loveliness and usefulness at modest prices. 


Vantine’s “The House of the Orient,” has an excep- 
tional fine display of new and beautiful objects in their 
perinanent oriental exposition. 
vases, with enamel decorations in charming colors, with 
semi-precious stones of the Orient, priced at $13.50, $15.50 
and $17.50; exquisite cloisonne vases, urns, cigarette 


Lovely Shippo bronze 


boxes, match boxes and bud vases, pigeon blood vases of 
many sizes, and porcelain vases in various styles, all rang- 
ing in price, for the various items from $5 to $225. China 
tea sets, of unusual beauty and unique decorations repre- 
senting old legends, at $13.50 for the set; playtime tea sets 
for the kiddies, with gold decorated bands, four cups, 
four saucers and four plates, specially priced at $3.50; egg 
shell lustre china tea sets, of 22 pieces, with blue, tan 
and pearl linings, at $7.50; hand carved jade trees, carved 
from real Chinese jade, tourquoise, rose quartz and cor- 
nelian, reproducing many flowers; lotus blossom, orange 
trees and chrysanthemums, set 1n beautiful shaped cinne- 
bar, lacquer and cloisonne pots, priced at $50 up to $1,100, 
list only a few of the numerous objects conspicuous for 
beauty and attractive prices. 


Lamps that hold enthusiasm through beautiful modeling 
and popular price, are offered at Frederick Loeser & Co. 
in many styles and effects. Handsome boudoir lamps of 
imported porcelain figure design, a selection of colors, at 
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$3.98, with velveteen shade, others at $6.50; pottery vase 
shaped boudoir lamps with silk shade in various colors, at 
$4.75; boudoir lamps at $6.75, with bases facsimile of 
wedgewood ; vase shaped table lamps, in mirror black, with 
lovely silk shade, and metal mounting, are $15; bridge 
lamps of Spanish design, Granada gold finish, with appro- 
priate Spanish galley ship designed shade, at $12, and bed 
lights fashioned’ from lovely georgette and silk, suitable 
for night light over the bed rail, priced at $5, make some 
of the exceptional values of the Loeser special lamp sale. 


A splendid collection of Limoges dinner sets, with gold 
encrusted border pattern, attractively priced at $169, of 99 
pieces, is being offered by Bloomingdale Bros., together 
with exceptional values in fine blown glassware. The odd 
shape and delicate color of the glassware, with four sizes 
of glasses to choose from, including goblets, claret, wines 
and cordials, in blue, amethyst, marine green and golden 
amber, furnish a dainty and colorful glass service for the 
distinctive dinner table. Exquisite jewel trees, of Ori- 
ental beauty, combining jade, amethyst and crystal, a sug- 
gestion from the land of the Rising Sun, are also fine of- 
ferings from the same department, bringing Oriental 
charm in their unique construction. These are priced at 
$14:75. to $125: each. = > ah 

American and imported dinner services bring together 
three distinctive types from different countries on display 
sale at R. H. Macy & Co. American porcelain with its 
characteristic decoration, highly colored Szecho-Slovakian 
china, which gold encrusted china from France, all specially 
priced from these favored lands. American porcelain din- 
ner service of 52 pieces, priced at $14.89, of the popular 
Mayflower design, and gold line edge; Czecho-Slovakian 
china, translucent china with handles half covered with 
coin gold, and attractive colorful border at $34.50; and 
Limoges china sets, at $174 and $46.50, both beautiful 
specimens of this popular china, having handles of coin 
gold and gold edge and colored borders, are some of the 
noteworthy sets among the collection of elegant dinner 
services. 


Glass Plant to Resume 
Plans are under way for a resumption of operations at 


the Alliance Glass Company’s plant at Salem, W. Va. 
Fire will be lighted this week, and manufacture will begin 
the last of January. 

Between 150 and 175 workers will be employed. The 
plant has been idle for some time. Recently a considerable 
amount of stock in the company has changed hands, a 
number of Salem men buying in to get the plant back 
into operation. 
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No. 7500 Dainty Boudoir Lamp 


(PATENT APPLIED FOR) 


HE unique design of this lamp, formerly No. A-24, 
permits volume production and low cost. Only two 
pieces of glass with Edison base threaded collar molded 
in the glass standard. 
In any.of the available styles it is dainty and attractive 
and looks well on dresser, vanity or night stand. 

, Made in blue, green and canary, bright or satin finish 
with shade plain, cut in three artistic designs or decorated 
in color in floral or scenic effects. 

Furnished complete with silk covered electric cord and 
plug, in individual cartons, six small cartons to one large 
carton. 


Made to retail at prices from $2.50 to $4.00. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
iret CRSeIN® ALL P REMGmEAT eC hT TEs 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


Our Lines Will Be Shown 


From January 10th to 23rd 
At the WM. PENN HOoTEL 
PITTSBURGH 
Rooms 615 and 617 


High Grade Serving Trays Gold Encrusted Glassware | 
Sterling Silver Encrusted Glassware | 


New Designs New Creations 


New Low Prices 


National Silver Deposit Ware Co. American Tray Co. 
Factory, Executive Offices and Showrooms 
179-183 Wooster Street 
New York 


CHICAGO OFFICE 


° THE CHICAGO MARKET - 


SOUTH 
CLARK 
STREET 


By 


J. H. SmMytuHe, REPRESENTATIVE 


Plans Completed for Chicago Show 

[NAL plans and arrangements for the mid-winter 
5 show of the China, Glass and Gift Association have 

been completed. The'show will be held Feb. 1 to 
6 at the Hotel Sherman. The list of exhibitors has stead- 
ily increased and a complete showing of merchandise of 
the Association’s members will cover three floors. The 
Association is calling attention to the fact that merchants 
are entitled to fare and one half for round trip during 
the time of the exhibit. The reduced fare arrangement 
has been perfected by the Interstate Merchants Council 
which is holding its convention, also in the Hotel Sherman, 
at the same time as the Association’s exhibit. Merchants 
attending the show have been invited to join the Inter- 
state Merchants Council. The charge of $2 being made 
for membership will cover all benefits of the Council 
as well as the reduced fare. 

Wholesale business was quiet in this market during 
the week. This is probably due to the fact that many 
of the local representatives are attending the Pittsburg 
Glass Show, which is being held in Pittsburgh this week. 
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Ready for Shipment— 


PATTEM CLA CO UCC LU CULL CO LULU COREL Lo 


No. B1121 


Go To Stetson’s First 
For}Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Chicago’s large department stores continued to offer 
the public Annual January Clearance Sales this week. 
Numerous reductions in dinnerware were offered and a 
number of the stores featured reductions in lamps and 
mirrors. Carson Pirie Scott & Co. this week featured 
32 piece breakfast sets of semi-porcelain decorated with 
an urn of flowers at $9. This store also offered junior 
and bridge lamp bases of wrought iron at $9.75 and desk 
lamps with mirror black bases at $4.50. A special of the 
Davis Co. this week was a Coronado shape dinner set of 
32 pieces priced at $4.98. This set was also sold in open 
stock. 

The Fair held a Bridge and Junior Remnant Sale, of- 
fering lamps at one-third off. These lamps ranged in 
price from $8.95 to $14.95. The Fair also offered 1,000 
silk lamp shades at a reduction of one third. Three open- 
ing mirrors were marked at from $8.95 to $11.49 by this 
store and houseware savings offered this week included 
15,000 pieces of aluminum, in sets and single pieces, priced 
at 69 cents per group. The Hartman Stores offered 
bridge and junior lamps at $9.95 to $21.75, a tapestry 
mirror at $9.95 and a polychrome mirror at $5.75. Hart- 
man’s also offered specials in dinner and glass ware. 

‘(One thousand bridge lamps complete with imported 
paper shades were offered this week by Mandel Brothers 
at $4.95. Colored glass luncheon sets of 19 pieces were 


offered by this store at $4.75. Hillmans, among its spe- 


cials for the week, featured 100 piece American porcelain 
dinner sets at $10.98. The Leiter Building Stores offered 
1,500 dinner sets of pure white dinnerware in the new 
coronado shape 31 piece sets at $1.98; sets of 50 pieces at 
$4.97; 42 piece sets at $3.97 and 100 piece sets at $9.97. 


The Burley Shops continued their annual mid-winter 
sale this week. In the Shops offerings, at reduced prices, 
of crystal, gifts and antiques was featured imported 
dinnerware in many patterns and glassware at special val- 
ues. The Retail Department of Pitkins & Brooks con- 
tinued its January ‘Clearance Sale, featuring this week im- 
ported dinner sets. English semi-porcelain 100 piece din- 
ner sets were offered by this store at from $30 to $50. 

W. L. Conway, of the Conway & Bailey Co., local deal- 
ers in glassware, left for Pittsburgh Jan. 9 to attend the 
Pittsburgh Glass Show. He will return to Chicago Feb. 1. 

Wm. Stitzburg is now traveling in the middle west for 
the Ebeling & Reuss Co., manufacturers of cut glass and 
importers of China, headquarters at 707 Chestnut St., 
Philadelphia. 

Fred T. Renshaw, representing the Monongah Glass 
‘Co., the Duncan & Miller Glass Co. and the Co-operative 
Glass Co., left Thursday of last week to attend the Pitts- 
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burgh Glass Show in Pittsburgh. Mr. Renshaw will return 
within a week or ten days. 

The Wrightwood Furniture Co. was recently incor- 
porated with a capital stock of $1,000, by Mayer J. La- 
pine, Bertha Lapine and Sidney Gordon. This new firm, 
located at 2614 N. Clark St., will manufacture and deal 
in furniture, furnishings, etc. 

W. C. Vans, representative of the Monongah Glass Co., 
spent a few days last week with Fred T. Renshaw, local 
representative for the Monongah Glass Co. 

Store No. 2, Inc., of the Hobbs & Sutphen Co., 5401 
N. Clark St., was incorporated recently with a capital 
stock of $1,000, to deal in goods, wares and merchandise 
for household, general and personal use, by Edward A. 
Sutphen, Mable J. Gray and George C. Gray. 

W. B. Lazure, of the United States Glass Co., left for 
Pittsburgh last week to attend the Pittsburgh Glass Show. 
He will remain there for at least two weeks. 


Do They Need Support 
“Do you play golf?” he asked of the simple but gush- 
ing maiden. 
“Dear me, no,” she bashfully replied. “I don’t believe 
I should even know how to hold the caddie.” 


Mr. Kootiesitch—*“That new fellow on the third floor 
boasts that he has kissed every woman in this flat ex- 
cept one.” 

Mrs. Kootiesitch—“V1l bet that’s that stuck-up Mrs. 
Murphy upstairs.” 


Sells 50,000 Whiskey Sets 


LTHOUGH it may appear “funny” to some, it is 

a fact nevertheless that the demand for wine 

and whiskey sets this season is exceptionally active. 

Some rather large orders have been booked for this 

line, and especially is this true of the novelty sets 
that are being offered the trade this season. 

One manufacturer commented: “All last year 
we did a big business in wine and whiskey sets, and 
on one of our numbers we sold over 50,000 sets. 
We did not scrap our molds when the Volstead Act 
became operative, and in addition to still using these 
old molds we have added several new ones. I am 
frank to say that our sales of these sets now is 
larger than before this law became effective.” 
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E. F. Ochs, house furnishings, silverware, china, Miller, Rhoads 
& Swartz, Inc., Norfolk, Va., 432 4th Ave. (D. G. Union). 


JANUARY 13, 1926 

Mrs. E. Austin, silverware, Stewart & Co., Baltimore, Md., 
17 E. 39th St. (Associated D. G. Corp.), 3rd floor. 

E. H. Roberts, house furnishings, china, silverware, lamps, toys, 
Englargg Bros., Pittsfield, Mass., 128 W. 31st St. (American Re- 
tailers’ Assn.), Latham. 

H. J. Muldoon, house furnishings, Golden Rule, St. Paul, Minn., 
128 W. 39th St. (American Retailers’ Association). 


K. Fantle, china, Fantle Bros., Yankton, S. D., 120 W. 32d St. 
(A. Fantl). 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
ROOMS 


DISPLAY 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


ASSOCIATES 9 North Wabash Avenue 
Chicago Display, 806-7-8 Masonic Representing: 
. diVerapte 7 IMPERIAL GLASS CO. Pope-Gosser China Co. Coshocton Glass Corp. 
ECONOMY GLASS CO. Seneca Glass Co. FIO Re inand Ce. 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made fo yteld 
big dividends. Phone Wabash 0860 


Susquehanna Cut Glass Burke Studios 
National Glass Novelty Co. 
Quaker City Cut Glass Co. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON: 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


kt. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
Co.>F. S.. Lowrys,Pottery (Co,; 
Inc.; Buffalo Manufacturing Co.; 
Ebenezer Cut Glass Co.; Maryland 
Glass Co.; Mercer Pottery Co.; 
Canonsburg Pottery Co.; The 
George Ross Co.; Peoria Metal 
Specialty Co.; Muncie Clay Prod- 
ucts Company. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


GLASSWARE AND CROCKERY SALESMAN 


OOD opportunity for experienced glassware and crockery 

salesman, one seeking to locate in Pacific Coast. Party with 
$5,000.00 to invest can buy % interest in old established Manufac- 
turers’ Agency, firm representing some of the best factories, cover- 
ing California, Oregon and Washington, are desirous opening 
branch sample rooms. State age, experience and references. Ad- 
dress Box No. 522, CrocKERY AND GLASS JOURNAL. 


GLASS PLANT FOR SALE 


OR SALE—Plant at Huntington, W. Va. Suitable for Glass 
F Manufacturing. Buildings reinforced concrete. Concrete 
kiln. Land twelve acres. 820 feet river frontage. Railroad sid- 
ing to buildings. Aleshire-Harvey Co., Huntington, W. Va. 


Exhibitors at Pittsburgh Show 


WILLIAM PENN HOTEL 


First Floor 
Edwin M. Knowles China Co., East Liverpool, dinnerware. 
Fourth Floor 


-Gosser China Co., Coshocton, Ohio, dinnerware; Geo. Borgfeldt & 
Gal Nee York, china and glass; Fisher, Bruce & Co., Philadelphia, china ; 
Herman C. Kupper, New York, china; Paul A. Straub & Co., New York, 
china and glass; Cowan Pottery Studio, Rocky River, Ohio, art pottery; 
Aluminum Goods Mfg. Co., Manitowoc, Wis., aluminum; Ei-de-Co Lamp 
& Fixture Co., New York, lamps; A. F. Veilleres Co., New York; Marks 
& Hammacher Co., New York; Guerin- Pouyat- Elite, Ltd., New York, 
china and glass; A. J. Fondeville & Co., New, York, china and crockery; 
F. C. Reimer Co., New York, glass and china; Lambert Glass &: Import 
Corp., New York, glassware; Levy Bros. China Co., New York, china; 
Graham & Zenger, New York, glassware; Ebeling & Reuss, Philadelphia, 
china and cut glass; Pacific Importing Co., Seattle, Wash., china; Art 
Metal Works, Inc., Newark, N. J., art metal; Ruth & Tiedeken Co., Phila- 
delphia; Koscherak Bros., New York, china and glass; Ideal Cut Glass Co., 
Canastota, N. Y., cut glass. 

Fifth Floor 


Basket Importing Co., New York, baskets; Francis Leffler, New York; 
Steinfeld, Tae SES York, specialties; Hugo W. Schmidt Co., Detroit, pic- 
ture frames; L..Pelligrini & Co., New York; Francis, H. Rube, New York, 
china and glass; A. Leipzig, Inc., New York; Sunlight Co., Minneapolis, 
Minn.; H. Lerner Co., New York; New York Tray Co., New York, trays 
and glass; A. L. Tuska Sons & Co., New York, lighting ware; Maurice 
Revad, New York; B. Joseph, Inc., New York; National Art Novelty Co., 
Chicago, novelties; Ben S. Loeb, New York; Metal Package Corp., New 
York, art-metal; New York Lamp Shade Go., New York, shades; LaFrance 
Workshop Co., Philadelphia; M. S. Koeh Mfg. Co., New York, lamps; Beh 
& Co., New York, specialties; Phoenix Import Co., New York; J. L. Block 
& Son, New York; Frank M. Katz & Co., New York; Hirsch-Malgood 
Co., New York, glassware; Royal Art Glass Co., New York, lamps; Geo. 
B. Kindt & Co., New: York, lamps; S. W. Farber, New York, glass spe- 
cialties; S. Salmanson, Inc., New York; Industrial Trading Corp., New 


Tork. 
: Sixth Floor 

Knowles, Taylor & Knowles Co., East Liverpool, dinnerware; Sterling 
Glass Co., Cincinnati, decorated glass; Rosenthal China Co., New York, 
china; R. E. Tongue & Bros., Inc., Philadelphia, glassware; National Silver 
Deposit Ware Co., New York, glass; Edmondson Warrin, New York, deco- 
rated. glass; Tatler, Inc.,. Trenton, .N...]J.,- decorated china; Marion Glass 
Mig. Co., Marion, Ohio, cut glass; Fulper Pottery, Flemington, N. is 
art pottery; Emile Schulingkamp Co., New Orleans, china; National Pic- 
ture Frame & Art -Co., New York; Perfect Glass Co., Cameron, W. Va., 
glassware; Mercer Pottery Co., Trenton, N. J., dinner and hotel ware; 
Taylor, Smith & Taylor Co., East Liverpool, dinnerware; Salem Bros., New 
York, lamps; Nathan Straus & Sons, Inc., New York, china and glass; 
John J. Hines, Inc., New York, glassware and lamps;, John B. Salterini, 
New York, lamps and art wares; Lightolier Co.. New York, lamps; Art 
Craft, Iron .Works, New York, art metal; Sperry & Hutchinson Co., New 
York, china and glass; Decorative Plant Co., New York, bulbs and flowers: 
Steuben Glass Works, Corning, N. Y., art glass. 


SALESROOMS 


Edwin M. Knowles China Co., East Liverpool, dinnerware; Homer Laugh- 
lin China Co., East Liverpool, dinnerware; United States Glass Co., Pot- 
tery & Glass Bldg., Pittsburgh, (954 Liberty Avenue) press and blown 
glassware; Pittsburgh Lamp, Brass & Glass Co., 607 Chamber of Com- 
merce Bldg., Pittsburgh, lamps and illuminating glass; Fort Pitt Glass 
Co., 954 Liberty Ave., Pittsburgh, cut glass; Geo. R. West Sales Co., 954 
Liberty Ave., Pgh., specialties; Imperial Glass Co., Bellaire, O., glassware; 
D. E. McNicol Pottery Co., East L., dinnerware & specialties; Mortimer 
Glass Co., Oliver Bldg., Pittsburgh, glassware. 


FORT PlitT HOLE. 
Lobby Floor 
Lazarus & Rosenfeld, New York, china and glass; L. D. Block & Co., 
New York, lamps; Herbert & Neuwirth, New York, lamps: 
First Floor 
Louis Leven Cut Glass Co., New York, cut glass; Co-Operative Flint 
Glass Co., Beaver Falis, Pa., glassware; Westmoreland Glass Co., Grapeville, 
decorated glassware; Bryce Brothers Co., Mt. Pleasant, Pa., blown glass- 
ware; D. C. Jenkins Glass Co., Kokomo, Ind.. glassware. 


Second Floor 


Weston Glass Co., Weston, W Va., blown glassware; Susquehanna Cut 
Glass Co., Columbia, Pa., cut. glass; Rowland & Marsellus Co., New York, 
china and glass; Figuerora Cut Glass Co., Hammonton, N. J., cut glass; 
Anchor Mfg. Co., New York, cut glass; Brown-Reddrop Co., Cleveland, 
O., cut glass and lamps; Lotus Glass Co., Barnesville, O., decorated glass. 


Third Floor 


Atlantic Refining Co., Pittsburgh, candles; McKenna Bros. Sales Corp., 
New York, cut glass; D. L. & C. L. Wise, New York, cut glass; Emil F. 
Kupfer, New York, cut glass; Liberty Works, Egg Harbor, N. Je; ome 
glass; Iona Cut Glass Co., Philadelphia, cut glass. 

Fourth Floor 


C. C. Thompson Pottery Co., East Liverpool, dinnerware; Art Industries, 
Ine., New York, art pottery; Utility Glass Works, Lonaconing, Md., blown 
glassware; Wheeling Decorating Co., Wheeling, decorated glass; Cataract- 
Sharpe Mfg. Co., Buffalo, N. Y., cut glass. 


Fifth Floor 


Federal Glass Co., Columbus, O., glassware; H. C. Fry Glass Co., Roches- 
ter, Pa., glassware; Macbeth-Evans Glass Co., Marion, Ind., illuminating 
ware. 


Sixth Floor 


Jeannette Glass Co., Jeannette, Pa., pressed glass; National Pottery Cox 
Roseville, O., utility pottery; D. E. McNicol Pottery Co., Clarksburg, pot- 
tery specialties; H. R: Wyllie China Co., Huntington, W. Va., dinnerware; 
Colonial Co., East Liverpool, dinner and hotel ware; S. A. Weller Co., Zanes- 
ville, O., art pottery; American Clay Products Co., Zanesville, art and 
utility pottery; Crooksville China Co., Crooksville, O., dinnerware; Fen- 
ton Art Glass Co., Williamstown, colored glassware; Maryland Glass Com 
Cumberland, blown and art glassware; L. E. Smith Glass Co., Mt. Pleasant, 
Pa., pressed glassware; Albright China Co., Carrollton, O., dinnerware; 
Monongah Glass Co., Fairmont, W. Va., glassware; Zane Pottery Co., South 
Zanesville, O., art pottery; Lippincott Glass Co., Alexandria, Ind., blown 
glassware; Huntington (W. Va.) Tumbler Co., blown glassware; Illinois 
China Co., Lincoln, Ill., dinnerware. 


Seventh Floor 


H. Northwood Co., Wheeling, W. Va., glassware; Central Glass Works, 
Wheeling, W. Va., table glassware; Diamond Glass-Ware Co., Indiana, Paw 
glassware; Lancaster Glass Co., Lancaster, O.,. glassware; Indiana Glass 
Co., Dunkirk, Ind., glassware; New Martinsville (W. Va.) Glass Mfg. Co., 
glassware; Paden City Glass Mfg. Co., Paden City, W. Va., glassware; 
Steubenville (Ohio) Pottery Co., dinner and tea ware; Hall China Co., East 
Liverpool, cooking ware and tea pots; West End Pottery Co., East Liver- 
pool, dinner and hotel ware: The Brush Pottery Co., Zanesville, art and 
utility ware; Cambridge Glass Co., Cambridge, O., crystal and art glass; 
Carrollton Pottery Co., Carrollton, O., dinnerware; Economy Glass Cox 
Morgantown, W. Va., table glassware; Sebring Pottery Co., Sebring, O., 
dinnerware; Smith-Phillips China Co., East Liverpool, dinnerware; McKee 
Glass Co., Jeanette, Pa., glassware; Vodry Pottery Co., East Liverpool, Og 
dinnerware; Duncan & Miller Glass Co., Washington, glass tableware; 
Mayer China Co., Beaver Falls, Pa., vitrified hotel china; Phoenix Glass 
Co., Monaca, Pa., glass shaded lamps; Bartlett-Collins Glass Co., Sapulpa, 
Okla., glassware; Hocking Glass Co., Lancaster, O., glassware; Mound 
City Glass Co., Lumberport, W. Va., glassware; Potomac Glass Co. -Cume 
berland, Md., glassware. 


Eighth Floor 


Taylor, Smith & Taylor Co., East Liverpool, dinnerware; Crescent China 
Co., Alliance, O., dinnerware; National China Co., Salineville, O., dinner- 
ware; Hazel-Atlas Glass Co., Wheeling, W. Va., pressed glassware; Canons- 
burg Pottery Co., Canonsburg, Pa., dinnerware; Jeannette (Pa.) Shade & 
Novelty Co., illuminating glassware. 


Ninth Floor 


Consolidated Lamp & Glass Co., Coraopolis, Pa., lamps; Hopewell China 
Corp., Hopewell, Va., dinnerware; Summit China Co., Akron, O., dinner 
and hotel ware; Belmont Tumbler Co., Bellaire, O., blown tumblers;. Har- 
per J. Ransburg, Indianapolis, Ind., cut glass; Kinney & Levan Co., Cleve- 
land, O., housewares; George H. Bowman Co., Cleveland, O., housewares; 
Jones, McDuffee & Stratton, Corp., Boston, dinnerware; The Belmont 
Tumbler Co., The Coshocton Glass Co., Jackson Vitrified China Co: 


Tenth Floor 


Mitchell- Woodbury Co., Boston, imported dinnerware; Ernest Wolf, Inc., 
Chicago, cut glass; The J. H. Stouffer Co., Chicago, decorated china and 
glass; Hunt Glass Works, Corning, N. Y., decorated glass; Geo. F. Bassett 
& Co., {nc., New York, dinnerware. 

Eleventh Floor 


Dunbar Flint Glass Corp., Dunbar, W. Va., glassware; Bonita Art Glass 
Co., Wheeling, W. Va., decorated glass; Victor Brisbois, Inc., Brooklyn,. 


“cut glass; Smith Céramic Studio, Inc., Rochester, N. “Y., art wares; E. W. 


Hammond, New York, decorated glass; Roman Ornamental Metal Co., a boxes, 
Newark, N. J., art metal i 

Vail & Young, Room 938, in the Fort. Pitt Hotel, representing The 
Belmont Tumbler Co., The Coshocton Glass Co., Jackson Vitrified China 
Co.; C. W. Young of Vail & Young in charge. 


To Hold Ceramic and Glass Exhibit 

A representative selection of objects from the Interna- 
tional. Exposition of Modern Decorative and- Industrial 
Art which was held in Paris last summer, assembled and 
brought to this country, by Professor Charles R. Richards 
under the auspices of the American Association of Mu- 
seums, will be exhibited in the Museum from Monday, 
February 22, through Sunday, March 21. The material 
will comprise furniture, including room groups by Ruhl- 
mann, Sue et Mare, Paul Folletand Rateau; ceramics, rep- 
resenting the work of Decoeur, Lenoble, Lachenal, Serré, 
Suthaud and others; glass and pate de verre by Decere- 
hement, Darmouse, Marinot, Lalique and Goupy; silver, 
inlaid metal work, ironwork, rugs, woven pattern silks, 
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| On One of Our Many Beautiful: 
and Exclusive Designs 


Seneca 
1613 B 


P< SO SZ Sn OS 


The West Bel SPittery Co. 


East LIvERPOOL, OHIO 


PITTSBURGH EXHIBIT 
January Ilth to 30th 
Fort Pitt HoTer Room 724 


“Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Many Charming New Creations 
will be shown in our 1926 Line 


WHEELING DECORATING CO. 
WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Representatives 
New York Los Angeles, Cal. ee 
I. Silverberg E. M. Bartlett if Fiteman 
2 E, Twenty-third St. 7 Los Angeles St. 404 W. iesiicon St 
R. D. Otto Durham, N. C. 


Road Representative Julian Goldberg 

313%4 Liberty St. 

Pittsburgh Exhibit - January. Ft. Pitt Hotel — Rooms 439-440. 
R. D. Otto, In Charge 


Pattern D 44 
“Satisfied Customers Keep Us Busy” 
CROOKSVILLE 


CHINA CO 
URSA: 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
Main Office and Factory 


EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 


NEW YORK OFFICE CHICAGO OFFICE 

5 West 20th St. 591 Palmer House 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


Thirty-four 


C0 eee eee eee eee 


o 


English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


Oe BROS., 53-57 West 23d 
t. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 
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THE SENDAR COMPANY, 35-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


105-107 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SUL 
N York Direct 
IMPORTERS LA PORCELAINE LIMOUSINE, SPERRY & HUTCHINSON CO., 

FERDINAND BING & CO.’S, Suc- 89-41 West 28rd St. Broadway at East 17th St. 
cessors, 67-69 Irving Placoanear Formerly M. Redon. Alfred G. Mo- Direct Factory Representatives for 
18th St : f ment, Agent. Imported aes Fare China 

t . and Teapots omestic Dinnerware 
pe sear ES ae pee N. LY eee and Glassware. Joseph W. Wallace, 
; Ae Manager. 
King & Barrett, teapots; George 8 

EDWARD BOOTE, 85-87 West 28d Jones & Sons, Ltd., china; Wedgwood NATHAN STRAUS & SONS, Ince.,, 
St. 2 ney & Co., Ltd., earthenware. Telephone, 119 Fifth Ave., at 19th St. 
pon ee ec m7 sed Gramercy 6626. Large stock of imported open-stock 

BE CTW a ee hd detpesced aa dinnerware. Sole. distributors of 
Fj -74-76 “Royal Schwarzburg” and “Superieur” 

Siam Sgt The Fifth Avenue Limoges dinnerware, Gift Shop Spe- 
“The Dinnerware House of America.” Bild cialties. 

L BERNARDAUD & CO., 61 West 8 TAIYO TRADING CO., Inc., 101 Fifth 
28rd St. Ave. ; 7 
French China Dinnerware, Short Japanese China, Lamps and Bric-a- 
Lines. White China for Decorators. Brac. 

L. D. BLOCH & CO., 87-41 East 18th B. en 20 West 23d St., Repre- 
St. senting: 

Importers of China and Glass, Mfrs. She eae? Sater 
Novelti ther, Koenigszelt, Pau ueller, Rein- 
ie ers eS) hold Schlegelmilch, Royal Karlsruhe, 

COPELAND & THOMPSCN, Inc., VERA TOL 
206 Fifth Ave. 
owen China, Earthenware and Y eee THARAUD, Inc., 24 West 

i i i Ashland 4 3 
Pe China fancies. Phone, Ashlan wa aaa Le Sole Agent for L’Union @Geramiqae 
, e nD ant tri Limoges, France. 

JOHN DAVISON, Inc., 14 Barclay St. ale Myott, Son & Co., Hanley Staffs, Eng- 
English China, Earthenware and land. Royal Bayreuth China, Bavaria. 
Glass. Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Pease ne eae pe MON WAX: Open stock dinnerware patterns. 
Successors to Fondeville & Van Ider- White China for decorating. 
stine. Importers of China, Glass and J. H. VENON, Inc., 104 Fifth Ave. 
Earthenware. Martin China, Limoges; Gustafsberg 

China and Earthenware, Sweden; 

OTTO GOETZ, INC., 43 Murray St. Kosta Crystal, Sweden; Rorstrand 
Importer of Crockery, China and Uptown Headquarters China and Earthenware, Sweden. 
Glassware for immediate delivery. forith 

© 7 KENNARD L. WEDGWOOD, 255 

HAVILAND & ABBOT CO., 920 Pottery Glass China Fifth Ave., between 28th and 29th 

A ts. 
biases PT ag SAB Metal Goods and House- Josiah Wedgwood & Sons, Ltd. Tele- 
HAVILAND CHINA CO., Inc., 11 wares Trades phone Madison Square 7429, 
East 86th St. 
The Famous “Haviland China” DOMESTIC GLASSWARE 
known since 1840. FRED. C. REIMER CO., Ine., 49-51 ; 
W. 23rd St. BONITA ART GLASS CO., Hunting- 

HERMAN C. KUPPER, Inc., 39-41 “Krautheim” — Dinnerware, “Schier- ton, W. Va. New York Sample 
West 28d St. holz”’—Art Goods, “Royal Dux”—Art Room, Cox & Co., 120 Fifth Ave. 
Ahrenfeldt French China. Goods, “Theresienthal”—Fine Crystal, Encrustations on Imported China and 

Venetian Glassware, French and Italian Fine Decorated Glassware. 

Mees IRS & MILLER, Ince., 39-41 pet in oe China. Phone Gram- BRYCE BROTHERS COMPANY 

cores as ; Blown lead glassware in Crystal and 


Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. - 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 
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GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G™ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


op INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


etc.—Chil- 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 
M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


WORKS, 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 
The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush McCoy Pottery Co. 
Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade ‘Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and. White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware %d Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
pe etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
sey Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP., 
1271 Broadway, corner 32d St. 
McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co., John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co., “Princess” dinner- 
ware. Telephone Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


TTT Oa. 
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-~—. 
American China | Federa Stemware | 
for NERC \y aa 


American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere os Cag C1 eens ese oo fancy No. 192134 Goblet, Twisted Optic. 
Highland 438 ty ees plain 
Pilgrim oe ee eer octagon (- a 


HIS Goblet is somewhat different from the 
C] ordinary style. 

The Depth of the Bowl is unusual and 
makes for rather an aristocratic appearance, when 
combined with the Twisted Optic. 

Alb : h Ch si G: Many pleasing combinations of colors are fur- 

Fe iE Ina ‘OF nished on this Style and other Styles of our Manu- 


facture, viz; Orange Pekoe, Amber Glow, Bur- 


Send for Catalog and Ililustrations 


MEE ONES 5 gundy Glow, Iridescent and with colored feet. 
Carrollton, Ohio See the complete line on Display 
Rocteee in Rooms 539-40 Fort Pitt Hotel, 
Carrollton, Ohio Scio, Ohio Beil) re Te 
14 Kilns 9 Kilns THE FEDERAL GLASS COMPANY 


< Columbus, Ohio } 


|The (arroliton Pottery (¢ ‘: 


Cell |’) 
INCORPORATED 1903 3 
is 


3 MANUFACTURERS OF HIGH GRADE DINNER WARE Ke 
CARROLLTON, OHIO is 
ie 
ONE COMPLETE DINNER SERVICE | 
ie 


great 
mid-year IPlan Now 


to Attend the Mid- 
Winter China, Glass 
event and Gift Show at the 
of Hotel Sherman, Chi- 

cago, Feb. 1 to 6, the 
the Biggest Winter Show 


china, of All. 


‘“SUPERIOR’”’ 3 


SEMI -SQUARE—— PLAIN EDGE : 
ie 
ie 


buying 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


glass For Particulars Write 


and 


CHINA, GLASS & GIFT ASS'N. 


gift 10 South La Salle St. 
trades CHICAGO 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East est 


ROY E. HENDERSON 
President 
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N NEW YORK, the really big leaders in 
housewares maintain their offices in The 
Fifth Avenue Building. Whether your 
special line may be art and gift novelties, 
earthenware, glassware, lamps or bathroom 
fixtures, you will find many firms displaying 


National Leaders 


Gather Here 


associates, and convenient location make The 
Fifth Avenue Building the logical place to 
do all your New York puying. 

Ten minutes from the Pennsylvania Ter- 
minal, thirteen minutes from Grand Central, 
all uptown and downtown New York within 


Thirty-seven 


equal, or less, riding distance by subway. 
Buses and surface lines pass the door. Two 
elevated lines within two blocks. 


your needs. One buying trip in one build- 
ing will suffice for your seasonal require- 
ments. Pleasant surroundings, successful 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, at Madison Square, New York 
‘“‘More than an office building’’ 


Pattern 


Spode “Wicker Lane’ 


LLUSTRATING one of our greatest selling patterns, on a charming old Chelsea shape, made in Spode Imperial 
body and decorated with groups of old English flowers, painted under the glaze in warm colors of green, 


giving a charming old world effect. 


Stock Carried In New York. 


Copeland & Thompson, Inc., 206 Fifth Ave., New York 


red, orange and brown, 


Send For Prices. 


A Calendar of Important [Tax Dates 
for 1926 


By SAMUEL NEWBERGER, C.P.A., 


of Samuel Newberger & Co., Accountants and Tax Consultants, New York City. 


FEDERAL Tax DATES 

March 15—-Federal Income Tax Returns for Individ- 
uals, Corporations, Partnerships and Estates to be filed 
with Collector of Internal Revenue. (Fiscal year returns 
due 75 days after close of fiscal year.) Penalty attached 
for failure to file returns. Returns of information as to 
payments to employees due. First quarterly instalment 
of 1925 Federal Income Tax due (total amount optional). 

June 15—Second quarterly instalment of 1925 Fed- 
eral Income Tax due. Without agents must pay tax 
withheld. 

July 1—Federal Capital Stock Tax Returns must be 
filed by Corporations any time after July Ist and up to 
July 31st. 

July 31—Federal Occupational Return and Tax due. 

Sept. 15—Third quarterly payment of 1925 Federal 
Income Tax due. 

Dec. 15—Final instalment of 1925 Federal Income 
Tax due. 

New York STATE Tax Dates 

Feb. 15—Returns for Real Estate companies, lease- 
holding corporations of twenty years or over, and hold- 
ing companies, to be filed with State Tax Commission on 
or before this date. 

Apr. 15—Last day for filing New York State Income 
Tax Returns. State personal income tax due, including 
returns by partnerships and fiduciaries. Withholding 
agents (employers) must file returns of information on 
forms 105 and 106 and tax withheld at source from non- 
resident employees on forms 102 and 103, with State Tax 
Commission, Income Tax Bureau. Penalties imposed for 
failure to file returns. 

July 1—Last day for filing with State Tax Commission 
reports of Business Corporations liable for State Fran- 
chise Tax unless corporation reports to Federal Govern- 
ment on a fiscal year basis, in which case the report to the 
State Tax Commission must be filed within 30 days after 
report is made to Federal Government. 

New York City Tax Dates 

Jan. 1—Regular Croton Water Rents (frontage rates) 
for the year 1926 become a lien, being charged for one 
year in advance. 

Mar. 1—Unpaid Real Estate Taxes for 1925 payable 
to the Collector of Assessments and Arrears, also Unpaid 
Water Rates for year ending March 31, 1925. 

Mar. 31—Last day to pay regular Croton Water Rates 
for 1926 without penalty 5 per cent added after today. 

May 1—First half of City Real Estate Tax for this 
year becomes a lien and all personal taxes become due. 

May 31—Last day to pay first half of Real Estate Tax 
and all personal taxes for 1926 at face amount. Interest 


Thirty-eight 


at 7 per cent per annum from May 1 added if these are 
unpaid on and after tomorrow. 

Oct. 1—Tax books are opened showing Real Estate and 
Personal property assessed valuation and fixing the tax- 
able status of property for 1927. Applications for reduc- 
tion of Real Estate assessments must be filed before No- 
vember 15; on personal property assessments before No- 
vember 30. 

Nov. 1—Second half 1926 Real Estate Tax become a 
lien. If unpaid December 1, 7 per cent added from No- 
vember 1. 

Nov. 30—Last day to pay second hali of 1926 Real 
Estate Tax at face amount. After December 1, 7 per cent 
interest per annum from November 1 is added as penalty. 


Chamber of Commerce Issues Cost Accounting 
Pamphlet 

The Department of Manufacture of the Chamber 
of Commerce of the United States has just issued a 
pamphlet dealing with the subject of cost accounting 
through the use of standards. 

Actual experiences of manufacturers who have em- 
ployed standard cost systems and a general descrip- 
tion of the various methods used are contained in the 
pamphlet. 

As explained in the pamphlet, “a standard cost sys- 
tem is one which employs predetermined figures in 
the accounting in place of actual costs of products. 
In a standard cost system the sum total of the standard 
costs of goods produced is compared with the total 
outlay in money during the period of such production. 
The procedure is the reverse of that employed in the 
job cost system. In the latter the actual costs are al- 
lotted to the individual products or lots. Ina standard 
cost system cost values are assigned to the products 
and the total of such assigned values compared with 
actual outlay of production. 

According to the pamphlet, cost accounting through 
the use of standards is gaining in favor with executives 
and accountants. During the past few years, it is 
stated, numerous cost systems employing standards — 
or predetermined cost figures have been devised and 
put to satisfactory use, but generally, there is no uni- 
formity of practice under the method. 

Copies of the pamphlet can be obtained by applying 
to the Department of Manufacture, Chamber of Com- 


. merce of the United States; Washineton iene 


| 
Man is like a bicycle; he is safe from falling off only as 
he keeps going on. 
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CROCKERY AND 


C. G. Pfeiffer Heads Crockery Board 

HX Annual meeting of the Crockery Board of 
T Trade of New York was held at the Manhattan 

Club, on Wednesday, January 13th. The follow- 
ing officers were elected: 

President, C. G. Pfeiffer; First Vice-President, E. B. 
Dickinson ; second Vice-President, E. J. Ridgway ; 
Serer, Frederick S. Hunt; Secretary, L. S. 

For Members of Executive Committee—L. S. Hinman, 
Gilbert M. Smith, William S. 
Jones, K. L. Wedgwood 


Trea- 
(wen. 
Ek. B. Dickinson, Pitcairn, 


George and Herman C. 


Kupper. 
For Members of 


Arbitration Committee—L. D. Block, 


John J. Miller and kK. L. Wedgwood. 
For bers of Membership Committec—E. J. Ridg- 
way, Wm. R. Noe, Jr., A. H. Holbrook, Henry Witte, 


and A. W. Hogrefe. 

Term Expiring January, 1929.—E. B. Dickinson, W. S 
Pitcairn, E. J. Ridgway, H. C. Kupper. 

For Trustee for term expiring January, 
Kinghorn. 

As in previous years the principal work of the Board 


1928.—Wm. 


has been the obtaining and distribution of credit informa- 
tion. In a recent case the parties to a fraud opened 
two stores in a certain city, assumed the name of a fairly 
well rated concern of that city, and proceeded to place 
orders for merchandise. 
investigated through correspondents and the following day 
were prepared to warn members of the intended swindle. 
Constant 


Receiving request for report we 


The warning against such sharpers is renewed. 


Uc Sn Rent Pea STE Ag cc Re 
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Telephone Caledonia 4475 
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Stock and Import. 
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HARUTA & COMPANY 


STON@ 


Formerly connected with 
THE TAJIMI CO. AND THE TAIYO TRADING 


Announce the Opening of their Salesroom at 


141-147 FIFTH AVENUE, NEW YORK 


with a choice selection of Japanese Goods, including Chinaware, 
Baskets, Novelties and Toys 


Complete Sample Lines Now Ready 


New England Agent: 


CHESTER W. PINGREE 
99 Bedford Street, Boston, Mass. 


GEASS AS ae Thirty-nine 
vigilance is necessary to guard against them. Members 
are therefore urged to make inquiry on every new cus- 


tomer and even if, through suspicion or knowledge of 
contemplated fraud, the order is not accepted, the sus- 
picion or knowledge should be communicated to the Sec- 
retary so that we may make our investigation and issue 


a warning. 


Pottery Association Elects Members 


At a meeting of the Board of Management of the Pot- 


tery, Glass and Brass Salesmens’ Association on January 
8, the following members were elected: 

Van Roden, secretary of 
Tynsdale & Van Roden, Inc., Phila, Pa. 
Thomas Smallwood James Ramsey Van Roden, buyer for 
same firm. Proposed by Thomas Smallwood. Alvord J. 
Mara, buyer for China and Glass Department, B. Altman 
& Co., New York. Proposed by Thomas Smallwood. 
James Allen Hunter, with H. E. Hull Pottery Co., 
York City. Proposed by Walter Browning. Ulysses 
Skelton, salesman for Fred Skelton, New York City. 
posed by Walter Browning. Francis Dorflinger, Jr., 
man, Boyce Bros. Co., New York. Proposed by Thomas 
Melville B. T. Keating, salesman, 
Proposed by Paul W. Millelat. 
Abraham & Strauss, 
Richard H. Stone, 
Pro- 


Wright, 


Proposed by 


Clarence Crosby 


New 


Pro- 

sales- 
Smallwood. Meakin 
& Ridgway. 
Thomas Houston, buyer for 
lyn. Proposed by Thomas Smallwood. 
office manager, Duncan & Miller, Washington, Pa. 
posed by Edward B. Hill. 


Howard 


3rook- 


Home Office: NAGOYA, JAPAN 
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“Theresienthal’”’ 
Stemwmares 


““Krautheim’’ 
Dinnerwares 


“Schierholz”’ 
Dresden Art Goods 


Royals Duce 
Art Goods 


“Venetian Art Glasswares and 
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Zimmer & Schmidt 


Gablonz, °/n 


Bohemia, Czecho-Slovakia 


ost 


Exhibiting at the Leipzig Fair 
Zeissighaus, NEUMARKT 18, office 102 


Commencing March Ist 


Salt and Pepper Shakers 


Many Gift Shop Novelties”’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


Mustards, Open Salts 
Knife Rests, Ash Trays 


Condiment Sets and Atomizers 


in best Bohemian Cut Glass 
Crystal and Colored 


FRED C. REIMER Co., INC. 
AONVV est 2erd treet 


News Vork City 
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Tan 


Sparkling Japanese Lustre China 


The teaset pictured above is only one of the many excep- 
tionally lovely ones now in stock. They come in dainty 
colors such as blue, tan and mother-of-pearl, exquisitely 
decorated or just plain. The china itself is of a fine, thin, 
light quality. 

Prices are reasonable—send for our catalog—it’s free. 
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Also, new condiment sets, salts and pepers— 
Blue and White ‘‘Howo’’ Ware 
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Japanese Goods, 


A] Wea Mhes Creation__ 


wilh snow w hile body and. 4, quality Ly by 
“unsur cues 
re NATIONAL CHINA CO. SALINEVILLE. O. 


Sees (OEE Pa 
PPT TIPPETT ad BxXGH3) KS 


SSNNNRNUN 
LYELL LDELIISUOLELZUUUYEIDLEOYUWEWYEA. 


On ~S 


101 FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 


New ENGLAND ReEP.—N. MASUDA CO., Boston 
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MUTE IR CIE IR 


The first factory in the United States to manufacture 
thin semi-porcelain dinnerware; 
the foremost ever since. 


THE LOWESTOFT 


The only American porcelain dinnerware decorated 
with floral and other treatments 


UNDER THE GLAZE 


ALUM 


eee 


MERCER POTTERY COMPANY 


TRENTON, NEW JERSEY 


Agents for the middle west—E. M. Meder Company 
17 North Wabash Ave., Chicago, I[llincis 
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New Lines for 


1926 | 


Shades On View January Ist 
Wood Novelties 


UC 


Manufacturers and Representatives 


25 West 23rd Street 


| N York | 
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Glassware 

Pottery pre 

i Giftwares At the following Exhibits 

Grand Rapids Pittsburgh Chicago 

Manufacturers Bldg. Fort Pitt Hotel American Furniture Mart 

H HE 
| 33 fe 
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| Herbert & Neuwirth, Inc. | 
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66 . ore 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


Best Glass 
for Light 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 


factory man, superintendent, sales- 


The Sign 
of Efficient 
Illumination 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


aad 


Write for Catalogue 


e e Complete line on display at our Show Rooms. 
Demarest Publications, Inc. Pittsburgh New York Chicago Baltimore 
woes PITTSBURGH LAMP, BRASS & GLASS CO. 
45 East 17th St. New York 


PITTSBURGH, PA. 


The 
Lotus Glass Co. 
Manufacturers 


See our beautiful line of colored and 
decorated Light Glassware, in 


Room 285 


Forr Pirr Horet, PirrsBurRGH rye NY jas 
yg BAS, s 
during the annual Exhibit of He SS, eae 


H. D. Burkueap will be in charge. The Globe ( 


IT IS ORIGINAL ENOUGH TO SATISFY THE 
DESIRE FOR SOMETHING DIFFERENT. 


ina Company 
Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR_SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 


Barnesville, Ohio SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


Factory 


Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
«A lelaeees ls bai SUBSCRIPTION PRICE 
ew York. 


Gentlemen :— | Domestic 
eer pone ee Vo eee pope pee $3.00 a year 

N including the Specia oliday 
Edition and Spring and Fall Buying Num- ! $5.00 for 2 years 


bers) to the following address for which .... Canada 
enclose ...... LOVES, cise year. $4.00 

4 a year 
TY DITTIE ec Sen able Eu eS crn a Te ee | Foreign 


ONT cae oO, gd ee 55.50 a year 


IMPORTANT ANNOU'SCEMENT 


a. 
pnt 


Haviland China Co., Inc. 


Wish to explain personally to every China Buyer 
visiting New York this Spring, their— 


New Policy | New Methods 


New Terms 


These changes became effective January First and 
the New Prices and Terms apply to all Outstanding 
Orders. They will be found interesting and advan- 
tageous to you. 


We have just received Eleven Casks of 
New Samples—These are being opened 
and will be ready for inspection this 
week. 


Haviland China Co., Inc. 


11 East 36th Street 
New York 
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Kine Hotelware 
a remarkable 


factory makes 


ice ici ae BOGEN 
Hotelware Line. 
It is made to withstand the hardest kind of usage, even for 
a hard body Chinaware with a hard glaze. 
It is made in any required shape and with any required deco- 
ill be 


are innumerable and will 


ration. 
Decorations already on hand 


reserved for given territories 


GEO. BORGFELDT & CO. 


SJ 
IT1I-119 East 16th Street 
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C. TIEBSCH & CO. 


Nie ALTWASSER 


Popular Priced Dinnerware 


Cy ITIPESCH & CO. make a popular priced Dinnerware; that 
for quality of China and exquisite designs in borders and all over 
patterns, is unexcelled. 

The Teaware and general line of Fancy Goods that this manu- 
facturer makes are particularly well decorated this year. 

ONere are worderiul lustrege@iectss aid other up-to-date 
designs. 


New shapes and novel articles abound! 


GEO. BORGFELDT & CO. 


[11-119 East 16th Street New York 
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Latest Pope-Gosser Creation 


ATHENA 


Complete New Shape Combining 
ART INDIVIDUALITY (EUBULINE YE 


Now on Display 


Ira A. Jones Co. Ed. F. Bokee 

Chicago, Ill. Baltimore, Md. 
Himmelstern Brothers 

San Francisco Seattle Los Angeles 


Factory and Main Office—COSHOCTON, OHIO 


The Pope-Gosser China Company 


Specializing in High Quality Light W eight 
Dinner Ware for over Twenty Years 


Crockery and Glass Journal, published weekly at New York, by Demarest publications, Inc. Subscriptions, $3 per year. Editorial and Advertising | 


office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879.| 
Vol. 102. No. 3. January 21, 1926. 
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STAFFORD 


We ORD ATA TSAR ROAR RT IER 


=> =D lS aD era mere ae pect oe Coeeatd ® 


: Paes 


Made in Pearl White Semi-Porcelain 


The C. C. Thompson Pottery Co. 


EAST LIVERPOOL, OHIO 


Manufacturers of 


DINNER WARE 


Samples may be seen in Room No. 680 at the Fort Pitt Hotel during 
the Pittsburgh Show or at the Factory Sample Room. 
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Equal to 
Silver Deposit 
But 

Less Expensive 


amy a) 


Quality Goods 


No. 2555/12 in. No. 2553/8 in. No. 2556/6 in. No. 2557/10 in. 
$5.75 doz. $2.75 doz. $1.75 doz. $3.75 doz. 


i 


re 


No Packing Charges Popular Prices 


As usual, Dunbar continues to lead in offerings of 
Decorative Vases. 


ee i 


Our newest decoration being so perfect a copy of the expen- 
sive Silver Deposit vases, that they could easly be called 
VASES, were it not for our low prices. 


Nothing else you can use will “Pep up” your January Sales, 
and help you clean up your stickers, like a liberal showing of 
Dunbar Vases. 


Order Now for January Delivery 


> en 
ee a ee a oe 


Don’t fail to see exhibit of our “Quick Turnover” line, room 
1144, Fort-Pitt Hotel, Pittsburgh, Peninay january tae 
30th. 
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If you can’t atrange to visit the “Pittsburgh Show” be sure 
and visit our nearest showroom, 
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Baltimore, Md. Boston, Mass. New York City Cincinnati, Ohic 
29 South Hanover Street 99 Bedford Street 10 West 28rd Street 52 Blymyer Building 
Harry T. Thomas & Co. Wm. R. Amidon E. W. Hammond Le Eeison 


Philadelphia, Pa. Chicago, Ill. Los Angeles, Calif. Detroit, Mich. 
906 Filbert Street 17 North Wabash Avenue 932 South Maple Avenue 315 Donovan Building 
Jno. A. Nixon D. Saunders Company A. E. Shahan G. T. McCracken & Co. 


St. Paul, Minn. _ Denver, Colo. Pittsburgh, Pa. Milwaukee, Wis. 
588 Bremer Arcade Building 1601 Emerson Street 954 Liberty Avenue Plankington Hotel 
J. T. Pearce Co. Walter A. Songster Geo. R. West Sales Co. B. F. Prichard 


San Juan, Porto Rico Habana, Cuba Toronto, Ont., Canada . Calgary, Alberta, Canada 
P. O. Box 134 _ Apartado 1061 268 Wychwood Avenue 328 West Eighth Avenue 
O. D. Hoffman Caratini & Company Russell & Macleod Davis & Mequarrie 
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Agents Wanted in Open Territory 


Dunbar Flint Glass Corporation 


Dunbar-Kanawha, West Virginia 
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Haviland China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


an tay rae: on decorated china 


We respectfully remind dealers that the 
china stamped Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the: name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


felavilamel CBRE Cs. Ine. 
11 East 36th St., New York 
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‘Three 
Very Snappy Items 


That will liven up your stock 


All made in the very 


Fascinating Colors 
: of the 


» Latest Vogue 
Amber, Green, Blue 
Amethyst and Crystal 


No. 10. Smoker Set, consisting of 
Cigarette Box, holding 30 cigarettes, 
two small Ash Trays and a large Tray 
on which they stand. Packed 5 doz. 
sets in a barrel. 


No. 20. Ash Tray (patented). Abso- 
lutely new, expressly designed for 
pipe smokers. Has a very convenient 
pipe rest on one side and all the latest 
Ash Tray improvements, cigarette 
snuffers, cigar holders, positions for 
both box and paper safety matches. 
A Good 50c Retailer 


showing excellent profit. 


No. 10. 3 part Candy Box. Is 7 inches 
and holds 14% lbs. Candy. This is 
made in all the above colors, and is 
also decorated with 

Beautiful Cuttings 


This is a $1.00 seller with a 
Most Satisfactory Profit 
Packed 414 dozen to a barrel. 
These and many other surprises await 
you at 
Our Display from January 11th to 
30th, Pittsburgh Exhibit, 
Rooms 712 and 714. 


New Martinsville Glass Mfg. Co. 


New Martinsville, W. Va. 
IRA M. CLARKE—General Manager 
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Gntrodu cing- 
e CASTOR SHAPE.) 


\WS.GeorcePorrery(a {f 


East Palestine, Ohio. 
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Villeroy & Boch 
A.-G. 


Dresden/Saxony Bonn) Rhineland 


have appointed us as their General-Agents for the U. S. A. and 


Canada. 


Their earthenware, principally underglaze decor dinner- \\ Ys 
ware, has been favorably known in this market for the past 40 SANG 
years and there is none better made on the European Continent. 

Our Prices Are Reasonable NN 
Ke We Invite Inspection YX 
\/ 
\ 


B. Tomby & Company | We 
20 West 23d Street 
New York 
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ANNOUNCING: 
A new shape in Ivory Body» 


Che MARYLAN D 


A new shapein SemiVitreous Porcelain 


Che YORK 


Now ready for the market- 


Gems in tapestry arose from the weavers inspi- 
ration. They are the genius of imagination trans- 


formed into realities for a Worlds enjoyment. 
So ineachwork of pottery an artist first dreamed 
and then created. 


he Cdwin-M-Rnowles 
CHINA COMPANY 


EAST:. EIVERPOOL, OHIO 


BY INVITATION 
wemece OF 


Eleven 
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Import 


& 
Stock Lines 
For 1926 


E are now showing complete Import 
and stock lines for 1926 and we 
cordially invite your inspection 
either at our headquarters in New 
York or through our travel- 
lers who are now “on the 
road.” li: youslaraaas 
coming to New York 
soon, drop us a line 
so that our trav- 
ellers may get 
in touch 
with 
you. 
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Dinnerware 
Tea Sets 
Glassware 
Brongzes 
Lamp Mounts 
Ship Models 
Giftwares 

Ice Tea Sets 
Fancy China 
Italian Pottery 


Lazarus & Rosenfeld Inc. 


98-100 Fifth Avenue 
New York City 


CROCKERY AND GLASS JOURNAL 


In some rare in- 
ances a trade 


mark pas at 
a symbol of qual- 
thy by hich i? 


Q (products of an er 
live Industry are 


r / measured 


aN Z. 


“KNOWLES “TAYLOR 
(§ KNOWLES CO 


asl Liverpool, Ohia 
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BUACK. 
RPDIGNTL 


4+ oplers the listr for 19265 


Che rew distincive 


lire of dinrerware ~2%= aRd 
fine china 


Particularly meritirgq 
your Irspechor are decors 
SVAIeOC 
Frosemorad 
Frode JS0euk. 

These, and others are 
row displayed af: 


104 Fifth Avenue : Reas York 


Us 
ARARAIR sz ZERGER 
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CROCKERY AND GLASS JOURNAL Fifteen 


_A LEADER IN ITS FIELD 


| 


SINCE 1874 THE CROCKERY AND GLASS 
JOURNAL HAS BEEN THE LEADING PUB- 
LICATION OF THE CROCKERY AND GLASS 
TRADE. 


A HIGH-TONED, INFLUENTIAL AND RE- 
SPONSIBLE MAGAZINE WARRANTING THE 
SUBSTANTIAL SUPPORT OF MANUFACTUR- 
ERS AND DEALERS THROUGHOUT THE 
COUNTRY. 


1926 WILL SEE A CONTINUANCE OF 
THOSE IDEALS WHICH HAVE MADE THE 
CROCKERY AND GLASS JOURNAL THE 
REPRESENTATIVE PUBLICATION OF THE 
CROCKERY AND GLASS TRADE. 


6, 


CROCKERY anp GLASS JOURNAL 


45 EAST l7thySPREET 
NEW YORK CITY 
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The Big “It’s the best show ever”’ is the gist at the curb leaning heavily on his crutches watching for a 
Event at of reports emanating from Pitts- chance, to get through the heavy traffic. An incessant 
Pittsburgh burgh, where the annual Glass and stream of trucks and taxi cabs whirled past and it seemed 


Pottery exhibit is in full swing. 
Displays are more beautiful and if anything more elabor- 
ate than in previous years. There is considerable buying, 
too, but the real orders will come as the aftermath when 
the buyers have returned to their stores with heads full 
of new plans and ideas for the ensuing year. 

The exhibit is the annual review of the new goods that 
will feature the coming year. And the benefits to the 
buyers who attend cannot be reckoned. Then, too, there is 
the feeling of good-fellowship that reigns, the renewing 
of old friendships—the forming of new. 

Every year the popularity of the exhibit increases and 
to what proportions it will have developed twenty years 
hence is difficult to prophesy. Certain it is that the growth 
will be greater than is generally realized. 

The big event at Pittsburgh is still in full swing and 
does not officially close until the thirtieth. If you have not 
attended yet it will be well worth your while to run down 
if only fora day. The benefits cannot be estimated, as has 
been previously stated. 


It happened on Union Square, New 

York as the editor was leaving his 

World a offices in the Everett Building sit- 
Better Place uated on that thoroughfare. 

The day was fading out in the west and crowds of of- 

fice workers were hustling homeward. 


Making the 


A cripple stood 


as though he was destined to spend the night where he 
stood—so great was the traffic. 

Along came a burly truck driver piloting an empty truck. 
His glance rested on the cripple and the vehicle stopped 
with a jerk. Turning the truck so that it obstructed the 
passage of other vehicles the burly driver beckoned the 
cripple to cross and turned his truck in an arch keeping 
pace with the cripple until he was safely across. 

Then with a wave of the hand to the cripple’s “Thank 
you” he was on his way. 


A “house ad” in-this issue under the caption: “A leader 
in its field,” states the facts concerning the CROCKERY AND 
Gass JOURNAL. “Since 1874,” reads the ad in part, the 
CROCKERY AND GLAss JOURNAL has been the leading pub- 
lication of the Crockery and Glass trades. 

“A high-toned, influential and responsible magazine war- 


ranting the substantial support of manufacturers and deal- 
ers throughout the country.” 


THE CROCKERY AND GLaAss JOURNAL takes this means 
of thanking those subscribers who wrote in to express 
their appreciation of the Holiday Number. Coming from 
widely separated sections these letters are gratefully re- 
ceived by the staff of the CrocKERy AND GLAss JOURNAL. 

Letters, such as are written from wise men, are, of all 
the words of men, in my judgment, the best——Lord Bacon. 
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AND PITTSBURGH NEWS 


Heavy Buying Features Pittsburgh Show 


HE second week of the 46th annual Pottery and 
Glass Exposition opened in full blast with a host 


more appearing here 


of buyers in the market 
Monday than on the opening date. 
More orders and heavier volume of business was placed 
with salesmen the first week of the show than during the 
first week a year ago, according to salesmen, and also 


which has been indicated by a general survey of the manu-. 


facturing district. 

The one feature of the situation, however, was that 
noted in the dinnerware section where buyers were con- 
fronted with what has been termed “the ivory proposi- 
tion.” 

In this connection it can be said that most all buyers 
placed orders for ivory body dinnerware, but in rather 
limited quantities. As some of the trade expressed it, 
“we're going slow at first, and if there is a demand for 
this body we can easily procure more.” 

This has resulted in buyers writing orders for nominal 
dozens, some of the trade buying as low as a five dozen 
basis. In white body, however, the usual volume has been 
placed with an exception here and there, where the orders 
for white were pared on account of the inclusion of ivory. 

It cannot be denied that many buyers are “feeling their 
way’ on the ivory body ware. In fact some have said 
so. Steady selling patterns on white body are not being 
discarded, and these are being retained in the usual open 
stock manner. 

In the glass section, colored glass of course prediminates 
the field, and all buyers are placing specifications accord- 
ingly. Utility items are selling well, although the novelty 
offerings are not the least backward in demand. In truth, 
all of the glass lines are in excellent movement, and be- 
cause of the active business being done by the salesmen, 
it is indicated that retail stocks were “sold down” during 
the last holiday period. 

The lighting goods line is also in active movement, but 
all buyers who have so far visited the big show are inter- 
ested in this section of the exhibit. However, salesmen 
showing these lines are quite pleased with the current 
volume of business, which is reported to be quite in ad- 
vance of the volume booked during the same period a 
year ago. 

‘Concerning the number of buyers visiting the market, 
the record so far exceeds that of last year for the same 
period. The majority of the eastern trade has been here, 
and quite a few from the west and Northwest. The 
southern and the Pacific coast trade is not expected until 
the week end and perhaps not until the closing week of 
the exposition. 


Highteen 


At least 80 per cent of the buyers who have registered 
at the Ft. Pitt Hotel have also visited the East Liverpool 
market, and some of them have also visited the Wheeling, 
W. Va., and the Zanesville O., district It has all depended 
upon the line of merchandise the particular buyer has been 
interested in. 

There is every reason to believe that the 1926 exposi- 
tion will produce more business for the manufacturers 
than either the show of 1925 or 1924. Very little “shop- 
ping”’ has been done by the visiting trade. This occurred 
the first two days of the show, but since then the buyers 
arrived at the Ft. Pitt and William Penn Hotels and 
buying has been in order ever since. 


To Raze Hotel Anderson 
The Hotel Anderson, Sixth at Penn Avenue, which in 


years past was a popular place for the display of import 
glass and pottery lines is to be razed about May 1 next. 
The entire site of the hotel has been purchased by the 
Loew theatrical interests. For over a score of years the 
old Bawo & Dotter Co. displayed their line at the Ander- 
son twice annually, while art pottery, cut glass and also 
dinnerware salesmen also “stopped” at the Anderson. 


Department Store Deal Reported 
It was reported at the Ft. Pitt Hotel here this week 


by western buyers that a deal has been closed whereby the 
S. C. Cullen Co., one of the leading department stores . 
in Iowa, and located at Ottawa, whereby the Cullen in-. 
terest have taken over the business of the W. J. Donelan 
Co., the second largest department store there, and located 
just across the street from the Cullen store. The Cul- 
len store will be closed and the business and stock of 
the Donelan store increased. 


New Glass Company Formed 
The Blue Diamond Glass ‘Co. is the name of a new 


interest formed at Bristow, Okla., by C. A. Rogers of 
Tulsa, Okla. <A plant is to be erected at Bristow, and 
a general line of glass specialties will be featured. 


Kaufmann’s Identified with Cavendish 

The trade was interested this week in the news that the 
Kaufmann Department Stores Co., of this city, became 
identified with the Cavendish Corporation of New York, 
a cooperative purchasing interest. Other stores associated 
with this group are Jordon Marsh Co., Boston, Mass.; 
Z. L. White Co., Columbus, O.; The Denver Dry Goods 
'Co., Denver, Colo.; C. F. Hovey Co., Boston, Mass.; 
Frederick Loeser & Co., Brooklyn, N. Y., and Scruggs, 
Vendervoort & Barney, St Louis. The new interest in 
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addition to having a buying office in New York also pro- 
poses to establish a central buying office in London at an 
early date. 


To Establish New Plant 
The Steiner-Lowe Glass Co. is to e stablish a new class 
plant at Bremen, O., it was announced here this week. 
‘The company has been formed with a capital stock of 
'$30,000 by Mr. Steiner, who was formerly interested in 
the manufacturing of lens at Lancaster. 


At a luncheon given by the Engineers’ Club of the West 
Penn Power Co., given in the dining room of the Kauf- 
mann Department Stores. Laurence Meharg gave an in- 
teresting talk on “the application of electricity in the 
manufacture of glass.’ The speaker is in charge of the 
electrical department of the Hazel-Atlas Glass Co., of 
Wheeling, W. Va. 


Bottle Plant Making Tumblers 

The former plant of the Crescent Bottle Co., at Mc- 
Donald, Pa., located on the Panhandle railroad west of 
here, and which was recently taken over by a new inter- 
est, the McDonald Glass Works, Inc., is now in the pro- 
duction of a general line of blown tumblers and stemware. 
Other items are to be added to the line at an early date. 
The Pittsburgh sales room for the new company, and 
Where a full line will be displayed, has been established 
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in the Westinghouse Building, Ninth at Penn Avenue. 
which is in charge of Samuel R. Frasier, formerly sales- 
man for the United States Glass Co. 


Blue Ridge Glass Corporation 
A new glass manufacturing interest has been formed 
at Corning, N. Y., under the name of the Blue Ridge 
Glass Corporation. The company will manufacture a 
line of utility specialties, according to a report received 
at the Ft. Pitt Hotel here this week. 


Butler Bros. to Enlarge Store 

Western buyers who were in the district this week 
advised of the intent of Butler Bros. to enlarge their St. 
Louis, Mo., branch house. A new building is proposed 
with a floor space of one million square feet. This im- 
provement and addition to their real estate holdings in St. 
Louis is said to be due entirely to the increased business the 
St. Louis branch is now doing. 


Strike Patched Up Satisfactorily 
A strike of some boys employed by the Imperial Glass 
Co., at Bellaire, O., did not cause much inconvenience to 
the production department. When some of the boys quit 
work the men in charge of the different shops continued 
to work without the boys. The difference between the 
boys and the firm is being amicably adjusted and produc- 


tion will be resumed in full within a few days. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 


New York Boston 


Chicago 
Paul Joseph, 


Murt Wallace, W. B. Andrews, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


Duncan & Miller Gl 


Washington, Pa. 


E. B. Hill, 


Ohio Pottery District Active 
ONSIDERABLE activity prevails in the eastern 
@ Ohio pottery district at this time, due to the large 
number of buyers who have been visiting the mar- 
ket. Some very attractive orders have been placed, many 
for delivery as early as possible, while other business 
placed for future delivery. 

Where inventories have been completed, it is noted that 
larger orders are being placed, although most all buyers 
are interested at this time in anticipating future require- 
ments, and, it may be said truthfully, in a little larger 
volume than was experienced a year ago. 

All buyers who have been in the market so far have 
reported active sales in their particular departments dur- 
ing the holiday season, and also that some patterns have 
all but been exhausted. These of course are being given 
first attention where they have to do with the open stock 
business. 

Buyers of course are showing an interest in the new 
ivory bodies being offered the trade this season, but there 
is still a very strong demand for white goods. ‘There 
always is an active demand for white dinnerware, both 
buyers and manufacturers declare, while the ivory body, 
being a rather new merchandising proposition will have 
to grow. 

The jobbers who have been in the district so far have 
been anticipating requirements in a volume which indicates 
this branch of the trade is looking forward to an active 
spring season. The mail order house buyers have also 
been listing many numbers, and considerable carlot busi- 
ness has been booked by the manufacturers for these in- 
terests. The installment house trade is also placing specifi- 
cations in a steady manner. All in all, the month wili 
very likely close with the manufacturers having more 
orders on file Feb, lst than the records of 1925 disclosed. 


For Better Merchandise 

One interesting feature of the trade this season is the 
fact that many buyers are interested in a better class of 
merchandise than they were a year ago. During 1925 
patterns that could be merchandised at what the trade 
classifies as “popular price’? were in very active demand, 
and while all buyers are interested in “specials” for reg- 
ular stocks a better class of goods is now wanted. This 
would seem to indicate that the retail trade is demanding 
a better line of goods, also that it is willing to pay the 
price. 


Demand for ‘““Hampton” Continues 
Although it was the intent of the Edwin M. Knowles 
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China Co., Newell, W. Va., to discontinue its “Hampton” 
dinner shape this season, and confine its efforts to the pro- 
duction of the “Mayflower” its white body shape and its 
“Maryland” or ivory body shape, a new creation by this 
firm, the demand for the “Hampton” continues so active 
that the shape could not be conveniently eliminated this 
season. However, the company is closing out its hotel 
line, and will not produce this class of ware hereafter. 

The production of the “Maryland” ivory body shape is 
being confined to the Chester, W. Va., plant, which is 
now operating full time. At the Newell plant the “May- 
flower’ and the “Hampton” shapes in a white body are 
being produced. 


Shift Salad Lines to East Liverpool 


The complete line of salads that have been in the past 
produced at the D. E. McNicol China Co.,’s plant at Clarks- 
burg, W. Va., will hereafter be produced at the Nov3S 
plant of this company in East Liverpool, it has been offi- 
cially announced. All blocks, cases and molds for this 
line have been forwarded from Clarksburg to East Liver- 
pool, and the No. 3 plant will go on production within 
a very few days. This company is also featuring at the 
fast Liverpool plant this season its new “Majestic” din- 
ner shape in a white body, and with the specialties of the 
Clarksburg plant added, steady operations of its local 
plants is assured. 

The Clarksburg plant hereafter will, have a production 
of vitrified hotel china, while the East Liverpool plants 
will be confined exclusively to the production of dinner- 
ware, salads and Rockinham and Yellowware, and in all 


will give the company the output of four individual plant 
units. 


Radio Boon to Ceramic Industry 

There are very few trades or industries which cera- 
mics are not used in one form or another, and now the 
Radio has come into the field and has given the ceramic 
industry another item to manufacture. The Gem Clay 
Forming Co., of Sebring, is now in production on a 
ceramic loud speaker, which is being featured by a Chi- 
cago, Ill., distributor. The horn on the new ceramic loud | 
speaker is about twelve inches high and fourteen inches 
wide at the widest part. The sounding tube winds around 
in the clay horn in such a manner so as to give the horn 
a length of approximately twenty-two inches. The new 
ceramic horn is declared to give an excellent clear tone, 
but it has been demonstrated that the longer the horn | 


the more clearer the sound, and the shorter the horn the 
weaker the sound. | 
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“Barbara Jane” Is Popular 

The Sebring Pottery Co., of Sebring, O., is showing 
‘several remarkably clever decorations on its “Barbara 
| Jane” Ivory-porcelain dinnerware this season, designed 
'for the exclusive trade. One ‘of these is an underglaze 
‘hand painted effect, showing pansies in their true and 
bright colors. A decoration on a jug in this body, and 
which can be included in this shape is a thistle pattern 
‘with flower in full bloom. A coin gold treatment is also 
added to both patterns, which gives the design a very 
wonderful effect. 


Two new shapes in salads, featured in a wide variety 
of decorations, have been added to the line of the E. M. 
Knowles China Co., this season, and are now being shown 
in the home office sample room for the first time. 


Florida Buying Dinnerware 
More dinnerware is being shipped into the Florida mar- 


ket now than ever before in the history of the state, but at 
the same time there is more or less delay being encoun- 
tered in forwarding. Manufacturers who are shipping 
into Florida now have been compelled to make almost daily 
inquiries whether or not there is an embargo listed, on 
either rail or water routes. 

An excellent demand for hotel ware prevails in the 
Florida market, and with scores of restaurants opening 
here and there another outlet for ware is presented. All 
orders for ware from Florida sources are wanted for im- 
mediate shipment, so it seems, but the buyers do not 
always anticipate the delay they may suffer in the receipt 
of their goods—failing to think anything about the pos- 
sible embargo order of the carriers. 


Owen China Co. to Open Unit 
The second unit of the Minerva, O., plant of the Owen 
China Co., will be in operation within the next few weeks, 
irrangements now being made with this end in view. The 
same dinnerware shapes as are produced in the No. 1 
lant will also be used in the new plant. For the imme- 


diate present this new shop will be operated as an addi- 
‘ional three kiln. 


Stoneware Plants Resume 

Two stoneware plants in the Crooksville, O., district 
lave resumed operations, following an idle period. Those 
10W in operation are The Star Stoneware Co. and the 
toneware plant of the Crooksville Pottery have been 
laced on production again. All departments of the 
-rooksville China Co.’s plant are now in active produc- 
ion, 


Shenango China Co. Busy 

New business on file at the offices of the Shenango 
hina Co., New Castle, Pa., are sufficient to keep this 
vottery in steady operation for a considerable period. This 
ompany is producing a general line of vitrified hotel china, 
nd since the company enlarged the shop, the firm is now 
iving employment to about 500 people. 
; 


Plant where fat Minpro Spar is ground by the 
most modern equipment. 
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Echoes From Pittsburgh 

EWS comes from Oliver S. Atterholt, general 

manager of the Utility Glass Works, Lanacon- 

ing, Md., that he has made some extraordinary 
good sales connections which will have a great bearing on 
this year’s business. George Turner who has been with 
Ira A. Jones Co. of Chicago for several years has been ap- 
pointed Midwestern representative with headquarters and 
a show room in Chicago. He will care for all the adjacent 
states from this point. James P. Gordon, than whom there 
is no more popular salesman in the industry will represent 
the Utility Glass Works in New York State (exclusive of 
the Metropolitan district ), Pennsylvania, New Jersey, Bal- 
timore, Md., and Washington, D. C. McKenna Bros. Sales 
Corp., 1271 Broadway have been appointed Metropolitan 
sales representatives, while E. E. Wilgus has accepted the 
New England territory. When one carefully scans the per- 
sonnel of this new line of representatives, one must be con- 
vinced of two important things, first that the line is good 
and second that Mr. Atterholt is a mighty good judge of 
salesmen. 


George Turner, formerly for several years with the Ira 
A. Jones Co. of Chicago, has branched out for himself and 
has secured some very attractive lines to represent in the 
Middle West. He has the Steubenville Pottery Co.’s line 
of ivory dinner and tea ware. This is one of the most 
modern plants in the country. The Wheeling Decorating 
Co.’s line of fine decorations on imported and domestic 
glass and china, the Diamond Glass Co.’s goods from 
Indiana, Pa., who make a line of fancy decorative colored 
and iridescent glass and the Utility Glass Works of 
Lanaconing, Md., who make a high type line of glassware. 


Boston was well represented at Pittsburgh and among 
those present were M. A. Lovell, E. J. Tucker represent- 
ing D. E. McNichol Pottery Co.; Murt Wallace, who sells 
Monongah Glass Co.’s goods; John J. Reed, George Gran- 
ville, who is quite a noted character, Paul Phillips with 
S. A. Weller; Ed Wilgus with National China Co.; Frank 
Vaughn, sales manager for Brush Pottery Co.; Park 
Quinn, china salesman, and M. Donovan, buyer for 
Sutherland Co., Lawrence, Mass. 


Sandwich plates made in crystal and amber are quite 
popular and the Indiana Glass Co. are getting their share 
of this business in conjunction with their other pressed, 
blown and decorated lines. Frank W. Merry, Chas. L. 
Gaunt, and Geo. W. Haskell were in charge of the exhibit. 
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Carl T. Sloan, of the Jeanette Glass Co., with Cr J 
Robinson are showing some new creations that depar 


from the regular lines in shapes. Their new bon-bon ja 
and candle sticks are something as attractive as they ar 
different. They make them in crystal and the popula 
colors. 


Table and boudoir lamps, ‘Tensolite’ Commercial light 
ing units, ball lamp candle shades and decorated glas 
is the long list of items shown by the Jeanette Shade an 
Novelty Co. T. R. ‘Crock and P. R. Bender, who are; 
charge of the exhibit are well pleased with their sales an 
the prospects for 1926. 

Fish globes, in great demand just now, lantern globe 
pressed and blown glassware, all are among the items 0 
fered by the D. C. Jenkins Glass Co. Howard Jenkins hi 
always been proud of the quality of their glassware ar 
this year his exhibit is even in advance of former year 
F. M. Drumm aided Mr. Jenkins in sales and they bo 
have reasons to be gratified. 


The Lancaster Glass Co. occupied room 706 with : 
excellent exhitit of their glass specialties. 


Fine blown service and decorative glassware exclusive 
crystal and iridescent, shows up the exhibit of the Lippi 
cott Glass Co.’s display in room 676 Fort Pitt. Lippine:: 
glass has always been good, but “Bill” Sexson “look c. 
for our line this year.” “Al” Stingel was in attendar’ 
too and busy nearly all the time. 


‘Crackled and colored water and beverage sets were! 
great evidence at the Maryland Glass Co.’s show roc. 
John P. Schellhaus, president of the company pointed w} 
pride to the array of plain and decorated tableware, lel 
blown stemware, tumblers, jugs, vases and variety Oper 
potes. The line of gold encrusted, cut, iridescent, ple 
and needle etched decorations all point to the great ext't 
of their offerings. They are all good and James M. Cr 
way, who was selling these goods too, was most enthus!> 
tic over their reception. 


“The ware with the wear” is The Mayer China C’s 


slogan and their hotel ware has proved worthy of }€ 
name. A vitrified china body is the secret of the qualy- 


Echoes from Pittsburgh will be continued in the Jam'Y 
28th issue. : 
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Income lax Department 


Conducted for THE CrockERY AND GLASS JOURNAL 
By M. L. SErIpMAN 
Seidman & Seidman, Certified Public Accountants 
as 


l think it would be best to devote this entire article 
to the publication and answer of some of the more 


B titi of the accumulation of readers’ questions 


important ones. The policy I am following in connection 
with readers’ questions is to answer all of them directly by 
mail. Those that involve situations undoubtedly confront- 
ing many other taxpayers as well, I will arrange to have 
published in these columns. In that way, every question 
will be taken care of, and at the same time points of in- 
terest singled out for the benefit of all readers. 

Of the questions in this article, I want to call attention 
to the one on the Florida real estate transaction. Because 
of the tremendous increase in real estate activity through- 
out the country in 1925, many taxpayers will undoubtedly 
find themselves in the same position as has this particular 
inquirer. The question on the computation of gain or 
loss on property acquired by gift, and the one on the net 
loss are also very interesting. 

FrormaA REAL Estate TRANSACTION 

Question.—A holds title to ten acres of land in Florida. 
On Feb. 1, 1925, A sells this ten acres to B for $9,000. 
A does not deliver deed to B but sells to B under contract 
for $3,000 cash and $3,000 to be paid on Feb. 1, 1926, 
and $3,000 on Feb. le 1927. A agrees to deliver deed to 
this ten acres when all payments are made. B did not 
give notes or mortgage back to A for deferred payments. 

On Dec. 1, 1925, B assigns his contract to C for $50,- 
000. C pays B $20,000 cash and C is to make payment to 
A for $3,000 on Feb. 1, 1926, and payment to B for 
$24,000 on Dec. 1, 1926, and payment to A for $3,000 
on Feb. 1, 1927. C has given no notes or mortgage to 
B for deferred payments. 

These prices are very, very, very much inflated and may 
be deflated before Dec. 1, 1926, and B may not be able 
to collect one penny of this $24,000 from C by December 
1, 1926. If C wants to acquire a deed for this ten acres 
before Feb. 1, 1927, he must make all these payments 
and obtain a deed from A. Since B holds no notes or 
mortgage and as the payment of this $24,000 to B de- 
pends upon conditions, will B be required to pay income 
tax on this $24,000 by Mar. 15, 1926? 

Since this is a conditional sale under contract, no deed 
given, no notes or mortgage received, and as B may never 
collect this $24,000, it does not seem that B should pay 
income tax on this $24,000 deferred payment—T. L. 


This is the eleventh of a serics of articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to him, c/o Seidman & Seidman, 41 Park. Row, New York City. 
signed by the inquirer, but no names will be disclosed in the published answers. 


All communications must be 


Answer.—B will have to report the full profit made on 
the sale in 1925 based upon the difference between $9,000 
cost and the full sales price. Under the law, when a sale 
is made of the nature described it is held to be a com- 
pleted transaction and as such the total profit must be re- 
ported. In reporting such profit, however, if it can be 
shown that the debt due from C to B is not sufficiently 
secured, or is of such a nature that it is not worth its face 
value, then in lieu of the face value B can use its actual 
value. In other words, if the balance of $30,000 due by 
C to B can be proven to be worth less than $30,000, be- 
cause of C’s financial condition or for other reasons, then 
in lieu of $30,000 the actual values of C’s account can 
be used as the sales price to be added to the $20,000 cash 
received. The fact that prices are very much inflated and 
may become deflated before the end of next year, can have 
no bearing upon the consideration received in the sale in 
December, 1925. The law does not allow the anticipation 
of future losses. 

GIFTS AND GAIN Or Loss 

Question.—Last year my father distributed his property 
with his children on which a gift tax was paid. I re- 
ceived 347 shares of stock, on which a value of $150 was 
placed in computing the gift tax. Recently I sold this 
stock at $200 a share. Would I have to pay an income 
tax on the difference of $50 a share or not?—E. V. G. 

Answer.—You would have to pay a tax on the differ- 
ence between $200 and the cost of the stock to your father. 
The value of the stock at the time the gift was made, or 
the value upon which a gift tax was paid is immaterial. 
It is only in property acquired by bequest or devise where 
the value at the time of its acquisition controls. 

Net Loss 

Question.—I note in your article you state if one makes 
a loss in 1924, this loss can be deducted from 1925 in- 
come. Would this apply in case a married man did not 
have an income of $2,500 in 1924? Could the amount 
that was less than $2,500 be deducted from 1925 in- 
come ?—E. J. P. 

Answer.—The amount by which your 1924 income was 
less than $2,500 is not deductible from your 1925 income. 
A net loss must be an actual loss resulting from the opera- 
tions of a business. A net loss does not arise where the 
income is less than the amount of one’s exemption. 


(Continued on page 30) 
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M EIR CEIR 


The first factory in the United States to manufacture 
thin semi-porcelain dinnerware; 
the foremost ever since. 


THE LOWESTOFT 


The only American porcelain dinnerware decorated 


with floral and other treatments 
UNDER THE GLAZE 


MERCER POTTERY COMPANY 


TRENTON, NEW JERSEY 


Agents for the middle west—E. M. Meder Company 
17 North Wabash Ave., Chicago, Illinois 
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Ry — ‘Royal “Venton 
Lotus Glass Co. Ware 


Manufacturers 


Produced by 


See our beautiful line of colored and John Steventon & Sons, Ltd. 


decorated Light Glassware, in 
A pleasing variety of designs that are 


Room 285 : 
well executed by accomplished work- 
Fort Pitt Hore, PirrspurGH men. 
during the annual Exhibit A hard, brilliant glaze affords a pleasing 


finish that appeals to you. 


H. D. BURKHEAD will be in charge. hy 
Visit our showrooms and see the com- 


IT IS ORIGINAL ENOUGH TO SATISFY THE | plete line 


DESIRE FOR SOMETHING DIFFERENT. eee THE SENDAR COMPANY 


Factory domestic 35-37 West 23d Street 
di e 
e e some ti toeticcaas New York City 
Barnesville, Ohio and 


hotel china. 


en i ae a 
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The importer brings to your 
door the pick of Europe’s best. 


; 
Illustrating the Importance of the Importer | | 


This Heinrich pattern No. 9742, 
Imperial shape, is a_ splendid i 
example of Bavarian — skill. 
Marvelous accuracy and un- | 
equaled color quality meet in an 


appealing design. A really fine 
dinner set. | 
See for yourself. 


Send for samples. 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE AS WELL AS 
OPEN STOCK, 


SELB 
BAVARIA 


| 

| 
: 
H&G. 


EOIN RICH "& 'EO:S 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH FLOORS ~ 49-51 WEST 25RD STREET, NEW York Ciry 
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VITRIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK, 
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RAILROADS 
STEAMSHIPS 
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: A Complete Display of New and Original Decorations 
is 2 e 

ne Dinnerware 
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¥ 0 
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Pittsburgh 
Display During 
The Pottery and 
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the main office and factory, Hopewell, W. Va. 


Beren Crockery Co. 
CSS ER A Te SS ee 


Glass Exhibit 

Ag 

Room 985 Ai 

: Fort Pitt Hotel Ya 

Ag 

Ag 

HOPEWELL CHINA CORPORATION os 
HOPEWELL, VA. fs 

New York Agents All communications should be addressed to Ya 
e 
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round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 
ing features of the well known 
“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 


x See 
or blown Tumbler and the adver- e 
tising they bringis worth the en- |f 
tirecost. Yet the patented shape @ 0 é ina ompanhy 
and the tough lead blown glass . ; 

decrease breakage and save many Cambridge, Ohio 

a replacement. Rec ee 

n 
ECONOMY GLASS Co. Beautified and Adorned with Exclusive 
Morgantown, W. Va. Decorations of Artistic Design 


OUR_SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 


aE: -  _ SELL THEM 
A FULL DINNERWARE LINE OF 
HIGH GRADE 
, SEMI-VITREOUS PORCELAIN 


_ “JUST WHAT THE NAME IMPLIES” 
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No. 7500 Dainty Boudoir Lamp 


(PATENT APPLIED FOR) 


HE unique design of this lamp, formerly No. A-24, 

permits volume production and low cost. Only two 
pieces of glass with Edison base threaded collar molded 
in the glass standard. 

In any of the available styles it is dainty and attractive 
and looks well on dresser, vanity or night stand. 

Made in blue, green and canary, bright or satin finish 
with shade plain, cut in three artistic designs or decorated 
in color in floral or scenic effects. 

Furnished complete with silk covered electric cord and 
plug, in individual cartons, six small cartons to one large 
carton, 


Made to retail at prices from $2.50 to $4.00. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
Cem DGrss TN ALL PRUNE AL Clr E S 


Visit Our New Display and Sales Rooms—Pottery &F Glass Blag., 954 Liberty Ave., Pittsburgh, Pa. 


Smith Ceramic Studios, Inc. 
901-9 Monroe Ave., Rochester, N. VY. 


Originators of 


The (arrolton Pottery (6. : 


INCORPORATED 1903 


| MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 


““SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
resident 


Unusual Creations in Decorated 
China and Glassware 


Salesrooms 
NEW YORK BOSTON 
Geo. H. Donovan Wilgus-Good Co. 
Room 1112, 5th Ave. Bldg 10 High St. 


Also Displays at 
Philadelphia Gift Market Bush Terminal Sales Bldg. 
970 Drexel Bldg. 140 W. 42d St. 
Philadelphia New York 


JARDINIERES ae 


Best Values in 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 


WRI TE US 


THE BRUSH POTTERY CO. | 
ZANESVILLE, OHIO | 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES © THAT SELL.”’ 
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Many Beautiful Exhibits at Pittsburgh Show 


O take up space to thoroughly describe all the ex- 

hibits at the Pottery and Glass Show at the Fort 

Pitt and Wm. Penn Hotels would necessitate a 
large edition. 

Our readers, who are buyers, should visit these annual 
shows, for there is no time, place or opportunity like this 
given during the whole year. 

The time and the expense saved by visiting the Pitts- 
burgh Show should appeal to all provident business pro- 
prietors and buyers who have the interest of their firms 
and departments at hearts. 

This year the ground floor of the Fort Pitt has four 
notable exhibits and one could not overlook Louis Levien’s 
show, for it has to be passed in entering the hotel lobby. 
He has half of the writing room with two fine windows 
facing the street. The marble walls made a classic back- 
ground for the beautiful multi-colored glassware and the 
velvet and lace curtains add grace to the whole display. 

Lazarus and Rosenfeld’s exhibit in the dining annex, 
was a particularly attractive ground floor display, while 
L. D. Block & Co., in the Rose Room exactly opposite 
them, had a very colorful display of lamps, china and nov- 
elties. Herbert & Neuwirth Co., occupied the Empire 
Room, with lamps of novel and attractive designs. 

The display at the hotels shows what will be offered 
for sale in the stores as soon as deliveries can be made. 


The orders that are placed clearly show the fact that 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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stocks are depleted. Many firms are reordering old num- 
bers which sold well and are looking around to take back 
information to the store with the purpose of waiting until 
the salesmen get around before placing large orders. It is 
often desirable to get in touch® with store assistants and 
discuss with them the possible sale of new items. There- 
fore when a salesman is on the ground with his samples 
a buyer can take more time, consult his help and give his 
stock order with more consideration. 

Some of the salesmen say that they did not expect large 
orders at the show, but that the orders that were worth 
while are usually obtained at the home camp of the buyer. 


This, of course, does not mean that orders are not 
placed, because one exhibitor said that the first day he 
opened his orders paid for his whole term of exhibit. 


The Westmoreland Glass Co.’s exhibit is always one 
of note and it is needless to say that this year is in no way 
behind others; in fact, if anything, it is better. 


Many New York men from the salesrooms are in eyvi- 
dence, among whom are D. King Irwin, T. G. Jones, 
Clarence Vail, Victor Brisbois, Messrs. Slobodkin, Page 
mantier, Eddie Hammond and Skelton. 


“The Dance Is the Thing” 


“On with the dance, let joy be unconfined.” This might 
readily be the slogan of the members of the Western 
Potters’ and Salesmen’s Association. For after a delight- 
ful dinner the whole assembly adjourned to the beautiful 
Anditorium of Kaufmann’s department store which ad- 
joins the banquet hall, where the annual gathering was 
held on January the 18th at Pittsburgh. 


“In the vernacular, and to quote many people who at- 
tended, “it was some party,” “A great party,” “A jolly 
affair,’ and so on ad lib. 

There were no speeches, but during the dinner there 
was a continuous vaudeville performance going on, oc 
casionally some of the performers of the gentler sex would 
meander through the lanes, flanked on either side by happy 
diners, and sing directly at some of the men. It was a 
perilous performance. And some paid the penalty, or 
perhaps we should be truer in stating that they reaped 
their reward, for they usually retired happy and laughing, 
and returned merrily to singingly assault another table 

The tables were all mainly what we might call “group 
parties.” each being organized by a leader, who invited 
his friends, or else tables were taken by firms who invited 
their friends and out-of-town visitors. 

On entering the banquet room the first novelty were 
signs that rose up from a table. One bearing the legend 
“OUR GANG,” and a happy gang it was. This was Alec 
Frasier’s table. Those who know Alec can guess the orig- 
inator of the sign and will readily believe that it was a 
happy gang. Alec was host and a right jovial one. His 
guests were: Fred. Farrell, Stanley Corcoran, Charles 
Potter, Alex Renwick, Billy Mackey, George Mortimore, 
Jack Austin, Jack Dixon, Jess Relyea, George Higginson, 
and Henry Borgkin. 
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At R. B. Reineck’s table were Miss Gertrude M. Ying- 
ling, Miss Minnie Walters, Clyde C. Leaver, Mrs. A. E. 
Newby, R. A. Keel, Wm. C. Bell, Miss Hanna J. Zolke, 
and Wm. R. Elfers. 

Ira M. ‘Clarke, of New Martinsville, W. Va., had a right 
merry crowd at his table and one cannot over-estimate 
the qualities of Ira as a host. These were his guests: 
M.A. Smith, T. G. Jones, ‘Messrs. Taylor, J. E. Mc- 
Cluney, O. Schmidt, C. Larson, E. J. Mills, C. K. Junior, 
Mrs. C. K. Junior, Donald M. Smith, F. ‘C. Branum, 
Victor Brisbois, Henry Kelly, Harold Phillips, Geo. D. 
Dinkil, Paul Larson, A. K. Woods, D. B. Pilkey, Sam 
meure, Geo. D. Sailer, Tom Kerr, Mrs. R. Jones, T. S. 
Van Denam, Howard Handy, J. Land, J. R. Johnston, F. 
Burghardt, Gerald Rosenfeld, Mrs. Ira M. Clark, Mr. and 
Mrs. Andrew Granger, ‘Mr. and Mrs. O. F. Murray, Geo. 
Kahn, W. H. Smith, D. J: Sullivan, Mr. and Mrs. Geo. 
Zeiler, Miss Jean McClure and Miss Rose Olive Leoeman. 

John J. Hines had at his table, John J. Hines, Jr., 
Clarence F. Longacre, Ross F. Beckett, W. K. Cotterel. 

Charles L. Sebring sat at the head of a table, at which 
were H. A. Smith, T. A. Copperstone, G. E. Downey, 
mac. W. Ashbaugh, J. C. Hardy, T. V. Pase, Chas. F. 
Babey, Hollis Adams, O. O. Smith, Will A. Rhodes, 
G. W. Agnew, M. J. George, Fred Binswanger. 

The Hall China Co. entertained Mr. and Mrs. J. M. 
Moore, Miss Helen Moore, McQuillin, Francis McQuil- 
meee. Minsks, F. L. Struck, A. Littlejohn, W. T. 
Darden. 
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Billy Lynch was in his element surrounded by his old 
cronies and supported by Mrs. Lynch, not to forget the 
redoubtable Cecil E. Taylor. The other guests were Mr. 
and Mrs. W. C. Brown, Mr. and Mrs. J. M. Fallwell, 
Bryce Palmer, E. A. Brillinger, Fred Struck, Richard B. 
Smith. 

H. B. Whitney, who has attended these affairs since 
their inception, headed a table with the following as his 
euests: Miss Virginia Heiger, C. A. Weidemann, Mr. and 
Mrs. J. M. Sheaff, Mrs. M. Tobin, Miss Kathryn Lee- 
gatt, Miss Myra S. White, F. O. Shattrick, P. V. Boylan, 
E. E. Wilgus, F. P. Judge, Jr., J. Kenneth Boyland, D. 
King Irwin, and Arthur L. Reber. 

At the D. E. McNichol table, which was presided over 
by I. C. Deems, were Mrs. Deems, Richard Tongue, 
Messrs. Shoup and Degan, the Misses Russell, Ottanlon, 
Fitzgerald and Johnson, Messrs. Hamill, Tucker, Rutton, 
Vodrey, Johnson, Nelson and Hildberg. 

The United States Glass Co. was well represented from 
its president, E. E. Slick, down, and their guests were to 
be found at several tables. Among these were Mr. and 
Mrs. E. E. Slick, Mr. and Mrs. J. O. Challinor, Mr. and 
Mrs. G. W. Hoffman, Mr. and Mrs. R. F. Murray, Mr. 
and Miss Cushwa, and H. W. Nickel, Ernest Nickel, Wm. 
Hiathey, Miss Carrie Hirthey, Mr. and Mrs. J. Anderson 
Wells, F. W. Stewart, and Mr. and Mrs. Davis Mac- 
Whom. 

Maurice Raved and John E. Postley had at their table 
i. G, Klein, Milton Jones, Paul Darm, Larry Shirk, Sam 

(Continued on next page) 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHIlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Phone 
Central 3497 


Etchings, Cuttings 
and Iridescent. 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 


Susquehanna Cut Glass Burke Studios 
National Glass Novelty Co. 
Quaker City Cut Glass Co, 


Phone: Central 3236 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


OUR CHICAGO DISPLAY ROQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


Tt. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
Com FF. S.) Lownymeotterys.Co., 
Inc.; Buffalo Manufacturing Co.; 
Ebenezer Cut Glass Co.; Maryland 
Glass Co.; Mercer Pottery Co.; 
Canonsburg Pottery Co.; The 
George Ross Co.; Peoria Metal 
Specialty Co.; Muncie Clay Prod- 
ucts Company. 


ROSENBERG & LURIE 
We now have available about 1,400 


square feet of desirable space suitable 
for china, glass and housefurnishing 


display rooms. For details apply to 
178 W. Jackson Blvd. 
Phone Wabash 6589 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


GOOD SALESMEN WANTED 


ALESMEN, for the Coast, South and Northwest for our 

decorated and etched china line. Only good men need apply 
who have a large trade. Le Roy Art Studios, 1405 Grace St., Chi- 
cago, Ill. 


GLASS PLANT FOR SALE 


OR SALE—Plant at Huntington, W. Va. Suitable for Glass 

Manufacturing. Buildings reinforced concrete. Concrete 
kiln. Land twelve acres. 820 feet river frontage. Railroad sid- 
ing to buildings. Aleshire-Harvey Co., Huntington, W. Va. 


WANTED SALESMAN FOR GIFT WARE 


ANTED—Salesman for Art Glass and Gift Shop ware. 

Must know the trade and be able to produce results. State 
experience and territory covered. Permanent position with manu- 
facturer for man that can make good. Apply Box No. 527, care 
of CrocKERY AND GLASs JOURNAL. 


Income Tax 
(Continued from page 23) 
ALIMONY PAYMENTS 

Question——Can an amount paid for alimony be de- 
ducted from income?—E. J. P. 

Answer.—Amounts paid for alimony are not deductible 
for income tax purposes. 

PROFIT ON SALE OF STOCK 

Question.—Will you kindly advise me through your 
column as to how I am to arrive at the taxable income 
on the following transaction: Purchased during the years 
1910 and 1912, 98 shares of stock~ for which I paid 
$2,400. In 1925 I sold this stock and received for same 
$9,800. During the interim I received only about $200 
in dividends.—M. W. 

Answer.—On the face of things, the taxable income 
would be the difference between $9,800 and $2,400, or 
$7,400. This profit can be regarded as a capital gain if 
it is to your advantage to do so. There is one factor, 
however, that must be considered. Since you acquired the 
stock prior to March 1, 1913, it would be necessary to as- 
certain the value on that date. If the value was greater 
than $2,400, the profit would be the difference between 
$9,800 and the March 1, 1913, value. In the absence of 
showing of March 1, 1913, value, it is presumed that that 
value is the same as cost. The dividends previously re- 
ceived do not enter into the question at all. 


The Dance Is the Thing 
(Continued from preceding page) 
Bryant, Joe A. Schwartz, Murray Kreiss and Miss Esther 
Grodnisky. 

At another table Frank B. Tinker entertained Mr. and 
Mrs. D. C. Sloan and T. G. Godwin. 

Two Toronto gentlemen, Mr. Nicholson and M. le 
Enright, attended the dinner. 

Mr. and Mrs. H. N. Lewis, Mr. and Mrs. R. G. West 
and Miss West, Mr. and Mrs. H. A. Ross and R. H. 
Hughes formed the happy Pittsburgh Lamp Brass and 
Glass party. 


F. Calvin Demarest headed a table at which were M. % 
W. Thompson, H. E. Huston, Alfred Duhrssen, |e 
Thompson and Ernest H. Bennett. 

There were so many tables that it is quite possible one 
might have been overlooked in the short time possible to 
gather the names of guests and if such is the case we 
shall be glad to repair the omission in the next issue of 
the CRoCKERY AND GLASS JOURNAL upon receipt of infor- 
mation. Everyone enjoyed the dinner, the entertainment 
and the dancing, which is a tribute to the ability displayed 
by the committee responsible for the success of the evening. 

The attendance at the Pittsburgh Show was not lacking 
in the graceful charm of the fair sex. Ira M. Clark cons 
tributing in his party perhaps the greatest pleasure to those 
whose aesthetic taste is highly developed. 

Mrs. Clark, who accompanied him, possesses that de- 
lightful quality of repose, dignity and poise, while the 
bride of the party, Mrs. Fred Schlems (nee Mary Clark) 
was acclaimed unanimously the most beautiful girl pres- 
ent, in whom her mother’s beauty is clearly seen, and her 
upstanding husband of some six foot two is a man of 
whom any girl might be proud. 


New Officers of the Western Association 


At the annual meeting of the Western Glass and Pot- 
tery Association the usual election of new officers was 
held with the following results: President, Albert 
Binswanger, with Joseph Horne Co., Pittsburgh, Pa., 
first vice-president, J. W. Irwin, secretary-treasurer and 
sales manager, Edwin M. Knowles ‘China Co., E. Liver- 
pool second vice-president, Francis I. Simmers, president 
and sales manager of the Hall China Co., E. Liverpool, 
O.; third vice-president, Henry M. Nickel, of the United 
States Glass ‘Co., Pittsburgh, Pa.; fourth vice-president, 
‘Maurice Smith, president and general manager of the Mc- 
Kee Glass Co., Jeannette, Pa. 

Directors for two years, David Cushwa, commercial 
manager for the United States Glass 'Co., Pittsburgh, Pa.; 
John H. Harris, buyer of crockery and glass for Kauf- 
mann’s department store, Pittsburgh, Pa.; Robert G. West, 
with the Pittsburgh Lamp, Brass & Glass Co., and John 
L. Vodrey, of the Vodrey Pottery Co., E. Liverpool, O. 

Director for one year, Harry G. Dixon, of H. G. Dixon 
Co., secretary-treasurer, Watson W. Lang, with the Kin- 
ney & Levan Co., of Cleveland, O. 


Pittsburgh Show Notes 

Among others on the tenth floor at the Fort Pitt Hotel 
during the show will be the very attractive display of The 
J.-H. Struffer 'Co.’s decorated china and glass. This firm 
is well known for its decorations on Imported ‘ware and 
their new items this year are well worth while. They con- 
sist of a large showing of service plates, encrusted dinner- 
ware and a very beautiful line of 24-carat encrusted gold 
china. Their room is 1041. 


Further reports covering the Pittsburgh Exhibit will be 


carried in the January 28th issue of the CROCKERY AND 
GLASS JOURNAL. 
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Thirty-one 


American China 
for 
American Homes 


Albright China 


; 


for the Jobber and Syndicate Buyer 


Three Shapes 


MEIN G 2 wD oe. GOR ck oe fancy 
SUNS 3 ea a plain 
BMRPEION ee athe 0. a oe oi octagon 


| Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 


Scio, Ohio 


14 Kilns 9 Kilns 


| Carrollton, Ohio 


fi s 
| Federal Stemware | 
y So 


No. 192134 Goblet, Twisted Optic. 


2 a 
HIS Goblet is somewhat different from the 
T ordinary style. 

The Depth of the Bowl is unusual and 

makes for rather an aristocratic appearance, when 
combined with the Twisted Optic. 
Many pleasing combinations of colors are fur- 
nished on this Style and other Styles of our Manu- 
facture, viz; Orange Pekoe, Amber Glow, Bur- 
gundy Glow, Iridescent and with colored feet. 

See the complete line on Display 

in Rooms 539-40 Fort Pitt Hotel, 

Pittsburgh, Pa. 


THE FEDERAL GLASS COMPANY 


AS Columbus, Ohio 
| 
; 
| 


<> OLD CENTRAL SPIRAL 
The Acme of Beauty in Stemware 


Spiral stems, topped with bowls of 
either straight or diamond optic de- 
sign, this line, known as our number 
1426, is among the most popular of 
our offerings. Goblet, Sherbet, Saucer 


ROOM Champagne, Wine, Parfait and Cock- 
190 tail are included, and are obtainable 
- all rose or with crystal bowls and 


rose, blue or emerald stems. 
CENTRAL GLASS WORKS, 
WHEELING, W. VA. 


Old Central Quality | 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


YSVUUTEUOUULIUOV CUI UAV PAULEY Gd 


CADMIUM 
SULPHIDE 


Red—Orange—Yellow 
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SELENIUM 
SODIUM SELENITE 
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Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 


18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 85-87 West 238d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place ahs 
“The Dinnerware House of America.” 


IL BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


Earthenware and 
Phone, Ashland 


HAVILAND & ABBOT CO., 9206 
Broadway, corner 21st St. 
HAVILAND CHINA OCO., Inc., 11 
East 86th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Ince., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 


dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597, 


eee BROS., 58-57 West 23d 
i 
Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
39-41 West 23rd St. 
Formerly M. Redon. Alfred G. Me- 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. Cov Oat 
“Krautheim” — Dinnerware, “Schier- 


holz’ art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal’ ’—_Fine Crystal, 
Venetian Glassware, French and Tfalian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
etd. Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


105-107 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Mvott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
/Pressed and blown glassware. Chas. 
L. Weddle, Representative. 
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GILLINDER & SONS, Ince., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G".ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


ae INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


etc.—Chil- 
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THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 
M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ee Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 
The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CoO., Fifth Ave- 
nue Building. 


Fenton Art 
cut, colored and_ plain 
Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 


6311. 


Representing Glass Co., 
Glassware, 


Sterling 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
re Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP.. 
1271 Broadway, corner 32d St. 


McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co. John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 


and lighting glassware. Smith-Phil- 
lips China Co. “Princess” dinner- 
ware. Telephone Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Our No. 39 Breakfast Set 


Consists of 39 pieces as follows: 6 each, grape fruit or oat- 
meal dishes, cups and saucers, 9 in. plates, 6 in. plates (bread 
and butters) 9 oz. goblets, 1 sugar and cream set, 1 104% in. 
service or cake plate. Made in crystal, amber, green and blue 
glass. 

Also suitable for luncheons and teas. Just the item you 
need to liven up sales. Going well wherever shown. 


WRITE US FOR PRICES 


Westmoreland Glass Co. 
Grapeville, Pa. 


Representatives 
NEW YORK PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


H. iCs (Gray 1Co., 
200 Fifth Avenue 
SAN FRANCISCO 
ae oe BN Himmelstern Bros., 
oN ce ol Materia 718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 


Traveling Representative 643 S. Olive Street 


R. B. Reineck 7 
neck, SEATTLE, WASH. 
1422 E. Marquette Rd. Himmelstern Bros. 


CHICAGO Terminal Sales Bldg. 


“DELICA WHITE” 


Best Glass 
for Light 


The Sign 
of Efficient 
Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 
Pittsburgh New York Chicago 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Baltimore 


Zimmer & Schmidt 


Gablonz, °/x 


Bohemia, Czecho-Slovakia 


st 


Exhibiting at the Leipzig Fair 
Zeissighaus, NEUMARKT 18, office 102 


Commencing March Ist 


Salt and Pepper Shakers 
Mustards, Open Salts 
Knife Rests, Ash Trays 


Condiment Sets and Atomizers 


in best Bohemian Cut Glass 
Crystal and Colored 


One of Our Many Beautiful 
and Exclusive Designs 


Seneca 
1613 B 
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The West End Pottery Co. | 


East LIVERPOOL, OHIO 


PITTSBURGH EXHIBIT 
January I1th to 30th 
Fort Pitt Hore 


: 
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Room 724 | 


Will It 


Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 
To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


ay 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 

Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


enclose ...... forge ce: year. 
ISENTTG) «Sus SeGSte oc GRGlen ars 2 eee | 
re tiy eT ey APRON. «atte os aleeiere e, 0 isroce 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 
“oreign 
55.50 a year 


IMPORTANT ANNOUNCEMENT 


Haviland China Co., Ines. 


Wish to explain personally to every China Buyer 
visiting New York this Spring, their— ; 


New Policy | New Methods 


New Terms 


These changes became effective January First and 
the New Prices and Terms apply to all Outstanding 
Orders. They will be found interesting and advan- 
tageous to you. 


We have just received Eleven Casks of 
New Samples—These are being opened 
and will be ready for inspection this 
week. 


Haviland China Co., Inc. 


11 East 36th Street 
New York 
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Epiad ALTROHLAU 


This manufacturer is in the famous Karlsbad district, and 
makes an exquisite piece of China, evenly translucent, with a 
smooth glaze. 


This factory is especially famous for its Cobalt Blues and 
Gold Encrustations, as well as border patterns and up-to-date 
over-all decorations. 


Their display should be seen. 


Import lines now entirely complete. 


GEO. BORGFELDT & CO. 


Fee a S = > T 7 = 
It1-119 East 16th Street New York 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
Vol. 102. No. 4. January 28, 1926. 
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ZEH, SCHERZER & CO. 


This China has been known to the trade in the United States 
for half a century, as one of outstanding values. 


Its ever new, up-to-date decorations on a beautiful, well- 
glazed body, at prices which allow a good margin of profit to the 
retailer, have made it exceedingly popular. 


Import samples now on disolay. 


ch©. BORGEEEDIT & CO. 


[11-119 East 16th Street New York 
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Vary the display of china—use different pat- 


terns and show breakfast, luncheon, and dinner 60 
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you plan such displays and to post you on all 
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Jones, McDufiee & Stratton 


CORPORATION 
Established 1810 
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Direct Importers and Distributors of Crockery, China and Glass 
25-39 Franklin Street, Boston 
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CROCKERY AND GLASS JOURNAL 


We Have Named Our 


NEW IVORY sHapPeE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAYLOR & KNOWLES 
COMPANY 


East LIVERPOOL OHIO 
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NS35ED/INSXSQHNSSSONS2560) 


INC, 


Methane Ooraned » Cond, 
SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 
Manufacturers and Importers of China, Pottery and Glassware 


119 FIFTH AVENUE, AT 19TH STREET 
NEW YORK CITY 


We Will Show at 


CHICAGO 


Our 1926 Lines of 


Royal Schwarzburg Open Stock Dinnerware 

Supérieur Limoges Open Stock Dinnerware 

Ivory-Body English Open Stock Dinnerware 
Semi-Porcelain Dinnerware from the Saar Basin 


and 


Our 1926 Line of Imported Giftwares from 
Italy, Spain, Holland, France, Germany and Czecho-Slovakia. 


Se a a ee 


Rooms 1123 and 1124, 
HOTEL SHERMAN 
February lst to 6th 19206. 
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COG 


The Masterpiece whether found |F 
during the enjoyment and 
intensity of dramatic art or 

in the harmony and enchant 
ment of beautiful pottery 
strikes avibrant response 

in. every human heart. 
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brilliant flower rosette. The edges are finished with 
gold and the rims with a delicate shade of ivory that 
adds to its rich appearance. 


Theodore Haviland & Co. 


Imcorporated : 


26 West 23rd Street 
New York | i; 
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Crockery and Glass Journal | 


The Representative Paper of .the Industry 
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AS HE EDL OR SEE SELL 


Are In the days of Sinbad a sad eyed A camel’s desire for a full stomach actuated the first 

You camel was employed in regular step toward business stabilization. The thought has 

Hungry? desert commerce. On the outward grown with the ages and the time may be near when the 
trip the beast was laden until his seasonal slump parasite will have to go to work! 


‘ 


knees sometimes wobbled uncertainly; but on the return 
journey he carried only his master. 


; j : x Men in industry as everywhere else 
“Why,” asked the camel one day, “do you not bargain pee aed a ak feacin aie (exer 

for a return burden?” eae S Meee oe ee 
in Winter cise, and recreation are just as 1m- 


“Are you not satisfied to take life easy?’ reproved the 
master, 
| “Yes; but my stomach complains. When your profits 
are large you feed me well; when they are small you 
starve me. If you will arrange for burdens both ways 
1 normal profit can be assured and my stomach always 
will be well filled.” 

- Thus a camel’s hunger was inspiration for the modern 
endency to stabilize business, to eliminate wasteful waiting 
veriods. Unproductive effort, like the dromedary’s return 


portant in winter as in summer de- 
clares the Executive. In many of the cities of the United 
States and Canada winter outdoor sports are conducted. 
These include skating, coasting, tobagganing, and skiing. 
According to reports from 266 cities there are 1,076 skat- 
ing places alone. Employees are taking advantage of 
these facilities and a considerable number of industrial 
plants have organized winter sports. 


rip, no longer is condoned. Part time production and Pays Tribute A tribute to American pottery was 
vart time employment are giving way before the inroads to American paid by J. M. Smith of Macomb, 
f enlightened administration. Pottery Ill., in his recent address, which was 
| Employees formerly fired during certain dull months a special feature of the enter- 
now are kept at work manufacturing for stock, advance tainment course of the Knoxville, Pittsburgh, Pa. Presby- 
orders, or to meet the demand for a profitable side line terian Church. “The Potter and The Clay” was the subject 
product. of the lecture and Mr. Smith at length reviewed the rapid 

Empty stomach methods are passing. It is not profitable strides the American dinnerware manufacturer has made 
‘or employers or employees to close down for so-called in the last few years, both in texture of body and glazes 


} - . r, - 2 . = wh = : . <p . x = - 
lull seasons, to allow cobwebs to form on machinery and and also from an artistic standpoint in the matter of 


1 the minds of those whose efforts keep the wheels turning. decorations. 
Nine 


Echoes From Pittsburgh 


Being the Report of the Annual Pittsburgh Glass and Pottery Ex- 
hibit by the CrRocKERY AND GLAss JoURNAL’s Own Representative 


HE most elaborate exhibition ever attempted by 
ah the Pittsburgh Glass and Pottery Exhibit, 

marked the forty-sixth annual display of the 
organization, which -closes this week in the Wilham 
Penn and Fort Pitt hotels filling practically all avail- 
able display rooms. 

China, pottery and allied lines intermingle to form 
sparkling pictures, from the lobby to the eleventh floor 
of the Fort Pitt, and most of the eight floors of the 
William Penn display space. A wide assortment of 
table and fancy glassware is on exhibition. 

The exhibit, primarily intended for the inspection of 
buyers, includes the products of manufacturers from 


all sections of the country. 


Exceptionally good lighting effects have been put up by 
H. C. Fry Glass Co. and the Lippincott Glass Co. They 
have patterned their system after outdoor, signs, which are 
so beautifully illuminated at night. Instead of central 
lights and lots of bulbs, the ights are arranged in a row 
above the glass with bright reflectors shining directly on 
to the glass. The effect is a wonderful improvement and 
although there is brilliancy on the glass there is no glare 
on the eye as all the reflectors are an opaque dark green 
on the side showing toward the room. 


H. B. Whitney who is showing the Phoenix Glass Co.’s 
line of lighting glassware, also has a line of tubular bells 
or chimes from the Burger Mfg. Co.,. Buffalo, N. Y. 
When trade gets dull a musical chime is pealed, the hour 
struck and “Harry” in his musical voice cuckoos the hour, 
so that the neighbors on the floors above and below as 
well as his immediate next door exhibitors rush out to 
see the cuckoo clock work. 

One of the first things that strikes the eye in the lobby 
of the Fort Pitt is a huge easel holding under glass ina 
large frame a multiplicity of bright and shining salt and 
pepper shaker tops. The electric light illuminates the sign 
“The top that sells the bottom.” This is Collins & Wright 


exhibit. It needs no attendants it is its own salesman. 


John Godvin, general salesmanager of the Kinzle Clock 
Co., was a visitor on Tuesday and Wednesday where he 
made several valuable connections. He claims that his 
firm have the largest clock factories in the world. 


The Westmoreland Glass Co. exhibit is even more varied 
this 
always an outstanding mark in the show. But this year 


than heretofore and it has excelled itself this year. 


the greater prevalence of color makes it a caleidascopic 
blaze of color. 


Ten 


Bryce Bros., with Jerry Bryce present, always have lots 
of callers. The two fold attraction, personality and char- 
acter in the man—originality and beauty in the glass are 
strong magnets. 


All old timers are glad to see A. E. Hull of the Aimeme= 
can Clay Products Co. He is one of the old stand-bys 
and can always be counted on to answer “present at the 
roll call. 


Art Industries, Inc., were represented by F. W. Boechel 
who was offering, in their “Lavinite,” dollar specials. 


Federal Glass Co. are showing which is claimed to be 
the first machine made goblet in America. This is a won- 


derful forward stride in goblet making. 


Oklahoma is a long way, but not too far for the Barlett- 


Collins Glass Co. of Supalpa, Okla., to travel to reap the 


benefits of the assembled buyers. It has paid them too. 

The Brush Pottery Co. can always be sure of a goodly 
number of calls. Frank Vaughn and the general manager 
George Brush are excellent hosts and their friends al- 
ways enjoy a chat as well as buying from them. 

Arthur Bennett and W. C..McCartney are the guiding 
spirit of the Cambridge Glass Co. and to judge by the 
crowds in their room, the show owes them nothing. 


W. C. George, S. H. Slobodkin and G. M. Meder all 
held forth in 843-844, Fort Pitt Hotel and when they 
were not busy on the floor of the show rooms they wer¢ 
busy answering ‘phone calls from buyers wishing to mak¢ 
appointments. 


All Charlie Weidemen’s old friends who came to Pitts 
burgh, soon found him with the Carrollton Pottery Co 
exhibit, when Herbert K. Comer and Roy Henderson heli 
the fort showing their very excellent season’s offerings. 


Cecil Fee was in evidence at the Central Glass Work 
exhibit where Walter F. Jones, Alec P. Doctor, W. C| 
Byrnes, and E. H. Reel were also present to greet thei 
own particular pet customers. 


The Colonial Co. was represented by Harry G. Mill 


The new things prepared by the Cooperative Flint Gla: 
Co. are truly worthy of their efforts as can be testified 1 
by the buyers who have visited their display. W. / 
Reaper who was in charge was much gratified at the fr 
ception given’ the new goods. 
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For a lighting glassware company to step out into the ating “cup that cheers but not inebriates.””. The Hall 


line of table glass after all is not such a long stride, vet it 
needs a great many changes in methods. Nevertheless 
the Consolidated Lamp & Glass Co. have offered the mar- 
ket this season a most alluring line of decorated glass ware 
for household purposes that they may be justly proud of. 
E. J]. Holland the sales manager has not a complaint to 


make about how the buyers have received his offerings. 


“A dinner service of distinction” is the slogan of the 
Crescent China Co. and Samuel J. Morley, general man- 
yer smiles with approval when buyers give him orders for 
che “Josephine” for he knows that repeat orders will 
follow. 


Guy Crooks and Earl Crooks, both feel pleased with 
he treatment accorded them. Buyers have been pleased 
oo and Harry J. Bennett beams with smiles when buyers 


ipproach, for they usually buy. The new “Hostess 
shape has caught the popular fancy. 


Indiana, Pa., has reason to be proud of its products and 
he Diamond Glassware Co. should congratulate itself upon 
che fact that their line lives up to their slogan “Bigger and 
vetter than ever.” 


Any one who has disregarded the slogan of the Dunbar 
Flint Glass Corp.’s lines have missed one good better. 
They say “Don’t fail to see our exhibit.” Well, it’s good 
advice, for the silver decorated glassware in vases and 
yrnaments must perforce sell well. They are attractive 
uid not too expensive. 


Amber and green glass is the vogue, crystal will al- 
ways sell too, but to make all classes sell in quantities a 
variety of shapes is needed, and above all quality. All 
hese attributes The Duncan & Miller Glass Co. show in 
he display at the Fort Pitt. The decorations are in the 
vogue too and the “ship’”’ is most popular while the San- 
vich glass reproductions are proving good beyond expecta- 
tions. 


When George Dougherty puts out a line for the Econ- 
my Glass Co. it always shows it is the work of a 
naster hand and the present line at the Fort Pitt is 
inother instance of the strict attention to business, 
racked up with the knowledge which always breeds success. 


The names Fenton and quality are synonymous. One 
yuyer came to see the glass at $10,000 a doz. Some one 
lad told him that the Fenton Cut Glass Co. had some, 
ut of course it was an exaggeration, but they do have 
glass pedestal and jardiniere which is $900.00 a dozen 
‘nd they sell too. This firm has clearly demonstrated 
o their own satisfaction that not all the buyers are look- 
ng for “cheap goods.” 


_ Tea-pots are more in demand every day, as more peo- 
le get the habit of drinking the harmless but invigor- 


| 


China Co. are making tea-pots by the thousands and 
thousands, a fact which conclusively proves that they find 
favor. Their tea-pots are varied in design and color 
and are popular. F, I. Simmers, Robert Hall Simmers 
and Malcolmn Thompson, who have all been at the Pitts- 
burgh exhibit are satisfied that they are giving the buyers 
what they need, hence the success attending their efforts. 


The Hazel-Atlas Glass Co.’s show room was a most 
popular one and time and time again during the day their 
display would he litterally packed with people. 

Miscellaneous glassware covers a tremendous field. Yet 
The Hocking Glass ‘Co. accomplish this, besides which they 
showed in Pittsburgh, water and iced tea sets, decorated 
vases, lamps, mixing bowls, thin blown tumblers. 


“We're here to prove the merits of our products,” is 
what the Hopewell China Co. says and their slogan is 
“Dinnerware of Distinction.”. Sol. Ortrow said they ac- 
complished their purpose and proved their right to the 
slogan. 


High grade crystal and colored glassware and two-toned 
stemware and tumblers are what the Huntington Tumbler 
Co. displayed and their product proved to be all they 
claimed. C. W. Kerr and E. B. Hill were pleased with 
the reception accorded it and orders proved them justified 
in their offerings this season. 


Illinois China Co., Lincoln, Ill., recommended mid- 
Western and. Western buyers to “Save the Freight” and 
James Shaw says the slogan is not the only reason why 
their trade should be placed with their pottery. The ware 
itself provides another convincing reason, 


Whenever Macbeth-Evans Glass Co.’s door was shut 
during the day, it was proof conclusive that business was 
being done as usual, but no further customers could be 
seen until those inside had been waited on. 


McKee Glass Co, certainly had their share of visitors 
and a closed door there often indicated that important 
orders were being placed. The McKee line as everyone 
knows is a most extensive one and the wants of house- 
holds, hotels, restaurants and cafes are equally cared for. 
They make the blanks for the semi-cut glass and their line 
of cooking glassware known as ‘“‘Glasbake,” is enjoying 
popularity. Maurice A. Smith, Donald M. Smith and 
George D. Sailer were in attendance and T. G. Jones, their 
New York representative, was an invaluable aid. 


J. P. Sutton, while showing the D. E. McNichol Pot- 
tery Co.’s line, used a carpet sweeper and broom as an em- 
blem, thereby indicating that by using his line the buyers 
would make a clean sweep. He displayed the goods from 
the Clarksburg factory, salads, cake plates, mugs, cake 
and berry sets, fancy cups and saucers. 
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When Charles L. Sebring talks about Ivory Porcelain 
every one listens. He has a convincing way, but no mat- 
ter how convincing his manner, had he not the real stuff to 
show he could not do the “land office” business that he 
has done. He does not hesitate to tell syndicate buyers 
what his net lowest price is and that he is not selling 
goods below cost. Even if the syndicate is as large as all 
out doors. The new Ivory Porcelain has made a place 
for itself on the market. The new line yellow glazes are 
most alluring. This latter ware is made in two separate 
tones with bold and fascinating patterns. 


Paul Beck, buyer for the Baltimore Bargain House, 
was a visitor at the Exhibition on Thursday and Friday 
and was greeted enthusiastically not only for his buying 
ability, but for his pleasant personality. Mr. Beck is one 
of the real human buyers and a good friend. 


“Ned” Uniack, salesman for the Carr China Co., came 
to look things over. His firm’s pottery is in Grafton, W. 
Va., and has the good fortune to sell all its output within 
seven months of the year giving “Ned” a very comfortable 
five months in which to amuse himself. 


The “Rose Marie,” a new dinner service, has caught on 
and the new shape does Frank Judge, Jr. of the National 
China Co., credit. 


Stoneware Specialties of high quality from the National 
Pottery Co. were shown by James L. Weaver and J. 
Burgess Lenhart. The line was well received. 


One of the high lights of the Exhibition Was the display 
made by Ira M. Clark for the New Martinsville Glass Co., 
New Martinsville, W. Va., “Ira” was much in evidence 
and buyers came readily to look things over. Judging by 
Ira’s smile “looking over” was only the preparatory per- 
formance to placing satisfactory orders. His line is novel 
and good. 


Light cuttings in great variety were in evidence at the 
Paden City Glass Co.’s showroom. Decorations and 
colored glassware showed up in attractive lines. David 
and Sam W. Fisher were in attendance and were gratified 
that their efforts were so well received. 


Harry B. Whitney showed a good line of portables and 
boudoir lamps for the Phoenix Glass Co. The exhibit was 
naturally bright by the nature of the display, but the 
glass shades were so artistic and well conceived that the 
array was more than usually attractive. 


“Our specialties—deep etching and hotel crests” so read 
the slogan of the Potomac Glass Co., Cumberland, Md., 
nor was it in vain, because it was soon recognized when 
the samples were viewed. They made blown flint glass- 
ware in crystal and colored iridescent and gold decorated. 
Six representatives were in attendance so that all buyers 
were well cared for. 
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Automotic machine-made pressed tumblers in bright 
polish and smooth bottoms were shown by. the Monongah 
Glass Co., of Fairmont, W. Va. 


Mound City Glass Co., of Lumberport, W. Va., had a 
nice display under the guidance of T. G. Jones, of New 
York, who was aided by H. J. Phillips. They have been 
specializing in blown tumblers, vases, night sets, jugs and 
stemware so long that their line is quite a complete one in 
these specialties. 


Miss Katherine Vedder was welcomed in Pittsburgh 
this week on her initial buying trip for Sanger Bros. 
Dallas, Texas. Miss Vedder is a very able buyer, and 
great success is predicted for her in her new position, 
She takes the place of E. D. Garrison. 


To watch O. S. Atterholt, general manager of the 
Utility Glass Works, Lonaconing, Md., at work when a 
buyer is in tow is a pleasure. Having the assurance that 
he has the right merchandise and knowing the customers 
needs and the quantities they should buy is the background 
and then calm, quiet talk, but convincing talk does the 
rest. The “Cambodia” and “Nilolus” stemware and 
blown ware in crystal and colors, plain needle etched or 
cut, each is as attractive as the other. Mr. Atterholt 
hasn't an apology to make for his prices or quality, they 
are equally good. 


White granite and semi porcelain in new shapes and 
many new decorations were shown by the Vodrey Pot- 
tery Co. J. Laughlin Vodrey and T. A. Copperstone 
were in charge of the Exhibit and speak very encourag- 
ingly about the reception of the new output. They antt- 
cipate a good seasons business judging from results ai 
the show. 


Art Pottery in the greatest profusion was shown by th« 
S. A. Weller Co. of Zanesville, O. “Exclusive styles anc 
lines” is the claim they make for their goods and one cat. 
but endorse the slogan, for they have always been i 
advance in fancy pieces for flowers, bulbs or ferns. Ther 
line includes outdoor pottery and cooking ware. 


The semi-vitreous dinnerware and hotel ware made b 
the West End Pottery of East Liverpool, O. made — 
wonderful showing in all the attractive decorations. On 
of their many beautiful and exclusive designs is th 
“Seneca” and the rich coloring combined with the ex 
quisite designing of this border make it most alluring 
It is truly distinctive. | 


The Westmoreland Glass Co.’s exhibit is quite like 
fairy bower, with the green foliage gracefully hangin — 
from the ceiling above the mirrors, which surround th 
long assembly rooms on the first floor and the varie 
colors of the artistic pieces of glassware reflected in th 
mirrors on all sides, one would not be surprised to 2 
little fairy elfs prancing or fitting from table to tabl 
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The room was constantly full of visitors. C. H. West and 
R. B. Reniech were on the go al Ithe time, while Miss M. 
Walters, the New York agent and Fred Stott were busy 
avery minute. The Westmoreland display is always a 
shining spot in the show. 


The Zane Pottery Co. claims that “Zane Ware” is “a 
‘mark of distinctive pottery.” Their claim is a just one 
for the fruit and flower bowls, both from the new point of 
shape and decoration. Their candlesticks, vases and jar- 
linieres are in beautifully colored glazes and moss Aztec 
inish. L. E. Dennis was in charge of the exhibit. 


“Tom” Hamilton was kept busy all day and some eve- 
rings selling the attractive goods from the Susquehanna 
Cut Glass Co.’s factory, at Columbia, Pa., and the Weston 
alass Co., Weston, W. Va. 
ines to catch the popular eye. 


Both factories are making 


M. A. Hanse was representing the Lotus Glass Co. 
‘rom Barnesville, O., and he showed some extremely at- 
ractive decorations in colors and gold encrustations. 


M. S. Benford showed a line of Ships patterned after 
he early navigators vessels, from the Atlantic Import Co., 
ind his regular line of colored and gold decorated glass- 
vare from the Anchor Mfg. Co. This latter, line sold 
ery readily. 


Brown & Reddrop of Cleveland were represented by 
\lr. Reddrop who showed a varied line of gift goods and 
olored and decorated glass and china specialties. 
"Pressed glass specialties in crystal and colors were 
hown in a goodly array by the L. E. Smith Glass Co. of 
It. Pleasant, Pa. The enticing price at which this ware 
an be made, procured many orders which were taken care 
f by J. S. Hall, representative. 


_ Nearly every potter has an ivory body to show, and 
mong the foremost in this line is the Smith-Phillips China 
0. of East Liverpool, who have turned their whole pottery 
ver to the making of this ware. The offering this year 
; the “Princess Ivory” and the decorations are up-to-the- 
linute. They are right in the vogue and the patterns 
‘here yellow predominate have proved popular with the 


uyer. Other patterns too, receive liberal patronage. 


“Olivia (Old Ivory) a new and beautiful shape, an 
vory ground, rich in tone.” So reads the Steubenville 
ottery Co.’s notice and after seeing the ware one says 
quite true.” The richness of the tone sets off the well 
nosen decorations to perfection. HH. L. Wintringer is 
astly proud of the results of his efforts. The new pot- 
‘ty where it is made will be kept busy. 


The well-known “Cleveland” China was on show at- 
inded by Wm. S. Burford who had charge of the Sum- 
it China Co.’s exhibit from Akron, O. 


‘Billy’ Lynch was in his element showing off the 
beauties of the new ‘“‘Belva” shape from the potteries of 
Taylor, Smith & Taylor Co., and his earnest invitation for 
buyers to visit the factory at East Liverpool, did not fall 
on unheeding ears, for many wanted to see the new open 
stock patterns on view there. The new shape possesses 
charm and grace and is made ‘in twenty-five new decora- 
tions. 


The new “Stafford” shape from the Kilns of the C. C. 
Thompson Pottery Co., has made a place for itself. The 
ware 1s made in pearl white semi porcelain and is deco- 
rated in many patterns in conformity with the vogue for 
bright colors. Buyers have shown their approval of it 
with liberal orders. This is the test of any merchandise. 


Louis Levien Sign Attracts 

One of the most striking signs at the Fort Pitt Hotel 
is to be seen over the portal at the entrance to Louis 
Levien’s show room. 

It shows the inate hospitality of a good soul, who while 
not wishing to be interrupted while selling good buyers, 
still would welcome during specified hours the natives of 
Pittsburgh. The sign reads as follows: 

Pit PsBURGH sIGHTSRERS 
not in the industry 
WELCOME 
between the hours of 
Tepe AND) :7 ASM, 

Atlantic Candles in all sizes, shapes, and color shades 
in fancy and ornamented designs were shown on the first 
floor and judging by the crowds always in attendance the 
business must have been quite considerable. 


Hemtll Products, Inc., had an exhibit with Harry 
Whitney consisting of glass candles. They were blown 
in the shape of candles then filled with silk floss of vari- 
gated colors with a silk wick extending out at the top. 
These are very ornamental but are not for illuminating 
purposes. They are purely ornamental and decorative 
but the bright colors make them very attractive and in 
that the silk floss is enclosed in the glass it can never get 
soiled and will always retain its brilliancy. 

(Continued on page 27) 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. Miwa 
Acknowledged the = Se 
best made. Largest a 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


| New York Office: 
| John L. Pasmantier & Sons 
5 West 20th Street 


Phillips, Thistle & Smith Get Pope-Gosser 
Line 
NE of the important developments in the trade 
during the past week was the announcement by 
the Pope-Gosser China Co., Coshocton, O., that 
they had appointed Philips, Thistle & Smith, Inc., 1107 
3roadway, New York, the well-known manufacturers’ 
representatives, as their New York and New England 
agents. 

The Pope-Gosser China Co. enjoys an unusually fine 
reputation both for the quality of their ware and their 
standing in the trade generally. 

Messrs. Phillips, Thistle & Smith have all been known 
in the trade for years and their firm which was established 
only a few years ago, is now considered one of the most 
progressive in the business. They are now showing at 
their salesroom the complete sample line of the Pope- 
Gosser Co., including the concern’s newest achievement 
their Athena Shape. 


There is no happier man in the trade this week than 
B. C. Sammis, office manager for Phillips, Thistle & 
Smith, Inc., who is rejoicing at the arrival last Sunday 
at his home in Orange, N. J., of a fine baby girl. Both 
mother and daughter are doing well and “Papa’’ Sammis 
is passing a choice brand of cigars out to his friends in 
celebration of the event. 


Walter Browning Goes to Gimbel Bros. 

Quite a stir was caused in the trade this week when 
the news of Walter G. Browning’s resignation as china 
and glassware buyer for R. H. Macy & Co., to go with 
Gimbel Bros., became known on Thursday. 

Mr. Browning resigned his position with Macy’s on 
Wednesday night and immediately took up his duties at 
the Gimbel store on Thursday. 

He goes with the firm 4s merchandise manager of their 
china, glassware and lamp departments of the New York 
store, succeeding the late Lee Schoenthal. 

Mr. Browning, who has been with Macy’s store for 
many years, was formerly buyer of bric-a-brac and lamps 
for the concern and when Edward J. Burdett left the con- 
cern several years ago he succeeded him as buyer of the 
china and glassware departments. 

He has made a conspicuous success of his departments 
until they. are recognized in the trade as one of the best 
in the business. 

He brings a wealth of experience and ability to his pres- 
ent position and there is little doubt but what in his new 
place he will duplicate if not surpass his past successful 
record. 
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It is understood that P. J. Kasper, Mr. Browning's 
assistant at Macy’s will succeed him there. 


D. P. Merritt, former head of the Merritt Cut Glass 
Co,.. Dunbar, W. Va., is now in charge of the cutting shop 
of the Dunbar Flint Glass Corp., which took over the Mer- 
ritt Co. on January Ist. Mr. Merritt has been in@eiie 
burgh assisting J. M. Payne, Jr., president of the Dunbar 
Corp., at the concern’s exhibit. 


Howard J. Smith, of Phillips, Thistle & Smith, Ine, 
New York, is booked to open in rooms 37 and 38 Young’s 
Hotel, Boston, for a week’s exhibit of the Seneca Glass 
Co., and Pope-Gosser ‘China Co.’s lines next Monday. 


Langley Hawthorn Promoted 


Langley Hawthorn, one of the best known of the 
younger generation of china and glassware buyers and one 
of the most capable in the business, has been promoted to 
the position of divisional merchandise manager in associa- 
tion with Lee Adam Gimbel, of the firm. 

Mr. Hawthorn has been the concern’s china and glass- 
ware buyer for the past two years and was formerly con- 
nected with the firm as assistant buyer before he accepted 
the buyership of the Abraham & Straus Store, Brooklyn. 
He left this connection to return to Gimbel’s as buyer 
when Lee Schoenthal became merchandise manager of 
the china, glassware and lamp departments. 

Realizing his unusual capabilities as a buyer, the firm 
decided to give him a wider scope for his talents and his 
promotion is the result. 


B. Tomby & Co. to Represent Villeroy & Boch 


The appointment by Villeroy & Boch of B. Tomby 
& Co., the well known importers, 20 West 23rd St. 
New York, as their American and Canadian Agent: 
is news of no little importance. 

This concern whose factories are located at Dresden 
Saxony, and Bonn, Rhineland, Germany, are celebrate: 
for their earthenware dinnerware in underglaze dec 
orations which has been known in this market fo 
the past forty years. 

B. Tomby & Co., have developed a selection of bram 
new patterns in the line that are meeting with grea 
favor. : 


Max Strensch with Koscherak Bros., is now on th 
high seas on his annual winter trip to the Europea 
markets. 
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H. Abrams, son of “Sam” Abrams well known in the 
trade for years and now with J. 1. Block & Son, has 
joined the sales staff of Lazarus & Rosenfeld, Inc. Mr, 
Abrams was formerly with E. \WW. Hammond. Thirty 
years ago his father became connected with Lazarus 
& Rosenfeld leaving the concern about fifteen years 
ago. Mr. Abrams will call on the trade in the Metro- 
politan district for the firm. 


Sin- 
claire & Co., Corning, N. Y. and other lines, opened 


Kenneth P. Lockitt, representative for H. P. 


an exhibit of the Sinclaire glassware in room 815 at 
the Hotel Imperial on Monday for a two weeks’ stay. 

Julius Hirsch, head of the Hirsch Malgood Co., 
Brooklyn, is planning to sail for Europe aboard the 
Albert Ballin on February 16th. 
of both business and pleasure. 


The trip will be one 
After visiting rela- 
tives in Hamburg, Germany, he will spend a few days 
at the Leipzig Fair and then attend to other matters 
in connection with his factory before his return home. 


His many friends in the trade will be gratified to 
know that Charles L. Weddle, New York manager for 
the Fosteria Glass Co., is now convalescing satisfac- 
torily at his home in Brooklyn after several weeks 
serious illness. He was taken ill on Christmas eve 
with gripp which later developed into pneumonia. His 
condition became so bad that his hfe was despaired of 
for a few days. While he is now improving every day 
it will probably be some time before he will be able to 
take up his duties at the office. 


John Postley who joined the sales staff of A. Leipzig, 
Inc., on January Ist, is now showing the concerns line of 
baskets in Pittsburgh. After the show he will make his 
initial trip for the concern, stopping at Washington and 
Baltimore before returning to New York. 


Smith-Phillips Announce Increase in Staff 
The Smith-Phillips China Co., East Liverpool, O., an- 
nounce an increase in their sales staff for 1926. 


The personnel of their selling force is as follows: Sales 


. Manager, J. W. Mackey, East Liverpool, O.; New York 


and New England States, Phillips, Thistle & Smith, Inc., 
1107 Broadway, New York; Central\ States, H. Dan 
Smith, East Liverpool, O.; South Atlantic States, John 
A. Dobson Co., 110 Hopkins P1., Baltimore ; Northwestern 


States, E. J. Nickey, Room 603 Loan and Trust Bldg., 
Milwaukee. 


Copeland & Thompson Enlarging Salesroom 

Copeland & Thompson, Inc., 206 Fifth Ave., New York, 
the well known distributors of Spode Ware, of which 
“Sid” Thompson is the head, have outgrown the capacity 
of their present salesroom and have just closed a lease 


for the entire Broadway side of the fifth floor of their 
building. 

This will be employed as a stock and shipping depart- 
ment and will give them a considerable increase in stock 
space as well as offering greatly improved facilities for 
shipping. The office now occupying part of the Fifth 
Avenue side of the salesroom on the second floor, will be 
moved to the space now occupied by the stock department 
on the same floor, thus releasing the present office space 
for display purposes. 


Haruta & Co. Ready for Business 

Pmeetiita, Seeonewo. oakakibara, 1. Fuse and S. Ya- 
mada, all formerly connected with The Tajimi Co., and 
later with the Taiyo Trading Co., Inc., have started in 
business under the name of Haruta & Co., which 1s said to 
have strong connections in Japan. They have opened a 
salesroom on the third floor at 141 Fifth Ave., New York, 
where they are showing a complete line of Japanese goods 
in china, baskets, toys and novelties. 

Another familiar face with the concern is Harry S. Phil- 
lips, long and favorably known as a salesman of Japanese 
goods. He was also formerly with the Tajimi Co. and 
the Taiyo Trading Co. 


Rowland & Marsellus were represented by M. A. Van 
Nostrand who had a gala array of service plates, imported 
dinnerware and other brightly colored chinaware. The 
whole exhibit was one of colorful beauty. 

McKenna Bros. Sales Corp. were showing an infinite 
variety of colored glassware decorated in gold incrusta- 
tions and many fancy shapes which they control exclu- 
sively. 

Martin Zolle, of Lazarus & Rosenfeld, left Sat- 
urday for a trip through the New England territory. He 
will return about the first of April. 


Borgfeldts Issues Year Book 

Geo. Borgfeldt & Co., 111-119 East 16th Street, New 
York, have published their 1926 year book. This book 
is very attractively gotten up and of considerable interest 
to the trade. 

Copies may be obtained by addressing a request to the 
company. 

The book marks the company’s forty-fifth year and 
an idea of the magnitude of the Borgfeldt business 
may be gained from glancing through its pages. Photo- 
eraphs of buildings occupied by the company since its 
organization in 1881 by George Borgfeldt are shown. 
The story of the business is further carried out pic- 
torially through the pages of the brochure which fea- 
tures in artistically arranged pages with proper de- 
scriptive matter regarding the various departments in- 
cluding china and glassware, both imported and do- 
mestic; foreign and domestic art wares; Oriental 
wares, dolls, toys (these also both imported and do- 
metic), toilet goods, perfumes and other goods. 


GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


Pittsburgh Exhibit Comes to Close 
HE forty-sixth annual exhibit of pottery and glass 
lines came to a close this week. From the opening 
the hig sales event Jan. 11th, salesmen experienced 
the busiest season in years during the three week period 
this year. 

Opinion is very general that the character of buying 
indicated that the market is on a sound basis and that un- 
less there is that something to disturb business conditions 
not now visible, both potteries and glass factories will be 
operated on steady production schedules throughout the 
year. 

Effort on the part ot certain interests fom bear” the 
market failed. This has been related in both the pottery 
and glass sections of the big exhibit. Certain group buy- 
ers attempted to obtain lower quotations than announced 
and these interests held off a few days before placing 
orders, so it is declared. However, when specifications 
were written they were at the current market. 

From a business standpoint, the three weeks of the 
show was good. Volume of business placed this year ex- 
ceeded specifications written during the same period in 
1925. Demand for the colored glass lines was exception- 
ally strong, but still a favorable amount of crystal glass 
business was underwritten. 

In the dinnerware section, the buyers were confronted 
with a new situation. There were 21 new shapes pre- 
sented, a number being in ivory body, and scores of new 
patterns. Selection of patterns and bodies did not prove 
an easy task, and yet both lines sold well, with the heaviest 
volume of business being done in the white lines. This 
was as expected before the market opened. Dinnerware 
buyers as a general rule bought the ivory body patterns on 
a conservative basis, declaring that should the demand for 
the new offering show any activity, it would be an easy 
matter to obtain additional stocks. On the other hand, 
however, the usual business was done with the whiteware 
body. 

“Fundamentals appear to be sound,” was the expression 
of a number of salesmen and manufacturers just before 
the close of the market. 

More actual buyers visited the Pittsburgh and East 
Liverpool markets than a year ago, when a new record 
was then established for the visiting trade. During the 
three weeks of the exhibit season, at least ninety per cent. 
of business underwritten was during the first two weeks. 
There was a decided falling off in the number of buyers 
at the Ft. Pitt Hotel the closing week of the show, the 
number falling as low as 14 on Tuesday last. 

Many salesmen began to pack samples Tuesday last and 
Thursday there were many “wide open spaces” at both the 
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It. Pitt and the William Penn Hotels. Only a handful 
of lines remained until the close of the week. 

Quite a few salesmen start over their territories di- 
rect from Pittsburgh. Others will go to their respectve 
factores for a few days before starting out on their early 
season trips. Several lines will be shipped intact to New 
York, where exhibits will open at the Pennsylvania and 
McAlpin hotels, Feb. 7th. 

From both an artistic and business point of view, the 
1926 market opening was a decided success from every 
angle. 


The New Cumberland, (Pa.,) Cut Glass Co., is enters 
ing the southern trade, and according to General Manager 
R. F. Workman, carlots of ware from this factory are 
now being forwarded southern buyers and distributors. 
The factory is now working on steady production 
schedules. 


The plant of the Belmont Tumbler Co., at Bellaire, O., 
is preparing its factory for a steady run, according to 
R. C. Faris, head of the company. The tank at this factory 
has been re-lined and other repairs to the plant have been 
completed. 


Production of a fine grade of glassware has begun at 
the plant of the H. P. Sinclaire & Co., at Dunkirk hie 
This factory was recently remodeled under the super- 
vision of Ben 


Hoboken, N. J 


Morton, a glass factory engineer of 


Lancaster Glass Co. Acquires Steubenville Co. 
As a result of negotiations between the management of 


the Lancaster Glass Co., of Lancaster, O., and the Gill 
Bros., Co. of Steubenville, the former interest has ac- 
quired the equipment, goodwill and other rights held by 
the Steubenville company. John Beiswanger, for many 
years with the Gill offies at’ Steubenville goes with the 
Lancaster company, and wlll supervise the production of 
all lines formerly featured by the Gill factory. Although 
the Steubenville plant has been idle for many years, the 
company operated at Toronto, O., and was in. the produc- 
tion of chimneys and other lines of lighting glassware. 


At a bid of $23,500 the plant of the Star City Glass 
Co., at Star City, W. Va., has been sold under court order 
to Morris Kauffman and Albert Isay of Pittsburgh, Pa. 
The plant was ordered sold by the court for outstanding 
obligations, which have been placed at approximately 


$150,000. 
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May Take Over Northwood Co. 
There is a possibility that a new interest will be formed 
at Wheeling, 
over and placing in operation the glass factory of the H. 


W. Va., ere long for the purpose of taking 


Northwood Co. This factory has been idle for a period 
of time, and the affairs of the company are now being 
looked after by D. A. Taylor. 
was producing a general line of table glassware, but more 


Many years ago this factory 


recently it entered the lighting glassware business. 


The Hillsboro, Ill., plant of the Ball Bros. Glass Mfg. 
Co., has suspended operations in order that a program of 
repairs can be completed at this factory. The factory will 
be idle for probably six weeks. 

As a result of a fire at the plant of the Hart Glass Co., 
at Dunkirk, Ind., caused, it is declared by sparks from a 
Pennsylvania railroad engine, the courts have allowed 
a judgement for $30,000 in favor of the company against 
the railroad. The judgement is declared to have been the 
largest ever awarded in the courts of that district. 


Guy L. Fake, of Rutherford, N. ]., has completed the 
formation of a new company to be known as the Larson 
Glass Studios, Inc. The firm has been chartered with a 
capital stock of $50,000. 


Ralph G. Flynn, who has been branch manager at 


OuR -4DVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 
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LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“‘Pittsburgh’s Complete Advertising Service’” 
HEEREN BUILDING AT EIGHTH AND PENN 
PITTSBURGH, PA. 


see 


Kansas City, Mo., for the Illinois Glass Co., has been 
transferred to Philadelphia, Pa., in a similar capacity, 
which district is under the management of the New York 
office in charge of J. A. Hodge. 


Announcement was made at the Ft. Pitt Hotel here 


this week that J. Louis van Zelm, vice president of the 
Sank of 


director of the Holophane Glass Co. 


New York and Trust Co., has been made a 


On to Chicago 
A number of the pottery and glass salesmen who have 
Ft. Pitt and William 
Penn Hotels during the last three weeks will move to 
Chicago next week. 


been in charge of exhibits at the 


A few of the manufacturers have 
permanent displays in Chicago, and the lines now on 
show there will be augumented by some mumbers from 
the Pittsburgh show. 

The Pittsburgh exhibit this season proves one thing, 
however, and that is that the local district will forever 
The num- 
ber of exhibitors are increasing from year to year, and the 


remain the January pottery and glass market. 


number of visiting buyers is growing by leaps and bounds. 
Because o: the interest shown by the distributors in the 
Pittsburgh market, the Pittsburgh Chamber of Commerce 
in its New Forward Movement has launched a campaign 
where such exhibits 
as is now being maintained here can be assembled under 


for the erection of a “Town Hall” 


one roof. 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
Boston Chicago 
Murt Wallace, W. B. Andrews, 
157 Summer St. 30 E. Randolph St. 


San Francisco Baltimore 

Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill, Washington, Pa, 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 


Joseph Tomkinson, 
1104 Arch St. 
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Qhe Duncan & Miller Glass Co. 
Washington, Pa. 
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Generalware Pottery Production Increases 
NLESS there is an unexpected change in the at- 
titude of the generalware pottery industry, all 
plants will show an increased production during 

the first two quarters of the current season over that of 

the corresponding period a year ago. This view of the 
manufacturers is based upon the volume of business that 
is being received, both for early and for future shipment. 

As was expected before the buying season opened, 
retail buyers have hesitated a little before placing their 
final specifications, and this is due to the fact that the two 
bodies of ware were to be considered this season. In 
this connection, the situation during the third and last 
week of the buying season was no different from the 
other two week periods. 

However, both retail and jobbing interests have anti- 
cipated requirements in increased volume, when records 
of January last are compared. Many buyers are anxious 
to have merchandise shipped as early as possible, for the 
reason that purchases during the holiday season were 
active, and current stocks were pretty well cleaned out. 

Most all retail distributors have included ivory body 
dinnerware in their specifications this year. While it is 
true that these specifications were not as large as those 
placed for white body, yet from a merchandising point 
of view, all retailers were protecting their interests by 
having both bodies in stock. 

Production in this district is showing a slight increase. 
However all plants are not working at capacity, but even 
so better working schedules are being maintained through- 
out the eastern Ohio territory. With the close of the 
buying season Saturday, salesmen will at once arrange 
to start out over their respective territories. 


To Erect Third Tunnel Kiln 


Official announcement has been made that the Homer 
Laughlin China Co., will begin at an early date the erec- 
tion of its third tunnel kiln, this improvement to be added 
to original plant erected at Newell, W. Va., or their No. 4 
plant. The kiln will be for the glost firing, and will be of 
the Harrop type, identical with that erected in their new 
No. 6 plant, but six feet longer than the glost kiln in the 
No. 6 Pottery. It may follow that the company later will 
erect another kiln in this plant for the firing of bisque 
ware. . Six of the present battery of 17 glost kilns will be 
razed to make room for the new tunnel kiln. 

The company with this tunnel kiln will show a marked 
increase in production capacity. About four months time 
will be required to erect the kiln and have it ready for 
operation. 
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Colonial Pottery Has Twelve New Patterns 

Twelve new patterns are being shown on the two dinner 
shapes of the Colonial Pottery Co., and the line was dis- 
played in complete form during the annual exposition at 
the Ft. Pitt Hotel, under the charge of William Robinson, 
manager of sales and Harry. G. Mills, who is traveling 
the eastern territory for this firm. The new patterns 
are shown on their “Princeton”’ and ‘‘Varsailles” shapes 
and the latter has been remodeled, which is giving the 
company practically a new shape. The Colonial has de- 
veloped some exceptionally interesting patterns, the class 
of decorations being quite different from anything here- 
tofore introduced by this interest. 


West End Pottery Shows Two Salad Shapes 


Two shapes in salads are being shown this season by 
the West End Pottery Co., the decorations consisting of 


* luster effects and also over-all. decorations. A number of 


new decorations are also being used this season on the 
baby plate that is being featured by this company, while 
on their “Seneca’’ dinner shape a number of new border 
and spray patters are being. specialized. 


Fred Plant Now With McNicol 
Fred Plant who has been in charge of the production 
of vitrified hotel china at the plant of the Chelsea China 
Co., at New Cumberland, W. Va., has gone with the 
Clarksburg, W. Va., plant of the D. E. McNicol Pottery 


~ Co., which is about to enter the manufacture of this line 


of goods. The New Cumberland plant has been idle for 
a considerable period of time, and it is considered doubtful 
whether or not it will ever resume production of this line. 
The Clarksburg plant is now being equipped for the 
production of vitrified hotel ware, and the first kilns are 
expected to be fired not later than March Ist. A complete 
line of standard items will be featured. te 


Clarence Bauman Pays Visit 

“It’s like old times to be back in this part of the country 
again,’ observed Clarence H. Bauman, of Los Angeles, 
Calif., who represents the Sebring Pottery Co., of Sebring, 
O., on the Pacific Coast. Mr. Bauman assisted Col. W. A. 
Rhoades at the Ft. Pitt Hotel, Pittsburgh during the 
progress of the sales season, and spent a few days in this 
district visiting old freinds. Mr. Bauman was formerly 
with the Globe Pottery Co., which plant is that now 
operated by the T. A. McNicol China Co. He has been on 
the cost for some years, but after leaving East Liverpool 
located in Chicago, Il. 
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sryce Palmer, representing the Taylor, Smith & Taylor 

| Co., in the Middle west has been dividing his time between 

the home office at Chester, W. Va., and the Pittsburgh 

| display of this company at the Ft. Pitt Hotel. At the 

| close of the Pittsburgh exhibit, Mr. Palmer will continue 
| over his usual territory. 


_ “Los Angeles.” “Hollywood” and “Miami” 
dhe “Los Angeles” “Hollywod” and “Miami” are 
names given by the Hall China Co., to three new shapes 
in teapots which are being shown the trade for the first 
time this season. Each shape is to be had in three sizes, 


all standard. The most latest offering in this line, how- 

ever, is the ‘““Twin-Tee-Set’’, consisting of a tea pot and 

a hot water pot with tray. The set is being produced in 

where fat Minpro Spar is ground by the 
most modern equipment. 


a variety of colors, and consist of Cobalt Blue, Chocolate 
Brown, Olive Green and Orange. 

An interesting feature about this set is the lid, this 
being so designed, that while tilted the lid cannot drop 
from the pot. The item is produced in the vitrified fire- 
proot body that has been featured by this company for 
many years. A number of hand decorated designs are 
also to be had on the entire line presented this season. 


W. C. Byrnes, who has been representing the Central 
Glass \WWorks of Wheeling in the Pennsylvania Territory, 
and with headquarters at Philadelphia, has been appointed 
representative in the same territory for the Standard 
Pottery Co. Mr. Byrnes will carry both lines over his 
territory at the close of the Pittsburgh exhibit. 


The Summit China Co., of Akron, O., is showing for 
the first time this season its new “Marie” plain dinnerware 
shape, and which is being produced in a variety of new 
decorations. A special feature of the series of decorations 
is the use of an ivory glaze, but on a white body. Borders 
and sprays are also being used on this shape as usual. 


Cold Snap Hinders Production 

The severe cold snap which struck this district Friday 
| morning of last week for a few days caused a loss of 
kiln production on account of the inability of manuacturers 
to obtain gas for kiln firing. The producing notified 
the industrial users not to light additional kilns on account 
of the weather, and that all of the supply would be required 
for domestic purposes. Those manufacturers using coal 


Dependable 


and also oil for kiln fuel continued kiln firing as usual. 


To Make Packages for Pottery Use ~ fhe 
A new corporation is being formed here for the pur- ROESSLER &HASSLACHER CHEMICAL©. 
pose of manufacturing cardboard packages for pottery New York 
use. The plant will be established on the second floor 
oi the Milliron building, which now occupies the site at Chicago New Orleans Pittsburgh _ Philadelphia 
Second and Market street and where formerly stood the Boston Cleveland Baltimore Kansas City 


original plant of the Sebring Pottery Co. The new com- Trenton San Francisco 
pany is being formed with a capital stock of $30,000, and 
with this factory in operation, pottery manufacturers will 
be able to obtain any kind of a package for the shipment 
of generalware products. 


Income lax Department 


Conducted for THe CRocKERY AND GLASS JOURNAL 
By M. L. SEIpMAN 
Seidman & Seidman, Certified Public Accountants 


This is the twelfth of a series ty: articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must be 


signed by the inquirer, but no names will be disclosed in the published answers. 


T looks as there is going to be somewhat of a last 
minute jam in connection with the filing of the 1925 
income tax returns, on account of the fact that the 


blanks have not as yet been released. 


In the past, the forms were distributed on January 1 
of each year. This year, however, they are being held 
back because of the uncertainty that surrounds the pas- 
sage of a new law, and its possible application to 1925 


returns. 


I understand that it has been decided not to release 
any forms until February 1, in the thought that on that 
date the situation with respect to the new law may be 
better known. It may be that if the blanks are held up too 
long a general extension will be granted as to the time 
when they must be filed. In the meantime, March 15 
still remains the last day for filing 1925 returns, and with 
the blanks not yet available, it looks as if there will be 
more than the usual pressure at the last minute to get 
the returns in on time. 


QUESTIONS AND ANSWERS 


Return Where Exemption Exceeds Income 
Question. We have eight children under eighteen 
years of age, who are dependent upon us. Our average 
income is usually about $3,500, never more than $5,000 
net. Shall we make out the schedule when we know we 
are exempt? Whom should we write stating the facts or 
is it necesary to write to anyone: He D. Ee 


Answer. Notwithstanding the fact that you may not 
be required to pay any tax, you are obliged to neverthe- 
less file an income tax return, since a married person is 
required to do so when the income is $2,500 per annum 
or more. This is a matter of law, and no individual 
connected with the Internal Revenue Department could 


authorize you to discontinue filing income tax returns. 
Profit on Sale of Stock 


Question. What would be the approximate 1925 federal 
tax on a return of about $45,000, of which $30,000 would 
be in profits accruing from the sale of stock held for the 
lastseveral years¢ Joi as 

Answer. The income tax on the net income of $45,000 
based upon rates prevailing under the Revenue Act of 
1924, would ordinarily be $5,117.50.. You mention that 
of this net income $30,000 is derived from the sale of 


Twenty 


If these securities were 
held for two years or more, the tax on such income 1S 


stock held for a number of vears. 


limited to 12%4%. The tax in that case would be com= 
puted as follows; tax on the net income of $15,000 at 
regular rates is 647.50. The tax on the $30,000 at 12%% 
is $3,750, making a total of $4,397.50. 
Stock Dividends 
Question. JI am a director in a corporation and the 
directors have decided to declare a stock dividend to take 
care of the profit. Will the amount covered by this stock 
dividend be subject to income tax, in view of the fact that 
the stockholders have received no cash on stock? W.H.G, 
Answer. Stock dividends are not income under the 
federal income tax law, and stockholders who receive 
stock dividends should not report such items on their 
federal income tax returns. 
Head of a Family 
I would like to know if a single person 
maintaining a home for a sister and himself can claim 
the head of a family exemption of $2,500. B. K. 
You can claim the exemption of $2,500 as 


Question. 


Answer. 


head of a family. You will also be entitled to an additional | 


exemption of $400 for a dependent person, if your sister 
is either under 18, or if over 18, is physically or mentally | 
incapable of self-support. | 
Income on Sale of Stock Dividends 

Ouestion. 1 would greatly appreciate information on 
the following. In order to properly report the imcome 
received from the sale of stock which has been received © 
from a corporation as a stock dividend, how do you arrive 
at the amount of income to be reported? W. W. 
Answer. Stock which was received as a stock dividend | 
is assigned a pro rata share in the cost of the original - 
stock. In other words, if you originally purchased | 
shares of stock at $60 a share, or a total cost of $6,000, 
and later received a 50% stock dividend, or 50 shares, 
you look upon the 150 shares as having cost you $6,000, 
so that each share of the 150 shares cost you $40 a 
share. Accordingly, if you sell the 50 shares of stock, 
received as a dividend, their cost is $2,000. The profit, 
if any, on such a sale is taxable not as a dividend, but as 
profit on sale of securities, and if the stock has been held 
for more than two years, the tax on such a profit is limited 
to 124%. ) 
(Continued on page 30) | 
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W. H. Hicks 


Secretary of Fostoria Glass Co. Dies Following Short 
Illness From Pneumonia 


W. H. Hicks died at his home in Moundsville, W. Va., 
at 6:15 Monday morning, January 25th, after a three days’ 
illness of pneumonia. The announcement of his death 
came as a severe shock. 

He was taken ill on the previous Thursday evening and 
only a jew knew of his serious condition at the time of 
his death. 

Mr. Hicks was secretary of the Fostoria Glass Co., be- 
ing elected to that position to fill the vacancy occasioned by 
the resignation of A. C. Scroggins, some months ago. 

Mr. Hicks was a young man of fine character holding 
the confidence and esteem of all who knew him. He was 
trustworthy, lovable and dependable and will be greatly 
missed by his business associates and a host of friends in 
ithe trade. 

Born, in Cameron, W. Va., Mr. Hicks spent his entire 
life in the vicinity of -Moundsville. Twenty-five years 
ago he entered the employ of the Fostoria Glass ‘Co., and 
rose through the various stages of advancement until 
elected secretary of the company. For a number of 
years hefore he was elected to that position he had been 
the general office manager. 
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The deceased is survived by his widow, one son, his 
mother, one brother and two sisters. He was a member 
of the First M. E. Church and Brock Lodge, No. 154, 
A. Eee. MM. 

The remains were taken to the church Tuesday evening 
at 7:00 p. m., where it lay in state until 8:00 when services 
were held. Interment was at Greenlawn cemetery, 
Moundsville, Wednesday morning with Masonic ritualistic 
exercises at the grave. 


Use Decalcomania On Glass 

The successful use of decalcomania on glass has been 
demonstrated by the Co-Operative Flint Glass Co., of 
Beaver Falls, Pa., it has been disclosed by the line of such 
decorations being shown this year. For over a year the 
company has been developing this character of glass 
decorating, and while a few patterns were presented the 
trade in January 1925, there was further development 
during the year, so that with the 1926 line some remark- 
able effects have been included in the line. As in the 
decorating of dinnerware, there is no limit to the use of 
decal in the decorating of glassware under the process 
that has been developed by the “Co-Op”. 

This company has made a special feature this season 
of the Poppy decal, and the decoration is to be had on a 
full line. 


Here is one of the charming things we are 
presenting for the new season from this 
well-known English pottery 


MYOTT, SON & CO. 


PATTERN No. 1791 on 


“NELSON IVORY” 


In “Nelson Ivory” this well-known English 
pottery has produced a body that is noteworthy 
for its softness and beauty. 

Decoration No. 1791 is a highly colorful treat- 
ment applied with that ease and freedom which 
is the reigning fashion. It features flowers and 
fruits in magenta, red, yellow and blue, with 
bright green foliage. 


Let us tell you about prices and deliveries, 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 


24 West 23d St. NEW YORK 


Telephone Gramercy 5150 
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HN 


ME IR CIEIR 


The first factory in the United States to manufacture 
thin semi-porcelain dinnerware; 
the foremost ever since. 


THE LOWESTOFT 


The only American porcelain dinnerware decorated 
with floral and other treatments 


UNDER THE GLAZE | | 


UU 


MERCER POTTERY COMPANY 


TRENTON, NEW JERSEY 


Agents for the middle west—E. M. Meder Company 
17 North Wabash Ave., Chicago, Illinois 
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“Satisfied Customers Keep Us Busy” 
CROOKSVILLE 


CHINA CO F simplest design, its almost 
severe lines relieved by the 
U2 14: decorative band, this pattern 
s is proving a leading favorite among 
S our pressed lines. .The line com- 
The Crooksville China Co. prises goblets, sherbets and plates 
CROOKSVILLE,. OHIO and is offered in amber and green. 
: Pattern is known as our. number 
Main Office and Factory 2007. 

EASTERN REPRESENTATIVE CENTRAL GLASS WORKS. 

Harry J. Bennett Wheeling West Va. 


Crooksville, O. 


NEW YORK OFFICE CHICAGO OFFICE | : 

est 20t t 591 mer House 

John L. Pasmantier & Sons J. E. Boring O | d G e nN t fe a ] Q u a ] 1 t y 
Representative Representative 9 
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Table Glassware 
of Finest Quality 


“ee illustration shows three 

pieces typical of a line of new 
thin blown lead glassware fit to 
erace the finest table. 


\ thin line gold encrustation sur- 
mounts a fine plate etched pattern 
and gives a harmony of design that 
has special appeal to those who ap- 
preciate fine ware. 


The three pieces shown in the 
Apollo—Diana Line are No. 
14176 Goblet, No. 114 Jug and 
No. 354 Tumbler. Prices on the 
complete line on request. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
QC ER SvIN: ACL @P Ra Ns@ P Arie IT 1 E's 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


Federal Stemware 
Vee) Ne 


) 
Y 


p 
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The (arroliton Pottery (6. 


INCORPORATED 1903 KS 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


No. 192134 Goblet, Twisted Optic. 


aN Kuti. SOM? aN 
HIS Goblet is somewhat different from the 
CJ ordinary style. 

The Depth of the Bowl is unusual and 

makes for rather an aristocratic appearance, when 
combined with the Twisted Optic. 
Many pleasing combinations of colors are fur- 
nished on this Style and other Styles of our Manu- 
facture, viz; Orange Pekoe, Amber Glow, Bur- 
gundy Glow, Iridescent and with colored feet. 

See the complete line on Display 


E offer to the Department 
Store Trade highest qual- 


POTROT ROTO TOTO TROY 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


LADCALNEL 


ax 


ively 


Representatives is in Rooms 539-40 Fort Pitt Hotel, 
HERBERT K. CONNOR CHAS. A. WEIDEMANN Pittsburgh, Pa. 
, East West % 


i 


THE FEDERAL GLASS COMPANY 
President 


ee Columbus, Ohio 
Pe acta arene tate S OTT reverie oC ANS Lean ie tei li 


ROY E. HENDERSON 


OOTP OMT 


Viivaxt 
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Character, Charm and Color 


dress up a table Instead of selling just china, 


why not show customers how 
this Heinrich dinnerware pat- 
tern No. 9728 makes any dinner 
table look resplendent. 


On the Imperial shape, the rich 

brown border and red and blue i 
flower medallion are very love- 
ly. Women will see at once 

how it will dress up a dinner 

table. 

Everything about this set, in- 

cluding the price, is right. 

See for yourself. Send for samples. 

ORIGINAL PACKAGES AVAIL- 


ABLE. AT) ONCE, AS SWiBIE | 
AS> OREN) STOCK | 


en 
H&G. 

SELB 
BAVARIA 


HBINRICHIS CORRS 
mark is an 
Assurance of Quality 


<< WILLIAM G.MUELLER. Inc. 
et Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 


ENTIRE FiFTH & SIXTH Fioors ~ 49-51 WEST 23RD STREET, NEW York City 
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CCOMPANYING illustration shows 
A our new stock pattern on Chelsea 

Wicker shape being a true repro- 
duction of the design done from the 
original engravings of Spode, design is 
printed in claret brown flower painted 
in soft tones of yellow, green and blue 
enamels under the glaze, giving a quite 
charming old English feeling. 


Stock to arrive in March 


Send for samples and prices 


Copeland & Thompson, Inc. 
206 Fifth Avenue 
| NEW YORK 


“Spode's Buttercup” 


Taking Like Wild Fire 


Glass Hen and Toy Chicks 


The vogue for reproductions has brought 
back these fascinating dishes into greater 
popularity than ever. 


’ No. 3 Toy Chick 
47%p aN 


Quaint, ornamental and  useful—gives 
them a three-fold purpose in the home oi 
good taste. 


To see them is to want to own them. 


So Made in etched crystal and_ beautiful 


hh AS cat ne se ; BEC shades of amber, green or blue, with deco- 
ce. : ie ee rated combs and eyes. 


WESTMORELAND GLASS CO. 


GRAPEVILLE,, PA. | 


Representatives 
NEW YORK PHILADELPHIA 
mn. ©. ‘Gray! -Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Bm Po & EF: Hunt, Himmelstern Bros., 
11 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
Rk. 3B. Reineck, Himmelstern Bros., 
1422 E. Marquette Rd. 643 S. Olive Street 
R. A. Keel, SEATTLE. WASH. 
403 Lincoln Ave. Himmelstern Bros., 


No. 2 medium size and large ' CHICAGO Terminal Sales Bldg. 


oe Se axe 
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What's New in the Market? 


Here Are a Few Answers to This Ques- 


tion to Post Buyers on New Offerings 


Lovely Glassware in Many New Designs Dis- 
played by the Fostoria Glass Co. 


American glassware of a distinctive character in many 
new color combinations and white crystal effects, is being 
shown at the commodious display rooms of the Fostoria 
Glass Co., 141 Fifth Ave., New York, in charge of ‘Chas. 
L. Weddle. A new mottled line displayed in blue and red, 
orange and black, and yellow and black is conspicuously 
noticeable for its oddity and fine color combination. The 
items are flat candlesticks, comports, lunch trays, candy 
jars, etc., and a new designed flower centerpiece, with 
turn-over edge. This supplies a fine ornate flower recep- 
tacle, and comes in black iridescent as well .A very beau- 
tiful candleabra, majestic in its grandeur, is an artistic 
piece among the items. This has an amber spiral standard, 
with white crystal arms, decorated with long crystal drops. 
It is a fine specimen of art workmanship and an elegant 
table adornment for festive occasions. A large variety of 
glass dinnerservice is also a compelling feature among the 
varied stock of glass dinnerware, including cups and 
saucers, platters, vegetable dishes and individual plates, in 
beautiful amber, blue and green colors. Of the Gift Shop 
articles there is a host of enticing objects; vanity sets, a 
combination perfume bottle and powder box, in green and 
banded effects, a new line of black and silver items, includ- 
ing candlesticks and wall pockets; oval cigarette holders, 
and squat candlesticks with handles, in plain colors. These 
list only a few of the compelling numbers suitable for the 
gift lover and surpassing in loveliness and fine quality 


glass. 


Beautiful New Glass Shown by Graham & 
Zenger 


The Flying Dutchman and many old traditions might 
well be centered around the distinctive Dutch glass flower 
vases, successors to the Pickle Jar, in three lovely colors, 
green, amber and amethyst, now on view at the Graham 
& Zenger artistic showrooms, 104 Fifth Ave., New York, 
together with a large and varied assortment of handsome 
Venetian glass new stemware. A very effective set of 
stemware, wines, sherbets and tumblers in five sizes, rep- 
resenting an Old English shape bowl are truly beautiful 
and an exact reproduction of the period, in amber and 
green. Fine eighteenth century style stemware in bright 
ruby red, with gold scroll-work border; and exquisite 
blue and amethyst Venetian stemware with glass swans 
artistically placed at the foot of the stems in pink and yel- 
low color, with the bowls and feet featuring a sprinkled 
gold effect, are unusually beautiful in color and design. 
These come in all the popular sizes with fingerbowls and 


Twenty-six 


plates. The finger bowls having the swan figures for han- 
dles, which is an unique and unusual decoration. This ex- 
quisite stemware, savors of royalty and native elegance, 
and is only a part of the large stock of Venetian glass 
constantly being imported by the firm, invitingly arranged 
amid the artistic surroundings of the spacious display 
rooms, 


Unique New Pottery Shown in Many Shapes 
by Roseville Pottery Co. 


A distinctive new line, christened ‘“‘Rosecraft Panel” in 
a variety of shapes from the Roseville Pottery Co., dis- 
played at the firm’s attractive showrooms, 18 West 23rd 
St., New York, brings to 1926 an exquisite pottery in orig- 
inal bas relief decorations, figures, flowers, fruit and con- 
ventional patterns against striking backgrounds of browns 
and greens. The assemblage, of twenty-seven pieces, in 
the two colors mentioned represent vases, bowls, covered 
jars, rose vases, wall pockets, window boxes with liner, 
bowls in several sizes, etc. The vases are excellently 
adapted for lamp mounts, making enticing luminators for 
harmonious shades. The squat model for the low light and 
the larger vase with beautrful handles for a taller type. 
The unusual coloring of beautiful greens with the lighter 
tones, and browns with orange decorations, stand out in 
splendid effect against the pronounced backgrounds. The 
Statuary figure decorations, beautifully modeled in grace- 
ful poses are especially noticeable. One delightful green 
vase shows a lovely fleur-de-lis in delicate mauve and 
violet color. This is a fascinating piece, and a truthful 
rendition of the natural bloom. The firm is also introduc- 
ing a new conception of their former popular Dog Wood 
decoration on a different background. The somber grey 
green body with the dogwood flower and branches in their 
characteristic form, so beloved by naturalists and devotees 
of the woods, is a charming adaptation of the natural blos- 
som. This line also shows vases, bowls, lamp mounts, 
window boxes and jardinieres in various sizes. The en- 
tire collection is a noteworthy demonstration from the 
hand of skilled artisans, a splendid achievement in color 
blending. 


The Hlinois Pacific Glass Co., has been reorganized 
under the corporate name of the Illinois Pacific Glass 
Corporation with a capital stock of $31,000,000 according 
to advices received in this district. The new corporation | 
was formed under Delaware laws. | 


} 
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N. J. Pottery Firms Open Fight on High R.R. 
Freight Rate 

The Ceramic Traffic Association, an organization of the 
leading manufacturers of pottery in New Jersey, today 
open fire on the Jersey railroads with an attempt to secure 
a downward revision of certain freight rates on imported 
china clay and ball clay. 

A formal complaint, naming the Pennsylvania, the 
Reading Company, the Delaware, Lackawanna and West- 
ern, the Lehigh Valley, the New York and Long Branch, 
the Central Railroad of New Jersey and the Raritan River 
Railroad Company as defendants, was entered with the 
Interstate Commerce Commission. The complaint asks 
the commission to enter a cease and desist order against 
the rates complained of, to prescribe new revised rates 
for the future, and to order the defendant railroad com- 
panies to pay over reparations to the pottery manufactur- 
ers for damages which they claim to have suffered because 
of the alleged unreasonable rates. 


RATES ARE CITED 

The Interstate Commerce Commission has placed the 
complaint on its docket, and the case will be assigned for 
hearing shortly. The complaint was signed by M. D. 
Warren, of Trenton, commissioner of the Ceramic Traf- 
fic Association. 

Present rates on imported china clay and ball clay from 
the Port of Philadelphia are $2.40 per ton to Matawan, 
Keyport, Perth Amboy and Old Bridge; 111% cents per 
100 pounds to New Brunswick; 9% cents per 100 pounds 
to Lambertville and Frenchtown; & cents to Bordentown; 
7 cents to Trenton, and 6% cents to Camden. These rates, 
it is charged, are unlawful, since they are relatively higher 
than the rates on the same commodity from North At- 
lantic ports to other pottery manufacturing points in the 
middle west. 

The ruling put into effect by the railroad companies in 
March, 1924, by which the railroads collect handling 
charges of 50 cents a ton shipside to cars on china clay 
and ball clay at Philadelphia for shipments on which the 
freight rate is less than 9 cents per 100 pounds, also was 
assailed. This charge, it was stated, puts an undue burden 
on manufacturers of pottery at Camden, Trenton, Borden- 
town and other Jersey cities in the vicinity. 

CAMDEN COMPANY COMPLAINS 

The member firms of the Ceramic Traffic Association 
involved in the complaint include the Camden Pottery Com- 
pany of Camden, the Lambertville Pottery Company of 
Lambertville, the Ironsides Pottery Company of Borden- 
town, the Washington Porcelain Company of New Bruns- 
wick and Trenton, the Robertson Art Tile Company of 
Morrisville, the Architectural Tile Company of Keyport, 
the Mosaic Tile Company of Matawan, the Matawan Tile 
Company of Matawan, the Old Bridge Enameled Brick 
and Tile Company of Old Bridge, and the following Tren- 
ton firms: 

Thomas Maddock’s Sons Company, the Trenton Pot- 
teries company, The B. O. T. Manufacturing Company, 
the Acme Sanitary Pottery Company, the Sanitary Earth- 


CROCKERY AND GLASS JOURNAL 


Twenty-seven 
enware Specialty Company, the Resolute Pottery Com- 
pany, the Keystone Pottery Company, the Kohler Com- 
pany, the Economy Pottery Company, the Heeley Pottery 
Company, Lenox, Inc.; the International Pottery Com- 
pany, the Star Porcelain Company; the Frenchtown Por- 
celain Company, the Mitchell-Bissell Company, the Globe 
Porcelain Company, the «Union Electrical Porcelain 
Works, the Electric Porcelain and Manufacturing Com- 
pany, the Trenton Tile Company and the Veritas Firing 
System Company. 


Pittsburgh Echoes 
(Continued from page 13) 


The Pope-Gosser China Co. displayed samples of 
high grade dinnerware made in the U. S. A., Coshocton, 
©. to be precise. Quality»has always been Mr. Mit- 


chell’s aim and he certainly has scored a bulls-eye. 


Geo. Borgfeldt & Co. had three rooms laden with 
goods from all parts of the globe and the United States. 
When their men were packing up, each one did so with 
the feeling that they had reaped a good harvest and had 
been well treated at the hands of the buyers. 


The National Silver Deposit Ware Co. of New York 
had a wealth of attendants, five in all, and the results 
of their efforts were in keeping with the most attrac- 
tive line of goods the firm displayed. M. B. Solomon, 
Aw icurie, EXG, Klein, Fred Kline and M. M. Hirsch- 
berg completed the roll-call and few were the buyers 
who escaped them. 


When Edmondson Warren, Inc. makes an exhibit it 
can be confidently expected that many original decora- 
tions will be shown. This year’s show was no excep- 
tion and F. D. Farrell was very proud to display the 
efforts from this up-to-the-minute decorating concern. 


Fred L. Morecroft of the Ideal Cut Glass Co. is an 
example of a successful exhibition. Mr. Morecroft is 
one of the few who have made heavy mitre cut glass 
pay. Quality is the keynote but although this kind of 
ware is the back-bone of his factory, he has an original 
line of cut and polished amber and green glass ware 
that has caught the buyers fancy and has proved a 
popular seller. 


The Steuben division of the Corning Glass \Vorks 
can always be depended upon for showing originality 
combined with artistic effect. The display this season 
was no bit behind any previous ones in fact each year 
shows a greater profusion. The high type of the glass- 
ware shown indicates the thorough knowledge of the 
glass business by those responsible for the new items. 
Their goods are always well received, this year being 
different only in the increased popularity. 


(Continued on page 30) 
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China, Glass and Gift Show Opens Monday 

HE National Housefurnishing Show being held at 

the Hotel Sherman will be brought to a close 

Saturday of this week and the many exhibitors 
feel that business at this show has been satisfactory. On 
Monday of next week the China, Glass and Gift Associa- 
tion will open their one week show on three floors of the 
Hotel Sherman. More than one thousand buyers are ex- 
pected to attend this exhibit. 

A new record for attendance for one day was established 
during the January Furniture Market, being held at the 
American Furniture Mart Building this month, 1,500 
buyers visiting the building in one day. 

Mandel Brothers opened a February Sale of China, 
Glass, Artware and Lamps this week, offering a discount 
of 20% on all dinnerware, glass, stemware, salad plates 
and colored glass. Among Mandel’s specials for the 
week were included a junior metal lamp with silk shade, 
priced at $17.50, a bridge lamp with shade at $10, a plate 
glass mirror at $3.95 and many offerings in housefurnish- 
ings, aluminum and enamelware. 

The Fair featured an offering of 24,000 lustre cups 
and saucers marked at six pairs for $1. This store also 
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Ready for Shipment— 


PITT TOUTE LUO LOL 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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offered a 100 piece imported China dinner set at $28.98 
and wrought iron bridge and junior lamps priced at from 
$3.69 to $8. 

The Boston Store in its Houseware News for the 
Thrifty this week featured 5,000 pieces of white enamel- 
ware in single pieces and sets at 98c. 

Special offerings of the Three Wieboldt Stores included 
a 32 piece breakfast set imported from Holland priced 
at $3.60 and mirrors priced at $4.85 to $9.95. 


Oscar Helm, of Helm & Soukup, 17 N. Wabash Ave., 
returned Wednesday of last week from a two weeks trip 
through the East. 


O. W. Dubendorf, buyer for the Merrill, Greer & Chap- 
man department store in St. Paul, Minn., stopped in 
Chicago a short time on his way to the Pittsburgh Glass 
Show. 


P. M. Keller, housefurnishings buyer for the Roschek 
Brothers department store in Dubuque, Iowa, called on 
the local trade last week. 


Fred T. Renshaw, local factory representative, left 
Monday of last week for his second trip to the Pittsburgh 
Glass Show. 

Mr. Saunders, of the Stewart Jewelry Store, of Fort 
Madison, Iowa, spent a few days in the local market re- — 
cently. 


W. B. Lazure was joined last week by B. H. Palmer, 
W. J. Jones and C. E. Thiery at the Pittsburgh Glass 
Show, in Pittsburgh. All are of the United States Glass 
Co.’s Chicago. 

W. C. Owen, president of W. C. Owen, Inc., factory 
representatives, Chicago, will sail about February 13 for 
Europe. He will visit the Leipzig Fair and other important 
markets there. Mr. Owen says he will have some inter- 
esting announcements to make to the trade on his return. 


The Ornamental Brass & Fixture Co., Chicago lamp 
manufacturers, was recently dissolved. 


W. C. Owen, Inc., 17-N. Wabash Ave., writes tia 
the new Apple Blossom Color, particularly as used in 
bowls, is one of the most unusual things ever done by the 
Cowan Pottery Co. The bowls are lined with a rich pink 
and the outside is finished in a warm new ivory. 
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Some 40,000 acres of real estate will be offered the 
public by The Fair, large Chicago department store, upon 
the inauguration of a new plan in real estate dealing re- 
cently formulated by this store. A contract was entered 
into by the Fair with George F. Nixon & Co., for the 
co-operative handling of real estate for homes or as an 
investment over the counter like other merchandise. 

A modern six story building for use as a department 
store is contemplated by Harry A. Graver, of the H. A. 
Graver Co., packers at 3940 Normal Ave., who recently 
bought the southwest corner of 79th St. and Vincennes 
Ave., from John M. Schorling for an indicated $116,000. 
It was estimated that the contemplated fireproof structure 
would cost a least $500,000. 


It was revealed by Sears Rebuck & Co.’s annual report 
that 1925 was the best in the history of the company due 
to farmer buying on an intensive scale throughout the year. 
The report was made public Jan. 20. Record sales for 
the company, both gross and net, and the highest net in- 
come in the history of the firm, the amount available for 
dividends being $20,975,304, were shown in the statement. 

The Consolidated Furniture Co., 1414 S. Wabash Ave., 
was recently incorporated with a capital stock of $20,000, 
to manufacture and deal in house, store, office and other 
furniture and furnishings by Anna H. Ehlen, C. Mueller, 
and Martin H. Ehlen. 


The First Professional Lamp Shade Designer 
Meet Miss Willa T. Doubson of Chicago 


To Miss Willa Thurman 
Doubson, of 624 South Mich- 
igan Ave., Chicago, goes the 
what 


honor and 


monetary 
value goes with it, of being 
the first and only profession- 
silk 
shades for the trade. 


al designer of lamp. 
Start- 
ing in a small studio on 
Wabash Ave. Miss Doubson 
soon found her quarters too 
small for her increasing busi- 
ness and was forced to move 
to a larger studio. 

Miss 


is not only confined to the 


Doubson’s services 
Chicago trade, but she has 
found a ready market for her designs with eastern manu- 
facturers. She holds regular displays for their con- 
venience at the Hotel Pennsylvania, New York. 

Miss Doubson’s services make it possible for the small 
afford to maintain 
priced designer throughout the year to have just as orig- 


> 


manufacturers who cannot 


a high 
Her 
popular price designs has just as distinct an appeal as her 
more. exclusive models. 


inal and artistic designs as his larger competitor. 


She combs the market for un- 
(Continued on next page) 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


ClhlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L, Sesrine, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


Tt. M. MEDER CO. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Burke Studios 
National Glass Novelty Co. 


Phone: Central 3236 Quaker City Cut Glass Co. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM (CUR FACTORIES. 


Direct Representatives for Conti- 
nental Silver Co.; Paden. City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
Co. he SueLOWiy ae eottery: aco: 
Inc.: Buffalo Manufacturing Co.: 
Ebenezer Cut Glass Co.; Maryland 
Glass Co.; Mercer Pottery Co.: 
Canonsburg Pottery Co.: The 
George Ross Co.; Peoria Metal 
Specialty Co.; Muncie Clay Prod- 
ucts Company. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blvd. 
Phone Wabash 6589 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance, 


GOOD SALESMEN WANTED 


ALESMEN, for the Coast, South and Northwest for our 

decorated and etched china line. Only good men need apply 
who have a large trade. Le Roy Art Studios, 1405 Grace St., Chi- 
cago, Ill. 


WANT CALIFORNIA REPRESENTATIVE 


ANTED—California representative by an old and well es- 
tablished manufacturer of Vitrified Hotel China. Address 
Box 528, c/o CRocKERY AND GLASS JOURNAL. 


GERMAN WANTS POSITION HERE 


ERMAN SEEKS SITUATION—Quick glazier, single, aged 

28, perfect silverer with first class cold recipe, experience of 
manufacturing framed articles in masses, seeks good situation. 
A-1 references. Please address offers to A. Gerngross, Boetticher- 
strasse 25, Helmstedt Br. (Germany). 


KILNS FOR SALE 


OR SALE—2 Perfection Kilns No. 8 and No. 10 in first class 
condition. Good Buy. Apply to United China Co., 39 Port- 
land St., Boston, Mass. 


Income Tax 
(Continued from page 20) 


Trade Association Dues 
Question. Would you advise whether or not it is legal to 
deduct payments for dues and publicity assessments made 
by members of a trade association? M. J. D. 
Answer. Such payments are deductible. They are 
obviously made in connection with the conduct of the 
member’s trade or business. They are hence both ordin- 


ary and necessary. 
Automobile Expenses 

Question. Suppose that I purchase an automobile and 
use it for business and pleasure. Further suppose that 
as a fair estimate 50% of the time the car is used for 
business. Under these circumstances, can I deduct 50% 
of the cost of the car? Can I deduct the cost of oil and 
asin Oli sao ly: 

Answer. To the extent that your automobile is used in 
connection with your buisness activities the expenses for 
maintenance of your automobile may be deducted from 
your tax return. However, the Treasury Regulations 
require that you keep record of such expenses and only 
the amount substantiated by your records can be deducted. 


Lamp Shade Designer 
(Continued from preceding page) 


usual and artistic trimmings which she utilizes in the con- 
struction of her shades. 

Miss Doubson has unusual creative ability and a keen 
vision of the needs of the lamp manufacturer, and her 
success proves that good lamp shade designing is appre- 
ciated by the consumer as well as the producer. 


Pittsburgh Echoes 
(Continued from page 27) 


After February Ist The Sanitary Sugar Bowl Co, 
Inc. will move from their present address at 149 Put- 
man St. to 7704 Tioga St., Pittsburgh, Pa., where they 
will have more space and greater conveniences, 


Herman Kupper Co, exhibit was presided over by 
Wm. S. Anthes, in three rooms on the fourth floor 
who in his able manner secured a fair share of the 
business placed in the hotel. The decorations on the 
imported ivory dinnerware were artistic in their 


boldness and proved attractive to buyers. 


In room 135 The Edwin M. Knowles China Co. had a 
notable exhibit, where the new Ivory body was well 
displayed and the new “Maryland” shape heid the place 
of honor. In the plain white and decorated was shown 
the “Mayflower.” The new shape in white was the 
“York” which was instantly acclaimed a success. 


Harry Lewis and S. S. Hirsch represented iia 
Rosenthal China Co.’s exhibit of imported dinnerware. 
These two old hands at the selling game were very 
pleased with their efforts and the buyers were pleased 


with the ware. 


Wrought iron lamps, stands, tables, etc. from John 
B. Salterine’s factory graced a display presided oyer 
by H. E. Smith who was gratified at the way buyers 
received his efforts and his order book was in con- 
stant evidence. 

No exhibition would be complete without Nathan 
Strauss & Sons’ display. The novel, useful and artistie 
items shown by Leon Sultan, their veteran salesman, 
met with marked approval. The selection of imported 
goods is a demonstration of the discriminating ability 
ot those guiding the destiny of this popular and pro- 
gressive house. 


CHICAGO BOUND! 


THE 


PETER POTTER SAYS: Well it’s been a great 
show and that reminds me: Some people are like some 
of the ivory bodies at the show—you can almost see) 
through them. | 
| 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 


Pilgrim 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 


“Pottery and Porcelain’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tilustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

t For a collection the book is invaluable as it will 
Save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


CROCKERY AND GLASS JOURNAL 


Thirty-one 


Haruta & Company 
141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import 


| Now Ready for Inspection 


| Fancy Tea Sets 


in lust:e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 
Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 
Celluloid and Bisque Dolls, Toys and 
Novelties. 

Artificial Flowers 


THE NO. 149 “ALLAH” 


Big Value Cigarette Smoker’s Set 


of large glass tray, two smaller ash 

trays and an artistic holder in which 
a package of any popular cigarettes just fits. 
Made of beautiful clear pot glass fire polished, 
in crystal, green, amber and amethyst, to re- 
tail at $1.00 a set. This is the sort of value 
the public is looking for now, so place your 
order early for this gift and holiday item. 


A FOUR-PIECE smoker’s set consisting 


THe New MARTINSVILLE GLASS MFoG.Co. 


NEw MARTINSVILLE,W. VA. 


New York Representative, Frederick Skelton, Fifth Ave. Bldg. 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place ; 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 
L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 


of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 24 West 


28rd St. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ince., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 


West 28d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods  Tele- 


phone—Stuyvesant 8595-8596-8597, 


De BROS., 58-57 West 23d 
t 


Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 


89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., 

W. 28rd St. 

“Krautheim” — Dinnerware, 
holz’—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal’”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 325-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


Inc., 49-51 
“Schier- 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


105-107 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 


Church St. 

A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., 
senting: 
Royal Dresden, Lorenz WHutschenreu- 
ther, Koenigszelt. Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Ince., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Lamps and Bric-a- 


Repre- 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ae Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fufth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
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Ave. ba 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and T.amps. Telephone 


Madison Square 8860-8861. 


DOMESTIC POTTERY 


Us INDUSTRIES, INC., 225 Fifth 
ve, 
Sole Manufacturers of “Lavinite” Art 
Ware, Table. and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 13 


New York Manager. 
Art Pottery—Jardinieres, 


etc.—Chil- 
dren’s Items. 


bring, Ohio. 

New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 


M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 


Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
TB Clark & Go: 


Dinnerware 
The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling «Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 


6311 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ae Suite 319, telephone, Gramercy 
1, 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP.., 
1271 Broadway, corner 32d St. 


McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co., John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PEA bieS ee Lots Dinh. cra SMH: 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 


lips China Co., “Princess” dinner- 
ware. Telephone Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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West 28rd St. F. D. Van Arsdale, 
SoTL | 


Thirty-four 


CROCKERY AND GLASS JOURNAL 


January 28, 1926 


A Notable Exhibit 
Something New 
Much talked of at Pittsburgh 
a Green and Amber Glass 


Cut and Polished 


In all the latest shapes for 
the table. Items for Vanity 
tables. 


Unique Lamps 


for the boudoir and other 
purposes. 


F. L. Morecroft 


(President) 


Feb. lst, where we will show a cut and decorated 
glass that is all the vogue—from the factory of 


IDEAL CUT GLASS CO., Canastota, N.Y. 


Zimmer & Schmidt 


Gablonz, °/nx 


Bohemia, Czecho-Slovakia 


st 


Exhibiting at the Leipzig Fair 


Zeissighaus, NEUMARKT 18, office 102 


Commencing March Ist 


Salt and Pepper Shakers 
Mustards, Open Salts 
Knife Rests, Ash Trays 


Condiment Sets and Atomizers 


in best Bohemian Cut Glass 
Crystal and Colored 


“DELICA WHITE” 


Best Glass 
for Light 


| The Sign 
| of Efficient 
Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 
Pittsburgh New York Chicago 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Baltimore 
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A READY SELLER@ 
Blue and White Canton China 


Complete stock for immediate delivery at pre- 
war prices Also Gold 
Medallion 
Nankin and 
Chop Suey China. 
Porcelains for 
Lamp Mounts, 
Etc. Write for 
Price List. 


Ma 


Blue Canton Dinnerware 


SOY KEE & CO. 
Direct Chinese Importers 


7-9 Mott St. New York 


Chinatown 
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Will It 


Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market ? 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


r--------- 


45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... LOLS year. 


— ee es es ee ee 


| 
| 
| 
CROCKERY AND GLASS JOURNAL 
| 


Domestic 
$3.00 a year 


$5.00 for 2 years 


Canada 
$4.00 a year 
Soreign 
35.50 a year 


SUBSCRIPTION PRICE | 
| 


Haviland China 


is stamped 


aQpvilay, on white china 


France, 
DECORATED BY 


we 


ta, on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped “Haviland or “Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


lMlastibnec! China Got 
11 East 36th St., New York 
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EARTHENWARES 


Holland, English, German, and Czecho Earthenwares in complete variety. 


The so popular short Dinnersets are shown in great numbers, and the Holland 
Factories are producing wonderful effects in their decorations, 


The Czecho-Slovakian Earthenware Factories are making some wonderful 
glaze effects of which we show a large variety in 


Ash Trays, 
Vases, 

Flower Bowls, 
Cigarette B 
Ete mire: 


ORES, 


In English Earthenware there is an unexcelled variety of Rockingham Tea- 
pots, among which the Safety Lid Pot is a feature. 


There are many lines of Dinnerware. 


One of the strong points of the line is, of course, our “Blue Willow.” 


GEO. BORGFELDT & CO. 


111-119 East 16th Street NEW YORK 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
Vol. 102, No. 5. February 4th, 1926. 
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oc, ALTROHLAUER 
eM PORZELLAN-FABRIKEN 


By oNT 


This is the “‘M. Z.” ware so well known to the trade 

It is dainty and light in weight. 

This factory has solved the problem of making shapes in China- 
ware that have hitherto only been known to the silversmiths’ art. 

The Teaware and Fancy Goods are exquisitely decorated in 
lustre harmonies. 


In Dinnerware a new shape has been created that is a decided 
relief from the usual stereotype contour, and new decorations ot 
the order that the market is now seeking, are being shown. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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Gn trodu cing- 
e ASTOR SHAPE. 


WS Georce Porrery(a || 


East Palestine, Ohio. 


y 999997 
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S the idea wrong that 
the chief purpose of a 
teapot is to brew tea? 


Maacs the idea the Hall 
China Company had when 
they started years ago to 
manufacture Hall’s Secret 
Process Fireproof China 
Teapots. 


Tea is a beverage of delicate flavor. 
It takes very little to destroy its 
aroma and its taste. Tea brewed 
in a metal pot quickly betrays its 
parentage. A real tea lover will 
have none of it. 


Or in a pot that is made of soft 
cheap clay pure tea is impossible. 
The glaze crazes, the porous body 
absorbs, and the musty stale flavor 
is soon with it for life. 


So Halls made teapots of thoroughly 
vitrified china; and they baked the 
glaze in one firing with the clay, 
so that Hall China Teapots cannot 


Deconted 
in Gold 


crack or craze from the heat. The 
gleaming white inside is just as 
white and gleaming after five 
years in daily use as when it is 
carried from the store. 


Hall’s China Teapots have thick 
walls too, that retain the heat and 
make the second or third cup still 
appetizingly hot. 


Finally, the Hall China Company 
have put beautiful decorations on 
their teapots, so that they are the 
pride of the American women who 
own them, and the desire of those 
who do not. 


_ Write for color sheet and prices. 


HALL CHINA COMPANY 


Largest Manufacturers of Fireproof Cooking China in the World 
EAST LIVERPOOL, OHIO 


(HAIL S TEAPOTS 


of Secret Process Fireproof China 
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PEE PORTO OPTI TE GIS” 


Beautiful Decorations 


WHEE Dems 


BOSTON “OFFICE 
Chase & Francis 
122 Pearl St. 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ue 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR & KNOWLES 
COMPANY 


East LIVERPOOL OHIO 


F'ebruary 4, 192 
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SMITH-PHILLIPS 
PRODUCT 


ON DISPLAY 
at the 
Fort Pitt Hotel, Pittsburgh 
Room 776 
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Dip You Ever SToP 
To CONSIDER? 


st HHUA 7 


The many features that 
the CROCKERY AND 
GLASS JOURNAL offers 
for those connected with 
the pottery and glass trade. 


Timely editorials and 
news items giving the per- 
sonal doings of who’s who 
in the trade, two pages of 
WHAT THE POTTER- 
IES ARE DOING and 
GLASS FACTORY AC- 
TIVITIES. Also a spe- 
cial weekly article on In- 
come Taxes and once a 
month a complete list of 
NEW BUSINESSES. 


These are some of the 
features which combine to 
make the CROCKERY 
AND GLASS JOURNAL 
the leading publication in 
its field. 
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Crockery and Glass Journal 
45 East 17th Street 
New York 
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a } (S F you contemplate a buying trip to New York, we believe a 
mn AxYS visit would be mutually beneficial. We are located in the YA 
SOHO heart of the Crockery district and since we occupy our entire five- OSC 
QT story building, you can easily find us. ; 
aos We are not Importers in the usual sense but strictly Factory 
RO yO Agents. We do not price our goods at random but are selling 
Kaye everything with a nominal commission added. >) 
\ Zs Our selling prices are known to and approved by our factories 
Wy and our factories will know you if you deal through us. 
is We endeavor to represent factories of repute only who can be 
Ng relied upon for Quality and Service at reasonable prices. 
| KY 
f 


f B. Tomby & Company 
WH 20 West 23d Street 
GR New York 
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- simpler than others of this group, but quite a : 
2 tifully designed border of yellow < 
“s attractive. A beautifully designe order of yellow, : 
se regul tervals with * 
a blue and black, broken at regular intervals wi ~ 
= Is of flowers. In the center of each piece, is a * 
Me panels of flowers. ena : 
+ ili The ed finished with ‘ 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 
Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 
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Do Stores Whether retail stores build up a city which it is situated. The town has been, is and will re- 
Make or the citv builds up the retail stores main normal—in other words, appropriate to its geog- 
Cities? is in some respects an open question, raphical location.” 


but Alvin E. Dodd, manager of the 


Domestic Distribution Department of the Chamber of 


Commerce of the United States, is an address at the 
twenty-fifth anniversary of the Chicago Association of 


_ Commerce, expressed the view that stores follow the 


population and not population the stores. 

“The first store,” said Mr. Dodd, “does not produce 
density of population, but density of population almost, if 
not quite, automatically produces the first store. The 


_ presence of a store might have some effect in attracting 


646,872. 


if not typical, does not stand alone. 


population, but it is inconsiderable as compared with the 
attraction that population has for the store.”’ 

To prove his case Mr. Dodd cited one instance which, 
“In a northwestern 
state,” he said, “there is a town of 5,140 inhabitants in 
a county with 15,427 inhabitants and a state population of 
It is a curious and significant fact that the 
population of the town was smaller by 17 people in 1920 
than it was ten years before. In this town of 5,140 in- 
habitants there is a department store which did an annual 
business of about $500,000. It has grown from the prac- 
tically nothing of an ordinary country general store to its 


_ Present size entirely through the ability of one man as a 


merchant who is still in middle life. But this store has 
had no appreciable influence in developing the town in 


Business John W. O'Leary, president of the 
and Chamber of Commerce of the 
Politics United States, called attention in a 


recent address to the fact that a de- 
cided change has taken place in the relationship between 
politics and business. 

“From 1887, the time of the passing of the Interstate 
Commerce Commission Act, until within the past few 
years, business has been an object of investigation, restric- 
tion and regulation. What are the political conditions to- 
day? Everything that is being done points to a construc- 
tive and helpful attitude towards business enterprise. 

“What has promoted this change of public opinion, pub- 
lic attitude and political attitude? We have the same sort 
of government we had before. We have exactly the same 
sort of men in public office. Something must have hap- 
pened. 

“I think this change can be traced back to the fact that 
twelve or thirteen years ago business reorganized itself on 
a new basis, and for the first time within the history of 
the United States there was created a means by which the 
facts regarding business could be obtained, facts regard- 
ing business given publicity, the opinion of business ascer- 
tained on public questions, not from any single source but 
from every source, from every type of industry, from 
every section of the country.” 
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Re-Echoes From Pittsburgh 


NEW note struck in this year’s exhibition was the 
A appearance of The Sperry-Hutchinson Co., of 

New York who have, during the past year, made 
decided increases in their business. The lines of glass and 
china, both domestic and imported, are well worth 
while and Joseph Wallace is to be congratulated upon 
his success. W.S. Ensign and H. Mansell had charge 


of the display. 


John J. Hines, Inc. always have novel and pleasing 
lines of decorated glassware. This year the display 
followed the vogue in that many colors were apparent 
and great originality in design was used. John J. Hines, 
senior and junior and several assistants were in charge of 
the exhibit. 


Eberling & Reuss of Philadelphia were represented 
by J. O. Janssen and F. W. Eberling who together did 
a very good business. Their china figures had a great 
run. These are all the vogue just now and they are 
among the leaders of this class of merchandise. 


Koscherak Bros. with A. Klayf and Max Strensch 
as representatives, were not the least popular and their 
lines received most favorable attention from the 
buyers. 


The Pacific Importing Co. was showing Japanese 
goods and L. C. Playford reported good business. His 
line was appealing and original. 


1. M. Meyers represented A: L. Tuska Sons &3Ce) 
who showed a most attractive line of oriental goods. 


Attractive and original trays were shown by Hugo 
W. Schmidt Co. Hugo W. Schmidt, himself having 
charge of the exhibit, said that he was pleased with 
results, 


National Art Novelty Co. brought along from Chi- 
cago a good line of art novelties which found much 
favor according to E, C. Fabing who was in charge of 
the exhibit. 


L. Pellegrini & Co. showed a line of lamps and poly- 
chrome novelties which J. C. Palley had charge of. This 
line is varied and worth while. 


John Postley, well known in New York, represented 
A. Leipsig, Inc.’s line of imported baskets which he had 
in infinite variety. 


B. Brafman is always popular and buvers did not 
hesitate to visit his display of the Royal Art Glass 
Co.’s lamps. 
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The New York Lamp & Shade Co. showed a very 
artistic line of floor lamps and shades which H. Klein 
extolled and sold. 


M. S. Koch represented his firm M. S. Koch Mfg, 
Co. and had on exhibit a line of Bridge lamps and 
other fascinating lighting devices. He was well pleased 
with results. 


Francis H. Ruhe, Jr. represented Francis H. Ruhe 
showing an attractive line of glassware in the prevalent 
colors of the vogue. 


H. J. Godfrey representing Geo. ‘C. Kindt Comsigas 
had a most extensive display of novelties both domes- 
tic and imported. They were of such compelling in- 
terest that more than passing notice was taken of them 
and Mr. Godfrey’s order book was eloquent in telling 
of what buyers thought of the line. 


J. L. Block & Sons showed a large line of lamps 
over which L. D. Bloch held sway. The quality and 
price of the goods displayed attracted buyers to a most 
satisfactory extent. 


N. S. Dalsimer showed Frank M. Katz & Co.’s line 
of novelties with pleasing results to himself and his 
firm. 


Hirsch Malgood Co. had a very pleasing line of dec- 
orated glassware and Julius Hirsch who had charge of | 
the exhibit had no reason to complain of the way visit-_ 
ing buyers regarded the goods. He took satisfactory — 
orders which will undoubtedly lead to much repeat 
order business. 


James P. Gordon had one of the most attractive dis- 
plays and as “Jim” always shows good taste, both in 
the lines he selects to represent and in the guidance of © 
his firm in preparing decorations, the ultimate result — 
is an assured success. In dinner ware he had the beau- 
tiful new shape from Knowles, Taylor & Knowles pot- 
tery and the way he sold it proves that K. T. & K. 
have struck a popular note with the buyers. It is 
known as the “Gloria” shape and the decorations are 
in excellent taste in the present vogue of smooth vel- | 
vety ivory body.. The line of decorated glassware | 
from the Sterling Glass Co. of Cincinnati, O. is the 
peer of anything at the show. It departs from the. 
ordinary and launches out in a distinctive and artistic | 
manner that is most artistic. 


G. R. Nixon and C. F. McDonald showed the new 
shape from the Mercer Pottery Co. who claim the dis- 
tinction of being “the first factory in the United States 
to manufacture this semi-porcelain dinnerware.” The 


| 
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new shape “The Lovestoft” was received with great 
favor and is made in their new ivory body which is 
decorated with floral and other treatments under the 
glaze. The handles of the ware are made of plaited 
strips of clay. 


F. D. Farrell also showed Satler, Inc.’s decorated 
dinnerware, from Trenton. Johnson Bros.’ ware from 
England is used in this line which is indeed an attrac- 
tive combination. 


Artificial flowers are greatly in demand the Decora- 
tive Plant Co. filled in well in supplying the demand. 
Ralph Behrisch who attended this display was pleased 
with the trend of business and the favorable reception 
his beautiful offering received. 


Useiul lamps formed a great part of the Wm. R. 
Noe & Sons’ showing. They were in the French room 
where their beautiful lighting devices showed up to 
perfection. All kinds of lamps were shown and E. 
Freyor was in charge. 


Fisher Bruce & Co. of Philadelphia were represented 
by Lynn W. Myers who showed five open stock pat- 
terns of “Pareek’’ an Ivory body ware from Johnson 
Bros., England. Mr. Myers placed it in thirteen towns 
during the show. 


eon hehn tepresented Paul A. Straub Co. and 
seemed busy writing up orders most of the time. 
What with a winning line and a pleasing personality, 
combined with a wide acquaintance “George” got his 
share-of business. 


Henry Witte showed the china line from Guerin Pouyat 
Elite, Ltd. The decorations on this ware are of the 
finest and Mr. Witte’s knowledge of the trade and with 
his host of friends it is little wonder that he was satisfied 


. with results. 


A. J. Fondeville & Co. was represented by Edward 
Reiwald who had a very successful time. The varied 
lines of imported china and earthenware attracted wide 
attention, the twin pots, for tea and hot water, and 
the patented utility jug receiving particularly favorable 
notice. 


Fred C. Reimer Co.’s display was in charge of J. C. 
Jonas who has hosts of friends among the buying fra- 
ternity. The beautiful glass and china in this exhibit 
did not fail in its appeal so that Mr. Jones had oft to 

Tesort to his stock of order books. 

| ede a 
No one had a finer display of beautiful ware, in glass 

Or china than Graham & Zenger, Inc. CC. E. Cardon, 

the polished salesman, greeted many visiting buyers in 

| his gentlemanly manner with good results. Quality in 

_Tepresentatives is an essential where quality goods are 


shown and in this exhibit the two synchronized beauti- 
fully. 


James P. Gordon Exhibiting at Hotel McAlpin 

If James P. Gordon were half a dozen persons he could 
keep each one busy with lines that manufacturers would 
have him carry. But being only one, and a very busy 
one at that he can select the best in the various fields of 
manufacture that he considers the best. 

He is showing among his other lines, in Rooms 461-463, 
Hotel McAlpin, a choice selection of decorations from 
the Sterling Glass 'Co.’s shops. Mr. Lauer, who is respon- 
sible for the exquisite treatments of the glass, very readily 
assimilated the European ideas when he visited abroad and 
has adapted them to the up-to-date and practical American 
ideas, with the result that what Mr. Gordon is now show- 
ing, call forth the highest possible praise from every 
buyer who sees them. The delightful mauves with oval 
putties of cut crystal showing through never fail to exact 
words of admiration, the treatment of yellow and blue in 
combination, which colors are separated in the scheme of 
the design by dull silver looking glass mat finish, show the 
whole motif up to perfection. Buyers have shown particu- 
lar attention to the amber, and the blue decoration has 
found more than ordinary favor. 

Knowles, Taylor & Knowles Co.’s Gloria shape is as 
fascinating as another Gloria well known to movie fans 
and it is predicted that it will be equally popular. The 
Utility Glass Works’ samples of stemware, Cambodia, 
Nilotus and other shapes are worth time to see. There are 
delicate shades of greens, ambers, amethyst, etc., which 
show a master at the helm. One recalls the autumnal tints, 
the fresh Spring new grown green, and one is taken back 
to pre-Volstead days when viewing the rich Burgundy 
coloring. The crystal purity too in the plain metal is dis- 
tinetly enhanced by the needle etching and cuttings. 

The assembled exhibit is one that one of Jim Gordon’s 
ability and discriminating tastes glories in, and when the 
buyers hear his dulcit voice on the phone calling them to 
worship at his shrine, they readily respond with book and 


"pencil in hand. 


-F.L. Morecroft Displaying Wares at McAlpin 


“F, L. Morecroft is at the McAlpin Hotel in Room 
362.’ This announcement really means something in the 
lives of glass buyers, for when Mr. Morecroft makes an 
exhibit there are always many radically new and enticing 
things to see. This season he is showing a line of early 
American lamps that have caught the popular fancy, but 
the master piece in lighting devices is the new Dolphin 
lamp. In this age of Spanish ships, Mayflowers, et al., re- 
produced in miniature, on silver and glass, what more 
appropriate base for-a lamp than a Dolphin frolicing in 
Then his glassware 
Not only does 


sea? Buyers seem to see the fitness. 
for the table and decoration is a departure. 
he bring out a new motif in cutting on amber and green 
glass but he polishes it. The exhibit is as bright a spot 
as ever showed up in the Hotel McAlIpin. 


A fault acknowledged is half cured. 

Do unto yourself as you would that others do unto you. 

Education consists in correcting the errors of Common 
Sense. 


buyer of China, Glass and Gift Wares for the Wm. 

Hengerer Company, Buffalo, N. Y., has resigned 
his position to accept a position as General Manager of a 
chain of Gift Shops to be opened in several important 
cities in the near future. These stores will carry China, 
Glass and Lamps and will be operated by the Jas. Bell 
Co., Newark, N. J. The first two stores will be opened 
early this Spring. One of Mr. Twitchell’s important du- 
ties in addition to the management of the stores will be 
buying the merchandise and he will be in the market to 
purchase stock for the opening of the first two stores in 
the near future. He is very optimistic about the success 
of these stores and looks forward to a big volume of busi- 
ness because the stores will be heavy advertisers in the 
local newspapers. Mr. Twitchell will make his headquar- 
ters at present with Jas. Bell Co., 32-36 Green St., Newark, 
N. J., and will be pleased to hear from anyone in the trade 
who has special merchandise to offer him for the opening 
of these stores. 


[Banna G. TWITCHELL, for several years 


The Sendar Co., importers and manufacturers’ repre- 
sentatives, 35 West 23rd St., announces its appointment as 
New York representatives for the white ware line of the 
Shenango Pottery Co., New Castle, Pa. They now have 
the samples on display at their salesroom. 


Last Saturday Julius Rosenfeld sailed for Europe on 
the Aquitania and will not return to the United States for 
a few months. While abroad he will visit all the concerns 
with whom the firm of Lazarus & Rosenfeld have busi- 
ness affiliations as well as their own factories. This will 
entail a visit to England, France, Italy, Germany and 
Czecho-Slovakia. While abroad Mr. Rosenfeld will visit 
the Leipzig Fair. 


Frederick Skelton, who represents the A. C. Fry Glass 
Co., New Martinsville Glass Co., and other ifirms, has been 
recently appointed representative in the Metropolitan dis- 
trict of the Perfect Glass Company, Cameron, W. Va. 
Until recently the company was known as the Eureka 
Tumbler Co., and they make a line of stemware and 
tumbler of lime glass in decorated plain, and they also 
do quite a little light cutting. 


Frank W. Merry, president and general manager of 
the Indiana Glass Co., Dunkirk, Ind., came to New York 
the latter part of last week to consult with the Horace 
C. Gray Co., his New York representative. 


Siateen 


F. M. Browning, formerly with the Crystal Cut Glas; 
Co., Newark, and who is well known in the trade, ha: 
been engaged as buyer of James M. Stewart’s new up: 
town store on 32nd St., which he will open shortly. Mr 
Browning is a brother of Walter G. Browning, the newl) 
appointed merchandise manager of the china, glasswar 
and lamp departments of the Gimbel Bros. New Yor! 
SLOLE; 


Miss Marie Cole, buyer for Gillmore Bros., Kialamazoc 
Mich., is staying at the Waldorf-Astoria for the wee 
ant has been quite energetic in the china and glass mar 
kets. Apart from her buying ability, Miss Cole is popula 
in the trade for herself. 


Miss Margaret Boshke, of Portland, Ore., who has 
high art store and carries all kinds of Queensware, to 
has arrived at the Waldorf-Astoria, which she will mak 
her headquarters for the next two weeks. She has alread 
been quite active in the various display rooms, makin 
her selections for the coming season. 


Arthur L. Blackman, who represents Hunt Glass Work 
of Corning, N. Y., and the Quaker City Cut Glass Co., « 
Philadelphia, Pa., is showing his lines of engraved, ¢ 
crystal and colored glassware, and gold and silver deci 
rated glassware at the Raleigh Hotel, Baltimore, on F1 
day and Saturday and on the 8th of February will be 
the Stratfield, Bridgeport, Conn. “Arthur” is one of t) 
outstanding salesmen who through his attractive perso 
ality and ingratiating manner has a stream of frien 
throughout his territory. 


David Littlejohn has been a faithful employee of Geor| 
I’. Bassett & Co. for upwards of thirty years, but has nc 
accepted a position with the Kahla China Corporation, - 
new concern headed by Joseph M. Watte. No matter hc’ 
complimentary an offer he has received, he must feel sot? 
qualms of regret in severing so long an acquaintance al 
it is undoubted that his presence will be missed by his cl 
associates. However, he will not be far away, as he is? 
cover the Metropolitan district and may be a few of 1? 
towns within easy reach of the city, so he wil be able? 
run in and say “Hello” at different times. The gol 
wishes of all his friends go with him in his new job w? 
only wish him the utmost success. 

Charles P. Schuller formerly with John J. Hines, hl}, 
and other well known firms in the trade who connec' 
with the Herbert Glass & Import Co., on January | 
will cover the middle West and Southern territory i 
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he concern, Mr, Schuller is well and favorably known in 
he trade from coast to coast and should prove a valuable 
equisition to the concerns selling staff. After closing his 
xhibit at the Wm. Penn Hotel in Pittsburgh, he will 
neve on to Chicago with his samples to display his line 
t the Sherman Hotel. Finishing up there he will go 
south. 


George A. Granville, the Boston manufacturers’ repre- 
entative, who spent several days in Pittsburgh showing 
is New England customers the new Gloria dinnerware 
hape introduced at the show by Knowles, Taylor & 
<nowles, arrived in New York last Thursday on his 
vay home. His principal purpose in coming here was 
o visit his son and take in the motor boat show with 
iim. Rumor has it that before he leaves town he will 
eave an order for a yacht—another indication that busi- 
1ess must have been good in Pittsburgh. 


Another arrival in New York fresh from Pittsburgh 
ast Thursday was O. E. Spaeth, glassware buyer for 
‘The Emporium,” St. Paul, Minn. He spent a week in 
own placing orders for his firm. Besides glassware Mr. 
spaeth buys jewelry, clocks, silverware, umbrellas, lug- 
rage and small leather goods and his departments are said 
o be among the finest in his section of the country. With 
| lof these lines to look after it is quite safe to say that he 


id not waste much time while here. 


_F.L. Morecroft, head of the Ideal Cut Glass Co., Can- 
stota, N. Y., scarcely had time to catch his breath 
etween the closing of his Pittsburgh display and the 
pening of his exhibit at the Hotel McAlpin, New York 
there he has engaged his usual room for February Ist. 


| 


| On or about February Ist, Levy Bros. China Co., china 
ecorators and wholesalers, Brooklyn, will open a perma- 
ent display room and office at 35 W. 23rd St., New York, 
or the purpose of exhibiting and conducting their import 
hina business, which is a recent addition to their other 


ctivities. They will show both dinnerware and fancy 
nes, 


Harry H. Lewis to Be Manufacturers’ 
) Representative 


) Harry H. Lewis, well known as one of the trade’s most 
apable salesmen, who has been with the Rosenthal China 
“orporation, for the past two years, has resigned his po- 
tion with the firm to go into business on his own account 
5 4 manufacturers’ representative in New England. He 
‘ill represent the John J. Hines, Inc., line of decorated 
assware and lamps and shades. Negotiations are also 
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about to be closed for the representation of other well- 
known lines, announcement of which will be made later, 

Mr. Lewis will make his headquarters in Boston, but 
will do considerable traveling with his line. He is well 
and most favorably known in the trade and is destined 
to make a big success of his undertaking. 


Edmund Goerke Made Vice President 

Edmund Goerke, vice president and merchandise man- 
ager of the Goerke-Kirch Co., Elizabeth, N. J., has been 
elected a vice president and general merchandise manager 
of City Stores Co., according to A. S. Cronheim, treasurer 
of the company. 

William H. Halsey, a buyer in the Elizabeth store, has 
been named as Mr. Georke’s assistant. 

Mr. Goerke will continue to hold his position with the 
Elizabeth unit of the chain, but will have his office with 
Lipman & Storch, buying representatives of the company, 
in this city. 


H. O, Eberling on the Eberling & Reuss staff of 
Philadelphia says that they enjoyed a most successful 
year during 1925 and for 1926 have many new con- 
trolled lines which are proving very successful. There 
are six men on the selling force, including Robert 
Eberling his younger brother who makes his initial 
trip, starting March Ist, throughout the south. 


The many friends of W. P. Briggs, crockery and lamp 
buyer, for Sibley, Lindsay & Curr Co., Rochester, N. Y. 
will be pleased to learn that he is slowly but steadily 
improving. 


Salesman Association Elects New Members 

Seventeen new members were elected at a meetitng of 
the Pottery, Glass and Brass Salesmens’ Association today. 
Of this number William W. Hunter obtained eight mem- 
bers from the Ovington Brothers Co. 

The following are the new members: Paul H. Jac- 
card, Harry O. Coleman, Jack J. Mulder, John J. Gif- 
ford, Louis H. Jacobs, George Francis Nolan, Francis 
X. Coleman, and Fred Cortlang, all of Ovington 
Brothers Co. Theodore \V. Chandlee, vice-president 
H. B. Chandler Sons & Co., Baltimore. Clinton Ten- 
neyson Evans, assistant buyer for the same concern. 
Both endorsed by Howard R. Harr. Samuel R. Spe- 
rans and William De Young Kay with Nathan 
Straus & Sons., Inc. Introduced by R. E. L. Wells. 
Henry D. Guthrie, with Harry J. Thomas & Co., Inc., 
Baltimore. Endorsed by Freeman Hiscok. Charles 
E. Anderson, buyer of crockery and glass for W. T. 
Grant Co. Introduced by William H. Schreiber. 
George J. Aarson, head of stock in the China and Glass 
department of Gimbel Brothers. Introduced by Lang- 
ley Hawthorn. Hamilton H. Minnerly, salesman for 
Maddock & Miller, Inc. Introduced by William H. 
de Mars, and Vincent Harvey Hill, buyer of crockery 
and glass for B. B. Furniture Co., Billingham, Wash. 
Introduced by A. Jasmann. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Cold Weather Causes Serious Decline in Pro- 
duction Schedules of Generalware 


} \ HE severe cold weather which prevailed in the 
Eastern Ohio district for over a week caused a 
serious decline in the production schedules of many 

generalware plants. The Manufacturers Light & Heat 

Co. which supplies this territory with natural gas for 

both industrial.and domestic purposes, notified manufac- 

turers not to light kilns, and that while there was sufficient 
pressure for all domestic purposes, the industrial demand 
could not be supplied. 

This was the second time this season that gas-fired kilns 
had to remain idle because of the severe cold weather, 
which in this territory reached 18 degrees below zero the 
morning of Jan. 29th. 

There was no inconvenience suffered by manufacturers 
who use coal and fuel oil for kiln firing purposes, and the 
production in these shops continued as usual. 

Many of the generalware plants outside of the imme- 
diate district use coal for kiln firing, and there was no 
interruption in their kiln schedules. The situation at this 
time is easing somewhat, and within a few days it is be- 
lieved all plants will again be working on normal schedules. 
However, it will take several months of active operations 
for the manufacturers to regain the loss in production be- 
cause of the cold weather. 


Summit China Co. Developing Ivory Body. 


William Pope, general manager of the Summit China 
Co.’s plant at Akron, O., is developing an ivory body, but 
it is considered doubtful whether or not a new body will 
be added to the production of this plant. 

“We're doing a very heavy business in our white body 
now,’ Mr. Pope explained, “but we might as well have 
knowledge of the ivory body as a matter of business,” he 
explained. The Summit China Co. is now presenting the 
best body produced in the history of the plant. 


Warehouse Destroyed By Fire 


A warehouse at the plant of the Sherwood Bros. pottery 
at New Brighton, Pa., has been destroyed by fire, caused 
by an overheated stove. The building had not been in 
general use for many years, and was being refitted to be 
used as a new decorating shop. No damage was done to 
the adjoining buildings. The company will rebuild the 
destroyed property, and perhaps on a larger scale for dec- 
orating shop purposes. 

William Tickell in New York Next Week 

William T. Tickell, eastern salesman for the Edwin M. 
Knowles China Co., and who was in charge of the exhibit 
of this firm at the William Pitt Hotel, Pittsburgh, during 
January, will open at the Pennsylvania Hotel, New York, 


Highteen 
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next Monday, where he expects to remain two weeks. 
George T. Bratt, western representative for the same 

firm will not start over his territory until about Feb. 15th, 

opening first in Cleveland and then continuing westward. 


Harry Overlander Recovered 
Harry Overlander, dinnerware buyer for A. Eisenberg 
& Co., Inc., Baltimore, Md., was unable to visit the market 
during January on account of illness. This was the first 
market season he has missed in many years. Mr. Ovyer- 
lander, however, has recovered from his ills, and is now 
back at his desk. 


Merchandise Demand Active 
Production of dinnerware in all plants in this district 


will show an increase as soon as the “weather breaks,” 
according to the opinion of many manufacturers. The 
demand for merchandise during the January market sea- 
son was active, and all sales managers declare that the 
season proved to be the best experienced in several years, 
and especially much better than that of a year ago. 


The demand for a better grade of merchandise was eyi- 
denced on all sides, although of course a certain class of: 
buyers were in the market for the more popular priced. 
patterns. 

The new ivory body sold well, although many distrib- 
utors were more or less conservative in underwriting their 
specifications for this new line. However, early indica- 
tions are that the new ivory body shapes and patterns are 
going to be popular with the trade. 

Those plants which continue to feature white body have 
been favored with thetr usual volume of business from 
their regular customers, and a number of new accounts 
have also been opened on new open stock patterns. 

From all present indications, the generalware manutac- 
turers, regardless of location of factories, have started the 
year with much future business on file, which is bound to 
increase as the season advanced. This is therefore taken 
to mean that production records for the first two quar- 
ters of the new year will far exceed the records of 1925. 


Homer Laughlin to Increase Production _ 
On account of the demand for its new ivory body, the 


Homer Laughlin China Co. plans to increase the produc 
tion of this line at its Newell plant. Their New No. ¢ 
factory and their No. 5 shop will both be placed in the 
production of ivory. 


Colored glass sold exceptionally well this season, n0! 
only the numbers offered during the last season, but alsc 


the host of new items that have been added to all lines, 
The new colors sold well. 
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The lines shown at both hotels were removed Satur- 
lay last. Manufacturers as a rule will have the same dis- 
olay Jocations in the Ft. Pitt Hotel next year. 

Less than 100 buyers were in the market the last week 
»f the exhibit season. Many lines were withdrawn from 
the two hotels as early as Thursday last week, but all dis- 
nlay rooms were vacated Jan. 3Oth. 


The entire plant of the T. C. Wheaton Glass Co., at 
Millville, N. J., has been placed on a full production basis, 
according to reports received in this district. The factory 
was idle for about a fortnight recently during which time 
, number of repairs and readjustments were made to sev- 
eral departments. 


Speaks on Ceramic Problems 

A joint meeting of the Pittsburgh section of the Amer- 
ican Ceramic Society and the United States Bureau of 
Mines was held here a few days ago at which time Dr. 
William J. McCaughey, professor of mineralogy at Ohio 
State University, spoke on the “Fundamental Problems in 
Ceramics.” The program for the joint meeting was ar- 
ranged by Dr. E. E. Marker of Mellon Institute, Piutts- 
burgh. Officers of the Pittsburgh Section of the Ceramic 
Society have been elected as follows: Chairman, C. J. 
Rodman; vice chairman, Dr. Alexander Lofry; secre- 
ary, C. G. Dunkle; treasurer, C. E. Nesbitt; councillors, 
Dr. A. C. Fleldner, Dr. W. F. Faraghar, Dr. E. R. Wed- 
ein and Dr. Alexander Silverman. 


OuR -4ADVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’” 


HEEREN BUILDING AT EIGHTH AND PENN 
PITTSBURGH, PA. 


To Operate Star City Glass Co. 
According to information received here this week from 
Star City, W. Va., the plant of the Star City Glass Co., 
which was recently bought in at court sale for $24,000 
by Morris Kauffman and Albert Isay, of Pittsburgh, will 
be placed in operation. The property was sold on order 
of the circuit court to satisfy liens. 


Companies Take Out Group Insurance 

The management of the Lewis County Cut Glass Co. 
and also that of the Weston Glass Co., both located at 
Weston, W. Va., have taken out group insurance for the 
employes of both factories. Employes who have been 
with the several companies less than one year have been 
granted $1,000 life insurance and older employes receive a 
policy calling for an additional $250 up to the point where 
a policy will be faced at $2,500. 


Central Glass Co. Has Good Year 


At a meeting of the stockholders of the Central Glass 
Co., of Virginia, subsidiary of the Central Glass Co., es- 
tablished at Bristol, Va., and held at Louisville, Ky., a 
new board of directors was elected. In a report presented 
by President C. W. Kendle, it was declared that the com- 
pany enjoyed a prosperous year during 1925, and that the 
outlook for an exceptional good business year during 1926 
was exceptionally bright. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 
Boston Chicago 
Murt Wallace, W. B. Andrews, 


200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkineon. Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill 5453 Kenmore Ave. Telephone Ardmore 0897 
: d Chicago 
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nean & Miller Glass Co. 
Washington, Pa. 
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Buyers May Lose Individuality 
ECAUSE of the increased number of merchandising 
b syndicates now being formed, and it is declared all 
major department stores are identified with one or 
the other of such syndicates, the thought now prevails as 
to whether or not the individuality of the glass and dinner- 
ware buyer will sooner or later be submerged. 

There was some slight indication of this situation dur- 
ing the 46th annual Glass and Pottery Exhibit which closed 
here Jan. 30th. 

Manufacturers of these two lines hold the view that syn- 
dicate buying may be quite the proper thing when volume 
of a standard item is to be purchased, such as muslin, 
towels, other certain textiles for which there is always a 
steady demand, but when it comes to a syndicate order- 
ing certain open stock patterns of dinnerware or glassware 
for all stores in the syndicate a different situation is pre- 
sented. 

It has been pointed out by both manufacturers and sales- 
men that while certain dinnerware patterns would sell 
well in one community the same patterns would have no 
demand in other territories. Syndicate buying, therefore, 
according to the manufacturers will not work well in the 
group buying of either dinnerware or glassware. 

When the time comes that one individual will do all 
buying of glassware and dinnerware for a group of stores, 
then the time has arrived when the identity of the individ- 
ual buyer is lost, and his value to his local merchandising 
organization will amount to nothing more than a “super- 
intendent.” 

The situation is one that demands close study upon 
the part of department owners. The value of a buyer to a 
department store lies in his ability to study the require- 
ments of his local trade and see to it that such merchandise 
is stocked that is in demand in his particular locality. 
When the head of a syndicate group tells his “assistants” 
to buy this and that pattern, then it will be time for the 
individual buyer to begin to look about him for some 
other vocation. His value to his store has been lost. His 
identity as a buyer has been buried. 

Group volume buying of certain standard lines that 
have a steady and constant sale may be good business, but 
group buying of dinnerware and glassware is entirely 
another proposition. 


A steady increase in production is being shown at the 
plant of the Imperial Glass Co., Bellaire, O., where the 
company has had some differences with small help. Over 
25 of the 30 shops are now working, and within a few 
days it is said production will be back to normal. 
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To Move Phoenix Glass Co. Offices 


Announcement has been made that the general offices , 
the Phoenix Glass Co., which have been maintained f, 
many years in the First-Second National Bank Buildi: 
at Ninth and Liberty Ave., for many years will short 
be removed to Monaca, Pa. With this end in view, t 
company has purchased the property of the Monaca Hot 
which will be converted into an office and sample roo! 


Business Better This Year At Pitt Show 


Glass salesmen who were in charge of exhibits at t: 
Ft. Pitt and William Penn Hotels here during the Jan’ 
ary show period were a unit in the expression that yi: 
ume of business was far better this year than that book| 
during the corresponding season in 1925. A better mi: 
ket prevailed with reference to prices, and while considi- 
able crystal goods was sold, the general demand, howey , 
ran strong to the colored lines. 


Leads in World’s Production 

With a total production equal to 100 perodic kilns :: 
Laughlin Co. continues to maintain production leaders], 
in the world. With two plants in the production of 1 
ivory body and four plants producing a white body its 
taken to mean that all of these factories will be opera | 
at peak schedules throughout the year. With the erect 1 
of a new tunnel kiln at Newell, the production records { 
this interest this year will again show a decided inere e 
over those of former years. 


Demand for De Luxe Shape 

An excellent demand has been developed for the 17 
DeLuxe dinner shape of the T. A. McNicol China (. 
although considerable business continues to be booked 
its “American” shape. Both of these shapes are beg 
shown in a score of new patterns this season, which /- 
ture borders, medallions and sprays. Several over Il 
treatments are in very active movement, these latter «© 
orations being very different from anything now D«'g 
shown on the market. 


Thompson Pottery Exhibit Successful 

“We had a very successful season displaying our % 
at the- Ft. Pitt Hotel,” declared H. E. Huston of he 
Thompson Pottery Co. This was the first time this © 
tory maintained an exhibit during the Pittsburgh sl. 
The line included many items not featured by other ;1 
eralware manufacturers, and these added to the inte?s! 
of the display and created new business for the fac‘) 
that it might not otherwise have procured. | 
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Predicts Growth of U.S. Pottery Industry 

“The American Pottery industry is undergoing big 
changes right now, and the industry is going to grow and 
expand in spite of the nit-wits and the scare-cats say. It 
is going to be a big industry,” declared K. M. Smith, 
ceramic engineer in charge of the ceramic course of the 
East Liverpool High School. ‘‘Many pottery specialties 
are going to be made in the future, of which we do not 
dream today. The industry is going to spread over the 
entire country in spite of itself.” 

It is the opinion of Mr. Smith that the executives the 
industry will demand in future must be developed from the 
youth of today, and that the future of the industry holds 
much for those who become interested in the study of 
ceramics. 


The first meeting of the Western Standing Committee 
of 1926 was held in the Potters’ Association headquarters 
here last Monday night, at which time there were discus- 
sions relative to the making of certain of the new items that 
have been presented this year. The Western Standing 
Committee is composed of both representatives of the 
Manufacturers and also the National Brotherhood of Op- 
erative Potters. 


Homer Laughlin Features Two Lines 

Featuring two distinct lines, an ivory body and a white 
body, the Homer Laughlin China Co., created a display in 
its home office sample room this season that will go down 
in history as one of the most attractive ever viewed by 
buyers. From an artistic standpoint, the company has gone 
far beyond its past efforts which for years has been high- 
ly complimented upon by the entire trade. 


Heretofore the Laughlin interests have specialized in a 
white body, and have included in this line the most at- 
tractive patterns possible to obtain. But this year, however 
with the addition of an ivory body, a line of merchandise 
has been produced to appeal to all lines of trade. “Tech- 
nically correct” is the term that has been applied to the two 
bodies, which have been developed by the research de- 
yartment of this firm, and which is in charge of A. V. 
Bleininger, formerly with the Bureau of Standards, Wash- 


ington, D. C, 


. The popularity of the “Cavalier” shape of the Limoges 
-hina Co., of Sebring continues as strong as ever. This 
s a Colonial design, and has been an active seller ever since 
t was first placed before the trade. The line has been 
ightened this season by the addition of many new 
atterns, both in borders, sprays and medallions. 
. 

Ry shapes are being featured by the Salem China 

, of Salem, O., which is also a Sebring interest. At 

his plant, the company will continue to make a specialty of 
“a sets and specialites that are not featured by any other 
lant in this well known group. New patterns have been 


ldded to the line, both on the specialties and also their 
linnerware line. 


Minpro Spar is mixed underground. This in- 
sures uninterrupted deliveries. 


Reliable 


he 
ROESSLER GHASSLACHER CHEMICALCO, 


709 Sixth Ave., New York 


Philadelphia 
Kansas City 


Chicago New Orleans Pittsburgh 
Boston Cleveland Baltimore 
Trenton San Francisco 
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Income lax Department 


Conducted for THE CrocKERY AND GLAss JOURNAL 
By M. L. S—EmpMANn 
Seidman & Seidman, Certified Public Accountants 


This is the thirteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. 


taxation. 


He will answer all income tax questions that might be directed to him by our readers. 


Mr. Seidman is a well known tax expert and has written numerous articles on 


Questions should 


_be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must be 
signed by the inquirer, but no names will be disclosed in the published answers. 


as to what is to be done about 1925 income tax 
returns becomes the greater. 

The brightest outlook at the present time is that the 
new law will be passed on March 1, which will leave only 
two weeks for the circulation and filing of the income tax 
returns. That, as I say, is the brightest outlook. There 
is a likelihood that the new law will not be passed by 
March 15. What will then be the situation cannot be defi- 
nitely predicted. Undoubtedly the Income Tax Depart- 
ment will issue instructions as to just what taxpayers are 
to do. Judging by past experience, there will either be a 
general extension or taxpayers will be told to file tenta- 
tive returns on March 15, and final returns at some later 
time when the atmosphere is cleared. 

In the meantime, it is advisable that taxpayers get their 
figures in shape, ready to be placed on the return, so that 
if the blanks are released on March 1 and returns are 
required to be filed by March 15, taxpayers will be in a 
position to readily do so. 

Pending the passage of the new law, these columns will 
continue to be devoted in large part towards the answer 
of reader questions. 

QUESTIONS AND ANSWERS 
Tax on INCOME FROM INVESTMENTS AND SALE OF 
PROPERTY 

Question :—I wish to know what amount of tax must be 
paid by an unmarried woman, without dependents, whose 
income is $1400 from mortgage investments, and who has 
sold her home at an advance of $4000—M. B. B. 

Answer :—Your total income is $5400. Since you are 
entitled to an exemption of $1000, the balance of $4400 is 
subject to tax. Of this amount $4000 is subject to tax at 
2 per cent, or a tax of $80, and $400 at 4 per cent, or a 
tax of $16, making a total tax of $96. The earned income 
credit on net income of $5000 reduces your tax by $20, 
leaving a balance of tax due of $76. 

INCOME FROM Liberty BoNnps 

Question:—How much income from Liberty Bonds 
is exempt from income tax?—J. R. 

Answer :—All interest on Liberty Bonds is exempt from 
the normal taxes. In addition, the interest on the 3% per 
cent bonds of the first Liberty Loan is exempt as well 
from surtaxes. The interest on a $55,000 principal in- 


2 S March 15 draws nearer, the doubt and confusion 
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vested in the issues of the second, third and fourth loans 
is also exempt from surtaxes. Interest on these issues in 
excess of the $55,000 principal is subject to surtax only. 


Bap DeEsts 


Question :—During the past year a local bank failed. 
A new bank was organized, with the assets of the old con- 
cern, which were purchased from the receiver. Certifi- 
cates bearing no interest were issued payable over a 
period of years, to the extent of 60 per cent of the deposits, 
the balance of 40 per cent to be paid if and when collected. 

I believe I am right in claiming that the firm on whose 
letterhead I am writing can deduct their loss, as it is a 
business loss, but in my case, as I fill out an income tax 
return of the type “derived from salary,’ I see no pro- 
vision made for business losses. ‘While I am a man on 
salary, about 40 per cent of my income is from interest. 
—W.R. | 

Answer :—From the facts as stated, it appears that the 
new bank was organized with assets sufficient to pay only 
60 per cent of the deposits, so that the balance of 40 per 
cent can be written off as a partial bad debt. Such 2 
deduction is permissable under the income tax law. Ir 
your own case, such a loss is deductible as well, first, a: 
a bad debt, and secondly, it does result from a transactior 
entered into for profit. The deposit of money in the banl 
is a transaction entered into for profit, since interest i 
received on such deposits. 

EXPENSE OF MAINTENANCE OF HOME 

Question :—I have recently purchased part of a hom 
and have installed electricity and new plumbing, redec 
orated, etc. I had the roof and gutter fixed. Can I de, 
duct the costs for improvement from my income? Woulc 
I be exempt from the amount paid for half of the prop 
erty? I do not know just what part of the upkeep # 
home can be deducted—A. H. H. 

Answer :—The costs which you incurred in 4 
your home and improving it are considered investments i! 
the home and are not proper deductions from income 
If you derive any income from renting any part of th 
house, a pro rata share of expenses applicable to that in 
coine can be deducted. If the entire home is occupied b, 
you as a residence, no part of your maintenance expens 
is deductible. | 
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Stock TRANSACTION REcoRDS 
Question :-—Do the tax authorities have access to one’s 
stock transaction records, or is the return left entirely to 
the individual ?—A. H. H. 
Answer :—The tax authorities have access not only to 
your records, but to those of the stock brokers. 


Salesman’s Dinner Week From Today 


Plans have been completed and no detail overlooked for 
the annual dinner of the Salesman’s Association which 
will be held at the Hotel Astor on the evening of Lincoln’s 
birthday, February 11th. Speeches will be short and few, 
while good music will feature. 

John J. Hines, the newly elected president of the asso- 
ciation, will preside. 


PLACE BIG WHISKEY GLASS ORDER 


One of the largest orders for whiskey glasses made 
since the Volstead act became a law was booked by a 
producer during the last month, the merchandise to 
be shipped as early as possible. The order was for 
60,000 dozen whiskeys or 720,000 pieces of ware, and 
all were to be shipped to a Pacific Coast point. A 
part of the order has been forwarded, and the balance 
will be shipped as early as possible. 


A Notable Exhibit 
Something New 


“Morecroft Products”’ 


Green and Amber Glass 
Cut and Polished 


In all the latest shapes for 
the table. Items for Vanity 
tables. Many additional 
and original pieces. 
Early American 
and the New 


Dolphin Lamps 


F. L. Morecroft 


(President) 


_1s at the 


McALPIN HOTEL, Room 362 


Where he is showing a cut and decorated glass 
line that is all the vogue—from the factory of 


IDEAL CUT GLASS CO., Canastota, N.Y. 
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Charles West Talks and George Brush Plays— 
Over Radio At KDKA 


“In 1880 when the first glass show was held in the Mon- 
ongahela House at Pittsburgh Pa., there were seven lines 
exhibited and about 100 buyers visited the market. This 
year there were over 100 lines of glassware and pottery 
exhibited in two hotels in Pittsburgh and over 1,200 buy- 
ers were in the market,” declared President Charles H. 
West of the Associated Glass & Pottery Manufacturers, 
and also head of the Westmoreland Glass Co., in an ad- 
dress delivered over KDIKA, the pioneer broadcasting sta- 
tion of the world and owned by the Westinghouse Electric 
& Manufacturing Co., between 8:30 and 9 o’clock the 
evening of Friday, Jan. 29th on the eve of the closing of 
the 46th annual exhibit season. 

Mr. West went on to tell of the growth of this big mer- 
chandising event, and of the advancement that had been 
made in the production of both lines, from a quality and 
artistic standpoint. 

Following his address there was a concert on the musical 
mixing bowls, furnished by the Brush Pottery Co., Zanes- 
ville, O. This series of bowls, was arranged during the 
exhibit of the line on the seventh floor of the Ft. Pitt Ho- 
tel, and frequently both George S. Brush and Frank H. 
Vaughn played the bowls, which ranged in size from a 
small custard to a large Nu-Rock mixing bowl. 


Nurse: “Professor, a boy has arrived.” 
Professor (absent mindedly) : “Ask him what he wants.” 
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Tet Gobe China Guepany 


Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 
OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRAD 
SEMI-VITREOUS PORCELAIN 
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ME IRCEIR 


The first factory in the United States to manufacture 
thin semi-porcelain dinnerware; 
the foremost ever since. 


THE LOWESTOFT 


The only American porcelain dinnerware decorated 
with floral and other treatments 


UNDER THE GLAZE 


MERCER POTTERY COMPANY 


TRENTON, NEW JERSEY 


Agents for the middle west—E. M. Meder Company 
17 North Wabash Ave., Chicago, Illinois 
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HERE IT IS! 


C+ 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


O item in the entire line of 
Old Central enjoys a greater 
demand than this number, 
1422. Crystal Bowls, with Emerald 
or Amber Stems are regularly 
offered. Parfait, Wine, Cocktail, 
Saucer Champagne, Goblet and 
Finger Bowl comprise the line. 
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UUUVUUUHTITTUTURTITUUUGPAUTUCOUATILUUUOTRALCUGOARUUCUCOHRCUUUOATIUUUOAUELUOOUALULUUATECCeLAALLLCoE UL 


We guarantee these 
bowls as repre- 
sented. 


See Your Jobber or Write for Catalog 


CENTRAL GLASS WORKS 
Wheeling West Va. 


Old Central Quality 


The Sanitary Sugar Bow! Co. 


Manufacturers 
7704 Tioga St. Pittsburgh, U.S. A. 
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Among the pieces that excited the most comment at the Pittsburgh Show were the unique 

designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 

of new ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
| 


offered. 


‘UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
Orare. ES. TN A LL) (PRE NEGs peste Gil TT KS l 


Uisit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


The arrollton Pottery (0.7 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


SONOS SEAPOAM OA POH GAPS PONV PON OPEN GANG 


i? 
la 


No. 192134 Goblet, Twisted Optic. 


~ 


ordinary style. 

The Depth of the Bowl is unusual and 

makes for rather an aristocratic appearance, when 
combined with the Twisted Optic. 
Many pleasing combinations of colors are fur- 
nished on this Style and other Styles of our Manu- 
facture, viz; Orange Pekoe, Amber Glow, Bur- 
gundy Glow, Iridescent and with colored feet. 


See the complete line on Display 
in Rooms 539-40 Fort Pitt Hotel, 
Pittsburgh, Pa. 


Tue FEDERAL GLASS COMPANY 
Columbus, Ohio 


at : 
CT ora Goblet is somewhat different from the 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


POPOL 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 
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The Standby of Many a Housewife 


The versatile Danish blue 
color and decoration. are 
dear to every housewife’s 
heart. The Winterling ware 
is so well made that this 
number is just aS appropri- 
ate for dinner as for break- 
fast and luncheon. 


Price very favorable. Sales 
all year round. <A _ wide 
variety of pieces to choose 
from, and every choice a 
good one. 


See for yourself. 
Send for samples. 


IN ORIGINAL PACHAGES AVAIL- 
ABLE AT ONCE, AS WELL AS 
OPEN STOCK. 


WINTERLEING 
Fancy China 
Supreme in its Field 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH Froors ~ 49-51 WEST 23RD STREET, NEW York City 


Hotel requirements are best served by 
Syracuse China 


Do you know a harder man to please than a 
hotel buyer? We don’t. Arguments don’t 
mean a thing to him. He wants facts. Beauty 
alone won’t sell him china. Nor just good wear. 
He wants both. And a lot more besides. Ready 
replacement. Quick delivery. Individuality. 
When you list the hotel buyer’s requirements 
like that, you see why so many dealers are mak- 
ing big sales of Syracuse China to hotels. Hotel 
after hotel has made exhaustive comparative 
tests—and then selected Syracuse China. For 
Syracuse meets every hotel demand in a super- 
lative manner. Especially with the made-to- 
order crests, monograms and emblems for which 
Syracuse China is famous. When you offer 
Syracuse China to your hotel prospects, you of- 
fer the china that is the overwhelming favorite 
with American hotels, 


Write us for complete information 


Onondaga Pottery. Company 
Syracuse, New York 


58 E. Washington Street 342 Madison Avenue 
Chicago, III. New York City 


Syracuse China at the 
Poland Spring House. 
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Spode ‘“‘Dresden Rose” Pattern 
Bone China 


Ilustrating Spodes Stafford Shape, one of the most beautiful models ever produced in china, decorated with 
Sevres or Dresden groups, painted in rich enamel colors of pink, green and blue, edge gold. 


Stock Carried in New York Send for Samples and Prices 


COPELAND & THOMPSON, Inc. 
206 Fifth Avenue, New York 


Taking Like Wild Fire 


Glass Hen and Toy Chicks 


The vogue for reproductions has brought 
back these fascinating dishes into greater 
popularity than ever. 


No. 3 Toy Chick 


Quaint, ornamental and  useful—gives 
them a three-fold purpose in the home of 
good taste. 


To see them is to want to own them. 


Made in etched crystal and_ beautiful 
shades of amber, green or blue, with deco- 
rated combs and eyes. 


WESTMORELAND GLASS CO. 


GRAPEVILLE, PA. 


Representatives 
NEW YORK PHILADELPHIA 
H. ©: Gray: Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
| H. Py & HH. .F. Hunt, Himmelstern Bros., 
| / 41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Rd. 643 +S, Olive Street 
R. A. Keel. SEATTLE. WASH. 


. . 4039 Lincoln Ave. Himmelstern Bros., 
No. 2 medium size CHICAGO Terminal Sales Bldg. 


cmeaco orcs 1 METE, CHICAGO MARKED 


SOUTH 

CLARK ay 

STREET J. H. SMyrue, REPRESENTATIVE 
China-Glass Show Opens Monday offered at from $2.50 io $35. Sales in China, semi-porce 
HREE floors of displays in 130 rooms were in lain, stemware, salad plates and housewares were also in 
readiness for business Monday morning at the cluded. 

Hotel Sherman for the China, Glass & Gift Show, The Davis Co. began its February sales Monday of thi) 
which is being held in ‘Chicago this week. The first days week. Twenty per cent discount was given on all sets an 
registering of buyers was one handed. This is the biggest open stock in the Sale of Dinnerware. This. discount wa; 
exhibit of China and glass held here since the Congress also given on stemware and salad plates, and include 
Hotel Shows three or four years ago. large offerings in English, American, Nippon, French an 

The China, Glass & Gift Show is holding an entertain- Bavarian chinaware. Sales in household utilities, and lany 
ment, dinner and dance at the American Furniture Club, shades were also held by this store. Mandel Brothers als: 
Furniture Mart Building, Chicago, Thursday, Feb. 4. A offered 20 per cent discount on China, glassware, lamp 
large attendance is expected, reservations having been and artware in its February sale. This store offered se 
made for 500 to 600. green optic stemware at $3.50 per dozen, for one day onl 

‘Chicago department stores opened many February sales and offered shell flower lamps made of imported se; 
Monday morning. Big sales were featured by almost all shells, for $1. 
the large stores in practically every department. Marshall The Fair featured a Sale of Dinner Sets. One hundre 
Field & Co. offered The Great February Housefurnishings piece sets in four patterns were offered at $24.95. Hill 
Sales, which included dinner sets, stemware and fabric man’s featured a 100 piece dinner set of American porce 
lamp shades. Carson Pirie Scott & Co. opened its Feb- lain at $10.98 and offered 300 bridge and junior lamps a 
ruary Sales for the Home. Among the many features was $3.99. In the February sales of the Boston Store man 
a Sale of Lamp Bases, in which a variety of bases were items of home needs were featured. 


The Burley Shops held a Service Plate Sale, offerin 

Tit ttt service and course plates from potteries all over the worl: 
: in a variety of shapes and designs at a wide range 0 
prices. Service plates were priced at from $42.50 to $24, 
and dessert and salad plates at from $37.50 to $125. Th 
retail department of Pitkin & Brooks started a Februar’ 
dinnerware sale this week offering a reduction of fror 
10 per cent to 25 per cent on all open stock patterns. 

Sears Roebuck and Co. offered bridge lamps at $7.9 
and junior lamps at $13.50 in the company’s First Ann 
versary sale, which featured many values for the hom: 
The retail store of Montgomery Ward»& Co. also held 
February Sale for Homes this week. Breakfast sets ¢ 
nineteen pieces in the coronado shape were featured at $ 
The Three Wieboldt Stores, as well as many of the oth 
outlying stores, offered numerous specials in its Februat 
sales. Wieboldts’ featured its offerings in Househol) 
Needs and offered a 50 piece American porcelain dinn¢ 
set at $9.60. | 

Mr. Denison, of Becker & Ryan Co., returned recent. 
from a trip to the Pittsburgh Glass Show and the potter 
districts of that territory. 

The Morrow Co., 606 Sheridan Road, Waukegan, Il, 
was incorporated recently by I. L. Smith, George B. M 
Kibbin and Wm. A. Bradford with a capital stock of $4C 
000 for the manufacture and sale of vacuum cleanet 
washing machines, ete. 

Fred T. Renshaw, local representative for the Mono; 
gah Glass Co., Duncan & Miller Glass Co., Co-operatt 


See TUTTI LULL LLCOLOCLOCLUUALUCOUOUULUMC MUU UUMCOMMOMUUMOONOTUUU NTNU ONUUUTUMM NTNU Flint Glass (Co returned from Pittsburgh, where he he 
SS me 


Ready for Shipment— 


CUUTTUTVTTTUTTOTUOTTRUU OA UOUULUACUUOO OOO COUCH LAL 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TUTTE cher 


UUUUAUEUUTUUUUEEIA DUNCAN LATA UAAD ESDP UA TAO e 


Twenty-eight 
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wen attending the Pittsburgh Glass Show, Monday of last 
veek, 
Many Eastern china and glass people were in town “Beware the Goblets” 
ist week. Among those here are: Ed. 'C. Horst and Wm. 
1. Schlake, of the Mutual China Co., Indianapolis, Ind. ; 


trwin Frever, Wm. R. Noe & Sons, New York; T. L. [ Lookirf L 
P ( Soe ey | 


Rr r ) . “ - 5 F _ THE Finest Line 
ienor, Zane Pottery Co., South Zanesville, Ohio; R. E. | w THE WHoLe SHow / vier L 
YW T: T 2 ee PRices Lowest — 
_. Wells. and L. B. Nichols, Nathan Straus & Sons, Inc., pect DeLivenies sai T'e teal 
: _ ; r 7 a a OFF THE BAT/ TA MEMO J 
Yew york; David Caz, Henri Lavallard, New York: 4 Bian! BLAH! Bld E 2g Cy 
\rthur J. Palmer, G. Granata & Co., New York; Hugo W. = y 
ta Ka ( el 


schmidt, Hugo W. Schmidt Co., Detroit, Mich.; F. W. 
Joeckel Art Industries, Inc., New York; Ernest E. Smith, 
*) Ay Muth & Sons, Buffalo, N. Y.; Chas. P. Schuller, 
ferbert Glass & Import 'Co., New York; and Lloyd A. 
feiffer and Edgar H. Rue, Little Jones Co., New York. 
The United States Glass Co. beside the new lines shown c* 
t the Pittsburgh Show, will have many new items to ex- Ty! 
ibit at the Glass, Pottery, Lamps & Housefurnishings 
\ssociation Market Event, which is being held at the local 
ermanent show rooms for two weeks, according to Wal- 
er B, Lazure. A new poppy decoration on white satin is 
inusually attractive. 


E. M. Brickell, recently named receiver for the Ohio PETER POTTER SAYS: Some places are selling 


lass Products Co., at Massillon, O., has been authorized liquor in cups these days—beware the goblets ’ll get 
iy the common pleas court of Stark County, Ohio, to con- you if you don’t watch out. 


inue to operate the factory, and to make a report to the 
ourt on Feb. 13th of the conditions as they may exist at 
hat time. 


WHAT TO BUY A DIRECTORY OF 
AND WHERE TO THE PERMANENT 
BUY IT IN — DISPLAY ROOMS 


—Alex Frasier, H. C. Fry Glass Co. 


FOSTORIA GLASS CO. EARL pe phi AND IRA A. JONES CO. 
Chicago Display, 806-7-8 Masonic FI PetiT dineeee 9 North Wabash Avenue 
' Temple ECONOMY GLASS CO. ERCULSseeD a: 
Lot Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
Etchings oe eet ale Phone OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 
THESEBRING POTTERY CO. THE UNITED STATES 
SEBRING, OHIO This “card” b Paeaer e GLASS CO. 
Cuas. L. SesrinG, President ear CO Oe eae : 30 E. Randolph Street ; 
W. L. GERALD, Chicago Representative big dividends. Phone Wabash 0860 Walter B. Lazure, Chicago Representative 
666 Lake Shore Drive OUR CHICAGO DISPLAY ROOM CON. 
FURNITURE MART for rates. TAINS COMPLETE SAMPLE LINES 


_ Phone: Superior 4100 Room 930 DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


Tt. M. MEDER CO. 


Direct Representatives for Conti- 


nental Silver Co.; Paden City Pot- ROSENBERG & LURIE 

tery Co.; Buckeye Aluminum Co.; We now have available about 1,400 
Jeannette Glass Co.; Perfect Glass square feet of desirable space suitable 
Co.; F. S. Lowry Pottery Co, for china, glass and housefurnishing 


Inc.; Buffalo Manufacturing Co.; : ; 
Ebenezer Cut Glass Co.; Maryland display rooms. For details apply to 
Glass Co.: Mercer Pottery Co.; 178 W. Jackson Blod. 
Canonsburg Pottery Co.; The Phone Wabash 6589 
George Ross Co.; Peoria Metal 

Specialty Co.; Muncie Clay Prod- 

ucts Company. 
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| 
| 
| 
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Wi VAL ON alee Ee oD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


GOOD SALESMEN WANTED 


ALESMEN, for the Coast, South and Northwest for our 

decorated and etched china line. Only good men need apply 
who have a large trade. Le Roy Art Studios, 1405 Grace St., Chi- 
cago, Ill. 


HOTEL CHINA SECONDS WANTED 


ANTED—Underglazed vitrified hotel china, firsts, seconds 

and thirds. All one decoration, either prints or band. Can 
use two or three thousand dozen monthly, or may contract for 
entire output of small pottery. Box No. 529, care of CROCKERY 
AND GLASs JOURNAL. 


CHINA SALESMAN WANTED 


ANTED—Chinaware Salesman who has had at least five 
years’ experience with Semi-Vitreous Porcelain Dinner- 
ware Line. Territory East and South. Product high grade. 
Square treatment. Address Box 530, care CRocKERY AND GLASS 
JOURNAL. of 


Buyers in New York 


JANUARY 28, 1926 
H. Kohnfelder, house furnishings, toys, Kaufmann & Baer Co., 
Pittsburgh, Pa., 404 4th Ave. 
G. V. Dalrymple, silverware, The Emporium, San Francisco, 


Calif., 1440 Broadway (Assoc. Mdsg. Corp.). 
JANUARY 29, 1926 
J. T. Atkins, housefurnishing, Auerbach Co., Salt Lake City, 


Utah, lamps, 333 7th Ave. (John M. Biggins, Inc.). 
I. Lehnbeuter, toys, Blackwell, Wielandy Book & Stationery Co., 
St. Louis, Mo., Latham. 


G. A. Searle, crockery, silverware, cut glass, Schuneman & 

Evans, Inc., St. Paul, Minn., 220 5th Ave. (F. Atkins). 
FEBRUARY 2, 1926 

W. E. Max, housefurnishings, The May Co., Los Angeles, 
Cal., Broadway. 

C. H. Hunter, silverware, J. Bacon & Sons, Louisville, Ky., 23 
1D, Aside) She, (WS Uh, [intone 

W. J. Juhan, Jr., housefurnishings, toys, Union D. G. Co., 
Macon, Ga., 105 Madison Ave. (Mdse. Reporting Co.). 

G. E. Hlaver, lamps, Boston & Big Store, Marion, Ind., 415 W. 


30th (B. EF. Levis)). 
J. E. Grundy, lamps, silverware, Uhler-Phillips Co., Marion, O., 
1150 Broadway (F. Lilienthal & Co.), Pennsylvania. 
Miss Kircher, silverware, F. & R. Lazarus & Co., 
Ohio, 1440 Broadway (Assoc. Mdstg. Corp.). 


Columbus, 


Ras: oa See oe Emery Bird Thayer, D. G. Go. 
Kansas City, 25 Madison Ave. 

ae 1 eae toys, Jones Dept. 
23 ee 2oth st. (Wel icnott): 

A. Gibson, silverware, Rollman & Sons Co., Indianapolis, id, 
WIAA, WW Shshday SHE (Littman & Storch, 14th floor). 

Miss Storey, ‘silverware, S. Ayres & Co., Indianapolis, 
1440 Broadway (Assoc. Mdsg. Conpa)e 

A. H. Riker, housefurnishings, china, lamps, toys, Wurzburg 
ID), (&. (Gos. Grand Rapids, Mich., 32 W. 35th St. (Jay & Co.), 
JenG: Anthony, housefurnishings, china, glassware, Fort Worth, 
Texas, W. C. Stripling Co., 333 7th Ave. (J. M. Biggins, Tne), | 

Mr. Blakley, housefurnishings, G. W. Newman D. G. Co., Em- 
poria, Kan., 105 Madison Ave. (Mdse. Reporting Co.). 


y 


{ 
I 
; 
M 
| 


Store, Kansas City, Mo., 


Ind., 


T. Halpern, housefurnishings, toys, Stix Baer & Fuller, St. 
Louis, Mo., 455 7th Ave. 
S. Nathan, housefurnishings, Nathanson Bros. Co., Toledo, O., 


M. Friedlander, toys, 131 W. 35th St. (Hoffman & Hartblay). 

Mr. Doughty, housefurnishings, Vandever D. G. Co., Tulsa, 
Okla., 333 7th Ave. (J. M. Biggins, Inc.). 

W. C. Mansell, housefurnishings, V. C. Thompson Co., War- 
fens Ob roztell: 

J. Bason, housefurnishings, Palais Royal, 
455 7th Ave. (Kresge Dept. Stores, Inc.). 

C. W. Neyhard, china, glass, housefurnishings, C. H. Yeager 
Co., Akron, O., 105 Madison Ave. (Mdse. Reporting Co.). 

C. E. Salisbury, housefurnishings, glassware, china, lamps, toys, 
W.M. Whitney & Co., Albany, N. Y., 27 W. 33rd St. (Fellows 
Buying Corp.). 

J. G. Harris, silverware, W. F. Gable & Co., Altoona; Pa., 240 
Madison Ave. (Mdse. Reporting Co.). 


Washington, D. C,, 


L. Mendels, toys, Mendel’s Braddock, Pa., Pennsylvania. 
FEBRUARY 3, 1926 
Miss E. M. Howard, silverware, Halle Bros., Cleveland, Ohio, 


229 5th Ave. (F. Atkins). 
S. W. Perry, toys, F. & R. Lazarus & Co; 
1440 Broadway (Assoc. Mdsg. Corp.). 
F. Morrison, housefurnishings, toys, Parks, Belk Co., 
N..C(O'to 11, Ay MD), 117 We oer. 
Miss M. E. Walsh, lamps, cut glass, 
Co., Denver, Colo., 35 W. 39th St. 
L. Neubrik, china, glassware, 


ou 100 W. 32nd. 
Tale Gill, china, glassware, lamps, Emery-Bird, Thayer, D. a 


Columbus, Ohio, 
Concord, 
Daniels & Fisher Stores 


Crowley-Milner Co., Detroit, 


COs: “Kansas City, Mo. 25 Madison Ave. 
H. E. Greenwood, housefurnishings, toys, Muller Co, Lake 
Charles, La., 128 W. 31st. (Kirby, Block & Fischer). 
E. F. Loge, housefurnishings, china, Hager & Bros., Lancaster, 


Pa., 315 4th Ave. (D. G. Alliance). 


G. S. Rossie, toys, May Co., Los Angeles, Calif., 1115 Broad- 


way. 
H. Lehman, toys, Kaufmann & Baer Co., Pittsburgh, Pa., 404 
4th Ave. 


K. G. Hudson, housefurnishings, toys, Hudson-Belk Co., Raleigh, 
117A Wissrde (OntonlleeAy Vis) 

C. H. Bidelman, china, lamps, H. B. Graves Co., 
McAlpin. 

Miss M. F. Grobe, silverware, Bannon’s, 
128 W. 31st (Kirby, Block & Fisher). 


Rochester, Pa., 


Inc., Stora Minn., 


Mr. Henry, housefurnishings, toys, J. L. Hudson Co., Detroit, : 5 
Mich., 1440 Broadway (Assoc. Mdsg. Corp.). Have you a Suggestion for Peter Potter: 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


os EE Ee a ge fancy 
RDC se one ga. oles «\uidl's «ed» plain 
SOE Aa ee a octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


THE NO. 149 “ALLAH” 


Big Value Cigarette Smoker’s Set 


FOUR-PIECE smoker’s set consisting 
A of large glass tray, two smaller ash 

trays and an artistic holder in which 
a package of any popular cigarettes just fits. 
Made of beautiful clear pot glass fire polished, 
in crystal, green, amber and amethyst, to re- 
tail at $1.00 a set. This is the sort of value 
the public is looking for now, so place your 
order early for this gift and holiday item. 


< THE NEW MARTINSVILLE GLASS MFG.Co. 


Nrw MARTINSVILLE,W. VA. 


You can see the leading 
pottery lines in one building 


The Fitth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
sclect. your stock for the en- 
tire season. This centraliza- 
tion of buying opportunities 
combined with the unusual 
Coxivenicice of [Location 
bringseto Lhe Fitth Avenue 
Building the great bulk of 
out-of-town buyers. 


fivoeclevated lines are 
within two blocks. There 1s 
a subway ‘entrance in the 
building... Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
ftieome youriace - lines. and 
busses pass the door. 


The FIFTH AVENUE 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


Thirty-one 


Thirty-two 
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VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


aor use Liv 


RESTURANTS 
RAILROADS 


SILHOUETTES 


Distinctive 


Refreshing 


Different 


Breakfast ware, tea _ sets, 
salad sets are all included 
in the many items in this 


February 4, 1926 


STHAMSHIPS new creation, — conceived 
HOSPITALS by John Steventon & Sons 
El OT Elo for their Royal Venton 


Ware. 


> -GhUBSe 
N 


See the samples in our showroom. 


Specials in 
domestic 
dinnerware 
and 

hotel china 


The Sendar Company 


35-37 West 23p Sr. 
New York City 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


New No. 12 


No. 157 


MANUFACTURED BY 


COLLINS & WRIGHT, |! 


PITTSBURGH, PA. 


nc. 


EASY TO 


WILL NOT 
dephi CLEAN 
BrACK NO OUTSIDE 

PETTY, THREADS TO 


GATHER DIRT 


Be 
No. 282-2 


February 4, 1926 


———___—_ 


CROCKERY AND GLASS JOURNAL Thirty-three 


See the Eahibit at the 
Mc Alpin Hotel 


Rooms 461-463 
This week and next 


round out | 
Unique Service | JAMES ee GORDON 
with | Representing: 


Economy | The Knowles, Taylor & 

Tumblers | Knowles Co. 

pay one of eo: | Sterling Glass Co. 

ing feature t ll k ‘1° ‘ 

iiamon's?? BAe Houses in Utility Glass Works 
Pittsburgh is thecrackled Economy | 


Tumbler that welcomes each guest. Extends you a hearty invitation 
Different from theordinary pressed i 


or blown Tumbler and the adver- 
tising they bring is worth the en- 


tire cost. Yet the patented shape For ten days beginning Feb. Ihe". 
and the tough lead blown glass 


decrease breakage and save many | Mr. (GORDON will exhibit his 


a replacement. | 


BeOOMY Che Co. | various lines at the 
Morgantown, W. Va. | A A e 
Benjamin Franklin Hotel 


ECONOMY TUMBLERS (i iiicazacecaacee 


“JUST WHAT THE NAME IMPLIES” 


A Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
UsS:-A; 


A Monthly Department | 


SOMETHING GNEW _ tissat esctuints 


New Goods*:) 


A New Etching on Water Sets A New Salad Set in Four Colors 


The “Apollo Diana” table glass- 
ware from the Umted States 
Glass Co.s factory shows a 
bright and snappy fine plate 
etching with a thin line gold 
encrustation. 


Polished Cast Brass Lamp 


This twisted optic salad sect is 
generous in sige, has 14 in. 
dish, a mayonnaise bowl, and 
six § in. individual plates. The 
set 1s made by the Imperial 
Glass \.Cos, tBellaxze (Os inn 
Golden Green, Imperial Green, 
Amber and a new shade “Rose 
Marie” of rose tint. It 1s prov- 
ing popular. 


The New “Apollo” Dinnerware 


The Dresden Pottery Co., E. 


This new lamp is 26 in. tall, is Liverpool, O., are offering a 
usually sold in pairs and has most attractive new shape in 
beautiful gold metal cloth shade many open stock patterns. The 
14 in. diameter. From Wm. R. Dresden Rose patterns shown 
Noe & Sons’ factory. here is proving a good seller. 


Thirty-four 
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Thirty-five 


The “Lowestoft” in Ivory Body 


This is a new 
shape made by 
the Mercer Pot- 
tery Co., Tren- 
LOVE Gate. LE 
has a wnique 
feature m_ its 
handles which 
are made of plaited strips of 
clay, as may be scen in the il- 
lustration. The body is of thin 
semi-porcelain with floral and 
other treatments. under the 
glaze. 


New “Athena” Dinnerware Shape 


Art, individuality and utility are 
combined in the new shape 
from the potteries of The Pope 
Gosser China Co., Coshocton, 
O. The decorations are color- 
ful and appealing. 


The Dolphin lamp is new this 
season. The stiff accordion 
pleated shade is in cretonne cf- 
fect and with the crystal sup- 
port makes a fascinating light- 
ing decoration. Made by the 
Ideal Cut Glass Co., Canastota, 
Se 


The SOMETHING NEW Department of 
the CROCKERY AND GLASS JOURNAL 
was started last month as a regular monthly 


feature. 


Its success, judging from comments received, 


has been instantancous. 


The CROCKERY AND GLASS JOURNAL 
will be pleased to receive cuts of new goods for 
publication in these pages. Where photographs 


are sent the cost of making cuts will be charged. 
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“* Ceramic Dictionary”’ | ‘all Reputation 


Caperhiet built upon 
By C. M. Franzheim service c quality 


REPRESENTATIVES 
D. KING IRWIN, 
200 Fifth Ave., New York 
E. J. NICKEY, 
204 Grand Ave., 
Milwau 


A practical, concise treatise of E, E, WILGUS 


Rms. 


. 35-36-37, 
111 Summer St., Boston, Mass. 


Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


f 


| ae NATIONAL CHINA Co. 


45 East 17th St. New York | SALINEVILLE. OHIO. , 


Demarest Publications, in. 


Publishers 


L’UNION CERAMIQUE 
LIMOGES, FRANCE 


Pattern No. 8577 


can Gi are 
SS ot ht aie es 
Sagres 


One of the best selling 
patterns” in F 1 emgae 
Dinnerware brought 
out in many” ay rdays 


Stock on hand. Prices 


on application. 


JUSTIN THARAUD, Inc. 


Sole Agents 


24 West 23d St. NEW YORK 


Telephone Gramercy 5150 
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S a special service to its readers the CROCKERY AND GLASS JOURNAL with each 


issue will publish a complete list of New Businesses, Failures, Fires and Firms Re- 
tiring from business. 


Sometimes postal officials, even in medium-sized towns, are unfamiliar with new concerns whom we 
report, and therefore return mail marking it ‘“‘Unclaimed.’”’ We suggest that in addressing envelopes to 
concerns who are successors to others, that the envelopes state not only name of successor, but prede- 
cessor also, thus:— , prede 
John Jones Co., 

Successor to James Smith, 

Janesville, Wisconsin. 

We further suggest that in mailing envelopes to new concerns, the envelope be marked “ 

Hold Until Address Is Filed, If Unable To Deliver.’”’? A rubber stamp reading A this pins ire ie 
In addressing new corporations, matter should be sent care of the incorporator whose address is given on ia 
report, according to the address given. 

We are doing our utmost to prevent errors, and have many expressions from concerns who use our 
service in which they say matter returned is negligible. We double-check every item reported. We com- 
pare every town with an official post office guide to make certain of the correct spellings, insertion of rural 
delivery routes, etc. We specify counties. We keep constantly before our 8,000 correspondents the neces- 
sity of using the greatest care in submitting names and addresses. We check up all changes against our 
records previously received. 

Further information concerning the businesses listed below may be obtained by addressing the Editor, 


CROCKERY AND GLASS JOURNAL, 45 East 17th Street, New York. No charge will be made for this 


service. 


New Businesses tg Further advice to follow concerning pee Butler, Decker, Ind. Knox Co., 
. I . op. 
ALABAMA Lucile M. Tripp, 3082 University Ave., F. W. Woolworth Co 19- S i 
Green & Prince, 3rd Ave. bet. 20th and San Diego, Cal. San Diego Co. Fancy and St., Elkhart, Ind. Elkhart a 5 aa it 
Yst St., Birmingham, Ala. Furn., lamps, art gods. cent store. Hdats. at 755 Broadway, New 
etc. Inc. cap. $10,000. Old Concern. ; Max Verschleiser, 9th and Hill Sts., San York City. ‘ es 
Latimer, Ellis & Barnsker, Carbonhill, Diego, Calif. San Diego Co., Dept. and The Stano Co., Garrett, Ind. Dekalb 
Ala. Walker Co. Gen. mdse. : Gen. mdse. Will erect 12 sty store bldg. Co., Gen. mdse. 
Hugh Albright, Haleyville, Ala. Winston Work to start in abt. 1 mo. Will be occ. F. W. Woolworth Co., Hammond, Ind. 
Co. Gen. mdse. by the abv. business. Further advice to Lake Co., 5 and 10 cent store. Hdats. at 


W. N. Crumpston, Haleyville, Ala. Win- 
ston Co. Gen. mdse. ; 

Johnson Boland Mercantile Co., Mont- 
gomery, Ala. Dept. store and gen. mdse. COLORADO 
Inc. cap. $5,000. Paid $2500. Inc., T. J. and Mrs. Wells Duff, 121 S. Pikes Peak, Flor- renceburg, Ind. Dearborn Co., Varieties. 
Mrs. Annie Johnson. and others. In the ence, Colo. Fremont Co. Art gds. Williams & Son, Mulberry, Ind. Clinton 
eee, eck and fixt: R. N. Saidy, 580 16th St., Denver, Colo. Co., Hdw. and lamps. 

ARKANSAS Rugs, Novelties, lamps, etc. In bus. at McLellan Store, 216-218 S. Walnut St., 


follow concerning lessee. } 
Hawkins & Williams, 945 Clement, San 
Francisco, Cal. Rugs, furn., lamps. 


755 Broadway, New York City. 
Geo. Hammond, 435 Massachusetts Ave., 
Indianapolis, Ind. Furn. and lamps. 
Mrs. Emma Gerkin, 2!8 Tate St., Law- 


T. X. Bassett, Bradford, Ark. White (Gor abv. location. Will open branch at 912 16th Muncie, Ind. Delaware Co., 5 and 10 cent 
Gen. mdse. St. store. Hdats. at 455 7th Ave., New York 
M. McGinnis, Evening Shade, Ark. Sharp CONNECTICUT City. 


Co. Gen. mdse. Reported. Will disc. bus. 
at Cave City and open new store here in 
abt. 6 wks. Further advice: Erecting new 
store bldg. ; 
Cates Bros., Haskell, Ark. Saline Co. 
Gen, mdse. ’ 
Woodyard Merc. Co., Hoxie, Ark. Law- 
rence Co. Gen. mdse. ; $ 
The Bower Cash Mercantile Co., Lin- 
coln, Ark. Washington Co. Gen. mdse. 
Mrs. J. R. Purifoy, S. Main St., Malvern, 
Ark. Hot Spring Co. Gift shop. ; 
Freeman’s Chain Stores, 314-16 Main St., 
N. Little Rock, Ark. Pulaski Co. 5 and 10c. 
store. Abv. operate chain of 13 stores with 
hdqts. at West Plains, Mo. ‘ 
Mrs. Will Loyd, Pryor Bldg., Pottsville, 
Ark. Pope Co. Varieties. ‘ 7 
Rogers Hardware & Furniture Go... W. 
Walnut, Rogers, Ark. Benton Co. _Hdwe 
and furn. Lamps, hsfgs. Will open in abt. 
30 days. Bldg. being remodeled. Now in 
bus. at Stillwel, Okla. Add. mail there. 
Park View Gift Shop, Mrs. A. E. Wright 
Prop. Sulpher Springs Ark. Banton Co., 
Gift shop and china. : 
O’Dwyer Bros.. Texarkana, Ark. Miller 
Co., Dept. Store. Will occ. bldg. being 
erected on Pine and 3rd Sts. 


CALIFORNIA 

E. L. Guenther, Arcadia, Cal. Los Ang- 
eles Co. China, toys, etc. 

Penn Art Shop, Mrs. M. S. McHinch, 
Prop. 317 E. Glenoaks Blvd., Burbank, 
Cal. Los Angeles Co. Art shop. 

Geo. H. Goyette, 1022 S. Brand Blvd., 
Glendale, Cal. Los Angeles Co. Hdw. and 
var. Hsfgs, lamps, china, and glass. 

Harking & Goodan, Inc. 300 H. Laughlin 
Bldg., Los Angeles Cal. Gen mdse. Inc. 
Cap. $50,000. 

H. B. Peckham, 3153 Glendale Blvd., Los 
Angeles, Cal. 1 cent to 49 cent store. Bldg. 
how under construction. 

Harris-Steinart, MacKenzie Bldg., Indio, 
Cal. Riverside Co. Gen mdse. 

Mrs. Ernest A. O’Donohoe, 618 W. 8th 
St., Oak Cliff, P. O. Dallas, Tex. Dallas 
Co., Gift shop. 

S. H. Kress & Co. SIW. 14th & 
Broadway, Oakland, Cal. 5 and 10 cent 


Store. Will erect store and office bldg. at 


abv. location to cost $250,000. Above oper- 
ate a chain of stores with hdqts. at 350 
Broadway, N. Y. 

W. Kunkle, 2804 Park Blvd., San Diego 
Calif. San Diego Co., Varieties. Will erect 
new store bldg. at 818-24 W. Washington 
St. to be occupied by aby. bus. when com- 
pleted. Cost $8,000. Work to start in abt. 


Weiner, of Hub 5-10-25 cent Stores, 640 
Arch St., New Britain, Conn. Gen. mdse., 
varieties. Will open new branch at 128 
Main St. Ansonia, Conn. 

FLORIDA 

Bessie Kliman, Dania, Fla. Broward Co. 
Gen. mdse. 

Railey-Milan Hardware Co., 25 W. Flag- 
ler St.. Miami, Fla. Dade Co. Hdwe. and 
hsfgs. In bus. at abv. add. Will erect 3-sty. 
branch store at 3726 N. E. 2nd Ave.,, Buena 
Vista, Fla. (R. D. From Miami) Dade Co. 
540). 

Miami Department Store, S. W. Cohen, 
in charge, 336-40 North Miami Ave., Miami, 
Fla. Dade Co. Dept. store. 

GEORGIA 

Ingram Harden, 239 West Fair St., At- 
lanta, Ga. Fulton Co. Gen. store. 

W. R. Combs, Bowdon, Ga. Carroll Co. 
Gen. mdse. 

R. P. Crawford, Cumming, Ga. Forsyth 
Co. Gen. mdse. 

H. W. Biggerstaff, Kibbee, Ga. Gen. 
mdse. Opening new store at Vidalia, Ga. 
(Toombs Co.) 

Goins & Smith, Clinton, Road, Macon, 
Ga. Bibb Co. Gen. mdse. 

ILLINOIS 

Aquatic Gift Shop, Mrs. G. R. Wunder- 
lich, Prop. Gift shop., Cairo, Ill. Alexan- 
der Co. 

The Dearborn Novelty Shop, 502 S. 
Dearborn St., Chicago, Ill. Novelties. 

Royal Furniture & Novelty Co., 1939 W. 
North Ave., Chicago, Ill. Novelties, furn. 
and lamps. 

S. S. Kresge Co., Decatur, Ill. Macon 
Co. 5 and 10 cent store. Hdgts. at Kresge 
Bldg. Detroit, Mich. 

Theodore Mason, 80 Galena Ave., Dixon, 
Ill. Lee Co. Hdwe, kitchen supplies and 
glassware. 

Ellisville Mercantile Co., Ellisville, Il. 
Fulton Co., Gen mdse. 

Miss LaVonne Field, 208 Hill Arcade 
Bldg. Galesburg, Ill. Knox Co. Gift shop. 

Baird-Swannell, Inc., 286 E. Court St., 
Kankakee, Ill. Kankakee Co. Hdwe, lamps 
and hsfgs. In the mkt. for equipment. 

Wm. Wilkey, Mackinaw, Ill. Tazewell 
Co, Furn. and lamps. 

Niles Center Mercantile Co., Niles Center 
Ill. Cook Co., Gen. mdse. 

June Novelty Shop, 104 S.. Harlem Ave. 
Oak Park Ill. Cook Co. Novelty & Gift 


shop. 
INDIANA 
Harsh Bros, Inc.~ Anderson, Ind. Madi- 
son Co., Dept. store. 


Karl Hillman, Main St., North Manches- 
ter, Ind. Wabash Co., Hdw. and hsfgs. 
_Frank Linn, Packerton, Ind. Kosciusko 
Co. Gen. mdse. 

The Hymson Department Store, Peters- 
burg, Ind. Pike Co., Gen. mdse. Aby. in 
bus. at Louisville, Ky. Will open branch 
hete. a 
Mrs: Cora Gimbel, 517 E. Elm St., Union 
City, Ind. Randolph Co. Gen. mdse. 
_Waldnar Heinlick, Walton, Ind. Cass 
Co., Hdw. and hsfgs. 


ILLINOIS 


Kuhn Bros., Princeville, Ill. Peoria Co. 
Hdwe. and hsfgs. 

_W. T. Grant Co., Quincy, Ill. Adams 
Co, 5 and 10 cent store. 

Karp & Co., 507-11 Maine St., Quincy, 
Ill. Adams Co. Dept. Store. Will erect 
2 sty. bldg. J. A. Oberman, owner. Abv. 
will open in abt. 3 months. 

J. C. Penney, 615-617 Main St., Quincy, 
Ill. Adams Co., Gen. mdse. Hdqts. at 
370 7th Ave., New York City, N. Y. 
Scripps Bros., Rushville, Ill. Scuyler Co. 
Dept. store. 

Union Variety Store, H. C. Brice, Secy., 
Rushville, Ill. Schuyler Co. Varieties. 
_H. E. Zeaman, Silvis, Ill. Rock Island 
Co., Gen. mdse. 

S. S. Kresge Co., Streator, Ill. LaSalle 
Co. 5 & 10 store. Hdqts. at Kresge Bldg., 
Detroit, Mich. ; : 
_J. C. Penney Store, Taylorville, Ill. Chris- 
tian Co. Gen. mdse., toys. Hdqts. at 370 
ith Ave., N. Y- 

O7 G.G& E.  B.” Maze, Tower Hill, 
Ill. Shelby Co. Hdwe. & hsfgs. 

IOWA 

Max Wasserman, Bagley, Ia. Guthrie 
Co. Gen. mdse. 

F. W. Woolworth Co., 212 W. 2nd St., 
Davenport, Ia. Scott Co. Hdqts. at 755 
Broadway, New York City. 

J. E. Carr & Chas. Ballantyen, Garden 
Grove, Ia. Decatur Co., Gen. Mdse. 

Gray's Hardware, Ida Grove. la. Ida Co. 
Hdwe. & hsfgs. 

The Specialty Shop, Mrs. Ella Van De 
Garde & Miss Gertrude Van Der Pol, 
Props. Sioux Center, Ia. Sioux Co., Gift 
Shop. Add. mail to Boyden, Ia. 

Fred Bahr, Wilke, la. Hardin Co., Gen. 


mdse. 
KANSAS 
Mrs. F. E. Thompson, Ashland, Kans. 
Clark Co. Racket store. 


Mrs. F. E. Thomas, Melyneux Bldg, 
Ashland, Kans. Clark Co. Varieties. 


Thirty-eight 


The Economy Store, A. A. Ward & Wm. 
Lugenbeal, Pr ops. Independence, Kans. 
Montgomery Co., Gen. mdse. 

Ro Koy Byes Olathe, Kans. Johnson Co. 
Varieties. 

Overland Park Variety Store, Frye Bidg., 
Olathe, Kans. Johnson Co. Varieties. 
KENTUCKY 
The Citizens Hardware & Implement Co., 
Bowling Green, Ky. 

& lamps. 

Walker Megown Co., 312 E. 3rd Si., Lex- 
ington. Ky. Fayette Co. Hdw. & hsfgs. 

Porcelain & Enamel Co., James Gould, 
16 S. Main St., Louisville, Ky. Porcetain, 
enamel ware, hsfgs, etc. 

E. R. Bell, Monticello, Ky. Wayne Co. 
Varieties. 

T. D. Flanagan, Russell Springs, Ky, 
Russell Co., Hdw. & hsfgs. 

T. B. Duncan, Shelbyville, Ky. Shelby 
Go., Burns hse: furng. 

LOUISIANA 
Morgan & Lindsey, Crowley, La. Acadia 


Co. Varieties. 
MAINE 

W. B. Dodge, Hallowell, Maine. ‘Senne- 
bec Co. Gen. mdse., 5, 10 & 25 cent vare- 
jeties. (Intends to est. chain. of stores). 

W. T. %Grant” Coi,.° 28-29" W.* 28rd St, 
New York City (hdqtrs.) Varieties & gen. 
mdse. Will take possession of their new 
store at Lewiston, Me. 

Dover Hardware Company, coz Forrest 
R. Treworgy, Milo, Mainz, Piscataquis Co. 
Hdwe., lamps, hsfgs, ete. 

MARYLAND. 

Mrs. Bettie Thomas, Bakersville, Md. 
(Fairplay R. D. 1) Washington Co. Gen. 
store. 

S. S. Kresge, Detroit, Mich., thdqtrs.) 
Varieties. Will open new branch at 505-7 
N. Gay St., Baltimore, Md. 

Geo. W. Mills, Charlton, Md. Washing- 
ton Co. Gen. mdse. 

Harper Rankin, Main Si., Westernport, 
Md. Allegany Co. Hdwe. & hsifgs. 

MASSACHUSETTS 

F. W. Woolworth Co., Woolworth Bldg., 
(hdqtrs.) New York City. Varieties. Will 
open new branch, at Harvard St., Coolidge 
Corner, Brookline, Mass. (Norfolk Co. 
88M.) after March 15th. 

Simon Carpenter, Elm St., Baldwinville. 
Mass. Worcester Co. Gen store. 

Bianca Nataldi, 285 Huntington Ave., 
Boston, Mass. Suffolk Co. Gifts. 

Samuel M. Terk, M. Lurie & Co., North 
Adams, Mass. Dept. store 1-18-26. (former - 
ly mgr. of abv.) will open own bus. in 
Schenectady, N. Y. (Schenecta:ly Co.) abt. 
March 19th as Pleasant: Department Store. 

W. Czechowski, Burns Block. Main St., 
Webster, Mass. Worcester Co. Gifts, 

Hie. .Grantsi@o),- 928-292 EW eee sede. 
(hdqtrs) New York City. Gen. mdse. & 
varieties. Leased premises at 305-307 Moc- 
dy St., Waltham, Mass. (Middlesex Co. 
31M.) together with 1 sty. & basement 
add. to be built in the rear. 

MICHIGAN 

The Lewis General Store, I. O. O. F. 
Bldg. Deckerville, Mich. Sanilac Co., Gen. 
Mdse. 

The Huff Hardware Co., 4434 Toy Reda, 
Detroit, Mich. Hdw & hsfgs. 

Richard Borg, Inc. 206 duron Bldg., 
Detroit, Mich. Novelties. 

The Baxter & Hunt Co., 2027 S. Division 
Ave., Grand Rapids, Mich. Hdw. & hsigs. 

ik © Penney Co., Washington St., Mon- 
roe, Mich. Monroe Co. Gen. mdse., toys. 
pice at 370 7th Ave., New York City, 

Roy H. Hagerman, Williamston, Mich. 
Ingham Co., Gift Shop. Will open in bldg. 
formerly occ. by Krumbeck Jewelry Store. 
as soon as remodeling is compl. 

MINNESOTA 

J. C. Penney Co., W. Duluth, Minn. 57th 
Ave. & Grand. Gen. mdse., toys. Moved 
to above location from 23 Central Ave. 
Hdats at 370 7th Ave., New York City. 

Glen Strader, Grand Rapids, Minn. Itasca 
Co., Furn., hsfgs. & lamps. 

Freiheit’s General Store, Zumbrota, Minn. 
Goodhue Co. Gen. mdse. 

J. Larson, Litchfield, Minn. Meeker 
Co. Gen. mdse. 

F. W. Woolworth Co., 1411 Nicollett Ave., 
Minneapolis, Minn. 5 & 16 cent store. 
Hdqts. at 755 Broadway, New York City. 

Neisner Bros. Inc., 7th St. & Ceder St., 
St. Paul, Minn. 5 & 10 cent store. Wiil 
open in abt. 1 month. 

‘ MISSISSIPPI 

C. B. Porkins, Batesville, Miss. Panola 
Co. Gen. mdse. Will erect 1 sty. bldg. 
here. 

Bock-Fischel Dry Goods Co., Bank of 
Commerce Bldg., Grenada, Miss. Grenada 
Co. Gen. mdse. Remodeling bldg. 

The Boston Bargain Store, A. Covensky 
Prop. Main & Bond Sts., McComb Miss. 
Pike Co., Dept. Store. 

MISSOURI 

J. L. Switzer, Bloomington, Mo. Macon 

Co. R. D. from Bevier. Gen. mdse. 


Warren Co., Hew. 


CROCKERY AND GLASS JOURNAL 


R. E. Erhardt, Honesville, Mo. Maries 
Co., R. D. from Vichy Hdw., Gen. Mdse., 
hsfgs., ete, 

V. G. Green, 812 Main, Joplin, Mo. Jas- 
per Co., Gen. mdse. 

Miss H. A. Hutchinson & Z. E. Compton, 
20 E. 31st St., Kansas City, Mo. Racket 
& novelties. 

Regnier & Shoup China Co., 117 W. 9th 
St., Kansas City, Mo. +Chinaware and 
glassware. 

D. C. Phillips, Knob’ Noster, Mo. John- 
son Co. Gen. mdse. Will open in abt. 1 
month. Also in bus. at Pleasant Hill. 

J. W. Epperson, Leta, Mo. Carroll Co. 
R. D. from Miami Station. Gen. mdse. 

J. C. Penny Co., Mason, Mo. Macon Co. 
Gen. mdse., toys. Will open in abt. 3 mo. in 
bldg. now ‘occ. by Sharp Mere. Co. Hdqdts. 
at 370 7th Ave., New York City. 

C. &. E. I. Loyelock,.,Peculiar, Mo. Cass 
Co. Hdw. & hsfgs. 

J. C. Penny Store, Richmond, Mo. Ray 
Co. Gen. mdse., toys. Will ues in abt. 4 
mes, Hdqts. at 370 7th Ave., N. Y. City. 
New York. 

yj. M. Billingsley 2107 St. Jose: Ave., St. 
Joseph, Mo. Buchanan Co. Gen. mdse. 
Quernheim Hardware Sales Co., Century 
Bldg., St. Louis, Mo.° Hdwe. & hsfgs. 

Turken & Sons, 4558 Easton Ave., St. 
Louis, Mo. . Hdwe. & hsfgs. 

MONTANA 

Black Eagle Commercial Co., Joe Mat- 
tencci, Jos. Rostelli & Louis Lenci & Jos. 
Aline, Props. Black Eagle, Mont. Cas- 
cade Co. Gen. mdse. 

NEBRASKA 

Minnie Lewis & Madelaine Slatter, Al- 
liance, Neb. Box Butte Co., Gift ~Shop. 

D. L. Sanders, Arnold, Neb. Custer Co., 
5 & 10 cent store. 

Eveft Shafot, Pleasanton, Neb. Buffalo 
Co. Gen. mdse. 

Postwood Bros., Clay Center, Neb. Clay 
Co. Gen. mdse. 

Eskam & Kramer, Scottsbluff, Neb. 
Scottsbluff Co. Gen. mdse. 


NEVADA 
N. Davis, Carlin, Nevada. Elko Co., 
Gen. mdse. 
NEW JERSEY 


S. Kresge Co., Detroit, Mich. (hdqtrs.) 
Gen. mdse., varieties. Leased property at 
510-12 Bloomfield Ave., Montclair, N. 
(Essex Co. 29M.) & will open as branch at 
compl. of extensive alts. 

London’s Gift Shop, Inc., co. Samuel B. 
Goldstein, (atty.) 31 Clinton St., Newark, 
N. J. Bssex (Con Gittsa ine. cap: $100,- 
000. Incrs: Louis London, et al, co. atty. 

S. S. Kresge Co., Detroit, Mich. (hdqtrs.) 
Gen. mdse., varieties. In above bus. op- 
erat. chaiti. stores, L. C. Leased property 
257-9 Main St., Orange, N. J. (Essex 

0.) 

City Bargain Store, Gruner, et al.. 626-8 
Main Ave., Passaic, N. J. Passaic .Co. 
Gen. Mdse. Ine. cap. $25.000. 

J. J. Newberry Co., 328 Broadway, Pas- 
saic, N. J. Passaic Co. 5 & 10 cent var- 
ieties. Enlarging by erecting an exten- 
sion. Front will be changed. Ready in 
abt. 5 wks? (hdqtrss 487 Bway. IN. Yo 'C: 
ue ce Ge REGS) 

S. Kresge Co., Detroit, Mich. (hdqtrs.) 
Gas “mdse., varieties. Leased property at 
510-512 Bloomfield Ave., Paterson, N. 
(Passaic Co.) & open as branch at compl. 
of alts 

Plainfield Hardware Co., care Chester 

. Briggs, 1082 Hillside Ave., Plainfield, 
N. J. Union Co. Hdwe. & hsfgs, etc. Inc. 
cap: $50,000. (atty: A. C. Nash, Westfield, 


INN a) 

Philadelphia Hardware Company, 453 So. 
Broad St., Trenton, N. .J. Mercer Co. 
Hardware & hsfgs., etc. 

NEW YORK 

Economy Department Stores Corp., co. 
Isidore Sherman, 9 Alden Ave., .Albany, 
N.Y. Dept.» store. Incsi=Cap. ~$50;000: 
(attys:. Caplin® & Caplin) 7-78 “State St., 
Albany). 

Hartsdale Auto & Hardware, co. M. B. 
Robinson. Hartsdale, N. Y. Westchester 
Co. Autos, hdwe., hsfgs., etc. 

C. > E. Wemett & Col, hinc.wco, Go BE: 
Wemett, Hemlock, N., Y. Hdwe., hsfgs., 
farm implts., seeds, autos, etc. Inc. cap. 
$50,000. Will do bus. in Livonia, N. Y. 
(Livingston Co. 8C.)° (C. E. Wemett in 
hdwe. bus. at above add. L. C.) 

Court Novelty & Sporting Goods Shop, 
i> Court “Sts, Brooklyns Nope —iNovele 
sptg. gds., & gifts. Will open here. For- 
merly at 87-99 Court St. 

Home Floor Covering Co., 76 Ralph Ave., 
Brooklyn, N. Y. Hse. furngs., flr. cover- 
ings, lamps, etc. 

_ Manhattan Hardware & House Furnish- 
ings, 917 Manhattan Ave., Brooklyn, N. Y. 
Hdwe., hse. furngs. 

A. Koffman, 1592 Pitkin Ave., Brooklyn, 
IN. Y.  WNovel.; gifts, spt’ ads 
_ Wm. Szerlip.s Sons, [nea sco.) ly AL: 
Szerlip, 2380 Mott Ave., Far Rockaway, 
N. Y. Hdwe., lamps, hse., furngs. Inc. 


cap. 1,000 shares. Will do bus. in Cedar- 
hurst, N. Y. ‘Nassau Co.’ 

Rakkitchef & Leibman, 71 Belmont Ave., 
Brooklyn, N. Y. Dry gds. » notions 12-31-25. 
Will open. 

A. Garfunkel & Co., Inc., co. Aaron Gar- 
funkel, 678 Broadway, New York City. 
Dept. store. 

John Huether Hardware Co., 96-102 
Church St., New York City. Hdwe. & hsfgs. 

The Intervale Electric & Hardware Shop, 
168rd St. & Intervale Ave., New York 
City. Elec. hdwe. & hsfgs. 

Polo Gift Shop, Harry Polikoff, Prop., 
74-5th Ave., Brooklyn, N. Y. Gifts, silver - 
ware, crockery, etc. 

One Hundred Four West 14th St. Corp., 
co. Samuel Licht, 801 W. 181st St., New 
York City. Dept. store. 

Caspary, Inc., care Lippman & Sachs, 
(attys.) 291 Broadway, New York City. 
Dept. store. 

McCrory Stores Corporation, 1107 B’way, 
(hdatrs.) New York City. Varieties. Will 
open branch store at 343-45 Northampton 


St. 

J. J. Newberry & Co., 487 Broadway 
(hdqtrs.)’ New York City. Varieties & gen. 
mdse. Leased 2 stores at 32-34 Washington 
Ave., Endicott, N: Y.. (Broome Co. 16M.) 

Setner & Cohen, 2415 Broadway, New 
York City. Gifts: 

Utica Hardware Co., Inc., care Wm. M. 
Waldman, 1847 Univ. Ave., New York City. 
Hdwe. & hsfgs. 

Voight & Goldbach, Wm. Voight & 
Charles Goldbach, 1151 3rd Ave., New York 
City.) ovs: 

F. W.. Woolworth Co., Woolworth Bldg., 
(hdqtrs.) New York City. Varieties. 
Leased property on Jamaica Ave, nr. 
Sutphin Blvd., Jamaica, L. I, N.Y. 
(Queens Co.) as a site for branch. 

F. W. Woolworth Co., 233 Broadway, 
(hdqtrs.) New York City. Varieties. 
Leased bldg. to be erected at n. w. cor. 
Mermaid Ave. & W. 22nd St. 

Burhans-Plumb Corporation, care E. A. 
McDonald, 618 W. Genesee St., Syracuse, 
N. Y. Onondaga Co. Gen. dept. store. 
hdwre., etc. Inc. cap. 5000 shares pfd. stock 
$100 pv. 10,000 shares com. stock npv. 

S. S. Kresge Co., Detroit, Mich. (hdatrs.) 
Gen. mdse., varieties. Will erect new bldg. 
for branch in Troy. N. Y. (Rensselaer Co.) 

The Wyoming Valley Lumber & Supply 

o., Inc.. W. J. Nicholson, Pres., Warsaw, 
N. Y. Wyoming Co. Paints, hdwe., etc. 

NORTH CAROLINA 

L. Reed Hardware Co., care A. J. Crane, 
109 Caldwell Ave., Charlotte, N. C. Meck- 
lenburg Co. Hdwe. & hsfgs. 

Miller-Bishop, Inc., care Jesse Bishop, 
Durham. N. C. Durham Co. Gen. mdse. 

E. J.. Brownhill. Inc., care E. L. Brown- 
hill, Greensboro, N. C. Guilford Co. Gen. 
dent. store. 

Dr. ‘Al F. Tuttle, ~ LeaksvilleseNemae 
Rockingham Co. Gen. store. 

Teachey’s JInc., care C. G. Teachey, 
Raleigh, N. C. Wake Co. Gen. mdse. 

Brown-Stevenson Co.. Inc., care T. N. 
Brown, Statesville, N. C. Iredell Co. Gen. 
mdse. 

The Stanback-Gray Hardware Co., care 
R. Fred Gray, Wadesboro, N. C. Anson Co. 
Hdwe. & hsfgs. 

George Standback, Wadesboro, N. C. 
Anson Co. Hdwe. & hsfgs. 

NORTH DAKOTA 

L. & L. Variety Store, Harvey, N. Dak 

Wells Co., Varieties. 
OHIO 

J. C. Penny Co., North Court St. Christ 
Block. Circleville, Ohio. Pickaway Co., 
Gen. Mdse., toys. Hdqts. at 370 7th Ave., 
New York City, N.- ¥. 

S. S. Kresge Co.. High & State Sts., 
Columbus, Ohio. 5 & 10 cent store. Hdats. 
at Kresoe Bldg., Detroit, Mich. 

McCrory Stores Corp., 121-123 S. High 
St.. Columbus, Ohio. 5 & 10 cent store. 
nets at 1107 Broadway, New York City, 

Dunkirk Hardware Co., Dunkirk, Ohio. 
Hardin Co. Hdw. & hsfgs. 

Carl Sayre, Dunkirk, Ohio. Hardin Ca, 
Hdw. & hsfgs. : 

J. C. Penny Co.. Greenville. O. Darke 
Co. Gef. mdse. Hdqts at 370 7th Ave., 
New York City. New York. 

A. N. Derbyshire, Mt. Orah, Ohio. Brown 
Co. Gen. mdse. . 

S. S. Kresge Co., Portsmouth. Ohio 
Scioto Co., 5 & 10 cent store. Will erect 
store blde. here. Hdqts. at Kresge Bldg. 
Detroit, Mich. 2 

JT. E. Cochran & Sons, Russells Point, 
Ohio. J.ogan Cn. Gen. mdse. 3 

S. S. Kresge Co., 11 E. Main St., Spring- 
field, Ohio. Clarke Co., 5 & 10 cent store. 
Will open branch at the abv. add. Hdats. 
at Kresge Bldg. Detroit, Mich. 

Walter Rowlands, Smith Blde., W. 
Spring St., St. Marys, Ohio. Auglaize Co., 
Hse. furng. 

C. J. Atkinson, York, Ohio. Union Co. 
Gen. mdse. 
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Thirty-nine 


H. Leverance, 324 W. Rayer Ave., Young- 
stown, Ohio. Hdw. & hsfgs. Will open at 
th Ave. 
og lagaa OKLAHOMA 
Naifeh Dept. Store, Davenport, Okla. 
incoln Co. Dept. Store. : 
bincoe Burkley, Lindsay, Okla. Garvin 
. Gen. mdse. 
mE P. Stores, Miami, Okla. Ottawa Co., 
t. Store. 
DP aatilicaton eau Co., Poteau, Okla. 
Flore Co. Gen. medse. : 
Be otcrt-Blanton, Tully Bldg., Main St., 
Eufaula, Okla. McIntosh Co. Dept. store. 
Ed. Abraham, Wellston, Okla. Lincoln 
Co. Gen. mdse. Will open. In sim. bus. 


ristow. 
aie OREGON 
Vernon Irvin tee Mer Bldg., Canby, 
. Clackamas Co. Jarieties. 
Orthe Peoples Supply Co., Myrtle Creek, 
Ore. Douglas Co. Dept. Store. Abv. in 
bus. at Rosenburg will open branch here. 
C. W. Friedrich, 7th & Railroad, Oregon 
City, Ore. Clackamas Co. Toys. Abv. in 
hdw. & hsfgs. bus. here opened toy shop 
he abv. add. 
“tthe Niadi Co., Chamber of Commerce Co., 
care G. E. Hamaker, Portland, Ore. -Gen. 


€. 
an PENNSYLVANIA 

Abraham Dobnoff, 609 No. 7th St., Allen- 
town, Pa. Lehigh Co. Dept. store. Will 
open branch store at 405 Hamilton St. 
(also operates another store at 631 Ridge 

ve. L. sae el So ; 

Ald Eagle Products Corporation, care 
B. L. Weaver, Bellefonte, Pa. Center Co. 
en. mdse. 

OS hillips Hardware Company, care M. L. 
Detar, Brookville, Pa. Jefferson Co. 

ve & hsfgs. ; 

Pe HH. Gibson, Claredon Heights, Claren- 
don, Pa. Gen. store. Erecting 2 sty. bldg. 
Expect to complete by May Ist. 

The Keystone Household Supply Co., care 
Esther Berman, 314 W. 10th St., Erie, Pa. 
Erie Co. Hsehld. supps., china, silverware, 
te. 

Thompson’s Souvenir & Fancy Goods 
Store, care G. R. Thompson, Prop., Balti- 
more St., Gettysburg, Pa. Adams Co. 
Fancy gds., etc. Will open new bus. in 
ewn bldg. on Carlisle St., the McCleary 
Bldg. 

eeund G. Colbert, W. E. Gray Bldg., 
Liberty Pa. Tioga Co. Gen. mdse. 

Charles Heffner, Commerce Bldg., Le- 
highton, Pa. Carbon Co. Hdwe., implts. 
& hsfgs. Buys old stand of Kemmerer 
Hdwe. Co. (bankrupt) and will restock and 
reopen. 

Wm. H. Kincaid; E. Church St., Lock 
Haven, Pa. Varieties, gen. mdse. (5c to 
$1.00). Will open for bus. at Lewisburg, 
Pa. (Union Co.) 

Benedict Specialty Store, Inc., care Mor- 
tis H. Frank, Milford, Pa. Dept. store, 
etc. Will do bus. in Stroudsburg, Pa. 
(Monroe Co.) 

Harvey & Company, care A. C. Harvey, 
Newton Square, Pa. Delaware Co. Gen. 
mdse. 

Chimney Rock Del. Co., care R. Good- 
win, 16th & Walnut Sts., Philadelphia, Pa. 
Gen. store. Will erect 3 new stores at 
once, at Chimney Rock, N. C. (Rutherford 


0.) ; 

Jewel Sales Co., 1226 Gerard Ave., Phila- 
delphia, Pa. House furngs. ; 

Martin Goldberg, 1817 No. 54th St., Phila- 
delphia, Pa. Hardwre. & hsfgs. 

- G. McCrory, Corp., 1107 Broadway, 
(hdgtrs.) New York City. Varieties. Bot. 
Store bldg. at 921 Market st., Philadelphia, 
Pa. Also own property at 919 & 923 
Market St., 

Freeport Hardware Company, Inc., care 
Edgar Heffley, 1415 Park Bldg., Pittsburgh, 
Pa. Allegheny Co. Hdwre. & _ bidr’s. 
supps. 

James Greer, Stoneboro, Pa. Mercer Co. 
Hdwe & hsfgs. , 

J. C. Penny Company, 113 West Spring 
St.. Titusville, Pa. Crawford Co. Dept. 
store. Leased 2 stores at 104-06 Franklin 
St. Will remodel & move to new location 
about May Ist. at completion of extensive 
alts. (Hdatrs. 330 W. 34th St., N. Y. C.) 

ie tatteler Company of Brownsville, 
Care Sankey W. Metzler, Uniontown, Pa. 
Dept. store 1-14-26. Inc. cap. $100,000. Will 
a in Brownsville, Pa. (Fayette Co. 


The Jaffe’s Store, Inc., care Max A. 
ya 610 Bowman St., Williamsport, Pa. 

yeoming Co. Gen. mdse. 

SOUTH CAROLINA 

G. A. Streater, Florence, S. C. Florence 
€o. Gen. mdse. Will erect new store & 
office bldg. at once. 

The Drawdy Mercantile Company of 
Islandton, care J. W. Drawdy, Pres. Island- 
ton, S. C. Colleton Co. Gen. mdse. 

Belk Brothers, Rockhill, S. C. York Co. 

ept. store. Bot. remaining stk. & good 
will of Rodney Pie Mercantile Co. here and 
will operate as branch of their store at E. 
Trade St., Charlotte, N. C. 


TENNESSEE 

Dolley Bros., Crossville, Tenn. Cumber- 
land Co. Gen. mdse. 

Laminack & Roberts, Crossville, Tenn. 
Cumberland Co. Hdw. & hsfgs. Corres. 
advises the aby. have personally informed 
him they are in the mkt for stock. ° 

Loneberry Co., Erwin, Tenn. Unicoi Co., 
5 & 10 cent store. 

McReynolds Hardware Co., Maryville, 
Tenn. Blount Co. Hdw. & hsfgs. 

Luxenberg Gift & Novelty Shop, 38rd & 
Union Sts., Memphis, Tenn. Gifts & 
Novelties. Will open Add. mail to J. C. 
Luxenberg, 41 N. Bellevue. 

Frank Smith, Rickman, Tenn. Overton 
Co. Gen. mdse. 

P. H. McDonald, West Ford, Tenn. Over- 
ton Co. Gen. mdse. 


TEXAS 

Frank & R. B. Riley, Atlanta, Tex. Cass 
Co. Gen. mdse. 

Mrs. B. G. Bly & Joe Bly, Big Springs, 
Tex. Howard Co. Varieties. : 

Wacker Variety Store, Brownsville, Tex. 
Cameron Co. Varieties. 

B. N. Lummus, Crosbytown, Tex. Cros- 
by Co. Hdwe. & hsfgs. Eo 

U. L. Johnson, DeKalb, Tex. Bowie Co. 
Hdwe., furn., lamps & hsfgs. 

Pollan Variety Store, Crimpler Bldg., 
Lufkin, Tex. Angelina Co. Varieties: 

W. Jj. Horecka, El Campo, Tex. Wharton 
Co. Gen. mdse. 

Evon Paul Hardware Co., El Campo, Tex. 
Wharton Co., Hdwe. & hsfgs. 

Dilworth & Ortz, Gonzales, Tex. Gonzales 
Co. Gen. mdse. 

Franklin Bros., 1201 Hidalgo St., Laredo, 
Tex. Webb Co. Dept store. In bus. Will 
open branch. 

Cap Williams, Mt. Pleasant, Tex. ‘Titus 
Co. Hdwe. & hsfgs. ‘ 

Jarrett & Lindsey, Mabank, Tex. Kauf- 
man Co. 5 & 10 cent store. 

Perry Bros., Pittsburg, Tex. Camp Co. 
Varieties. 

B. Murr, 500 Houston Ave., Port Arthur, 
Tex. Jefferson Co. Gen. mdse. Will .erect 
bldg. at cost of $40,000 to be occupied by 
abv. bus. when completed. Further adv. to 
follow concerning lessee. 1 ; 

B. & H. Hardware Co., 301 N. Chad- 
bourne, San Angelo, Tex. Tom Green Co. 
Hdwe & hsfgs. 

McCrory Stores Co., Houston & Navarro 
Sts., San Antonio, Tex. 5 & 10 cent store. 
Will erect new 10 sty. bldg. at above add. 
Est. cost $200,000. Hdqtrs at 621 Broadway, 
Neen ee 

Earl Callaway, Mathews Bldg., Spearman, 
Tex. Hansford Co. Racket store. 

S. H. Kress & Co., Sherman, Tex. Gray- 
son Co;, 7112) N. Travis “St, oye L0Rcent 
store. Will enlarge floor space. Extensive 
remodeling to be done. Hdqts at 350 Broad- 
way, N. ¥.. © 

VIRGINIA 

The S. S. Kresge Co., Detroit, Mich. 
(hdqtrs.) Gen. mdse., varieties. Will re- 
model Miller bldg., Danville, Va. (Pittsyl- 
vania Co.) 

Galax Hardware Co., care W. K. Early, 
Galax, Va. Grayson Co. Hdwe. & hsfgs. 

G. W. Long & Co., care G W. Long, 
Hampton, Va., Elizabeth City. Gen. mdse. 

S. S. Kresge Company, Detroit, Mich. 
(hdqtrs.) Varieties. New store to open at 
210, 212 & 214 High St., Portsmouth, Va. 
(Norfolk Co.) 

Hunt’s 5c to $1.00 Stores, Inc., care F. 
L. Hunt, South Boston, Va. Halifax Co. 


Gen. mdse., varieties. 


WASHINGTON 

R. <A. Pilcher, Aberdeen, Wash. Grys 
Harbor Co., Dept. store. 

Archi La Freniere, Med. & Dent. Bldg., 
Everett, Wash. Snohomish Co., Art Shop. 
Big Bend Hardware Co., Odessa, Wash. 
Lincoln Co. Hdw. & hsfgs. 

Haskins Variety Store, Prosser, Wash. 
Benton Co. Varieties. 


F. W. Woolworth Co., W709 Riverside 
St., Spokane, Wash. 5 & 10 cent store. 
Hdqts. at 755 Broadway, New York City. 

WEST VIRGINIA 

Davis Coal & Coke Co., L. N. Viquiesny, 

megr., Junior, W. Va. Barbour Co. Gen. 


mdse. 
WISCONSIN 

Beacon Gables, Mrs. W. Sutcliffe, Prop., 
313 W. Beacon Ave., New London, Wis. 
Waupaca Co. Gift shop. j 

W. M. Adamson, Atwood Ave., Madison, 
Wis. Dane Co., Hdw & hsfgs. 

C. R. Reirson & Godfrey Rasmussen, Al- 
ma, Wis. Buffalo Co. Gen. mdse. 


Business Changes 


ALABAMA 
Millsap Bros. Inc., Evergreen, «Ala. 
Conecuh Co., Gen. mdse. Dept. Store. Inc. 
Cap. $15,000. Old concern. In the mkt. 
stock. 


Stephenson & Alexander, Moulton, Ala. 
Lawrence Co. Gen. mdse. Reported dis- 
solved partnership. 

_C. E. Spivey, Scottsboro, Ala. Jackson 
Co. Succ. to R. E. Morris. Gen. msde. 
ARIZONA 
_E. G. Lavers, Casa Grande, Ariz. Pinal 

Co. Suce. to Crabb Bros. Gen. mdse. 

O. W. Harty, Navajo, Ariz, Apache Co., 
Suce. to Burr Porter, Gen. mdse. 

McLaughlin Furniture Co., Tucson, Ariz. 
Pima Co. Hdwe, furn., hsfgs., & lamps. 


In_ bus. Will make alterations to cost 
$1.500. 


‘ARKANSAS 


J. K. Defreis, Bathesda, Ark. Independ- 
ence Co. Gen. mdse. Destroyed by fire 
a year ago. Will resume bus, Erecting 
new bldg. In market for stock. 

_C L. Smith, Caraway, Ark. Craighoad 
Co. Succ. to J. W. Weems. Gen. mdse. 

G. M. Pense & Son, Chester, Ark. Craw- 
ford Co. Succ. to Smith Bros. Gen. mdse. 

Evans Bros., Third St., DeQueen, Ark. 
Sevier Co. Succ. to Runyan Variety Store. 
Varieties. Will remodel bldg. & enlarge 
stock. 

Lindahl Hardware Co., Donaldson, Ark. 
Hot Spring Co. Succ. to Donaldson Hard- 
ware Co. Hdwe., furn., hsfgs & lamps. 
Abv. in bus. at Malvern. 
Vaccaro-Grobmyer Co., Forrest City, Ark. 
St. (Francis Co.) John R. Grobmyer sold 
his int. in abv. to Gazzola & Vaccaro. 
Liberty Hardware Co. will be merged with 
the above. 


ARKANSAS 


J. H. McDaniel, Hope, Ark, (near) Hemp- 
stead Co. Route 2. Succ. to Luther Hig- 
neers Gen sce 
a - -McDaniel, Hope, Ark. near 
Hempstead Co. Route 2 Suce. to hoe 

oe gene mdse. 

eoples Cas tore, Luther Arnold, Prop. 
Marshall, Ark. Searcy Co. Succ. to H. G:. 
Treece. Gen. mdse. 

_Howell & Patrick, Ozark, Ark. Frank- 
lin Co. Succ. to John Edgin. Gen. mdse. 

W. B. Hilum & Co., Pyatt, Ark. Marion 
Co. Gen. mdse. W. N. Christian & M. 
G. Stockey bot. one half int. in abv. from 
W. R. Jones. 

C. C. Taylor, Salado, Ark. Independence 
Co. Suce. to J. A. Kaneastor, Gen. mdse. 
Abvy. in similar bus. here. 

Allan Richardson, Sidney, Ark. Sharp Co. 
Suce. to Croft & Richardson. Gen. mdse. 

St. Francis Cash Store, St. Francis, Ark. 
Clay Co. Suce. to A. B. Boyd. Gen. mdse. 

Maj. C. A. Snow, Blackmore Bldg., Van 
Buren, Ark. Crawford Co. Succ. to N. 

ixby. Varieties. 

R. D. Wilson, Waldron, Ark. Scott Co. 
Suce. to H. E. Judy. Hdwe., furn., hsfgs. 
& lamps. 

A. A. Thompson & Co., Yellville, Ark. 
Marion Co. Gen. mdse. J. F. Carson bot. 
the int. of W. R. Jones in above. 


CALIFORNIA 


Kirt Epstein, Anaheim, Cal. Orange Co. 
Suce. to Wm. Falkenstein. Gen. mdse. 

R. H. Cook & M. W. Evers, Auburn, 
Gal) Placer ‘Cos Succ. to 1. B. Eunman. 
Gen. mdse. 

W. N. Hubbard, Brea, Cal. Orange Co. 
Suce. to MacClatchie Hardware & Furniture 
Co. Hdwe., furn., hsfgs. & lamps. 

_ G. W. Hesser, Chino, Cal. San Bernard- 
ino Co. Succ. to Mrs. Fred Davidson. 
Phonographs, Art gds. 

Jos. W. Newman, Cucamonga, Calif. San 
Bernardino Co. Succ. to O. P. Whitney 
& Co., Gen. mdse. 

Wm. Michel, Barstow Ave., Fresno, Calif. 
eae Co., Succ. to Arch Middleton. Gen. 
mdse. 

John Zaccardo, 603 Bond, Fresno, Cal. 
Fresno Co. Succ. to Even Andersen. Gen. 
mdse. 

Carl Tipton, Glendora, Cal. Los Angeles 
Co. Succ. to W. A. Davidson. 5 & 10 cent 
store. 

Robertson Department Store, Hollywood 
Blvd., Hollywood, Cal. P. O. Los Angeles, 
Los Angeles Co. Dept. store. D. B. Crom- 
well sold part int. in aby. to other mem- 
bers of firm. 

B. C. Shariklen, 734 Hyde Park Blvd., 
Inglewood, Cal. Los Angeles Co. Succ. 
to Solomon Ossman. Gen. mdse. 

Mrs. Pauline Dixon, LaMolla, Cal. San 
Diego Co. Succ. to Geo. Thompson. Art 
eds, 

L. D. Laffen, 693 Orazaba St., Long 
Beach, Calif. Gen. mdse. Abv. in bus. 
here will erect store bldg. at 4400-6 E. 4th 
St., 2 stys. 12 rooms. : 

Bullocks Dept. Store, 659 S. Broadway, 
Los Angeles, Calif. Dept. Store. Abv. in 
bus. here will remodel and make altera- 
tions. 

Fish Department Store, 113-17 S. Broad- 
way, Los Angeles, Cal. Dept. store. Will 
alter store. 

Newton Anthony, Manhattan, Cal. Los 
Angeles Co. Suce. to Walter W. Peppers. 
Hdwe, & hsfgs. 


Forty 


Chas. S. Ruddling Elec. Shop, 3154 Glen- 
dale Blvd., Los Angeles, Cal. Hdw. & 
hsfgs. In elec. sup. bus. Adding line of 


hdw., hsfgs., etc. 

W. E. & Z. Widmer, 3408 Whittier Blvd., 
Los Angeles, Cal. Succ. to Massey & Mas- 
sey. Hdwe. & hsfgs. 

E. Lintner, Owensmouth, Cal. Los Ang- 
eles Co. Suce. to John E. Dublin. Gen. 
mdse. 

Main Street Departmnt Stor, Rena Gould, 
Prop, 11009 S. Main St., Los Angeles, 
Cal. Succ. to Edwin P. Foss. Dept. store. 

Curt Smith, 112 Magnolia St., Riverside, 


Calif. Riverside Co., Succ. to D. Johnson, 
Gen. mdse. 

L. Fox, Hotel Lubin, San Diego, Calif. 
San Diego Co. Dept. store. Will start 


work on new store bldg. at 202-25 44th at 


University to be occupied by abv. bus. 
when completed. vA : 
Samuel P. Green, 3795 California, San 


Diego, Cal. San Diego Co. Succ. to Pat- 
rick Dougherty. Gen. mdse. e 
Richard E. Seol, 5th & A., San Diego, 


Cal. San Diego Co. Succ. to Seol & Chap- 


man. Art gds., wall paper, paints, inter. 
dec., etc. Will increase stock. 

Western Department Store, 225-29 S. 
Broadway, Los Angeles, Cal. Dept. store. 


Re-organizing. Will enlarge. 

Weinstein Co., 1041 Market St., San Fran- 
cisco, Cal. Dept store. Adding 3 sty. addn. 

H. C. Cottrell, Canon City, Colo., Fremont 
Co. 5 & 10 store & var. Enlarging floor 
space. 

Victor Stern, 405 17th, Denver, Colo. Jlry., 
novelties, antiques, glass & china. In bus. 
here. Will move to 1645-47 Tremont. 

Glass & Bryant Merc. Co., Sterling, Colo., 
Logan Co. Gen. mdse. Closing out groc, 
stock, 


CONNECTICUT 


Clinton Lumber & Coal Co., Wm. F. Chit- 
tenden, Main St., Clinton, Conn., Middlesex 
Co. Paints, lumber, etc. 12-30-25 18c. Will 
move from aby. add. to Post Office Square 
abt. May Ist & add new lines of elec. supps., 
hsfgs. & hdwe. 

Bamforth Brothers, State Theater Bldg., 
Manchester, Conn., Hartford Co. Hdwe., 
hsfgs., etc. Will move to new quarters in 
Johnson block. 4 times as much fir. space 
as present location. 

Kimberley Hardware Co., 33 Kimberley 
Ave., New Haven, Conn., New Haven Co. 
Hdwe. & hsfgs. New location. Formerly at 
34 Kimberley Ave. 

Arthur L. Lewis, Riverton, Conn., Litch- 
field Co. Succ. to Norton & Lewis. Gen. 
store. 

Workman Rawlinson Co,, 4 Litchfield St., 
Torrington, Conn., Litchfield Co. Furn., 
stoves, hsfgs., etc. Robt. Rawlinson (Pres.) 
retiring from above. Remaining partners 
will incorporate. 


DELAWARE 


Charles S. Short, Millsboro, Del., Susex 
Co. Succ. to Harry Esham. Gen. store. 

Frank Biesinger, Holly Oak, Del., New 
Castle Co. Succ. to O. M. Wolcott. Gen. 
store. New prop. plans to enlarge store bus. 
& install many new lines. 

Preston G. Truitt, Delmar, Del., Sussex 
Co. Gen. store. Bot. out stk. of J. D. Cor- 


drey. 

FLORIDA 
Miller-Cawthon Hardware Co., Deland, 
Fla., Volusia Co. Hdwe. & hsfgs. Will 


move from present quarters to 214 North 
Woodland Blvd. soon. 
Over & Yelvington, J. E. Over & R. J. 


Yelvington, Dixie Highway, Mims, Fla. 
Brevard Co. Succ. to Green Brothers. Gen. 
store. 


Brown & Sokolow (L. Brown & D. So- 
kolow), care Sutton & Routt (archts.), 317-8 
Morse Arcade, Holywood, Fla. Broward 
Co. Dept. store. Will erect 2-sty. dept. 
store bldg. 


GEORGIA 


Henry Williams, Main St., Asworth, Ga., 
Cobb Co. Succ. to G W. Mclain. Gen, 
mdse. 

H. Adams, of Adams Hardware Co., 809 
Peachtree St., Atlanta, Ga. Hdwe. & hsfgs. 
In bus. at abv. add. Planning to erect 
hdwe. store at Delray, Fla. (Palm Beach 
Co. (&): 

T. J. Berry & Co., Barnesville, Ga. Gen. 


store. In above bus. Bot. bankrupt stk. of 
Colley-Lambert Co., Grantville, Ga. (Co- 
weta Co.). Will move same to own place. 


Clinton Road Grocery Co., John H. Lowe 
(owner), Clinton & River Roads, Macon, Ga., 
Bibb Co. Succ. to Lowe & Goins. Gen. 
mdse. (Moving to above add.) 


R. S. Sheppard, Cordele, Ga., Crisp Co. 
Succ. to B. F. Sheppard & Bro. Gen. mdse. 

D. B. Wooten & Son, D. B. & Valda 
Wooten, Props., McRae, Ga., Telfair Co. 
Gros., U-11-268  14c) “Inabyv. addy M.S: 'C. 
C. R. F. Will erect 1-sty., 30x60-ft store 
bldg. & open as gen. mdse. bus., handling 
dry gds., notions, ete., in connect. with groc. 
Fixts, reported; not bot. as yet. 

The J. S. Brannen Co., Metter, Ga., Cand- 
ler Co. Succ. to Paul Simmons. Gen. store. 

R. R. Raley, Mitchell, Ga., Glascock Co. 
Gen. store. Taking over Story & Dixon. 

Vidalia Hardware Co., Vidalia, Ga., 
Toombs Co. Hdwe., hsfgs., etc. In abv. 
bus. Adding new line of paints. 


IDAHO 


Martin Mushrow, Elmira, Idaho, Bonner 
Co. Suce. to Chas. Bloom. Gen. mdse. 

Sam Holdsworth, Harvey, Ia., Marion Co. 
Suce. to J. M. Olive. Gen. mdse. Will in- 
crease stock. 

Morbeck & Gilber, Kingston, Idaho, Shos- 
hone Co. Succ. to’ A, C. Morbeck. Gen. 
mdse. 

H. C. Jascall, Lamonia, Ia., Decatur Co. 
Succ. to C. G. Lewis. Varieties. 

C. W. Albin, Melba, Ia., Canyon Co. Succ. 
to C. E. Brengle. Gen. mdse. 


ILLINOIS 


Mrs. T. J. Jenkins, Carthage, Ill., Han- 
cock Co. Succ. to M. H. McCarthy. Varie- 
ties. 

The Bates Dry Goods Co., Centralia, IIl., 
Marion Co. Gen. mdse. 

Hillman’s, Washington & State, Chicago, 
Ill. Dept. store. Decreasing cap. from 
$850,000 to $550,000. 

Meyer Handelsman, 843 W. Roosevelt Rd., 
Chicago, Ill. Gen. mdse. In bus. Will 
erect 3 sty. & bas. store, office & apt. bldg. 
at N. W. cor. Irving Pk. Blvd. & Mango 


Ave. 

H. J. Smidley Co., 1005 Argyle, Chicago, 
Ill. Hdwe. & hsfgs. Will move to 1061 
Argyle. 


John Botkin & Joe & John Souder, Den- 
ver, Ill, Hancock Coo” Suce: to ‘Harry 
Bowman. Gen. mdse. : 

Geo. W. Anderson & Byron Changmon, 
Donovan, Ill., Iroquois Co. Succ. to J. W. 
Hutchinson. Gen. mdse. 

Joe Miller, Du Quoin, Ill., Perry Co. Gen. 
mdse. Recently disc. bus. has reopened. 

Loy & Miller, Effingham, IIl., Effingham 
Co. Succ. to Loy Hardware Store. Hdwe., 
hsfgs. & stoves. 

Wm. Crooks, Green Valley, Lll., Tazewell 
Co. Succ. to Keefer Bros. dwe. & hsfgs. 

Eckerd & Kroh, Hazelhurst, Ill., Carroll 
& Ogle Co. Succ. to Eckerd & Bacon. Gen. 
mdse, 

R. G. Heckemer Lumber Co., Glasford, Dl., 
Peoria Co. Hdwe. & hsfgs. Bot. hdwe. 
stock of E. H. Fahnestock. 

Joseph Saffern, Johnson City, IIl., 
liamson Co. Suce. to Johnson City 
Store. Dept. store. Abv. in bus. 
dalia, Mo. 

Kline Department Store, 219 E. Jefferson 
St., Joliet, Il., Will Co. Dept. store. Will 
install new front and remodel bldg. to cost 
$20,000. 

McClelland Stores Co., LaSalle, Ill., La- 
Salle Co. 5 & 10c. store. Will open. Bldg. 
to be remodeled at cost of $35,000. 

Rendleman & Green, Makanda, IIl.,. Jack- 


Wil- 
Dept. 
at Se- 


son Co. Gen. mdse. Remodeling & redec- 
orating. 

W. H. Dooley, Modoc, Ill., Randolph Co. 
Succ. to Wm. Boyle. Gen. mdse. Mr. 


Boyle deceased. 

Manito Hardware Co., Jacob Graff, Prop.. 
Manito, Ill., Mason Co. Suce. to Rankin & 
Graff. Hdwe. & hsfgs. 

McLenan Stores Co., Ottawa, Ill., LaSalle 
Co., Succ. to C. W. Irion Co. Gen. mdse. 

Stunkel Department Store, Philip & Clar- 
ence Stunkel, Props., Princeton, Ill., Gibson 
Co. Succ. to Stunkel & Besing. Dept. 
store. 

Sam Olinger, Pierson Sta., Ill., Pratt Co. 
Suce. to W. O. Ford. Gen. mdse. 

Elmer Beyer, Pleasant Valley; Ill., Jo 
Daviess Co., R. D. from Mt. Carroll. Succ. 
to Pleasant Valley Store. Gen. mdse. 

Mrs. G. R. Richardson & Mrs H. M. Mc- 
Kee, Princeton, Ill., Bureau Co. Art gds. & 
gift shop. In bus. Will move to Cowley 
Bldg. as soon as remodeling is completed. 

Ss. P: Silverstein, Paris, Wi Edear Go: 
Succ. to Frank A. Cook. Furn. & lamps. 

Wm. Gernis, Clifton Ave. & Montague St., 
Rockford, Ill., Winnebago Co. Succ. to 
Mrs. Agnes Gurzhyska. Gen. mdse. 

George Little Co., Rushville, Ill., Schuy- 


ler Co. Dept. store. Erecting new bldg. 
J. S. Kringer, Tamaroa, Ill., Perry Co: 
Hdwe. & hsfgs. In bus. here. Bot. bldg. 


adj. present location & will make repairs & 
use as addn. room. 
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Frank & Lewis Bros., Waggoner, IIL, 
Montgomery Co. Succ. to Lewis Bros. Gen. 
mdse, 

West Chicago Fair Store, Samuel Sachs, 
Prop., West Chicago, Ill, Du Page Co. 
Varieties. In bus. here. Will erect new 1 
sty. & bas. store bldg. 


INDIANA 


Hunt Hardware Co., Amboy, Ind., Miami 
Co. Succ, to Yeargle Store. Hdwe. 
hsfgs. The store has been closed, but new 
owner will restock. 

Chas. Harrison, Amoka, Ind., R. D. Log- 
ansport, Cass Co. Succ. to George Howell. 
Gen. mdse. 

Thrasher Bros., Bloomington, Ind., Mon- 
roe Co. Succ. to Van Valzah Store, Hdw. 
& hsfgs. 

Ervin C. Foltz, Bremen, Ind., Marshall 
Co. Succ. to Theo. Ponader Co. Gen. mdse. 

Paul R. Hackney, Carlisle, Ind., Sullivan 


Co. Succ. to Orr & Trimble: Varieties. 
Joseph V. Higler Co., Columbia, Ind., 
Bartholomew Co. Succ. to White House 
Dept. Store. Dept. store. 
Raymond Bailey, Connersville, Ind., Fay- 
ete Co. Succ. to V. J. Barker. Hdw) 
sigs. 


W. L. Shafer, Denver, Ind., Miami Co. 
Suce. to Jay Cornell. Gen. mdse. 

Thomas H. Thompson & Walter Kohl- 
meier, Dever, Ind., Ripley Co. Succ. to 
Mrs. C. A. Dever. Gen. mdse. 

Salvage Store, Chas. A. Forrest, Prop., S. 
Main St., Frankfort, Ind., Clinton Co. Dept. 
store. Leased Crescent News Bldg. adj. 
present location. Will remodel. 

Sherman Berry, Freetown, Ind., Jackson 
Co. Succ. to Henderson Bros. Gen. mdse. 

Raymond E. Besing, Haubstadt, Ind., Gib- 
son Co. Succ. to Philip G., Clarence H. 
Stunkel & R. E. Besing. Dept. store. 

Clyde A. Holmes, 2624 Northwestern Ave., 
Indianapolis, Ind. Hdw. & hsfgs. Aby. in 
wall paper and paint bus. here opened hard- 
ware store at the abv. add. 

Grand Leader Department Store, Gattis & 
Silver, Props., Kokomo, Ind., Howard Co. 
Succ. to Gattis, Silver & Bernstine. Dept. 
store. 

A. B. Weaver, Ligonier, Ind., Noble Co. 
Hdw. & hsfgs. Abv. in bus. here; will en- 
large and make improvements. 

Bruce Thomas, North English, Ind., Iowa 
Ce. Suce. to Greenblatt & Thomas. Dept. 
store. 

Frank Snyder, Osceola, Ind., St. Joseph 
Co. Succ. to Enger, Curtis & Peck. Gen. 
mdse, 

Martin Huff & Co., Palmyra, Ind., Harri- 
son Co. Succ. to Farmer’s Store. Dept. 
store. 

L. P. Moore & Co., Rossville, Ind., Clin- 
ton Co, Furn. & hse. furng., lamps, china, 
glass, etc. Will move to Moore Block, 
Main St. 

Star Store, Michigan & Wayne Sts., South 
Bend, Ind., St. Joseph Co. Chinaware. Abv. 
in det. store bus. here; will close out china- 
ware stock. 

Samuel Friend, Talma, Ind., Fulton Co. 
R. D. from Rochester. Succ. to F. P, Me- 
Fadden. Gen. mdse. 


Warsaw Underselling Store, Warsaw, Ind., — 


Koscuisko Co. Toys. Aby. in bus. here 
will remodel and make improvements. 

Mrs. E. B. Cables, Washington, Ind.. 
Daviess Co. Dept. store., In bus. here. 
Erecting new store bldg. 

The Hatfield Stores, Washington, Ind., 
Daviess Co. Furn., hdw., lamps & hsfgs. 
Abv. in bus. here; will remodel and make 
improvements to bldg. 


IOWA 


Mrs. N. J. Walker, Ainsworth, Ia., Wash- 
ington Co. Gen. mdse. Will remodel bldg. 
2 stys. 

Cecil Roberts, Brayton, Ia., Audubon Co. 
Succ. to W. B. Smith. Gen. mdse. 

R. W. Haas, Buckeye, Ia., Hardin Co: 
Suce. to Buckeye Co-operative Co. Gen. 
mdse. 

Wright General Store, J. E. Wright, Prop.. 
Chariton, Ia., Lucas Co. Succ. to H. 5. 
Smith. Gen. mdse. 

Edwin Jarl & Son, Chariton, Ta., Lucas 
Co. Succ. to Edwin Jarl. Gen. mdse. 

F. M. Bench, Clarinda, Ia., Page Co. 
Succ. to Nelson & Bench. Varieties. 

Fred L. Brechler & Son, Cobb, Wis., Iowa 
Co. Succ. to Charles Kramer. Hdw. & 
hsfgs. 

Thompson Bros., Delta, Ia., Keokuk Co. 
Succ. to R. O. Vernon. Dept. store. 

The Haas Store of Buckeye, R. W. Haas. 
Prop., Eldora, Ia., Hardin Co, Succ. to 
Buckeye Co-operative Store. Gen. mdse. 

Niemyer Bros., Elkeder, Ia., Clayton Co. 
Suce. to T. A. Niemyer. Gen. mdse. 
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Miss Davis, Gladbrook, Ia., Tama Co, 
Suce. to R. L. Parks. Varieties. 

The Boyer Bros., Glenwood, Ia., Mills Co. 
Succ. to H. E. Evans. Hdw. & hsfgs. ; 

H. A. Jackson, Grinnell, Ia., Poweshiek 
Co. Succ. to A. B. Cady. Gen. mdse, 

Schooler General Store, Hartford, Ia., 
Warren Co. Succ. to Geo. Wright & Son. 
Gen. mdse. 

A. Vegod & D. Wendoff, Hawarden, Ia., 
Sioux Co. Succ. to H. Margolin & Sons. 
Dept. store. 

D. Wendroff & Abe Berg, Hawarden, Ia., 
Sioux Co. Succ. to H. Margolin & Sons Co. 
Dept. store & gen. mdse. _ 

John J. Lykstra & W. T. Van Wyk, 
Hull, Ia., Sioux Co. Succ. to John J. 
Schurman. Gen. mdse. 

John Kaldenburg, Kellogg, Ia., Jasper Co. 
Suce. to Richard Rivers. Gen. mdse. 

Wick & Campbell, Lester, Ia., Lyon Co. 
Succ. to Wick & Maurer. Gen. mdse. 

F. M. Coon Co., Inc., Manson, Ia., Cal- 
houn Co. Succ. to Coon Kersteter. Gen. 
mdse. 

Geo. L. Gamet, Mondamin, Ia., Harrison 
Co. Succ. to M. Dashowski. Gen. mdse. 

Williams Bros., Oskaloosa, Ia., Mahaska 
Co. Dept. store. Abv. in bus. here; will re- 
model and add new depts. in spring. 

P. J. Donelan & Assoc., Ottumwa, Ia., 
Wapello Co. Succ. to W. J. Donelan Co. 
Dept. store. : 

john W. Padodck, Pierson, Ia., Wood. 
bury Co. Succ. to S. C. Willhoite. Varie- 
ties. 

D. W. Smith & Sons, Redding, Ia., Ring- 
gold Co. Gen. mdse. Ralph Smith sold 
his int. in above to Roy Smith M. S. S. 

Flossie Neiman, What Cheer, Ia., Keokuk 
Co. Succ. to Henry & Neiman. Varieties. 

Chris Hickson, Zwngle, Ia., Dubuque Co. 
Suce. to McCarthy & Keffer. Gen. mdse. 

McCarthy & Kieffer, Zwingle, Ia., Du- 
buque Co. Gen. mdse. Will reopen. Abv. 
formerly filed petition in bankruptcy. 


KANSAS 


George Beal, Bentley, Kans., Sedgwick 
€o. Gen. mdse. Moving stock here from 
store at Halsted & will combine. 

Jesse Dufur, Harper, Kans., Harper Co. 
Suce. to W. S. Dollard. Varieties. 

Smith & Co., Hope, Kans., Dickinson Co. 
Succ. to W. S. Law & Son. Gen. mdse., 
novelties. 

F. C. Hough, Iola, Kans., Allen Co. Succ. 
to Dunn Merc. Co. Gen. mdse. ’ 
E. M. Sappington, Lacygne, Kans., Linn 
Co. Succ. to B. M. Evans. Gen. mdse. 
Aby. in garage bus. here. 

Rodrick & Fowler, Lucas, Kans., Russell 
Co. Succ. to Rodrick Hardware Co. Hdw. 
& hsfgs. 

Floyd L. Ingram, McFarland, Kans., Kern 
Co. Suce. to M. R. Coleman. Gen. mdse. 

E. H. Hunter, Monument, Kans., Logan 
Co. Suce. to E. W. Burge. Gen. mdse. 

S. W. Babcock, Osborne, Kans., Osborne 
Co. Suce. to Miss Allis Babcock. Varieties. 

C. H. Paxton, Osborne, Kans., Osborne 
©o. Succ. to Miss Allis Babcock. Varieties. 

V. A. Crist, Woodston, Kans., Rooks Co. 


_ Suce. to B. S. Williams. Gen. mdse. 


KENTUCKY 


Clark & Henley, Berea, Ky., Madison Co. 

en. mdse. In bus. here. Erecting new 
bldg. & will occupy same soon. 

Homer Goodrum, Boyce, Ky., Warren Co. 
Succ. to W. U. Davis. Gen. mdse. 

C. B. Stith, Butler, Ky., Pendleton Co. 
Dept. store. Leonard P. Vastine purchased 
one-half interest in the abv. 

George Ginter, College Hill, Ky., Madison 
Co. Suce. to Ginter Bros. Geu. mdse. 

J. W. Lawson, Jr. & Stanley G. Lawson, 
Danville, Ky.. Boyle Co. Succ. to A. B. 
Robertson & Bro. Dept. store. 

Bowman, Glomaur, Ky., Perry Co. 
Gen. mdse. In bus. Will increase cap & 
add new equip. Will add hdw., queensware 
& hsfgs. depts. 

J. M. Smith, Sr., Glendale, Ky., Hardin 
Co. Suce. to J. C. Gardner. Gen. mdse. 

am, Henley & Co., La Center, Ky., 
Ballard Co. Succ. to T. C. Haddox & Co. 
Gen. mdse. 

S. F. Sanders & Son, Lancaster, Ky., Gar- 
rard Co. Succ. to R. C. Sanders. Gen. 
mdse. 

Will Spalding, Lebanon, Ky., Marion Co. 
se, to Spalding & Spalding. Gen. mdse. 
Simon Finn, Kemp, Ky., Adair Co. Succ. 

to-J. W. Posey. Gen. mdse. 

oore & Wilson, Logansport, Ky., Butler 
Co. Succ. to C. C. Wilson. Gen. mdse., 
hdw, hsfgs., etc. 

J. L. Moore, Louisa, Ky., Lawrence Co. 


Hae, ea & Burton Hardware Co. 
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_Johnson Bros., R. F. D., Morgantown, 
Ky., Butler Co. Succ. to Noah Johnson. 
Hdw., gen. mdse. & hsfgs. 

Goodpaster Merc, Co., Owingsville, Ky., 
Bath Co. Gen. mdse. Carroll E. Byron 
sold his int. in abv. to partners. 

‘ O. B. Thompson & R. Ammerman, Ow- 
ingsville, Ky., Bath Co. Suce. to Carroll E. 
Estell. Gen. mdse. 

Richard Davis, Paint Lick, Ky., Garrard 
& Madison Co, Succ. to Wm. Ralston. Gen. 
mdse. 

Ezra Davis & Sons, Plano, Ky., Warren 
Co. B. P. at Bowling Green. Succ. to J. 
C. Richie. Gen. mdse. 

M:. I. Perry, R. F. .D., Quality, Ky. but 
ler Co. Hdw., gen. mdse., hsfgs, ete. De- 
stroyed by fire some time ago. Will buy 
new stock & re-open. 

McCracken Co, Dept. Store, Paducah, 
Ky. 25M. 1-26-26. Abv. in bus. here; 
will erect 2-sty. add. 

Stanley & John W. Lawson, Shelbyville, 
Ky., Shelby Co. Succ. to A, B. Robertson 
& Bros. Dept store. Abvy. in dry gds. bus. 
here. 

Sandlick Coal Co. Commissary, Whites- 
burg, Ky., Letcher Co. Suce. to Gorman 
Pursyfal Coal Co. Commissary. Gen. mdse. 


LOUISIANA 


Hans Richter, Grand Isle, La., Jefferson 
Co. Succ. to J. Fisher. Gen. mdse. 

Heyman Department Store, Jefferson, 
Congress & Polk Sts., Lafayette, La., Laf- 
ayette Co. Dept. store. In bus. here. Will 
erect $150,000 store bldg. 


MAINE 


Congress Hardware & Paint Co., 267 Con- 
gress, Portland, Me., Cumberland Co. 
Paints, hdw., hsfgs., etc. Old concern. 
Inc. cap., $10,000. 


MASSACHUSETTS 


Munro’s Department Store, care Alexander 
J. Munro, 14 Hillside Ave., Amesbury, 
Mass., Essex Co. Dept. store. Old concern. 
Inc. cap., $24,000. 

Rey. Allen Bronsdon, Central St., Bald- 
winville, Mass., Worcester Co. Succ. to C. 
A. Fletcher. Gen. mdse. Will take poss. 
in abt. 2 wks. & increase stk. 

S. I. Simoneau, Center St., Barre, Mass., 
Worcester Co. Succ. to Alexander G. Wil- 
liams & Sons. Gen. store. New owner will 
make alts. & cont. 

S. I. Simoneau, Center St., Barre, Mass., 
Worcester Co. Succ. to Alexander G. Wil- 
liams & Sons. Gen. store. 

Edmund Bixley Hunt, Great Barrington, 
Mass., Berkshire Co. Dept. store. Reported 
11-21-25 deceased. Fur. adv. bot. by J. 
Burgheimer (reported operated chain stores). 

Frank Freeman, 183 Merrimack St., Hav- 
erhill, Mass., Essex Co. Jewelry. In bus. 
at abv. add. Will move to half of Nichols 
& Morse bldg., Merrimack St., at compl. 
of reconstruction. New front will be in- 
stalled, etc. Froeman will add new depts, 
there—leather gds., gifts, glass. china, etc. 

P. B. Magrane Store, Inc., 133-153 Market 
St., Lynn, Mass., Essex Co. Dept. store. 
In above bus. Re-organized; increasing 
cap. stk. to $200,000. 

Ralph M. Kaulback, of W.-S. Kaulback 
Co., 31 Grace St., Malden, Mass., Middle- 
sex Co. Hdw., plbg. supps., paints, hsfgs., 
etc. Will erect new 3-sty. bldg. to replace 
one damaged by fire at 204 Pleasant St. To 
be compl. abt. March. 

Edwin Treland, 54-60 Pleasant St., Malden, 
Mass., Middlesex Co. Paints, hdw., hsfgs., 
sptg. gds., radio parts, auto access., etc. 
Will move to larger quarters at 104 Pleasant 
St. before Feb. Ist. : 

Joseph O. Paradise, Maple St., Millbury, 
Mass., Worcester Co. Gen. store. Moved 
from above add. to S. Main St. 

C. Raymond Perkins, 4 Charter St., New- 
buryport, Mass., Essex Co. Succ. to Fred- 
eric A. Perkins. Gifts, mus. instrs., etc. 
Will expand. 

England Brothers. D. & S. England, Prop., 
North St., Pittsfield, Mass., Berkshire Co. 
Dept. store. Making alt. & add of top sty. 
to store bleég. 


MICHIGAN 


Lee Hardware Co., 2nd Ave. & River St., 
Alpena, Mich., Alpena Co. Hdw., whse. & 
ret., hsfgs., etc. Abv. in bus, here; will 
remodel and install new store front. 

H. J. Smith, Bad Ave., Mich., Huron Co. 
Suce. to Smith & Polewaczi. Dept. store. 

E. J. Aeleck, Chesaning, Mich., Saginaw 
Co. “Succ. to Mate Furniture & Muse 
House. Furn., lamps and music. 

C. E. Porritte, Davis, Mich., Macomb Co. 
R. D. from Washington. Succ. to Luch- 
neau & Payne. Gen. mdse. 


_S. S, Kresge Co., Detroit, Mich. (hdytrs.). 
Varieties, gen. mdse. Will erect new bldg. 
at 102-4 So. 52nd St., Philadelplhia, Pa. 

Merrifield & Twitchell, Dowagiac, Mich., 
Cass Co, Suce. to L, A. Conklin. Hdw., 
hsfgs., etc. 

Charles Oglestone, Gladwin, Mich., Glad- 
win Co. Succ. to Schlichter & Oglestone. 
Hdw., jwly., furn., hsfgs., china & glass. 

North Side Grocery, John G. Gould, Prop., 
Hastings, Mich., Barry Co. Succ. to Ken- 
neth Calkins. Gen. mdse. 

Pemberton’s Store, Howell, Mich., Living- 
ston Co. Suce. té McPherson Store. Gen. 
mdse. 

Wilburs, Inc., 328 W. Main St., Kalama- 
zoo, Mich., Kalamazoo Co. Succ. to Perry 
& Wilbur Co., Inc. Hdw. & hsfgs. 

Harn & Hovey, Montrose, Mich., Genesee 
Co. Suce. to H. Stevens., Gen. mdse. 

C, A. Hovey & John Havens, Montrose, 
Mich., Genessee Co. Succ. to A. H. Stevens, 
Gen. mdse. 

Bruno Freydl, Northville, Mich., Wayne 
Co. Succ. to M. Brock & Co. Gen. mdse, 

Herman Dignan, Owosso, Mich., Shiawas- 
see Co. Succ. to Dignan & McIntyre. Hdw. 

O. L. Dekau, Reading, Mich., Hillsdale 
Co. Succ. to Herman Schroeder & Co. 
Varieties. 

Murphy & O’Hara, 714-16 E. Genesee, 
Saginaw, Mich., Saginaw Co. Furn., lamps 
& hse. furng. Abv. in bus. here; will re- 
build entire front and remodel interior. 

M. & Russell E. Calkns & Floyd E. 
Bradley, South Lyon, Mich., Oakland Co. 
Succ. to E. M. Calkins. Gen. mdse. Will 
install new fix. 

M. G. Spitler, Tecumseh, Mich., Lenawee, 
Co. Suce. to Horn & Spitler. Hdw. & hsfgs. 

A. Snitgen & Co., Westphalia, Mich., 
Clinton Co. Gen. mdse. Hilary Snitgen 
purchased the interest of Lee Hengesbach 
in the aby. 

Hutchins & Co., Ypsilanti, Mich., Wash- 
tenaw Co. Gen. mdse. & 5 & 10c. store. 
Inc. cap. $20,000. Old concern. 


MINNESOTA 


E. F. Gates. 215 S. 7th St., Brainerd, 
Minn., Crow Wing Co. Succ. to H. F. 
Michael Co. Gen. mdse. 

Grand Rapids Co-operative Co., Grand 
Rapids, Minn.. Itasca Co. Gen. mdse. In 
bus. here. Will move to new location. 

T. W. Underwood & Son, Grand Rapids, 
Minn., Itasca Co. Succ. to Grand Rapids 
Co-operative Co., Inc. Gen. mdse. 

Peoples Co-operative Store, Jackson, 
Minn., Jackson Co. Gen. mdse. Will re- 
model. 

Litchfield Variety Store, Elmer Wahl- 
berg, Prop., Litchfield. Minn., Meeker Co. 
Suce. to Miss Emma Swanson. Varieties. 

L. S. Donaldson, 601 Nicollett, Minneap- 
olis, Minn. Dept. store. Increased cap. 
stock from $1,000,000 to $5,000,000. 

Chris Olson & Knuth Westness, Ny- 
more, Minn.. Beltrami Co. P. O. Bemidji. 
Suce. to A. O. Akro. Gen. mdse. 

The Seitzer & Johnson Co.. St. Peters, 
Minn.. Nicollet Co. Succ. to Olson & Seitz- 
er. Hdw. & hsfgs. 


MISSISSIPPI 


W. R. Dow, Charleston, Miss., Talla- 
hatchie Co. Gen. mdse. Moving here from 
Water Valley. 

Harry Miller, DeKalb, Miss., Kemper Co, 
Gen. mdse. Erecting new bldg. 

Goodman Dry Goods Co., Church & How. 
ard Sts., Greenwood, Miss., LeFlore Co. 
Gen. mdse. Abv. in bus. here; will erect 
2-sty. blde. 

Cohen Bros., Indianola, Miss., Sunflower 
Co. Succ. to Moore & Weinberg. Gen. 
mdse. 

O. S. Margan, Main St.. Lucedale, Miss., 
George Co. Gen. mdse. Erecting new brk 
store bldg. for abv. bus. 

R. R. Beverly & W. H. Block, Soso, Miss., 
Jones Co. Suce. to Wilkins Bros. Gen. 
mdse. 

C. B. Beall, Water Valley, Miss., Yalo- 
busha Co. Succ. to R. R. Pate. Gen. mdse. 


MISSOURI 


Joe Mullinix, Bogard, Mo., Carroll Co. 
Suce. to Rea & Shirley. Gen. mdse. 

Emil Moeller, Bowdry, Mo., Carroll Co., 
R. D. from Carrollton. Succ. to Henry 
Schnare & Emil Moeller. Gen. mdse. 

South Side Grocery, Roy J. Phelps, Prop., 
Centralia, Mo., Boone Co. Succ. to E. P. 
Stumper. Gen. mdse. : 

Fredendall, Doty & Furst, Columbia, Mo., 
Boone Co. Succ. to A. Fredendall. Dept. 
store. 

Frank England, Denlow, Mo., Douglas Co. 
P, O. Cold Springs. Succ. to Jack Penn- 
ington. Gen. mdse. 


Forty-one 


Forty-two 
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A. A. Ward & J. F. Lugeanboal, Inde- 
pendence, Mo., Montgomery Coa. Gen. 
mdse. Bot. stock of W. W. Holland at 
Edna & will move stock here. 

@scar’ Happ, Kahoka, Mo:, ‘ClarkiGa, 
Suce. to R. P. McHugh. Gen. mdse. 

Acme Roofing, Paint & Hardware Co., 
care S. Poizner, 4139 Virginia Ave., Kans:s 
City, Mo. Hdw., hsfgs. & paints. Inc. cap. 
$2,500. Old concern. 

Edgar Vanlaningham, Kirksville, Mo., 
Adair Co. Succ. to Shoop Variety Store. 
Varieties. 

Lee Ashenhurst, Lebanon, Mo., Laclede 
Coy Seucc to Short’s Cash Store. Gen. 
mdse. 

D. C. Young, 407 Georgia St., Louisiana, 
Mo., Pike Co. Succ. to E. E. Powell. Va 
rieties. 

DD. EH: Young, Georgia’ St... Boursiaray 
Mo., Pike Co. Succ, to E. E. Powell. Va- 
rieties. 

Bell Dry Goods Co. & Broken Doliar 
Store, Marshall, Mo., Saline Co. Gen. 
mdse. Abv. firms have consolidated. Will 
operate bus. at Broken Dollar location. The 
personnel of new concern will be composed 
of 'C. L. Bell, G. H. Fuller & Chas. A. Bell: 

Henry T. Ranson, Metz, Mo., Vernon Co. 
Succ. to Farmers Exchange of Metz. Gen. 
mdse. 

Southwest Lumber & Hardware Co., 
Mountain Grove, Mo., Wright Co. Hdw. 
Grant-Davis Lumber Co. & Building Supply 
& Hardware Co. consolidated under aby. 
name. 

Frank Waymire, Neosho, Mo., Newton Co. 
Var. In bus. Will move to new location. 

Oscar Hopp, Modill, Mo., Clark Co. Succ. 
to R. B. McHugh. Gen. mdse. : 

W. C. Morris, Pisgah, Mo., Cooper Co. 
R. D. from Bunceton. Succ. to Smith & 
Brandes. Gen. mdse. 

David Denison & Co., Racine, Mo., New- 
ton Co. Gen. mdse. Will erect new ‘bldg. 

Whitchurch & Son, Savannah, Mo., Ar- 
drew Co. Hdw. Felix E. Whitchurch sold 
int. in abv. to D. Robert Whitchurch. 

A. R. Baldwin & Sons, Springfield, Mo., 
Greene Co. Succ. to Rogers & Baldwin 
Hdw. & hsfgs. 

W. E. Birks, Sprague, Mo., Bates Co. 
Suce. to Birks Bros. Gen. mdse. 

Roy Buckley, Stover, Mo., Morgan Ce. 
Gen. mdse. Will open in abt. 3 wks. 

D. A. Catlin, 4th & Locust, St. Louis, Ms. 
Gen. mdse. Will alter store at 2318 Wasbh- 
ington Ave. 

George’s Hardware & Auto Accessory 
Store, 5504 Easton Ave., St. Louis, Mc- 
Hdw. Forced to seek new location. 

FY J. Humieth, 516° Eocust-St., St: Louis: 
Mo. Gen. mdse. Will remodel bldg. at 300- 
4 4th St. 

G. W. McManus, 2747 Lucas Ave., St. 
Louis, Mo. Gen. mdse. Will remodel 4 
sty. bldg. at 1021-23 Lucas Ave. 

Raymond Brown, Urich, Mo., Henry Co. 
SUccw tom): Coolidge. Gen. mdse. 

Warsaw, Mo., Benton Co. Succ. to Wic- 
liffe & Crawford. Gen. mdse. 


MONTANA 


Chris Marchton, Anaconda, Mont., Deer 
Lodge Co. Succ. to G. C. Coy & Co. Hdw. 

H. H. Spaulding, Hamilton. Mont., Ra- 
valli Co. Gen. mdse. Abv. in bus. here. 
Will remodel bldg. 

Woodside Commercial Co., B. W. Reimel, 
Prop., Woodside, Mont., Ravalli Co. Suce. 
to Wm. Thrailkill. Gen. mdse. 

E. C. Price, Stanford, Mont., Judith Basin 
Co. Suce. to A. J. Stough. Gen. mdse. 

F, A. Buttery Co., Sidney, Mont., Rich- 
land Co. Suce. to Ben. Goodman... Gen 
mdse. 


NEBRASKA 


Golden Rule Co., Williams Bros., Prop.. 
Arapahoe, Neb., Furnas Co. Gen. mdse. 
Re-organizing. 

Pleasant Hill Store, John Tameson & Ros- 
coe Kilmer, Props., Arnold, Neb., Custer 
Co. Suce. to Glenn Goss. Gen. mdse. 

John. Killian, Cedar Bluffs, Neb.. Ssun- 
ders Co. Suce. to Geo. Lamothe. “Dept. & 
general store. 

Henry & August Rucklos. Deshler, Neb., 
Thayer Co. Succ. to H: B. Rossmiller. Gen. 
mdse. 

Hubbell & Borsley Purity Cash Store. 
Gandy. Neb., Logan Co. Succ. to John 
Hubbells. Gen. mdse. 

Mrs. Mae Ainsle, Haigler, Neb., Dundv 
Co: Succ. to A. E. ‘Schilt. -Gen. mdse. & 
var. 

L. J. Tophig, Hardy, Neb., Nuckolls Ce. 
Suce. to E. P. Gordon. Varieties. 

Miller & Paine, Lincoln, Neb., Lancaster 
Co. Dept. store. Inecrs. cap. to $250.000. 

Chas. I. Schuck, Milford, Neb., Seward 
Co. Suce. to Findley & Jasper. Gen. mdse. 

Home Furniture Co., 409-11 Nebraska, 
Sioux City, Ia.. Woodbury Co. Furn., lamps, 
carpets & rugs. 73H. 1-20-26. Walter T. 


Franck purchased the interests of the other 
members of the firm and is no wsole owner. 
Archi E, Anderson & H. B. Freed, 8501 
N. 30th St., Omaha, Neb. Succ. to Har- 
rington Hardware Co. Hdw. & hsfgs. 

Frank H. Binder & Bert Clark, 504 W. 
Broadway, Omaha, Neb. Hdw. & hsfgs. 
Will move to the abv. add. from 292 W. 
Broadway. 

J. F. Gatchell, 4004 N. 29th St., Omaha. 
Neb. Hdw., elec. supplies, hsfgs., etc. Wil! 
move to Ames & 30th St. 

Archie Browning, Orchard, Neb., Ante- 
lope Co. Succ. to Browning & Son. - Gen. 
mdse. 

Palisade Mercantile Co., George H. Mur- 
phy, Prop., Palisade, Neb., Hitchcock Cc. 
Succ. to R. M. Sailors. Gen. mdse. 

Arthur Ludqig, Pilger, Neb., Stanton 
Co. ' Suce. to J. T.-Fleming. Gen. mdse. 

G. W. Williams, Precept, Neb., Furnas 
Co. .R._D. Stanitord) Succ. “to! Earl Will 
iams. Gen. mdse. 

A. Tuch, Verdel, ‘Neb., Knox Co. Suce 
to W. Marshall. Gen. mdse. 

Arthur Ludwig, Wisner, Neb., Cuming 
Cor Sucey topes cls Fleming. Gen. mdse. 

Fred Kolterman, York, Neb., York Co. 
Suce. to Gould & Northrup China & Gift 
Shop. China, glass & gift shop. 


NEW HAMPSHIRE 


W. R. Peterson, 74 Main St., Nashua, 
Niemn Ete, porte satel Go.” 7 Hidw.. . hsfes:, 
paints. In abv. bus. Will make alts. 


NEW JERSEY 


Harry Huff & Son, Andover, N. J., Sus- 
sex Co. Succ. to J: W. Thompson. Hdw., 
5c. (stoves, hsfgs,. ete.). 

Columbus Hardware Co., A. eG Hall & C. 
J. Bradley, Props., Columbus, N. J., Bur- 
lington Co. Suce. to Alfred E. Hall. Hdw., 
hsfgs., ete. 

W. Harold Snyder, et al, Hackettstown, 
N. SJ.,. Warren Come Sacto) qe DoHolchk: 
Inc. Dept. store. New owners will make 
extensive alts. & add several new depts. 

Rubba & Son, Hammonton, N. J., Atlantic 
Co. Gen. store. In above bus. Will re- 
model & convert same into modern furni- 
ture, lamp, china & glass store with Lino 
Rubba as head. 

H. M. Ash Co., care Harry M. Ash, 180 
Market St., Paterson, N. J, Passaic Go. 
Hdw. & hsfg. Inc. cap. $125,000. (Harry 
M. Ash in sim. bus. at above bus.) 

Newark Hardware Co., 379 State St., Perth 
Amboy, N. J., Middlesex Co. Hdw. & hsfgs 
Old concern. Inc. cap. $125,000. 


NEW YORK 


E. W. Edwards & Sons, 460 Main St., 
Buffalo, N. Y., Erie Co. Dept. store. In 
above bus. at above add. Bot. out stock 
of J. M. Becker & Co. Will move to own 
store & place on sale. 

F. Erion & Co., 1025 Broadway, Buffaio, 
N. Y., Erie Co. Dept. store. In above bus. 
Making extensive alts. to same. Enlarging 
depts., etc. Cost abt. $10,000. 

Mrs. Louise & Helen Shannon, Burdett, 
N. Y., Schuyler Co. Succ. to Boyd & War- 
ren. Gen. store. 

Clary & Van Lieu, Dundee, N. Y., Yates 
Co. Succ. to Beekman Clary & Van Lieu. 
Hdw. & hsfgs. 

Reynold Proctor, Evans Mills, N. Y., 
Jefferson Co. Succ. to L. R. Watson, Hdw., 
hsfgs., etc. New owner will take poss. latter 
part of Feb. 

Weeden Hardware Company, Inc., Fal- 
coner,, No Yi) 2 Chautauciay (Co, oeblid war Gs 
hsfgs. J. H. Williamson will succeed Dr. 
Jenkins as Pres. of abv. 

Thiel & Chatley, cor. E. Main & Buffalo 
St., Hamburg, N. Y., Erie Co. Gen. dept. 
store. Bot. abv. hotel bldg., will spend abt. 
$15,000 in remodeling same, will convert into 
dept. store & open in abt. 3 mos. 

Swan Harness Co., East Randolph, N. Y., 
Cataraugus Co. Succ. to Burbank & Swan. 
Hdw. 

The Griffin ©o.. MrsiA, vA. & W. M: 
Griffin, Halcottville, -N. Y., Delaware Co. 
Gen. store. A. A. & Wm. M. Griffin com- 
bined their stores and will be known as 
above. 

Werley Hardware Co.. Dill H. are 
Prop., 67 Houston Ave., Middletown, Ve 
Orange Co. Succ. to Virgil Crawford cee 
Hdw. Co.). Hdw., hsfgs., etc. 

Cox & Fish. Mount Kisco, N. Y., West- 
chester Co. Hdw., paints, etc. Old concern. 
Inc. cap. $50,000. 

Wm. T. Dobson, Newark, N. Y., Wayne 
Co. Succ. to Frank Garlock. Hdw. & hsfgs. 

H. Gorin, 1951 University Ave., New York 


City, — Hidwi) &, hse, fumes: § succes ton A. | 


Rosenblatt. 
Lord & Taylor’s, 5th Ave. & 38th St.. 


New York City. Dept. store, dry gds., etc. . 


In bus. at abv. add. Will make gen. alts. 
to same. 
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Weil Brothers, 100-W. 31st St., New York 
City. Furn., lamps, chinaware, etc. Old 
concern. Inc. cap.: 7500 shares $100 py., 
pid. stk. & 5,000 share npv. com. stk. 

Niagara Dry Goods Co.,"F. J. Fisher 
(pres.), 118 Falls St., Niagara Falls, N. Y., 
Niagara Co. Dept. store. In above bus. at 
above add. Will erect new 7 sty. bldg. Site 
not yet selected (contemplated). 

Fred M. Baker, 118-122 Main St., Oneonta, 
N. Y., Otsego Co. Hdw. & hsfgs. Will 
erect 3-sty, store bldg. at 114-6 Main St. 

Isaac Wein, 23 North Main St., Port 
Chester, N. Y., Westchester Co. Dept. 
store. In abv. bus. Will make alts. & erect 
addn. to same. 

Isaac Wein, 23 N. Main St., Port Chest 
N. Y., Westchester Co. Dept. store. In 
bus. at abv. add. Will make alts. & erect 
addn. to same. 4-sty. 

The Scarsdale Supply Co., Scarsdale, N. 
Y., Westchester Co. Hdw., ‘hsfgs., etc. 7 it 
abv. bus. Will erect new 3- sty. bldg., corn. 
Chase & Popham Rds. late in Feb. & use 
same as new locat. for hdw. dept. bldg.; 
expected to be compl. by September. 

Witmer & Foster, Ralph Witmer & Har- 
old Foster, Props., Webster, N. Y., Monroe 
Co. Suce. to Geo. Witmer & Sons. Gen. 
mdse. 

Munson & Ferris. Alvah Munson & Den- 
nis, Ferris. Props., Main & Mill Sts,, Wind- 
et N. ¥. Succ. to Patterson Bros. Gen. 
mdse. 


NORTH CAROLINA 


Bon Marche, Lipinsky ’ Bros.; Props., } 
Asheville, N. C., Buncombe Co. Dept. store. 
Taken over est. ‘of late S. Livinsky in aby. & 
also Bon Marche at 13 N. Tryon St., Char- 
lotte (Mecklenburg Co.). : 

Belk Brothers Co., E. Trade .St., Char- © 
Iotte, N. C. Dept. store. In above bus. 
Operate branches. Revorted will open 
branch in McArthur Bldg.. Hay St., Fay- 
etteville. N. C. (Cumberland Co.) 

Belk Brothers, E. Trade St., Charlotte, 
N. C., Mecklenburg Co, Dept. store. In 
abv. bus. Operate chain stores. Will erect 
addn. to cost abt. $400,000. 

Ben Bolin, Dingus, Ky., Morgan Cay 
Sucre, to M. C. Bradley. Gen. mdse. Aby. in 
similar bus here. 

Noes Penny Co., Inc., Hendersonville, 

C.. Henderson Co. Dept. store. In abv. 
ae Enlarging by constructing base. under 
present bldg. 

B. H. Matthews. Seventh Ave., east,- 
Hendersonville, N. C.. Henderson Co. Succ. 
to A. J. Overton. Gen. store. 

Raymond Edwards of Hendersonville 
Hdwe. Co.. Hendersonville, N. C., Hender- 
son Co. Hdwe. In abv. bus. Bot. stk. 
and fixts. of Peoples Hdwe. Co.. Seventh 
Ave., east. and will cont. same with L. A. 
Bly as mgr. Will increase stk. 

H. W. Ingram, Wadesboro, N. C. Havel 
& hsfgs. Bot. out Lilesville Hdwe. Co. 
at Lilesville. N. C. (Anson Co.) and moved 
stk. here (Wadesboro). 


NORTH DAKOTA 


Zimmerman Mercantile Co., Cleveland. N. 
Dak., Stutsman Co. Suce. to H. P. Hillius 
Co; Gen. mdse. 

C. E. Erickson. Edgely. N. D., La Moure 
Co. Suce. to Erickson & Guntrhop Hdw. 
Co, Hdw. & hsfgs. 

W. W. Crossley, Finely, N. Dak., Steele 
Co. Succ. to Carl Vold. Gen. mdse. Poss. 
in abt. 1 month. E. W. $10,000. 

Herbst Department Store, Fargo, N. 
Dak., Cass Co. Dept. store. Abv. in bus. 
hére. Will remodel main fl. and basement. 

Farmers Merc. Co., Hillsboro, N. D., 
Traill Co. Gen. mdse. Ine. cap. $25.000. 
Old concern. 

Clifford Butlet, Nicholson, N. D., Sargent 
Co. R. D. Cogswell Suce. to Bernard 
Klinkhammer. Gen. mdse. 

Fred Keck & J. Schlichenmayer., Wash- 
burn, N. Dak., McLean Co. Suce. to Jake 
Suess. Gen. mdes. 

Farmers Grain & Trading Co., Wynd- 
mere, N. Dak.. Richland Co. Gen. mdse., 
hdwe., hsfgs. & implets. Inc. cap. $40,000. 
Old concern. 


OHIO 


E. D. Neikirk, Barnesville, Ohio., Belmont 
Co. 5 & 10c. store. Will move to Moose 
Bldg. as soon as remodeling is compl. 

Sam Dick, Blakeslee, Ohio., Williams Co. 
Succ. to David Naked. Gen. mdse. i 

Karkbler & Burggrof, Castlia, Ohio., Erie 
Co. Succ. to Peck & Rose. Gen. mdse; 
hdwe. & hsfgs. 

1 Poros 14009 Kinsman Rd., Cleve- 
land, Ohio. Hdw. & hsfgs. Abv. in bus 
here. Will remodel and make alterations — 
to interior. 


% 
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- Boston Store, 168 N. High St., Columbus, 
Ohio. Dept. store. Aby. in bus here will 
take over the 3 upper floors in the adj. 
bldg. will remodel. ; 

Swisher & Battershell, Conway, Ohio., 
Van Wert Co. 5 & 10c. store. Will close 
out stock here and move to their store 
in Hicksville, Ohio. 

The Central Hardware Store, Main & 
S. 6th Sts., Coshocton, Ohio., Cochocton 
Co. Hdw. & hsfgs. Abv. in bus. here 
will enlarge by taking over the bldg. occ. 
by the Grand Confectionery. 

Cumberland Hardware & Crockery Co., 


Cumberland, Ohio., Guernsey Co. Succ to 
Miller Store. Hdw. & hsigs. 

Jones Hardware Co., Wm. A. Jones 
Prop., Fostoria, Ohio., Seneca Co. Succ. 


to A. C. Hoyt. Hdw. & hsfgs. 

Burns & Haber, Greenville, Ohio., Darke 
Cs. Succ. to Harlacher Bros. Hdw. & 
hsigs. , ; 5) 

Heibel Bros., Hillsboro, Ohio,, Highland 
Co. Dept. store. Disc. bus. Bal. of stock 
sold to F. & R. Lazarus Co. who will move 
same to their store at Columbus. 

A. F. Brindley, E. Columbus St., Kenton 
Ohio., Hardin Co. Succ. to Schinde Wolfe 
& Brindley. Furn. & lamps. 

Spuhler, Inc., Erie & Charles Sts., Mas- 
sillon, Ohio., Stark Co. Rugs., carpets, 
hse. furng., lamps, painting & wallpaper. 
Aby. purchased rugs, carpets, etc. depts. 
A. J. Humberger Dept. Store. Inc. cap. 
$10.000 

M. O. Ireland, North Lewisburg, Ohio., 
Champaign Co. Succ. to Wm, Hunter. 
Hdw., hsigs & furn. 

Hunter & Co., North 
Champaign Co. Gen. mdse. 
Hunter, head of firm deceased. Will re- 
organize and remodel. 

W. H. Fulling, Newton Falls, Ohio., 
Trumbull Co. Succ. to W. F. Andrews. 
Gen. mdse. 

Fred J. Mack, 10 Monroe St., Norwalk, 


Lewisburg, Ohio., 
Reported Wim. 


QOhio., Huron Co. Furn. & lamps. Wiil 
move to new location. 
C. O. Warren, Painesville, Ohio., Lake 


Co. Succ. to Warren Bros. Gen. mdse. 

Hoaceck & Snyder, Pioneer, Ohio., Will- 
lgms) Co. Succ. to L. L. Perry. Hdw. 
& hsfgs. 

Main Garage & Hardware Co., Ravenna, 
Ohio., Portage Co. Hdw. & hsfgs. Ed. 
Seely purchased an interest of the abv. 

Murphy Store, Main & Lundy St., Salem, 


_Ohio., Columbiana Co. 5 & 10c. store. 
Aby. in bus. here will enlarge. 

John E. Harding, Tiffin, Ohio., Seneca 
Co. Succ. to Otto L. Gillig. Hdw. & 
hsigs. 

Clifford Osborn, Urbana, Ohio., Cham- 


paign Co. Succ. to Homer Humes & Os- 
born. Hdw. & hsigs. 

©. V. Musser, Wellsville, Ohio., Colum- 
biana Co. Succ. to White Hardware Store. 
Hdw. & hsfgs. 

E. G. Bridge, Hardin Co., Mt. Victory, 


Ohio. Suce. to W. L. Tile. Hdw. & hsfgs. 
F. A. Bouvier, West Lafayette, Ohio., 
Coshocton Co. Succ. to Clyde Phillips. 
Gen. mdse. 

OKLAHOMA 


Isaac Kinney, care Kinney Furniture & 
Hdwe. Co., Altus, Okla., Jackson Co. 
Hdwe. hsfgs., lamps & furn. In bus. Will 


erect new bldg. 
J. I. Colwell & Son, Carnegie, Okla., 
Suee. to Kenedy Bros. Gen. 


Caddo Co. 
mdse. 

The Dixie Store, Chickasha, Okla., Grady 

. Dept. store. Will make improvements. 

Utility Hardware Co.., Cleveland, Okla., 

awnee Co. Hdwe. Inc. cap. $6,000. Old 
concern, 

Comanche Variety Store, Harland Mor- 
ean, Prop., Comanche, Okla., Stephens Co. 
Suce. to T. L. Whittaker. Varieties. Abv. 
in_ similar bus. here. 

Mrs. Lula Sellers, Eufaula, Okla., Mc- 
Intosh Co. Succ. to Joe McKinney. Gen. 
mdse. Bot. at auction. Will move same 
to Tom Connors bldg. 

- S. Gibson, Grove, Okla., Delaware 

0. Suce. to J. R. Mode. Dept. store. 
Bot. small stock from Mr. Mode and will 
enlarge to dept. store. 

m Lewis, Hazel, Okla., Sominola Co. 
Gen. mdse. Erecting new bldg. Will open 
new bus. No stock bot. 
oad McKelvy Variety Store, Laverne, 
wir? Harper Co. _ Gen. mdse. & varieties. 
ed convert variety store into general 


L. §. Morrison & Co., Marieta, Okla., 


Love » Succ. to Alexander & Kerr 
Sy hsfgs., lamps & farts ye * 
- E. Franks, Okemah, Okla., Okfuskee 


Co, Succ. t , 1 ‘ 
be in ¥ Jane’s Gift Shop. Gift shop. 


Iry bus. 
ocolden Rule Cash Store, Osage, Okla., 
pag Co. Suce. to Pargh & Hans. Dept. 


CROCKERY AND GLASS JOURNAL 


D. A. Andrews & J. H. Bowrin , Paw- 
huska, Okla., Osage Co. Succ. red Paw- 
huska Hardware Co. Hdwe. & hsfgs. 

C. V. Guthrie & H. C. Kerr, Perry, 
Okla., Noble Co. Succ. to Watts Hard- 
ware Store. Hdwe & hsfgs. 
_Cragin-Hickman Hardware Co., 
City, Okla., Kay Co. Succ. to-E. T. Smith 
& Sons. Hdwe. & hsfgs. 

W. F. Ozment, Texola, Okla., Beckham 
Co. Succ. to Ozment & Danner. Gen. 
mdse. 4 

D. P. Bowerman, Tribbey, Okla., Potta- 
watomie Co. Succ. to Luther Patterson. 
Gen. mdse. ; 


Ponca 


OREGON 


H. N. Lorenz, Coquille, Ore., Coos. Co. 
Suce. to Geo. A. Robinson. Gen. 

L. J. Bibler, Elgin, Ore., Union Co: Gen. 
mdse. In bus. here. Will move to Ezell 
Bldg. 

Schaefers Bros., 10th, Ave., Eugene, Ore., 
Lane Co. Dept. Store. Abv. in bus. here 
will erect 3rd sty. addn. 

O. E. Pomeroy, La Comb, Ore., Linn 
Co. Succ. to Mearle Poe. Gen. mdse. 

Sprouse-Reitz, Marshfield, Ore., Coos Co. 
Succ. to Ryan 5, 10, & 25c. store. 

Medford Hardware & Sporting Goods Co., 
Al Piche, Prop., Medford, Ore., Jackson 
Co. Suce. to Herman & Piche. Sptg. 
Goods. hdw. & hsfgs. 

C, F. Wade, Olex, Ore., Gilliam Co. Gen. 
mdse. Re-opened. 

Re A. Pilcher’ Co, 
Portland, Ore. Dept. 
new bldg. 

The Ames Hardware Co., Silverton, Ore., 


131-33 Fourth St., 
store. Will erect 


Marion Co. Succ. to Sappers, Inc. Hdw. 
& hsfgs. 
Mrs. Vida Rethlefsen, Tillamook, Ore., 


Tillamook Co. 
sen. Gift Shop. 


Succ. to Miss Dena Han- 


PENNSYLVANIA 


Chester Hardware Co., 13 W. 3rd St., 
Chester, Pa., Delaware Co. Hdwe & hsfgs. 
Will erect addn. to premises. 3-sty. and 
base. 

L. T. Murray, Prop., Delmont Hardware, 
3277 W. Liberty Ave., Delmont, Pa., West- 
moreland Co. Hdwe. & hsfgs. Started 
constr. on new home at 3247 W. Liberty. 
3-sty. Will occupy after May Ist. 

Clymer’s Department Store, Doylestown, 
Pa., Bucks Co. Dept. store. New name, 
O. Hany & P. Mills taken in as partners. 
Formerly known as R. L. Clymer Dept. 
Store. 

Home Furnishing Co., Ramond & Ecken- 
rode, Props., Carlisle St., Gettysburg,. Pa., 
Adams Co. Furn., lamps., etc. Will move 
to larger quarters on Center Square. 

John Burton, Wyoming Ave. & Kingston 
Corners, Kingston, Pa., Luzerne Co. Var- 
ieties. Will enlarge triple space by taking 
over store adj. abt. April Ist. Will in- 
stall new front and fixts. 

Stanley R. Shaffer, Prop., Shaffer’s De- 
partment Store, Kittanning, Pa. Dept. 
store. In bus. at above add. Bot. in- 
terest in E. J. Delcroix store in Ford St., 
Ford City, Pa., (Armstrong Co.) Delcroix 
bldg. will be modernized. 

A. S. Groff, 111 B. King St, bancaster: 
Pa., Lancaster Co. Hdwe., hsfgs., etc. In 
above bus. Will erect 2-sty. and base. 
store bldg. 

McEwen & Zimmerman, J. H. McEwen 
& C. C. Zimmerman, Props., 207 E. Main 
St., Lock Haven, Pa., Clinton Co. Jewelry 
and gifts. Reported partnership will be 
dissolved. John H. McEwen will move to 
Main & Vesper Sts. and reopen with new 
stk. abt. 1 1-2 mos. 

Jacob Miller, New Berlin, Pa., Union Co. 
Succ. to Frank King. Hdwe. & hsfgs. 
Will enlarge stock. 

C. B. O’Donnell, 30 East St., New Castle, 
Pa., Lawrence Co. Furn., lamps., china- 
ware & hse. furngs. Will move to 125 
W. Washington St. in abt. 5 wks. adv. 
in mkt. for compl. new stk. of gds. (now 
selling out old stk.) _ 

S. J. Fair, New Galilee, Pa., Beaver Co. 
Suce. to McRoberts Store. Gen. store. 

H. R. Wainwright Co., New Kensington, 
Pa., Westmoreland Co. Dept. store. H. M. 
Bell bot. half in. in above. 

Shannon G. Kauffman, Osterburg, Pa., 
Bedford Co. Succ. to Geo. W. Grose. Gen. 
store. 

Geo. B. Evans, 1106 Chestnut St., Phila- 
delphia, Pa. Drugs & gifts. In above bus. 
Operate branch stores. Will open store at 
18 & Chestnut St. 

Kossler & Sons Co., Main & 
Wabash Sts., Pittsburgh, Pa., Allegheny 
Co. Hdwe., stoves, etc. In aby. bus. Will 
erect store bldg. at s. e. cor. Main & 
Wabash Sts. Cost abt. $75,000. Expected 
to mature in 1927. Contemplated. 


Wm. 


mdse. ° 


Forty-three 


Lit Brothers, Inc., 44 N. 7th St., Phila- 
delphia, Pa. Dept. store. In bus. at abv. 
add. Bot. property at 8th & Mkt. Sts. 
Will make extensive alts. to same and use 
as annex. 

P. Schneider, 821 Warrington Ave., Pitts- 
burg, Pa., Allegheny Co. Hdwre. In above 
bus. at above add. Will instal new store 
front cost $1500. 

Howard Sine, W. Broad St., Quakertown, 
Pa., Bucks Co. House furng., varieties, 
etc. In above bus. Will take over gutted 
store bldg. of John Kinch, baker, and will 
put in new front, remodel and restock and 
refurnish at once, 

. Weiss & Sons, Quakertown, Pa., 
Bucks Co. Dept. store, dry gds., etc. In 
abv. bus. Remodeling same. Will be ready 
in abt. 5 wks. 


RHODE ISLAND 


John F. Cashman, 30 Weybosset St., 
Providence, R. I., Providence Co. Sport- 
ing gds. Will move in abt. 2 1-2 weeks 
to 34-35 Exchange Place. 


SOUTH CAROLINA 


IT. Blum, Dillon, S. C. Gen. mdse. Open- 
ing branch at McColl, S. C., Marlboro Co. 
Meyers-Arnold Co., Greenville, S. C., 
Greenville Co. Dept. store. In abv. bus. 
Undergoing remodeling, enlarging, etc. _ 


SOUTH DAKOTA 


Frank Whitmore & Co., Junius, S. D., 
Lake Co. Succ. to D. McKinnon Co. Gen. 
mdse., hdw. & hsfgs. 

M. E. Wood, Murdo, S. Dak., oJnes Co. 
Succ. to L. & M. Merc. Co. Gen. mdse. 

CarGe stienbachs (Co., Yanikton.) ise: 
Yankton Co. Gen. mdse. In bus. here. 
Erecting new addn. to bldg. 


TENNESSEE 


Martin Hardware Co., Byrdstown, Tenn., 
Pickett Co. Succ. to Paris, Robins & Tay- 
lor. Hdwe., hsfgs. & gen. mdse. 

Martin & Parris, Byrdstown, Tenn., Pick- 
ett Co. Succ. to Taylor, Parris & Robbins. 
Hdwe., gen. mdse., furn. & lamps. 

J. H. Fortner Co., Covington, Ten., Tip- 
ton Co. Succ. to Kuntz & Atkins. Gen. 
mdse. 

T. G. Davis, Decatur, Tenn., Neigs Co. 
Suce. to Neigs County Merc. Co. 

M. L. Peeples & Co., Etowah, Tenn., Mc- 
Minn Co. Succ. to G. F. Wilson & Co. 
Gen. mdse. 

J. L. Abernathy, 1138 Island Home Pike, 
Knoxville, Tenn., Knox Co. Gen. mdse. 
Will remodel. 

Lowe Hord Hardware Co., Wall Ave. & 


Market St., Knoxville, Tenn., Knox Co. 
Hdw., hsfgs., Whse. & Ret. Will re- 
model bldg. 


White Thompson, 409 W. Depot, Knox- 


ville, Tenn., Knox Co. Gen. mdse. Will 
remodel. 

D. F. Killen, East Side Square, Law- 
renceburg, Tenn., Lawrence Co. Gen. 


mdse., leather goods. Will move to new 
location. 

M. C. Foley, Luttrell, Tenn., Union Co. 
muccs toe fa AG Kitts. (Gen, mdse. ~Abv. 
in similar bus. here. 

Millers 10c. Store, Loudon, Tenn., Loudon 
Co. 5 & 10c. store. Will move to Main 


St. in abt. 2 wks. 

A. S. Montgomery & Son, Lexington, 
Tenn., Henderson Co. Succ. to J. R. Mont- 
gomery & Son. Gen. mdse. 

McNutt & Stevens, Maryville, Tenn., 
Blount Co. Succ. to Walker & Stevens. 
Gen. mdse. 

J. G. Arnold, Normandy, Tenn. Bedford 
Co. Succ. to J. W. Davis. Gen. mdse. 

Cc. C. Brandon & Son, Normandy, Tenn., 
Bedford Co. Suce. to J. L. Brandon. Hdw. 


& hsfgs. 

Ed. Gentry, Prendergast, R. I. Patty, 
Tenn., Polk Co. P. O. Prendergast. Gen. 
mdse. Succ. to Harrison Bros. 

J. H. James, Rutledge, Tenn., Granger 
Co. Gen. mdse. Will enlarge stock & add. 
new lines. 

Taylor Shumate, Rutledge, Tenn., Grain- 
ger Co. Gen. mdse. Will enlarge & re- 
model store. 

Rawlings Co., Stanton, Tenn., Haywood 
Co. Suce. to Reeves & Claxton. Hdw. & 
hsfgs. : 

Arch Turner, Tazewell, Tenn., Claiborne 
Co. Suce. to G. W. Sutton. Gen. mdse. 


TEXAS 


T. H. Williams & Co., Austin, Tex. 
Travis Co. Succ. to Adam Johnson Co., 


5th St. & Congress Ave. Dept. store. 
Higginbotham Bros. & Co., Ballinger, 
Tex., Runnels Co. Dept. store. J. F. 


Currie sold his int. in abv. to R. W. Hig- 
ginbotham. 


Forty-four 


Acorn Stores, Inc., Brownwood, Tex., 
Brown Co. Succ. to Warr Department 
Store. Dept. Store. 

Bartletts Store, Commerce, Tex., Hunt 
Co. Succ. to Bartlett & Guin. Gen. mdse. 

Glezen Lumber Co., Commissary, Crow, 
Tex., Wood Co. Dept. Store. Moving here 
from Wilkins, Tex. 

W. W. Wolfe, Dawson, Tex., Navarro 
Co. Succ. to Wolfe & Dobson. Hdwe., 
furn., hsfgs. & lamps. 

El Campo Merc. Co., Bustrikin & Meyer 
Prop., El Campo, Tex., Wharton Co. Succ. 
to M. J. Hofner. Gen. mdse. 

W. G. Austin, Electra, Tex., Wichita 
Co. Suce. to McDavid Bros. Gen. mdse. 

A. Swartz, Elgin, Tex., Bastrop Co. Succ. 
to A. Levine. Gen. mdse. 

Roe-Redford Merc. Co., Fabens, Tex., 
El Paso Co. Gen. mdse. Roe Merc. Co. 
& Redford. General Store have consolidated 
under above name. 

Otto Kolmier Hardware Store, Frede- 
ricksburg, Tex., Gillespie Co. Hdwe. & 
hsfgs. Walter H. Kolmier & Walter J. 
Pfiel bot: an int; in “aby. 

S. J. Greenwood, Frisco, Tex., Collin Co. 
Succ. to H. W. Waterman. Varieties. 

Hudgins Bros., Gilmer, Tex., Upshur Co. 
Suce. to Williams & Hudgins. Gen. mdse. 

Sam Levin & Jake Feinberg, Goose 
Creck, Tex,, Harris: ©o. Succ. “to) Joiner 
Merc. Co. Gen. mdse. 

Lovell & Lovell, Gilner, Tex., Upshur 
Co. Succ. to Lovell & Brawley. Gen. 
mdse. 

Dick Oliver, Gilmer, Tex., Upshur Co. 
Gen. mdse. Moving here from Graceton. 

G. G. Newsom, Gilmer, Tex., Upshur Co. 
Succ. to W. L. Lovell. Gen. mdse. 

H. W. Hamblen & M. J. Lyons, 1014 
Travis St., Houston, Tex. Succ. to Teolin 
Pillot. Book & gift shop. 

S. H. Kress & Co., Main & Capitol Sts., 
Houston, Tex. 5 & 10c. store. Plan im- 
provements to interior of store to cost 
$225,000. Will install lunch room in base- 
ment. 

25 BaavWells;ae)acksboross lex, lack) Co. 
Suce. to Wells C. Fulcher. Hdwe. & hsfgs. 

W. J. Duer, Mabank, Tex., Kauiman 
Co. Gen. mdse. Will move to new loca- 
tion. 

J. E. Foster & Sons, Marshall, Tex., 
Harrison Co. Succ. to Roth Bros. Gen. 
mdse. 

Chas. Hughes, Perryton, Tex., Ochiltree 
Gonmisuce. stomiGeo. ska Ragsdate: Gen. 
mdse. 

W. W. McLarty, Perryton, Tex., Ochil- 
tree Co. Succ. to Geo. R. Ragsdale. Gen. 
mdse., lamps, & queensware. 

Eo We Vadehan, 61a” Proctor [St Pt. 
Arthur, Tex., Jefferson Co. Succ. to Har- 
ry J. May. Varieties. Above in hdwe., 
hsfgs., furn. & lamp bus. here. 

Henry N. Claus, Rhineland Tex., Knox 
Co. R. D. from Munday. Succ. to John 
Andres. Gen. mdse. 

Frantz Hardware Co., Weatherford, Tex., 
Parker Co. Hdwe. & hsfgs. In bus. here. 
Will move to new location. 

Fain Department Store, Wellington, Tex., 
Collingsworth Co. Gen. mdse. Remodeling. 


VERMONT 


P. O. Chapman, North Springfield, Vt., 
Windsor Co. Succ. to W. E. Fuller. Gen. 
store. 

F. J. Center Department Store, M. H. 
Fishman, megr., Center St., Rutland, Vt., 
Rutland Co. Gen. mdse., varieties. In 
bus. at above add. Will move dry gds. and 
clo. depts. to new store at 68 Merchants 
Row at compl. of remodeling and erect. 
of rear addn.; abt. March 15th. Will cont. 
both stores. 

Mrs. Pearl Corpron, 31 Merchants Row, 
Rutland, Vt., Rutiand Co. Gift shop. Will 
move to 90 Merchants Row soon. 


VIRGINIA 


C. E. Cunningham & A. B. Howard, 
Abingdon, Va., Washington Co. Gen. store. 
Bot. stk. of Hamilton-Carson Co. and cont. 
to operate bus. 

C. H. Almond Dry Goods Company, 817 
Main St., Lynchburg, Va., Campbell Co. 
Dept. store. Moving from above add. and 
will reopen at 1117 Main St. 

Miller & Rhoads, 509 E. Broad St., Rich- 
mond, Va. Dept. store. In bus. at above 
add. Will erect 4-sty. and base. bldg. as 
addn. Cost abt. $90,000. 

N. W. Pugh Co., Inc., 25 Campbell Ave., 
s. w., Roanoke, Va., Roanoke Co. Dry 
gds., etc. In bus. at abv. add. L. C. Bot. 
out Hancock Dry Goods Co. at 85 Camp- 
bell Ave., w. s. L. C. (dept. store.) 

A. L. Blanchard &: Co., West Norfolk, 
Va., Norfolk Co. Gen. mdse. Old concern. 
Inc. cap. $10,000 to $15,000. 
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WASHINGTON 


The Gerhard Erickson, Inc., Bathell, 
Wash., King Co., Gen. mdse. Abv. in bus. 
here will erect new bldg, on Main St. 

Peter Netten, Coupeville, Wash., Island 
Co. Suce:— fol CG) Cushens ~Hdway & 
hsfgs. 

L. J. Sticklin, Centralia, Wash., Lewis 
Co. Succ. to McCoy & Alvord. Gen. 
mdse. 

Thomas Kenriks, Connell, Wash., Frank- 
lin Co. Succ. to W. A. Campbell Gen. 
mdse. 

Tom Hinricks, Connell, Wash., Franklin 
Co. Succ. to W. A. Campbell. Gen. mdse. 

John Bollman, Ferndale, Wash., What- 
com Co. Succ. to W. R. Hamilton. Hdw. 
& hsfgs. 

W. A. Miller, Mossyrock, Wash., Lewis 
Co. Succ. to Sampson Collins. Gen. mdse. 

The Columbia Hardware Co., Pasco, 
Wash., Franklin Co. Hdw. & hsfgs. Abv. 
in bus here purchased the hdw. bus. of 
Horrigan Bros. 

A. Thygeson, Ridgefield, Wash., Clarke 
Co. Succ. to Christenson & Son. Gen. 
mdse. 

R. W. Brill, California Ave. & Graham 
St., Seattle, Wash. Dept. store. Will move 
to Lester Bidg. 

Mendenhalls, Inc., 322 Pike St., Seattle, 
Wash. Notions, gifts, etc. Will move to 
1016 2nd Ave. in abt. 1 mo. 

Oriental Gift Shop, 206 Pike St., Seattle, 
Wash. Gift Shop & crockery. Will move 
to larger quarters. 

Carl P. Sutorius Co., Selah Wash. Yaki- 
ma Co. Gen. mdse. Inc. cap. $20,000. Old 
concern. 

Ted Quinsey & Carl Strand, South 
Prairie, Wash., Pierce Co. Succ. to E. E. 
Shawl. Gen. mdse. 

C. J. Hoescher, Indiana Ave. & Division 
St., Spokane, Wash. Succ. to F. L. Haines, 
Hdw. & hsfgs. 

M. B. McCabe, Tenino, Wash., Thurston 
Co. Succ. to C. H. Bartlett. Gen mdse. 


WEST VIRGINIA 


Geo. E. Stifel Co., 1156 Main St., Wheel- 
ing, W. Va., Ohio Co. Dept. store. Per- 
mit granted to make renovations to own 
bus. Ist. flr. of bldg. will be raised, etc. 
Cost abt. $8,000. 


WISCONSIN 


Reinhold Komphius, Alto, Wis., Fond Du 
Lae Co. R. Di trom” Waupun, “Succ to 
Bert Vossekuil. Gen. mdse. 

Frank Trader & Chas. Worzalla, Am- 
herst Junction, Wis., Portage Co. Succ. 
to A. H. Glisczinski. Gen. mdse. 

F. E. Kraska, Clayton, Wis., Polk Co. 
Succ. to B. & D. Hardware Co. Hdw. & 
hsfgs. 

_Ogema Hardware Co., Ogema, Wis., Price 
Co. Hdw. G. V. Anderson purchased the 
interest of L. G. Kuzenski in the abv. 

Cut Rate Store, M. Bloch, Prop., Public 
Square, Stevens Point, Wis., Portage Co. 
Succ. to O. N. Sprafka. Gen. mdse. 


REPORTED ACTS OF BANKRUPTCY 
ALABAMA 


H. P. Hampton, Gainesville, Ala., Sum- 
ter Co. Gen. mdse. Reported invol. pet. 
in bankruptcy filed against abv. 

J. H. Blanchard, Talledega, Ala., Tal- 
ledega Co. Gen. mdse. & Dept. Store. Re- 
ported filed vol. petition in bankruptcy. 
Liab. $9,000. Assets. $3,000. 


ARKANSAS 


A. L. Stevens, Forrest City, Ark., St. 
Francis Co. Hdwe. Reported bkrpt. Liab. 
$30,055.51. No assets. 


CALIFORNIA 


R. L, Zavalo Cox 632, S. Agnes Ave., 
Azusa, Calif., Los Angeles Co. Gen. mdse. 
Reported made an assignment. 

Frank & Shozo Otoma, Bishop, Cal., Inyo 
Co. Gen. mdse. Reported bankrupt. Liab. 
$15,678. Assets $10,400. 


COLORADO 


Martin N. Steinberg, 2203 Welton St., 
Denver, Colo. Dry gds. & varieties. Re- 
ported filed voluntary petition in bank- 
ruptcy. Liab. $1,772. Assets - $925. 


CONNECTICUT 


Carl Lazarowitz, Prop., Community Paint 
& Hardware Shoppe, 627 Post Road, Fair- 
field, Conn., Fairfield Co. Paints, hdwe. 
Reported vol. pet. in bankruptcy filed. Liab. 
$10,374. Assets, $2,000 in stock. 


February 4, 19: 


Gehanne’s, Albert G. Gehanne, Prop., 742 
Chapel St., New Haven, Conn., New Haven 
Co. Dept. store. Reported failed. Liab, 
$21,988.98. Assets. $14,472.38. 

Rebecca Shapiro, 193 Oak St, New 
Haven, Conn., New Haven Co. Hdwe. Re- 
ported pet. in bankruptcy filed. Liab, 
$3,703. Assets, $535. 


ILLINOIS 


E. G. Kindig, Abingdon, Ill., Knox Co, 
Gen. mdse. & dry gds. Reported bank- 
rupt. Liab. $22,901. Assets $8,135. 

George Canham & Son, Chatham, IIL, 
Sangamon Co. Gen. mdse. Reported filed 
petition in bankruptcy. 

B. F. Birz, 5185 W.* Chicago Ave., Chi- 
cago Ave., Chicago, Ill. Gen. mdse. Re- 
ported involuntary petition in bankruptey 
filed against the above. 

Carlton Bros., 181 W. Madison St., 
Chicago, Ill. Gen. mdse. Reported S. How- 
ard appointed. 

Samuel Gagliana, 1834 W. North Ave., 
Chicago, Ill. Gen. mdse. Reported inyol- 
untary petition in bankruptcy has been filed 
against the above. 

B. Weaver, Hebron, Ill., McHenry 
Co. Gen. mdse. & shoes. Reported stock 
turned over to creditors. 

F. H. Wright & Co., Manteno, Iil., Kan- 
kakee Co. Gen. mdse. Reported failed. 

O. P. Galvin & Co., Pana, Ill, Christian 
Co. Gen. mdse. Reported filed petition 
in bankruptcy. Liab. $65,993. Assets, 
$35,000. 


INDIANA 


A. C. Culp Hardware Co., Galveston, 
Ind., Cass Co. Hdw. Receiver closing out 
stock. 

William A. Miller, (est. of) Treaty, Ind., 
Wabash Co. Gen. mdse. Reported Citizens 
Savings & Trust Co., Columbia City ap- 
pointed receiver for abv. 


IOWA 


Mooneys Gift Shop, Harry Joseph Moon- 
ey, Prop., 317 Brady St., Davenport, Ta. 
Scott Co. Gift shop. Reported filed peti- 
tion in bankruptcy. 

Jocheck & Scriven, Hawarden, Ia., Sioux 
Co. Gen. mdse. Reported made assign- 
ment. 


KENTUCKY 


Thomas Hinton Co., Bowling Green, Ky., 
Warren Co. Hdw., furn. & impl. Reported 
filed petition in bankruptcy. Liab. $30,000. 
Assets. $18,000. 

Roy Patton & E. Patton, Jackson, Ky., 
Breathitt Co. Gen. mdse. Reported inyol- 
untary petition in bankruptcy has been 
filed against the abv. 

Ben F. Lucas, Sacramento, Ky., MeLiean 
Co. Gen. mdse. Reported filed voluntary 
petition in bnakruptcy. 


MARYLAND 


William J. Hartnott, Market Space, East- 
on, Md., Talbot Co. Plbg) )hteaueHeen 
furngs., stoves, etc. Will move to larger 
quarters further west on Market Space 
in abt. 2 wks. 

John Thompson, Oxford, Md., Talbot Co. 
Gen. mdse. In above bus. Erecting add. 
to same. Will install pool and billiard 
tables. 


MASSACHUSSETTS 


Israel Millen & Harry, trading as Millen 
& Sons, Boston, Mass., Suffolk Co. Hdwe. 
Reported bankrupt. Liab. $7,960. Assets 
$3,028, , 

Merchandise Outlet, Inc., 277 South Main 
St., Fall River, Mass., Bristol Co. Dept. 
ee Reported invol. pet. in bankruptey 

ed. 

Louis Yunes, trading as Yunes Hardware 
Co., Boston, Mass., Suffolk Co. Hdwe. 
Reported bankrupt. 

Revere Department Store, Revere, Mass. 
Suffolk Co. Dept. store. Reported filed 
pet. in bankruptcy. Liab. $5,432. Assets: 


MICHIGAN 


Darling & Malleaux, Ann Arbor, Mich., 
Washtenaw Co. Art Goods & Milly. Re- 
ported filed petition in bankruptcy. 


MINNESOTA 
Ben E. Larson, Bovey, Minn., Itasca Co. 


Gen. mdse. Reported filed petition in 
bankruptcy. 
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MISSISSIPPI 


M. Rose, Benoit, Miss., Boliver Co. Gen. 
mdse. Reported filed vol. petition in bank- 


ruptcy. 

The Cash Merc. Co., Geo. W. Cullom, 
Prop. Boonevlle, Miss., Prentiss Co. Gen. 
mdse. Reported made assignment. 


MISSOURI 


O. L. Greathouse, Calhoun, Mo., Henry 
Co. Gen. mdse. Reported filed pet. in 
bankruptcy. 

Harry W. Garber, Clinton, Mo., Henry 
‘ Reported made assignment to 
Arthur N. Lindsay. Liab. $3,100. 

Leah Saiger, 1513 S. Broadway, St. Louis, 
Mo. Varieties & china. Reported filed 
yol. pet. in bankruptcy. 

W. R. Myers & Son, Silex, Mo., Lincoln 
Co. Gen. mdse. Reported filed petition 
in bankruptcy. 


NEW JERSEY 


Wm. Fishman, Jersey City, N. J., Hud- 
son Co. Varieties. Reported vol. pet. in 
bankruptcy filed. Lab. $15,534. Assets 

+700. 

A. J. Morris Supply Co., 67 Goble St., 
Newark, N. J., Essex Co. Gen. mdse. Re- 
ported invol. pet. in bankruptcy filed. As- 
sets said to be $10,000 and liab. stated to be 
in excess of that amt. 

Roseville Toy Store, 589 Orange St., New- 
ark, N. J., Essex Co. Toys. Reported 
invol. pet. in bankruptcy filed. 

Herman M. Chait, trading as People’s 
Variety Store, Penns Grove, N. J., Salem 
Co. Gen. mdse. Reported vol. bankrupt. 
Liab. $12,900. Assets $7,156. 


NEW YORK 


Louis Miller, Brooklyn, N. Y. Hdwe., 
hse. furngs. Reported vol. pet. in bank- 
ruptcy filed. Liab. $2,535. Assets $1,730. 

Louis Miller, 5005 18th Ave., Brooklyn, 
N. Y. Hse. furngs. & paints. Reported 
bankrupt. Liab. $2,553. Assets $730. 

Smogrow & Gourlay, Inc., 247 Jericho 
Turnpike, Floral Park, L. I., N. Y., Nas- 
sau Co. dwe., hse. furngs. & floor cover- 
ings. Reported invol. pet. in bankruptcy 
filed. Liab. and assets not stated. 

Abe Popick, 21, 810 Jamaica Ave., 
Queens, L. I., N. Y., Queens Co. Toys, 
etc. Reported bankrupt. (invol.) 

William Klein, trading as Westchester 
Hardware & Supply Co., 61 South Fourth 
Ave., Mt. Vernon, N. Y., Westchester Co. 
Hdwe., etc. Reported invol. pet. in bank- 
ruptcy filed. 

manuel Fuchs, trading as Fox’s Special- 
ty Shop, 87 Ave. A., New York City. 

omens clo. Reported invol. pet. in bank- 
ruptcy filed. Liab. said to be $12,000. As- 
sets $4,000. 

Pincus Klen, 856 E. Tremont Ave., New 
: Reported invol. 
pet. in bankruptcy filed. Liab. said to be 
$6,000. Assets $4,000. 

Lenox Specialty Shop, 28 Lenox Ave., 
New York City. Womens clo. Reported 
vol. pet. in bankruptcy filed. Liab. $10,170. 
Assets $2,935. 

Joseph Simon, 90 Washington St., New 
York City. Gen. mdse. Reported invol. 
bankrupt filed. 

Leo Shapiro, 5 W. Fordham Rd., New 
York City. Leather gds. & novel. Re- 

rted made assignment to Barnet M. 

aplan. 

Morris Weiss, 1378 First Ave., New York 
City. Toys. Reported vol. bankrupt. Liab. 
$3,535. Assets $789. 


NORTH CAROLINA 


E. F. Daily & Son Co., La Grange, N. C. 
oir Co. Gen. Mdse. Reported invol. 
bankruptcy proceedings filed. 
M. Robbins, Lumberton, N. C., Robe- 
son Co. Gen. mdse. Reported invol. bank- 
Tuptey proceedings filed. 
risp & Webb, Pine Tops, N. C., Edge- 
combe Co. Gen. mdse. Reported invol. 
bankruptcy proceedings filed. 
a. roome, trading as Reidsville 5 & 
10c. Store, Reidsville, N. C., Rockingham 
©. Varieties. _Reported vol. pet. in bank- 
ruptcy filed. Liab., $5,452. Assets, $3,449. 
A. L. Bullock, Rowland, N. C., Robeson 
Co. Gen. store. Reported invol. bank- 
Tuptcy proceedings filed. 
« Namer Keally, Roxboro, N. C., Per- 


son Co. Gen. mdse. Reported vol. pet. 
spre Tuptey filed. Liab. $8,601. Assets 


J. H. Batts, trading as W. T. Batts & 
—., 4 C. Wilson Co. oo mdse. 
€ ed vol. pet. in ankruptcy. 
Liab. $4,492. Assets, $7,051. cota 
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NORTH DAKOTA 


Kniefel & Hogan, McVille, N. Dak., Nel- 
son Co, Gen. mdse. Reported filed peti- 
tion in bankruptcy. 


OHIO 


Askenazi & Son, 5913 Woodland Ave., 
Cleveland, Ohio. Hdw. Reported filed vol. 
petition in bankruptcy. Liab. $14,350. 

Joseph Hock, Massillon, Ohio., Stark Co. 
Dept. Store. Reported filed petition in 
bankruptcy. 

_Judson W. Ambrose, 40 Monument Sa., 
Urbana, Ohio., Champaign Co. Hdw. & 
radios. Reported filed deed of assignment 
to Baker of Urbana. 


OKLAHOMA 
North’s 10c. Store, Marlow, Okla., 
Stephens Co. Varieties. Reported bank- 


rupt. J. G. Clift, Duncan, trustee. 

Phil Wallace, Mountain View, Okla., 
Kiowa Co. Gen. mdse. Reported involun- 
tary petition in bankruptcy filed against 


the above. 
OREGON 


The Babcock Gift Shoppe, 307 E. Main 
St., Ashland, Ore., Jackson Co. Gift shop. 
Reported failure. 


PENNSYLVANIA 


Henty Jacobson, (trading as) Chain Army 
& Navy Store, Ford City, Pa., Armstrong 
Co. Gen. mdse. Reported filed vol. pet. 
in bankruptcy. Liab. $2,233. Assets $35. 

C. & D. Sales Co., 2217 Germantown 
Ave., Philadelphia, Pa. Furn. & hse. 
AN se Reported invol. pet. in bankruptcy 

ed. 

Miracle Stores. Inc., 138 Washington 
Ave., Scranton, Pa., Lackawanna Co. Dept. 
store. Reported invol. pet. in bankruptcy 
filed. Liab. approx. $70,000. Assets $40,000. 


SOUTH CAROLINA 


John A. Austin, Anderson, S. C.. Ander- 
son Co. Hdwe., crockery, etc. Reported 
pet. in bankruptcy filed. Liab. $8,685. 
Assets $3.684. 

R. J. Hightower & Son, Denmark, S. C., 
Bamberg Co. Gen. mdse. Reported vol. 
pet. in bankruptcy filed. Liab. $2,048. 
Assets $1,325. 

J. Rubinstein, Edgefield, S. C., Edgefield 
Co. Gen. mdse. Reported invol. pet. in 
bankruptcy filed. 

T. W. Mungo, Pageland, S. C., Chester- 
field Co. Gen. store. Reported filed vol. 
pet. in bankruptcy. Lia., $17,552. Assets, 
$15,941. 


TENNESSEE 


J. M. Smithson, Brighton, Tenn., Tipton 
Co. Gen. mdse. Reported filed petition in 
bankruptcy. 

W. R. Allen, R. No. 1, Halladay, Tenn., 
Benton Co. Gen. mdse. Reported failed. 

C. R. Johnson, Munford, Tenn., Tipton Co. 
Gen. mdse. Reported filed petition in bank- 
ruptcy. 

R. L. Pryor, Wirmingham, Tenn., Overton 
Co. Gen. mdse. Reported failure. 


TEXAS 


Grover Cleveland Allen, Idalou, Tex., Lub- 
bock Co. Gen. mdse. Reported filed peti- 
tion in bankruptcy. 

Hurley Merc. Co., Poteet, Tex., Atascosa 
Co. Gen. mdse. Reported filed petition in 
bankruptcy. 

VIRGINIA 


United Dollar Stores, Inc., Charlottes- 
villa, Va., Albemarle Co. Gen. mdse. Re- 
ported petitioned into bankruptcy. Lia. abt. 
$21,000 & assets $8,000. 

William Herman, Newport News, Va., 
Warwick Co. Gen. mdse. Reported vol. pet. 
in bankruptcy filed. Lia., $12,968. Assets, 
$8,500. 

WEST VIRGINIA 


J. W. Hudson, East Princeton, Princeton, 
W. Va. Gen. store (Mercer Co.) Report. 
ed made an assignment to C. W. Martin. 


ARIZONA 


L. B. Angius & Co., Miami, Ariz., Gila 
Co. Gen. mdse. Loss by fire, $1,200. 

Cox Merc. Co., Batesville, Ark., Panola 
Co. Succ. to N. Phillips. Gen. mdse. Badly 
damaged by fire. . 

Mrs. Eva M. Keith, 211 N. Front St., Con- 
way, Ark., Faulkner Co. Novelties. Loss 
by fire, $14,000. Ins., $7,200. 

A. J. Meyers Store, Hoxie, Ark., Law- 
rence Co. Gen. mdse. Badly damaged by 
fire. 
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J. H. Taylor & Son, Monette, Ark., Craig- 
head Co. Gen. mdse. Loss by fire, $13,000; 
ins., $8,000. Will resume bus. as soon as 
bldg. is rebuilt. 

W._H. Gloverts, Rison, Ark., Cleveland 
Co, Gen. mdse. Loss by fire, $20,000. 


CONNECTICUT 


The Handy Shop, 1124 Main St., Bridge- 
port, Conn., Fairfield Co, Fancy gds. Dam- 
aged by fire. Est. loss, $5,000. 

Hawley Hardware Co., 1120 Main St., 
Bridgeport, Conn., Fairfield Co. Hdw. (W. 
& R.) Damaged by fire. Est. loss, $25,000, 
Insured in full. 

Eastford Cash Store, Archa S. Walker, 
Eastford, Conn., Windham Co. Gen. store, 
Reported destroyed by fire. Est. loss, $10,- 
000. Partly ins. 

Dixon Art Shoppe, 840 Chapel St., New 
Haven, Conn., New Haven Co. Art gds. 
Damaged by fire. 

F. W. Woolworth Co., 834 Chapel St., 
New Haven, Conn., New Haven Co. Va- 
rieties (5 & 10c. gds.). Damaged by fire. 

Hotchkiss Hardware Co., 85 South Main 
St., Waterbury, Conn., New Haven Co. 
Hdw., etc. (W. & R.) Damaged by fire. 


GEORGIA 


Kirven Co., Columbus, Ga., Muscogee Co. 
Dept. store. Damaged by fire. Est. loss, 
$100,000. 

Benj. Schwartz, Dalton, Ga., Whitfield 
Co. Gen. mdse. Damaged by fire. Est. 
loss, $15,000. Partly covered. 

E. H. Bridger Store; Quitman, Ga., 
Brooks Co. Gen. mdse. Damaged by fire. 
eae! to bldg. & stock several thousand dol- 
ars. 


IDAHO 


Mrs. Joseph Alexander, Juliaetta, Idaho, 
Latah Co. Gen. mdse. Loss by fire, $25,000. 


ILLINOIS 


George C. Crawford, Cairo, Ill., Alexander 
Co. Dept. store. Badly damaged by fire. 
Covered by ins. 

J. E. Jacobs Variety Store, 227-29 Na- 
tional St., Elgin, Ill., Kane Co. Varieties. 
Badly damaged by fire. 

I. D. Gosnell & Co., Herrin, Ill., William- 
son Co. Gen. mdse. Loss by fire est., 
$5,000. 

Ed. Alexander Department Store, Marion, 
Ill., Williamson Co. Dept. store. dry gds. & 
shoes. Loss by fire, $50,000. 

Garard Varieties, Oregon, IIl., Ogle Co. 
Gen. mdse. Badly damaged by fire. 

Geo. B. Tonen, Golden, Ill., Adams Co. 
Dept. store. Loss by fire, $50,000. 

Fair Department Store, Maurice & Bessie 
Kaiserman, Props., 616-18 E. Washington 
St., Springfield, Ill, Sangamon Co. Dept. 
store. Loss by fire, $175,000. Ins., $103,000. 

Famous Department Store, 616 E. Wash- 
ington, Springfield, Ill., Sangamon Co. Dept. 
store. Loss by fire, $250,000. 

A. W. Wolfe Furniture Co., 509 E. Wash- 
ington St., Springfield, Ill., Sangamon Co. 
House furngs. & furn. Loss by fire, $20,000. 
Ins., $18,000. 


INDIANA 


G. G. Hill & Otha McCammack, Belle 
Union, Ind., Putnam Co., R. D. Coatesville. 
Gen. mdse. Badly damaged by fire. 

John Gunderman, Benton, Ind., Elkhart 
Co. Gen. mdse. Badly damaged by fire. 

Wysong General Store, Wm. Wysong, 
Prop., Benton, Ind., Elkhart Co. Gen. mdse. 
Badly damaged by fire. 

Paul Ellis. Daylight, Ind., Vanderburg Co. 
R. D. Inglefield. Gen. mdse. Loss by fire, 
$500. 

The Johnston Furniture Exchange, Ma- 
rion, Ind., Grant Co. Furn. Loss by fire, 
$6.000. 

Weller Bros., Portland, Ind., Jay Co. 
Devt. store. Badly damaged by fire. 

Hallie Teavault, Stendal, Ind., Pike Co. 
Gen .mdse. Los by fire, $3,500. Some ins. 

Hammerstein China Store, 307 Wabash 
Ave., Terre Haute, Ind., Vigo Co. China 
& glassware. Loss by fire, $5,000. Cov. by 
ins. 


IOWA 


Gibbons Novelty Store, Albia, Ia., Monroe 
Co. Varieties. Loss by fire, $10,000. Ins., 
$10,000. P ae 

A. C. Pedrick Co., Douds, Ia., Van Buren 
Co. Hdw. & furn. Loss by fire, $20,000, 

W. G. Veripps, Eddyville, Ia., Wappello 
Co. Gen. mdse. Badly damaged by fire. 
Insured. z 

Bailey & Bailey, Elkhart, Ia., Polk Co. 
Gen. mdse. Badly damaged by fire. Some 
ins. 
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George P. Burgess, Graham, lIa., Clayton 
Co. Gen. mdse. Loss by fire, $6,000. ‘Some 
ins. 

Farmers Co-operative Exchange Co., Mt. 
Union, Ia., Henry Co: Gen. mdse. Loss by 
fire, $5,000. 

Kepppler & Hallo, Tennant, Ia., Shelby 
Co. Gen. mdse. Badly damaged by fire. 


KANSAS 


Nelson Sons, Conway Springs, Kans., Sum- 
ner Co. Gen. mdse. Badly damaged by fire, 
covered by ins. 

G) Hy Cox; (Hays. Kans... Ellice Col No- 
tions, furn. Badly damaged by fire. 

J. H. Hindman, 718 Bridge St., Humboldt, 
Kans., Allen Co. Varieties. Badly damaged 
by fire. 

Hodges Department Store, Potter, Kans., 
Atchison Co. Dept. store. Badly damaged 
by fire. 


KENTUCKY 


S. B. Gillian, Auburn, Ky., Logan Co. 
Gen. mdse. Badly damaged by fire. 

J. S. Wright & Son, Bardwell, Ky., Car- 
lisle Co. Gen. mdse. Badly damaged by 
fire. 

Clark & Hurley, Berea, Ky., Madison Co. 
Dept. store. Abv. in bus. here. Recently 
destroyed by fire. Will rebuild. Contr. 
Pitts & Son. ; 

Cornett & Son, Berea, Ky., Madison Co. 
Hdw. Loss by fire, $7,000. 

Hickson & Smith, Cave City, Ky., Bar- 
ren Co. Gen. mdse. Badly damaged by 
fire. 

Reynolds Bros., Cave City, Ky., Barren 
Co. Gen. mdse. Badly damaged by fire. 

Grahn Merc. Co., Krahn, Ky., Carter Co. 
Gen. mdse. Loss by fire, $10,000. 

H. N. Giles, Valley View, Ky., Madison 
Co. Gen. mdse. Badly damaged by fire. 


LOUISIANA 
Wk 


Gen. mdse. 


Adger, Gilliam, La., Caddo Co. 
Badly damaged by fire. 


MARYLAND 


William F. Seymour, Royal Oak, Md., 
Talbot Co. Gen. store. Damaged by fre. 
Est. loss, $10,000. 


MASSACHUSETTS 


C. F. Hovey & Co., 33 Summer St., Bos- 
ton, Mass., Suffolk Co. Dept. store. Base. 
ment of abv. damaged by fire. 

Joseph Locke, 63rd St., Chelsea, Mass., 
Suffolk Co. Hdw. Damaged by fire. 

Army & Navy Store, A. R. Reed, 258 
High St., Clinton, Mass., Worcester Co. 
Gen. mdse. Damaged by fire. Est. loss, 
$10,000. Partly insured. 

Hyman Cohen, 1154B Blue Hill Ave., Dor- 
chester, Mass., Suffolk Co. Hdw. Damaged 
by fire. 

Nathan Deutsch, 
East Boston, Mass., 
Damaged by fire. 

The Bargain Store, 580 Main St., Fitch- 
burg, Mass., Worcester Co. Gen. mdse., 
furn. Damaged by fire. Est. loss, $1,770. 

Berger Hardware Co., 43 Hampshire St., 
Lawrence, Mass., Essex Co. Succ. to Cen- 
tral Hardware. Hdw.. (Fur. adv. on report 
of 11-30: Central Hdw. reported as damaged 
by fire.) 

L. B. Sutherland Co., 309 Essex St., Law- 
rence, Mass., Essex Co. Dept. store. Dam- 
aged by smoke & water (fire). 

Hampden Hardware Co., B. Alpert, Prop., 
123 Main St., Springfield, Mass., Hampden 
Co. Hdw. Damaged by fire. Est. loss, 
$3,000. 


SanatOcdmots, 
Hdw. 


1007% 
Suffolk Co. 


MICHIGAN 


Davey Department Store, Clare, Mich., 
Clare Co. Dept. store. Badly damaged by 
fire. 

Golden Rule Department & Grocery, De 
catur, Mich., Van Buren Co. Dept. store. 
Badly damaged by fire. 

F. C. Matteson, Rosebush, Mich., Isabella 
Co. Gen. mdse. Badly damaged by fire. 

The Boston Store, Louis Levinsohn, Prop., 
N. Washington Ave., Saginaw, Mich., Sag- 
inaw Co. Dept. store. Loss by fire, $50,- 
000. Some ins. 

Clarence Pettys, Wixon, Mich., Oakland 
Co. Gen. mdse. Badly damaged by fire. 


MINNESOTA 


Mark Shrailberg, Fairmont, Minn., Mar- 
tin Co. Gen. mdse. Badly damaged by fire. 

L. D. Stewart, Lakefield, Minn., Jackson 
Co. Gen. mdse. Badly damaged by fire. 
Some ins. 

F. W. Woolworth Co., 308 W. Broadway, 
Minneapolis, Minn. 5 & 10c. store. Loss by 
fire, $2,000. 


John G. Morrisen, Red Lake, Minn., Bel- 
trami Co. ° Gen. mdse.-° Reported loss by 
fire $27,000. Some ins. Further advice: 
Will resume bus. at once. 

Hans Halvorsen, Sandstone, Minn., Pine 
Co. Gen. mdse. Badly damaged by fire. 

Fred Passer, Wells, Minn., Faribault Co. 
Gen. mdse. Badly damaged by smoke and 


water. 

MISSISSIPPI 
Mem’s Williams Dept. Store, Magee, 
Miss., Simpson Co. Gen. mdse. Badly 


damaged by fire. 

Boobe Mercantile Co., Mound Bayou, 
Miss., Bolivar Co. Gen. mdse. Loss by 
fire, $20,000. Partially cov. by ins. Will 
resume bus. as soon as bldg,. is rebuilt. 

H. E. Wellls, Philadelphia, Miss., Nish- 
oba Co. Gen. mdse. Loss by fire, $12,000. 
Some ins. 

W. W. Hardin, Wahalak, Miss., Kemper 
Co. Gen. mdse. Badly damaged by fire. 


MISSOURI 


Schutte Bros., Corder, Mo., Lafayette Co. 
Gen. mdse. Los by fire, $17,000. Some ins. 

Evans & Bench, Lanton, Mo., Howell Co. 
Gen. mdse. Loss by fire, $6,000. 

S. R. Nance, Montevallo, Mo., Vernon Co. 
Gen. mdse. Badly damaged by fire. 

Henry Creech, Okete, Mo., Lincoln Co. 
P. O. Briscoe. Gen. mdse. Badly damaged 
by fire. 

O’Neal Mercantile Co., Poplar Bluff, Mo., 
Butler Co. Gen. mdse. Los by fire, $20,000. 

Morris David, 1505 S. Broadway, St. Louis, 
Mo. Gen. mdse. & crockery. Loss by fire, 
$10,000. 

Isadore & Lucy Inselberg, 4418 Eastern 
Ave., St. Louis, Mo. Gen. mdse. Loss by 
fire to stock & bldg., $12,000. Covered by 
ins. 

A. B. Salem, Thayer, Mo., Orego Co. 
Gen. mdse. Loss by fire, $7,000. 

James Holman, Vibbard, Mo., Ray Co. 
oo mdse. Loss by fire, $3,000. Covered 
by ins. 


MONTANA 


Cartee. Hardware Co., 915 E. Front St., 
Butte, Mont., Silver Bow Co. Hdw. Loss 
by fire, $11,000. 


NEBRASKA 


Ira W. Wright, S. 6th St., Beatrice, Neb., 
Gage Co. Drugs & notions. Loss by fire, 
$16,000. Partially cov. by ins. 

Rump Furnace & Hardware Co., Fre- 
mont, Neb., Dodge Co. Hdw.. Loss by fire, 
$10,000. Cov. by ins. 

A. H. Lorenz, Haas Block, Syracuse, Neb.. 
pte Co. Gen. mdse. Badly damaged by 

re. 

H. F. Meyer, Nebraska City, Neb., Otoe 


Co. Hdw. Badly damaged by fire. 
NEW HAMPSHIRE 
Arthur Berry, 449 Hanover St., Ports- 


mouth, N. H., Rockingham Co. Gen. store. 


Damaged by fire. . Insured. 


NEW JERSEY 


Joseph Kopack, 420 Lanza Ave., Garfield, 
N. J., Bergen Co. Hdw. Damaged by fire. 
Est. loss to bldg. $500, & to stk. $500. Bldg. 
covered by insur. 

Morris Fishman, 358 Central Ave., Jersey 
City, N. J., Hudson Co. Dept., store, va- 
rieties. Damaged by fire. Est. loss to stk., 
$1,500, & to bldg., $500. 

Clement Tirezzi, 607 River St., Paterson. 
N. J., Passaic Co. Hdw. Bldg. destroyed 
from explosion. Est. loss, $20,000. 


NEW YORK 


Holzheimer & Shaul, Amsterdam, N. Y., 
Montgomery Co. Dept. store. Five firs. & 
base. flooded with water (valve broke). 
Est. loss, $40,000. Stk, is insured. 

Abrahamson-Bigelow, W. Third  St., 
Jamestown, N. Y., Chautauqua Co. Dept. 
store. Damaged by fire. 

Ferber’s Department Store, Jacob Ferber, 
Prop., Jackson & Harris Ave., Long Island 
City, L. I, N. Y¥., Queens Co. Dept. store, 
varieties. Stk. practically destroyed by fire 
(also owns bldg.). 

F. W. Woolworth Co., 424 Broadway, New 
York City. Varieties (5 & 10c. gds.). Dam- 
aged by fire. 

F. W. Grand Five & Ten Cent Store, 
Ridgewood, L. I., N. Y., Queens Co. Varie- 
ties. Abyv. branch destroyed by fire. 
(Hdqutrs., 902 Broadway, N. Y. C.) 

S. A. Bubb, Spinnerville, Ilion P. O., N- 
Y., Herkimer Co. Gen. store. Destroye?: 
by fire. 

F. W. Woolworth Co., 230 Salina St., N. 
Syracuse, N. Y., Onondaga Co. Varieties 
Abv. branch damaged by fire. Est. loss, 
ek on Woolworth Bldg., N. Y. 


Ld 


Edwin Knowlton, Virgil, N. Y., Cortland 
Co. (R. D. from Cortland). Gen. mdse. 
Destroyed by fire. 

Jerry F. Barstow, West Winfield, N. Y., 
Herkimer Co. Gen. store. Badly damaged 
by fire. ; 


NORTH CAROLINA 


Myers Hardware & Sptg. Gds. Co., 18 E. 
Trade St., Charlotte, N. C., Mecklenburg Co. 
Hdw. Damaged by fire. Est. loss, $10,000. 

N.S. Blue, Raeford, N. C., Hoke Co. Gen, 
store. Practically destroyed by fire. 

Farmers Furnishing Co., Raeford, N. C., 
Hoke Co. Gen. store. Practically destroyed 


by fire. 

Nesbitt & Howell Department Store, Rae- 
ford, N. C., Hoke Co. Dept. store. Badly 
damaged by fire. 


OHIO 


Geo. Rosenkranz, Amherst, Ohio, Lorain 
Co. Gen. mdse. Badly damaged by fire. 

Henry S. Smith, Custar, Ohio, Wood Coa. 
Gen. mdse. Badly damaged by fire. Loss, 
$4,000. 

J. C. Penney Co., Portsmouth, Ohio, Sei- 
oto Ce. Gen. mdse., toys. Badly damaged 
by fire. Will not resume bus. at present. 
Hdats. at 370 7th Ave., New York City, 
New York. ; 

Nicholas Hainen, West Independence, Ohio, 
Hancock Co., R. D. from Fostoria. Gen. 


mdse. Destroyed by fire. 
OKLAHOMA 
R. Harris, Byars, Okla’, McClameG@as 


Gen. mdse. Loss by fire, $40,000. 

Rigg’s Store, Wm. H. Rigg, Prop., Ta= 
loga, Okla., Dewey Co. Hdw. & gen. mdse. 
Loss by fire, $1,500. Will rebuild. Some ins. 


McCullough & Helms, Stillwell, Okla., 
Adair Co. Gen. mdse. Badly damaged by 
fire. 


H. C. Worley, Stilwell, Okla., Adair Cor 
Gen. r-dse. Badly damaged bs fire. 


OREGON 
R. A. Rabbs, Eugene, Ore., Lane Co. 
Hdw. Badly damaged by fire. 


PENNSYLVANIA 


Louis Mulo, Belle Vernon, Pa., Fayette 
Co. Gen. mdse. Reported destroyed by fire. 

I. Shurley, cor. Verona St. & Braddock 
Ace., Braddock, Pa., Allengheny Co. Noy- 
erty store. Damaged by fire. Est. loss; 
$4,000. Partly insured. 

Anthony Salem, Chestnut St., Conemaugh, 
Pa., Cambria Co. Gen. store. Entire stk. 
reported ruined by fire. Est. loss to stk. & 
bldg., $3,000. 

Erie Racket Store, 1112 Parade St., Erie, 
Pa., Erie Co. 3 racket gds. Damaged by 
fire. Est. loss to stk., $2,500, & to bldg., 
$1,000. 

S. S. Kresge Five & Ten Cent Store, 
5549 Germantown Ave., Germantown, Phila- 
delphia, Pa. Gen. mdse., varieties. Dam- 
aged by fire. Fur. adv.: making alts., will 
reopen in abt. 6 wks. (Hdqtrs., Detroit, 
Mich. L. C. Operate chain stores.) 

A. Krieger, Monessen, Pa., Westmoreland 
ee Hdw. & paints. Reported destroyed by 

re. 

Nick Savannah, Lyndora, Pa., Butler Co. 
Gen. store. Stk. of abv. reported destroyed 
by fire & bldg. damaged. Est. loss, $4,000. 
Partly insured. 

Newhouse Department Store, Monessen, 
Pa., Westmoreland Co. Gen. mdse. Re- 
ported destroyed by fire. 

Lincoln Department Store, 6497-9 Franks- 
town Ave., Pittsburgh, Pa., Allegheny Co. 
Dept. store. Damaged by fire. Est. loss, 
$1,500. 

Paul Leitzel, Richfield, Pa., Juniata Co. 
Gen. store. Reported destroyed by fire. 
Fur. adyv.: Will rebuild in near future. _ 

Mrs. E. Williams, Slatington, Pa., Lehigh 

Co. Gen. mdse. Gutted by fire. 
John Kaschenbach, S. Main & W._ Ross 
St., Wilkes-Barre, Pa.. Luzerne Co. Furn., 
hse. furngs. Damaged by fire. Est. loss, 
$10,000, 


RHODE ISLAND 


Duffy Hardware Company, 74-8 Meybosset 
St., Providence, R. I., Providence Co. Hdw. 
(W. & R.) Damaged by fire. 


SOUTH CAROLINA 


J. M. Adams, Fork, S. C., Dillon Co, Gea. 
store. Destroyed by fire. 

C. C. Finklea Co., Hyman, S. C., Florence 
Co. Gen. mdse. Badly damaged by fire. 

T. A. Gary, Liberty, S. C., Pickens Co. 
Dept. store. Fire in milly. section of above 
caused abt. $15,000 damage. Insured. 
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J. O. Sanders & Son, Olar, 5. C., Bam- 
berg Co. Gen. store. Reported destroyed 
by fire. : ogee. 
%. Fulmer & Son, Springfield, S. C., 
Orangeburg Co. Gen. store. Reported de- 
stroyed by fire. Stk. was valued at $10,000. 


SOUTH DAKOTA 


Jack Juble, Amherst, S. Dak., Marshall 
Co. Gen. mdse. Badly damaged by fire. 

Gentzler Grocery, Dallas, 5. Dak., Greg- 
ory Co. Notions & gros. Loss by fire, 
$3,500. 4 : 

F. J. Bouchard & Son, De Smet, S. Dak., 
Kingsburg Co. Dept. store. Reported loss 
by fire, $50,000. Further advice: Will re- 
open in the Miller & Son bldg. as soon as 
remodeling is compl. 


TENNESSEE 


A. R. & J. W. Judel, Baxter, Tenn., Put- 
nam Co. Gen. mdse. Badly damaged by 
fire. , 

J. R. Morrow, Baxter, Tenn., Putnam Co. 
Gen. mdse. Badly damaged by fire. No ins. 

Ozar Scruggs, Belle Buckle, Tenn., Bed- 
ford Co. Gen. mdse. Badly damaged by 
fire. 

R. L. Tinsley, Cleveland, Tenn., Bradley 
Co. Gen. mdse. Badly damaged by fire. 

Lou Hee, Harriman, Tenn., Roane Co. 
Gen. mdse. Loss by fire, $3,500. 

Threadkill & Melton Store, Huron, Tenn., 
Henderson Co. Gen. mdse. Loss by fire, 
$5,000. Ins., $3,000. 

F. L. West, Huron, Tenn., Henderson Co. 
Gen. mdse. Loss by fire, $5,000. Ins., 


,000. 

Blech: Edentar Hardware Co., Jackson, 
Tenn., Madison Co. Hdw. Loss by fire, 
$2,500. : 

J. P. Prater, Lenoir City, Tenn., Louden 
Co. Gen. mdse. Loss by fire, $3,000. No 
ins, 

Andrew & Pickens, Lewisburg, Tenn., 
Marshall Co. Hdw. Badly damaged by 
fire. Cov. by ins. 

The. Cohen Co., Pulaski, Tenn., Giles Co. 
Gen. mdse. Loss by fire, $10,000. Inc., 
$4,550. 


TEXAS 


Allen Hardware Co., Hearne, Tex., Rob- 

ertson Co. Hdw. 3M. Badly damaged by 
re, 

E. R. Hart, Muleshoe, Tex., Bailey Co. 
Hdw. & Ibr. Loss by fire, $15,000. Cov. by 
ins. Will rebuild. 

W. A. Newton, Nederland, Tex., Jeffer- 
son Co. Gen. mdse. - Destroyed by fire. 

J. D. Boyd & Bros., Roxton, Tex., Lamar 
Co. Gen. mdse. Loss by fire, $16,000. 

Kosarck Store, Riverside, Tex., Walker 
Co. Gen. mdse. Loss by fire, $10,000. Some 
ins. 


UTAH 


Pace Bros. Co., Cisco, Utah, Grand Co. 
Gen. mdse. Loss by fire, $6,000. 


VERMONT 


E. J. Jose, Johnson, Vt., Lamoille Co. 
Gen. store. Badly damaged by fire. Est. 
loss, $5,000. Partly covered. 


VIRGINIA 


Dave Friedman, Makemie Park, Va., Ac- 
comac Co. Gen. store. Destroyed by fire. 
Est. loss to stk., $10,000. Partly insured. 

J. W. Wells, W. Main St., Salem, Va., 
Roanoke Co. Gen. sto:e. Damaged by fire. 
Est. loss, $1,000. 

_Ehrlich’s Department Store, Nathan Ehr- 
lich, Prop., So. Boston, Va., Halifax Co. 
Dept. store. Reported destroyed by fire. 

illiland’s, S. F. Gilliland, Prop., South 
Boston, Va., Halifax Co, Dept. store. Re 
ported damaged by fire. 


WEST VIRGINIA 


The Hub Department Store, 
Fink, Prop., Heber St., Beckley, W. Va.. 
Raleigh Co. Dept. store. Reported compl. 
destroyed by fire, etc. Fur, adv.: Will re- 
open for bus. soon. 

Lester Warner, Bemis, W. Va., Randolph 

. Gen. store. Reported destroyed by fire. 
Est. loss, $3,500. Will not rebuild. 

Guyan Lumber Co., Herndon, W. Va.. 

yoming Co. Dept. store. Dept. store of 

- destroyed by fire. Est. loss, $10,000. 
Covered by insur. 

Leader Store, M. M. Margolis, mer., 
Straton & Cole Sts., Logan, W. Va., Logan 

9. Gen. mdse. Badly damaged by fire. 
Est. loss to stk. & fixts., $50,000. 
lle Murphy Five & Ten Cent Store, 

venth & Charles Sts., Wellsburg, W. Va., 

rooke Co. Varieties. Destroyed by fire. 
(Hadatrs., 531-37 5th Ave., McKeesport, Pa. 
Operate chain stores, L.C. C. R. G.) 


Lous J: 


WISCONSIN 


The Beebe Variety Store, Fort Atkinson, 
Wis., Jefferson Co. Varieties. Loss by fire, 
$15,000. 

_E. C. Saecker, Lake Mills, Wis., Jefferson 
Co. Hdw. Badly damaged by explosion. 

Schooley & Forbes Hardware Store, Rhine- 
lander, Wis., Oneida Co. Hdw. Destroyed 
by fire. 

C. H. Wegner, Wausau, Wis., Marathon 
Co. Gen, mdse. Loss by fire, $20,600. 


Business Discontinued 
ARKANSAS 


J. E. Lybrand & Son, Risen, Ark., Cleve- 
land Co. Gen. mdse. Disc. bus. 


CALIFORNIA 


Oriental Palace & Art Shoppe, R. Kuney, 
Prop., 430 4th St., Santa Rosa, Cal., So- 
noma Co, Gifts & art shop. Will disc. bus. 


CONNECTICUT 


George R. Faucett, 406-8 Main St., Stam- 
ford, Conn., Fairfield Co. Spig. gds., toys, 
etc. Deceased. 


DISTRICT OF COLUMBIA 


I. Small, 713 7th St., N. W., Washington, 
D. C. Hdw. Reported closing out bus. here. 


FLORIDA 


Morris Cohen, Vice-pres., Cohen Bros. 
Department Store, St. James Bldg., Jack- 
pala Fla., Duval Co. Dept. store. De- 
eased, 


GEORGIA 


Racket Store, R. L. Hadaway, 137 Rail- 
road St., Thomson, Ga., McDuffle Co. Gen. 
mdse, varieties, etc. Reported going out 
of bus. here. 


ILLINOIS 


Marquette Fair, 2517 W. 63rd St., Chicago, 
ee Hdw., tinsware & crockery. Will disc. 
us. 

Robert Shirley, Havana, Ill., Mason Co. 
Gen. mdse. Closing out. Will disc. bus. 

Marion Grimm, LaFayette, IW., Stark Co. 
Gen. mdse. Will close out at auction. 

Frank M. Wright, Manteno, IIll., Kan- 
kaka Co. Gen. mdse. Disc. bus. Closing 
out stock. 

Miss M. Opperman & Mrs. E. Coooney, 
The Lingerie Shop, Montelius Bldg., Piper 
City, Ill.. Ford Co. Art gds. Will disc. bus. 

John H. Delzell, Palestine, Ill., Crawford 
Co. Gen. mdse. Dise. bus. Closing out 
stock. 

Peter Slausen, Westervelt, Ill., Shelby 
Co. Gen. mdse. Selling out. 


INDIANA 


S. I. Dick, Angola, Ind., Steuben Co. Gen. 
mdse. Closing out. 

“J. J. Barker, 719 Central Ave., Conners- 
ville, Ind., Fayette Co. Hdw. Disc. bus. 

Louis Bischof, Crawfordsville, Ind., Mont- 
gomery Co. Dept. store. Closing out. 

A. Anspach, Wrain & Clinton Sts., Frank- 
fort, Ind., Clinton Co. Dept. store. Will 
lisc. bus. 


IOWA 


Nielander Store, Lansing, Ia., Allamakee 
Co. Gen. mdse. Disc. bus. 


KENTUCKY 


Farmers Union Supply Co., Harrodsburg, 
Ky., Mercer Co. Hdw. & impl. Closing out 
stock at auction. Will disc. bus. 

C. C. Wilson, Logansport, Ky., Butler Co. 
Gen. mdse., hdw., dry gds. Will close out 
stock & disc. bus. 

Dodd Variety Store, Mayfield, Ky., Graves 
Co. Varieties. Disc. bus.  Cosing out 


iby 1 Haney, Nickell, Ky., Morgan Co. 
Gen. mdse. Closing out. 


MAINE 


Sam Levine, Gardiner, Me., Kennebec Co. 
Dept. store. Reported disc. branch here, 
moved stk. to main store at 26 Center St., 
Bath, Me. 


MARYLAND 


John Knox (trading as) Susie Straughn, 
Cordova, Md., Talbot Co. Gn. mdse. Re- 
ported disc. bus. here. 

Ida M. Marvel, Easton, Md., Talbot Co. 
Gen. mdse. Reported disc. bus. here. 

William W. Williams, member of Wil- 
liams Brothers, Poolesvlle, Md., Montgom- 
ery Co. Gen. store. Deceased. 


J. H. Marmaduke, Tilghmanton (Fairplay 
P. O.), Md., Washington Co. Gen. mdse. 
Reported disc. bus. here. 

Lincoln A. Landis, Williamsport, Md., 
Washington Co. Succ. to Lands & Norris. 
Gen. store. (Norrs died.) 


MASSACHUSETTS 


M. F. Perry & Co., cor. Middle & N. 2nd 
Sts., New Bedford, Mass., Bristol Co. Hdw., 
cutlery, paints, bldg. supps., etc. Reported 
will go out of bus. here abt. March Ist. 


MICHIGAN 


Central Department Store, Brightmoor, 
Mich., Wayne Co. Dept. store. Disc. bus. 
Ed. Swarthout, Ferris, Mich., Montcalm 
Co., R. D. from Vestaburg. Gen. mdse. 
Disc. bus. Closing out stock, 


MINNESOTA 


The Gift Shop, 2453 Hennepin Ave., Min- 
neapolis, Minn. Gift shop. Disc. bus. 

Peoples Department Store, Mrs. J. Levn, 
Prop., Sauk Center, Minn., Stearnes Co. 
Gen. mdse. Disc. bus. Closed out stock at 


auction. 
MISSISSIPPI 
M. M. Coate, Scoaba, Miss., Kemper Co. 
Gen. mdse. Disc. bus. 


R. R. Pate, Water Valley, Miss., Yal- 
busha Co. Gen. mdse. Misc. bus. Closing 
out stock. 


MISSOURI 


Robert Bricken, East Side Square, Carroll- 
ton, Mo., Carroll Co. Varieties. Closing 
out. Will disc. bus. 

Luke Pettgrew, Lupus, Mo., Moniteau Co. 
Gen. mdse. Will close out stock & disc. bus. 

Howe’s Surprise Store, Marceline, Mo., 
Linn Co, Tinware, notions & dry gds. 

Yofhe Department Store, 319-21 College 
St., Springfield, Mo., Greene Co. Gen. mdse. 
Closing out. Will disc. bus. 


NEW JERSEY 


Currie Hardware Co., 1232 Atlantic, Atlan- 
tic City, N. J., Atlantic Co. Hdw. (W. & 
R.) Reported will pass out of existence. 

Muller Furniture Co., 113-7 Springfield 
Ave., Newark, N. J., Essex Co. Furn., 
stoves, rugs, etc. Reported will go out 
of bus. here. 


NEW YORK 


Court Luggage Shop, 118 Court St., Brook- 
lyn, N. Y. Leather gds., novel., sptg. gds., 
etc. Reported going out of bus. here. 

Morris Gennis, Main & Elm Sts., Dolge- 
ville, N. Y¥;, Herkimer Co. Dept. store. 
Reported disposing of stk. Will retire from 
bus. here. 

Mrs. Shipman, Waterbury Pldg., Litch- 
field, N. Y., Herkimer Co. Varieties (6 & 
10c. gds.). Reported disc. bus. here. 

M. J. & J. W. Green, Inc., 353 Main St., 
Poughkeepsie, N. Y., Dutchess Co. Hse. 
furngs. Reported will retire from bus. here. 
Lease expires. 

The Walton Variety Shop, H. Nahrman, 
152 Del. St., Walton, N. Y., Delaware Co. 
Varieties. Reported going out of bus. here. 


NORTH CAROLINA 


Johnson Brothers, Lester & Ira_ Johnson, 
Props., Morven, N. C., Anson Co. Gen. 
mdse., groc., etc. Reported sold out. 

L. F. Womble, Newhill, N. C., Wake Co. 
Gen. store 1-5-26. 1C. Deceased. 


OHIO 


Seigel’s Department Store, 155115 St. Clair 
Ave., Cleveland, Ohio. Dept. store. Clos- 
ing out. Will disc. bus. ' ; 

Eickenberry Christopher Co., Greenville, 
Ohio, Darke Co. Dept. store. Disc. bus. 
Closing out stock. 

Azalia Shoppe, Cook & Kern, Prop. 1006 
Sylvania Ave., Toledo, Ohio. Notions & 
milly. Disc. bus. dissoluton of partnershp. 


OKLAHOMA 


H. C. Smythe & Co., Marlow, Okla.. Ste- 
phens Co. Dept. store. Will disc. bus. 


PENNSYLVANIA 


The Gift Shop, Worman & McKnight, 
Props., 527 Hamilton St., Allentown, Pa., 
Lehigh Co. Gifts, staty., novel., embroid- 
ery, etc. Reported disc. bus. here. 

W. A. Crawford, Cooperstown, Pa., Ven- 
ango Co. Gen. store. Deceased. ; 

Howard Leiser, 600-2 Market St., Lewis- 
burg, Pa., Union Co. Gen. mdse. Reported 
will retire from bus. here April Ist. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place ; 
“The Dinnerware House of America.” 


I BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 

Importers of China and Glass, Mfrs. 

of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 


Earthenware and 
Phone, Ashland 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 36th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, Ince., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim” — Dinnerware,  “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO,, 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Ine, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole. distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
au Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 
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GILLINDER & SONS, Inc., 220 Fifth 


Ave. on 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting Fixtures and 
Lamps. 


WM. R. NOE & SONS, 48-47 East 
10th St. 


Illuminating glassware, mahogany 
lamps and silk shades. 

PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


Chas. J. Dela Croix Co., representa- 
tives. 

THE MAIBRUNN CO., Ince., 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 


Madison Square 8860-8861. 


DOMESTIC POTTERY 


By! INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 

dren’s Items. 
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THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 
M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-1381 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 


MATT MTT TUTTO TOUT TUTTE TE 


TUUTITTUUUUILUTLULITL LAL LULLCLOULULRLLGLOCLLCLCCAGGLULOCOLOLCEES LOLLLeUDLAGOLUULCOOOOOGOOOPCIOUUUDUNOOUULOSOUUGOOOUUUOVOO OTOOCUUTOOOUUATOCUUUTHOOLULCTOQUUOUTOOOUULINOUUTCOLOUITOCOUISHTUUITITOUUUTTTTUMTMUUUTTTUTMM NTT 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co- Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


iat etc. Telephone, Gramercy 
11 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass "Mig. Co., Table, sod- 
fountain glassware. Economy Glass 
Eo Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP., 
1271 Broadway, corner 32d St. 
McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cuts Glass Go. John ‘E Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co. “Princess” dinner- 
ware. Telephone Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Come to Headquarters 
When You Want 


Real Czechoslovak Ware 


Czecho Peasant Art Co., Inc. 
10 West 19th St. 
New York City 


Our Catalogue Illustrated in 
Full Colors Mailed on Request. 


LOS ANGELES 
The Newcombs 


NEW YORK 
Butterworth Co. 
225 Fifth Ave. 


Exhibited at Pittsburgh 
W. W. Jacobs 


By 
Room 418, Wm. Penn Hotel 611 Knickerbocker Bldg. 


Smith Ceramic Studios, Inc. 
901-9 Monroe Ave., Rochester, N. Y. 


Originators of 
Unusual Creations in Decorated 
China and Glassware 


Salesrooms 
CHICAGO 


Dooner-Logan 
39 W. Adams St. 


NEW YORK 
Geo. H. Donovan 
Room 1112, 5th Ave. Bldg 


BOSTON 
Edwin E. Wilgus 
111 Summmer St. 


Also Displays at 
Philadelphia Gift Market Bush Terminal Sales Bldg. 
970 Drexel Bldg. 140 W. 42d St. 
Philadelphia New York 


Best Values in egg 
JARDINIERES 23 

Vases, Candlesticks, os 

Bowls and Novelties 


SEE YOUR JOBBER 
OR 
WRITE US So 


gy ty 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 
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“DELICA WHITE” 


Best Glass 
for Light 


The Sign 
of Efficient 
Illumination 


“DELICA WHITE” GLASS is made in yarious 
shapes—is furnished Plain White not Roughed, 
also. Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 


Pittsburgh New York Chicago Baltimore 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Zimmer & Schmidt 


Gablonz, °/x 


Bohemia, Czecho-Slovakia 


ost 


Exhibiting at the Leipzig Fair 
Zeissighaus, NEUMARKT 18, office 102 


Commencing March Ist 


Salt and Pepper Shakers 
Mustards, Open Salts 
Knife Rests, Ash Trays 


Condiment Sets and Atomizers 


in best Bohemian Cut Glass 
Crystal and Colored 


Will It 
Interest You | @ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| ee a 


DEMAREST PUBLICATIONS, INC., 


Reece vee otrest: SUBSCRIPTION PRICE 
New York. | 
Gentlemen :— | Domestic 


Please send the CROCKERY AND GLASS 


$3.00 a year 
JOURNAL (including the Special Holiday 


Edition and Spring and Fall Buying Num- so,00 fori 2 years 
bers) to the following address for which .... | Canada 
enclose ...... TOP az ce year. | $4.00 
-00 a year 
VUNG 2. ae w eisai 6 COI | c or ei gn 
Ty 0) De ee | 35.50 a year 
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Haviland China 


is stamped 


apvilay, on white china 
France, 
DECORATED BY 


| gsnden, on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped Haviland "or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the: name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


aaiend Gina Ors. Inc. 
11 East 36th St., New York 
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Crockery 


Office, 


45 


This manufacturer makes Fancy China and makes it right. 


The shapes of the Tea Ware are exceedingly pretty this year, 
and the mode of decoration is absolutely different from anything 
else in the market, and just what is required to add’ a tones@a 
novelty to any China Department. 


This factory has only recently added some very important 
Novelties to its line. 


GEO. BORGFELDT & CO. 


DLI- lo Hasta loth sourect New York 


and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 
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This factory is one of the important members of the famous 


meat oroup. 
The quality of EPIAG Chinaware is of the finest. 


Their selectors and decorators have been trained too allow 
| nothing but the best to leave the works. This, luckily though, 
does not result in high prices. Their efficiency permits them to 
put their goods on the market at comparatively low prices. 
There are many new Dinnerware decorations in all price 
scales, and the Fancy Tea Ware line is irresistible. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 


- 
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Direct Importers and Distributors of Crockery, China and Glass 
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Open Stock 
Glassware 
Dinnerware 


Fancy Goods 
Pottery 


UR Open stock patterns are con- 
tained in 10,000 bins and are ready 
for prompt shipment. 

This firm originated the idea of Open 
Stock patterns in dinnerware. Its success 
was immediate, for our customers real- 
ized at once its value to them and to 
their customers. 

You will find that we have the best 
of the new designs ana the continued 
favorites of other years. Choose the pat- 
terns for your trade from our Open Stock. 
Start the maximum number of customers 
during the active life of the pattern. You 
can depend upon us for replacement 
even after the activity of the pattern has 
diminished. 

We are glad to serve you at all times. 
Our huge warehouse facilities here in 
Boston, convenient to water, railroad or 


motor transportation, make it a simple. 


matter for you to receive our merchandise 
when you need it and in the size ship- 
ments you wish. 


Jones, McDuffee & Stratton 


CORPORATION 
Established 1810 


95-39 Franklin Street, Boston 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tene of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
vear, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel’ Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


= Production—twenty-two kilns on ivory 
And the equivalent of seventy-eight kilns on white. 


Stock is complete, and capacity is sufficient to guarantee 
prompt delivery of all lines. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


Octagon Model. 
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With huge proportions the architect’ 
With daintiness of 


develops grandeur. 
the potter expresses 


form and décoration 
ful- 


elegance. By each is beauty and the 
filment of art created. 


Ghe Gdoin DQ Bnotwles China Companys 
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Albion 
Cheshire 


One of Maddock’s 


new open stock | 
patterns carried in 


New York for 
Ready Delivery. 


Sere sesean rer ose seeew see eee err te ea eee ew See 


MADDOCK & MILLER, Inc. 
~The House of Stock’’ 


MILLER-KUPPER BUILDING 
39-41 WEST 23RD ST. 


NEW YORK 
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The’ Masterpiece whether found 
during, the enjoyment and 
intensity of dramatic art or 
in the harmony and enchant 
ment of beautiful pottery 
strikes a vibrant response 
in every human heart. 


Ce EDWIN M. KNOWLES 
GTiN A. C.O MeBeN-yY 


EAST LIVER? O OL Sao 


MAYFLOWER. No. 400 
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Look A growing problem confronting or buyer. The store wants to buy the goods. The sales- 
Before You manufacturers and factory repre- man wants to sell them but no agreement can be made be- 
Leap sentatives .s that of the group or cause the group syndicate has a lower rate. 


syndicate buying plan. The group 
buyer was much in evidence at the recent Pittsburgh Ex- 
hibit where he requested that factories sell goods to his 
syndicate at reduced prices. If this was done the syndi- 
cate buyer promised to place some large orders for better 
grade ware but when pinned down to the actual placing 
of the order it was not forthcoming. 

In a word the group buying plan -consists of a repre- 
sentative of a group of stores buying goods at slightly 
under the established price of these goods which are sub- 
sequently disposed of by syndicate stores at a smaller 
price than the store purchasing its ware under the individ- 
ual buying plan is able to. 


Just what the outcome of group buying will be if it 
continues to expand is hard to predict. One thing is evi- 
dent, however, as pointed out-in the current issue of this 
Journal. The buyer will lose his individuality. With din- 
nerware of one pattern being purchased for a large group 
of stores there will be little demand for his services. Then 
too, the store itself will lose considerable of its individ- 
uality, 


Further, the salesman of the factory supplying the group 
syndicate will have his share of embarrassing moments. 
These will incur in the form of the individual store de- 
siring his wares. Now suppose that a member of the chain 

roup is selling the same ware in this town at a lower 
rice than he is able to quote the individual store owner 


Certainly the individual store owner is not to blame if 
he goes to a factory that has no agreement with the group 
system and places his order with their salesman when he 
calls. 

Group or syndicate buying will bear considerable in- 
vestigation and thought on the part of manufacturers who 
will do well to think before leaping. 


One of the Tomorrow America celebrates the 
World’s Great birth of Abraham Lincoln, consid-. 
Characters ered one of the nation’s greatest 


characters. Born midst humble 
surroundings, Lincoln rose above his environment and 
succeeded in not only educating himself, but developing 
for himself an ideal. For hours into the long winter 
nights young Abe poured over books by the light of an 
open hearth. Into his mind there gradually shaped an 
ideal which finally resulted in the abolition of slavery. 
Honest, sincere and kindly there was something yet sad 
The slooping shoulders of his 
a characteristic 


about this great figure. 
great frame, the downward tilt of head 
pose—all betokened a certain sorrow. 


Abraham Lincoln was far ahead of his generation. 
His great magnanimity of soul was ridiculed by many 
during his time, yet his name will continue on through 
the annals of time as one of America’s greatest presi- 
dents and one of the greatest characters of all time. 


Eleven 


Group or Individual Buying—Which? 


for the manufacturer and those who go to make 

up the “group” buying. 
Many manufacturers prefer to take large orders and 
keep their factories busy with a certain sale for their out- 
put and be willing to curtail their profits to insure a steady 


Geass buying has many advantages, both 


market, even though the margin does approach the vanish-- 


ing point. The expediency or the wisdom of their action 
is only the’r own business, although they may be playing 
a hardship on their fellow manufacturers to require a 
respectable living for their labors, investment and business 
anxiety. 

If reports are true there is a point to which some of the 
buying syndicates have reached, which is dangerous to 
any industry and is based on a wrong business footing. 

Several manufacturers stated at the Pittsburgh show 
that syndicate representatives had asked them, point blank, 
to sell their goods “below factory cost.” 

This was prefaced with the 
statement that they would want 
some of the better goods later, 
but were not just ready to place 
orders. — 

There is no harm in trying to 
get something for nothing, some- 
body may bite, but the question 
is, does not a syndicate over-reach 
itself in adopting this method and 
is it not working itself out of a 
job by being too grasping, or is 
it that the manufacturer has set 
himself the task of selling the in- 
dividual firm as low as he will 
sell the syndicate organizer and 
thus make it apparent to the buyer that his annual dues 
to the syndicate don’t get him any favors, and in despera- 
tion the syndicate is trying to prove that he can do better 
by getting items actually below cost. 

There is decidedly an advantage to all concerned when 
large orders can be placed through group buying. Quan- 
tity orders have already, n certain lines, been recognized 
as worthy of extra discounts. This is legitimate business 
which carries with it certain Security to a manufacturer 
when he knows that his production is cared for. 

This same manufacturer though may be placed in an 
awkward position at some period when his salesman runs 
into a town where his goods are being sold by a member 
of the “group” and he cannot sell at the “group” price to 
the individual store, because although the store may be 
large it cannot order in such quantities as will be taken by 
fifty or a hundred: stores and the store therefore has to 
eliminate his line and the feeling will be none too friendly 
toward the manufacturer who places the group member 
in such a superior position to offer lower prices to the 
public. 


stores. 


last five years. 


subject. 


There are buyers who are keen and can care for all their 


Twelve 


EDITOR’S NOTE 


One of the chief topics of conversation 
heard on every side at the recent Pitts- 
burgh Pottery and Glass Exhibit was the 
question of joint buying by groups of 
The accompanying article briefly 
deals with both sides of this important 
plan which has grown so rapidly in the 
The CROCKERY AND 
GLASS JOURNAL will be pleased to 
receive the opinions of its readers on this 


own wants without the aid of syndicates and there are 
others who depend upon their group buying, but do not 
the latter lose some what their own individuality when 
they let others do their shopping. This is a question whieh 
arises from time to time. , 


Joint Buying By Groups of Stores 


Further grouping of department stores, either into chain 
enterprises or into other combinations that make for yol- 
ume purchasing, is the most important impending step in 
the development of retailing in this country according to 
Irving S. Farian, newly appointed general merchandise 
manager for the National Department Stores. Discuss- 
ing this trend, which has now become very apparent, he 
said that the advantages accruing to the individual store 
from working in cooperation with other establishments 
were so many and manifest that the group and chain 
movements were certain to gain dominating impetus. Mr. 
Farian for ten years was head of 
the local office of Hamburger’s of 
Los Angeles, and recently relin- 
quished resident representation 
for a group of out-of-town stores 
to accept his present position. 

In addition to benefiting by 
augmented buying power, Mr. | 
Farian pointed out, each of the 
affiliated stores is aided im the 
solution of merchandising and a 
tailing problems through “cons 
certed deliberation. He denied 
that the efficiency of buyers for 
the various firms is impaired | 
through joint purchasing. Their 
value is enhanced rather than injured, he said, comparing 


them to a jury that passes ce the desirability of mer- 


chandise offered for the group’s consideration. 
“The remarkable development of scientific vetalliogmn | 
this country bates astound the simple little shopkeeper 
of not so long ago,” Mr. Farian continued. “Merchandising, 
consisted of buying goods at one price, stocking it and 
selling it, if possible, at a profit that varied with whim) 
rather than policy or conditions. The ramifications of | 
the retailing of today rival in intricacy those of any manu- 
facturing business. : 
“No longer than two decades ago, it was the recog ized | 
custom for the head of an out-of-town store to make 
annual trips to the wholesale market—one in July and the 
other in January. He bought a six months’ supply of just, 
about everything he carried, allowing, of course, for 1e 
purchases from salesmen. Ready-to-wear was of little sig- 
nificance then, the home dressmaker and the cust 
tailor making the bulk of women’s apparel. The 
chant could buy piece goods and small wares, the leading 
items in the average store, far in advance, as there 
virtually no changes in the trend of the demand for tl 


in a six months’ period. 
_ “The first assistants to accompany the store owners to 
¢ markets were old and trusted employes who were taken 
to the big city as much as a reward for faithful service as 
for anything else. It wasn’t long, however, before the 
store, as a unit of trading, began to grow. It expanded 
until the merchant could no longer do justice to the pur- 
shasing of all lines and he selected one or two as his fa- 
vorites, giving over the others to sales persons in whom 
he had Birdlence: This marked the entry of the buyer 
to the retailing field. 
“After a number of years, the stolid, almost unswerv- 
ng wholesale markets began experiencing bewildering 
Iuctuations. The World War tore precedent to shreds. 
The buyer, who had to give as much attention to selling 
is to purchasing, could not keep posted on the many price 
ind style changes. Then the merchandise manager was 
ntroduced as a vital factor in retailing. He did not con- 
ine his observation to the store’s activities. He surveyed 
ocal economic conditions and took them into consideration 
n laying out the appropriations of the several departments 
inder him. The buyer had more time to make additional 
rips to the wholesale market, this having become essen- 
because of the ever growing number of innovations 
ntroduced i in the various lines, particularly ready-to-wear, 
e course of each season. 
° ets brings us to the point where the internal organ- 
zation of the department store is on a high plane of effi- 
‘iency. It was but natural, therefore, for the heads of 
some progressive retail institutions to seek further means 
Mf promoting their ability to serve the public. The strength 
fforded by unity appealed to them, and many amalgama- 
ions and cooperative buying pacts resulted. Meanwhile, 
umong the smaller stores, the chain idea was spreading 
‘apidly, having its inception in the foodstuff lines and sub- 
sequently gaining a firm foothold in the distribution of 
ther commodities. 

“Department stores that had been quite overshadowed 
vo larger local competitors became, in many instances, 
‘ager proponents of the group plan. They recognized it 
is a means of vastly increasing their influence in the whole- 
ale markets and enabling them to do as well as their 
arger rivals as far as purchasing was concerned. 

: “The store that is ‘going it alone’ is finding itself at a 
fsadvantage | in competing with the chain or group mem- 
in its community. The latter is protected by a closer 
ie lon the sources of merchandise, and its purchases and 
slices bear all the earmarks of the mature deliberation 
f many expert minds. 
~The buyer for the affiliated department store in no 
é sacrifices his individuality. He attends all important 
tings where future needs are considered and the char- 
of the goods to meet them is determined. He is af- 
an unusual opportunity to distinguish himself by 
ce and yote at these conferences. 
suyers who oppose group buying declare that what is 
Od in one city may be worthless in another. I have 
€ a number of country-wide trips from time to time 
ig the various centres of population and have taken 
icular pains to note the type of merchandise being 
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stressed in the stores of each. There was little or no dif- 
Of course, if a buyer were fully convinced that a 
certain goods would be totally ignored by his local con- 
suming public, he would not be required to participate in 
any general purchase by the stores of his group. I would 
say that between 80 and 90 per cent of the merchandise in 
demand in any one section of the country is proving pop- 
ular-with the nation as a whole. 

“The increased expansion of practically all manufac- 
turing and jobbing lines necessitates a surprisingly large 
amount of research work to keep the merchant fully in- 
formed as to all significant tendencies. I doubt very much 
that any single store, regardless of its size, could afford 
to employ a sufficient staff to carry on this important work. 
A group or chain stores can quite easily defray the cost 
of this service, since the burden is spread over many 
shoulders. The gradual elimination of the hit-or-miss ele- 
ment from the conduct of a retail store has intensified the 
need for this research. The magnitude of the retail in- 
terests of today is such that even the slightest mistakes 
entail staggering losses. The judgment of even the most 
astute merchandiser is nullified if it is not based upon 
specific and actual knowledge of the latest movements of 
the markets. 

“Members of a group or chain are assisted materially 
by the rapid exchange of. sales promotion ideas. A trade 
building even tried successfully by one can be quickly em- 
ployed by the others because full information on precisely 
how it was staged is relayed around the circuit. In these 
days of keen competition, these consumer-attracting ideas 
are at a premium. 


ference. 


Deny Coolidge Meant to “O. K.” Installments 

There was nothing studied or premediated about Presi- 
dent Coolidge’s comment on installment selling which was 
sent out from Washington recently as an Associated Press 
dispatch and was played up on the front pages of news- 
papers throughout the country. What President Coolidge 
said was by way of passing comment, and there is no war- 
rant to attempt to read between the lines and find there 
a veiled intimation of what the future policy of the Na- 
tional Administration will be on this issue, which is rap- 
idly developing into a controversial question. 

President Coolidge’s “defense” of installment selling, as 
the headlines had it, came about in this way. At stated 
intervals, the President submits to cross-examination by 
the correspondents detailed by the press associations and 
leading newspapers to cover the White House. At one 
of these conferences, a correspondent, whose curiosity 
had been aroused by the recent conunent of Secretary of 
Commerce Hoover, and other recent developments, asked 
the President, in effect, whether he subscribed to the idea 
that there is menace in installment sales in their present 
proportions. It was a somewhat unusual type of query 
at the White House gatherings, where questions of gov- 
ernmental policy are the rule. The element of novelty won 
for it such attention as it received. 

Perhaps the President reacted to the question as he did 
because it gave him a chance for reniniscence, for which 
he has a weakness. 


T is always sure that when W. E. Wells is in town he 
has important business, for his presence at the Homer 


Laughlin China Co. potteries means more to him than 
visiting. Being in a position of rather taking orders for 
less than a customer needs than to urge him to buy large 
quantities, shows how the largest pottery in the world 
fares for orders. Mr. Wells, therefore, was asking that 
some of his customers would give them time for delivery. 
The new shape in ivory has stormed the market and in 
spite of the eleven kilns now working full tilt on it six 
more are to be utilized for this same purpose and soon 
twenty kilns will be producing nothing else but ivory. 
Mr. Wells has always something interesting to discuss 
and the relative position of the Homer Laughlin plants 
in the whole industry is certainly an eye opener, from a 
wage, production and banking standpoint. 


J. O. Jansen, representative of Eberling & Reuss, Phil- 
adelphia, says that during most of the days at the New 
York Merchandise Fair, he hardly had time to get lunch. 
There were buyers at his booth all the time and the satis- 
factory part about them was that they placed good orders, 
some running into four figures. 


The very pleasing personality of T. C. Servison has 
been evident during the past week in the crockery and 
glass market. Mr. Servison is general manager for the 
Servison Co., Inc., who run four department stores in 
Ohio. At Ulrichville, which is headquarters, New Phila- 
delpiha, Dennison and Dover. Mr. Servison spent quite 
a little time at the New York Merchandise Fair to the 
gratification of many of the exhibitors. 


Among other buyers in town this ‘week were W. Collins, 
representing A. Harris Co., Dallas, Tex., and The Pep- 
per Co., of Portsmouth, O., was represented by Mr. 
Pepper himself. 


Margaret Uhde, who looked after the Tuper Pottery 
Co.’s exhibit at the 69th Armory, was voted among the 
men as the legitimate claimant of the beauty prize. 


The guests at THE CROCKERY AND GLASS JOURNAL 
table at the Salesman’s banquet will be as follows: E. L. 
Fondeville, Edward Reiwald, A. D. Shaw, F. A. Hecker, 
Felix Kohn, Harry H. Lewis, Sidney Hirsch, F. Calvin 
Demarest, Ernest H. Bennett, Fred Oliver, Albert Pauli, 
Norton B. Jackson, William Tribelhorn, Martin Kelly, 
John B. Salterini and J. O. Jansen, of Eberling & Reuss, 
Philadelphia. 
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A. E. Pyne, former assistant to Julius Hertzberg, is no 
longer connected with the firm of S. Kann Sons Co., 
Washington, D. C. Starting February 15th he will be asso- 
ciated with the firm of Palais Royal, as buyer, and will 


be glad to see his friends at his new place of business. 


P. A. Roderick, recently became connected with the 
china and glass departments at the La Salle & Koch Co. 
store, Toledo, O. 

Lee O. Smith, representing the New Cumberland Glass 
Co., New, Cumberland, O., is booking some good orders at 
the New York Merchandise Fair this week. 

Additional capital is to be put into the business of the 
Anacortes. Glass ‘Co., located at Anacortes, Wash., which 
will insure the operation of this factory at an early date. 

After visiting the East Liverpool, O., glass market; 2 
Tishcoff, of the South Bend (Ind.) Crockery Co., left for 
New York for the purpose ow buying import lines. 


The plant of the Ball Bros. Co., at Hillsboro, I., which 
suspended operations Jan. 15th last is expected to be placed 
in operation again March lst. The idle period was caused | 
by the necessity of making needed repairs. 

The Cameron Glass and Manufacturing Co., Cameron, 
W. Va., is reported as going to start operating early in 
this month. Eight stemware shops and two punch tumbler 
shops will be started first. 


Antique Glassware Nets $13,000 in Sale 
With private collectors attending from all parts oi the 
United States, the famous W. G. R. Allen collection of | 
old American glassware was placed on sale recently at the 
Walpole Gallery, No. 12 West Forty-eighth St, New) 

York. 

A total of $13,000 was realized, the highest individual 
bid being $1,050. This was for a Stiezel glass vase of the | 
Revolutionary period, purchased by A. B. Manners. | 


Sebring Estate Appraised 

The estate of the late Fred Sebring, of Sebring, O., and 
founder of the plant of the Saxon China Co., has been 
appraised at $175,528.75 according to a report filed with) 
the Probate Court of Mahoning County, Ohio. Other 
than being interested in the pottery manufacturing busi-_ 
ness at Sebring, O., he was also interested in the develop- 
ment of Sebring, Fla. | 
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Sperry & Hutchinson to Hold Convention 


The annual convention of the Sperry & Hutchinson 
staff will be held the week beginning February 22nd, 
Washington’s Birthday, when managers from seventy- 
five districts will come to New York from all over the 
Union. From California to Maine, from the frigid north 
and the torrid south and all states within these points. 
They will meet to talk over business both past and future. 

At the annual banquet which will be held at the Plaza 
Hotel on the evening of February 27th, Edwin J. Bei- 
necke, president of the firm, will open his speech by re- 
peating the same statement that he has made each year 
whil he has been president in 1923, 1924 and 1925, that 
“the past year’s business has been the greatest in the 
history of the concern,” and he expects to make the same 
statement at the dinner in 1927. The convention lasts a 
week and winds up with the banquet. 


The business done by Sperry & Hutchinson is pure 
co-operative, it helps the store to increase its business 
while adding an advertising feature that has no equal. 
The customers include some of the largest stores in the 
different states and at the same time the service is used 
by small concerns. In fact, the service fees paid are as 
high as $300,000 a year and in isolated cases as low as 
$30 per annum. They serve between 20,000 and 30,000 


firms in the United States. 


Mr. Beinecke’s advice to all his salesmen this year is 
“get your price, but don’t raise it.” 


New York Merchandise Fair Opens 


The New York Merchandise Fair opened in full swing 
on Monday, Feb. 8th, with about two hundred and fifty 
exhibits, booths all tastefully decorated and arranged with 
the products of some five hundred different factories. 

There were articles displayed for the variety stores, 
5c and 10c stores and general department stores. House- 
wares, china, crockery and glass were well represented 
making a very gallant display. One of the first to catch 
the eye upon entering was the exhibit of the New Cum- 
berland Glass Co., of New Cumberland, Md., with Lee 
O. Smith from the factory. Here were shown a great 
variety of all kinds of glassware all tank glass of the fin- 
est quality. The samples consisted of beautiful vases with 
a frosted finish with most attractive black silhouette de- 
signs. The frosted back ground gave a silver effect and 
the black decorations stood out in marked contrast very 
boldly. All this is hand decorated work as is all the work 
on every sample. There is fire decorated amber, irides- 
cent, and delicate blue embellishment, Rose and Yellow 
Jade green and the Carline color somewhat on the order 
of brick red. The pieces consisted of console sets, bureau 
sets, vases, nappies and a useful line of things used for 
house adornment. Mr, Smith was very pleased with the 
reception given to his line by the buyers. F. W. Hamil- 
ton, 133 Fifth Ave., is the New York agent for the New 
Cumberland Glass Co. 


Vail & Young were representing the Coshocton Glass 
Co. with a line of iridescent pressed glass and china 
ware from Paden City Pottery Co., also hotel ware from 
the Jackson Vitrified China Co. 

Eberling & Reuss of Philadelphia had a large space 
devoted to china and glass with J. O. Jansen in charge. 
Mr. Janson said that the line of Colonial figures in the 
shape of puff boxes, jewel cases, etc., were having a tre- 
mendous run. The output of the European factory mak- 
ing these is entirely controlled by Eberling & Reuss and 
they are busier than they have ever been. It speaks vol- 
umes for the popularity of the line. They have .dinner- 
ware, cut glass and many novelties. 

Cannonsburg Pottery ‘Co. was represented by S. H. 
Slobodkin, their New York representative, and he seemed 
quite encouraged with the results accruing from the ex- 
hibit. ’ 

Fulper Pottery Co. showed their artistic line of decora- 
tive pottery. Their factory is in Flemington, N. J. The 
coloring and firing effects in the decorations are fascinat- 
ing and the originality in shapes is pronounced. 

The Glass Novelty Co. showed a line of glass knobs 
and towel bars. Their headquarters are 487 Broadway, 
New York. Among other firms showing crockery were 
the Harlem Crockery Co., Tokagi Co., Japanese China, 
and the Western Jobbing House of 309 Bowery. 

The Sendar Company made a good showing with Ste- 
venton’s Royal Venton Dinnerware, Homer Laughlin 
China Co.’s dirmerware and Vitrified Hotel China from 
another pottery. F. W. Dalrymple of the New York sales 
force was in charge of the exhibit and he said that he was 
much gratified at the amount of business they were doing. 
The booth was nicely arranged and all the goods showed 
up to good advantage, 

Pierre H. Meyer, president of The Merchant, Exhibit 
Co., responsible for the Fair, is to be highly complimented 
upon the excellent representation of buyers who patronized 
his exhibition. The great advantage of his fairs is that 
they are strictly business affairs, hardly a “looker’’ they 
are all buyers who attend and are intent on seeing the 
goods, placing the orders. and getting back to their own 
stores. Manufacturers and agents who do exhibit are all 
well pleased with the way the Fair is handled. There is 
no confusion at the last minute, it started on time ready 
to open. By 11 o’clock on Monday every booth not only 
was ready for business but was doing business. Mr. 
Meyer also runs in July the Chicago Merchandise Fair 
which is equally successful in Chicago as is the one in 
New York. The art lies in the secret of knowing how. 


A Special Feature 

What About Installment Selling? is the title of an 
article which will appear in the February 18th issue 
of the CROCKERY AND GLASS JOURNAL. The 
sale of goods by the deferred payment plan is of vital 
interest to the crockery and glass trade and is fully 
covered in this comprehensive article dealing with all 
phases of the subject. 


GLASS FACTORY ACTIVITIES 
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Flint Glassware Production Active 
RODUCTION of flint glassware continues active, 
pP and it is the opinion of manufacturers that this 
situation will obtain throughout the first and sec- 
ond quarters of the new year. Production just at this time 
has to do to a great extent with the business booked hy 
the manufacturers during the January buying season. It 
is not denied that this volume was much heavier than 
that underwritten during January, 1925, and also during 
January, 1924. 

The demand for specialties is good, and in keeping with 
requirements of the trade during the regular market sea- 
son. As a matter of fact salesmen are now showing the 
new lines of colored glassware to those buyers who were 
not in the local market last month, and the movement of 
the line is quite up to that of January. 

Jobbers are now showing the new 1926 line to their 
trade, sample lines having been obtained from the manu- 
facturers for all salesmen of jobbing houses. 

Blown and stemware is in excellent requirement, accord- 
ing to factory sales managers, the entire line being dis- 
tributed over a wide territory. It is rather interesting to 
note at this time that orders for wine and whiskey sets is 
in rather heavy volume. A number of factories featured 
such sets during the January show here, and in addition 
to domestic requirements being heavier than a year ago, 
quite a lot of these sets are being exported. 

While demand for glassware is running strong to col- 
ored specialties, there is also a rather fair movement in 
crystal goods. Department store buyers have been order- 
ing both lines, but the crystal items have to do in the 
main with utility items. 


Thermos Bottle Company to Expand 

The American Thermos Bottle ‘Co., which is operating 
a large plant at Huntington, W. Va., is considering an 
extension program, which will be given approval within 
the next few weeks by the board of directors of the cor- 
poration. It has been proposed to erect a fifteen-ton tank 
at this factory, the increased production being required on 
account of the growing demand for the item. General 
Manager George C. Anthon has been working out the 
plan of factory extension. 


L. O. Smith, in charge of sales for the New Cumber- 
land (W. Va.) Glass Co., has returned to the factory after 
spending several days in the Pittsburgh and New York 
market. - This factory is now being operated steadily, and 
is showing a new line of lighting glassware. 


W. H. Hicks, Jr., Dies 


Announcement thas been received here of the death at 
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Moundsville, W. Va., of W. H. Hicks, Jr., secretary of 
the Fostoria Glass ‘Co., of that place. Mr. Hicks was 
elected to this office by the board of directors of the Fos- 
toria Company following the resignation of A. L. Scrog- 
gins. Mr. Hicks was a lifelong resident of Moundsville. 
His illness was brief. Burial was made at Moundsville. 
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Lippincott Glass Co. Making Repairs 
Repairs are now being made at the plant of the Lippin- 
cott Glass Co., located at Alexandria, Ind., following the 
closing of the large continuous tank. Smaller day tanks 
have been placed in service. Production at this factory 
has not been lessened, however, and shipments are being 
made with promptness. 


Courts May Not Allow Bids for Plant 
It is considered doubtful whether or not the courts 
will approve the bid of Albert Isay and ‘(Morris Kaufmann 
of Pittsburgh, Pa., for the purchase of the plant of the 
Star Glass Co., at Star City, W. Va. The Pittsburgh 
interests recently offered a bid of $24,000 for this prop- 
erty, but since then other bids have been made for the 
property, the highest being that of $30,050 submitted by 
former owners of the property. The opinion is held in 
glass circles here that the courts will take final action upon 

the sale of this property within the next few weeks. 


New Glass Company Formed 

Under the name of Swinehart & Hill, a new interest 
has been formed at Bremen, O., for the purpose of enter- 
ing the production of cut glass. Blanks, it is said will 
be obtained from the flint factories at Lancaster, which 
is but a short distance from Bremen. It is said here 
the new concern will make a specialty of blown and stem- 
ware cuttings. : 4 


Form Southern Belle Co. 
Information has been received in this market of the 


formation at Baton Rouge, La., of the Southern Belle Co., — 
which will deal in glassware. The company will do both — 
a jobbing and retail business, and will likely travel a num- 
ber of salesmen throughout the southern territory. 


Southern Buyers to Receive Shipments __ 
Southern buyers of glassware out of this market will — 
receive large shipments within the next week by the water — 
route, this having special reference to distributors who are — 
located on the Mississippi River and as far south as New 
Orleans. Factories located in the Wheeling, W. Va., 4 
will also make large shipments on boats leaving here vith 


excursionists who will attend the New Orleans Mardi 


these boats. 


February 11, 1926 


Standard to Move to Chillicothe 


The Chamber of Commerce of Chillicothe, O., has 
raised a fund of $36,000 which will insure the location 
there of the plant of the Standard Glass Co., which has 
been in business at Lancaster, 'O. The company is said 
to have sought a new location for its business on account 
of the scarcity of help in the Lancaster district. 


Another Buying Syndicate 


Sales managers of: glass factories in this district have 
been informed by salesmen now on the road of the forma- 
tion of another buying syndicate to be known as The Em- 
pire State Stores’ Association. It is said this new group 
_ will include 43 stores in the smaller cities of New York 
State. It has been said, however, the stores in the new 
group will pay particular attention to individual buying. 
It may follow that other stores will be included in the new 
group later, but none of the stores will be competitive with 
each other, so far as location is concerned. 


Wants Glassware for Tourists 


Glassware for tourists camp purposes is being sougiht 
by N. J. Thompson of Frostproof, Fla., according to an 
‘inquiry received in this market. A general utility line 
is sought for this purpose, although the buyer may be 
interested in a line of souveniers. 


OuR -4DVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


** Pittsburgh’s Complete Advertising Service’ 
HEEREN BUILDING AT EIGHTH AND PENN 


PITTSBURGH, PA. 
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Predict Demand for Lighting Glass 

Lighting glass manufacturers are of the opinion that an 
active demand will prevail during the forthcoming séa- 
son for commercial lighting glassware. Fixture manu- 
facturers, however, so far as private home equipment is 
concerned, have all but eliminated glassware from such 
fixtures with the exception of bulbs. 

Manufacturers of portables and similar items are doing 
a rather good business just now, and the majority of 
these factories are operating full time, with jobbers and 
department stores being the most active buyers of the 
line, outside of the lighting goods stores. Many new 
items were shown in the lighting line during January 
by those firms who exhibited at the Ft. Pitt Hotel, and 


all of these lines are declared to be in active request. 


The Marion Glass Co., Shinnston, W. Va., 
It has metal attachments 


: is showing 
a very novel and patented vase. 
which fit on lugs moulded, one on each side of the glass, 
which hold smaller vases with smaller lugs to fit in the 
metal attachment. These are somewhat in the form of 
cornucopias. When attached they look like handles but 
in reality are supplimentary vases and when filled with 
flowers enable a much more liberal showing of the blos- 
soms. The smaller vases too can be used as automobile 
vases. These are made in various colors one of the most 
attractive being a Pomegranate Red with black silhouette 
decorations in many designs. There is a complete line of 
stemware and tumblers. 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
Boston Chicago 
Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, beak? T. Thomas & Co., 
1104 Arch St. 617 Mission St. 9 S. Hanover St. 
Factory msiablt sts 
E. B. Hill, Washington, Pa. 


e Duncan & Miller Glass Co. 
Washington, Pa. 
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Manufacturers Filling January Orders 


OW that the active buying season is past, the 
N manufacturers are interested in filling orders 
placed in January at the earliest moment. As a 
matter of fact considerable business underwritten by cer- 
called for particular 


amounts per month during the year, this having especial 


tain manufacturers last month 
reference to the large mail order houses and the larger 
furniture installment houses featuring mail order business. 

The department store buyers will not begin to receive a 
part of the ware ordered in January until later this month 
and also during March. 

Open stock business will be put through decorating 
shops as quickly as possible, but the majority of the orders 
received by the manufacturers last month will be shipped 
very likely in the order they were received. 

Some potteries, however, have certain character of stocks 
which are being shipped promptly, and this has especial 
reference to the plain white ware. It is not always pos- 
sible to ship plain white goods in complete order on ac- 
count of the scarcity of plates and teas, two items of 
which manufacturers are always considered short. The 
demand for the latter two items is always exceeding pro- 
duction, so it seems, so far as immediate warehouse stocks 
are concerned. 

Dinner sets are in rather active movement, and now 
that salesmen are now out on the road, orders for open 
stock patterns are showing a steady gain over the record 
for the corresponding period last year. 

General business on the new shapes and also on the 
new ivory body offerings is in keeping with the previous 
predictions of those who are producing these lines. Many 
retail dealers who are stocking the ivory body are follow- 
ing a conservative policy in buying, while they are placing 
their nominal business on white ware. 


Wm. H. Phillips Death Received With Sorrow 
Announcement of the death at Cannes, France, of 
William H. Phillips, formerly associated with Josiah T. 
Smith as part owner of the Smith, Phillips China Co. here 
has removed from the trade one of the most interesting 
characters in the industry. Although not active since his 
retirement from the Smith, Phillips China Co. two years 
ago, he was known to buyers throughout the country. 

Mr. Phillips was born at Springfield, O., May 7, 1865, 
and when he came to East Liverpool he associated himself 
with Will H. Thompson the famous hymn and music com- 
poser, the firm continuing for many years. Retaining his 
interest in the music business, he entered the generalware 
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pottery industry when the Smith, Phillips China Co. was 
formed and the “Klondike” plant of five kilns, erected by 
E. H. Sebring here was purchased, it being the desire of 
Mr. Sebring to confine his pottery operations at Sebring. 
The pottery firm continued under that ownership until 
very recently when the majority stock interest was ab- 
sorbed by Paul V. Robinson. 

Mr. Phillips was interested in traveling, art and pho- 
tography. He had visited China and Japan, and many 
countries in Europe, including Spain. He was president 
of the East Liverpool Camera Club some years ago, and 
his collection of prints have been exhibited in many gal- 
leries for which he has received frequent honorable men- 
tion. 

His most recent trip abroad was for the purpose of 
benefiting his health. The cablegram received here from 
his wife, by Attorney William H. Vodrey, was brief, 
merely announcing his death. It is very probable, how- 
ever, the body will be returned to East Liverpool for 
interment. 


Carrollton Pottery Resumes Operations 

The plant of the Carrollton Pottery ‘Co., at Carrollton, 
O., has resumed operations in full in all departments. For 
many months this shop in keeping with the policy of most 
all others was operated only on part time. During Janu- 
ary this company booked considerable business both for 
immediate and future delivery, and this heavy volume 
is sufficient to’: insure the steady operation of this plant 
for months to come. The new open stock patterns covered 
by this interest this season have proved popular with de- 
partment store buyers. 


George Bratt on Road 
George Bratt, western salesman for the Edwin M. 
Knowles China Co., has started on the road, first opening 
at Cleveland. He will continue through the west and 
south, and will likely be absent from the home office all of 
the next three months. He is carrying all shapes and the 
ivory and white bodies of this firm on this trip. 


Business for Southern Potteries 

Announcement that the new Atlanta, Ga., unit of Sears- 
Roebuck interest would make a specialty of marketing 
merchandise manufactured in the southern states, is taken 
to mean that it will/feature dinnerware that is also made 
in the south, which can be obtained from two plants, that 
of the Southern Potteries Co., at Erwin, Tenn., and from 
the Hopewell China Corp. of Hopewell, Va. The new 


February 11, 1926 


CROCKERY AND 


Georgia branch of Sears-Roebuck is expected to do a 
business aggregating probably $30,000,000 annually. The 
new building will occupy a sixteen acre tract on the line 
of the Southern Railway. 

J. C. Knowles, western salesman for the Knowles, Tay- 
lor & Knowles Co., has started over his middlewest terri- 
tory, carrying both the new ivory shape and the white 
body shape of this firm, the former being shown for the 
first time this season. Mr. Knowles wil travel as far 
west as Denver this trip. 


American Ceramic Society Meets 
At the annual meeting of the American Ceramic So- 


ciety, which was held at Atlanta, Ga., this week, main 
sessions being held in the Biltmore Hotel. The White 
Wares Division meeting was in charge of Chairman F. H. 
Riddle, and among those from the generalware industry 
who were.on the program to lead discussions were S. E. 
Hemsteger and W. C. Steif of the Mt. Clemens Pottery 
Co., Mt. Clemens, Mich.; Victor J. Roehm, with the Re- 
search Department of the Homer Laughlin China Co., 
Newell, W. Va.; A. V. Bleininger, Chief of the Research 
Department of the Homer Laughlin China Co.; Edward 
Schramm, of the research department of the Onondaga 
Metery Co., Syracuse, N. Y., atid K. M. Smith, head of 
the Ceramic Department of the East Liverpool High 
School. 

A porcelain radio receiver was discussed at the Wed- 
nesday session by W. A. Darrah of Chicago, while the 
definition of ceramic terms was explained by Prof. Arthur 
S. Watts of the Ceramic Department of Ohio State Uni- 
Versity. 


Golding-Keene Co., Completes New Mill 


The Golding-Keene Co. have just eompleted a new 
grinding mill and building at Trenton, N. J., for the grind- 
ing of flint and spar, shipments of orders for which are 
now being received. The new company was recently in- 
corporated under the name of the Standard Flint & Spar 
Corp. and has taken over a number of properties in the 
New England and also southern states. 


Dresden Pottery Co. Active 
Operations at the plant of the Dresden Pottery Co. 


are continuing on an active basis since the beginning of 
the new year. The No. 2 plant of this company is still 
inactive, but it will be placed in operation as soon as 
business conditions warrant. The entire new line of dec- 
orations on the ““Appollo” shape of this company has been 


placed on display in all resident sample rooms since Jan. 


Ist. 


The Brush Pottery Co., of Zanesville, O., is featuring 


4 full line of stoneware this season, this being the first 


year that the company had had a complete line of this 
ware. The kiln capacity of the firm on this line has been 
materially increased this year. 
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Minpro Spar is mixed underground. This in- 
sures uninterrupted deliveries. 


Satisfaction 


Whe 
ROESSLER GHASSLACHER CHEMICALCO 


709 Sixth Ave., New York 
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appear regularly in these columns. 
taxation. 


ENDING definite Congressional action with respect 
to the new law, this article is being devoted en- 
tirely to answering readers’ questions. 


QUESTIONS AND ANSWERS 


CAPITAL GAINS 


OQ. What is the effect of capital gains on the income 
tax? Kindly advise me fully on this point, and also 
whether the new Income Tax Bill which is pending in 
Congress will be subject to the same prevailing law, rela- 
tive to the two year limit.—F. G. C. 

A. Capital gains are profits derived from the sale of 
property which was held for more than two years. The 
tax on such profits has been limited by law since January 
1, 1922, to an amount which cannot exceed 121% per cent 
of the profits. In other words, if a taxpayer sold prop- 
erty which he held for over two years and realized a profit, 
although he might be paying taxes as high as 50 per cent 
on other income at the regular rates, his tax on this par- 
ticular profit which is noted as a capital gain, is limited to 
12% per cent of the profit. 

Generally, this provision worked to the advantage of 
a taxpayer where his income in previous years was in ex- 
cess of $25,000 for the year 1924, and in excess of $35,000 
for the years 1922 and 1923. There is a similar provision 
in the proposed new tax law now pending in Congress. 


HEAD OF A FAMILY 


Q. My husband and I have been separated. I and my 
two minor children are living with my oldest son. Can 
my husband still claim the amount allowed for wife and 
minor children, when he does not support me? Is my 
son, who pays an income tax, entitled to this allowance, we 
being dependent on him for our support ?—P. M. A. 

A. Since your husband is no longer living with you, 
he cannot claim the exemption of $2,500 which a married 


man living w:th his wife is entitled to, nor is he allowed to - 


deduct credit for dependents, since he is not supporting 
your minor children. Your son, on the other hand, is en- 
titled to a deduction for head of a family, since he is sup- 
porting in his household his mother and two dependent 
brothers or sisters. As such, he is entitled to an exemp- 
tion as head of a family for $2,500 and $400 for each 
dependent. 
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This is the fourteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 
Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. 
signed by the inquirer, but no names will be disclosed in the published answers. 


Questions should 


All comumunications must be 


REPORTING PROFITS FROM SALE OF STOCKS 

©. I would appreciate information regarding the hand- 

ling of profits or losses from the sale of stocks on the indi-_ 

vidual income tax return for earned income of not more 
than $5,000.—W. S. H. 

A. The 1925 individual income tax blanks have not yet 
been released. Assuming that the blanks are the same as 
those for the year 1924, if you file your income tax return 
on Form 1040A, which is the return for income of not 
more than $5,000, profits from sale of stocks should be 
reported under item 4, which is ‘‘other income.” Losses 
should be deducted under item 8, representing “other de-— 
ductions permitted by law.” a 

: 


' 


INCOME FROM SALE OF REAL ESTATE by: 


©. My net income from business is $4,000. My net 
profit from selling a piece of real estate is $8,000. My 
exemptions are a wife and two children, which leaves a 
taxable income of $8,700. The net income from business — 
is derived from personal services and capital. The com- 
putation of the tax is what puzzles me. Can I call the 


“profit on the real estate earned income? Is there a sur 


tax? Kindly work out the computation for me—E. J, 5. 

A. Income from the sale of real estate is not cara 
income. Your earned income is limited to $5,000. At the 
rates prevailing under the Revenue Act of 1924, your tame 
would be computed as follows: Surtax on $12,700, 
$27.00; plus 2 per cent tax on $4,000, $80.00, plus 4 pel 
cent tax on $4,700; $188.00, or a total of $295.00, which, 
less the earned income credit of $12.50, leaves a total of 
tax payable of $282.50. j 


Stocks Boucut Prior to Marc# 1, 1913_ 
Q. I own stock in Union Pacific, Southern Pacific, and 


will you kindly advise the cost price I should use of 
income tax purposes. —R. A. H. 


prior to 1913, whichever is the greater. 


SALE oF DopGE Stock ; 
_Q. I sold 20 shares Dodge Bros. A stock, which I re- | 
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wed. Do I have to report the whole amount I received 
‘as income on the coming income tax report?—M. E. 

A. When you originally acquired Dodge Bros. stock, 
you received Class A and Class B stock, and paid $100 
for which you got one share of each. Of this, $75 is to be 
‘apportioned to the Class A stock and $25 to the Class B 
‘stock based on their relative market value at the time 
they were issued. Accordingly, upon the sale of the Class 
A stock, to the extent that the selling price exceeded $75 
per share, you have realized a profit. 


Czecho-Slovak Industry Benefits 


_As the result of the recently ratified Czecho-Slovak- 
Spanish commercial treaty the Czecho-Slovak porcelain 
industry is expecting to benefit considerably, inasmuch as 
the duty on Czecho-Slovak porcelain ware is similar to that 
of the Spanish-French commercial treaty, state consular 
advices to the Department of Commerce. The Czecho- 
Slovak industrialists confidently believe that they will be 

ble to secure the Spanish market. 

_ Notwithstanding the tightness of money throughout the 
German porcelain industry, that industry has not decreased 
its orders for Czecho-Slovak kaolin. The quality of 
Czecho-Slovak kaolin is considered to be excellent, and 
the German porcelain industry seems unable to get along 
without this raw material. 

Prior to the war, the Japanese porcelain industry is re- 
ported as having shipped to the United States approxi- 
mately 8 per cent of the total imports into that country 
of porcelainware. Since the war, the Japanese porcelain 
industry is reported as exporting to the United States ap- 
proximately 38 per cent of ‘all imports of porcelain-ware 
to that country. The Czecho-Slovak and German porce- 
lain industries have found their exports to the United 
States decreasing during the same period to a similar 

| amount. These two industries are now expected to make 
4 strenuous efforts to regain this important market in the 
United States. 


_ Macy Executives Made Vice Presidents 
__ Ata meeting of the Board of Directors of R. H. Macy 

& Co., Inc., held recently, the following eight executives 

B i Beiied vice presidents: 

Ernest Katz, controller of the store; William J. Wells, 

general manager ; Joseph Mayer, Adam Treu, Jack Straus, 
| Oswald W. Knauth, merchandise counselors; Edward I. 
_ Marks, merchandise counselor, who has succeeded Louis 
j ...’ and Raymond A. Kline, merchandise coun- 

selor and manager of one of the stores affiliated with 
Macy’s. 
Miss F. L, Elsner has been appointed manager of the 
cy linen department. A. Lahson is now manager of 
kets and comfortables. J. Kasper, assistant buyer of 
a, glassware and crockery, will succeed Louis Barnett, 
ager of home furnishings. Br. Barnett will succeed 
ph Mayer, when the latter retires. John Olson, of the 
1a department, will be given Mr. Kasper’s former post. 
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Bureau of Standards Studies Clays for Making 
Saggers 


The short life of clay saggers is costing the ceramic 
industry of the United States millions of dollars annually, 
To assist the industry in eliminating this unnecessary cost 
the Bureau of Standards of the Department’ of Commerce 
has undertaken a comprehensive study of typical clays 
used in the making of these saggers, or heat resistant 
boxes, which are used to protect pottery and similar deli- 
cate products from flames and other deleterious substances 
(such as ash, carbon and oxides of sulphur), present in 
kiln gases. 

The first progress report of this study will be published 
in an early issue of the Journal of the American Ceramic 
Society. It includes: (a) a summary of results obtained 
from a series of physical tests of the clays in both the raw 
state and after having been burned to various tempera- 
tures, (b) chemical analyses, and (c) petrographic exam- 
inations. As a result of this work the clays have been 
classified into five groups well defined by characteristic 
properties in the burned state. The paper also contains 
an outline of a proposed intensive and fundamental study 
of a limited number of clays typical of each group. 


Speakers of Note at Grant Company 


Oliver Thurman, Superintendent of Agencies of the 
Mutual Benefit Life Insurance Co.,Judge Harold B. Wells, 
Bordentown, N. J., Captain Irving O’Hay, famous soldier 
of fortune, Samuel W. Grafflin, religious and industrious 
work director of the Y. M. C. A., Niew York City, are to 
be the four principal speakers at the national convention 
of the W. T. Grant Company, at Briarcliff Lodge, Febru- 
ary 8th to 12th. 

This convention at which all the managers of the 77 
Grant stores together with executives and officials of the 
entire organization will be present, will be the first na- 
tional meeting in two years, the last having been held at 
the Hotel Traymore, Atlantic City, February, 1924. It is 
expected that approximately 250 will be in attendance at 
the meetings. 


United States Civil Service Examination 


The United States Civil Service Commission announces 
the following open competitive examination: Associate 
Ceramic Engineer, $3,000; Assistant Ceramic Engineer, 
$2,400. 

Receipt of applications for these positions will close 
April 30. The first rating of papers will begin March 15, 
1926; thereafter papers will be rated as received until the 
close of receipt of applications. 

Full information and application blanks may be obtained 
from the United States Civil Service Commission, Wash- 
ington, D. C., or the secretary of the board of United 
States civil service examiners at the post office or custom 
house, any city. 
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Brooklynite Heads Big Memphis Store 

John Mench, a former Memphian, recently took up the 
duties of president and general manager of the Bry- 
Block Mercantile Co., Memphis, Tenn. He comes from 
Brooklyn. 

He succeeded I. D. Block, who retired last January 27, 
after being head of Bry’s for moré than 23 years. 

Edward M. Salomon, head of the merchandising depart- 
ment, was promoted to vice president and secretary. 
Mench will take over the post of treasurer, formerly held 
by Leo Goodman, who retired simultaneously with Block. 

Mench was associated with I. D. Block as assistant 
manager of Bry’s in 1917 and for several years following. 


“GLAD TO RETURN” 

“T am very glad to return to Memphis to the institution 
toward which I have so many happy memories,” said 
Mench Monday. 

“Tt likewise makes my family and myself feel good to 
come back to Memphis where we have so many friend- 
ships. Mrs. Mench spent her entire life in Memphis and 
is the daughter of Mrs. P. D. Clack and sister of Mrs. 
Charles Watson, Jr., and Dixon Clack, of Memphis.” 

Mench stated that he was pleased with the physical 
growth of Bry’s and Memphis. 

SEES MEMPHIS’ FUTURE 

“Memphis is the great city of the South and will con- 
tinue to be more so in the future.” 

I. D. Block’s retirement came as a surprise. He gave 


as his reason for retiring the growth of his large real 
estate interests. 

He and Leo Goodman are associated in the firm of 
Block & Goodman, realtors. 

Edward Salomon, now vice president and secretary, has 
been with Bry’s since Jan. 1, 1925. Prior to his coming 
to Bry’s he held a similar position in Brandies’ Store in 
Omaha, Neb. 

Mench has been associated with mercantile companies 
in the east and at one time was general manager of the 
Hudson Bay Co. store at Calgary, Canada. Recently he 
has been connected with large companies in Rochester, 
N. Y., and Brooklyn. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-.6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 


| 
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One of the outstanding displays at the recent Pittsburgh Pottery and Glass Exhibit was that of the Westmoreland Glass Co., Grapewille,| 


Pa., part of which is shown in the above photograph. Upon entering the room the visitor was confronted with a scintillating array of 
colors including all shades of green, amber, ruby and jade with which was blended the sparkle of crystal glass. Mirrors and green 
foliage furnished an attractive background which admirably offset the display. 


Scenic Effects Feature Fifth Avenue 
Windows 


Lamps, Torchiers, Garondales and 
Candlesticks Principle Decorations 


3y BEATRICE MILLER WISNER 


HE New York market is ushering in for 1926 a 
most unusual feature in window decoration. The 
shops along the largest thoroughfare of the world, 

Fifth Ave., are vieing with one another in the unique 
and striking scenic effects in window dressing. Lumin- 
ators are the predominent feature of the windows, no 
matter what the style of merchandise scheduled for exhibit, 
lamps, torchiers garondoles and candlesticks, form the 
principal decorative element of the display. The new 
candlestick electric light, with its small ground glass bulb 
light, is one of the most favored of the new types in the 
old colonial style or other period designs with brass or 
metal standards. Foliage is a conspicuous adornment 
for springtime window background, and many shops 
rely upon nature’s product for completing a truly rural 
scene. This a refreshing and seasonable feature of dec- 
oration. 


Two noticeable windows shown by Lord & Taylor with 
lamps as a special attraction, feature two attractive li- 
brary rooms artistically furnished. On a beautiful mahog- 
any desk are placed two brass old-time lamps having cut 
crystal shades decorated with prisms. These are lovely 
in their simplicity. A period floor lamp with unique 
parchment shade, with painted scene, stands by an artis- 
tic sofa, while on a table are majolica lamps and an Italian 
flower recepticle with a huge bunch of artificial nastuc- 
tiums, which lend a fine note in detail. The other windew 
features unusual fine pottery lamps with pink parchment 
shades and floral decorations and a period table with old 
fashioned style pottery tea set of red decorated with bands 
on a grey white body which gives a colonial air to the 
setting. The two windows are splendid achievements in 
quaint display. 

Beverage glasses in a variety of styles are splendidly 
arranged in a decorative window display by the Woolworth 
chain stores. Some old English reproductions in modeling 
of dram style glass are noticeably attractive and others with 
engraved bodies at ten cents each, with smaller ones of 
Straight line shape, at two for five cents, are special values 
in the smaller type of stemware. Frappe glasses, of 
lovely green, amber and blue with plates to match are 
also among the numbers shown. These make suitable 
dessert combinations when using both glass and plate, and 
together with the small beverage glasses give to the window 
a fine display of useful table glassware service. 

Ovington’s “The Gift House of Fifth Avenue’, is 
showing some especially valuable glassware and china for 


festive entertainments during many seasons. A truly 
beautiful dinner service shown of the Westchester pat- 
tern with wide blue band decoration, interspersed with 
medallions of fruit and flowers in natural coloring on a 
cream white body, consisting of 103 pieces at $625.00 
and 55 piece set at $365.00, is a handsome service for 
the most critical connoisseur. Beautiful Minton china dec- 
orated with a formal encrusted gold border and ivory 
colored rim on the white background, at $635.00 and 
$265.00; Wedgewood, always a well chosen set for the 
discriminating hostess priced at $135.00 and $85.00, are 
among the number of excellent dinner service. Place 
plates a formal or informal attribute to the dinner service, 
in a number of styles with exquisite border and all over 
decorations from $750.00 to $25.00. are also among the 
fine china offerings. Beautiful Czecho glassware, with 
engraved rims, and bowls of optic glass, at $126.00 for 
six dozen pieces, and substantial English rock crystal with 
wide intaglio border and conventional polished design of 
sprays, and frosted medallions giving a charming effect 
to the entire service, at $770.00 for five dozen pieces, are 
both outstanding Ovington values in the display of stem- 
ware for useful and decorative service. 

The new importations being offered by Vantine in their 
Permanent Oriental Exposition, have a special interest for 
lovers of Far Eastern gift objects. There is beauty and 
magnetic charm in these unusual items, consisting of 
Chinese Cloinonne vases in floral designs and a variety 
of colors, priced at $35.00; Japanese bronze junior floor 
and bridge lamps with cloisonne inlay, at $42.40 and 
harmonious shade priced at $16.00; brass ash trays with 
Chinese dragon head design at $1.00 and incense burners 
with hand engraved leaf design and Chinese Foo Dog on 
the cover at $1.50. Among the tea sets displayed are 
beautiful china sets of the famous egg shell china, at 
$7.50 for 23 pieces in fascinating colors of tan, blue and 
pearl, and Moriage ware tea sets of 23 pieces at $13.50 
with raised dragon design showing a lovely shaded brown, 
suggestive of Italian marble both timely and useful sets 
for special anniversary remembrances at popular prices. 

Special values in dinnerware is scheduled seasonably . 
by Rk. H. Macy, in many attractive patterns and decora- 
tions. A beautiful Limoges china set, priced at $43.75 
for 99 pieces, shows a colorful border and handles half 
covered with burnished gold. Another set which is 
especially attractive at $25.50 open stock pattern of 100 
pieces, with Greek pattern border and traced gold handles. 
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MERCER 


She only American semiporcelain dinnerware 
decorated under the glaze 


Mercer Pottery Company 


Jrenton, N. co. 


Popular Lustre China 
From Japan 


Plain Blue, Brown, Pearl, in two or three tones with gold or black 
trimmings, some richly decorated with flowers or landscapes, 
others with raised gold border decorations. Comes in Tea Sets, 
A. D. Coffee, Sweetmeat Set in lacquered box, Condiment Sets in 
grotesque Bird and Frog designs, and other small articles. 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street New York, N. Y. 


fh Pied PE aaa ai 


CROCKERY AND GLASS JOURNAL Twenty-five 


Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 
of new ware, products of our Tiffin Plant, ag set the pace in fine glassware wherever 
offered. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OFEICES IN ALL PRI NCiaMerCLTIES 


Visit Our New Display and Sales Rooms—Pottery (5 Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


TUDURUTUTUBUODU 


The (arrollton Pottery r(O:| 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIO 


SEMI -SQUARE—— PLAIN EDGE 


WACO OANOA CACO. 


Pattern D 44 


“Satisfied Customers Keep Us Busy” 


’ 
. 
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CROOKSVILLE 


CHINA CO 
U. S. A. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
Main Office and Factory 


POCONO OWA SACO OA) 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Er -« ee re 


TOMOMOMOMOIM 


x 
= : EASTERN REPRESENTATIVE 
his Representatives Harry J. Bennett 
_|K{ HERBERT K. CONNOR CHAS. A. WEIDEMANN Crooksville, O. 
cs =< East Vest NEW YORK OFFICE or pay ig tse 
a= ROY E. HENDERSON 5 West 20th St. 348 Morrison Hote 
is subdasined John L. Pasmantier & Sons J. E. Boring 


Representative Representative 
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Salad Bowls—the Counter Attraction 


The six members of our Beech 

Salad Bowl family are all so | 
lovely that your customer will | ; : 
linger long to make up her 

mind which she wants. 


Brilliant colors for which Win- 
terling is famous; beautiful 
decoration in bouquet floral 
effects; year round sales to 
keep you happy. 
Write for attractive price on 
Beech assortment. 

See for yourself 

Send for samples 
ASSORTMENT OF 6 PATTERNS. 
2 DOZEN OF EACH, TO A CASE, 


(Only 3 of the 6 patterns are illus- 
trated here.) 


WIN-TERGLUNG 
Fancy China 


Supreme in its Field 


WILLIAM G.MUELLER. Inc. 


Serres 


(: 


PODS ve 
AS Sole Agents for Heinrich Dinnerware & Winterling Fancy Cine ENC Ie 
AGIA ENTIRE Firs & Socru Froors ~ 49-51 West 23RD Srreet,New York Ciry — FYGR 


‘Pottery and Porcelain’ 
| By Frederick Litchfield 


AUTHOR OF 


Haruta & Company 


141-147 Fifth Ave. 
New York “Marks and Monograms on Pottery and Porcelain” 


“Tllustrated History of Furniture’ 
and others 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate This isa book that every domestic potter should 
delivery as well as import. | have. The illustrations alone would well repay 

re | them for the outlay. 


Now Ready for Inspection | It contains a list of over 300 Ceramic Factories, 
| with short historical accounts clear and concise, 
Fancy ea Sets | see ee of peculiarities of parts, glaze and 
: : | \ so 
ua ches (re cnasp sels cocoate. etrects For a collection the book is invaluable as it will 
Wall. Pockets, Flower Bowls, Lamp So Sea ae ee eye ia 5 
=e ; ; i, S aeeee The chapter on “Values and Prices” has been 
Bases, Lacquer. Boxes and Trays, Salts | ‘ 

? ; rewritten and brought up to date and there is a 
and Peppers, Condiment Sets, Lamp new index arranged on a novel plan so that marks 
Shades in various styles and decora- can be readily identified. 
tions. BE. - 

Cups and Saucers, also Brown Tea | Price $9.00 
Pots for Hotel and Restaurant use. Bae 
Celluloid and Bisque Dolls, Toys and | The Crockery & Glass Journal 
Novel con | 47 East 17th Street 
Artificial Flowers | New York, N. Y. 
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STOCK CARRIED IN NEW YORK. 


Copeland & Thompson 


CROCKERY AND GLASS JOURNAL 


[ LLUSTRATING a quaint old pattern by Spode on the Chelsea Wicker shape, Spode Imperial body. 
Design is a fine line running border printed in brown and painted in quaint colors of old blue, old 
red, and old green, in ail producing a pattern of quaintness and interest. 
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SEND POR SAMPLES AND. PRICES, 


GLASS TOY CHICKS 
(Taking like wild fire) 


No. 3 Toy Chick 


Quaint, ornamental and useful—gives them a_ three- 
fold purpose in the home of good taste. 


To see them is to want to own them. 


Made in etched crystal and beautiful shades of amber, 
green or blue, with decorated combs and eyes. 


WESTMORELAND GLASS CO. 
GRAPEVILLE, PA. 


Representatives 
. NEW YORK PHILADELVHIA 
C. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
P. & H. F. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
B. Reineck, Himmelstern Bros., 
1422 E. Marquette Rd. 643 S, Olive Street 
A. Keel. SEATTLE WASH. 
4039 Lincoln Ave. Himmelstern Bros., 
CHICAGO Terminal Sales 
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206 Fifth Ave., N. Y. 
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CHICAGO OFFICE 


er THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Chicago Show a Success 

HE China, Glass and Gift Show, held at the Hotel 
Sherman, was brought to a close last Saturday. 
The exhibit was generally considered successful 
for the first winter show held by-the Association. The 
registration of buyers for the week was 1,050, which com- 
pares very favorably with an attendance of 1,700 at the 

summer gift show of last August. 


The first week of the Glass, Pottery, Lamps and House- 
furnishings Association’s show, which is being held in 
local display rooms, was considered very good by exhib- 
itors participating in the show. This week will be the 
last of the show, and it is expected that a great many 
more buyers will be in town to visit the displays during 
this final week. 


The Eastern Importers and Manufacturers, displaying 
at the Palmer House last week, will continue their show 
through this week. The exhibitors are well pleased with 
the results of this winter show, which occupies one floor 
of the Palmer House, and are planning to be in Chicago 
again early in August for a like exhibit. 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmytHe, REPRESENTATIVE 


By 


Chicago department stores offered a variety of Febru-_ 
ary sales for the home during the week. Carson, Pirie, — 
Scott & Co., in its sales this months for the home, featured 
a dinner service of 97 pieces of imported china at $45. : 
Carson’s also offered 18 piece sets of crystal glass stem-_ 


ware at $15 and specials in lamps. + 
= Yy 


. 4 

The Boston Store offered in its specials for the week a 
large assortment of wood lamps of metal bases with 
open work designs, in bridge and junior styles, at $7 55. 
This store also made special offerings in lamp shades, 
dinner sets and table glassware. The Fair featured 100-_ 
piece dinner sets in many designs and shapes at $19.98 
and blue willow compartment plates at 85c. 4 
A discount of one-third was given by the Three Wie-— 
boldt Stores this week on dinner sets. Among the fea-— 
tures of this sale was an American china set of 100 pieces” 
at $26.40. The Retail Department of Pitkin & Brooks 
continued its February sale of dinnerware, offering dis-— 
counts of from 10 to 25 per cent on all open stock 
patterns. “ 


The Western China Works, Inc., Aurora, Ill, announce 
their sales organization, representatives and display rooms — 
for this year as follows: New York, David L. Wise, 10 
West 23rd St.; Philadelphia, May Harley W. aterman, 


970 Drexel Bldg.; San Francisco, Los Angeles and Seat- 


tle, Himmelstern Bros., and R. M. Peare & Co., at 4 
North Wabash Ave., Chicago. This company has just 


Craze, which has already proven very popular wherever 
shown. They will continue making the Aurora Lustrou 
Glazes in addition to the new Willow Craze and either 
mode is obtainable in vases or lamps. The Western 
China Works is preparing a new catalog which will soo 
be ready for distribution among the trade. 


_ introduced a new style of decoration known as We 


Among visitors to the China, Glass and Gift Show wer 
the following: W. S. Winders, Iowa Tea, Coffee an 
China Co., Mason City, Ia.; Roy R. Ensinger, The Fart 
Inc., Saginaw, Mich.; J. M. Brey, E. A. Knowlton Coy 
Rochester, Minn.; R. H. Farrar, Farrar’s Variety Stor y 
Lime Springs, Ia.; Sara Black, Powers Mercantile Co., 
Minneapolis; Bernice Bowser, Bowser Lamp Service, 
New York; Mr. and. Mrs. R. W. Voland,; P.9 Wa 
Voland Furniture Co., Milwaukee; J. B. Bernstein, The 
Lamp Shop, Columbus, Ohio; Christine Marlatt and 
Helen Walper of Walper Furniture Co., Adrian, Mich.;— 
Mrs. R. G. Rottler, Variety Store, Monroe, Wis.; Joh 
F. Ost, Hoopeston Department Store, Hoopeston, IIl., an 
Saul Ades, The Lamp Shop, Inc., Louisville, Ky. 
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_ L. F. Bryant, sales manager of the United States Glass 
Co., returned to ‘Chicago for a few days folowing a trip 
to the Tiffin, Ohio, plant last week. 


L. Roth, of Wallace & Roth, will return at the end of 
this week from a ten day business to New York. 


H. H. Phillips, sales manager of the United States 
Glass Co., Gas City, Ohio, spent a few days in the local 
market recently. 


Among visitors of the local trade last week were Frank 


"Bourne, P. A. Bergner Co., Peoria; L. C. Crampton, 


‘Harris-Emery Co., Des Moines; the Folwell Group, 
Davenport, Moline, Clinton and Racine; and Mr. Witmer, 
A. Leath Co., with headquarters at Rockford. 


O. Phillips, formerly buyer of china and glass for The 
Fair, will be in charge of the Chicago office of the Al- 
bright China Co., makers of dinnerware at Carrolton, 
Ohio, which was recently opened in the Garland Building. 


The Triangle Furniture Co., 6320 West 22nd St., was 
incorporated recently by Edward Schwartz, Esther 
Schwartz and Morris Bobrow, with a capital stock of 
$10,000, to buy and deal in furniture, furniture equipment 
and general merchandise. 


Lawrence Whiting, president of the Boulevard Bridge 
Bank, was re-elected president of the American Furniture 
Mart Corporation at a recent meeting of stockholders. 


The F. W. Woolworth Co. has planned a new addition 
to its chain of 39 stores in this city through a 15-year 
lease obtained on a store room in the building to be erected 
at 2456 Milwaukee Ave. 


Collins & Wright’s New Tops Popular 

Since Collins and Wright, Pittsburgh, Pa., have placed 
their new No. 12 non-corrosive salt and pepper top on the 
market the company has received such encouraging re- 
ports that it has determined to make five popular sizes 
and styles as regular stock. 

The new tops are made of Britannia metal, silver plate 
and lacquered and are not affected by the chemical action 
of salt. A simple test is to file off the plating down to the 
raw metal on one of the tops and then place in a glass 
half full of salt and water. The metal will not tui: black 
nor corrode even if left in for a week or longer. 

The added cost of using this non-corrosive metal is 
only a few cents each. Collins and Wright will make any 
of its items in this metal on special order. 

It is predicted that there will be a big demand for these 
tops from high-class hotels. and restaurants as well as 
steamship lines who will be willing to pay a few cents 
extra to get this high-grade metal. 


WHAT TO BUY 
AND WHERE TO 
ie it [NY — 


ChlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. 
Susquehanna Cut Glass 


National Glass Novelty Co. 


Phone: Central 3236 Burke Studios 


THE UNITED STATES 
GLASS CO. 
329 FB. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


Car; 


Glass Co.; 


ucts Company. 


Canonsburg Pottery 
George Ross Co.; | 
Specialty Co.; Muncie Clay Prod- 


m. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
F. S. Lowry Pottery Co., 
Inc.; Buffalo Manufacturing Co.; 
Ebenezer Cut Glass Co.; Maryland 
Mercer Pottery Co.; 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurmshing 
display rooms. For details apply to 
178 W. Jackson Blod. 
€o.s2 she Phone Wabash 6589 
Peoria Metal 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


WANT SALESMAN WITH ESTABLISHED 


TRADE 
ALESMAN WANTED with thorough knowledge of selling 
dinnerware and with established trade. Southern Texas, 


Commission basis. 
The National China 


South-West and North-West territories open. 
In answering give references and experience. 
Co., Salineville, Ohio. 


FIVE SALESMEN WANTED 


EAL OPPORTUNITY for five sideline salesmen calling on 
| department, furniture or variety stores with long established 
national manufacturer of popular priced framed pictures and mir- 
rors. Wonderful values. Reorders certain. Commission basis. 
Tell. us your qualifications. Box 531, care CrocKERY AND GLASS 
JOURNAL. 


CROCKERY BUYER WANTS POSITION 


OUNG MAN, 
position as assistant buyer. 


lyn, N. Y. 


desires 
Brook- 


Crockery Buyer, Western experience, 
J. O., 435 Schenck Ave., 


CHINA SALESMAN WANTED 


ANTED—Chinaware Salesman who has had at least five 


years’ experience with Semi-Vitreous Porcelain Dinner- 
ware Line. Territory East and South, Product high grade. 
Square treatment. Address Box 530, care CrRocKERY AND GLASS 


JOURNAL. 


Buyers in New York 


FEBRUARY 6, 1926 

Miss O. Adzel, china, glass and-lamps, 
E. Liverpool, Ohio, 105 Madison Ave. 
Pennsylvania. 

W. W. Wentworth, toys, 
Sues & Goldberg, Natchez, Miss., 
Pennsylvania. 

A. Kamenetzky, house furnishings, R. K. Specialty Co., 


D. M. Ogilvie & Co., 
(Mdse. Reporting Co.), 


china, glassware, house furnishings, 
1340 Broadway (S. C. Golden), 


Youngs- 


town, Ohio, Pennsylvania. 
FresruaAry 8, 1926 
J. S. Kula, toys, house furnishings, Symons Dry Goods Co., 
Butte, Mont., 1150 Broadway (F. Lilienthal & Co.). 
S. J. Kluth, silverware, The Fair, Chicago, Ill., 455 7th Ave. 


(Kresge Dept. Stores). 
Mrs. A. Kleist, china, 
silverware, W. A. Wiebolt & Co., 
(American Retailers’ Assn.). 
W. R. Berger, house furnishings, J. A. Berger Co., Great Falls, 


glassware, N. Brand, 
Chicago, IIL, 


toys, Mr. 
128 W. 


Lloyd, 
ile Se 


Mont., 27 W. 33d St. (Fellows Buying Corp.). 

C. H. Press, house furnisings, toys, L. S. Ayres & Co., Indian- 
apolis, Ind., 1440 Broadway (Assoc. Merc. Corp.). 

Miss Jackson, lamps, Cohen Bros., Jacksonville, Tenn., 105 Mad- 


ison Ave. (Mdse. Reporting Co.). 

J. L. Wentworth, house furnishings, 
Rochester, N. Y., Commodore. 

J. W. Boston, house furnishings, toys, 
Louis, Mo., 1115 Broadway (The May Co.). 

L. Halpern, house furnishings, toys, Stix, Baer & Fuller, St. 
Louis, Mo., 1440 Broadway (Assoc. Mdsg. Corp.). 

W. B. Laird, house furnisings, toys, Fahien-Tehan Cos Sine 
field, Ohio, 105 Madison Ave. (Mdsg. Reporting Co.). 

W. Kenner, lamps, china, glassware, Frederick & Nelson, Seat- 
tle, Wash., 1440 Broadway (Assoc. Mdsg. Corp.). 

Miss K. Lugrip, toys, Jordan Marsh Co., Boston, 
Madison Ave., 7th floor. 


toys, i. B- (Graves) Con 


Famous & Barr, St. 


Mass., 244 


PAZ6 OW Sis ot. 


W. W. Taylor, house furnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). ‘ 

H. L. Boughton, glassware, H. L. Boughton Store, Catskill, 
ING eiatstol 

H. Kasakoff, silverware, Hillman’s, Chicago, Ill., 1150 Broad- 


way (F. Lilienthal & Co.). 

R. Lloyd, silverware, Mrs. A. Kleis, 
W. A. Wieboldt Co., Chicago, II1., 
tatlers’ Assn.). 

F. R. Griffith 
Co., Greensburg, 


china, glassware, gifts, 
128 W. 31st St. (American Re- 


, house furnishings, toys, china, A. E. Troutman 
Pa., 128 W. 31st St. (Weill & Hartmann). 


C. K. Carnahan, toys, Bon Ton, Indiana, Pay, 13.5 We o5theom 
(Hoffman & Hartblay). 
W. W. Malone, toys, Allman & Putnam Co., Massillon, Ohio, 


McAlpin. 


Mr. Owens, toys, Boston Store, Milwaukee, Wis., 128 W. 31st 
St. (American Retailers’ Assn.). 
Miss Eustis, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad- 


way (Assoc. Msdg. Corp.). 

Mrs. M. Pentecost, china, Castner-Knott D. G. Co., 
Tenn., 23 E. 26th St. (Wm. T. Knott). 

L. Cohn, “toys, B. F. Schlesinger & Sons Co., 
31st St. (American Retailers’ gp). 

E. H. Bourne, house furnishings, toys, china, P. A. Bergner & 
Co., Peoria, Ill., 112 W. 38th St. (Littman & Storch), 14th floor. 

M. P. Mozorky, silverware, Lipman, Wolfe & Co., Portland, 
Ore., 112 W. 38th St. (National Dept. Stores, Inc.), 19th floor. 

F. Faust, house furnishings, Wolif & Marx Co., San Antonio, 
(Weill & Hartmann). 

F. Butterfoss, house furnishings, china, toys, Cleland & Simp- 
son Co., Scranton, Pa., 105 Madison Ave. (Mdse. Reporting Co.). 

W.N. Meese, toys, H. H. Sturtevant Co., Zanesville, O., 105 
Frand (Jay &.Co.). 

H. Miss D. Zeman, gifts, Lansburgh & Bro., Washington, D. C., 

Miss H. D. Zeman, gifts, Lansburgh & Bro., Washington, D. C., 
128 W. 31st St. (American Retailers’ Assn.). 
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Miss E. M. Howard, silverware, Halle Bros., 
229 5th Ave. (F. Atkins). 

S. W. Perry, toys, F. & R. Lazarus & Co., 
Broadway (Assoc. Mdsg. Corp.). 

M. E. Walsh, lamps, crockery, cut glass, Daniels & Fisher Stores 
Co., Denver, Colo., 35 W. 39th: St. 

T. J. Gill, china, glassware, lamps, Emery, Bird & Thayer D. G. 
Co., Kansas City, Mo., 25 Madison Ave. 


Nashville, 
Oakland, 128 W. 


Cleveland, Ohio, 
Columbus, Ohio, 1440 


_H. E. Greenwood, house furnishings, toys, Muller Co., Lake 
Chardles, La., 128 W. 31st St. (Kirby, Block & Fischer). 
E. F. Loge, house furnishings, china, Hager & Bros., Lancaster, 


Pa., 315 4th Ave. (D. G. Alliance). 

F. S. Rossie, toys, May Co., Los Angeles, Calif., 1150 Broadway. 

G. H. Bidelman, china and lamps, N. B. Graves Co., Rochester, 
N. Y., McAlpin. 

Miss M. F. Grobe, silverware, Bannon’s, Inc., 
128 W. 31st. (Kirby, Block & Fischer). 


St. Paul, Minn§ 


China Cuspidors Popular 


Owners of large office and other commercial 
buildings are fast coming around to the view- 
point that it is cheaper to equip offices with vit- 
reous china cuspidors than to install such items 
made in brass. The cost of polishing brass cus- 
pidors has been found to be a costly item, and is 
known to have amounted to $18,000 in a fixed 
overhead charge in one large office building. 
The management of this building is now con- 
tracting for vitreous china cuspidors for halls 
and corridors in order to eliminate some of the 
overhead charge. The Hall China Co. of this 
city has designed a special office building cus- 
pidor which is in heavy demand for office build- 
ing purposes, and the orders so far placed is for 
the purpose of supplanting the brass cuspidor. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 
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Sole Agents for 


DONO WOOO Oe. 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


EAM 5 


with Silk and Parchment Shades 


POT 


FORTE 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


| Three Shapes 


SSisise-d|- 
SOUS OR 5 AE Rare tele Ue ee fancy ; aaa 
RIMRUATICN Rete sho ae ncaa t dw 2 plain No. 723 Bridge Sugar and Crearn “apt 
ESTOS a pee eal a octagon ERE’S another great popular-price 


sales proposition. A right-to-the-min- 
ute individual sugar and cream set on an 
appropriate basket tray with six-inch handle. 
Made of pot glass, pressed in specially de- 


Send for Catalog and Illustrations 


Albright China Co. 


signed moulds and nicely finished. Quan- 
tity lots at a surprisingly low price. Write 


Nrw MARTINSVILLE,W. VA. 


Main Office us today. 
Carrollton, Ohio 
| Factories THE New MARTINSVILLE GLASSMFG.Co. 
| Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 


Thirty-two 


Wie 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 


18th St. 
Art Pottery, Marbles and 


Lamps. 
EDWARD BOOTE, 385-87 West 23d 


St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place : 
“The Dinnerware House of America.” 


Bronzes, 


I, BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


lL. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware, 


OTTO GOETZ, 


Earthenware and 
Phone, Ashland 


INC., 48 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 


dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


SE ne BROS., 58-57 West 23d 
Gs 
Japanese Goods. 
WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 
Selb. 


Dinnerware from Heinrich & Co.. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 


89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


gai im 
on Wide 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 35-87 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. i 
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Alfred G. Mo- 


SPERRY & HUTCHINSON 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS: & SONS, Ince., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift suey Spe- 
. Clalties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Ince., 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Mvyott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand — 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ees Ave., between 28th and 29th — 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- — 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, »Wae V0. 
Room, Cox &-Co., 120 Fifth Ave. 
Encrustations on Imported China and — 
Fine Decorated Glassware. e 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and — 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New — 

York Salesroom, 184 Fifth Avenue. , 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


co., 


Lamps and Bric-a- 


24 West 


ECONOMY GLASS CO., Morgan- — 
town, W. Va. D. King Irwin, Repre- 

sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-157 
Chas. 


‘ cm 


New York Sample — 
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 GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


= SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 

- Representative, 139 Fifth Ave. 

- - 

. 


UNITED STATES GLASS CO., Albe- 
 marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


_ WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 

_ Pressed glassware, decorated glassware, 
novelties. 


rae ae TS 
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4 LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


- “THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 438-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G™ASS CO., 230 Fifth 
a Ave. 
Illuminating glassware, 


mee ables, oil lamps, etc. 
_ Ashland 9024-9025. 


electric port- 
Telephones, 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 

aa lable, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


_ Chas. J. Dela Croix Co., representa- 
tives. 
_ THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 


t 4 Beradison Square 8860-8861. 


DOMESTIC POTTERY 


Ave. 

_ Sole Manufacturers of “Lavinite” Art 
_ Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 18 
_ West 28rd St. F. D. Van Arsdale, 
_ New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
; dren’s Items. 


_ ART INDUSTRIES, INC., 225 Fifth 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931; 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 
M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ee Telephones, Chelsea 8265 and 
40. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
‘N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
a etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares; 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP.., 
1271 Broadway, corner 32d St. 
McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co., John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co. “Princess” dinner- 
ware. Telephone Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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“Theresienthal’’ “DELICA WHITE” 


Stemwares poe 
es ass 
“‘Kkrautherm” for Light 
Dinnerwares 


“Schierholz”’ 
Dresden Art Goods 


Bs ct The Sign 
Royal Dux of Efficient 
yl Fe Goods Illumination 


“DELICA WHITE” GLASS is made in various 


66 o 

Venetian Art Glasswar eS and shapes—is furnished Plain White not Roughed, 

Many Gift Shop Novelties also Decorated. Both Fixture and Glassware 
now being shown throughout the country irae OO ee 
by our representatives. A postal card will Write for Catalogue 
inform you when they will be in your Complete line on display at our Show Rooms. 
vicinity. Pittsburgh New York Chicago Baltimore 
FRED C. REIMER Co., INC. PITTSBURGH LAMP, BRASS & GLASS CO. 
49 West 23rd Street New York City Be TR AN AE) ph 
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Ceramic Dictionary _ Limmer & Schmidt | 
Copyrighted ; Gabl o/ : 

By C. M. Franzheim 5) rehedemetatr aS 5 


ie 
Bohemia, Czecho-Slovakia ig 


Exhibiting at the Leipzig Fair . 


EY 

EY 

Bf 

5 

A practical, concise treatise of EY 

Ceramic words, terms, uses and EY 

practices for the daily use of the Ey 
factory man, superintendent, sales- : & 
Te ce = Zeissighaus, NEUMARKT 18, office 102 = 

An education for anyone con- Fy 

cS 

cE 

CY 

ey 

cE 

si 

5 


nected with the trade. Commencing March Ist ie 


; ie 
Halse UMHS Cy Salt and Pepper Shakers | 
Convenient Pocket Size. | ral 
Mustards, Open Salts : 
: Knife Rests, Ash Trays 
Demarest Publications, inc. ; Condiment Sets and Atomizers || 
Publishers 5 in best| Bohemian Cut Glass = g 
45 East 17th St. New York 5 Crystal and Colored : : 
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Will It 
Interest You ® 


; 
| 
To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 
To know where you can get the goods you want? 
To know what the latest news of the trade is? 
| To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 
| To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


To be advised about important changes in the trade? 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


| | 45 seepdatem gia 7 SUBSCRIPTION PRICE 
| Gentlemen :— Domestic 
| jon, ee the CROCKERY AND GLASS : $3.00 a year 
) URN including the Special Holiday 
| | Edition and Spring and Fall Buying Num- $5.00 for 2 years F 
| : bers) to the following address for which .... | Canada 
enclose ...... fortes. year. $4.00 
| -00 a year 
| | aM ARMM dhe REY. x cats fale wien dio a va's n/6.p 00, + #0, 2/0) 4 Toreign 
| : 35.50 
| CET eho ARE Oo SOARS ic eee eae ea | POON & Year 
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Haviland China 


is stamped 


apvilay, on white china 
France 
DECORATED BY 


glnlen, on decorated china 
Limoges 
We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the-name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 
Any infringement upon our exclusive right 
‘to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. ’ 


FizAiland Clee OF Ine. 
11 East 36th St., New York 
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ZEH, SCHERZER & CO. 


ivemhiniaeuoi en, eae 


This China has been known to the trade in the United States 
for half a century, as one of outstanding values. 


Its ever new, up-to-date decorations on a beautiful, well- 
glazed body, at prices which allow a good margin of profit to the 
retailer, have made it exceedingly popular. 


Import samples now on display. 


GEO. BORGFELDT & CO. 


TlieTLOvast LOtn Street New York 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subseriptions, $8 per year. Editorial and Advertisi 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March~-3, 1 
Vol. 102. No. 7. February 18th, 1926. 
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C. TIELSCH & CO. 


AUR Hees ALTWASSER 


Popular Priced Dinnerware 


Ce liti@seH & CO. make a populargaced Dimnerware, that 
for quality of China and exquisite designs in borders and all over 
patterns, is unexcelled. 

The Teaware and general line of Fancy Goods that this manu- 
facturer makes are particularly well decorated this year. 

There are wonderful lustre effects and other up-to-date 
designs. 


New shapes and novel articles abound! 


GEO. BORGFELDT & CO. 


111-1190 East 16th Street New York 


— 
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Gn troducing- 
The CASTOR SHAPE. 


: NWS Geonee Portery(o 


i 


East Palestine, Ohio. 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


Uy 


TIS 


Our CORONADO Shape 
is still setting the pace 


THE 
KNOWLES TAYLOR G KNOWLES 
East LiIveRPOOL COMPANY 


OHIO 
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“Craddock” Pattern 


On the new Ivory body Bristol Shape 


J. & G. Meakins English Earthenware 


The buyers who have seen samples of this new pattern have shown their 
enthusiasm by placing large orders. The combination of beautiful colors 
on the ivory ground is a revelation in this class of dinnerware. 


It looks and is worth more than you will ask for it. 


Exclusive control is given to one customer ina City. 
Open Stock Assorted Crates Direct Importations 


For Early Spring Delivery 
Prices and terms upon request 
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ta x BERR 


YORK-412 


With huge proportions the architect 
develops grandeur. With daintiness of 
form and decoration “he potter expresses 
elegance. by each is beauty and the ul- 
filment of art created. 


| Che Gdtoin D, Bnotoles, Ching Companp> 
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omni Ell LORE ss! Ti 
Mfeolving The wholesaler, who is often con- that retailing should move toward a still higher place 


the demned as a middleman for taking 
Wholesaler too large a share of the consumer’s 
| dollar, is found to be an essential 
og in the machinery of distribution by a committee of 
yusiness men who have been making a survey of the ex- 
senses of doing business for the National Distribution 
Jonference. 

_ “It is undoubtedly true,” the committee finds, “that the 
tet result of the elimination of the wholesaler’s function 
would be to increase the final cost of a large group of 
‘ommodities to the consumer.” 

“Without the wholesaler,’ the report continues, “the 
nanufacturer would have to ship in small quantities to a 
‘reat number of small customers whose credit and stand- 
ng it would be difficult for him to determine. On the 
ther hand, the retailer would have to deal at a distance 
vith many scattered manufacturers, thereby suffering nu- 
nerous delays and incurring heavier transportation costs. 
“his would cause serious detriment of his service and 
vould increase his operating expense.” 
| “While concerted buying appears to be the primary rea- 
on for the grouping of stores at this time, there is no 
oubt in my mind but that other phases of store operation 
vill be cooperatively treated. Standard inventory forms, 
nified accounting methods, training courses for employes 
nd similar subjects are already being worked out as group 
roblems. 


“With store affiliation in the ascendency, it is inevitable 


| 


among the more scientific crafts. 

“The growth of the group idea will establish New York 
as the merchandising as well as the buying centre of the 
nation. 


The expansion of the partial pay- 
ment plan of buying, or, from the 
viewpoint of the merchant, install- 
ment selling, has reached such a 
point that business is showing a disposition to find out 
where it is leading. 

The National Distribution Conference suggested, to 
that end, that a careful study of it be made by the Cham- 
ber of Commerce of the United States to determine: 

1. The effect upon the general credit structure as 
well as the cost and the safest methods of financing in- 
stallment sales; 

2. The approximate extent to which the installment buy- 
ing public is committed to future installment payments 
in relation to its current income; 

3. The probable effect on the consuming public and busi- 
ness of further extension of installment selling. 

“Development of installment selling,” says the commit- 
tee which made a survey of methods of distribution, ‘‘was 
not pronounced until the advent of the automobile. To- 
day, however, installment selling is employed in the sale 
of multitudes of articles. As a matter of fact, it has been 
stated that even the wealthier classes, who are under no 
necessity, take advantage of time payments.” 


Installment 
Selling 
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Yes, they're a pretty distinguished looking crowd—Members of Poitery, Glass and Brass Salesmen’s Association at 1926 
Annual Dinner, held at the Hotel Astor on the eve of Lincoln’s Birii:da.. 


Crockery and Glass [rade Makes Merry 


Good Time Is Had by All at Thirty-fourth 
Annual Dinner of the Pottery, Glass and 
Brass Salesmen’s Association at Hotel Astor 


HOTEL ASTOR, FEBRUARY 11.—Well here we 
are all set for a big evening at the Pottery, Glass and 
Brass Salesmen’s Association Thirty-fourth Annual 
Dinner. There'll be a hot time in this ole place to- 
night. The orchestra is hitting off a lively number. 
So is “Alec” Shaw, of A. J. Fondeville & Co. Besides 
being a mean singer “Alec” wrestles and plays hockey. 
All around feller. He and “Gene” Fondeville are a 
great team. Here’s the pretty waitress with the soo- 
up. There’s “Lou” Owen over there showing some fel- 
lers where to sit. Lou’s as busy as a one-eyed dog 
in a sausage factory tonight. Well, well—W. C. 
George, himself! Has two important missions. Guides 
destinies of W. S. George Pottery Co., and sits on 
lid of U. S. Potters Association. Accompanying him 
is Willard George who is responsible for Cannonsburg 
Pottery output and quality of wares. . During his spare 
time Willard combs the Pennsylvania hills for bear 
and deer. Great hunter, Willard. S. H. Slobodkin, 
agent for both concerns in Gotham, is with them. 
That looks like Charles L. Sebring, president of the 
Sebring Pottery Co., over there. Clap hands here 
comes Charlie. He’s a devotee of golf and is a hard 
man to beat at the popular Scotch pastime. Herman 
Kupper and Bill Anthes are doing the honors for 
Herman Kupper, Inc., at their table. Herman spends 
his time commuting between New York and Europe 


Ten 


where he gets the latest patterns. “Marc” Lester, 
owner and editor of the Canadian pottery publication 
is in fine voice. He’s aiding the quartets in the various 
parts of the room. ‘Marc” can throw his voice any- 
where without having anything thrown at him. How- 
ard Handy is trying to make an announcement. He 
ducks a barrage of rolls. Howard smiles? It’s ail 
in fun. Lookit the happy bunch at Nathan Straus & 
Sons’ table. R. E. L. Wells and Leon Sultan are dis- 
cussing and cussing pottery. They’re having a bully 
time at Lazarus & Rosenfeld’s table. Little souvenir 
perfume containers in the shape of a duck are at each 
place. Quite an idea. Harry S. Hunt, president of 
Hunt Glass Co., and son-in-law, Walter J. Sullivan 
are here. There’s Fred L. Morecroft, of the Ideal Cut 
Glass Co. His babies are his hobby. Lou Reizenstein 
is here from Pittsburgh. Langley Hawthorn, Divi- 
sional Merchandise man at Gimbels is shaking hands 
with Calvin Demarest. Langley is talking yachting. 
He’s the ancient mariner of the crockery and glass 
trade. Ho ho’—that roar of laughter came from Billy 
Pitcairn’s table. That’s Gilbert Pitcairn next to Billy 
and William J. Wilcox and Eddie Ledger. Eddie Rei- 
wald, of A. J. Fondeville & Co. Eddie is telling one 
of his famous stories. ‘“Why does a Scotch man soak 
his bacon in Lux” he inquires. Nobody answers so he 
says: “So it won’t shrink.” “So’s your old man.” That 
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last from Alec Shaw. Eddie’s wife is having dinner one. The three Leylands are here—Percy, Jack and 
with friends tonight. Walter G. Browning of Gimbels Harry. The dinner wouldn’t be complete without those 
all smiles tonight. Nice fellow. Hello there D. King boys. Harry Seixas of Edward Boote. Looks as 
Irwin. Now there’s a regular fellow. Has a sixteen spick and span as a spotted pup under a red wagon. 
year old son down at Hill School who is some athlete. That good-looking fellow over there is Bill Mackey, 
High jumps five feet six inches which is going (up) sales manager of Smith,.Phillips & Co. And over 
some. D. King is mighty proud of that boy and has a there is—no not that fellow, that’s Tom Smallwood, 
right to be. Here comes Bill Smith of Taylor, Smith of Haviland & Abbot, is Alex W. Mackenzie of 
& Taylor. Well, well there’s two real fellows!— Meakin & Ridgway. Herman Henjes of Theodore 
David Fisk, secretary and Harry Marks, vice-presi- Haviland & Co., is here. Great fellow. The three 
dent of Lazarus & Rosenfeld. Frank P. Judge of the Mucketeers—no not Acker, Merrill and Condit but 
National China Co. “Hello Frank.” ‘“Lookit who’s George L. Kearney, Paul Schuloch and “Cliff”? Ham 
here all th’ way from Columbus, O. M. Ichenhauser, of Geo. Borgfeldt & Co., are enjoying themselves to 
the dealer, doing a little exploring on kis own. Wel- the utmost. Attention men—here’s the right honor- 
come to our city! And there’s Felix Kohn the well- able Jack Hines, president of the Association and 
known buyer. “Howdy Felix.” Another buyer—Joe his offspring Jack Jr. When it comes to a gentle- 
Wallace of Sperry & Hutchins. Has anyone seen E. manly and distinguished personages our Stetson is 
H. Bennett? He disappeared from the table. Jack doffed to John B. Salterini. Mister Minard, buyer for 
French of John Davidson, Inc., is looking over the Sterns is forgetting business cares for the evening. 
talent for the Follies of 1926. He says they’re as So’s—no not your old man but Justin Tharaud, Jr.’s— 
sweet as sugar and just as REFINED. That’s a hot (Continued on page 23) 
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~What About [Installment Selling ? 


Ten Years Ago Sales by the Deferred Payment 
Plan Were Restricted Mostly to Real Estate 
and Books—Today It Applies to a Wide Field 


during the last decade has made installment credit 
an outstanding problem, from the point of view of 
both production and distribution. 

Ten years ago, sales by the “deferred payment plan” 
were restricted chiefly to real estate, furniture, pianos and 
expensive sets of books. Today they apply to a wide and 
constantly increasing variety of manufactured products, 
including automobiles, building materials, carpets ond rugs, 
cash registers, clothing, electrical appliances, farm equip- 
ment, furniture, jewelry, paint, phonographs, pianos and 
other musical instruments, radio sets, sewing machines, 
stoves and ranges, typewriters, vacuum cleaners and wash- 
ing machines and crockery and glass ware. 


/ \ HE phenomenal expansion of installment. selling 


The aggregate amount of installment credit now in force 
in the United States has been estimated at $3,000,000,000. 
This is frankly a guess. Determination of the actual total 
would involve a research, by questionnaire or other meth- 
od, which would be so extensive and so expensive as to be 
virtually prohibitive. A number of economists and credit 
specialists have, however, gone on record as believing that 
the total is considerably in excess of the three billion dollar 
figure. 

Arguments for and against installment selling are find- 
ing constant expression in business and social conversa- 
tion, on the public platform, and in hundreds of magazines 
and newspapers. Both extremes find active support. An 
official of one of New York’s largest banks has re- 
cently come out unequivocally as opposed to all in- 
stallment selling. On the op- 
posite side are lined up manu- 
facturers, department store op- 
erators and bankers who are 
equally certain that deferred pay- 
ment selling is “the life of busi- 
ness.” 

Intensified competition is doubt- 
less the chief cause of the recent 
expansion of installment selling. 
If the merchant had his choice, he 
would sell for cash only, as that 1s 
the safest and cheapest way. But 
strenuous competition makes this 
impracticable. Customers demand 
credit, and merchants, making a 
virtue of a necessity, make long- 
terms credit accommodation a 
talking point in their sales cam- 
paigns. This procedure—because 
it involves a tie-up of working cap- 
ital, requires additional bookkeep- 
ing, and introduces an element of 
risk to the seller—becomes an im- 


; be based. 
portant factor in the cost of goods 
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What the National Distribu- 
tion Conference Believes: 


First: That the importance of in- 
stallment selling and its bearing up- 
on generous costs of doing business 
be urged upon the attention of the 
manufacturers and distributors of 
the United States. 

Second: That buyers on the in- 
stallment plan be advised to enter in- 
to contracts only for goods they ac- 
tually need and can comfortably pay 
for; tnat they make certain that the 
goods are as represented, the terms 
of payment fair, and the provisions 
as to repossession legally valid. 

Third: That producers, distribu- 
tors, economists and statisticians be 
urged to devote such attention to 
this problem as shall lead to the de- 
velopment of scientific data, upon 
which future action may logically 


to the consumer, and must, therefore, be carefully consid- 


ered in any scientific study of distribution costs. 
“DRIVEN TO DEBT” 


That the competition which accelerated this movement 
has been strongly influenced by European conditions 1s 
probable. In a speech made recently at Indianapolis, James 
M. Lynch, president of the International Typographical 
Union, said that “rapidly increasing production and the 
iack of adequate foreign markets have turned the full force” 
of the Nation’s highly organized selling force upon the 
domestic field.” The result of this, in the opinion of this 
well-known labor leader, has been that “the wage-earner, 
as well as other classes, have been driven into debt. Buy- 
ing power is being sapped up in advance of its develop- 
ment and the cost of doing business is increasing fear- 
fully.” 

In fairness to Mr. Lynch it should be explained that'in 
this address he directed his attack mainly against the in- 
stallment buying of nonessentials. He expressed his be- 
lief that this method of paying for purchases ultimately 
reduces the buying power of the wage earner, as part of 
the price on any article bought on the installment plan goes 
toward interest charges which the dealer must pay and pass 
on to the consumer in the form of higher prices. He also 
asserted his conviction that the tendency of wage earners 
to be less concerned about the quality and price of articles 
purchased on the installment plan will lead to the produc- 
tion of inferior merchandise, on 
which depreciation will proceed at 
a very rapid rate. 

At the opposite extreme are 
found many who regard install- 
ment sales as a wholesome and 
beneficial aid to legitimate busi- 
ness. Typical of these is a West- 
ern retail credit executive who as- 
serts that “the installment payment 
plan does away with two-season or 
three-season business in some lines, 
by permitting the ultimate con- 
sumer to budget all his expendi- 
tures for necessities, pleasures, 
education and luxuries; it gives 
him greater comfort and peace of 
mind and enables him to meet his 
obligations promptly. Thus the 
installment plan can gradually de- 
velop to the retailer, jobber, 
wholesaler and manufacturer a 
twelve months business that will 
keep capital flowing in its legiti- 
mate channels, credit restricted to 
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definition is at once apparent, for the sedan or touring 
car used by a salesman in covering territory, increasing his 
sales and his own commissions, may certainly be regarded 
as “producers’ goods.” 

Realizing this difficulty of definition, those who take the 
middle ground are likely to arrive at the conclusion that 
from the point of view of the consumer the right or wrong 
of installment buying depends on a number of considera- 
tions, including the following: 

first. The buyer’s actual need of the goods. 

Second. His ability to meet payments therefor without 
jeopardizing his credit or the well-being of his dependents. 

Third. Goods must be of proper quality, and as repre- 
sented. 


Terms must cover a fair but not an exorbitant 
charge for the privilege of long-time credit. 

Fifth. Provisions in regard to repossession must be ‘n 
accord with the laws of the State in which the sale is made. 

Point 1 is distinctly up to the buyer. No distribution 
conference or other outside agency can determine whether 
the buyer really needs the goods, or, having attempted to 
make such determination, can compel him to act in accord- 
ance with its judgment. Progress in that particular can 
be made only as the buyer is educated, as he learns the 
advantages of thrift, and comes to appreicate the fact that 
yalue is more important than price. 

With Point 2 the credit manager of the selling organi- 
zation is directly concerned. He does a service to both 
seller and prospective buyer if he inspects installment 
credit qualifications with scrupulous care. When he finds 
a would-be buyer on the point of entering into a contract 
which he has no moral right to make and the terms of 
which he cannot possibly live up to, the credit man’s disap- 
proval of the credit risk will save the buyer later embar- 
rassment and the seller the trouble and expense of repos- 
session. 

Point 3 may be regarded as covered by the old doctrine 
of “caveat emptor.” It is to be noted, however, that many 
manufacturers and distributors have taken ‘higher ground 
than that indicated by the idea of “let the buyer beware.” 
Return of unsatisfactory goods is now allowed by so many 
distributors that the old slogan is well on its way toward 


Fourth. 


abandonment. This practice, as is shown elsewhere in this 


report, increases the cost of goods to the consumer, but the 
consumer appears to be willing to pay a fair return for 
what he regards as an essential service. 

Under Point 4 there is indicated one of the most impor- 
tant and far-reaching factors in the problem of installment 
selling. Terms of sale in any line of business have their 
logical basis in the nature of the goods sold. In general, 
the longer the average life of the goods, the longer the 
period of time over which payments therefor may be 
spread. Food, for example, being for immediate consump- 
tion, has been sold uniformly on cash or short credit terms. 
Until recently the same was true of clothing, but it is now 
possible to buy clothing at retail with payments spread 
Over a ten-month period, or even longer. 

Furniture has, of course, been sold on the installment 


plan for many years. The deposit required is fairly sub- 
stantial, but the purchaser has generally from six to eigh- 
teen months in which to complete his contract. Pianos, oa 
which depreciation is comparatively slow, are sold on very 
liberal terms, running up to three or four years. Auto- 
mobiles, as every one well knows, are sold to the extent of 
75 per cent or more of the total output, on terms varying 
from six to twelve months. 


Obviously, anything of the value of a piano or an auto- 
mobile could not safely be sold outright on long terms. 
It is therefore customary for the seller to retain title or 
legal interest in the property until the contract of sale is 
completed by the payment of the last installment due. This 
is accomplished by means of the chattel mortgage, the con- 
ditional sales contract or lease. The lease is similar to the 
conditional sales contract, but is used to conform to the 
laws of certain States. 


LEASES vs. MORTGAGES 


When goods are bought on lease or conditional sales 
contract, the title remains in the seller, and passes to the 
buyer only upon completion of the stipulated payment. 
Under the lease plan, installment payments are designated 
as “rent.” But when the chattel mortgage form is used, 
the title passes immediately to the buyer, and he gives the 
mortgage as security for payment of the balance due. 
Under any of these forms, the seller may repossess the 
property if the conditions of the sales contract are not met 
by the buyer. 

The whole problem of conditional sales is complicated 
by the wide variance between the laws of the different 
States. It is further complicated by the frequent addition 
of new laws to the already bulky code under which the 
national distributor must operate if he attempts to sell on 
the installment plan. The State of Pennsylvania, for ex- 
ample, enacted and made effective on September 1, 1925, a 
law entitled the Uniform Conditional Sales Act, under 
which the seller of goods o nthe deferred payment plan 
must file with the Prothonotary for his district (or with 
the Recorder of Deeds) a record of each sales contract and 
its terms. Unless this record is filed within ten days after 
the sale, the transaction is void. A fee of 50 cents is 
charged for filing, and when the buyer closes the transac- 
tion by making his final payment a statement to that effect 
must be filed, and another fee of 50 cents is collected. 

The courts have already been required to consider sev- 
eral questions concerning this law. One is whether the 
seller or the buyer must record the transactions and pay 
the fees. It was apparently the intention of those who 
drafted the law to make the seller do the filing. But the 
wording of one sentence in the act leaves the question open 
to debate, and attorneys representing the sellers are now 
debating it. If it is finally decided that the seller must do 
the filing, the cost will be heavy, particularly in the case of 
dealers, such as retail jewelers, whose business involves 
the handling of a large number of comparatively small 
sales items. In that event the retailers will undoubtedly 
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Glasses and Glazes in Ancient Assyria 


(Reprinted from The Pottery and Glass Trade Review, England) 


LTHOUGH much has been learned from an- 

alyses of the glass and enamelled or glazed 

work of the ancient Assyrians which have been 
excavated during the last forty years, it is only quite 
recently that the recipes left by the Assyrians them- 
selves have been deciphered and a flood of new light 
has ben thrown upon theirwork. Prior to this dis- 
covery practically all that-was known was that the 
glazed tiles and bricks were free from lead and were 
of a glassy character, the color being imparted by 
various metallic oxides, of which the chief appear to 
have ben tin, iron, and copper. The bricks and tiles 
are not of clay, but of a highly siliceous 
material. According to an old report 
of the Museum of Practical Geology, 
some of the yellow glazes were colored 
by antimonate of lead (Naples yellow), 
and lead was occasionally used as a 
flux, but the various investigations 
made of the Assyrian specimens at the 
Louvre, Paris, show no signs of lead 
having been used. 

So much for the very small amount 
of information which has been pub- 
lished on the results of investigating 
the ancient Assyrian wares. Now let 
us turn to ancient cuneiform tablets, 
in the British Museum, which have 
been recently deciphered by Dr. R. 
Campbell Thompson, of Oxford.* The 
difficulties of this work were increased 
by the lack of knowledge of the mean- 
ing of some of the terms used in the 
inscriptions, but by painstaking and 
laborious comparisons these difficulties 
have been surmounted. The fifteen 
texts, just published for the first time 
by Dr. Thompson, date from the period 
of Assurbanipal (668-626 B. C.), and 
not only do they give the Assyrian name of the dif- 
ferent kinds of glass and glazes, but they also disclose 
the actual proportions in which they were used. 

The Assyrians could not, of course, use highly re- 
fined chemicals, so that it is important to know the 
actual materials they employed. The alkali was ob- 
tained by burning Chenopodiaca salicornia—a plant 
growing in marshy land near the sea and rich in soda 
—and collecting the ashes. The sand is denoted by a 
special word (immana), quite different from the usual 
Assyrian word for sand, and thought by Dr. Thomp- 
son to refer either to a calcareous sand or to a pure 
quartz sand. The Assyrian. term for lead does not oc- 
cur in the test relating to glass. Chalk and lime is 
represented by a word meaning “a white substance, 
softer than limestone, but akin to it.” Of the two, 
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chalk seems the more likely, as a natural mineral ap- 
pears to have been used. 

The fourth constituent of some glasses was a frit. 
Styrax gum was also used apparently as a binder. The 
simplest of these ancient Assyrian frits or glazes— 
known as “ibbu” or “clear glaze,” consists of Samem 
30 parts; alkali, 45 parts; styrax gum, 5 parts. These 
materials are to be mixed and placed in a cool fmm 
nace. The fire shall be hot and smokeless, and shall 
be continued until the glass is at a white heat. The 
glass is then taken out of the furnace, allowed to cool, 
crushed, put into a clean crucible, and refired. When 
liquid, it is poured on to burned bricks 
It is colored blue by the addition of 
copper, and then forms the “uknu ibbu” 
or blue glaze used very extensively on 
the monuments. 

Another simple glass, known as 
“ahussa,” is the basis of another blue 
glass or glaze, “zuku,” also of aven- 
turine glass and of a bronze enamel, 
but, unfortunately, the formule are 
lost, but sufficient of the method of 
making is left to show that “ahussa” 
was a frit which was mixed with some 
other ingredients and the whole of 
them heated to melting within one day. 
“Zuku” glass, in turn, was a constitu- 
ent of “‘tersitu’” glass, but most of the 
directions for the latter are lost. “Thou 
shalt put ... of zuku glass into the 
furnace which has been let grow hot; 
thou shalt keep a good smokeless fire 
burning; thou shalt heat and crush... 
and again crush copper. Thou 
shalt put on the furnace a stone jar 
of wine. If the glass boils before the 
wine does so, thou shalt mix the glass 
with the copper; then shalt thou pour 
it on the burned brick, and its name is ‘tersitu.’” From 
this it appears clear that “tersitu” is a blue copper frit. 

A simple glass (as distinct from a glaze) appears 


‘ 


to have been known as “sirsu,”” and was composed of 
sand, 60 parts; alkali, 180 parts; saltpetre, 5 parts 
chalk, 2 parts. A modification of this glass, designated 
by an adjective meaning “melting,” is probably a frit; 
it consisted of sand, ? parts; alkali, 180 parts; saltpetre, 
? parts; chalk, 3 parts. (The inscription is incomplete.) 
It is an ingredient in sapphire glass. 

Another glass, named “dusu,” largely used for seals, 
is made of sand, 60 parts; alkali, 180 parts; saltpetre, 6 
parts; chalk, 0.5 parts; tin oxide, 3 parts; oyster shell, 


* The Chemistry of the Ancient Assyrians,’ R. Campbell Thompson, M.A. 
D.Litt. London: Luzac & Co. 1925. 
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0.3 parts. The chief difference between “sirsu” and 
“dusu” glass lies in the tin oxide in the latter, so that 
“dusu” glass would be somewhat opaque. Tin oxide 
was undoubtedly known to the ancient Assyrians, and 
one of the recipes deciphered by Dr. Thompson directs 
that to make opaque sandu stone, use 360 parts of clear 
crystal glass and 1% parts of tin oxide. 

Green “dusu” glass is made of the plain “dusu” just 
described, to which arsenic is added; the mixture is 
put in a crucible, fired for seven days,( cooled for ten 
days; 3,600 parts of iron rust, 1 part of saltpetre, some 
washings of tin oxide, 1 part of chalk, and 1 part of 
alkali are added. The mixture is crushed, sifted, mixed, 
and remelted. Unfortunately, the Assyrians were un- 
able to distinguish green and yellow, so that the glass 
here mentioned is probably yellow rather than green. 

Another blue glass (“uknu”’) was composed of “‘ter- 
situ,’ 30 parts; “sirsu’’ glass, 30 parts; alkali, ? parts; 

chalk, 2 parts; roasted sandu stone, ? parts. The nature 

of the red sandu stone is unknown; it is not red lead or 
iron oxide, as the Assyrians had other names for these 
substances. 

To make the blue “uknu”’ glass, the ingredients are 
to be mixed and placed in a clean crucible, which is 
then put on the coal siege of the furnace, but not touch- 
ing it. “When the fire from the middle of the furnace 
has driven forth the bubbles and the glass shines, then 
shalt thou draw the fire. When the furnace is cold 
thou shalt take out the glass, crush it, place it in a 
clean crucible, and remelt it. Whilst the glass is fus- 
ing, thou shalt close the door of the furnace. After- 
wards, thou shalt pierce it with a hole .. . thou shalt 
look, and if the glass runs thou shalt pour it into a 
hot crucible, and when the furnace is cold ukno (blue 
glass) will come out.” 

Blue “Merku” glass was composed of ‘“Tersitu” 
| glass, 30 parts; “Sirsu” glass, 10 parts; sand, 10 parts; 
chalk, 1-24th part. These materials are to be crushed. 
placed in a mould, “closed with a duplicate,” and placed 
in the furnace, and “uknu merku” will come out. The 
term “merku” appears to mean “moulded,” so that 
this seems to be a method of making blue moulded 
glass. A similar, but more complex glass, known by 
the same name, was composed of “Tersitu” glass, 30 
parts; manganese ore, 90 parts; “Sirsu” glass, 1-12th 
part; cinnabar, 1-24th partfh saltpetre, 1-60th part: 
arsenic, 1%4 parts; male red alum, 1-24th part; orpi- 
jment, 1-20th part; styrax gum, 3 parts. The nature 
of the “manganese ore” is very uncertain; the Assyrian 
term means “earthy material which draws or attracts” ; 
‘itis not magnetite, and the large proportion used seems 
to suggest that it is a glass or basalt. 
Ht A pale blue glass was made of “‘Tersitu” glass, 30 parts: 
“Zuku” glass, 80 parts; ? (lost), 15 parts; saltpetre, 1-30th 
Part. A black glass was composed of “Tersitu” glas, 30 
_ |parts ; ferric oxide, 60 parts. A brown glass was composed 
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of “Tersitu” glass, 30 parts; ferric oxide, 45 parts. A red 
purple glass was composed of “Tersitu” glass, 30 parts; 
‘Sirsu” glass, 45 parts; sand, 15 parts. These materials 
were crushed, mixed, and fired for seven days and nights. 

Sapphire enamel was made of “‘tersitu” glas and “sirsu’” 
glass (the portion indicating the proportions is lost) pound- 
ed and rubbed together, placed in a cool furnace and heat- 
ed until they amalgamate. “Then into the furnace thou 
shalt put down in haragi closed, uncovered ; thou 
shalt keep the fire burning, thou shalt pour (it) into water, 
thou shalt put (it) down in haragi covered, ceasing the 
moistening thou shalt open it in four days, thou shalt take 
out the sapphire for bronde inlay.” 

A yellow glass was made of “Zuku” glass, 720 parts; 
saltpetre, 3 parts; antimony, 2 parts. It is stated in the 
record as being “the discovery of Nur.” Opaque car- 
nelian glass was made of “Dusu”’ glas,s 240 parts; tin 
oxide, 1 part. Opaque alabaster glas swas made of 
“Dusu” glass, 360 parts; tin oxide, 1 part. Aventurine 
glas was made of ferric oxide, ? parts; ‘Ahussa’”’ frit, 
10 parts; unwashed saltpetre, ? parts; arsenic, 1% part. 
(“This is the clearing agent.’’) (“Thou shalt take out 
the spangled red stone.”) Red coral glass is made of 
“Zuku’”’ glass, 7,200 parts; tin oxide, 30 parts; antimony, 
20 parts; saltpetre, ? parts; gold, 1 part. (“This is the 
discovery of dayani.”) No directions are given, 
but it must be supposed that, as the Assyrians knew of a 
suitable composition, they must equally well have knonw 
that when Purple of Cassius (a colloidal compound of tin 
and gold) is added to glass and quickly coooled, a color- 
less product is formed, but that on reheating this until it 
becomes softer, the mass attains a ruby red color. 

The copper oxide used for the blue glasses and glazes 
was made by placing coper in a clean crucible and heating 
in a furnace until the copper melted. After this, “thou 
shalt heat thouvshalt open). 4 = and. 
the copper on the roof.” The latter part of the 
directions are not clear, but seem to indicate pretty cer- 
tainly that the copper was to be oxidized in a current 
of air, the oxide would then be removed from the metal 
by heating and afterwards spruead in the sun. It was cus- 
tomary at a later period and in other countries to pour 
out the molten copper on to a cool stone and heat it until 
as much oxide as possible was obtained from it. After 
wards the metal was separated from the oxide and he- 
heated as before. No plans for the furnaces occur in these 
tablets, but the general structure of the Assyrian furnaces 
is well known. The tblets do, however, insist that the 
wood burned in the furnace shall be styrax in the form 
of thick, decorticated billets, which have been felled in the 
hottest month of the year and kept in leather cases, so as 
to avoid exposure to the weather. 
kind of gum tree, it would be particularly suitable for 
furnaces. 


As the styrax is a 


Law is the science in which the greatest powers of the 
understanding are applied to the greatest number of facts. 
—Dr. J. Johnson. 


on February 6 to attend the European fairs were 

J. H. Harris, china and glassware, of Kaufman 
Department Stores, Inc., Pittsburgh, Adolph Schu- 
chat, china of the Famous & Barr Co.; St. Louis; Harold 
B. Messler, china, of L. Bamberger & Co., Newark; 
Clifton B. Allen, china, of Strawbridge & (Clothier, Phila- 
delphia, and Williams Peters, lamps, of The May Co., 
Cleveland. 


. MONG the buyers who sailed on the S.S. Olympic 


There was a big delegation of buyers which sailed 
on the Paris on February 13. Among them were Lee 
Moses, china and glassware buyer for Frederick 
Loeser & Co., Brooklyn, Albert Jasman, china and 
housefurnishing buyer and G. Gensler, toy buyer for 
Merer-c Erank Com Portland, Ore, D. S. Corcorai, 
china and glassware buyer for the S. & G. Gump Co., 
San Francisco, and L. Hellenthal, china and glassware 
buyer for the Bon Marche, Seattle, Wash. 


Miss Esther Turner, assistant to Langley Hawthorn at 
Gimbels’ will leave that organization Saturday to take up 
her new duties as office manager and assistant to Jack 
Poses, sales-manager, at Vantine’s. Miss Turner leaves 
Gimbel Brothers with the regrets and best wishes of her 
fellow employe as well as her employers. 


Doderick Olson has succeeded Walter Browning as 
manager of Macy’s China and Glassware Department 
while J. P. Kaspar, formerly Mr. Browning’s assistant, 
been advanced to Buyer for Macy’s Housefurnishing De- 
partment. Jack Oleson, formerly of Macy’s has taken a 
position as assistant to Walter Browning at Gimbel 
Brothers. 


Old friends of George L. Hooley who was formerly 
with W. M. Whitney & Co., Albany, N. Y., as buyer of 
housefurnishings, will be pleased to learn that he has 
been appointed china, glass and 
buyer for Sisson Bros. Weldon Co., Binghamton, 
N. Y. Mr. Hooley originally came from Saranac 
Lake where he was with The Adirondock Hardware Co. 
and there got a grounding in housefurnishings which has 
enabled him to hold is own with any buyer of such goods 
in the country. From there he went to St. Louis as china 
and glass buyer which position he left to take up selling 
toys in a wholesale way, and has done. this for about 
eighteen months. His friends will welcome him back in 
his old field. Mr. Hooley has a wonderful family of nine 


housefurnishing 
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children which were affectionately referred to as “George’s 
baseball nine.” Every one of them are talented musicians 
and it has been their father’s one object in life to see that 
they all had the opportunity, through educational facilities 
of developing their natural bent. 


John B. Salterini, manufacturer of wrought iron lamps, 
bases and other specialties, sailed for Europe on Monday 
of this week. 


Chamberlin-Johnson-Du Bose Co., of Atlanta, Ga., 
were active this week in the crockery and glass field and 
G. C. Brunson was the agent of activity. He represents 
the biggest store in Atlanta and resident salesmen are al- 
ways glad to welcome him. 


Schermerhorn Co., of Fort Worth, Texas, had a mer- 
chandise manager in the city during the week, who was 
looking the china, glass and imported novelty field over. 
Mrs. J. Woodward is the buyer in this department, and 
Wm. Van Buren resident buyer. 


George I’. Little returned on Tuesday from a trip to 
Chicago where he was attending the gift fair. From re- 
ports he makes, bus:ness must have been very satisfactory. 
He has just taken the United States agency for Carlton 
Ware, made by Wiltshaw & Robinson, Stoke-on-Trent, 
England, in conjunction with Norman Hawthorn. 


H. Lee of Leamington, Ontario, Canada, runs the Lee 
5c and 10c stores and was quite an active buyer in the 
class and crockery field last week, among those who had 
items that came within his scope. He left for Canada on 
Saturday. He was a good buyer at the New York Mer- 
chandise Fair. 


At the meeting of the officers and stockholders of The 
Newark Art China Company, Newark, Ohio, the fol- 
lowing officers and directors were elected: President, J. 
F, Callander; vice-president and products manager, J. B. 
Lessell; secretary-treasurer and business manager, Keith 
W. Lowery; Dr. F. E. Corkwell, John W. Miller, Joa 
Oxley, M. I. Hes, A. Nelson Dodd, F. M. Rugg. 


One of the busiest visitors to the New York market 
this week has been Victor G. Wicks, president of the 
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Imperial Glass Co. of Bellaire, O. Mr. Wicke spent 
most of his time at the show rooms-of Cox & Co., who 
are his eastern representatives. Mr. Wicke is one of those 
executives who work hard at whatever they do, be it busi- 
ness Or recreation, the result is that his business is an 
undoubted success and his play always beneficial. When 
he comes to New York every minute is taken up. 

The principal reason for Mr. Wicke’s activities now is 
that he is preparing for a trip starting on Saturday for 
Central America. A sea voyage is the attraction. His 
first stopping point is Havana. He will visit Costa Rica, 
Porto Rico, Guatemala and Mexico, and will probably be 
away for a month. 


De Kyle Smith of “The Dinnerware House’, El Paso, 
Texas, was in the city this week. He says that he has up- 
wards of sixty running patterns of dinnerware and even 
does a little jobbing. Business in El Paso is quite flour- 
ishing these days, according to Mr. Smith. 


Cromer & Kassel (the New York Department Store) 
of Miami, Fla., were represented in the market this week 
by Mr. Wentworth in the china and glass line and Mr. 
Wolfheim, their gift buyer. Cromer & Kassel is the lar- 
gest department store operated in Florida, representing, it 
is reported, a $14,000,000 investment. This is not an old 
venture, and judging by the influx of population cannot be 
other than successful. 


D. H. Brandon, southern salesman for Lazarus & Ro- 
senfeld, has just returned from a trip through Florida 
and Cuba. He reports sales in real estate as rather dead 
in Florida just now, but trade is booming, Miami, whose 
population but a few years ago was only 35,000, while now 
there are approximately half a million people there. The 
rents on Flagler St. are much higher than on Fifth Ave., 

_ New York, and the railroad that was once called Flagler’s 
Folly cannot adequately transport all the people and 
| merchandise. Mr. Brandon also says that the condi- 
_ tions in Havana have much improved and although the 
price of sugar is still low, business is much better than 
it has been. Mr. Brandon also said that Charleston, S. C., 
has enjoyed the best Xmas trade that it has had for twenty 
years. Charleston has always been rather a dead center, 
and when it reports without equivocation that trade is good 
in the South, it can be confidently believed that trade is 
good. Florida, South Carolina, North Carolina and Texas 
are all enjoying better busines sthan they have done for 
years. 
} 


| E. A. Crawford a Busy Man 

__E. A. Crawford, New York State salesman for the 
| Cannonsburg (Pa.) Pottery Co., formerly with the Smith, 
Phillips China Co., and later with the Kinney & Levan 
| Co., of Cleveland, O., has a lot of business to occupy his 
mind these days. In addition to traveling New York 
State with the Cannonsburg line, Mr. Crawford is presi- 
dent of the Dairymen’s Cooperative Association of his sec- 
tion in New York State, and this added duty keeps him 
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busy. Mr. Crawford is the owner of a large dairy farm, 
and his work is to find an outlet for the surplus of milk 
that is now being produced in his part of the Empire 
State. “It’s a great life if you don’t weaken,” Mr. Craw- 
ford declared in reviewing his activity with the Coopera- 
tive Association. 


Justin Tharaud of Justin Tharaud, Inc., importers, 
announces the acquisition to his sales staff of Charles 
E. Cardon. Mr. Cardon who is well and favorably 
known throughout the trade will have the best wishes 
of a host of friends in the business in his new con- 
nection. He assumed his duties with the Tharaud 
concern on Monday. 


Frederick Skelton, is spending this week making a 
visit to the factories he represents in the New York 
market. 


William Junor the well known Canadian dealer 
made his appearance in New York on Monday to 
spend several days here placing orders. 


Wilham L. Tickell, traveling representative for the 
Edwin M. Knowles China Co., is having a busy time 
of it at the Pennsylvania Hotel where he is showing 
the concern’s new dinnerware lines namely the New 
York and Maryland shapes which are proving very 
popular. 


Harry H. Lewis wishes to announce through the 
CROCKERY AND GLASS JOURNAL, that the impression that 
has gotten about the trade that he was to relinquish 
his association with the Rosenthal China Corp., and 
the Continental Ceramics Corp., is entirely wrong. He 
will continue to represent these concerns through new 
England in connection with the John J. Hines, Inc., 
lines. 


Gimbel Brothers Buy Haviland’s Retail Stock 
Deal Closed After Negotiating Two Months— 
$305,000 Involved 

After considerable time and effort Langley Hawthorn, 
newly appointed Divisional Merchandise Manager for 
Gimbel Brothers, with Walter G. Browning, his suc- 
cessor, as buyer of the china and glassware department, 
has succeeded in closing a deal with the Haviland China 


Co., whereby Gimbel’s will take over the entire stock 


of Haviland’s retail store at 11 East 36th St., New York. 

The exact amount involved in the deal is not known, 
although an inventory of the stock at Haviland’s retail 
prices showed it to be valued at $305,000. The stock 
will be placed on sale in Gimbel’s New York and Phila- 
delphia stores some time in March, Mr. Hawthorn stated. 

Mr. Hawthorn was recently advanced to Merchandise 
manager in Lee Adam Gimbel’s division and the consum- 
mation of this important deal, negotiations. for which have 
been in progress for the past two months, is looked upon 
by the trade as considerable of an accomplishment, on 
the part of the Messrs. Hawthorn and Browning. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGA NEWS 


Flint Glass Plants Active Despite Cold 
LINT glass factories throughout the country con- 
kK tinue to be rather active, although some plants have 
suffered a loss of time on account of the severe 
cold weather. Gas pressure has been low in some sections 
of the country where this fuel is used, and as a result it has 
not always been possible to operate shops on full turns. 

The receipt of new business continues good, according 
to sales managers and manufacturers, but the volume of 
course is not quite as heavy as that received during Janu- 
ary, which is always the peak season of the year. How- 
ever, it is declared that a nominal volume in new orders 
are in daily receipt, but that the condition of the weather 
is holding back business from some sections of the country. 
This is due to traffic conditions which does not permit of 
an active retail trade. 

Demand for the specialty lines is holding up well, and 
this is especially true of the demand for colored glass, 
which is being featured this season by so many factories. 
The colored glass lines of plates is in excellent movement, 
it is declared, while other items in the line are also in 
steady request. 

Table glassware in crystal is.in very good request, but 
of course the demand for this line is not near as good as 
it was some years ago. ‘The retail trade will of course buy 
crystal table ware items, and some of the larger mail order 
houses are making a specialty of assortments of this ware 
this season. 

Blown and stemware continues in excellent request, and 
all factories producing this line are in steady production. 

The plant of the New Cumberland (W. Va.) Glass Co., 
has resumed operation in full, it has been officially an- 
noiinced. The factory is producing a line of lighting 
glassware, and is making a specialty of this class of 


merchandise. 


Merit and Dunbar Companies Consolidate 

An arrangement was perfected recently whereby the 
business of the Merit Cut Glass Co., Dunbar, W. Va., has 
been consolidated with that of the Dunbar Flint Glass 
Corp. also of Dunbar. By this plan the latter interest 
has increased its line materially, and is in a position to 
distribute its production over a wider territory. 


New McDonald Glass Works Producing 

About 75 people are now being given employment at 
the new plant of the McDonald (Pa.) Glass Works, which 
was recently placed in operation by Pittsburgh interests. 
The company is producing a general line of tumblers and 
stemware, and is maintaining a general sample room in 
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the Westinghouse Building here, which is in charge of 
Samuel R. Frasier. Two furnaces are now in operation. 
The company proposes to have both a crystal and colored 
line of glassware to market. The new company is headed 
by E. W. Bryce and his two sons Garrett D. Bryce and 
Edward A. Bryce. 

At a meeting of the stockholders of the Victory Glass 
Co., Jeannette, Pa., the following officers were elected for 
the current year: President Joseph T. Sheerer ; vice presi- 
dent Harry B. Faunce, Philadelphia, Pa.; secretary C. 
Rachel Edge; treasurer James Edge, both of Jeannette. 
The company is manufacturing a line of novelties and 
specialties. 


Producing Machine-made Goblet 
The Federal Glass Co., Columbus, O., is now in produe- 
tion on a machine-made goblet, this being the first time 
this item has been made by machine, it is declared. An 
arrangement has been perfected whereby the same ma- 
chine will also be installed at the plant of the Bartlett- 
Collins Glass Co., Sapulpa, Okla. 


New Glass Company at Kokomo 
A new glass manufacturing company to be known by 
the name of the Kokomo Opalescent Glass Co., has placed 
its factory at Kokomo, Ind., on a production basis. The 
new interest is manufacturing a general line of this class 
of goods, and it is the first factory in Indiana to feature 
this particular character of ware. 


A four-pot furnace has been placed in operation at the 


new plant of the H. P. Sinclair Glass Co., Dunkirk, N: 


Y. A day tank is also to be added to the production of | 


this factory. The company was only recently formed, and 
proposes to feature a general line of ware. 


Seek Confirmation of Sale 


Confirmation of the sale of the property of the Star. 


Glass Co., Star City, W. Va., to Louis Kauffield, Jr..3a@ 


his bid of $30,050 has been asked in the West Virginia 


courts. The property was first sold to Pittsburgh intet- 
ests for $24,000 and afterwards another bid was submitted 
by Mr. Kauffield. The confirmation was to go before 
Commissioners E. M. Everly and Charles Herd. 


. 
Ohio Gaining in Glass Production | 
According to a statistical report of the value of glass 
produced in Ohio, that State is rapidly taking first rank | 


| 


| 


| 
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as its production of pressed and blown glassware in a year 
has reached a value of $14,000,000, while plate glass had 
a valuation of $9,000,000 and other lines of glassware 
have been given a value of $1,000. 


Fountain Glassware Demand Active 
Wholesale drug houses have been rather liberal buyers 


of soda fountain glassware, according to the orders now 
being received by the manufacturers of these lines. While 
some of these jobbers are carrying rather liberal stocks in 
their local warehouses, others, however are featuring drop 
shipments. It is expected to follow that the demand for 
this line of ware will continue active throughout the 
season, inasmuch as the number of soft drink parlors is 
increasing rapidly. 


Eureka Tumbler Co. Resumes Pherenons 
The plant of the Eureka Tumbler Co., Cameron, W. 
Va., which has been idle for some time has resumed oper- 
ations in all departments. During the idle period a num- 
ber of improvements were made in the manufacturing de- 
partments, and it is declared now that the shop will be 
continued on an active production basis during the re- 


mainder of the year. 


Broadcast Ceramic City’s Growth 
The Kaufmann & Baer broadcasting station here last 


Friday evening featured a lengthy program given by the 
choir of the First Presbyterian church of East Liverpool, 


OuR c4ADVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“* Pittsburgh’s Complete Advertising Service’” 
HEEREN BUILDING AT EIGHTH AND PENN 
PITTSBURGH, PA. 


©. Preceding the concert, there was a five minute talk on 
the growth of the Ceramic City, which was from the rec- 
ords of the Chamber of Commerce. This is the first time 
that a local broadcasting station has ever featured a pro- 
eram sponsored by an East Liverpool interest. 


Department Stores Doing Well 


Managers of china and glass departments of East Liver- 
pool department stores have been doing a rather active 
business during the last few weeks, notwithstanding the 
As a matter of fact business 15 
being forced by special sales of this or that line, and this 


bad weather conditions. 


scheme has helped considerable in keeping up with sales 
records of a year ago. 


Buying Glassware and Lamps 
Many sample lines of glassware and lamps as shown 


here during the January buying season were purchased in 
complete lots by distributors, and special sales have been 
held on these goods, each sale being preceded with liberal 
newspaper advertising. 

Stocks for March sales are being received, and with a 
little sunshine, the department managers declare there will 
be a decided increase in retail buying. 


W. L. Murphy, of the Sebring Manufacturing Corp., 
of Sebring, O., which interest controls three generalware 
potteries and an enamel] and aluminum plant at Sebring, 
is spending a season at Sebring and Miami, Fla. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 

New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


Chicago 
F. T. Renshaw 


E. B. Hill, 


he DUnGae & Miller Glass ea 
Washington, Pa. 
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Severe Weather Causes Production Slump 
NCE more production of dinnerware was. seriously 
() interfered with in this district, due to the severe 
weather that has prevailed during the last week. 
Not in years have the manufacturers in this part of the 
Ohio territory had such conditions to contend with, and 
it will be many months before the loss of kilns will be 
regained. 

Gas for industrial purposes has been repeatedly denied 
the manufacturers for kiln firing, and at times the supply 
of coal was also low on account of the conditions the 
railroads had to contend with. Clay departments of most 
all plants hereabouts continued working on a normal basis 
during the cold weather, but so far as kiln firing was con- 
cerned, this part of the different plants was quite inactive. 
{In addition to the loss of kiln production kiln places and 
kiln drawers also lost considerable time, all of which the 
manufacturers hope will be regained before the turn of 
the second quarter. 

In the meantime, the manufacturers are in rather steady 
receipt of new business. Not only are salesmen forward- 
ing a reasonable volume of new orders, but direct mail 
business is also declared to be good. Collections are also 
said to be showing a decided improvement. 

The demand for open stock dinnerware continues rather 
active, and many dealers are also interested in dinner sets, 
the latter demand coming from department stores who are 
making special sales of sets and also from installment and 
furniture houses. 

Many department stores are showing interest in the 
‘new ivory body shapes, and some rather liberal business 
is being received by the manufacturers of these lines. 
Open stock patterns are inactive request, although some 
distributors are ordering sets in the new body. 

Whiteware continues in steady request, the entire line 
selling well, especially the new patterns that were shown 
during the January buying season. 


C. O. Stewart Resigns 


Announcement has been received in the East Liverpool 
district that C. O. Stewart, secretary of the Fraunfelter 
China’ Co., ,of . Zanesville, O.; manufacturers of hotel 
china, has resigned. It is his purpose to enter another 
line of business, it is said. 


New Company Formed 
A new company to be known by the name of the 
Coxon-Belleek China Co., has been formed at Wooster, 
©., and will be placed under the management of John L. 
Bahl formerly of this city, and more recently associated 
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with china decorating concerns at Alliance and Canton, O. 
One of the specialties the new concern will make will be 
not only china standards for lamps, but also shades, mar- 
keting the item in complete form. The factory building 
is now nearing completion, and it is likely operations wil 
begin late in March or early in April. 


W. C. Brown Improved 


W. C. Brown, southern salesman for the Dresden Pot- 
tery Co., and who has been spending a season at Battle 
Creek, Mich., for the benefit of his health, is now at his 
home in this city. Mr. Brown will not go on the road foi 
several weeks, although there has been a general improve. 
ment in his condition. 


Demand for English Ceramic Declining 


It has been reported here from advices received fron 
Europe that the English manufacturers are developing 
the Australian market. In this connection it is declarec 
that British ceramic exports to Australia this year wil 
exceed exportations to the United States. 


Homer Laughlin Co. to Add Tunnel Kiln 


The kiln capacity of the generalware industry will be 
increased considerably this year by the erection by thi 
Homer Laughlin China Co., of an additional tunnel kiln 
There was some expansion in the kiln capacity last sea 
son by the Steubenville Pottery Co., of Steubenville, O. 
placing their new plant in operation, and at the same time 
continuing production in their original unit at Steuben. 
ville. 

Dating back to the pre-war period, there has been con 
siderable expansion in production, and while the possible 
outlet has also increased to some extent, it is pointed ou 
by manufacturers that the increase in kiln capacity anc 
the increase in possible outlet has been about in line. 

The extension proposed by the Homer Laughlin Chine 
Co. this spring is the only major pottery constructior 
program so far announced. There may be some kiln re 
placements during the year, however, meaning the razing 
of existing kilns and new ones being built in their stead 
but other than this probability, the kiln capacity of the 
industry this year will remain unchanged. | 


Daniel E. McNichol C. of C. Director 
Daniel E. McNicol, of the D. E. McNicol ‘Pottery Co; 


Clarksburg, W. Va., has been elected a director of tht 
Chamber of Commerce of Clarksburg. Mr. McNicol wa: 
a former East Liverpool resident and went to Clarks 
burg when his interest took over the plant there. 
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Sebring Plants Are Active 

Production of dinnerware in the Sebring district is hold- 
ing up well, and all plants there are in rather active opera- 
fon. Because of the fact the Sebring manufacturers are 
n the main using coal for kiln firing, there has been no 
oss in kiln production as has been experienced in the 
East Liverpool district. 

Salesmen for all Sebring plants are now on the road, 
und new 1926 lines have been placed on display in all resi- 
lent sample rooms of these several concerns, both in the 
New York and Chicago districts. 

The Sebring Pottery Co., which continues to make a 
special feature of its Ivory Porcelain body, has its plant on 
full production, while the whiteware business of all other 
plants, in this district, including those of the Limoges : : 
Gena Co., French China Co., E. H. Sebring China Co., Plant where Minpro Feldspar is ground by the 
and the Saxon China Co., is holding up well. Bemeco ci equipment 

According to the views of these manufacturers, the ac- 
tivity of the industry wil continue throughout the first 
six months of the year, and the claim is made that unless 
something occurs to cloud the business sky all plants here 
will be operated on normal schedules throughout the year. 


Show Interest in New Hotel 

Interest in the erection of a new hotel at New Castle, 
Pa., is so keen that employes of the Shenango Pottery 
Co., have been asked to take stock in the new enterprise. 
The suggestion to the employes was made by James M. 
Smith, president of the Shenango Pottery Co., that the 
employes subscribe for two shares of stock each, permit- 
‘ing the company to deduct $3 per day to apply. In the 
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event the employes later desire to sell their issues, these 


will be bought up and six per cent paid on the money 
that has already been paid in. 


The several plants of the W. S. George Pottery Co., 
located at East Palestine, Cannonsburg and Kittanning, Paramount 
a., are in steadier operation now than for some months. 
The company is featuring its new “Astor” shape in a 


vhite body this season, and the demand for this creation 
las been very active since it was placed on the market. 


Vitreous Hotel China Business Active 
A survey of the vitreous hotel china business shows that 
ll plants featuring this line are in steady production, 
vith the demand growing steadily. The output of this 


= oe ; : “Whe 
ine this year will be greater than heretofore on account 
f an additional pottery being listed in this line, that of ROESSLER &HASSLACHER CHEMICALCO. 
he D. E. McNicol China Co., of Clarksburg, W. Va. 709 Sixth Ave., New York 
Hotel supply dealers and jobbers are buying more of 
he vitrified china line than ever before, and this is taking Chicago New Orleans’ Pittsburgh Philadelphia 
ome business from the hotel ware sections of the semi- Boston Cleveland Baltimore § Kansas City 


: n Francisco 
iorcelain plants. Trenton Sa 


| One plant making vitrified hotel china was eliminated 
; ‘ 2 ere : 

Tom the list last year when the Chelsea China Co., at 
ew Cumberland, W. Va., ceased operation. eer 


BOSTON NEWS NOTES 


By 


Wm. G. McCartuy, REPRESENTATIVE 


WM. G. McCARTHY, 
110 TREMONT ST., 
BOSTON, MASS. 
ROOM 325 


AUL PHILLIPS, representative for the S.A: 
Pp Weller Co., arrived at his Boston office last week. 

Mr. Phillips had charge of his company’s display 
at the Pittsburgh show. While en route to Boston he 
has been covering his trade. 

George A. Granville has just completed re-decorating 
his show rooms at 111 Summer St., Boston. Mr. Gran- 
ville has the new “Rose” line of the A. H. Heisey Go., 
shown to: great advantage. This line has found ex- 
ceptional favor with the jewelry’and department store 
trade and Mr. Granville expects great things of it. 

John Martin, buyer for the Jordan-Marsh Co., sails 
for Europe this week, accompanied by Mrs. Martin. He 
expects to visit the potteries in England and France. 

W. E. McEvoy, formerly with the Mitchell-Woodbury 
Co., as retail buyer, has just opened display rooms at 99 
Bedford St., Boston. Mr. McEvoy is New England rep- 
teseiiative ior wines Wahias Ching -Corp., and thesGec: 
Thompson Pottery Co. This is the first time that these 
lines have been represented in New England, and they 
are in capable hands with Mr. McEvoy. 

John B. Hall, buyer for The Shepard Stores, Provi- 
dence, R. I., has resigned his position to take effect March 
Ist. Mr. Hall has no plans for the immediate future, as 
far as can be ascertained. The vacancy will be filled, 
however, by Joseph Bason. It will be remembered that 
Mr. Bason was for a long time buyer for the Wise-Smith 
Co., Hartford, and more recently with the Palais-Royal 
Co., Washington, D. C. 

Walter Chaput, buyer for the Harris-Morry Co., Woon- 
socket, R. IL. has resigned his position to take effect 
March 1, to accept the position of buyer for the Gamble- 
Desmond :Co., ‘New Haven,:Conn., to succeed Seymour 
Nealis, who has retired. No one has been named to fill 
the position left vacant by Mr. Chaput. It is with deep 
regret that his many friends in the trade look upon the 
retirement of Mr. Nealis. 


John D. Sullivan is traveling New York State, in the 
interest of the Fisher-Bruce Co., Philadelphia. Mr. Sul- 
liyan is displaying some very unique patterns in English 
dinnerware. One of his most popular numbers being 
Johnson’s “Pareek.” Mr. Sullivan has been- very suc- 
cessful in placing business with the various department 
stores in New England. 

Raymond Bossard, who covers New England with the 
toy line of the George Borgfeldt Co., New York, leaves 
Saturday: for the Annual’ Toy Show in New York. Mr. 
Bossard expects to be gone for about a month. 

iF. O. Shattuck, of George F. Bassett & Co., New York, 
was in Boston last week. Mr. Shattuck left Sunday for 
a trip through Connecticut, on his return he will open at 
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Young’s Hotel, March 1. 

FE. C. Wilgus and Mrs. Wilgus are receiving congratula- 
tions on the arrival of a granddaughter on February 6 at 
the home of their daughter, Mrs. Earl Closson of Wor- 
cester. 

Mr. Wilgus is. displaying, in his rooms, the latest 
spring numbers of the National China Co., Wheeling 
Decorating. Co., and The Smith Ceramic Studios. The 
“Rose Marie” shape of the National China line is shown 
to great advantage. 

New Corporations in. Massachusetts are: Munro’s De- 
partment Store, Inc., Amesbury, Mass., incorporated for 
$24,000; Pres. Alexander J. Munro; treas., Jessie 2g 
Munro, Amesbury. W. L. Bacon Co., New Bedford, 
Mass., general merchandise business, etc., incorporated 
for $25,000; pres., Clinton H. White; treas., VV 
Bacon, New Bedford. H.S. White Hardware Co., Ine, 
$25,000; pres. and treas., Herman S. White, Dorchester. 

The large department store of E. P. Hunt & Co., which 
was owned by the late E. P. Hunt, Great Barrington and 
controlled by his estate, since his recent death, was sold 
recentiy to J. Burgheimer of New York, which firm con- 
trols a chain of stores under the name of C. F. Hawley, 
Inc. The purchase includes the business and the block, 
which is occupied by the firm. The business will be con- 
ducted the same as in the past. 

Fred D. Bond, proprietor of the well-known Bond Con- 
venience Shops, in the Bray Bulding at Newton Centre, 
and at 1405 Washington St., West Newton, has moved 
the Newton Centre Woman’s Exchange from its former 
location in his store to a new location at 6 Union St., oppo- 
site the railroad station. 


Hearn’s Plans Fifth Avenue Entrance 

The department store of James A. Hearn & Son, lo- 
cated on Fourteenth Street, New York, since 1878, is 
to have an entrance leading from Fifth Avenue. This 
became known last Thursday through the announcement 
by the concern that it had leased the stores at 74 and /6 
Fifth Avenue, between Thirteenth and Fourteenth Streets. 
The firm recently leased the intervening premises at 6 
West Fourteenth Street and 1 and 3 West Thirteenth 
Street. 

Extensive alterations will be made to connect the addi- 
tional space acquired, which will be completed in May. 
This increase of over 50,000 square feet, in sales and 
warehouse space, is the nineteenth addition to the store. 
The business was founded on Canal Street in 1827 by 
the Hearn family, under which control it still remains. 
The present management marks the fourth generation. 
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Richard Biggs to Renew China Business 
March 1 


An old Boston china and glassware house, which 
closed its activities in 1918 on account of the war, after 
more than 100 years of continuous existence, is to re- 
sume business in Boston on March 1 under the name 
of Richard Briggs, Inc., at 30-32 Newbury St. 

The business was founded in 1798 and for many 
years was conducted at the corner of School and 
Washington Sts. In 1902 it removed to 116 Boylston 
pt. 

With Mr. Briggs in the business will be H. H. 
Halliday, formerly of New York. Mr. Briggs will be 
president and Mr. Halliday treasurer of the new com- 
pany. 


Formation of German Toy Manufacturers 
Association 


That the German toy manufacturer is making every 
effort to combat American competition in both the Ameri- 
can and German markets is evidenced in a report from 
Consul Maynard B. Barnes, Berlin, as follows: 

Twenty of the leading German toy manufacturers have 
organized an association to be known as the German Toy 
Manufacturers’ Association, for the purpose of increasing 
toy exports to the United States. The association will 
arrange toy exhibits in the United States, to bring together 
American purchasers and German producers. 
the past year or so Germany has been losing ground in 
the American toy market and this fact is doubtless re- 
sponsible for the creation of this new organization. Not 
only have the shipments of German toys to the United 
States decreased during the last year, but the importation 
of American toys into Germany has greatly increased. 


During 


Duncan and Miller Issue Pamphlet 


Duncan and Miller have gotten out an attractive little 
folde: entitled Lace Glass—a breath of old New Eng- 
land. The pamphlet contains reproductions in crystal, 
green and amber of several pieces of cut glass including 
serving plates, ice cream plates, salads, bread and butters, 
footed comports, grape fruits, foot ice creams, goblets 
and finger bowls. 


Annual Banquet 
(Continued from page 11) 

dad and Junior. Both having a good time it appears. 
Alec Frazer travels for H. C. Fry Glass Co. Al. Gun- 
thel, agent for Val St. Lambert Glass Co. ‘lo Al G. 
Torlotting of E. Torlotting, Inc., is doing a dance over 
in the corner by himself. There’s—Gosh the orches- 
tra is packing up and leaving. Didn’t know it was so 
late. GOOD NIGHT! 


LLUSTRATING a ‘typically old 

Spode chintz design, printed all over 
in Spode Blue with old English floral 
groups painted in rich under glaze enam- 
els, green, red and orange combined with 
mauve tone in the Spode Blue produces 
a charming old world effect. 


Stock Carried in New York 


Send for Samples and Prices 


Copeland & Thompson 


Incorporated 


206 Fifth Avenue 
New York 


Income lax Department 


Conducted for THE CrocKERY AND GLAss JOURNAL 
By M. L. SEIDMAN 
Seidman & Seidman, Certified Public Accountants 


This is the fifteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must be 
signed by the inquirer, but no names will be disclosed in the published answers. 


new tax law passed by March 1, so that changes 

in rates may be-effective for 1925 returns, and yet 
not make it necessary to declare a general extension of 
the filing date beyond March 15. 


The probabilities are that individual extensions of time 
will be freely granted upon request. However, the Treas- 
ury needs the money on March 15 for financing purposes, 
and is therefore anxious to have as many returns as pos- 
sible filed on time, accompanied by tax checks. The plan 
is to release the forms printed under the old law, with 
revised instructions that will be attached as riders to the 
blanks. 


GS ser sata efforts are being made to have the 


It looks very much as if the normal tax rates will be 
reduced from 2, 4 and 6 per cent to 1%, 3 and 5 per cent; 
also that exemptions will be increased to $1500 for a single 
person and $3500 for a married person. The real con- 
troversy centers around the surtax rates and more par- 
ticularly those on incomes between $24,000 and $100,000. 


As soon as the new law passes both houses, I will get 
out a series of articles explaining the changes. 


QUESTIONS AND ANSWERS 
PARTNERS’ SALARIES 


Q. Does not the Treasury Department, in failing to 
permit a deduction for partners’ salaries to a partnership, 
create a double tax?-—A. Y. A. 


A. If the salary were permitted as a deduction, the 
partners would have to report the salary as income, since 
all salaries received represent income. Accordingly, the 
Treasury Department, in failing to permit the salaries as a 
deduction, but instead considering them as a distribution 
of profit, does not tax the same income twice, but merely 
in a different form. 


SALE OF STOCKS 


Q. Can you tell me the federal and state tax rates that 
must be paid on the sale of stocks at the present time ?— 
IRAE SKC 

A. Income from the sale of stocks is taxed at the same 
rates as other income, except that where the stock is held 
for two years or more, the tax on such income is limited 
to 12% per cent by the federal government. 
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Bap Dest Losses 

Q. I had an open account with a stock broker to the 
amount of $9160. This broker failed in July, 1925) 
and has offered a settlement of 16%4 cents on the dollar. 
There is to be a hearing in the District Court of the 
United States on March 1, 1926, to consider this offer. 
Having sold the stock in 1925 and made about $9160, 
T want to know in making out my income tax return, can 
I take out $7664, which amount will be left through this 
failure and a loss to me after the payment of 16% cents on 
the dollar ?-—D. W. 

A. To the extent that you definitely determined in 1925 
that part of your account with the stock brokers would 
be lost, to that extent you can claim deducting for a par- 
tial bad debt on your tax return. The amount which the 
stock brokers offered to settle for is one of the indica- 
tions of how much you definitely expected to lose in 1925. 
Other factors to be considered are the condition of the 
stock brokers and the demands made in 1925 by the cred- 
itors on the assets of the firm. 


Is a Return NEcEssary? 

QO. A trust fund was set aside for the support of a 
widow and a child. The income from this fund now 
amounts annually to $550. Aside from this, the widow 
draws a Civil War pension of $360 a year and has an 
annual interest from a small bank deposit and mortgages 
amounting to $248. The actual amount of her income 
would be $1158, but for the half of the trust fund which 
belongs to her child. Are the parties subject to any fed- 
eral or state income taxes?—S. E. A. 

A. The total income appears to be $1158, of which 
$350 is from Civil War pension. This amount is exempt 
from all taxes, and accordingly, the net income is less 
than $1000. No taxes are therefore payable, nor is it 
necessary to file any tax returns. 


GIFTS 

QO. If I would give to my son 100 shares of stock at 
the value of $100 each, would there be any tax charge, 
and how much?-—H. V. 

A. The value of property received as a gift is not in- 
come and will not have to be reported by your son as 
income. If your gifts during the year amounted to less 
than $50,000, there is no gift tax on the property donated. 

(Continued on page 36) 3 
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Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 


of new ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
offered. 


‘UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OfemuCES SIN ALL PR UNG PA bey. LES 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bidg., 954 Liberty Ave., Pittsburgh, Pa. 


s = 

= STTSEOESSE SSS . ¥ ¥ Zewenlewaleevwegseaaletesatetsarsas a) 
= COPPA L EASA“ O““L AF. - coe ie > Sewn SUA weer SSS Bees SER 
~ 

es 

a“ 


hy 


>>) 


SAAN 
24 


NCA. 
ss 


ey. 


ROARS, 


} 


al 
Tan Kae SLEEEOELAEAM OEE 
SSS Aes’ BWWaAsessassses 


Le 


= 


A 


The arrollton Pottery (6. 


ee 


MOA, 


BOTEO 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 
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ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 
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New York Showrooms Modern Paradises 


Rainbow Hues Predominate 
in Beautiful New Offerings 


HE creation of an artistic showroom and one which 

is practical as well has been achieved by the Sendar 

Co., 35 West 23rd St., in their new home where 
they are now located, with F. W. Dalrymple, well known 
in the trade, in charge. Usefulness and comfort has been 
combined in the spacious rooms, so well adopted to display 
the lines featured. The large airy front showroom, with 
office at the left of the entrance, finished in mahogany, is 
artistically decorated in a soft natural or light sage green, 
giving a restful and harmonious tint of color, and afford- 
ing the wares a fine background and overhead color 
scheme. A very original and practical idea has been used 
in the individual table or display counters, that occupy the 
right side of the room through the center space. These 
are constructed with four compartments each, divided so 
as to allow ample space for exhibiting special lines, bring- 
ing each conspicuously to view, which is a generous thought 
in anticipating a hurried and tired buyer’s comfort, in 
giving items an advantageous and individual outlay. The 
lighting effect of the rooms has been considered in every 
particular, employing luminators which diffuse a soft and 
even light to every part of the spacious room. Soft velvet 
carpet of plain sage green color adds much to the room, 
and blends harmoniously with the general effect. The 
extreme left side of the principle room is devoted to a 
clever idea in a shelf which houses place plates, coffee and 
tea sets, bowls, dinnerware, etc., and is amply spaced to 
give special lines their full vantage point. The place plates, 
“Royal Venton,” by John Steventon & Sons, Ltd., occupy 
the shelves at the right and front of the room and are 
lovely in decoration, some with striking silhouette motifs 
on a cream body in Victorian style with colored borders. 
The border colors are blue, jade green, primrose (which is 
a yellow primrose color), pink, huntsman red and maroon. 
The plain colored borders are well suited for sales pur- 
poses. A very unusual service plate among the numbers 
has the “Paisley” decoration. 

This style shows the true “Paisley” shawl colors and 
motifs, browns, reds, greens and hlues, which are finely 
reproduced in characteristic designs. Another type of a 
highly decorative place plate which has proven extremely 
popular is the “‘Rocaine,” showing a stippled effect for 
center decoration in several pleasing color blends, which 
are used in the border of lovely embossed roses, pink, 
lilac and blue. The adjoining shelves exhibit a splendid 
assortment of five-compartment hors d’oeuvre plates, or 
for relishes or other tempting morsels, and also three 
compartment plates which are highly suitable for home use 
and also splendidly fitted for restaurant service, as they 
stack well, which makes them invaluable for conserving 
space. Another division of the room is devoted to bowls, 
etc. These bowls have fine decorations and some come 
with candlesticks to match, making an attractive console 
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set. The new “Stuart” bowl is particularly unique with a 
rolled edge. Beautiful flower bowls are also in the as- 
semblage exhibiting two contrasting colors. One color 
being used for the inside of the bowl and another for the 
outside decoration. The movable flower block, which 
accompanies the bowl, is constructed in a tree model to 
hold water, with openings at the top for flowers. These 
show the color employed on the outside of the bowl—thus 
when red is the outside color of the bowl, and yellow the 
inside color, the block will feature red, and likewise other 
contrasting colors. The lovely coffee sets are also com- 
pelling in their beautiful colors and decoration with sil- 
houette on plain colors. Americans are fast adopting the 
European habit of serving after-dinner coffee in an ante- 
room, and coffee sets of this type are now in great de- 
mand. The tea sets are also enticing in plain colors and 
one charming shaped teapot, styled the “York,” is well 
chosen to satisfy the critical hostess. The “Indian Tree” 
decoration, so colorful in its character, with the ovide 
and flaring cup, and a fine reproduction of the 1780 period 
dinnerware decorated in blue, and the Willow in contrast- 
ing darker shade, still hold favor for quality and design. 
The “Kato” in blue print enamel, with the native bridge 
and water scenes, and medallion inserts for border in reds, 
greens, blues which carry out the motifs as seen in the 
center ornamentation, and the plain “Kato” in blue print 
are conspicuous in fascinating color tones and shape. A 
very bizarre pattern in character has a pheasant motif on 
ivory white body. Last but not least is the room at the 
extreme rear of the main room, given over to a complete 
line of white ware from the Shenandago pottery, New 
Castle, Pa., for which the Sendar Co. are sole agents in 
Greater New York. The entire display shows careful 
thought on the part of the executives of the company who 
have devised the room plan, emphasizing neatness and 
simplicity in interior and fittings that is in the best of taste 
throughout. 


Pope-Gosser Line Creates Widespread 
Enthusiasm 

It is a feather in the cap of Phillips, Thistle & Smith, 
Inc., with showrooms at 1107 Broadway, in securing the 
Pope-Gosser China Co.’s line. The excellence of this din- 
verware needs no introduction to the trade. Composed of 
striking decorative treatments, carefully applied in unique 
original decorations, coloring and shapes, it leaves nothing 
wanting. The “Athena” shape introduced in January 1s 
conspicuous for its newness of outline and very lovely 
decorative effects on a pure white body. One of the charm- 
ing designs shows a conventionalized fleur-de-lis in light 
blue, with a darker band of blue and here and there small 
dots of dark blue between the predominating decoration. 
Another extremely lovely and highly colorful decoration 
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centralizes flowers in charming effect, showing baskets 
filled to overflowing with flowers in rich harmonious col- 
ars, while a realistic pheasant hovers gracefully over the 
trailing vines from the basket. Green knobs on casserole 


and covered dishes and the same color line edging gives a 


charming finish to the ensemble. Still another delightfui 
decoration on the same shape has floral inserts around 
the border with a conventional inner band employing the 
same colors; pink, blue and yellow as are seen in the floral 
groups. Due to the vogue for the much popularized Flor- 
ida homes, the orange decoration might be considered one 
of the outstanding numbers. This has a garland oi 
oranges, on a grey-leaf border background, with the fruit 
and leaves gracefully entwined. The whole savors of the 
Land of Fruit and Flowers and is a bewitching conception 
in delightful coloring. An outstanding decoration is aa 
imitation gold encrustation very cleverly executed in com- 
bination with a cobalt blue band which is exceedingly rich. 
There is also an appealing creating in white and gold. Only 
an eyewitness can truly appreciate the distinctive charm 
of the various and diversified decorations shown in this 
line. Written words fail to convey the beauty of color an] 
fascinating decorative combinations. 


The beauty in masterful reproduction is excellently dem- 
onstrated in the large assortment of exquisite service plates 
being shown by ‘Copeland & Thompson, Inc., 206 Fifth 
Ave., New York. Each one of these delightful plates be- 
trays the skilled handcraft of careful artisans, in beautiful 
modeling, truthful coloring and fine hand painting. One 
lovely design shows a powder blue border and bunches of 
fruit in the same color as a center adornment on a Spode 
fawn body. Another pattern is a combination of gold and 
powder blue, with Goblin border and gold center scene. 
Beautiful gold hand raised and printed border decorations 
are conspicuous among the large assortment of elegant de- 
signs. Notable among the collection are exquisite hand- 
decorated plates by the famous artist Perry, who has done 

‘marvelous work in producing realistic coloring of scenes, 
birds, flowers, fruits, etc. \Still another fascinating service 
plate shows a full center decoration of game, with plain 
border in color and gold. These represent twelve different 
bird designs, and are unusual in effect, reproducing the 
feathered bipeds in all their glorious coloring and realistic 
‘posing. Among the large assortment of dinner service 
there is embodied the same unusual and distinctive artistic 
Spode treatments, which characterize the fine ware. A 
lovely Spanish trophy design service, adaptable to the 
modish vogue for Spanish interiors, furnishing and archi- 
tecture, carrying out the splendid red border and center 
decoration in appropriate period style, will strongly appeal 
to devotees of the Matador country. The Duke of Suth- 
-erland pattern, a truthful reproduction from the family’s 
‘old silver service, and the Mosaic design, together with 
“many other artistic patterns, brings to (America a choice 
assemblage of fine dinner service, historicaly interesting 

and enticing in the splendor of decoration and color. 

The Imperial Glass Co. of Bellaire, O., are showing 
some yery striking goods at the New York Showrooms of 
Cox & Co. 120 5th Ave. They have a complete set that 
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retails at $5.00 which is very excellent value. It is made 
in the very rich colorings, yet withal delicate in shades, of 
the new Rose Marie, Golden Green, Imperial Green and 
Amber. The Rose Marie is a beautiful rose pink that 
reminds one of a charming maidens blush and has only 
been acquired after many months of experimentation. The 
bowl of this set is most generous in size and is literally 
covered with cutting, deep cutting well executed. The 
satin or mat finish of the cutting shows up in marked 
contrast on the artistic shades of the colored glass. The 
base of the candle sticks in this console set are cut with a 
eraceful design covering it well over, and the cups in 
which the candles fit have a well designed scroll on either 
side. -There are many other items shown, one a new ice 
cream and cake set, or bridge set as some call them, to re- 
tail at a dollar, in all the new colored glass of each shade. 
This is phenominal value to the ultimate purchaser and the 
assorted pieces, consisting of five fancy pieces, also dollar 
retailers, are very good buys. 


Unusual Things in McKee’s New Line 


Prominent among the new glassware lines that are creat- 
ing wide-spread interest for originality is the comprehen- 
sive collection of items from the McKee Glass Co. being 
shown by Thos. G. Jones, New York representative, 200 
Fifth Ave., New York. The imitation rock crystal line, in 
early English design, showing the clear amber, green color 
and crystal, include candy jars and boxes, mayonnaise bow] 
and plate, creamer and sugar, salad plates, cake pltes, roil 
trys, compartment relish dishes, nut bowls, cheese and 
cracker trays, hand lunch plates, vases and stemware, is a 
fine period reproduction and one that promises to make a 
good seller. The colors are clear and beautiful in tone 
and the excellent decorations in scroll work, conventional 
fioral sprays, iris and vines are creditable achievements in 
glassware production. New ice tea refreshment sets, the 
“Egyptian” and “Dixie”, in green, blue, amber and canary, 
consisting of large covered pitcher and glasses, in full and 
half-spiral pattern, with tray with glass handles and coast- 
ers to match are well designed for the purpose intended. 
The pitcher and glasses are generously modeled to hold an 
ample amount of beverage which is a necessary require- 
ment for saving time and annoyance of refilling. A very 
ornate and unique clock in a particularly fine imitation 
mitre cut design in amber, blue, canary and amethyst, is 
graceful in line and lovely in color and bids fair to be very 
popular. The comprehensive line of “Glasbake’’ were com- 
prising a complete assortment of various baking and cook- 
ing dishes, has met with much favor through its dependable 
character. The Save-All ‘‘Glasbake” patented pie plate, a 
new and interesting feature of the line. The old time metal 
or enameled pie plate has always been a source of dissat- 
isfaction to the careful housewife, as it is so unsightly 
and unfitted for table service. With the advent of “Save- 
All” these features are overcome in its neat and sanitary 
construction, with rim to save juices from over-running, 
bringing a useful and ornamental plate for serving pies 
immediately to the dining-room. The McKee Glass Co. 
have the manufacturing rights to “Save All” pie plates. 
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Chicago Exhibitors Satished With Results 

r \ HE two weeks Glass, Pottery, Lamps and House- 

furnishings Exhibit was brought to a succesful 

close last Saturday. The displays were held in the 
local show rooms and the manufacturers and manutfac- 
turers agents reported that a large number of buyers from 
all parts of the country, and especially the Middle West, 
attended the exhibits. Exhibitors were unanimous in their 
reports of a good volume of business and declared that the 
better class of stores visited the displays. 

The Eastern Importers and Manufacturers also ended 
their two weeks exhibit, held in the Palmer House, last 
Saturday. Exhibitors displaying in this show were sat- 
isfted with the results and plans are already under way 
for the continuation of activities in Chicago every six 
months. 


Among those who showed their lines at the Palmer | 


House last week were Mr. Rineke, of the Westmoreland 
Glass Co.; Will Duvall, of Bruce Bros.; Ed Downey, of 
the Brush McCoy Potteries ; H. J. Moninger, of the Wells- 
ville China Co.; Frank Simmers, of the Hall China Co. 

Charles Patterson, buyer of china and glassware for 
Carson, Pirie, Scott & Co., left for Europe recently on a 
buying trip. 
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Ready for Shipment— 


HATTIE CTO ELL LL LLL 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Dwight P. Childs, president of the Haven Co., has left 
for Europe, where he will buy specialties for use in the 
manufacturing of the Haven line of lamps. 

Mr. and Mrs. E. W. Steinbeck, of the Steinbeck Stu- 
dios, left this week of Europe on the steamship “Albert 
Ballin.” They will visit Germany, Czecho-Slovakia, Italy, 
France, England and Switzerland for two months looking 
up new lines of gift items. 


The Carlson Chair & Furniture Co., 718 N. Austin 
Ave., Freeport, Ill., was incorporated recently with a cap- 
ital stock of $68,000 to manufacture and deal in furniture, 
goods, wares and merchandise by Ted Carlson, J. F. 
Smith and J. W. Henney. 

Charles Green, of Kaufman & Wolf, Hammond, Ind, 
visited the local market last week. 


Among visitors in this market last week were B. W. 
Stark and B. M. Austin, of the Pottery Shop, Kalamazoo, 
Mich. 

Bert Weaver, of Linn-Scruggs Dry Goods Co., De 
catur, Ill., was in Chicago last week on a buying trip. 

George Turner, Manufacturers Representative, who 
recently opened a display room in suite 511, Shops Build- 
ing, 17 N. Wabash Ave., Chicago, reports that his organ- 
ization is now representing the Stubenville Pottery Co., 
The Utility Glass Works, Lonaconing, Md., making col- 
ored stemware, The Diamond Glassware Co. of Indiana, 
Pa., makers of pressed, colored and decorated glass an’ 
the Wheeling Decorating Co., Wheeling, W. Va., makers 
of decorated glass and china lines. Mr. Turner’s new dis- 
play rooms are now in order and are among the most at- 
tractive and interesting displays in the market. 

The R. M. Peare Co., is a new concern in the local 
market. The company, which opened offices and display 
rooms in 404 Shops Building last week, is headed by R. 
M. Peare, already well known to the trade through his 20 
vears affiliation with the Pittsburgh Lamp, Brass and Glass 
Co., as manager of the Chicago office. Mr. Peare, who 
will continue as manager of the Chicago office for the 
Pittsburgh concern, has recognized the demand for mer- 
chandise not embodied by the Pittsburgh line, and for this 
reason has formed the new company to represent other 
factories, giving his customers a wider selection of mef- 
chandise. Included in this new display are floor, table, 
and bridge lamps from the low priced lines to the lamps 
of the best quality. Metal and wooden bases, pottery 
and wrought iron are available in the lamps offered, while 
the shades include the glass, parchment, silk and the 
glacé. An exclusive line of gift specialties, household 
utilities, woodenware, china and glass will be available 
from this one source of supply. The company manufac- 
tures some specialties including the “Pearelight Lamps” 
and commercial lighting units. Mr. Peare goes into his 
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1ew undertaking with the best wishes of his many friends 
n the local trade. 

O. S. Atterhold, General Manager of the Utility Glass 

Co., Lonaconing, Md., was in the Chicago market this week 
conferring with his local representative, George Turner. 
_ The new board of directors of Butler Bros. elected re- 
rently is comprised of the following: E. B. Butler, Frank 
Walter Scott, Louis C. Burr, Marvin B. 
Pool, A. M. Matson, H. J. Littlebale, George W. ( 
and Edward Sheehy. 


S. Cunningham, 


Gerlach 


Among recent incorporations is the Northern Picture 


Frame Co., 1816 Fulton St. The company was formed 
by A. G. Brandes, Louis Strobl, N. J. Anderson and F. M. 
3rierson with a capital stock of $20,000. According to 
papers of incorporation the Northern Picture Frame Co., 
will manufacture and sell picture frames, lamps, clocks, 
furniture, etc. . 

Mrs. E. D. Leavitt of. the Manufacturers Sales Service 
reports that she has added three now salesmen to her 
organization to cover Chicago and suburbs. Among the 
many new lines displayed by Mrs. Leavitt is the Pettit 
Studio’s interesting decorated glass line. 


OHIO AT WoRK 


In one year Ohio’s output in this line had a total 
value of $43,000,000. New Jersey, the second state, 
has a production worth 26,000,000. West Virginia, 


mio FIRST POTTERY PRODUCER 


State Has Output ir Year Valued Far Above Nesrest Rival. 


OHIO 
$13,000,000 


NEW JERSEY 
$26,000,000 


WEST VA. 


Copyright 1925 By Centrar Natrionar Bann, 


CLEVELAND. 


adjacent to Ohio, has a $12,000,000 production and 
Pennsylvania one worth $8,000,000 in a year. 


The figures given here are taken from an official 
survey of the industry, conducted by the United 
States Census Bureau at Washington. 


Many products which are commonly referred to as 
China are in reality pottery. Much hotel china really 
is a pottery product, and much of it is made in Ohio. 


Ohio’s industry has grown up around her clay beds 
which furnish the raw material for the industry. 


$12,000,000 PENNA. 
$8,000,000 


Ohio makes more pottery products than any state 
kitchen, bath tubs and porcelain electrical fittings are 
some of the products of which the state is a leading 
among the forty-eight. Common pottery used in the 
producer. 


WHAT TO BUY 
AND WHERE.TO 
BUY IT IN 
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FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
| SEBRING, OHIO 

Cuas. L. Sesrine, President 

W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


ChHlCAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass 


Coshocton Glass Corp. 
National Glass Novelty Co. 


Phone: Central 3236 Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago ee 


OUR CHICAGO DISPLAY ROQM C 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


tery Co.; 


Inc’: 


Glass Co.; 


ucts Company. 


Direct Representatives 
nental Silver Co.; Paden City Pot- 
Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
Co.; F. S. Lowry Pottery Co., 
Buffalo Manufacturing Co.; 
Ebenezer Cut Glass Co.; 
Mercer Pottery Co.; 
Canonsburg Pottery Co.; 
George Ross Co.; 
Specialty Co.; Muncie Clay Prod- 


Tt. M. MEDER CO. 


for Conti- 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 


Maryland 


The 
Peoria. Metal 


a 
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Pride Overshadows Price 


in fine dinnerware 


Your customer will take pride 
in a Heinrich dinner set long ; 
after the price is forgotten. 

Yet this No. 9638, Imperial 
shape, with its delicate bud pink 
and green decoration, is very 
moderate in price. 

It has proven a ready seller in 
all parts of the country. Have 
you seen it? 


See for yourself. 
Send for samples. 


ORIGINAL PACKAGES AVAILABLE 
AT ONCE AS WELE) AS 
OPEN STOCK. 


H&G, 


SELB 
BAVARIA 


HEINRICH & GO2S 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH FLooRS ~ 49-51 WEST 23RD STREET, NEW York City 
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Grapeville, Pa. 


The Display That Had Them All Talking at Pittsburgh 


Mcre beautiful, interesting and unique than ever was the comment of all who saw our disvlav at the Pittsburgh Exhibit. 
In producing our 1926 line we endeavored to give the trade something different and our belief is confirmed in the fine reception it has received from 
. buyers from all parts of the country. 
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If You’re Interested 
in Lamps— 
You will want to read the 


Buyers Lamp Directory 
Published every other month 


Full of information on merchandising of lamps 

_ and shades—carrying a complete directory of 

| manufacturers—what they make—where to find 

| them, the Buyers Lamp Directory, with its new 

| Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Advertising Forms for March 
Issue Close February 25 


. Write for Rates 


Buyers Lamp Directory 


Demarest Publications, Inc., 
Publishers 


| 45 East 17th Street 


New York 
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Established 1869 


B. F. DRAKENFELD & CO. Inc 


50 Murray St. New York 


VITRIFIABLE 
COLORS 


Overglaze— Underglaze—Glass—Oxide 


SULTON 


TUE Ee 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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Gano" 


round out 
Unique Service 
with 
Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 
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She only Fmerican semi-porcelain. dinnerware 
z decorated under the glaze 


~ Mercer Lottery Company 


JIrenton, N. ce. 
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=" New Designs in Shapes and Patterns Now on View : 
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| JOHN DAVISON | 
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INCORPORATED 


14 Barclay Street New York | 


UIUTUTOBOBUMUMOT 


| Sole Agents for : 
2 THE COALPORT CHINA CO., Ltd. ; 
x Highest Grade of English China : 
3) s 
5 F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. k 
Bf Earthenware Art Pottery : 
E \ 
5 ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. K 
: China and Earthenware Rock Crystal and Cased Glass : 
: All Makers in the Front Rank of English Productions : 
s Handsome Line of 
® | k 
LAMPS : 
5 with Silk and Parchment Shades 
5 . 
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Viore and more popular in American Hotels— 
. Syracuse China 


Many prominent hotels of America have proved 
the complete satisfaction of Syracuse China in their 
dining rooms. 


Syracuse China is growing more and more popu- 
lar, because hotels find that it is not only beautiful 
but exceedingly durable. 


Syracuse China is strikingly beautiful. And, 
chipping and breaking are reduced to a minimum. 
Such economy and beauty make Syracuse China ap- 
peal to all your hotel prospects. 


Onondage Pottery Company 
Syracuse, New York 


£ wes 
58 East Washington St. 342 Madison Ave. oo 
j - : ; Syracuse China de- 
Chicago New York City Se x ee signed for the Dinkler 
Jotels. 


SYRACUSE CHINA 


L’UNION CERAMIQUE 
LIMOGES, FRANCE 


Pattern No. 8577 


One of the best selling 
Paticgucmin  Hrench 
Dinnerware brought 
CML eitenany a day. 
Stock on hand. Prices 


on application. 


JUSTIN THARAUD, Inc. 


Sole Agents 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 
Pilgrim 


Send for Catalog and IlIlustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 


‘‘Pottery and Porcelain’’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. | 

The chapter on “Values and Prices” has been | 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


AN Vases, these latest creations 

from the designers of Old Cen- 

tral, strike a charming decorative 
motif either singly or in combination 
with bowls. Eight inches in height, 
they are offered in Emerald, Amber 
and Crystal. Number 200i. 


CENTRAL GLASS WORKS 
Wheeling, W. Va. 


Old Central Qualia 


Smith Ceramic Studios, Inc. 
901-9 Monroe Ave., Rochester, N. ¥ . 


Originators of 


Unusual Creations in Decorated 
"China and Glassware 


Salesrooms 
CHICAGO 


ooner-Logan 
39 W. Adams St. 


BOSTON 
Edwin E. Wilgus 
111 Summmer St. 


NEW YORK 
Geo. H. Donovan 
Room 1112, 5th Ave. Bldg 
Also Displays at 


Philadelphia Gift Market Bush Terminal Sales Bldg. 
970 Drexel Bldg. 140 W. 42d St. 
Philadelphia New York 


Best Values in ¢ 
JARDINIERES 32 
Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 


WRI TE US 


THE BRUSH POTTER TIE 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


February 18, 1921 
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Kinney & Levan Toy Annex Does Big Business 

The Toy Annex of the Kinney & Levan Co., Cleve- 
land, O., opened October 21st with the biggest sale in the 
Kinney & Levan Co.'s retail toy history. 

The Christmas retaial “Toy Annex” adjacent to the 
Main Store with Euclid Avenue entrance, occupying 7500 
feet of floor space is the only Main Floor Toy Depart- 
ment in Cleveland. It is crowded to the doors with a full 
line of toys, dolls and games, all supplied by The Kinney 
& Levan Wholesale Toy Department, whose stock of im- 
ported and domestic toys almost doubled in the past sea- 
son. Plans for this year show an equal increase—Euro- 
pean buyers write with enthusiasm about the lines they 
have secured at most attractive prices. 

Dinner for Two 

Fifty years of business in Cleveland is a record few can 
claim. During the Kinney & Levan Co.’s 50th Anniver- 
sary Sale in August of last year, George W. Kinney, head 
of this firm, issued an invitation in a daily paper to all 
Cleveland business men with a like record, to dine with 
him at an exclusive club, on a certain day—but one man 
qualified—instead of a banquet the event became dinner, 
a smoke, a chat and memories for two. 


China and Glassware in Senegal 

From U. S. Department of Commerce 
Earthenware is used mainly by the natives of Senegal, 
such chinaware as is imported is used mainly by Euro- 


peans. The earthenware articles most in demand are soup 
jlates, rice dishes, basins, jugs, mugs, bowls, etc. Prior 
5 am oad 


to the war, German enamelware in the form of such uten- 
sils (as well as saucepans and frying pans) was put on the 
market at a low price, and it was superceding earthenware 
in some districts because of its unbreakableness and other 
advantageous features, although earthenware was still in 
demand, especially at Lagos. It is now making its reap- 
pearance. These articles come packed in palm-oil casks 
so that the empty containers can be used for exporting 
produce. Tumblers of assorted sizes, jugs, and mirrors 
are also imported from Germany. The value of 1924 
imports was: Glassware, £18,673; earthenware and enam- 
elware, £66,157. Of imports, the United Kingdom sup- 
plied 60 per cent, Germany 22 per cent, and the Nether- 
lands 13 per cent. (Vice Consul E. Macy, Dakar.) 


Egyptian Art Lamps 

An associated press dispatch coming from London, Eng- 
land, and appearing in the Toledo Blade, says “whereas 
the world is just beginning to use alabaster for electric 
lamps the Egyptians 3,275 years ago made even finer ala- 
baster lamps than are produced today,” according to a 
Statement credited to Howard Carter, co-discovered of 
Tutankhamen’s tomb. Mr. Carter said that the finding 
of many of these lamps in the tomb revealed the method 
used by the Egyptians at that time to illuminate their 
homes. The lamps were executed in beautiful designs in 
translucent alabaster. 
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Blue | 
Willow 
Compartment — 
Plate | 


Immediate delivery from stock 


in New York 


| A nice light weight plate, just the thing 
for an informal luncheon or light refresh- 
ments. 


One of the many items in the Steventon 
line. 


| See It at Our Showroom 


The Sendar Company 


35 West 23rd Street 
New York 


Specials in 
Domestic 
Dinnerware 


an 
Hotel China 


Pete Wants to Hear From You 


PETER POTTER SAYS: Th’ Thirty-fourth An- 
nual Dinner of the Pottery, Glass and Brass Sales- 
men’s Association was a howling success. 


Thirty-six 


CROCKERY AND GLASS JOURNAL 


February 18, 1926 


Installment Selling 

(Continued from page 13) 
add, or at least attempt to add, the filing fees to the price 
charged the customer for the goods. 

Those who drafted and put through the la wassert that 
will aid the credit man in cutting down the amount out- 
standing on accounts placed fraudulently or through trick- 
ery, but their opponents argue that the percentage of loss 
through such sources is too small to justify another tax on 
either the retailer or the consumer. As a matter of fact, 
few of these contracts have yet been filed, as the retailers 
ar awaiting word from their legal advisers before taking 
action. 

Another recent development (not of legislation but of 
finance) is the sudden increase of bank loans to finance 
installment buying. In Louisville, one of the leading 
department stores recently advertised that its customers 
might have from twenty-five to fifty weeks to pay for 
merchandise bought in every department at “cash prices,” 
announcing that this service was made possible by the 
store borrowing the money for the balance due from a 
large national bank. 


LovISVILLE NATIONAL BANK PLAN 


The details of the arrangement are given in the No- 
vember issue of the American Bankers’ Association Jour- 
nat. The department advertises the arrangement as “The 
Louisville National Bank Plan.’ Weekly payments are 
made at a window in the department store that looks like 
a teller’s cage. This and a sign reading “Representative 
of the Louisville National Bank” create an illusion of di- 
rect dealing with the bank. Mr. Richard Bean, president 
of the bank, says: “The trade acceptance is the vital part 
of the arrangement. The store sells goods to its custom- 
ers on either a twenty-five or fifty week payment plan, the 
period depending upon the classes of merchandise sold. 
Dry goods, wearing apaprel, and millinery are sold on the 
twenty-five-week payment plan. Furniture, household 
furnishings, washing machines and other goods which can 
be repossessed under chattel mortgages are sold on a fiity- 
week payment plan. 

“The store takes a trade acceptance, attached to a mort- 
gage, from the customer and indorses this trade accept- 
ance to the bank. In acquiring the goods, the purchaser 
makes a certain down payment and gives the trade accep- 
tance plus 6 per cent interest to the store. Our bank dis- 
counts the trade acceptance at 6 per cent. On the first of 
each month, the bank renders the amount of the trade ac- 
ceptances, on which the store pays the bank 2 per cent. It 
will be seen that the bank gets 6 per cent interest on the 
trade acceptances and 2 per cent in addition, from the store, 
making a total of 8 per cent. The trade acceptances are 
then paiy weekly to the bank by the customer.” 

This arrangement is mentioned in this report because it 
is ypical of new adaptations of the basic idea of install- 
ment selling that are appearing every week, if not every 
day, in the United States. It is recorded also because it 


gives definite figures inu regard to interest rates and to 
charges for financing installment sales. That this plan will 
spread rapidly is the opinion of Mr. Bruce Davenport, 
who assembled the facts concerning the Louisville Na- 
tional Bank plan for the American Bankers’ Association. 

It is impossible, within the limits of a report of this 
scope, to do more than to point out the bigness of the in- 
stallment sales problem and to touch briefly on some of its 
more important aspects. There is a wide difference of 
opinion among well-informed business men concerning 
this matter: that it is essentially not one problem but a 
series of them, all of which are difficult ; and that the solu- 
tion of these problems will take a considerable amount of 
time and scientific study. 


Income Tax 
(Continued from page 24) 


CREDIT FOR DEPENDENTS 
Q. Mr. Jones’ mother, a dependent, died on the 20th 


day of December, 1924. Mr. Brown's baby was born on 
the 28th day of December, 1924. Which of the gentle- 
men, if either, was entitled to credit under the dependent 
section of the Income Tax Law? While these are hypo- 
thetical cases, they illustrate actual occurrences and local 
authorities hold that Brown is entitled to exemption for 
his baby while Jones cannot take credit for support of 
his mother who died on December 20 although funeral ex- 
penses were not paid until after January, 1925.—L. E. L. 

A. The status of a taxpayer on the last day of the year 
controls his right to claim exemption for dependents. Ac- 
cordingly, even though it may appear to be very unfair, 
Brown is entitled to a dependent exemption, whereas 
Jones is not. 


Credit Men Follow Women Who 
Entertain 


If a woman can entertain she can pay her bills. 
While this is not the slogan of the Associated Retail 
Credit Men, Springfield, Mo., it is the basis of a new 
idea for collecting money from “slow pay” cus- 
tomers. 

The credit bureau has a record of every Customer 
who has an old unpaid account. Recently it started 


a clipping bureau and daily the employes at head- 
quarters search the pages of the newspapers for 


social events. If it is found that Mrs. So-and-So 
has been entertaining at bridge, copies of the story 
are made and sent out to all member merchants. 
Then when Mrs. So-and-So attempts to put off 
further the payment of her balance, the store quotes 
the report it has received from the bureau concern- 
ing her social activities. In a number of cases this 


has brought about prompt settlement of the balance. 
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Trade Will Mourn Loss of Watson W. Lang 


It will be sad news indeed to the wide circle of 
friends in the china and glassware trade to learn of 
the death of Watson W. Lang at his home at Cam- 
bridge Springs, Pa., last Thursday February 11. Mr. 
Lang has suffered from diabetis for the past several 
years, but for the 
past two years had 
greatly improved 
and would have nat- 
urally been expected 
to live for years. 

In association with 
his son he took 
charge of the Kinney 
& Levan display at 
the Pittsburgh Show 
as usual this year 
and appeared in good 
health and 
He also took an ac- 
tive part in the ar- 
rangements for the 
banquet of 


spirits. 


annual 
the Western Association, held in Pittsburgh during the 
show, hence his death so soon after comes as a distinct 
shock. 

Mr. Lang had been identified with the Kinney & 
Levan Co., Cleveland, for years as head of the con- 
cern’s sales staff and was manager of the firm’s Pitts- 
burgh branch for a number of years until it was dis- 
continued. He had been with the concern for forty- 
six years to be exact having started to work for Geo. 
W. Kinney, president of the present firm in 1880. He 
was the son of one of the firm’s customers at Welling- 
ton, O., and at the request of his father who wished 
him to get a business training, Mr. Kinney gave him 
an opportunity to come with him. Thus from a coun- 
try boy, through sheer energy and ability he devel- 
oped rapidly and later became the concern’s star sales- 


_ Jan. 


Besides being admired for his ability as a salesman, 
he was beloved by all who knew him. He was the 
soul of honor and his kindly manner to all with whom 
he came in contact made him probably one of the 
best liked salesmen in the china and glassware busi- 
ness. 

He had taken a prominent part in the affairs of the 
Western China and Glassware Association for years 
and much of its success is due to his untiring efforts 
He had been secretary 
Besides a 


in behalf of the organization. 
and treasurer of the association for years. 
widow he is survived by a brother C. H. Lang, one 
of the vice-presidents of the Kinney & Levan Co. and 
ason F. A. H. Lang, salesman for the company, both 
well known in the trade. 
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Otto Palm, Jr., Dies 

Word received at the Cincinnati office last 
Wednesday, February 10, of the sudden death on Tues- 
day, February 9 at Asheville, N. C., of Otto Palm, Jr., 
73, vice-president of the Palm Brothers Co., and one 
of the founders of the well known decalcomania con- 
cern. He had gone South from his home at Rahway, 
N. J., and apparently was in good health when he 
started. Death is said to have resulted from a heart 
attack. 

The decedent retired from active participation in 
business two years ago. Upon his retirement he saw 
the concern which he and his two brothers, Max and 
Walter, started a half century ago, grow into one of 
the largest of its kind in the world. He was succeeded 
as president by his brother, Max. Walter Palm, the 
third brother, who was the father of Augustus O. 
Palm, Cincinnati, musician, died ten years ago. 

His widow and one son, Otto Palm, 3rd, now in busi- 
ness in Stuttgart, Germany, survive. Burial services 
will be held at Asheville, and the body will be kept 
there until word is received from the son. Cincinnati 
relatives, including Max Palm, Max Palm, Jr., and 
Otto J. Palm, left for Asheville upon receipt of the 
telegram notifying them of his death. 


Was 


John J. Bock 


The trade will regret to learn of the passing of John 
J. Bock, known for years in the business, formerly 
as buyer for the Mermod, Jaccard & King Jewelry Co., 
St. Louis, and later as assistant buyer of the china 
and glassware department when the former concern 
was consolidated with Scruggs-Vandervoort-Barney 
Dry Goods Co., of St. Louis. Mr. Bock died at his 
home in the above city on February 5th. He leaves a 
widow, two sons and one daughter all married. 


Owen China Increases Stock 


Stockholders of the Owen China Co. voted to in- 
crease the capital stock from $300,000 to $500,000. 

President, C. W. Foreman, had charge of the meet- 
B. F. Cross was the secretary. The following 
directors were re-elected: K. J. Steiner and George 
Huff, Jr., of Pittsburgh, C. W. Foreman, J. A. Grun- 
der, J. M. Stewart, Charles Gleason, of the Cleveland 
Trust Company, and H. C. Downer, of Malvern. 


ing. 


Weston Glass Co. to Relocate 


While details have not been agreed upon, it is an- 
nounced that the Weston Glass Co., at Weston, W. Va., 
may be relocated at Huntington, W. Va., according to 
General Manager G. W. Lorentz. The company, which is 
a producer of tumblers and kindred items only recently 
placed a new tank in operation, and at the same time in- 
creased the number of its employes. The company is 
considered the premier industrial at Weston. 


Thirty-eight 
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We ACT Nee Gis ae 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CHINA SALESMAN WANTED 


ANTED—Chinaware Salesman who has had at least five 

years’ experience with Semi-Vitreous Porcelain Dinner- 
ware Line. Territory East and South. Product high .grade. 
Square treatment. Address Box 530, care CROCKERY AND GLASS 
JOURNAL, 


CHINA AND GLASSWARE BUYER WANTED 


ANTED—China and Glassware Buyer. . The Wm. Hengerer 
Con BtittalorNeeve 


Buyers in New York 


FEBRUARY 15, 1926 


W. Weinstein, silverware,-L. Klein, Chicago, Ill., 27 W. 33rd 
St. (Fellows Buying Corp.). 

B. McManmon, silverware, lamps, Elband’s, Galveston, Texas, 
27 W. 33rd St. (Fellows Buying Corp.). 

C. M. Briston, toys, Herpolsheimer Co., Grand Rapids, Mich., 
1150 Broadway (F. Lilienthal & Co.). 

N. M. Harrison, toys, Beal-Barrow D. G. Co:, Little Rock, Ark., 
390 Broadway (R. A. Keller). 

T. W. Barfield, toys, Burden, Smith & Co., Macon, Ga., 11 E. 
26th St. (McGreevey, Werring & Howell). 

Mr. Mehlman, china, glassware, Boston Store, Wilwaukee, Wis., 
128 W. 31st St. (American Retailers’ Assn.). 

H. R. Slasor, house furnishings, Boggs & Buhl, Pittsburgh, Pa., 
1140 Broadway. 

Mrs. G. Walton, toys, Winter Co., Shreveport, La., 37 E: 28th 
Ste CelesStesn). 


FEBRUARY 16, 1926 


Miss E. Grodinsky, china, glassware, lamps, L. S. Ayres & Co.; 
Indianapolis, Ind., 1440 Broadway (Assoc. Mdse. Corp.). 

S. Cizek, house furnishings, L. H. Field Co., Jackson, Mich., 
370 7th Ave. (Wm. Gross). 

E. F. Loge, house furnishings, china, Hager & Bro., Lancaster, 
Pa., 315 4th. Ave. (D. G. Alliance). 

E. V. Powers, toys, B. Peck Co., Lewiston, Me., 315 4th Ave: 
(D. G. Alliance). 

A. J. Pollatschak, house furnishings, toys, china, The Famous 
Co., McKeesport, 105 Madison Ave. Mdse. Reporting Co.). 

A. H. Gerlachm, silverware, Bry-Block Merc. Co., Memphis, 
Tenn., 112 W. 38th St. (National Dept. Stores, Inc.), 19th floor. 

A. H. Gerloch, silverware, Bry-Block Merch. Co., Memphis, 
Tenn., 128 W.. 31st (F. Loverin, Inc). 

G. H. Busby, silverware, D. Loveman, Berger & Teitlebaum, 
Nashville, Tenn., 128 W. 31st St. (Weill & Hartmann). 

W. J. Lyons, toys, New Bedford D. G. Co. New Bedford, Mass., 
315 4th Ave. (D. G. Alliance). 


Mr. King, toys, United China and Glassware Co., New Orleans, 
La., Pennsylvania (Jobbers). 

L. H. Besee, toys, Oneonta Dept. Store, Oneonta,—N.- Y.,-120 We 
oend ot (A. Ranti): 

J. J. Fagan, toys, Shartenberg & Robinson Co., Pawtucket, R. I. 
315 4th Ave. (D. G. Alliance). 

H. Slasor, house furnishings, Boggs & Buhl, Pittsburgh, Pa., 
1140 Broadway. ae 

F. L. Warren, house furnishings, china, Callender, McAustan, 
Troup, 240 Madison Ave. 

F. C. Koffer, china, glassware, lamps, silverware: house furnish- 
ings, Kline, Eppikimer. Kon Reading, Ba. eAoZ 4th Ave. (DG 
Union). 

R. L. Seitner, toys, Seitner Bros., Saginaw, Mich., 105 Madison 
Ave. (Mdse. Reporting Co.) 

I. Feldman, lamps, china, glassware, Stix, Baer & Fuller, St 
Louis, Mo., 1440 Broadway (Associated Mere. Corp.)-- 

F. Vilendrer, house furnishings, Golden Rule, St. Paul, Minn., 
128 W. 31st St. (American Retailers’ Assn. ). 

C. H. Hoffner, silverware, Lasalle & Coch Co., Toledo, Og 
Broadway and 34th St. (R. H. Macy Bldg., 15th floor). 

E. Morrison, house furnishings, Globe Outlet Co., Waukegan, 

Ill., Pennsylvania. 

Hy A: Israel, silverware, glassware, Chas. A. Brown, Inc., Boel 
ton, Mass., Commodore. 

W._W. ‘Taylor, toys, D. M. Read Co., Bridgeport, Conn., 315 
Ath Ave. (D. G. Alliance). 

C. Stumpf, house furnishings, J. J. Siegrist & Co., Buffalo, 
N. Y., 105 Madison Ave. (Mdse. Reporting Co.). 

W..D. Gilmore, house furnishings, Hens & Kelly Co., Buffalo, 
N.~Y., 27 W. o3rd-St. CRellows Buying Corp.) j 

Hl: T Dennis, house furnishings, toys, Becker, Ryan Co., Chi- 
cago, Ill., 1150 Broadway (F. Lilienthal or .@o®)s 

A. le Quint, silverware, A. Quint & Co., Chicago, Ill., 63 Nassau 


St., Room 45, 


F.- Fleischman, house furnishings, toys, L. Freimuth, Duluth, 
Minn., 1170 Broadway (Ahren, Smith & Fergson). 

IL. B. Crider, toys, Mr. G. L. McLaughlin, lamps, Newcomb, 
Endicott Co., Detroit, Mich., 128 W. 31st St. (Weill & Hartman). 

Miss L.. Rosser, silverware, Rike-Kumler Co., Dayton, Ohio, 
1440 Broadway (Assoc. Mdsg. Corp.). 

P. W. Krewnapple, silverware, Wm. Taylor Son & Co., Cleve= 
land, O., 1140 Broadway. 


FEBRUARY 17, 1926 


S. R. Casper, toys, house furnishings, Loveman, Joseph & Loeb, 
Birmingham, Ala., 112 W. 38th St. (Littman & Storch), 14th floor. 

Miss A. G. Dalton, silverware, D..M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. Ge Alliance). 

ie Kohn, house furnishings, toys, china, glassware, Kaufman- 
Strauss Co., Louisville, Ky., "112 W. 38th St. (Littman & Storch). 

A. H. Gerlach, silverware, Bry-Block Merc. Co., Memphis, 
Tenn., 112 W. 38th St. (National Dept. Stores, Inc.), 19th floor. 

Miss M. Goodman, toys, John Gerber Co., Memphis, Tenn., 11 
18, Aen Sie (McGreevey, Werring & Howell, Inc.). . 

H. B. Corwin, toys, house furnishings, A. A. Dowds D. G. Co, 
Mt. Vernon, Ohio, Pennsylvania. 

i Taylor, house furnishings, china, glassware, toys, Maisal 
Blanche Co., Ltd., New Orleans, ama Ww, 38th St. (Littman & 
Storch) 14th floor. 

R. M.- Mater, house furnishings, china, toys, G. M. McKolvey 
Co., Youngstown, 333.7th Ave. (eh M. Biggins, Inc.). 7 

M. Schwartz, toys, china, glassware, The. Golden Rule, St. Paul, 
Minn., 128 W. 31st St. (American Retailers’ Assn.). 

1p Weill, house furnishings, toys, B. Nugent & Bro., St. Louis, 
Mo., ne W. 38th St. (National Dept. Store, Tncse 19th floor. - 


Levy Brothers China Co. 


IMPORTERS AND DECORATORS 
FACTORY AND WAREROOMS, 467-81 KEAP ST., BROOKLYN, N. Y. 


Announce the Opening of a Showroom 
35 WEST 23rd ST. (STORE FLOOR), NEW YORK 


CZECHO AND GERMAN CHINA — DECORATED AT OUR OWN PLANT 
Stock for Immediate Delivery 


a 
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Eastern Manufacturers and Importers Hold 
Exhibition 

In February, 1924, a little band of Eastern manufacturers 
and importers met in ‘Chicago and founded the splendid 
organization now known as the Eastern Manufacturers’ 
and Importers’ Association. During the first show of its 
existence the Eastern manufacturers and importers met 
with many trials and tribulations, but it has persisted and 
has accomplished much for the benefit of its members and 
the gift trade. It is doubtful if any gift exhibition were 
better attended than that held for two weeks of February 
at the Palmer House in Chicago. 

The outstanding feature of this association and the 
poit most stressed by so many members was the need of 
high-class merchandilse, all of which was shown in every 
display room. Another comparatively new feature that 
has made this association is the complete harmony and 
earnest co-operation of its members, every member earn- 
estly endeavoring to increase his neighbor member trade 
by the introducing of buyers from one to the other. 

A yery interesting and educational feature was that of 


the Model Gift Department, this was situated in two 
large rooms, and a selected amount of merchandise from 
every exhibitor was on display. This was not so much 
for the purpose of display but to show the many hundreds 
of retail jewelers what was best suited for their store and 
how much merchandise could be made a leading feature 
in increasing their trade in their home town. This exhi- 
hition caused quite a comment and not only was in- 
structive in every sense of the word but encouraged the 
retail jewelers how best to construct a successful gift de- 
partment. It might also be mentioned in passing that the 
election of officers for 1926 brings the presidency again 
to Mr. Stanley Brussell, of the Ferdinand Bing Co. Mr. 
Brussll has since the organization of this association held 
the post of presidency and has been the very able chair- 
man of the association. ‘Mr. Frank Jenkins, of Charles 
Hall Co., also retains his post of vice president, his able 
address on the co-operation of fellow members and their 
duties to each other is only one of the lovable pieces of 
work he is so well known for and loved by all. Maybe 
it is because Geo. F. Little, of Lamps of Character, is a 
‘ig man and is known for his many records attesting his 
military and athletic prowess that an exhibition such as 
was held the first two weeks of February at the Palmer 
House was such a huge success, no complaints about 
ooms, no complaints about advertising and last but not 
east, no complaints about business, such credit Mr. Little 
sincerely deserves and the praises of his fellow mem- 
2ers forced upon him the duty of being elected Managing 
Director, which position carries with it the duties of all 
he work of the organization, and although the task has 
een laid upon his shoulders his past performance of suc- 


ess in the show just passed proves he is equal to the 
ask, 


. 


An Ideal Book for the Crockery and Glass 
Trade 


PES 


Chelsea-Derby and Derby Porcelain reprinted from 
POTTERY AND PORCELAIN. 


“Pottery and Porcelain,” by Frederick Litchfield. The 
MacMillan Company, publishers. Here is a fully illus- 
trated, comprehensive account of the potters and potterics 
of all countries. Mr. Litchfield deals with ancient pottery 
—from Egyptian to British archaic pottery—with the 
Medieval and Renaissance pottery of Spain, Italy, Ger- 
many and Staffordshire, with porcelain or China and its 
famous makers. 


Chapters which will be of great value to the trade are 
those called Hints and Cautions, Some Counterfeit and 
Misleading Marks, and Values and Prices. Still another 
chapter which will be most useful for reference gives an 
account of the different ceramic factories in alphabetical 
order, with their distinguishing marks and monograms. 

The book is equipepd with seventy-two full-page plates, 
eight of them in color, and numerous illustrations in the 
text. 


This is a book which every pottery and glass manufac- 
turer as well as jobber and manufacturers’ representative 
should have. Copies sell for $9 and may be obtained 
from the CrocKERY AND GLAss JOURNAL, 45 East 17th 
street, New York. 


Forty 
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New York Direction 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
353 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


I. BERNARDAUD & CO., 61 West 


23rd St. 2 
China Dinnerware, Short 


French [ 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and_ Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 86th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, Ince., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods.  Tele- 
phone—Stuyvesant 8595-8596-8597, 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE . LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 
Jones & Sons, Ltd., 
& Co., Ltd., earthenware. 
Gramercy 6626. 


teapots; George 
china; Wedgwood 
Telephone, 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware,  “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 325-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


105-107 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Ince., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch ete 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts; 
Josiah Wedgwood & Sons, Ltd. — Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J.. Duncan Dithridge, Representative. 
240 Fifth Ave. 

| 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 
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Ware, Table, and Boudoir Lamps, Cumberland, Md., and Guerin-Poyat- 
Novelties and $1.00 Specials. Elite, Ltd., Dinnerware Lines. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CoO.,. INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lanips. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating — glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G'.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


eer INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furm- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LORUSHIGELASS COMMUN Grae jt: 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T: B. Clark & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co, 


Pottery 


Brush Pottery Co, 
Oxford Pottery Co. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain 
Sterling Glass Co.. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware (nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 


6311. 


D. KING IRWIN, Fifth Avenue Build 
ing. 
Iroquois China Co., Hotel China. Na- 


tional China Co., Quality dumerware. 
Paden City Glass Mfg. Co., Table, sod 


fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co,.. D. C. Jenkins Glass 
Co.. Mound Citv Glass Co. Pressed 
and) Blown Glassware. Telephones, 
Gaamerey 291-292. 


GHONG. KINDT-& CO:, Inc. 19-27 W 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. - Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility. Glass Works, 
Stemware;, D.. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


ticle See Loa is oo METH: 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co.. lead 
and lighting glassware. 
China Co., © dinnerware. 
Watkins 8634. 


blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
erey 5144. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co, 
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THE NO. 149 “ALLAH” 


Big Value Cigarette Smoker’s Set 


FOUR-PIECE smoker’s set consisting 
A of large glass tray, two smaller ash 
trays and an artistic holder in which 
a package of any popular cigarettes just fits. 
Made of beautiful clear pot glass fire polished, 
in crystal, green, amber and amethyst, to re- 


tail at $1.00 a set. This is the sort of value 
the public is looking for now, so place your 
order early for this gift and holiday item. 


THe NEw MaRTINSVILLE GLASS MFoG.Co. : 


NEw MARTINSVILLE,W. VA. 


66 : ar 9 
Ceramic Dictionary 
Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


PALL LS 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


— 


“DELICA WHITE” 


Best Glass 
for Light 


The Sign 
of Efficient 


Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 
Pittsburgh New York Chicago Baltimore 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Many Charming New Creations 
will be shown in our 1926 Line 


WHEELING DECORATING CO. 
WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Representatives 


New York Los Angeles, Cal. Baltimore 
I. Silverberg E. M. Bartlett L. S. Fiteman 
2 E, Twenty-third St. 7% Los Angeles St. 404 W. Baltimore St. 
R.| D. Otto Durham, N. C. 


Julian Goldberg 


Road Representative 
313% Liberty St. 


Pittsburgh Exhibit in January. Ft. Pitt Hotel — Rooms 439-440. | 
R. D. Otto, In Charge 
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Will It 
Interest You. ® 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., a 
| “ant teeta ad ara SUBSCRIPTION PRICE 
Gentlemen :— Domestic 
| at mend a MO a Bae Fee : $3.00 a year 
including the Specia oliday 
| Edition and Spring and Fall Buying Num- $5.00 for 2 years 
| bers) to the following address for which .... | Canada 
enclose ...... form vece a. year. $4.00 
-00 a year 
| MVE oc Wa tebe ae Aan Sie Reece nee | oreign 


Oo SEIN ki Ae Sp eee 55.50 a vear 


Haviland China 


is stamped © 


apvilay, on white china 


France, 
DECORATED BY 


oe “& on decorated china 
We respectfully remind dealers that the 
china stamped “Haviland or “Haviland & Co. 
is the only china known since | 840 as Haviland 
China and that any other ware with the: name 


Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 
Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


ldaviland Gina ray Ine. 
11 East 36th St., New York 
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This manufacturer makes Fancy China and makes it right. 


The shapes of the Tea Ware are exceedingly pretty this year, 
and the mode of decoration is absolutely different from anything 
else in the market, and just what is required to add a tone ot 


novelty to any China Department. 


This factory has only recently added some very important 


Novelties to its line. 


GEO. BORGFELDT & CO. 


lJ 1-DiOmvaste i ounmotrect New York 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertisin 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York. under the act of March 3, $ 
Vol. 102. No. 8. February 25th, 1926. 
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ee Bom PIRKENHAMMER 


Sosa 


This old and famous factory is known to tourists the world 


over who have visited their Art Exhibit in Czecho-Slovakia. 


They are making their famous China for us in Dinnerware 
and ‘Teaware, in styles and designs specially suitable for this 
market, and the Beet range from the old but always appre- 


ciated Dresden Flowers, to fine, deep coin gold encrusted borders. 


GEO. BORGFELDT & CO. 


IT1-1190 East 16th Street New York 
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If you are looking: for 
Bridge or Tea Sets or Lunch Cups and Trays 


of 
QUALITY and APPEARANCE and 
SHRVICE 


Ais Buy Reinhold Schlegelmilch Goods 


They wear well and the Color lasts 


st Import and Stock 


B. Tomby & Company 
| Mie 20 West 23d Street 
ae New York 


Sole Agents 
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Imported Bavarian China 


Hand-Painted Assortment 
A Popular Priced Seller 


TE 


Case contains two floral decorations with a soft green and pink tinted or 
tan and blue tinted background. Gold edge. Each piece stamped “hand- 
painted.” The assortment comprises a total of sixteen dozen, made up as 
follows: 


Green and Pink with Tan and Blue with 

Rose Spray Rose Bouquet and Blackberry Spray 
1/2 dez. salads 9” 1/2 doz. salads 9” 
3 doz. fruits 5” 3 doz. fruits 9” 
1/2 doz. cake plates 915” 1/2 doz. cake plates 914 
3 doz. plates 6” 3 doz. plates 6” 
1/2 doz. olives 615” 1/2 doz. olives 616” 
1/6 daz. roll trays 11144” 1/6 dez. roll trays 11144” 
1/6 doz. celerys 1114” 1/6 doz. celerys 1114” 
1/6 doz. 3-compartment cabarets 10” 1/6 doz. 3-compartment cabarets 10” 


Immediate stock all sold. Next shipments will arrive about July. Shipped 
F. O. B. New York. 


To assure securing a few packages of this exceptional value in hand-painted 
china we suggest you give us an early call or, if not convenient to call, send 
for samples and price quotations. 


LOUIS WOLF & CO., INC. 
215 Fourth Avenue New York City 
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Cast Liverpool Ohio 
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Now Ready 


The 


Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


| The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enovgh to pronounce it the outstandinng creation of the 
year, one destined for unrivalled vopularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


Production—twenty-two kilns on ivory 
And the equivalent of seventy-eight kilns on white. 


Stock is complete, and capacity is sufficient to guarantee 
prompt delivery of all lines. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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The Masterpiece whether found 
during the enjoyment and 
intensity of dramatic art or 
inthe harmony and enchant 
ment of beautiful pottery 
strikes a vibrant response 
in every human heatt. 


Che EDWIN M. KNOWLES 
GAELTIN A. (C @aNveRAUINSY 


EAST LIVERPOQGESS ORO 
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A LEADER IN ITS FIELD 


SINCE 1874 THE CROCKERY AND GLASS 
JOURNAL HAS BEEN THE LEADING PUB- 
LICATION OF THE CROCKERY AND GLASS 
TRADE. 


AN INFLUENTIAL AND RESPONSIBLE 
MAGAZINE WARRANTING THE SUBSTAN- 
TIAL SUPPORT OF MANUFACTURERS AND 
DEALERS THROUGHOUT THE COUNTRY. 


THE CROCKERY AND GLASS JOURNAL IS 
THE REPRESENTATIVE PUBLICATION OF 
THE CROCKERY AND GLASS TRADE. 
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We Have Named Our 


NEW IVORY sHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR OS KNOWLES 
COMPANY 


East LIVERPOOL OHIO 
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AS Jimi BIRKS Sleiesy IAP 


Business men overseas either over- 
look the evil of ups and downs in 
zy the volume of business and employ- 
‘ment or else take a fatalistic attitude toward it. Not so 
in the United States and Canada. Here business men are 
fast coming to realize that operation “in fits and starts” 
is not only expensive, but that it can be largely prevented 
within the individual concern. This is the gist of an ad- 
dress delivered in New York last month by Professor 
Herman Feldman of the Amos Tuck School of Adminis- 
tration and Finance, who has recently written an excel- 
lent book on the regularization of industry. 

Just why are we forging ahead in the cure of unem- 
ployment? One reason doubtless is the light that modern 
accounting methods are throwing on the cost of irregular 
activity. It is becoming clear that high costs accompany 
00m activity, that steady labor is more efficient than rush 
abor and that shut downs are bad business both for the 
smployer and owner as well as the worker. Thus if pro- 
duction drops ten per cent it is practically impossible for a 
‘extile mill to make a profit and what is true in this in- 
4ustry may be true in others. In the use of accounting 
nformation American business men have made such great 
itrides in recent years that in this respect they are said to 
ead the world. 

_ Another reason is the absence of state or national sys- 
ems of unemployment relief or insurance. These systems 
re, in general, little more than palliative. They are not 
lanned to penalize employers who fail to recognize and at- 


Handling of 
Unemployment 


tack their instability problems, and to reward employers 
who manager to keep their forces busy. This naturally 
cuts down a manager’s incentive to devise ways and 
means for steadying his business. 

Another reason is the rapidly growing recognition of 
irregular employment as a cause for unstable purchasing 
power. The impact of employment ups and downs on 
buying power affects retail trades first, but indirectly 
wholesale trades and producing industries also feel the 
blow. This is especially true in a country where so large a 
part of the products is sold for domestic rather than for- 
eign consumption. Great Britain, for example, markets 
a much larger share of its manufactured products outside 
its own boundaries, among consumers over whose buying 
power it naturally has no control. 


Rumors 


Last Monday America celebrated 
Concerning the anniversary of the birth of 
Washington George Washington, the first Presi- 


dent of the United States and the 
father of this great country. 

From time to time one hears rumors of Washington’s 
profanity or sometimes his immorality. Just where these 
rumors originate no one knows. History tells us that 
Washington knelt in prayer on several occasions when 
he faced a crisis. It appears pretty certain on the face 
of things that the man who communed with the Almighty 
on such occasions would not stoop to profanity or the 
charges laid to him. 


Thirteen 


yu 


a member of the firm of Percy N. Leyland, Inc., 
will make his debut next week as a road salesman 
for the concern. He is not a stranger to the trade by any 
means having had charge of the office management of the 
business for several years. In this connection he naturally 
became well known to the buyers visiting the salesroom, 


J IOH:N R. LEYLAND, son of Percy N. Leyland and 


with whom he was very popular. He leaves on Sunday 
for Philadelphia, Baltimore and Washington after which 
he will make the Southern territory. His brother Harry 
who is already well and favorably known on the road 
through various trips he has made, will assume the office 
management of the business while his brother is on the 
road. 

S. K. Bitner of glass cutting fame was in New York 
on Monday calling upon Cox & Co. his New York 
agent. Mr. Bitner’s factory is located at Lancaster, 


Pas 


Vail & Young, manufacturers’ representatives, New 
York, have been appointed agents for the Sneath Glass 
Co., Hartford City, Ind. This line was formerly han- 
dled by Wm. L. Wray, who recently accepted a posi- 
tion as salesman for the Ponsell Floor Machine Co. 
Mr. Young who was out in Indiana procured the, line 
for his firm. After leaving Hartford, he went on to Chi- 
cago for his initial visit to the windy city. 


Harry S. Hunt of the Hunt Glass Co., Corning, N. 
Y., is showing his line of cut glass specialties in room 
163, Hotel McAlpin. He is aided by his able assistant 
Miss Krebs. 


William L. Tickell, of the Edwin M. Knowles 
China Co.’s road staff packed up his samples last 
Saturday after a highly satisfactory two weeks’ dis- 
play at the Pennsylvania Hotel. He left here for 
30ston and other points in New England. 


Rene F. Dunne, traveling representative for E. 
Torlotting, Inc., after spending a week in New Eng- 
land in the interest of his firm returned home on 
Saturday to spend the holiday here. He left again 
on Tuesday for a Western tour. 


John J. Miller, head of Maddock & Miller, Inc., is 
planning to leave next week together with Mrs. Miller 
for his regular winter holiday. This year he will go 
to Camden, S. C., for.a month where he will have 
ample opportunity to wield his golf sticks. 


Fourteen 


Harry L. Steixas of the Edward Boote traveling 
staff is packing up preparing to leave Sunday for a 
week’s stay in Boston where he will display his sam- 
ples at Young’s Hotel: 


Edward Olcott, manager of the china department 
of the Marston Co., San Diego, Calif., arrived in town 
last Wednesday for a buying visit. He expects to 
leave for home on Friday. 


Miss May Nairn who operates a china and glass 
shop at Columbus, O., left for home on Tuesday after 
spending a few days looking around the New York 
market. Miss Elizabeth Hodgins of the Hodgins Co., 
Buffalo was one of the well known buyers also in the 
market last week. She left :for home on Saturday. 
Still another to depart the end of this week was Miss 
Josephine Beaubernard, manager of the Josephine 
Shop of the Geo. H. Bowman Store, Cleveland. 


The Steuben Division of the Corning Glass Works, 
will have the usual display at the International Flower 
Show to be held at the Grand Central Palace during 
the week of March 15th. 


Levy Bros. China Co. Settled in New Show- 
room 

Levy Bros. China Co., 467-81 Keap St., Brooklyn, 
who were heretofore known in the market as decora- 
tors of dinnerware have now branched out as im- 
porters as well, as was previously announced several 
weeks ago in the CROCKERY AND GLASS JOURNAL. They 
are settled in their new salesroom at 35 West 23rd 
St., where they are showing their own importations 
of Czecho and German china dinnerware, tea sets, etc., 
decorated in their own plant in Brooklyn. 

They are located on the store floor at. the above ad- 
dress and have made a very attractive display of their 
lines which includes their latest achievement in china 
decorating, an imitation gold encrustation which is 
proving very popular. 


Traffic Cop—‘‘You’re under arrest for speeding.” 
Motorist—‘“Honest, officer, I wasn’t speeding, but | 
passed a couple of fellows back there who were.” 


Cashier—‘This check is doubtless all right, but is there 
any way by which you can be identified ?” 
Young Lady—‘'I have a mole on my left knee.” 


ebruary 25, 1926 


CROCKERY AND GLASS JOURNAL 


Fifteen 


OBITUARY iz 


Paul Fueslein 


Friends in the china and glassware trade, from coast 
» coast, will mourn the loss of Paul Fueslein an old 
me and well known salesman, who was prominent 
1 the business for years. 

His death occurred last Friday morning, February 
Jat his home, 120 East 86th St., New York, after a 
wee weeks’ illness from liver trouble and heart dis- 
ise, in his seventy-ninth year. 

For the past several years he had been connected 
ith the Horace C. Gray Co., manufacturers agents, 
here he assisted in looking after the trade in the 
‘etropolitan district and acted as house salesman. 


He attended to business regularly up to last July 
hen he suffered a break down. He recuperated from 
(is and was able to return to his duties in September. 
lis health began to fail however in December and he 
las confined to his home from late in January but 
yas Only in bed a week before his death. 

He was born at Haina, Thuringia, Germany, July 1, 
147. He was the son of a Lutheran minister and his 
ole life and the fine principles he stood for bore 
te mark of the careful training he received in his 
yuth. 


He came to this country when he was nineteen years 
~ age and found his first employment in this country 
vth a wholesale hardware firm as general utility boy. 
he first job he was given to do was shovel snow from 
t> sidewalk in front of the store. The firm soon saw 
that he was a boy above the average in intelligence 
ad he was soon entrusted with the work of making 
u the sample lines for the salesmen’s trunks. He later 
Ws sent on the road for the firm on short trips in 
Mw England. He made good from the start and was 
son given all of the New England territory. His next 
Ne a was with Jesselson & Co., importers of Swiss 
gods. 
dis next connection was with the crockery and glass 
orting firm of Strassburg Pfeiffer & Co. He was 
al for a time with Strobel & Wilcken. He became 
asociated with Bawo & Dotter in 1883 and traveled 
®ensively for the firm as one of their star salesmen. 
11893 when they opened their branch office in Chi- 
“@0, Mr. Fueslein was placed in charge of it, where 
hecentered his efforts thereafter. 
le stayed with Bawo & Dotter until the dissolution 
othe firm in 1915. When two of the firm’s salesmen 
Alert Rehberger and Henry Saul started in business 
io themselves soon after Mr. Fueslein assisted them 
fo a time until they had their business firmly estab- 
lised. “He then associated himself with another for- 
my Bawo & Dotter man Charles P. Schuller. When 
th business was wound up later Mr. Fueslein was 
inted receiver. It was after this that Mr. Fueslein 
beame connected with the position with the Horace 


‘ 


C. Gray Co., which he held up to the time of his death. 

Mr. Fueslein was a man of unusually fine character. 
He was extremely conscientious in his work and in 
fact in all his dealings. This was a trait that was out- 
standing in his nature and probably was responsible 
to a great degree to the confidence the trade had in 
him. This combined with his ability as a salesman 
no doubt contributed much to his success. 

He was a man of tremendous amount of energy. He 
never wanted to be idle a moment and the only vaca- 
tion he was ever known to take during his entire busi- 
ness career was when he and Mrs. Fuselein celebrated 
their 50th wedding anniversary two years ago last 
summer. 

His funeral which was held last Sunday afternoon 
at Emanuel Lutheran Church, 88th St., and Lexington 
Ave., was attended by many connected with the trade. 

He is survived by a widow and five daughters. 


Arnold Grob 


Those connected with the trade in this country who 
were fortunate enough to have known Arnold Grob will 
learn with sorrow of his death at his home at Locarno, 
Switzerland, on Sunday, February 21st, after an illness 
of several years. Mr. Grob was for years connected with 
the Chas. Ahrenfeldt & Sons plans at Limoges, France, 
as managing director. 


He had made a reputation for being one of the most pro- 
neient factory men in the French ceramic industry. 

In 1896 when the concern built their plant at Limoges 
it was built under his supervision,, incorporating his own 
ideas in its construction. 

It was he who was responsible for putting the factory 
on a basis of efficiency until now it is recognized as one 
of the finest plants in Limoges. 

Mr. Grob ‘who was born at Zurich, Switzerland, 59 
years ago, went with the Paris office of Chas. Ahrenfeldt 
in 1888. He showed such aptness for the business that the 
firm soon found they could use his ability to the greatest 
advantage at their decorating plant at Limoges. He 
progressed so rapidly then that it was only a short time 
until he rose to the position of managing director. 

He visited this country on several occasions, when the 
American sales end of the business was handled by the 
factory direct under the name of Chas. Ahrenfeldt & 
Sons at which time he made many friends here. 

When his health began to fail several years ago he went 
back to Switzerland to live but continued to manage the 
factory from there for some time afterward, in fact, 
until after the war was ended. 

Mr. Grob was an uncle of Herman C. Kupper head 
of Herman C. Kupper, Inc., the well known importers 
who are agents in this country for the Ahrenfeldt line. 
He was also the father of Fred Grob of the Kupper 
sales staff who left for Europe several weeks ago when 
his father’s condition became serious. 

(Continued on page 29) 
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Flint Glass Demand Satisfactory 
HE volume of business flint glass manufacturers 
are receiving is in keeping with the current sea- 
son, although there is more or less tendency on 
the part of buyers to anticipate requirements several 
months ahead. This is especially true of the retail trade, 
while the jobbing interests are ordering in steady volume. 
Production schedules are being well maintained in all 
plants. In the blown and stemware section, there is a 
heavy demand for the line and all shops producing 
this item are working steady. The retail trade is ordering 
spring stocks in rather liberal volume, and because of this: 
situation the plants producing the line are assured of 
activity throughout the next few months. 
So far as colored glass is ‘concerned, producers are re- 
This is taken to mean that 
Gift shops have been 


porting an active demand. 
stocks are moving well at retail. 
buying through the jobbers in liberal assortments, while 
the jobbers have been forwarding some rather heavy busi- 
ness to the manufacturers. Several of the larger Chi- 
cago mail order houses are making a feature of colored 
glass assortments this season, but this trade is buying bar- 
rel lots of particular items which are sold as individual 
pieces at retail. 

Department stores are also prominently featuring col- 
ored glassware and some very nice spring delivery busi- 
ness has been placed with the producers. 

There is a little lull in the lighting goods section just 
now, but this situation is a seasonable one, and has been 
discounted by the manufacturers. 

‘Crystal table ware is in fair request, while crystal sta- 
ples are in steady movement. 


J. T. Sloan With Columbia Glass Co. 


J. T. Sloan, who has been associated with the factory 
management of the Owens Bottle Co., for the last 15 
years has severed his connection with that interest, and 
is now with the Columbia Glass Co., at Fairmont, W. Va., 
which factory is producing a line of opal goods, novelties 
and specialties. 


At a meeting of the board of directors of the Indiana 
Glass Co., held at the general offices of the company 
at Dunkirk, Ind., Frank W. Merry was elected president; 
Charles W. Smally, vice president of the Continental 
Bank, Indianapolis, Ind., vice president and Charles L. 
Gaunt, secretary-treasurer. The board includes the offi- 
cers with Henry J. Batsch and Rathbun Fuller of Toledo. 


Sixteen 


A decree confirming the sale of the plant of the Star 
Glass 'Co., at Star City, W. Va., has been handed down 
by Judge Grant Lazelle of the circuit court at Morgan- 
town, W. Va. The property goes to Louis Kauffeld, Jr, 
for $30,050. 


Trade Mourns Watson W. Lang’s Death 

In the death of Watson W. Lang of the Kinney Levan 
Co., at his home at Cambridge Springs, Pa., Feb. 11th, 
one of the most interesting characters in the trade has 
been removed. A decade ago when he introduced in a 
large way, the Kinney & Levan line in Pittsburgh, the 
event was considered by the outlying trade as the “big 
show.” For many years large parlor space at the old 
Colonial Hotel was used by Mr. Lang, then as the line 
increased the large banquet room at the old Monongahela 
House was leased for a season. 

Then came Mr. Lang’s idea that Pittsburgh was a large 
enough center to have a permanent display and a sales 
room was then leased on the second floor of the Century 
Building for a term of years where the import and do- 
mestic lines carried by the firm were shown. At that 
time the Pittsburgh sample room of the Pittsburgh Lamp, 
Brass & Glass Co., was directly across the hall, with 
Robert G. West in charge. | 

It was while he was in charge of this sample room that 
the health of Mr. Lang began to fail, and some years 
later the sample room was closed, and Mr. Lang removed 
to Cambridge Springs, Pa. He continued to look after) 
a certain territory, however, and remained active in the 
selling field until the very last. | 

“When I was a young man I always kept going,” he 
once remarked. ‘‘We did not have as large a line then 
as we do now, but I had a rather large territory. I spent| 
nights on the road and the days selling. A ‘young sales: 
man to ‘be successful must be on the job all the time. He 
must consider that the success of his firm is his success| 
and that both go hand in hand.” | 

os | 

A. E. Marshall of the Corning Glass Works, Corning) 
N. Y., gave a lecture in the Carnegie Institute of Tech: 
nology on “Glass as an Industrial Material,” recently 
The lecture was tthe fifth of a series on chemical engi: 
neering problems now being featured at this institution. 


Glass salesmen traveling New York State have adviset| 
the home offices of the intention of Steel’s Consolidated 
of Buffalo, N. Y., to open three additional five cent to $) 
stores in Buffalo. The intention of the company to makt 


3 


i 


February 25, 1926 


——_—— — 


CROCKERY AND GLASS JOURNAL 


Seventeen 


this extension in its sales organization has been confirmed 
by W. M. Wilkins, president of the company. 


The Metropolitan Chain Stores, Inc., has purchased 
the entire holdings of the Pacific Stores 'Co., which oper- 
ate a chain of stores on the Pacific Coast, according to ad- 
vices received in this district this week. The additional 
stores will give a greater distribution to both dinnerware 
and glassware which the Metropolitan chain features in 
the majority of its stores. 


Dinner and Glassware Hold Own 
So far as the buying of dinnerware and glassware is 
concerned in Pittsburgh department stores, purchases just 
at this time seem to lean toward immediate requirements. 
General demand for these lines appear to be seasonable, 
and there is no rush noted in any of the departments ex- 
cept upon days when some specials are offered the public. 
Department managers, however, so they announce are 
ooking to an active spring demand, but just at this time 
ul are of the opinion that weather conditions have held 
etail buying back. Spring stocks are now being received, 

yut these will not be featured until later in March. 


Extensive improvements are being made at the plant 
f the Woodbury Glass Co., Winchester, Ind. An addi- 
onal 50,000 square feet of factory space is being pro- 
ded. The factory has been on an active production 
vasis for some months, three tanks being worked steadily. 


Our -4DVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 
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LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 
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ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“* Pittsburgh’s Complete Advertising Service’” 
HEEREN BUILDING AT EIGHTH AND PENN 
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Junior Ceramic Engineer Tests 
Receipt of applications for junior ceramic engineer 
will close April 17. The date for assembling of competi- 


tors will be stated on the admission cards sent applicants 


after the close of receipt of applications. 


The examination is to fill vacancies in various 
branches of the Government service throughout the 
United States. 

The entrance salary in the District of Columbia is $1,860 
a year. After the probationary period required by the 
civil service act and rules advancemeint in pay may be 
made without change in assignment up to $2,400 a year. 
For appointment outside of Washington, D. C., the rates 
will be approximately the same. Promotion to higher 
grades may be made in accordance with the civil service 
rules as vacancies occur. 

The duties of this position are to perform such work 
as routine testing, making computations, assisting in con- 
duct of experimental research tests, compiling reports, 
handling technical correspondence. 

Competitors will be rated on general physics; pure 
mathematics; and practical questions on ceramic engineer- 


ing, including applied mechanics. 


A Heavy Thought 
Mrs. Biggs—‘“Dearest, the church is giving a bazaar to 
increase the sinking fund and want me to help. What 
would you suggest?” 


Mr. Biggs—“Make ’em some of your biscuit.” 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 


Complete line, including many novelties. 
Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T, Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Phe Duncan & Miller Glass Co. 
Washington, Pa. 
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Weather Causes Potteries Severe Losses 
HILE generalware pottery plants in this terri- 
tory have significent business on hand to insure 
steady operation in all departments, the severity 
of the weather of late has caused a notable loss in pro- 
duction in a number of instances. Kiln losses have been 
heavier than for several years, and it is considered doubt- 
ful whether or not this loss can be regained during the 
first six months of the year. 

New ‘business is in rather active receipt, this volume 
coming from salesmen who are now covering their differ- 
ent territories and also from the distributors direct. 

The amount of business that is now being received is 
admitted to be considerably heavier than that book dur- 
It is admitted, 
however, that the retail distribution is rather low, owing 
to the condition of the weather, but most all retail buy- 
ers are anticipating an early spring demand, and for this 


ing the corresponding term last year. 


reason they are anticipating requirements accordingly. 

Demand for open stock dinnerware is very active, and 
specifications being placed by the retail trade include both 
ivory and white body. Where early deliveries of ivory 
body have been received and the merchandise placed on 
sale, reports received here are to the effect that the new 
offering has been well received. However, there is still 
a strong leaning toward the white body, and it is gen- 
erally conceded that both bodies will have a “full run”’ 
throughout the year. 

Dinner sets are being ordered in a liberal manner by 
those interests making a special feature of this class of 
business, and of course the mail order houses and install- 
ment concerns are the heaviest buyers of this line just 
at this time. 

30th manufacturers and buyers hold the opinion that 
with the advent of spring, there will be a decided improve- 
ment in retail buying, and that this will soon be reflected 
in additional business being received at the factories. 


Homer Laughlin Preparing for New Kiln 

A force of workmen have been put to work razing 
a portion of the original plant of the Homer Laughlin 
China Co., Newell, W. Va., to make room for the new 
Harrop tunnel kiln that is to be erected. This kiln will 
be used for glost firing, and a number of glost kilns now 
in use are also to be razed. This kiln is to be the same 
type as was installed two years ago in the new No. 6 
plant of this company, and will be 312 feet in length. 
The Laughlin interest has a producing capacity upward of 
_100 kilns, making it the largest single producer of din- 
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nerware in the world under one management. The ney 
tunnel kiln will be ready for service probably in June 
providing construction proceed without interference o 
any character. 


Carrollton Pottery In Full Operation 
The plant of the Carrollton Pottery Co., at Carrolltor 
O., is now in full operation. 
kilns with coal, there has been no slowing of productio 


As this company fires a! 


on account of a shortage of fuel like has been experience 
in this district where gas is used by some interests ex 
clusively. Since the opening of this line of dinnerwar 
at the Ft. Pitt in January, the company has been in activ 
receipt of considerable new business, both in open stoc 
and also for sets. As a result of an increased deman 
for this line, all departments of this shop are now 1 


steady operation. 


Limoges China Co. Featuring Athletics 

A former sample room of the Limoges China Co., : 
Sebring, O., has been given over to the employes of tl 
company for gymnasium purposes, the suggestion comir, 
from O. H. Sebring who has always been interested in th 
welfare movement. Complete equipment is to be installe 
and the room, which is forty by forty feet in size is ali 
to be used for basketball and other indoor sports. 


A. V. Bleinger Ceramic Society Trustee 

A. V. Bleininger, chief of the research department | 
the Homer Laughlin China Co., was elected a trustee | 
the American Ceramic Society at its annual meeting he 
at Atlanta, Ga. In addressing the convention durin 
a session of the whiteware division, Mr. Bleininger point 
out the need for knowledge of properties and locations | 
American ceramic materials, declaring that it was n) 
necessary to know all about the hundreds of days locat 
about the country. But, he said, that were a survey ma’ 
of the location and properties of a few of the clays, tho 
that are being used and are better known, such an 1) 
vestigation would be of great value to the ceramic man 
facturers. 


William Gardner Sued for $1,000 

O. R. Peterman of Cleveland, O., has filed an action ! 
common pleas court of Columbiana county, Ohio, agail: 
William Gardner of East Liverpool, seeking judgm¢ 
on a claim of $1,000 which he claims is due him on! 
contract, which provided for a drawing account for $5) 
per month. Peterman in his petition declared that iP 
contract provided he receive a gross commission of 32? 


| 
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per cent on all sales made by him or his men, and in addi- 
tion a bonus of 50 cents per set for 120 days, and then 
an additional bonus of 25 cents per set on each set in ex- 
cess of 500 sets sold for the same period. 


Lincoln Pottery Co., Formed 
With a capital stock of $50,000 tthe Lincoln Pottery 
Co. has been formed at Trenton, N. J., according to an- 
nouncement received here by supply dealers. Attorney 
Andrew M. Cella of Trenton acted for the incorporators 


in obtaining the charter. 


Forsakes Potteries for Law 
Thomas J. Duffy of Columbus, for over 10 years presi- 


dent of the National Brotherhood of Operative Potters, 
and who for many years the senior member of the Ohio 
State Industrial Commission has resigned that office to 
enter the practice of law. After his resignation had been 
accepted by Gov. Vic Donahey, his fellow office associates 
presented Mr. Duffy with a complete office equipment. 
Mr. Duffy was employed as a presser at the plant of the 
Warwick China Co., Wheeling, W. Va., when he was 
elected to the presidency of the Brotherhood, and after 
his election he removed to East Liverpool. 


Expect to Increase Kiln Production 
The management of the Illinois China Co., at Lincoln, 


Ill., has announced that 201 glost kilns of vitrified china 
ware were produced during 1925, and it is expected to in- 
crease this volume of business to at least 225 kilns this 
year. The volume of business now being booked at the 
office of this company is declared to be sufhcient to keep 
all departments in full production during the first six 
months of the current year. 


Homer Taylor Vacationing in Florida 
Homer J. Taylor, President of the Knowles, Taylor 


& Knowles Co., has left for Miami, Fla., 
spend a holiday, as has been his custom for a number of 
years. While absent from the home office, all details 
are being looked after by John B. McDonald, secretary 


where he will 


of the corporation, and manager of sales. 

It is interesting to note that Mr. Taylor is also president 
of The Floridian Press Publishing Co., Miami Beach, 
Fla., a daily newspaper which does a large commercial 
printing business as well. 


Hopewell China Corp. Does Big Business 

Since the opening of the new year, a decided improve- 
ment in business and orders has been reported by the man- 
agement of the Hopewell China Corp., Hopewell, Va. No 
time has been lost in any department of this plant since 
the first week in January. This line was displayed at 
lehgth at the Ft. Pitt Hotel in January. 


Regtnald S. Koehler, formerly general manager of the 
East Loverpool general office of the Ohio Power & Light 
Co., has been named assistant to J. W. Erwin, secretary- 
treasurer of the Homer Knowles China Co. 


Plant where Minpro Feldspar is ground by the 
most modern equipment. 


“The 
ROESSLER 6 HASSLACHER CHEMICAL©. 
709 Sixth Ave., New York 
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BOSTON NEWS NOTES 


By 


Won. G. McCartuy, REPRESENTATIVE 


WM. G. McCARTHY, 
110 TREMONT ST., 
BOSTON, MASS. 
ROOM 325 


Stores, Providence, as assistant to John Hall, 

has been selected from a number of applicants 
to fill the buyership at the Harris-Morry Co. store, Woon- 
socket, R. I. Mr. Blaisdell assumed new duties on last 
Monday. He takes the place of Walter Chaput. 

The ownership of the Mutual Furniture Corp., Quincy, 
Mass., which occupies the larger part of the Berman 
Block on Hancock St., changed hands last week. The 
new owners are the Berry Furniture Corp., a $2,000,000 
corporation. The Berry Company already has stores in 
Boston, Cambridge, Somerville, Malden, Lynn and Wal- 
tham. The Quincy Store being the seventh in their 


3 H. BLAISDELL, formerly with the Shepard 
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chain. They also have a large storehouse in Somerville 
where the retail stores are supphed. It was stated by the 
new manager, Mr. McLaughlin, that the company in- 
tended to dispose of the entire present stock and fill it 
with entirely new goods. 

The W. G. Brown Co.,-on Main St., Gloucester, Mass., 
suffered a loss of $100,000 as the result of a fire in their 
building on February 16th. 

Michael J. Ryan, formerly foreign buyer for the Mit- 
chell-Woodbury Co., has again associated himself with 
J. Rs Libby, Portland.” Thisstime*in the “capacity of 
Merchandise Manager. Mr. Ryan is directing the work 
of nine departments, four of which are china, glass, lamps, 
and housefurnishings. 

George M. Turner, buyer of house furnishings for the 
Raymond Syndicate, was away from his desk last week 
on a trip to New York State. 

Fred Jenkins, the well-known and popular salesman, 
has entered the employ of the Taiyo Trading Co., Bos- 
ton. Mr. Jenkins will travel New England calling on 
the department store and gift shop trade. 

The total business for the Gilchrist Co.’s “Salesmanag- 
ers’ Record Day” amounted to approximately $400,000. 
The china, glass, and lamp departments, under the super- 
vision of Hollis T. Durgin, contributed about $15,000 to 
this amount. 

New corporations in Boston are: Hyde Square Hard- 
ware Co., Boston, pres. and treas.; Anthony J. Platani, 
Boston, and John W. McElroy. E. F. Caldwell Furni- 
ture Co., Somerville, Pres. Foster E. Allison; treas., Glad- 
win M. Nead, Boston. Richard’s Furniture and Supply 
Co., Boston, $5,000; Pres. Meyer Steinberg; treas., Rich- 
ard Leavitt, Somerville. 

The Mitchell-Woodbury Co. have changed the location 
of their Dinnerware Department, in their store, to a room 
on the first floor that was formerly used for displaying 
Hotel Furnishings. The Hotel Furnishings Department 
is now located in what might be called the front display 
room. A number of buyers for hotels have been in and 
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business is reported as being very good in this line. The 
change of location is only temporary, however, and at 
the close of this buying season, the Dinnerware Depart- 
ment will ‘be transferred to its former location. 

The Holmes-Luce Co., Boston, ran an interesting offer 
last week. “Take Home a Basket of Dishes, and The 
Basket, Too,” was the offer. Market baskets of the aver- 
age size, were used, and filled with cups, saucers, and 
plates, were displayed in their Hanover St. window. It 
was quite unique, and as far as could be ascertained very 
successful. 


Coshocton Glass Corp. Catalog Ready 

The Coshocton Glass Corp., Coshocton, O., have issued 
their new catalog No. 6 on Machine Made Iridescent 
Glassware. This catalog shows the company’s line of iri- 
descent ware, a beautiful shade of amber which can 
also be furnished in crystal. 

Included in the company’s line are machine-made com- 
mon tumblers, hotels, ice teas, sodas and jellies which 
are illustrated in another catalog. 

Vail & Young, 200 Fifth Avenue, are the New York 
representatives of the company. 


Hall China Co. Issues Pamphlet 

The Hall China Co., E. Liverpool, O., has just issued 
a beautiful illustrated pamphlet in colors. This catalog 
shows a complete line of the Company’s green and brown 
cooking china as used in practically every hotel and res- 
taurant in the United States. 

Hall China Ware is fireproof and is guaranteed not to 
craze. An unusual feature of this ware is that it is pro- 
duced in one fire and body and glaze are fused at such a 
high temperature that the ware is proof against crazing 
due to sudden temperature changes. Another feature is 
that the colors are applied under the glaze on the out- 
side only leaving a pure white, sanitary interior. 

The new catalog is known as No. 62 and may be 
had by addressing a request to the Hall China Co., at E. 
Liverpool, O. 


The February 11th issue of the CrocKERY AND GLASS 
JouRNAL carried an item stating that The Homer Laugh- 
lin China Co., Newell, W. Va., would have twenty kilns 
producing nothing but ivory. As a matter of fact the 
company has but two plants with a total of twenty-two 
kilns operating to the utmost exclusively on ivory since 
November Ist, 1925. 

Three weeks ago the Homer Laughlin Co. converted 
another plant of twenty kilns capacity to that line making 
a total of forty-two kilns producing ivory. 
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CCOMPANYING illustration shows 
A our new stock pattern on Chelsea 
Wicker shape being a true repro- 
duction of the design done from the 
original engravings of Spode, design is 
printed in claret brown flower painted 
in soft tones of yellow, green and blue 
enamels under the glaze, giving a quite 
charming old English feeling. 


Stock to arrive in March 


Send for samples and prices 


Copeland & Thompson, Inc. 
206 Fifth Avenue 
NEW YORK 


“Spode's Buttercup” 


American China 
for 
American Homes 
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The (arroliton Pottery. (6. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


AW), 


B 


AeA 


BA 


Albright China 


for the Jobber and Syndicate Buyer 


POADCANSA 


Three Shapes 


Wi © ee fancy 
RUAN TENOR Sante eee 2 a. o's plain SEMI -SQUARE—— PLAIN EDGE 
OB Se eel ea ae tg eee octagon 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
E West 


Factories 
ast 


Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 


ROY E. HENDERSON 
President 
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Income lax Department 


Conducted for THE CROCKERY AND GLASS JOURNAL 
By M. L. SEmpMan 
Seidman & Seidman, Certified Public Accountants 


This is the sixteenth of a series of articles by Mr. Seidman on how to prepare income tax returns that wall 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 


taxation. 


He will answer all income tax questions that night be directed to him by our readers. Questions should 
be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. 


All communications must be 


signed by the inquirer, but no names will be disclosed in the published answers. 


QUESTIONS AND ANSWERS 
PARTNERSHIPS 

Q. The gross income of our business, requiring the 
services of myself and wife, does not amount to $2500 
for the year 1925. We are carrying on business under 
an assumed name, for which we have a certificate, but are 
not incorporated. Kindly advise us if it is necessary to 
file an income tax return with either the New York State 
or Federal government. It is a fact that because we are 
engaged in a business it is necessary for us to file a 
return, when we are exempt as regards amount of in- 
come ?—s. V. G. 

A. If your business is a partnership you must file a 
return, regardless of the amount of gross of net income. 
All partnerships must file a return every year with both 
the Federal and New York State Departments. If the 
business is owned either by yourself individually, or your 
wife, and merely requires the services of the other, no 
tax return is necessary, since your gross income and 
net income are less than $2500. 

RETIRED SALARY 

Q. Should a retired salary or pension be reported on 
the federal income tax returns, or is it considered as a 
gift?-—L. H. L. 

A. A retired salary which is paid based upon the fact 
that services were originally performed by an individual 
constitutes income. 

DETERMINATION OF PROFIT ON SALE OF INHERITED 

PROPERTY 

©. When stocks and real estate which have been in- 
herited are sold, are the profits figured from the appraisal 
value ?>—L. H. L. 

A. With respect to profit on sale of stock and real es- 
tate which was acquired through inheritance, the Treas- 
ury Department holds that the appraisal value at the date 
of the demise is the basis of determining profit or loss. 
However, the United States Board of Tax Appeals in a 
recent decision has held that the value of the property 
on the date it was distributed to the beneficiary shall be 
the basis for determining gain or loss. The Treasury 
Department has not yet indicated its intention of ac- 
quiescing in the decision of the United States Board of 
Tax Appeals, so that the question is still an open one. 
Until the decision of the Board is accepted, the Treasury 
regulation should be followed. 
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dates of 1925, amounting to $11,715. 


INSTALLMENT SALES 


©. Will you kindly inform me how to compute the 


income tax on a net profit in sale of real estate when 


a quarter of the profit was received in 1925, a quarter 
is promised by note payable in 1926, the third quarter 
promised payable in 1927, and the fourth quarter promised 
payable in 1928. Should the entire promised profit be con- 
sidered as a basis for computing income tax for 1925, 
when in reality the major part of the profit will not be 
income until 1926, 1927 and 1928°?—W. C. 

A. Under the Treasury Regulations your transaction 
can be considered as an installment sale and one-quarter 
of the profit is to be reported in each of the years in- 
volved. 


HEAD OF A FAMILY 


©. Where two single men, brothers, living in the same 
home, both supporting the mother and sister, would the 
older brother be entitled to an exemption of $2,500 as 
head of family ?>—G. B. 

A. If any one of the brothers contributes more than 
$50 per cent to the support in his household of his mother 
or sister, he can claim deduction for a head of a family. 
Furthermore, if either of the dependents is mentally or 
physically incapable of self-support or is under eighteen 
vears of age, a credit for dependent can be taken. 


DIVIDEND StocK SOLD-IN SAME YEAR AS ORIGINAL 
STOCK 


Q. I bought stock in September, 1924, and various 
I sold in October, 
1925, for $11,793.10 profit, $78.10. In 1924 and ses 
I received 8 per cent dividend in dividend stock, or eight 
shares, which were also sold on November 17, 1925, for 
$915.68. Is this all profit, and should it be treated as a 
dividend and exempt from the normal allowance, or how 
should I handle this matter in my income tax report ?— 
MeJ..C. 

Answer. Since you sold both the original stock and 
the dividend stock in the same year, the transaction should 
be reported by taking the total proceeds of the sale of all 
stock as the selling price, and the cost of the original 
stock as the cost, the difference representing the profit. 
In other words, in your case the proceeds of the sale of the 
dividend stock will be taxable at both normal rates and 
surtax rates, as a profit on the sale of securities. 
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DONATION OF SALARY 

Q. If a partnership owed one of the partners say $5000 
for salary, which was shown on the partnership books as 
accrued salaries, and which he had included as income 
m his personal tax report, could he not show this as a 
nit to the partnership, which would increase the net 
worth of the partnership, but still not be considered as 
neome to the partnership?—H. F. M. 

A. The gift to the partnership of the amount due a 
vartner for salary does not represent income to the part- 
vership, but represents an investment of capital. 

Net Losses 
Q. li a loss has been sustained by a partnership, which 


vas carried to the personal reports of the individual part- 
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ners, which showed a loss, say for the year 1924 on each 
individual’s return, could he not use this loss to offset 
income on his 1925 return?—H. F. M. 

A. A net loss sustained by the partnership can be car- 
ried over as a net loss by the individual provided the in- 
dividual as well had a net loss for the previous year. 


Kresge Sales Growing 
There is no interruption in the reports of continuous in- 
crease in volume of sales on the part of chain store com- 
panies. January business of the S. S. Kresge Company is 
declared to be $7,450,760 as against a volume of $6,671,813 
for the same month of 1925, a difference of $778,947. 
This is an increase of slightly more than 11% per cent. 


Levy Brothers China Co. 


IMPORTERS AND DECORATORS 
FACTORY AND WAREROOMS, 467-81 KEAP ST., BROOKLYN, N. Y. 


Announce the Opening of a Showroom 


35 WEST 23rd ST. (STORE FLOOR), NEW YORK 


CZECHO AND GERMAN CHINA — DECORATED AT OuR Own PLANT 


Stock for Immediate Delivery 


Pattern D 44 
“Satisfied Customers Keep Us Busy” 
CROOKSVILLE 


CHINA CO 
U.S.A. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
Main Office and Factory 


EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 


NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 

John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


Haruta & Company 
141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in lust:e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 


Cups and Saucers, also Brown Tea 


Pots for Hotel and Restaurant use. 


Celluloid and Bisque Dolls, Toys and 
Novelties. 


Artificial Flowers 


Whats New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


Louis Wolf & Co.’s Line Attracts Buyers 

T would pay any buyer to visit the crockery and glass 
| department of Louis Wolf & Co., 215 Fourth Avenue, 

N.Y. It occupies, in conjunction with toys, the entire 
third floor of the building at the above address to which 
they just recently removed. J. S. Lauterbach, buyer and 
manager of the department, has every reason to be proud 
of his interesting display and the artistic arrangement of 
goods, whether utilitarian or ornamental. The goods are 
mainly from (Germany and ‘Czecho Slovakia. There is a 
variety of dinnerware patterns that for price and quality 
combined make most attractive propositions. There are 
short lines, afternoon tea sets, after dinner coffee sets, 
salad sets and ice cream sets, and sets for many other pur- 
poses. The decorations are in bold Faience and in bor- 
ders, in sprays and solid colors, in floral motifs conven- 
tional designs, in modern embellishments and the quieter 
ornamentations for the more conservative. There are 
Bavarian hand painted lines of specials, salad bowls, cake 
dishes, bread trays with open work, borders in iridescent 
colors of the vogue. There are Dutch designs with an 
iridescent finish yellow, green, blue in solid with iri- 
descent rainbow finish. There are bridge sets, rich and 
beautiful, some with blue bands with yellow body fascin- 
ating terra cotta colors, and all yellow with black bands. 
There are Amphora vases of dignified character with rich 
enamels of which the design is composed, flowers, con- 
ventional and Egyptian designs. Roman and Grecian 
classic motifs and shapes with an excellent color com- 
bination from a very appealing section of the show rooms. 
German Schramberg ware in vases, salad bowls, cake 
‘plates, fruit dishes, ink stands, powder boxes, all in bold 
decoration and bright coloring make a very gallant show- 
ing. 

There are many quaint pieces and shapes in salt and 
pepper shakers, wall vases, lily bowls, tobacco jars, cigar- 
ette and cigar jars. Wood peckers are seen on branches 
of trees which form wall flowers, vases, and other birds 
of exotic coloring. There are roosters and parrots, cock- 
atoos in shape of jugs, dogs, pigs and cats all modelled 
true to nature for table ornaments. Jardinieres, casserole 
sets and goose bowls all forming an imposing display. 
Cereal sets they have in great variety and cooking bowls 
and general kitchen china. Cheaper pieces of china may 
also be had with bright gold decorations and bizaare fig- 
ures of Bohemian life for souvenir stores. Then in gar- 
den pottery there is a very choice selection of flower 
pots, fern and window boxes in a rich brown, good blue 
and antique bronze. In Czecho Slovakian glass there is 
both plain and decorated ware in many colors in a great 
variety of shapes, from ash trays to liquor sets, in gold 
and solid colors and decorated, water sets, console sets, 
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vases, puff and jewel boxes with dresser plates in rich 
blue and other colors. The toy department would delight 
any toy buyer. The line is complete with mechanical 
toys that are in working order and a huge tank is provided 
for demonstrating the mechanical boats. There are sou- 
venirs and favors in great profusion. Altogether the 
third floor of Louis Wolf & Co., is a wonderful exhibition 
which should not be neglected by any buyers who are in- 
terested. 


Edwin M. Knowles New Line Well Received 
That William L. Tickell, who has just closed his dis- 


play at the Pennsylvania Hotel is proud of his line is 
quite justified for the Edwin M. Knowles China Co., 
East Liverpool, O., are making one of the finest lines of 
ivory body dinnerware on the market and they are em- 
ploying some of the most attractive designs that can be 
imagined. On the new Maryland shape, there are so 
many unusual patterns that it is hard to select any as the 
best. An appealing one, is a kind of reproduction of the 
old Leeds rose spray. There is the tea rose in all its 
beauty and delicate pinkness, and orchid and_ violets. 
This is so attractive that House and Garden are giving a 
specially illustrated write-up of it in their April issue. 
This is known as M3. There is also a bird pattern that 
far excels the average bird motif. A Pheasant on a 
branch of a wild rose tree with flowers all around eman- 
ating from a footed bowl of Chinese inspiration. There 
1s an inside border, blue or yellow, and on the flange floral 
ornamentation. The Maryland shape has floral motifs 
embossed on each piece which lend themselves admirably 
to various treatments and the plain surface between the 
embossing permits a variety of novel treatments. The 
M9 decoration of hand painted black and yellow con-— 
ventional floral on the raised embossing is well worth | 
while. M7 has the same treatment but with black scroll | 
work with blue, orange and red flowers. M.12% is a 
Chrysanthemum treatment under glaze with full mat gold 
handles with rich underglaze blue scroll hand decora-— 
tion. The underglaze Coalport blue with the embossed | 
work all traced out in gold is indeed a rich conception | 
with full mat gold handles. Mr. Tickell says that M4. 
has been a wonderful seller. This has a Cosmos motif | 
in bright and sparkling colors of red, yellow and blue _ 
with colored centres in marked contrast to the petals. 
This treatment is varied in many ways although the | 
same motif is retained. Quite new is the Iris pattern with | 
the rich yellow and purple bloom showing up brilliantly | 
against the spear shaped leaves of the country garden 
“flag.” The beautiful ivory body tea sets in Colonial shape | 
make a very striking showing. The Turquois blue solid 
(Continued on page 29) 
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New Designs in Shapes and Patterns Now on View 


NTT TTTTHTTTTTTTTLUURHTATLUTATT COOOL COLOOAATUOATITLOOHATCIUOOTIITNTOTATINTTOTTTTTO ITTV TT MUTUAL CLA PUAAUARECAUCAUUOLOES COU OGUOCUOTUGAPECOUUGALOLULGUOGULOLOGTECEOOHPAUCOTOOTPOAUOAUATCOA COTO EATON UG) Pb 


JOHN DAVISON 


INCORPORATED 


IDEAPGAPGAVGAS 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


TUTUPUMOMOMUOMUIN OI 


All Makers in the Front Rank of English Productions 


Handsome Line of 


EA Meigs 


with Silk and Parchment Shades 


14 Barclay Street New York 


ARTIFICIAL FLOWERS 


Challenging nature in beauty and sales. 


These and a hundred other species are faithful reproductions of 
natural flowers, and at this time less expensive and profitable. 
They help to sell your Vases, Bowls, Wall Pockets, etc. 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 


105-107 East 16th Street New York, N. Y. 


CHICAGO OFFICE 


312 THE CHICAGO MARKET 


SOUTH 


CLARK 
STREET 


By 


J. H. SmyrHe, REPRESENTATIVE 


Chicago Wholesale Trade Quiet 
HE wholesale trade in the ‘Chicago market is more 
or less quiet at this time as a result of the reaction 
from the activities of January and early February, 
when so many merchandise shows were being held and 
buying was at its peak. 

3uying in the local retail stores was stimulated this 
week by reason of the holiday, Washington’s Birthday, 
which gave many housewives an opportunity to visit the 
stores and make purchases. 

The large department stores offered many specials in 
lamps, dinnerware and housefurnishings in the numerous 
February sales being featured. Hartman’s held its Feb- 
ruary Sale of Lamps this week, featuring a special pur- 
chase of a thousand new lamps and a clean up of floor 
samples and warehouse stocks. A wrought iron lamp 
base in either bridge or junior style was offered at $2.98 
and a georgette bed lamp at $1.79. Other lamp specials 
were priced at from $3.98 to $49 and many low priced 
offerings of lamp shades were made. 

The Fair featured a Dollar Sale of Housefurnishings. 
Included in the dollar offerings were baskets, kettles, 


PMUTTUTTTEO MIM TUOLUOLUOTUACUHUULOMRUALUOCOOLUO UU UMULOLULLUOUUUOUOPUOLUG LOGO LOO POLLO HOOUM UO CAA LOO LULOM EL CCOUCLUCALOG OOOO LOLOUGG CSM IUM UMA UO OOO ORH RAV OH OOOO OOOH 0101 Lol 


Ready for Shipment— 


PTO ORO CLC 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


PTTTTUTU TUTE CUU TLE TOVUH LUO TOME TETITETTELIT TOMTOM LLU POOLED LUUO PULAU POPUUO COU MO LUO LLU COA CORA COORD Cb 


TUTTLE OCU CATON COMPTON OOOO NO NU er 


*APACEVULUVAT TAT CATUU CUT ATURE ee 
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lamps, cut glass, glassware, dish pans, skillets, picnic 
dishes, tubs, etc. The Boston Store’s specials for the 
week included a 100 piece American porcelain dinner set, 
in various patterns, marked at $16.95 and offerings in 
housewares and lamps. Mandel Brothers gave a 20 per 
cent discount on all dinnerware, stemware, salad plates 
and colored glass, and in the lamp specials offered a 
porcelain boudoir lamp base at $3. 

W. C. Owen, head of the firm bearing his name and 
president of the China, Glass & Gift Association, sailed 
Feb. 16 for Europe aboard the steamer Albert Ballin. 
He plans to visit the Leipzig Fair and other important 
continental markets in search for merchandise of interest 
to the trade. 

Mr. Bailey, of Conway & Bailey, local glass factory 
representatives, spent a few days in Milwaukee on busi- 
ness last week. 

An exhibit of Mohammedan art was opened recently in 
the oriental galleries at the Chicago Art Institute. Faience 
ware, bronze vessels and ancient pottery from the near 
east formed an interesting part of the display. The 
exhibit included such pieces as inlaid basins and chan- 
deliers from the twelfth century and bronze urns, which 
experts say are from the Sassanian epoch in the sixth 
century of Persia. 

The Bilt-Rite Manufacturing Co., Chicago, whose noy- 
elty furniture department was announced some time ago, 
has completed arrangements with the following factory 
representatives: W. C. Owen, Inc., Chicago, for the Mid- 
dle West; Howard Selden, New York, for the East; W. 
C. Whitfield, Kansas City, for the Southwest; and Albert 
Kessler & Co., Los Angeles and San Francisco, for the 
far West. | 

The International Washing Machine Co., a Chicago 
corporation, has been dissolved. | 

The Consolidated Art Metal Works, of Maywood, IIL, | 
a suburb of Chicago, has changed its name to Lorraine | 
Studios. | 

Max Miller, manager of the Burley Shops of Burley 
& Co., will make a buying trip through Europe this spring. | 

The Hamilton-Ross Factories, Inc., 736 Tilden Ave,, | 
was incorporated recently to manufacture and deal 1 | 
lamps, lamp shades, iron furniture, etc. The company 
was formed by Irwin E. Levinson, Lawrence H. Levin- 
son, and Benjamin Schoenberg, with a capital stock 
of $300,000. | 

The Consolidated Furniture Manufacturing Co., am) 
Illinois corporation, has been dissolved. 

The Standard Supply & Service Co., Inc., 1406 5.) 
Michigan Ave., was formed recently by George W. Mar-. 
quardt, Ja., Charles W. Kopp and George W. Marquardt. | 


A 


The company was incoporated with a capital stock of 
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25,000 and will manufacture, buy and deal in goods, adopting the so-called budget plan—ten weeks to pay with 


wares and merchandise. 
This week will be the last of the Specialized Sales of 
Burley & Co.’s February sales. All the offerings made in 


from one-fourth to one-third paid in cash—its sales on 
credit increased the first week from 1500 suits and over- 
coats to 2500. That company contends that it gets its 
money quicker and that cash sales show only a very slight 
decrease.” 


the previous weeks of this month will be featured. In- 
cluded are specials in crystal and glassware, dinnerware, 
service and course plates, ornamental wares and antiques. —__——__—_— ss 

Recent ‘Chicago incorporations include the Seymor Peter Wants to Hear from You 


Architectural Iron Co., 1635-37 Fulton St. This company 


Z ih 
co 


was formed by Frederick C. Seymor, John G. Hearned 
and Roger H. Mullen with a capital stock of $30,000 for 
the manufacture of ornamental iron and bronze. 


Banker O. K.’s Installment Selling 

Installment selling apparently does injure the business 
of a store, Robert O. Bonnell, vice president of the In- 
dustrial Savings Company of this city pointed out in 
his talk “Is Installment Selling Sound?” to members of 
the American Retailers Association at the educational ses- 
sion in St. Louis, recently. 

Mr. Bonnell cited the example of the Crowley-Milner 
Company store of Detroit, which had added 60,000 new 
accounts in six years through the use of the Morris Plan 
Bank, and declared that this type of business had not in- 


terfered with the expansion of the store’s contract depart- Aercsod — 


nent and its regular charge business. 
“The Hub (Henry C-. Lytton & Son, Chicago) sells 


PETEK POTTER says: Every time some folks 
-wo-thirds of its merchandise on credit,’ he said. “By 


open their mouths they put their foot in it. 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


IRA A. JONES CO. 
9 North Wabash Avenue 


IMPERIAL GLASS CO. heh 
oe ECONOMY GLASS CO. )Representing: 
. Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
| Pressed and_ Blown Ph OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
Etchings, Cuttings one 


and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
te L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


This ‘‘card’”’ can be made fo yield 
big dividends. Phone Wabash 0860 


THE UNITED STATES 
GLASS CO. 


39 FE. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


rm. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.: Buckeye Aluminum Co.; 
Jeannette Glass Co.; Perfect Glass 
Co.; F. S. Lowry Pottery Co., 
Inc.; Buffalo Manufacturing Co.: 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 


Ebenezer Cut Glass Co.; Maryland display rooms. For details apply to 
Glass Co.; Mercer Pottery Co.; 178 W. Jackson Blod. 
Canonsburg Pottery Co.; The Phone Wabash 6589 
George Ross Co.; Peoria Metal 

Specialty Co.; Muncie Clay Prod- 

ucts Company. 
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Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 
of new ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
offered. 


‘UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OFFICES IN ALL PiRTN:CIP AU CiaiaieEts 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bidg., 954 Liberty Ave., Pittsburgh, Pa. 


This winter more women will entertain 


] 4 : No. 8021 is a Heinrich mas- 
and most women will want fine china terpiece, on the beautiful 
Manchester shape. 
The unerring accuracy with 
which this fine line pattern 
is applied is a great achieve- 
ment in the art of china 
making. 
Thousands of people have 
demonstrated their liking for 
the classic Greek key pat- 
tern, the simplicity of the 
black and gold color scheme, 
the richness of the half matt 
gold handles. 
SEE FOR YOURSELF 
SEND FOR SAMPLES 
Original packages available at 
once, as well as open stock. 


H&G. 
SELB 
BAVARIA 


Hein RIGH em EOsS 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SEXTH Floors ~ 49-51 WEST 25RD STREET, NEw York City 
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(Obituaries continued from page 15) 


John Leyland 


Perey N. Leyland, the well known importer, will 
have the sympathy of his wide circle of friends in the 
trade in the loss of his father, John Leyland. A cable- 
gram last Friday, February 19, conveyed the sad news 
to Mr. Leyland of his passing that morning at his 
home at Old Colwyn, North Wales. Mr. Leyland had 
no previous news that his father was even ill. 

John Leyland who was eighty years of age, was a 
‘prominent figure in the English pottery industry for 
years up to his retirement eleven years ago. He was 
managing director of the Cauldon Pottery Stoke-on- 
Trent and gained considerable prominence as one of 
the best posted men in the business. He had been 
with the Cauldon factory for thirty years before his 
retirement and had gradually worked himself up to 
the place of importance he held in the business. He 
made many warm friends in America when he visited 
here about fifteen years ago on a visit to Edward 
Boote, American representative for the Cauldon fac- 
tory. He also knew many of the well known buyers 
and heads of firms in this country through their visits 
to the Cauldon plant in England. 

He was a man of sterling traits of character and was 
‘respected and beloved by all who knew him. 

Since he retired he had made his home at Old 


\Colwyn, North Wales. 
. 


J. S. Danner Dies Suddenly in Japan 


J. S. Danner of the firm of Danner & Baker China 
import Co., of San Francisco, Calif., died in Nagaya, 
Japan, of heart disease. He was 63 years old. 

Mr. Danner was accompanied by his son-in-law, Egar 
J. Berg, also a member of the firm, who had the body 
cremated on the 15th under Episcopal services. Of Mr. 
Danner it is said that he had an unusually large acquaint- 
ance among the crockery trade throughout the United 
States, Germany and Japan and was beloved of all who 
knew him. He was also noted for his scrupulous observ- 
ance of fair dealing. 

_ Deceased is survived besides his wife by three daugh- 
ters and a son. 


W. I. Tycer Buys Lowery Pottery 


W. I. Tycer Pottery Co. have taken over the interests 
of the F. S. Lowry Pottery Co., Roseville, O. The es- 
‘ate of F. S. Lowry recently entered into negotiation with 
V. I. Tycer and his brother-in-law Mr. Ricks for the 
curchase of the plant. Mr. Ricks is running the pottery 

hile W. I. Tycer looks after the sales end of the business. 
hey. run two kilns, one is devoted to making a kind of 
esting arrangement of stoneware receptacles for cooking 
urposes, which is sold exclusively by means of canvas, 

hile the other one is devoted to making mixing bowls and 

ther kitchen pottery of that order. Vail & Young, 200 

ifth Avenue, are the New York agents. 


Great Changes Wrought in Borgfeldt Art 
Department 


Undoubtedly one of the most attractive departments 
of its kind in New York is the Art Department of 
Geo. Borgfeldt & Co., 111-119 East 16th St. It takes 
on added interest at this time on account of having 
just gone through a complete process of transforma- 
tion. Buyers who knew it in past seasons would 
scarcely recognize it now so great is the change that 
has been wrought. 

As one steps from the elevator on the second floor, 
it is indeed a feast for the eye. Everything is so artis- 
tically arranged. The whole floor is one of perfect 
balance and harmony. The place reflects very careful 
planning, a wonderfully artistic sense in arrangement 
and an evidence that no expense has been spared by 
the firm in making it as attractive as possible. 

One may look over the entire expanse of the im- 
mense floor at a glance, there being no high display 
tables to obstruct the vision as before. The display 
tables throughout have been arranged with a view to 
giving added aisle space and relieve the former sense 
of confusion. The lines have been concentrated in 
separate sections with a view of making it as easy for 
the buyer to make his selections as possible. While 
he is concentrating on one line there is nothing to 
detract his attention. 

The department has never before been so inviting 
from the viewpoint of beautiful wares shown. The 
display includes goods from almost every part of the 
globe. There are the famous Luri ship models, Dres- 
den lamps and figures, Austrian art pottery, Vienna 
bronzes, English lustre ware, English brass ware, 
wrought iron, tapestries, Holland pottery, marble stat- 
uary, alabaster novelties and in fact one could write 
pages about the display. 

The beautiful setting for all this is wine colored 
walls with soft velvet draperies and table coverings to 
match. White columns that marred the effect of the 
room before have been mahoganized to blend with the 
mahogany fixtures and general artistic effect. Cast- 
ing a soft light over the floor are very lovely ceiling 
semi-indirect silk shade fixtures in rose color, The 
shades are made in a paneled style, finished with a 
large center tassel. The subdued lighting effect pro- 
duced by what seems a myriad of these lights over 
the entire room is really beyond the power of words 
to describe. 


What’s New in the Market 

(Continued from page 24) 
borders with gold edges would appeal to any woman for 
an afternoon tea set. This with the bird of Paradise 
in the centre makes a most attractive set. This is also 
made with a Chinese motif with rose-pink bands, edged 
with gold. The whole is in bright coloring harmonizing 
with Rose colored border. This tea set is made too with 
a cretonne effect border the design entirely covering the 
flange of the plate. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CHINA SALESMAN WANTED 


We ee ee Salesman who has had at least five 
years’ experience with Semi-Vitreous Porcelain Dinner- 
ware Line. Territory East and South. Product high grade. 
Square treatment. Address Box 530, care CROCKERY AND GLASS 
JOURNAL. 


WANT SALESMEN FOR SUNKIST REAMERS 


ANTED—Salesmen or sales agents for Sunkist Lemon or 

Orange Reamers. Patented and nationally advertised. 
Total advertising circulation contracted seventeen million. See 
Sunkist color plate, February or March Good Housekeeping. 
Commission basis in open territory. Splendid specialty to fit into 
regular lines, or side line. Specify trade and territory covered in 
reply. SUNSET GLASS COMPANY, 4001 Goodwin Avenue, 
Los Angeles, Calif. 


Pottery Representatives Wanted 


EADING pottery wants good reliable repre- 
L sentatives to sell complete line of Semi-Vitre- 

ous dinner ware and Specialties, Plain White 
and Decorated, in New York City, Wisconsin, Min- 
nesota, the Dakotas, Nebraska, Iowa, Southwestern 
Missouri, Kansas, Montana, Wyoming, Idaho, 
Nevada, Utah and Florida. Exclusive territory, 
liberal commission. Only high class men need 


apply. 
Box 532, c/o Crockery and Glass Journal 


| Buyers in New York 


FreBruaAry 19, 1926 


G. Gruen, toys, china, house furnishings, Kaufman & Wolf, 
Hammond, Ind., Pennsylvania. 


FEBRUARY 19, 1926 
G. A. Lawler, house furnishings, Akron D. G. Co., Akron, O 
115 W. 30th St. (B. F. Levis). 
Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 W. 30th St. (B. F. Levis). 
R. E. Mater, house furnishings, china, toys, G. M. McKelvey 
Co., Youngstown, Pa., 333 7th Ave. (J. M. Biggins, Inc.). 


FEBRUARY 23, 1926 


H. Feingold, lamps, Frank & Seder, Inc., Pittsburgh, Pa., 112 
W. 38th St. (National Dept. Stores, Inc.), 19th floor. 

A. Lawler, house furnishings, Akron, O., Akron D. G. Co., 115 
W- 30th St. (Bib Levis)r 

Miss M. Lensenhuber, silverware, J. N. Adam & Co., Buffalo, 
N. Y., 17 BE. 30th St; 3rd floor (Associated D. G. Corp.). 

L. Stearn, toys, Stearn Co., Cleveland, O., 455 7th Ave. (Froh- 
man & Altman). 

H. H. Bonner, toys, Higginbotham-Bailey-Logan Co., Dallas, 
Tex., 305 Broadway. 

J. D. Esslinger, house furnishings. Levy Bros. Co., Houston, 
Tex., 1150 Broadway (F. Lilienthal & Co.). 

J. Lew, toys, house furnishings, Kohn, Furchgott Co., Jackson- 
ville, Tenn., 112 W. 38th St., 7th floor. 

E. W. Novotny, house furnishings, Boston Store, Milwaukee, 
Wis., 128 W. 31st St. (American Retailers’ Assn.). 

A. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad- 
way (Assoc. Mdsg. Corp.). 

Mr. Miles, lamps, Mendel & Harris, Inc., New Haven, Conn., 
115 W. 30th St. (B. F. Levis). 


” 


Unbreakable China, New Goal of Science 


The mudless stocking is good news from the world 
of science, isn’t it? Well, here is the statement thay 
before long we may hear even better. The scientist: 
are searching for an unbreakable china and believe 
that they will find it before long. Think of that! How 
It would render: 
unnecessary most quarrels between mistresses and 
maids. It might increase the birth-rate because it 
would make children less destructive and therefore 
more desirable. 

The improvement is being systematically made anc 
is already notable so far as breakage goes, | am in 
formed. One improvement has been made in the 
glaze, which previously after once being scratched 
would admit hot water to the porous inside of the 
material breakage would soon follow. 

How vreat the need is for something of the sort is 
indicated by the awful record shown on the books oi 
the caterers at the great Wembly Exposition in Eng- 
land. The year’s breakage of crockery reached um 
believable figures, as follows: 


many tears would this soon save? 


Saucers. ga ce eee eee 410,000 
Cups» .eete es hoes 1,378,000 
Teapots 20 sa.5 he eee 450,000 
Glasses. A Pie ee ee 1,480,000 
Total. broken in-season =a 3,718,000 


The same firm records 900 smashes in three weeks 
in a single teashop outside of the exhibition grounds. 
Fifty-four per cent of these breakages occurred dur- 
ing washing, 25 per cent behind the counters or while 
serving, and 21 per cent elsewhere. Customers and 
waitresses broke only 72 articles of the lot. 

The pottery experts announce that they believe 
themselves at last to be on the right track. 

While we are still thinking about economies, as sug- 
gested by this dreadful tale of broken dishes, let us 
direct our attention to the cost of keeping a family 
alive in this United Kingdom. Mrs. McKillop, who 
has just resigned from the Food Ministry, has worked 
out the minimum upon which a family of five can live 
in London. It totals £3 1s. 8 d., or almost exactly $15. 


“Dandy-Line” Yellow BOWL SETS 


3.-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 


ow 
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MERCER 


She only American semt-porcelain, dinnerware 
decorated under the glaze 


Mercer Lottery Company 


Jrenton, N. J 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


If You’re Interested 
in Lamps— 


You will want to read the 


Buyers Lamp Directory 


Published every other month 


Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 
Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Write for Pri 


, 


Write for Rates 


Buyers Lamp Directory 


Demarest Publications, Inc., 
Publishers 


45 East 17th Street New York 
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Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 


TL 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
358 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 

Importers of Venetian Glassware, 
Chandeliers, Italian pottery, vases, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 385-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


I, BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


I. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Mfrs. 


Earthenware and 
Phone, Ashland 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., $9-41 


West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI. MOMONOI & CO., 105-107 East 
Node Ste 
Tmporters of Japanese Goods  Tele- 


phone—Stuyvesant 8595-8596-8597. 


ota BROS., 53-57 West 23d 
t. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. sein. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


teapots; George 


The Fifth Avenue 
Building 


pert 
Banas 
a We 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 
W. 28rd St. 
“Krautheim”’ — Dinnerware, 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal’ ’—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


49-51 
“Schier- 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


105-107 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph. W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 


Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ae Ave., between 28th and 29th 
ts 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

} 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. | 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


o INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


Ware, Table, and Boudoir Lamps, Cumberland, Md., and Guerin-Poyat- 
Novelties and $1.00 Specials. [pce spe re eee | Elite, Ltd., Dinnerware Lines. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
pen Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 
The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Spectial- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
beats etc. Telephone, Gramercy 
1. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oor Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co, 


Thirty-three 
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GLASS TOY CHICKS 
(Taking like wild fire) 


No. 3 Toy Chick 


Quaint, ornamental and useful—gives them a_ three- 
fold purpose in the home of good taste. 


To see them is to want to own them. 


Made in etched crystal and beautiful shades of amber, 
green or blue, with decorated combs and eyes. 


WESTMORELAND GLASS CO. 
GRAPEVILLE, PA. 


Representatives 

NEW YORK PHILADELPHIA 
€; Gray =Co;,; Fred Stott, 

200 Fifth Avenue 1007 ~Filbert Street 

BOSTON SAN FRANCISCO 
Ips ce PE MGE a8 Roh ate Himmelstern Bros., 

41 Pearl Street 718 Mission 
Traveling Representatives LOS ANGELES 
B. Reineck, Himmelstern Bros., 

1422 E. Marquette Rd. 643 SS. Olive 
A. Keel. SEATTLE WASH. 

4039 Lincoln Ave. Himmelstern Bros., 

CHICAGO Terminal Sales Bldg. 


Street 


Street 
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No. 723 Bridge Sugar and Crean Set 


ERE’S another popular-price 
sales proposition. A right-to-the-min- 


great 


ute individual sugar and cream set on an 
appropriate basket tray with six-inch handle. 
Made of pot glass, pressed in specially de- 
signed moulds and nicely finished. Quan- 
tity lots at a surprisingly low price. Write 
us today. 


THE NEW MARTINSVILLE GLASS MFo.Co. 


Nkw MARTINSVILLE,W. VA. 


“DELICA WHITE” 


Best Glass 
for Light 


The Sign 
of Efficient 
Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalogue 


Complete line on display at our Show Rooms. 
Pittsburgh New York Chicago 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Baltimore 
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Will It 
Interest You a 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 Beet 17th Street, | SUBSCRIPTION PRICE 
ew York. | 
| 


Gentlemen :— Domestic 
Joey send the ReUREEY BND eee $3.00 a year 
JOURNAL (including the Specia oliday 
: Edition and Spring and Fall Buying Num- $5.00 for 2 years 


bers) to the following address for which .... | Canada 


enclose ...... fore. ee year. 
| $4.00 a year 
COLAND = 4 cen Giana ent ee eee | Foreign 
ne oe ics ies one ee | 35.50 a vear 
SPATE oon ah eae oe IC ee | 


Haviland China 
is stamped | 


apvilay, on white china 
France 3 
DECORATED BY 


glnden, on decorated china 
Limoges 

We respectfully remind dealers that the 
| china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 

the name in full with which itis stamped. 
Any infringement upon our exclusive right 


to the denomination of “Haviland China” for | 


our ware would oblige us to sue the offender 
for damages. 


Histiand Cire Gira Ine. 


Il East 36th St., New York 
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JSurnishings 
Lamps UN | ° MAR AG 344 
Gift Shop el WA i For Your Spring Sales’ 
ie Splendid new items in all of the¥éllow: 
Art Goods AWG | ing lines are now on hand for immediate 
Dolls Toy Nan delivery. 


es HIN A in fancy shapes, bright colors and 
lustre decorations. 


POTEERY in all styles, Vases, Flower 


Bowls and Bird Flower Holders. 


WATE 2 Oe eeis and Hanging 
Ferns, many styles at popular prices. 
ARTIFICIAL FLOWERS, a wide 
variety to choose from. 


Bik) CAGES at all prices, either plain 


or trimmed with silk tassels. 
Cee oerenee Doh VW @ © D 


rp aoe 
RAY 2 in oblong, round or square shapes 
decorated in bright colors. 


AREeoOOb= AND NOVEL- 

TERS 

LAE >. FONDS EAD ES: 
MORIMURA BROS., Inc. 


53-57 WEST 23rd ST. 
NEW YORK 
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Haviland China 


is stamped 


apvilay, on white china 


France. 
DECORATED BY 


a ae wie on decorated china 


We respecttully remind dealers that the 
china stamped “Haviland or Haviland-& Co. 
is the only china known since 1 840 as Haviland | 
China and that any other ware with the name | 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. | 

Any infringement upon our exclusive right : 
to the denomination of “Haviland China” for 

our ware would oblige us to sue the offender — 
for damages. I 
Hlasiiend Olea Ga Inc. | 
11 East 36th St., New York 


| 
| 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
ay 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR & KNOWLES 
COMPANY 


East LIVERPOOL OHIO 


Four 
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Complete Decorative Sets 


for the 


Luncheon and Dinner Table 


Y developing a special ivory glaze new in texture and warm in 

color for the outside of our bowls and compotes and by the use 

of various lovely colored glazes for the inside, new possibilities 
open up in luncheon and dinner table decoration. 


Four such color combinations are now ready. Used in care- 
fully planned complete decorative sets they supplement and assist 
in merchandising fine china. 


They give the touch of delightful color need in a china display. 


They make possible the setting up of tables showing suggested 
usage through complete showing of china, stemware, and decora- 
tive pieces that harmonize. 


Used with our porcelain figures for flowers, our bowls in these 
new colors lend smartness, distinction and beauty; they enor- 
mously enhance the “pulling power” of your display. 


And, of course, the designs are by R. Guy Cowan. 


tHE COWAN POTTERY stupi0 


ROCKY RIVER, OHIO 


Howard G. Selden W. C. Owen, Inc., Henry C. Hubley 
225 Fifth Ave., 1/ N. Wabash -Ave., Transportation Bldg., 
New York City Chicago, Ill. Los Angeles 

William C. Whitfield Geo. R. West 
1114 Grand Ave. 954 Liberty 
Kansas City Pittsburgh 
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S sponsors and im- Foes 


porters for Ku- 
rope’s finest potteries, 
the House of Fonde- 
ville introduces these 
distinctive, beautiful 
and profitable items. 


LORRAINE 
WARE 


Superlative dinner service, from 
the famous French Sarreguemines 
Pottery, which early exemplified the 
now popular vogue for color.  Illus- 
trated is RUSTICANA, one design of 
a large number. All are brilliantly 
hand-painted underglazed floral treat- 
ments on rich ivory backgrounds. 


THE 
UTILITY JUG 


First introduced in Lon- 


don at the Ridgeway Tea 
Adopted by this 


country’s leading dealers as 


Gardens. 


THE IDEAL RECEPTACLE FOR 
SERVING TEA, COFFEE, 
MILK, CocoA, ICED DRINKS, 


WAFFLE BATTER, ETC. 


ae 
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RUSTICANA. ONE OF THE MANY ATTRACTIVE spill 
PATTERNS IN LORRAINE WARE 


OT LETT N a G, 


The 
COSYSSET 


THE UTILITY, JUG 
POSSESSES 

10 DISTINCTIVE 
FEATURES 


Never Before Incorpo- 
rated in Any. Jug or 
Pitcher. 


Cannot drip 


Liquids cannot 
over top 
while pouring. 


3. <A self strainer 
A lock lid which cannot fall off 
Sanitary—easy to clean 
Stays hot longer 
Stays cold longer 


Short spout, very hard to chip or 
break 


9. Unique, attractive shape 


10. 20 popular patterns, 2 to 8 cup 
sizes. 


A sales-making counter card, on 
which the dealer mounts an actual 
jug for demonstration purposes, goes 
gratis with every order whenever re- 


quested. 
THE 
EGOSY SEF 


Made of the finest Eng- 
lish earthenware. Consists 
of teapot (6 cups capacity) 
hotwater jug (4 cups Ca- 
pacity) and tile. The wide 
color range (solid blue, tan- 
gerine and two shades of 
green, also blue, Mulberry 
and brown mottled — all 
gold trimmed) has been a 
most powerful inducement 
to even the most critical 
customers. 


For Full Information Regarding this Entire Line, Write 


A. J. FONDEVILLE & CO., 24 West 23rd Street, New York City 


DQ 


~. 


CROCKERY AND GLASS JOURNAL March 4, 1926 


a ART” 
SLass 


Introducing high class off hand Art Glass in colors 
never before offered to the trade—Karnak Red, 
Antique Green, Oriental Ivory and Turquoise Blue. 


This line will add to your Prestige and Profit. 


To be seen 
On Exhibition at 
the following 


Showrooms: 


New York—Horace C. Gray Co., 5th Ave. Bldg. 
Chicago—Lewis H. Simpson Co., 17 N. Wabash Ave. 
Boston—H. P. & H. F. Hunt Co., 41 Pearl St. 
Baltimore—Howard S. Bokee, 122 W. Baltimore St. 
Philadelphia—Harry M. Bortz, 406 Van Dam Bldg. 
Dallas, Tex.—Fred Kline, Sante Fe Bldg. 

San Francisco—Pacific Housewares Co. 

St. Louis—C. C. Mayer, 3829 Cottage Ave. 


ieee 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
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You can see the leading 
pottery lines in one building 


The Fifth Avenue Building offers this 
great convenience to out-of-town buyers. 
Here you can see many of the leading glass 
and crockery lines. Here, in one building, 
you can select your stock for the entire 
season. ‘This centralization of buying op- 
portunities combined with the unusual con- 
venience of location brings to The Fifth 
Avenue Building the great bulk of out-of- 
town buyers. 


Two elevated lines are within two blocks. 
There is a subway entrance in the building. 
Also two restaurants. Convenient to rail 
and steamship terminals. Close to leading 
hotels and theatres. Surface lines and busses 
pass the door. 


e FIFTH AVENUE. 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


The Directory 


China and EKarthenware ron 
American Clay Products Company........ 2144 
Fraunfelter China Company............. 1175 
CROTATUGT sae POUCOUL 5.5. - cays icp s w-2: 1 ebonstes ile: ato.0 1167 
Gray. Company, Horace C...........-.5. 310 
al otterye: Co. f As MBs ic). /</ausizys suave a aye 214 
Iroquois China Company................ 317 
Jackson Vitrified China Company....... 319 
Knowles, Taylor & Knowles Com any.... 614 
Lowry Pottery Company, F. S........... 319 
Mayer China: COMpany. ...cs.c0c cece «crete 614 
Mellvain & Company, W. G............- 615 
Nagoya (Seltosho, Ltd... 05 cece nes ose 512 
National China Company........0..0..... 317 
Salem China Company........... Ground Floor 
Sherwood Brothers Company............. 614 
SKGLOM Ap L OO OPICK. cis clere mere Galernions oottel ect 614 
Smith Ceramic Studios, Inc............ 1112 
Southern” Poftfertes: Inch wos. cnc csen ss 310 
Steubenville Pottery Company........... 615 
PAV LOL Creel cre a oiie arekcperste wes svenc AMS GUS aoe a 208 
Vaile and YOUne Foro ceccwsis eee wed dames 319 
Weller Company, The S. A.............. 208 
West End Pottery Company............. 310 
Zanesville Stoneware Company........... 615 
Illuminating Glassware oe 
Gill Glass Company . 5 dec. ccescsale cess see 513 
Gleason-Tiebout Glass Company......... 1419 
Jefferson Glass Company.............-.. 356 
Opalux Company, “Phe. ws. se cc ee ope e oie 1419 
’ 1 Room 
Glassware oe 
Beaver Valley Glass Company........... 614 
Belmont Tumbler Co., The... hich py OLD: 
Borchert Company, The A. C 615 
Brisbois, Ine:, Victor....... 208 
Cederborg Company, N. QO... 310 
Co-operative Flint Glass Compan) 310 
Coshocton Glass Corporation, The. 319 
Diamond Glassware Company.... 614 
Dunean & Miller Glass Company, Tl 232 
Economy Glass Company........... 317 
Enterprise Glass Company.... 319 
Fenton Art Glass Company.... meee Oo Le 
Hischer Cut Glass Company............. 319 
Fry Glass Company, H. C. (Oven Glas3). 614 
Hazel-Atlas Glass Company.............. 415 
Helsey S_ Company, “Al Boies)... sack 358 
Mull) Pottery Company, Al Bisa os. cces 214 
Indiana Glass “Company << occ ccjence ec o.00e 310 
Jefferson ‘Glass: Company... i. 25. ccs 356 
Jenkins Glass Company, D. C........... 206 
Jennings Silver Company, Inc.......... 511 
SRSBIOD IME UREN L Siered nye artes ss. Steins) daca) esa tie rere 232 
Libbey Glass Manufacturing Company... 258 
Lotus: Glass: Company, The.............% 208 
Marion Glass Manufacturing Company, 
NPIL aparceerittsve =tooal's Bie vs acreage Since. s/euhis trees 310 
Marsden Glass Works, Inc., J. E........ 1000 
Mcllvain & Company, Wm, G........... 615 
MeKeo: Giwsi) ‘Company s\s0.050 sucsece eee 206 
Mound City Glass Company............. 206 
New Cumberland Glass Company........ 319 
New Martinsville Glass Manufacturing Co. 614 
Omega Cut Tumbler Works.............. 615 
Paden City Glass Company. ..0.. cele es 317 
Phillips: Glass Companys. fos< 0.0 ecu ne 310 
SIGH tee WI. SEE Soha ciclo: erai cls slaieie clefaranen 256 
SCION TOC OPICK Ae vies ccuerr: aa:e ate slsis-geioiee 614 
Smith Ceramic Studios, Inc............. 1112 
Sterling -Gilass, ‘Companys «2002 ¢caie ote 310 
Stewart Glass Company, The............. 319 
SWIMGeMM SSrOMiers > ely. uae sce eels « xjeacestes 1260 
Gite | Glass PO WWOLkSs 2.5 vic esncte e acts x nats 614 
VaU SRG VOUS. vise eave wocnanenaqesis 319 
West End Pottery Company............ 310 
Westmoreland Glass Company............ 310 
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e CASTOR SHAPE. 


8) WS Georce Porteryo 


East Palestine, Ohio. 


March 4, 1926 CROCKERY AND GLASS JOURNAL 


RTE 477 


“cere 


She BuACK 
=" KNIGHT 


announces his emissaries are 
now travelling with a notable 
collection of new decorations 
in fine plates, dinnerware and 


glass. 


He will be glad to put you 
in touch with the envoy in 
your district, if you will but 


write. 


104 Fifth Averue : Rea York 
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losely resemblin 
the artistic © 
hand~made Peasant 
Ware of Italy after 
which tt ts patterned 


in the new tooled madels 
offers a line of striking 
novelty and distinctive 
beauty at avery mod 
erate price. It comprises 
o wide assortment of 
pleasing shapes inBlue 
Green and Yellow. 


Sf; T3uc. 
harles Ha ll , 
New Dork City 
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With huge proportions the architectv 
develops grandeur. With daintiness of 
form and decoration “he potter expresses 
elegance. By each is beauty and the ful- 
filment of art created. 


Che Edwin D. Knowles China Companys 
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Our full import and 
stock lines for 1926 
are now ready and 
we cordially invite 
your inspection at 
our headquarters in 
Nie w Y. og k- or 
through our “travel- 
lers who are now 
“on the road.” Drop 
us a line and they 
will get in touch with 
you. 


Astounding Value 


Length 28 inches - Height 25 inches 
10 inches wide over all 


The Demand for Ship Models is Great 


be 
We illustrate, and offer for immediate delivery, an authentic replica of Columbus’s flagship, } 
“The Santa Maria.” 


Well made and attractively finished in natural colors. ny 
For size, workmanship and fine appearance it is one of the outstanding values of the season. 


Each model packed in a strong carton. Write us at once for prices on these quick profit 
makers. : 


Lazarus -& Rosenfeld, Inc. 
98-100 Fifth Ave. . New York 


a 
» 
me 
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me majestic 


Beautiful Decorations 


WHITEY BODY 


BOSTON OFFICE 
Chase & Francis 
122 Pearl St. 
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Three 
Very Snappy Items 


That will liven up your stock 


All made in the very 


Fascinating Colors 
of the 


Latest Vogue 
Amber, Green, Blue 
Amethyst and Crystal 


No. 10. Smoker Set, consisting of 
Cigarette Box, holding 30 cigarettes, 
two small Ash Trays and a large Tray 
on which they stand. Packed 5 doz. 
sets in a barrel. 


No. 20. Ash Tray (patented). Abso- 
lutely new, expressly designed for 
pipe smokers. Has a very convenient 
pipe rest on one side and all the latest 
Ash Tray improvements, cigarette 
snuffers, cigar holders, positions for 
both box and paper safety matches. 


A Good 50c Retailer 


showing excellent profit. 


No. 10. 3 part Candy Box. Is7 inches 
and holds 114% lbs. Candy. This is 
made in all the above colors, and is 
also decorated with 


Beautiful Cuttings 
This is a $1.00 seller with a 
Most Satisfactory Profit 
Packed 414 dozen to a barrel. 


These and many other surprises await 
you at 


New Martinsville Glass Mfg. Co. | 


New Martinsville, W. Va. 
IRA M. CLARKE—General Manager 


March 4, 1926 CROCKERY AND GLASS JOURNAL Fifteen 


This advertisement is a reproduction of one of cour 
current series appearing in national magazines. 


With many new shapes and decorations, a full display 
of Hall’s Fireproof China Teapots is more than ever a 
producer of sales and profits. 

Write for prices 
Largest Manufacturers of Fireproof Cooking China in the World. 


HALL CHINA COMPANY 


East LIVERPOOL, OHI0o 
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ATHENA 


Latest Pope-Gosser Creation 
Complete New Shape Combining 


ART INDIVIDUALITY OTIETEY 
Now on Display 
Ira A. Jones Co. Phillips, Thistle & Smith Ed. F. Bokee 
Chicago, Ill. 1107 Broadway, New York, N. Y. Baltimore, Md. 


New York and Eastern Representatives. 


Himmelstern Brothers 
San Francisco Seattle Los Angeles 


Factory and Main Office—COSHOCTON, OHIO 


The Pope-Gosser China Company 


Specializing in High Quality Light W eight 
Dinner Ware for over Twenty Years 


Se a a te a a pk AE, Pe ie ee ee nS io ee a SOP Se ce or 
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Commanding orders of 
the day 


Notice to Commanding Officers 
Ahrenfteldt Line 


takes Central Position: 


Flanked on the right by 


HAMPTON IVORY 


Position re-enforced by 


AULD HEATHER 


Detached Positions 


CROW NFORD 


DE SIMONE 


This is how our 


1926 EXHIBIT 


appeals to those who have already viewed it. 


Headquarters: 


HERMAN C. KUPPER, Inc. 
39-41 West 23rd Street 
New York 


ROOT OTTO TOTO 
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Style Number 1212/23 Style Number 1212/28 
$31.87 per doz. $28.97 per doz. 
on import. on import. 


ROYAL SCHWARZBURG SERVICE PLATES 


A beautiful collection of 
gorgeous raised enamel effects 


Polished and gilded feet 


Prices surprisingly moderate 


In stock and on import 


ee ie eae cat ae SE 


SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 
Style Number 1212/30 Style Number 1212/25 
$28.97 per doz. $31.87 per doz. 

on import. on import. 


119 FIFTH AVENUE, 
AT 19th STREET, 
NEW YORK CITY. 
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Three of the Best Lines on : 
the Market “ 


OHEMIAS BEST LIN : 
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SCONES 
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SCHREIBERS 


__ TABLEWARE 


Absolutely Guaranteed Iris a Specialty oe 


TIRSCHENREUTH 


ahs 
om 
af 
i 
Bavarian China Dinnerware 3 
OLD ABBEY WARE * 
Ivory Body Dinnerware with 3 
Underglaze Decorations A 

is 

aS 

as 

as 


PAUL A. STRAUB & CO. “ 
Sole agents for the Umited States and Canada ok 


105-107 Fifth Avenue, at 18th Street, New York A % 
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HERE IS AN IDEA WHAT WE 
HAVE TO OFFER THIS YEAR 


L’UNION CERAMIQUE— 


A French dinnerware factory that has come back strong and now ranks 
with the leaders. Some of our shapes and decorations are unbeatable, 
they tell us. 


PORZELLANFABRIK TETTAU (Royal Bayreuth)— | 


Those of our friends who have seen the line from this factory they are 
offering this year have complimented us on making a representation the 
first complete one ever shown in the United States, and have backed their 
praise with orders. 


MYOTT, SON & CO.— 


Right up to the minute are the products of this progressive English pottery. 
The rich “Nelson Ivory” is second to none. Shapes are pleasing and at- 
tractive, and the decorations right up to the minute. 


JUSTIN THARAUD, INc. 


24 West 23rd Street, New York 


Can a pattern be modern French 
and old Persian at the same time? 


It can if it comes from 


MYOTT, SON & CO. 


and is the 


“BAGDAD” 


“NELSON IVORY” 


Here is a charming design that is 
absolutely up-to-date and Frenchy 
and yet has about it a suggestion of 
the old Persian. It sells on Sigime 


JUSTIN THARAUD, Inc. 


_ SOLE AGENTS 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150 
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CHINESE PORCELAINS 


Black and Gold Chinese 
Porcelain Lamp _ Bases, 
with or without mount- 
ings. Also Cloisonne, Five 
Color Crackle, Mirror 
Black, Powder Blue, Nat- 
ural Crackle, Turquoise 
Blue. 


DINNERWARE 
VASES 
PORCELAIN 
POTTERY 
NOVELTIES 
BASKETS 
LACQUER 
TEAKWOOD 
RATTAN 


see 4 wt 


An exceptionally large exhibit of vases of all 
sizes and shapes. 


Soy Kee & Co. 


87-89 FIFTH AVENUE, NEW YORK CITY 
(Between 16th and 17th Streets) 


Permanent Display; Bush Terminal Sales Bidg., 130 W. 42nd St. 


Twenty-two CROCKERY AND GLASS JOURNAL March 4, 192 


WI 


xO 
\ 


Crystal 
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All the leading -China and Glase~ Ketail 
stores in the US: Aware orderinown Gor 
CRYSTAL for the earliest possible delivery. 


We are showing the greatest line of this 


beautiful glassware made by. the “world 


famous 


Our Import Samples Consist of 
25 different shapes | 
300 styles of decorations : 


We Carry in Stock 
12 patterns ready to ship now 


Fashion has decreed that ROCK CRYSTAL 
is now the vogue, may we help you to make 
a selection of good patterns? 


SK 

SN 

Ss 
SS 


QR 


Sq. 


cl. Venon, Inc. : 
104 Fifth eee | 
New York : 
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Shape No. 360 


The Shape illustrated above represents a 


COM bINATION Of QUALITY 
AND STYLE 


and 


costs no more than any other plain every 
day shape. 


Made by 
LORENZ HUTSCHENREUTHER A. G. SELB/BAVARIA 


Import and Stock 


Vi B. Tomby & Company 
20 West 23d Street 


ie New York 
: v7 % 
Hp American Representatives : 
Lky Ye 
Dr, EN Se aie: 7 HN 
TOIONA AIA TAI IarOlarAIaloloolalnlalolololaiajalotalsiatalnlaatstalntalsinininoraratatatc falbioiataloloialnlaiotararntotaratarorarafaraiarararataaio| 
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Vost Dose 


Importers 


14 West 23rd St. New York 


- i. ne 4 


Sa © 


A Section of the Main Floor of Our Show-Room 


Lines For 1926 Ready For Inspection 
We desire to call attention of visiting buyers to the many 
new things we have to show in 


French China and English Earthenware 
The array includes New Shapes and Styles of Dinnerware, 


Fancy Wares and Rich Goods 


A visit to our showroom 
would be to your advantage. 


TELEPHONE ne 
GRAMERCY 4887 sop’. ee 


LAMM LL@CA 
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Smith-Phillips 
Product 
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The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


| Smith-Phillips China Co. 


ia East Liverpool, Ohio | 


J. W. Mackey, Manager of Sales 
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oY NOTHER decoration named after a famous 4 
“ chateau of France. Like its namesake, it is % 
Se : . : OF 
ae simpler than others of this group, but quite as | 
ae . 5 : 1S 
“s attractive. A beautifully designed border of yellow, “ 
s blue and black, broken at regular intervals with a 
? . . Ms 
we panels of flowers. In the center of each piece, is a 4 
x brilliant flower rosette. The edges are finished with * 
* gold and the rims with a delicate shade of ivory that * 
“ adds to its rich appearance. % 
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ficult to The need of more and better fac- “Why don’t we have these vital figures? The answer 


tain Business tual data in modern business man- 
ta agement, to the lack of which many 
of the “ups and downs” of busi- 
sare attributed, is emphasized in a bulletin issued by 
eJepartment of Manufacture of the Chamber of Com- 
ve of the United States. 
‘nee the recent court decisions on the subject, it 1s 
id, many trade associations have gone into this work 
nerming which much information has been gathered 
1¢ National Chamber and will be made available upon 
st. 
“rade associations,” says the bulletin, “can render to 
= members no more valuable service than perfecting 
= methods of gathering, compiling and reporting to 
= and making available to the Government and pub- 
, urrent figures which will give a composite picture of 
4 is going on in the industry. It is on the basis of 
¢ facts that not only the producer, distributor and 
himer may act intelligently but also that the Secretary 
ommerce is enabled to report the trends of industry 
chusiness. 
“The peaks and valleys of supply and demand in com- 
ity markets—sometimes called the ‘ups and downs’ in 
Siess—are due in no small degree to lack of depend- 
lfigures to guide or influence judgment in the individ- 
legulation of production and distribution. Individual 
rs in estimating or guessing as to production, ship- 
is, stocks, etc., in the aggregate often culminate in 
€production and the stagnation of distribution in many 
i to the great loss and detriment of all concerned. 
naployment and market demoralization are some of 
© by-products. 


is, we do, in a number of outstanding and successful lines 
which appreciate their value, but with the remainder the 
chief reason is the unwillingness of business to give up 
its figures because it has not fully realized the value and 
use of statistics in business management. 


King Coal’s The onslaught on “old King Coal” 
Shaky 
Throne 


carried on in many countries by the 
development of hydro-electric pro- 
jects has assumed such proportions 
that Basil Miles, American Commissioner to the Inter- 
national Chamber of Commerce, raises the question, in 
his review of world conditions, whether the old monarch’s 
throne is not becoming a trifle unstable. 

“Tn Italy,” says Mr. Miles, “the general recovery seems 
to be progressing and continues to be accompanied by 
plans for replacing coal imports—which in a purely econo- 
mic sense, are so expensive—by the development of hydro- 
electric power. The same process seems to be fostered in 


Switzerland and in Austria is considered so important as 
to justify the creation of a budget deficit in order to pro- 


vide funds for hydro-electric developments which will 
profit the country in the future. This tendency leads to 
the natural inquiry whether King Coal has not had his 
day. If this be the case, the country principally concerned 


will be Great Britain, much of whose foreign trade has 
been based upon the profitable export of coal. But other 


countries, too, will be affected, and this feature may well 
prove henceforth one of growing international importance. 
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Department Stores Show Huge Totals for 192 


T is generally accepted in the retail circles that the 
year 1925 was another banner one for the big stores 


of the country. Leading factors in the merchandis- 

ing world are speculating what final and completed state- 
ments of profits and volume will show when announced. 

“There has been a marked trend in recent years,” de- 

clares the Wall Street Journal, 

field, as well as in industry, toward mergers and combin- 


“in the department-store 


ations, which increase buying power and give the advan- 
tages of centralized management. Department stores 
have also made important 
progress in  systematizing 
their business. Instead of 
the more or less haphazard 
methods of the retailer ten 
years ago, the modern de- 
partment store has a system 
of budgeting and accounting 
which enables the chief ex- 
ecutive to tell at a glance the 
percentage of profit, adver- 
tising expense, overhead ex- 
pense and rate of turnover 
of every class of merchan- serve Districts. 
dise. 

SAS tasyresult, danger ‘ot 
piling up unsalable inven- 
tories is reduced to a mini- 
mum, fast-moving profitable 
merchandise given the pro- 
portion of advertising and the prominence in store loca- 
tion it deserves, and the slow-moving unprofitable lines 
relegated to the background. In recent years merchan- 
dising has been developed into a highly exact science. Re- 
sults are consequently much more certain than in the old 
days. 

“The great stores take pride in carrying on their busi- 
ness with as small an inventory and as rapid a turnover as 
is physically possible, making every dollar of investment 
work for profit. 

‘“\ number of the great stores of the country whose 
securities are not in the hands of the investing public 
keep their sales figures as secret as possible so that exact 
figures are not available. The largest single store in the 
country is Marshal! Field & Co., of Chicago, with an an- 


nual volume of about $80,0000,000. 


Macy’s GROWING Fast 

“R. H. Macy & Co., New York’s great cash store, has 
been making phenomenol gains in sales volume in recent 
years now that its business is no longer restricted by the 
old building. Sales in 1924 were $56,000,000 and it is 
estimated that close to $65,000,000 in volume will be 
shown for the year ended January 31, 1926. Sales vol- 
ume in 1920 was $35,828,515, indicating a growth of 
nearly 100 per cent. in six vears. 
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January China and Glass Sales Increase 


Although retail sales 
from the large seasonable volume in December, 
the sale of china and glassware showed an in- 
crease of more than ten percent. 
January, 1925, however, retail sales were larger 
at all classes of stores reporting to the Federal 
Reserve System. Department store sales were 
four percent larger than in January of last year 
and increases occured in nearly all Federal Re- 


The largest increase was in the Boston district, 
where it amounted to thirteen percent, while sales 
in Cleveland, Dallas, and San Francisco were but 
slightly larger than in January, 1925. 


“Volume of other great stores in the country may 
estimated about as follows: 


John’ Wanamaker & Co. Phila... - seen eee ea $48,000, 
B, Altman & Co., New! York). ...3......4.0 een 45,000. 
Strawbridge & Clothier, Phila. 25) .ace eee 42,000, 
Bamberger & Co., Newark, N. ].>..:0e2.0 0 ee 35,000, 
John, Wanamaker;’& Go., N. Y...:s 2220 sense 35,000, 
Fair, Chicago. «(Krese@€) 34 .0i0 2. alc eine 27,000, 
Frankl Simon, New York. )....c 70s eee 23,000,( 
Bloommedale’ Bros, New York: 22.0.0) sar eee 22,000, 
Hamburger, Los Angeles... ....:..5 1) ?eune seen 20,000, 
Lord & Taylor, New York: .: 0.25520 18,000, 
Stern Bros., New York... 2... 20. «++ +9 7 18,000, 


“Gimbel Brothers is the largest department store ch: 
in the country, with an < 
nual sales volume, includi 
the newly purchased Kai 
man & Baer store in Pit 
burgh, that may run as hi 
as $130,000,000 for 19; 
This is allowing an annu 
business of about $15,00 
000 for the new Saks-Fi: 
Avenue store, which is ji 
getting into its stride. T! 
store was opened in Septe 
ber, 1924, and last year w 
its first full year of ope! 
tion. It should reach a w 
ume of around $18,000,0 
within the next year or 
“Gimbel had a total v 
ume of $102,110,000 | 
1924. Figures for the || 
dividual stores are not available, but volume may | 
roughly divided among the five stores in the system 
follows: Gimbel, New York, $35,000,000; Gimbel, Phi 
delphia, $35,000,000; Gimbel, Milwaukee, $15,000,00 
and the remaining $17,000,000 divided between the t)| 
Saks stores in New York. Gimbel is building a $ 
000,000 addition to its Philadelphia store which will ha. 
an important effect on volume. | 
“Associated Dry Goods Corporation has been stead’ 
building up the volume and cash position of its stores a’ 
in 1925 has had the best year in its history. Volume Ww 
probably somewhat over $80,0000,000 last year and ear 
ings are estimated at between $5 and $5.50 a share ont 
599,400 shares of new stock outstanding, equivalent | 
between $20 and $22 a share on the old stock, which w 
split four for one. Dry Goods had $8,000,000 cash at t 
end of 1924, making it the strongest of all departme 
store systems in cash position, although it is the thi 
in size. This cash surplus is more than enough to pt 
mit the purchase of another store, but so far the mamiag 
ment has shown no inclination to expand. 


in January declined 


Compared with 


) May Stores INCREASE 


“May Department Stores had a volume of $89,000, 0 


in 1924 and should show a comfortable increase ovet th 


for 1925, with an equivalent increase in earnings on " 


common stock. 


i! 
| 
i 


| 
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“National Department Stores had a volume of $74.- 
$8,000 in 1924 and earned $4.22 a share on its 500,000 
ares of common. A somewhat better showing is ex- 
cted for 1925. 

The following table shows the comparative positions of 
e most important department store systems: 


Associated 


: Dry Goods May 

US es Ca $82,000,000 $92,000,000 
OS. oe. Se 78,000,000 89,932,915 
a ENS ae 76,900,000 90,997,655 
eta. snc fs wd seas oo ore 73,500,000 61,685,253 
ET en rr 4,262,864 4,909,608 
GE re 3,395,407 6,680,543 
LE ee 19.77 10.64 
0 OGY 17.85 12.09 
MMMMOPEESTOUCS ©... cs ck pete cena 8 6 
. Macy Gimbel 

LES OS 2 $65,000,000 $130,000,000 
6 DE er 56,369,795  102,110.802 
RR os ke cs vai ces Ban 51,232,360 101,544,467 
oc ce ass pare cen 49,615,229 72,664,768 
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nmgs, 1923 


3,005,698 
3,337,887 


5,482,363 
7,378,046 


UES 6.70) 7.03 
a 7.58 10.37 
i. SD Gate 1 6 
‘Estimated. 


“Earnings shown for Associated Dry Goods are on 
9,500 shares old stock, split four for one. 
‘May acquired the Hamburger store in Los Angeles in 
23, accounting largely for the gain in sales that year. 
icline in earnings in 1924 was mainly due to expense 
‘l loss of business in adding to this store. 


‘tries Pouring in for Peter Potter’s Musical 
Glass Rim Contest—Open to Trade 


There are those among we mortals who can render sweet 

ul weird sounds from glasses after they have been turned 
ttoms up,” but to Charles Wold, of Newark, goes 
I distinction of rendering wondrous tones of harmony 
tm his remarkable collection of musical glasses with 
xtoms down which he has collected from all corners of 
t globe. His instrument consists of 52 glasses of all 
if colors and sizes and each regulated to a note of the 

e. Mr. Wold has played some wondrous sweet music 
1 has enthralled radio fans all over the country. He 
lys this unique instrument by wetting his fingers and 
ubing them on the rim of the glasses. From this it 
ny be seen that he is the antithesis of those who wet 
h edg of their lips with rims of the glasses, although 
Hresult is somewhat similar. Both produce music. 

’y touching the glasses with his fingers Mr. Wold 
mgs forth the “End of a Perfect Day,” while by touch- 
n the edge of the lips with the glasses some bring forth 
‘weet Adeline.” Mr. Wold also plays “Tea for Two,” 
vich goes much better in cups than glasses. Experts 
Osider “How Dry I Am” much more appropriate for 
lises as is the famous German “Drinking Song.” 

eter Potter of the Crockery AND GLAss JOURNAL is 
“ously considering conducting an open tournament for 
ht Music on Rims Championship of the trade. First 
Te will be a season ticket to the Aquarium. 

he following members of the trade are eligible for 
Ipetition ; Ira M. Clarke, New Martinsville Glass 


: 


; 


| 


Charles Wold of Newark, N. J., and his remarkable collection of 
musical glasses at Station WAHG. 


Manufacturing Co., New Martinsville, W. Va.; J. Cecil 
Fee and E. J. Schaub, Central Glass Works, Wheeling, 
W. Va.; O. S. Atterholt, Utility Glass Works, Lona- 
coning, Md.; Charles H. West, Westmoreland Glass Co., 
Grapeville, Pa.; Arthur J. Bennett, Cambridge Glass Co., 
Cambridge, O.; H. Wallace Thomas, the Diamond Glass- 
ware Coe Indiana, Pa. )e eM. Payne, Jr., Dunbar Flint 
Glass Corp., Dunbar, W. Va.; George Dougherty, Econ- 
omy Glass Co., Morgantown, W. Va.; W. A. B. Dalzell 
and C. B. Roe, Fostoria Glass Co., Moundsville, W. Va.; 
Ta@micisey mgr: iesey &'Co, Newark, 70.; TJ. 
Collins; Hocking Glass*Co.,*Lancaster, O.; C. W. Kerr, 
Huntington Tumbler Co., Huntington, W. Va.; Victor 
G. Wicke, Imperial Glass Co., Bellaire, O.; Frank W. 
Merry, Indiana Glass Co., Indiana, Pa. 

The songs to be rendered will be “Oh Promise Me” 
and “I May Be Gone For a Long, Long Time,” ‘Who 
Cares” and ‘‘Who Takes Care of the Caretaker’s Daugh- 
ter?” Hugo Gettem, the well-known forger, will serve 
as judge of “Oh Promise Me” and “I May Be Gone For 
a Long, Long Time.” Mr. Gettem is an authority on 
these. All in all an enjoyable time is anticipated for all. 

In order to make the contest a bit more interesting those 
entered will be asked to play ““God Save the King” on next 
St. Patrick’s Day. 

The survivors will be presented with special souvenirs 


consisting of crutches and arm slings. 


ARRY MAC KENZIE, who was for years with 
H the Hunt Glass Co., Corning, N. Y., and Jones, 

McDuffee & Stratton, Boston, has returned to 
reside permanently in New York. For the past two and 
a half years he has had a manufacturers’ agency business 
of his own in Los Angeles, Cal., but the climate did not 
appeal to him, so he has come back to the part of the 
country which is his home. He still has his home on Long 
Island. 


C. J. Howe, who runs the C. J. Howe Art Store in 
Elmira, N. Y., was quite busy in the market this week 
visiting the various displays of crockery and glass. 


Miss Irving, buyer for Sterling & Welch Co., Cleve- 
land, O., was an active purchaser during the week, visit- 
ing many of the agencies and gift and art display rooms. 


Guy Cooke left Leipzig this week after visiting the 
fair and is now on his way Eastward. He will arrive in 
New York in about two weeks. 


George Izen, who for thirty-five years has been crock- 
ery, glass and housefurnishing buyer for Meyer Bros., 
Paterson, N. J., has resigned and is about to open a store 
for himself on Broadway, Paterson, not far from his 
former employers. Mr. Izen will be in the market dur- 
ing the next few weeks looking for goods to stock up his 
new store. 


Ernest Wade, of Horton & Wade, Inc., Albany, N. Y., 
hotel supply merchants, has sold out his interest to Mr. 
Horton and will lead the life of a retired gentleman. His 
first trip will take him to Florida where he will enjoy 
a rest before taking in the Mediterranean and European 
cities of interest. 


_ Percy S. Straus presided at a dinner given recently in 
the grill of the R. H. Macy & Co., Inc., store when 150 
employees of the firm were given $40,000 in bonuses. 
This annual bonus is awarded to section managers and 
floor superintendents for effecting savings in the cost of 
operation. Charles O. Winship, superintendent of the 
street floor, received $862. 


The W. T. Grant Company, operators of a chain of 5- 
cent to $1 stores throughout the country, will open five 
more units within the next two months at Quincy, II1.; 
Kingston, N. Y.; Marlboro, Mass.; New Haven, Conn., 
and Cleveland, O. 
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Robert Beardsley, formerly with the United States 
Glass Co., and before that with Malone & Nicholson, ha: 
been appointed inside salesman with a portion of the Met- 
ropolitan district under his care for Horace C. Gray Co.. 
in the Fifth Ave, Building. 


Hugh Thistle, Charles H. Phillips, Jr. and Mrs. Phillips 
returned to New York last Monday from Morgantown, 
W. Va., where they went to attend the funeral of Mrs. 
Chas. F. Boehler, wife of the president of the Seneca 
Glass Co., who died on February 25, as the result of a 
nervous breakdown. Ira Jones, who is the Chicago repre- 
sentative for the Seneca line, was also present at the 
funeral. 


Frank Primrose, formerly with B. Tomby & .Co., and 
Wm. G. Mueller, Inc., has been engaged by the Fred C. 
Reimer Co. to travel with the concern’s line through the 
East and South. 


Harry J. Godfrey, traveler for Geo. C. Kindt & Co., 
spent last week displaying his line at Young’s Hotel, Bos- 
ton. This week he is making points through the middle’ 
West, expecting to reach Chicago, April 1, to take charge| 
of the concern’s exhibit during the toy fair at the Palmer 
House. Charles Giambalvo, another member of the firm’s) 
traveling staff, leaves on Saturday for a trip through) 


Southern territory. | 


Carl Wedekind, for the past eight years manager and 
part owner of the New York Racket Store, Middletown, 
O., has recently taken over the entire stock of the concern. 
Mr. Wedekind announces that he will add complete lines 
of high grade china and glassware. 


Lady Mosley to Visit U. S. Potteries 


Lady Cynthia Mosley, wealthy British noblewoman, 
who recently arrived in the United States with her hus 
band, Sir Oswald Mosley, member of the British Parlia- 
ment, planned to visit the East Liverpool and Trenton 
pottery districts this week. A survey of the plants of the | 
Homer Laughlin China Co., at Newell, had been ar ranged | 
for the distinguished party. The object of the Hast 
Liverpool and Trenton visit was for the purpose of ob-| 
serving industrial conditions as they have to do with the 

sottery industry in the United States. A close study of 
social and labor conditions in the industry is proposed by 
Lady Mosley. 
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Geo. S. Brush Bowls Over Audience in Radio 
Debut 


| George S. Brush made his radio debut at Station 
<DKA recently, where he broadcasted music produced on 
some of the Brush Pottery Co.’s bowls. As the bewitch- 
ing strains of harmony came clearly over the radio the 
vast unseen audience was literally bowled over. 

| The idea originated at the Pittsburgh exhibit, where 
the company had its wares on display. Some musically 
inclined members of the staff picked out two complete and 
perfect scales and after experimenting a bit managed to 
pound out a tune with small hammers. 


And here’s how it’s done—Members of KDKA’S staff 
demonstrating How George Does It. 


The results were startling! When a soft light note was 
‘equired Mr. Brush pounded away daintily on a bowl used 
‘or beating the whites of eggs. When a low heavy note 
vas required a bowl used for mixing dough for pie crust 
vas knocked out. This proved very effective for such 
renditions as “Rocked in the Cradle of the Deep”, in 
vhich the note do is frequently used. When a Swiss 
*odling song was played a cheese bow] was used. 
| Mr. Brush was ably assisted by Frank H. Vaughn, who 
dlayed “Somebody Stole My Gal Away” with “Dandy- 
uine’ Famous Yellow Bowls. This was followed by “I 
\in’t Had No Lovin’ Yet” with “Nurock” Baking Dishes 
y George Brush and especially dedicated to henpecked 
tusbands of Pittsburgh. The concert closed with “All 
\lone” on a custard cup. 
| The one difficulty arising as a result of Messrs 
nd Vaughn’s radio broadcasting is the increase in mar- 
al strife among married couples. Pittsburgh police 
} 


| 


. Brush 


report that several cases have developed where housewives 
have discovered the theft of bowls from the kitchen. In- 
vestigation has resulted in hubby being discovered trying 
to emulate Mr. Brush and Mr. Vaughn. 

The housewifes have been so touched by their hus- 
bands’ efforts that they give the bowls to them—by throw- 
ing ‘em. Messrs. Brush and Vaughn are pleased to be 
known as the Kings of Bowl Broadcasting, but they have 


no desire to be crowned as such. 


George and Canonsburg Lease Salesroom 


On their recent visit to New York, W. C. George. nres- 
ident of the W. S. George Pottery Co., East Palestine, 
O. and Willard C. George, president of the Canonsburg 
Pottery Co., Canonsburg, Pa., closed negotiations for the 
lease of the third floor of the building at 18 West 23rd 
St., which these important and well known factories will 
occupy as a New York office and salesroom May 1. 

Until May 1, S. H. Slobodkin, New York manager for 
these concerns, will continue to occupy their present of- 
fice and salesroom at 7 West 22nd St., where they have 
been located for several years past. 

In their new quarters on 23rd Street, these concerns 
will have as central a location as is possible to have. It is 
just a few steps off Fifth Avenue and in the midst of the 
best known concerns in the china and glassware trade, and 
from a point of convenience for the buyer could not be 
improved upon. 

In their new premises they will have as neighbors in 
the same building the Chin-Jap Co., importers of Oriental 
goods, the Roseville Pottery Co., art and utilitarian pot- 
tery and the Crucet Mfg. Co., lamp manufacturers, all 
firms of highest standing in their respective lines. 


American Buyers Active At Leipzig Fair 

Exhibitors at the Leipzig Fair have been pleasantly 
surprised by the unexpectedly large participation of for- 
eigners in the activities of the fair. The foreigners who 
have already arrived include many Americans, and it is 
noted that most of the Americans have become purchasers 
in considerable amounts. 

It is estimated that the visitors from other countries 
include 1,300 from Great Britain, 500 from Switzerland, 
800 from the Netherlands, 300 from France, 500 from 
Sweden, 500 from Hungary and 3,000 from Czecho- 
Slovakia, 

The foreign automobile exhibits, particularly those from 
the United States, are attracting much attention. 

The Technical Fair has received rather more attention 
than the general exhibitions, particularly on the part of the 
The German consumers have bought 
electric utensils 


German people. 
liberally of the offerings of machinery, 
and technical instruments. 

In the general section of the fair, however, business is 
spotty, with good buying in some special branches, but 
with poor demand in others. The depressed currencies of 
France and Belgium are recognized as factors that must 


be taken into account, especially in the textile sections. 


GLASS FACTORY ACTIVITIES 
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Glass Business in Good Condition 


HE general situation in the flint glass business con- 
tinues to hold good, according to the view of manu- 
facturers. New business is in rather active receipt, 

and production of factories is declared to be on a normal 
basis. Department stores continue to be active in the 
market by placing orders with road salesmen and also 
forwarding specifications direct, and jobbers have also 
been placing orders for immediate delivery. 

Demand for blown and stemware is seasonable, and all 
plants in this production are operating steadily, with much 
advance business on the order files. Both jobbers and de- 
partment stores have been anticipating future requirements 
on this line, the decorated lines seemingly having the 
heaviest demand. 

Colored glassware is continuing in active demand. De- 
partment stores and gift shop owners have been large 
buyers of this line, but jobbers and mail order houses 
have also been forwarding rather liberal specifications 
also. It does appear that the colored glass line will have 
a steady sale throughout the year. While some are of the 
opinion that the line is a fad, yet the demand for the entire 
line with all producers is steady, and indications are that 
it will continue so throughout the year. 

Tableware is in only fair demand, and manufacturers 
do not look for any increased business on this line. In 
fact, the trade at this time appears to be running strong 
to the specialty lines, and the manufacturers are showing 
interest in creating that one special line that is exclusive. 

All salesmen are now on the road, and all new lines are 
being displayed by resident agencies and. sample rooms. 
Manufacturers are in daily receipt of new business from 


these selling sources. 


Davies Glass Co. Brings $63,350 


The plant of the Davies Glass Mfg. Co., Martins Ferry, 
O., which concern went into bankruptcy over a year ago by 
filing a petition in the United States District Court at Co- 
lumbus, O., was sold at Sheriff’s sale a few days ago for 
$63,350, the purchaser being Myron E. Cole of Martins 
Ferry. The factory was not in operation very long until 
it met with financial difficulties, and then production was 
suspended. This plant was erected on the site of the for- 
mer Haskins Glass Co., at Martins Ferry, and was mod- 
ernly equipped. A general line of ware was to be pro- 
duced, and at one time it did appear as if the company 
would show advances, this being when the factory was 
under the management of Ira Clark, of the New Martins- 
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ville Glass Co. Mr. Clark retired from the managemen 
of the factory, and soon afterwards operations were sus 
pended. 


Following the adjustment of the fire loss at the plant o: 
the Sheffield Glass Co., at Sheffield, Pa., the company im 
mediately announced plans for the rebuilding of the fac. 
tory. It is likely that three months will be required to re. 
place the destroyed buildings and production be resumed. 


Additional machinery is to be installed at once in thi 
factory of the Duquesne Glass Co.’s plant at New Mar. 
tinsville, W. Va. This additional equipment will give the 
company a greater production and enable it to care for ; 
larger volume of business. 


Phoenix Glass Co. to Center Business at 
Monaca 


The Phoenix Glass Co., with offices at Pittsburgh and ti 
New York City, proposes to concentrate all of its office 
business at Monaca, Pa., where the factory is located 
This plan follows the purchase by this interest of the for: 
mer Monaca Hotel property, which is to be immediatel; 
remodelled to meet the requirements of the company, The 
Pittsburgh office has been located in the National Bank 
building at Ninth and Liberty avenues for many years 
where also a sample room has been maintained. By re: 
moving the commercial department to Monaca, there wil 
be a closer contact between the factory and office. 


: 


Ball Bros. Co. Improve New Plant 


At a cost of $65,000 the Ball Bros. Glass Co., Munee 
Ind., which recently acquired the business and properties 
of the Schram Glass Co., will improve its new plant at 
Huntington, W. Va. Considerable new equipment is to be 
installed, and a larger line will be produced at this plant| 


| 


after the improvement program has been completed. 


United States Glass Co. Production Active 


Factories of the United States Glass Co. continue 1| 
active production on all lines. There has been a heavy 
demand for the new line this interest presented during 
the January buying season, and numerous repeat orders| 
have been received from buyers for lines already received. 
Never before has this company shown such a variety of 
novelty glassware as has been listed this season. ‘The 
additions made in January have not only been placed on 
display in the Pittsburgh city sample rooms, but are also} 
being shown at all foreign sample rooms as well. 
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Weather Affects Retail Trade Conditions 


More or less dullness was experienced in retail trading 


here during the last week on account of weather condi- 
tions, according to managers of china and glass sections 
of local department stores. The movement at times was 
hardly seasonable. It was declared that the trade did not 
“come out” unless of necessity, and with sun shining last 
Saturday a decided spurt in sales was noticeable. 

Domestic dinnerware is in very good request, and glass- 
ware is having a seasonable demand, but running strong 
o necessities. The novelty line of glassware has not ex- 
yerienced the local demand that is bound to follow with 
he advent of spring. Department managers, however 
lave anticipated spring requirements in a rather liberal 


Carlsbad China 


Porcelain Union 
Carlsbad 
(Czecho-Slovakia) 


Factories at 


Fr eplitz and Kloesterle 


Leaders for the American market in 


Dinnerware and Fancy Goods 
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OUR -4DVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


| ROBERT RAWSTHORNE 
COMPANY 


| 

: ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
: PRODUCERS OF DISTINCTIVE ADVERTISING 
; 


: “*Pittsburgh’s Complete Advertising Service’ 
HEEREN BUILDING AT EIGHTH AND PBNN 
PITTSBURGH, PA. 
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manner, and all department stores here are looking for- 
ward to the most active season in years. This is due in 
the main to the activity of the steel industry in this sec- 
tion, which it is claimed is now operating to about 90 per 
cent of capacity. 


Store to Enlarge Business 
-At a cost of about $200,000 “The Famous” department 


store, McKeesport, Pa., plans to enlarge its place of busi- 
ness and add about 100,000 square feet additional to its 
store. The Famous also operates a store at Braddock, Pa.., 
the largest of its kind in both cities. Contract for the 
addition will be awarded within a few days. Both stores 
feature liberal lines of both dinnerware and glassware and 
housewares. 


Best Values in 


JARDINIERES & 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 
OR 


WRITE US 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


SS 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
Boston Chicago 
Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Phe Duncan & Miller Glass Co. 


Washington, Pa. 
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Kilns Lighted—Business Increases 


of generalware in the East Liverpool and adjoining 
RB districts has shown an increase during the last 

ECAUSE of moderating weather, kiln production 
week. Manufacturers were advised by natural gas dis- 
tributing agencies they were permitted to again light kilns 
and as a result many departments that were thrown into 
temporary idleness because of lack of fuel for kilns have 
resumed operation. At this writing, kilns are being fired 
under normal schedules. 

The receipt of new business continues steady with all 
manufacturers, so far as the generalware line is concerned. 
All salesmen are on the road, and considerable business 
is being received through that source. Mail orders are 
also declared to be steady, and all manufacturers have de- 
clared that order files are in such shape that steady oper- 
ations are assured for some time to come. However, there 
is no great rush and demand for merchandise like that 
which prevailed during the war period, but there is a 
steadiness to the situation which is very pleasing to all 
producers of dinnerware. 

The jobbing interests have also been forwarding some 
good business to the factory offices, and this is taken to in- 
dicate that stocks in the hands of this interest are also 
moving in a nominal manner. 

Large mail order houses are still active in the market, 
although the bulk of the first quarter’s business for these 
concerns was anticipated in specifications underwritten 
during January. 

Open stock dinnerware is in good demand, with the 
tendency of the trade leaning toward the higher priced 
patterns. As a matter of fact, popular priced patterns are 
moving in the usual way. 

Plain white is in moderate request, the jobbing interests 
at this time being the heaviest buyers of the line. 


John B. McDonald, manager of sales for the Knowles, 
Taylor & Knowles Co., has returned from Chicaro,wlie 
where he spent several weeks on business. J. C. Knowles, 
western salesman for this firm, was in Chicago at the same 


time. 


Price Disputes Settled by Arbitration 
At a joint meeting of the Western Standing Committee 
held in the parlors of the Potters’ Club here, a number of 
factory disputes relative to the making price of certain 
items included in new shapes were adjusted. When these 
shapes were presented, the manufacturers were of the 
opinion that many disputes would come up relative to the 
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making price of plates, teas and other items, but all of 
them are being referred to the Standing Committee for 
adjustment. The committee is composed of representa- 
tives from both sides, manufacturers and the National 
Brotherhood of Operative Potters. 


“Gloria” Dinner Shapes in Demand 


A very active demand is reported by the Knowles, Tay- 
lor & Knowles Co. for their new “Gloria” dinner shape in 
an ivory body. This line this season is being shown in 
conjunction with their “Coronado” shape which is presented 
in a white body, and shown for the first time in January, 
1925. On account of the demand for this new ivory body 
it is likely the Knowles, Taylor & Knowles Co. will later 
have an extra kiln production, although one plant is now 
featuring the “Gloria” shape and body exclusively. 


Sebring Streets Flooded 

While it is not unusual for flood reports to be sent out 
of East Liverpool, it is rarely that such a report comes out 
of Sebring, O., but such was the case Thursday, Feb. 
25th. Because of an unusual heavy rain, continuing almost 
the entire day, and with terrific winds prevailing, streets 
were flooded in Sebring, and outlying streams were run- 
ning out of their banks. Within a few hours after the) 
rain ceased to fall the community was again back to nor 
mal, but much inconvenience resulted during the heavy 
storm. No damage resulted to any of the potteries in 
Sebring because of the storm. | 


Homer Laughlin Features Five Dinner Shapes’ 


Perhaps no generalware pottery interest in the United! 
States or in any foreign country is producing as great va-/ 
riety of ware than that now being featured by the Homer) 
Laughlin China Co., of Newell, W. Va. The Laughlin 
Co. is featuring five different dinner shapes, three of 
which are in a white body and the fourth being an tvory, 
body. The “Yellowstone” dinnershape, the most recent) 
creation of this firm, is in an ivory body, while theit) 
“Kwaker” shape can be had in either ivory or white body./ 
The “Hudson”, “Empress” and “Republic” shape are 10) 
be had in a white bodv only. Then in addition to these 
different bodies and shapes the Laughlin Co. is also fea- 
turing a general line of hotel ware in half thick and double 
thick, and to close the list there is a line of toilet shapes: 
The variety of decorations on the dinner shapes is ad-| 
mitted to be the most extensive of any generalware plant 
in the country. 
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Pope-Gosser China Co. Line on Display 
The entire line of dinnerware of the Pope-Gosser China 
. of Coshocton, O., is now on display in six different 
play rooms, the feature of these displays being the new 
thena” dinnershape, which was shown for the first time 
January. The samp'e rooms where this line can be 
n are those of Himmelstern Bros., San Francisco and 
s Angeles, Cal., and also at Seattle, Wash.; Ira A. 
ves Co., Chicago, Ill.; Edwin F. Bokee, Baltimore, Md., 
lin the rooms of Phillips, Thistle & Smith, New York 
y. 


Frank Judge’s Prophecy Fulfilled 


‘We see no reason to change our opinion about business 
ditions as we expressed it last December, and we still 
intain, but more firmly so, that 1926 has every early 
ication of being a good year for business for all gen- 
lware pottery manufacturers,” declared Frank P. Judge, 
manager of sales for the National China Co., Saline- 
2,0. “New business in January was in active receipt, 
while the volume booked in February was not as large 
the preceding month, yet we have no reason to com- 
nm. March and April will also be good shipping months 
a us, and we are quite sure that the last three quarters 
he year will be equal to that of the first quarter.” 

‘he National plant is operating on a steady schedule 
the company is making a special feature this season of 
1ew “Rose Marie” dinner service. 


West End Pottery Gets New Business 
New business is in rather active receipt from all sec- 
5,” suggested Charles C. Ashbaugh of the West End 
ery Co. “There have been unusual weather cond!- 
3 confronting the retail distributors, and as a matter 
act there has not been the usual volume of buying at 
tl. With a little more sunshine and bright weather 
iour opinion that trade as a whole will take a decided 
it upward. However, general demand for dinnerware 
e find it is good, and we still hold the view that the 
rent year will be an active one in our line.” 


Minpro Feldspar is mined underground. 
This insures uninterrupted deliveries. 


Cedit managers of plants in this district report collec- 


1 very good, and the reason for this is found in the Products 


“that buying during January was steady. Then an- 
« feature is found in the fact that retail accounts con- 
ed in December were paid promptly in January, and Re 

stave the retailers ready cash to take care of their bills. 

Ictions during February were normal, it has been said, CHEMICALS 


furing January there was a steady discounting of all 


is, Minerals and Oxides 


Rports received here from the stoneware pottery dis- “Whe 


‘about Crooksville, O., indicate that demand for this ROESSLER SHASSLACHER CHEMICALCO. 


©; increasing with the advancing season. The general : 
©: said to be in steady request, and that production is 709 Sixth Ave., New York 


\ng gains. Yard stocks at some plants are reason- 
eavy, it is said, and because of this fact manufac- 
are in a position to make prompt shipments of all 
cations. 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 
Trenton San Francisco 


Income lax Department 


Conducted for THE CROCKERY AND GLAss JOURNAL 
By M. L. SeipMan 
Seidman & Setdman, Certified Public Accountants 


This is the seventeenth of a series of articles by Mr. Scidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 


be addressed to lum, c/o Seidman & Seidman, 41 Park Row, New York City. 


All communications must be 


signed by the inquirer, but no names will be disclosed in the published answers. 


T the time of this writing there is no such thing 

as the Revenue Act of 1926. However, the 

Treasury Department has just released the 1925 
income tax blank to be filed by individuals whose earned 
net incomes are not more than $5,000, and with that form 
it has a small yellow rider to the effect that “The Revenue 
Act of 1926 has now become a law.” 


Apparently the Treasury Department feels that there 
is no question at all but that the new law will not only 
soon be passed, but made applicable to 1925 returns as 
well. Fuhthermore, the Department has evidently con- 
cluded that it can definitely announce the new normal tax 
rates at this time. Since the Treasury Department has 
deemed it wise to release these blanks in advance of the 
passage of the law, a discussion as to how the blanks 
should be filled in ought not to be premature. 


The blank is known as form 1040A. It is to be used 
only by individuals whose earned net incomes are not 
more than $5,000, and even then, only when derived 
chiefly from salaries. Individuals engaged in a profes- 
sion or business or whose income consists largely of 
profits on securities or real estate operations are not to 
use this form, but a form known as 1040. The latter 
form has not vet been released and cannot be until the 
surtax rates applicable to 1925 returns are definitely 
known. Form 1040A is popularly known as the “small 
form” and form 1040 as the “large form.” 


PRINTED BLANK: Not CorREC? 


The small form has been released with a rider attached 
to it about the Revenue Act of 1926. The reason for 
the rider is that the form as printed does not show the 
Instead, it shows the rates that apply 
under the Revenue Act of 1924, which is now still in 


new tax rates. 


force, and under which last year’s returns were prepared. 
The 1925 blanks were evidently printed in December, 
1925. At that time there was no saying whether a Rev- 
enue Act of 1926 would be made applicable to 1925, and 
if so, what the tax rates would be. The Department 
therefore proceeded with the printing of the 1925 blanks, 
showing the rates of the Revenue Act of 1924. The 
blanks, however, were not released for distribution. 
When it began to appear rather certain that the rates 
adopted in the 1926 law would be made applicable to 
1925 returns, the government was faced with the problem 
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of either printing new blanks or releasing those alreac 
printed, with an accompanying explanation of # 
changes to be observed. It followed the latter cours 
undoubtedly because it is not anticipated that the ne 
law will make any substantial change in what is or is n 
income; but that the only change so far as form 1040 
was concerned would be that of rates and exemptior 
which would be easy of explanation by means of a ride 

The first thing to do, therefore, in preparing the r 

turn is to read the rider. 
INCREASED EXEMPTIONS 

The first thing the rider points out is that a married i 
dividual need not file an income tax unless his net incon 
is $3,500 or more, and that a single individual needt 
file a return unless his net income is $1,500 or mor 
This differs from the requirements of the 1924 retur 
Last year a married person with an income of $2,500 | 
more had to file a return, and the same was true of 
single person with an income of $1,000 or more. 

The reason for the change is that the 1926 law is € 
pected to increase exemptions to $3,500 and $1,500 tr 
spectively. Note this. It is very important. Literal 
millions of persons who heretofore had to file retur 
will no longer be required to do so. 

Assuming that a return is to:be filed, the individua 
name and address should be written on the upper pa 
of the return, his occupation stated, and seven questio! 
answered. It is not necessary to go over these que 
tions here, as they are self-explanatory. 

INCOME AND DEDUCTIONS 

Then comes the setting down of the items of meon 
and deductions. This is relatively simple. Four clas: 
fications are made of income: Salaries, Interest; Div 
dends and Other Income. Under the heading of Oth 
Income would come such items as income from parine 
ships, trusts, etc. Three classes of deductions are pr 
vided for on the return: Taxes Paid, Contributions al 
Other Deductions. The contributions must be detaile 
on the reverse side of the form. Among the Other D 
ductions would be included interest paid, bad debt lossé 
and all other deductible items of one sort or another. 


| 


The difference between the total of the deductions a! 


the total of the income is the net income. From the 1) 
income is first deducted dividends that have been ™ 
cluded in income, as dividends are not subpect to norm 
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ax. Then is deducted the $400 credit for each dependent 

—that remains the same as in the 1924 Act. Finally is 

leducted the personal exemption. As already mentioned, 

a the new law the exemption will undoubtedly be $1,500 

or a single person and $3,500 for a married person. 
New Tax Rates 

After making all these deductions, the balance of in- 
ome is taxable at 1% wer cent, less 25 per cent for 
arned income credit; or to put it differently, the net in- 
ome after exemptions and credits is really taxed at 
¥g per cent. In the 1924 returns, instead of the 1%4 
er cent rate, it was 2 per cent. There was, however, 
he 25 per cent earned income credit, so that the net tax 
ate was brought down to 1% per cent. The effective 
eduction in the tax rate, therefore, is from 1% per 
ent to 1% per cent. 

The computation of the tax is made on the face of 
he form. On the reverse side space is provided for 
ling in the detail of the contributions, also for income 
n tax-free securities, and then the affidavit of the tax- 
ayer that the return is correct. When all that has been 
roperly looked after, the return is ready to be filed. 


TIME FOR FILING AND PAYING 

The return must be filed on or before March 15, 1926, 
ith the Collector of Internal Revenue of the district in 
hich the individual resides. Otherwise a penalty is 
wurred. If there is any difficulty about being able to 
et the return in on time, a letter should be addressed to 
ie Collector, explaining the difficulty and requesting an 
«tension. Because of the delay in releasing the blanks, 
te Collectors will undoubtedly be liberal in granting such 
«tensions. 

The tax is payable in four installments, that is, one- 
aarter on March 15, June 15, September 15 and De- 
«mber 15, respectively. A check for the first quarter 
fade out to the order of the Collector of Internal Rev- 
cue should accompany the return. However, if the in- 
‘tg desires, the whole tax can be paid with the filing 
© the return, or the entire unpaid balance can be paid 
0 any installment date. 


Beggar: “\Vill you kindly give me a dime for a sand- 
wch P” 
Slightly Inebriated Scotchman: “Shure, lesh shee th’ 
Sadwish !”’ 


Plans Made tor Chicago Gift Show in August 


The Fifth Annual Chicago Gift Show will be held at 
Hotel Sherman, Monday, August 2, to Saturday, August 
/, 1926, 

The Chicago show is recognized by buyers, manufac- 
turers, distributors and agents throughout the entire coun- 
try as the major event in the trade. The next August 
show will be operated on exactly the same lines as were 
followed in the operation of previous exhibits which last 
August brought an attendance of over two thousand buy- 
ers to examine merchandise displayed in two hundred 
nineteen rooms of Hotel Sherman. 

Since the first announcement of the date of the show 
was made to the trade, applications for exhibit space have 
been received by the Gift, Art Wares & Novelties Asso- 
ciation which definitely indicate that the exhibit will be 
much larger than heretofore and that the range of mer- 
chandise shown will be proportionately greater. 

The representation in the August show will, as hereto- 
fore, include manufacturers, factory agents, importers, 
jobbers, and all other representation necessary to present 
to the buyer the largest possible list of appropriate gift 
shop items ever gathered together in history. 

Every country in the world, as well as every part of the 
United States, will be represented in the merchandise 
offered. 

Buyers from every section of the country and foreign 
countries will be invited to come to Chicago during the 
period of the show to survey the offerings representing 
the handiwork of tons of thousands of experts who pro- 
duce merchandise to meet the demands of the American 
people. 

No effort will be spared by the association to provide for 
the comfort and convenience of the buvers who will at- 
tend. The stamp of approval placed upon the exhibit by 
the attendance of buyers of gift merchandise at recent 
exhibits is proving a spur to all who have merchandise to 
offer to bring to the display the most up-to-the-minute 
merchandise to meet the growing demand of an educated 
public. 

Believing that giving first consideration to the interests 
of the buyer of merchandise is the truest basis for success- 
ful operation of an exhibit, a cordial invitation is again 


extended to every buyer or dealer in the allied lines. 


Levy Brothers China Co. 


IMPORTERS AND DECORATORS | 
FACTORY AND WAREROOMS, 467-81 KEAP ST., BROOKLYN, N. Y. | 


Announce the Opening of a Showroom 
35 WEST 23rd ST. (STORE FLOOR), NEW YORK 


CZECHO AND GERMAN CHINA — DECORATED AT OUR OWN PLANT 
Stock for Immediate Delivery 


A Monthly Departmen 


SOMETH ING CNEwW devoted» excite uaa 


New Goods: > =a 


’ 


The Dolphin and the Sea Shell. New Treatment of Crystalware. 


The Crystal glass shown here 
has an unique decorative treat- 
ment in an artistic shade of 
lavender which ‘is depicted im 
the dark part of the illustration. 
The oval punties are cut 


The Westmoreland Glass Co., through the color as 1s the rest 
Grapeville, Pa., have a new ap- of the design. The whole effect 
plication of the Dolphin. These is most pleasing. Made by the 
pieces are made in several col- Sterling Glass Co., Cincin- 
ors and immediately appealed nati, O. 


to the popular taste. 
“Ivory Perlewode” from Sarreguemines, France. 


This French Octagonal shaped dinnerware 1s 
made in Ivory Body of soft tone. The “close- 
to-rim”’ embossing in the form of a border of 
pearls is an entirely new motif in dinnerware 
and the unique shape which is Octagonal 
throughout has a distinct appeal. Shown by 
A. J. Fondeville & Co., 24 West 23rd Street, 
New York. 
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Unique and Antique 


The new “Pilgrim” shape of 
Limoges Dinnerware by Theo- 
dore Haviland bearing _ the 
“Montreaux”’ design. A pond 


The Economy Tumbler Co. of lily, a border of blue and white 
Morgantown, W. Va., are re- on a yellow background, scat- 
sponstble for this tumbler which tered flowers im pastel shades 
dates. back to early colonial on the rim and a centre of a 
times. It is made of crystal. fan shaped basket of flowers. 
Green and Rose Amber. It An ivory tint covers the rim of 
is m the present vogue and is the plate. 
good. 


The “Hostess,” a New Classic Shape 


The New “Majestic” Shape 


The D..E. McNichol Pottery 
Co., East Liverpool, O., are 
having much success with this 
new shape. The fluting gives 
an attractive aspect to the ware. 
All the decorations are in the 
vogue and well carried out. 


The shape illustrated above 
shows its beauty in line and 
curve, also its good modeling 
in the embossing. The Crooks- 
ville China Co., Crooksville, O., 


have excelled themselves in this. 


“Beauty Old Yet Bvers News 


Mary Ryan’s Spacious New Rooms in Period 
Style Featuring Several Countries Show 
Fine Discernment of Interior Decoration 


By BeatricE MILLER WISNER 


CC EAUTY, old yet ever new, eternal voice and 
inward word,” is expressed in every nook and 
corner of the highly artistic rooms which Mary 

Ryan is now occupying on the seventh floor of the Bruns- 
wick Building, 225 Fifth Ave., New York. The whole 
atmosphere of the delightful rooms with wonderful light- 
ing effects bespeak Miss Ryan’s discriminating taste in the 
splendid arrangement of the host of beautiful giftwares, 
giving each and every article its rightful place amid the 
unusually attractive surroundings. This could only be 
accomplished by one long practiced in the art of display 
and interior harmony. 

The rooms are not alone artistic, but unique in every 
sense of the word, and nothing before has ‘been seen in 
showroom decoration that could rival their artistry. The 
architectural reproductions of the several countries, featur- 
ing Spanish, Old English, Early American, Italian, and 
Chinese style in oriental splendor, with characteristic fit- 
tings, is a noteworthy achievement in displaying gifts in a 
compelling manner. The original idea of the cottage with 


Section Showing Spanish Portico. 


overhanging tile roofs, and awnings over Spanish door- 
ways, with the plaster effect of backgrounds and ceilings, 
is one of the most bewitching conceptions of interior dec- 
oration that could have been outlined. The oldtime Eng- 
lish street, showing “Ye Old Shoppe”, reproduced so faith- 
fully, with windows of leaded glass and old English lan- 
terns hanging over doorways, might have been the ren- 
dezvous of Charles Dickens, or Beaumont and Fletcher, 
and one feels inclined to exclaim, “So This Is London”’. 
Adding to the allurement of the rooms is the picturesque 
Spanish grotto with running fountain, where some gay 
cavallier or beautiful senorita might be visualized linger- 
ing a moment for a cooling draught, so realistic is the idea 


Forty 


of exterior portrayed. The Early American room carries 
out the same thoughtfulness of period style which charac- 
terizes the entire native decorative treatment of each room, 
and displays to the fullest advantage adaptable items of 


Old English Street Shop. 


Puritan type. Another thoughtful feature in the large 
and orderly assemblage of giftwares, and one which ai- 
fords the visitor comfort and satisfaction, is that each 
room or section designates special lines; including lamps 
and shades, in many varieties of brass and pewter ware, 
artificial flowers, oriental goods, glassware, Italian pottery 
and numerous other enticing articles suitable for today’s 
gift shop. The lighting effect is a pertinent feature of the 


whole interior decorative scheme, and in harmony ‘with 


the full setting, in exhibiting fascinating lanterns, torch- 
iers and lamps with beautiful sunlight effect casting a 
pleasing effulgency upon the objects on view. One might 
go on forever, like the brook, in praise of Miss Ryan’s 
originality and the excellent adaptation of decorations, and 
arrangement of wares to the purpose designed, and not 
half convey the fineness of detail demonstrated in the ex- 
hibit. Let those who will come from far and near to wit- 
ness be convinced and profit by the journey. 


Retailers Interested in Vase and Basket Lines 


Many retail dealers are showing interest at this time if 
the flower vase and basket lines. During the last few 
weeks there has been considerable activity in the buying 
of these items, it is said by manufacturers, the colored 
glassware and the decorated lines having the leading call. 
This business is expected to show a decided increase as the 
season advances. There was a good inquiry for the flower 
container lines during January, and there is reason for be- 
lieving that sales will be heavier this year than formerly. 
Business on this line is also expected to show up heavier 
during April than even now. 
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The Sendar Company 


35 West 23rd Street 
New York 


oie. STEVENTON’S POPULAR 
Teo | 22. BLUE WILLOW 


JOHN STEVENTON 


austen excuND DINNERWARE 


Blue Willow as produced by John 
Stevenson & Sons, Ltd., is a clean, 
clear cut design that shows care- 


ful workmanship. 


A product of the same firm 


that makes the famous 


Royal Venton Ware 


it is consistently good and yet— 


It costs no more than inferior 


Ware. 


Ample Stock in New York for Immediate Delivery 


| Our Latest Catalog and Price List 


on Request 
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MERCER 


She only American semiporcelain, dinnerware 
decorated under the glaze 


Mercer Lottery Company 


Jrenton, Nv. 


ARTIFICIAL FLOWERS 


Challenging nature in beauty and sales. 


These and a hundred other species are faithful reproductions of 
natural flowers, and at this time less expensive and profitable. 
They help to sell your Vases, Bowls, Wall Pockets, etc. 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 


105-107 East 16th Street New York, N. Y. 


————S$S 
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DOS UPOVOOAG 


The (arrollton Pottery. (6. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR’”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives : 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 
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Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 
of new ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
offered. 
PITTSBURGH, PENNSYLVANIA 
Er CES IN ALL SP REN CEE Sila C LT TES 
Visit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


WK @ WEEK @CROOKSViLLE OME OME 


CHINA co Pal 
U.S.A. 


é 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” i 
The Crooksville China Co. 


CROOKSVILLE, OHIO 
Main Office and Factory 


EASTERN REPRESENTATIVE id 


Harry J. Bennett 
Crooksville, O 
NEW YORK OFFICE 
5 West 20th St. 
John L. Pasmantier & Sons 
Representative 


»- C) CC) C) CHC) C) | 


CHICAGO OFFICE 
591 Palmer House 
J. E. Boring 
Representative 
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[llustrating the [mportance of the [mporter 


s y a The importer brings to your 
door the pick of Europe’s best, 


This Heinrich pattern No. 9742, 
Imperial shape, is a_ splendid 
example of Bavarian _ skill. 
Marvelous accuracy and = un- 
equaled color quality meet in an 
appealing design. A really fine 
dinner set, 

See for yourself. 

Send for samples. 
Original packages available at 

once, as well as open stock. 


HEINRICH é&COns 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SDXTH FLoors ~ 49-51 WEST 25RD STREET, NEW York City 


@secececccceserucs) 


Otros 


NE DOPO POPOL OVO PO DOP OVO POV DOO LOVOLO VOLO POLO DOV POV LOLS LO VOLO VO PO VO POPOV GLO VOLS VOVS POLO VO DO LODO VOVOVG 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


OT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 


WILL NOT 
TURN 
BLACK 


STRONG 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


AiriarroatrarotaniorkonkoankokonkoronkonioronhononoMomonmomonomomonmonononanononana 
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“Golden 
State” | 
Pattern 


LLUSTRATING one of our quaint old patterns in the Flower em- 
bossed shape, one of the greatest shapes ever conceived by Spode. 
Decoration effect is carried out on the: embossment only painted in 
green, red and orange in rich enamels under the glaze. This produces 
a striking effect against the soft ivory body. 


STOCK CARRIED IN NEW YORK. SEND FOR SAMPLES. AND SPRICES. 


PUROMUED) 


TTOTOTOS 


PUBOTM 


AGA ASA) 


AW} 


Y 


Nees lieioaid Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


OOM 


BY 


TOPOTOT 


Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


WA) 


IX 


Representatives 
NEW YORK PHILADELPHIA 
>. Gray. Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
SAN FRANCISCO : SHEA 
Himmelstern Bros., . 
41 Pearl Street 718 Mission Street : _———— i 


Traveling Representativ LOS ANGELES “J ; ) 
; B. Mtaioonk aie Rite aehenth Bros., ‘ IGNAL CHINA 


1422 E. Marquette Road 643 S. Olive St. 
; CHICAGO SEATTLE, WASH, 
. R. Renouf Himmelstern Bros., 


EAST LIVERPOOL Terminal Sales Bldg. 


TOOT TOT 


GOTO TR 
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George A. Malone 

George A. Malone, a member of Malone & Nicholson, 
glass manufacturers agency, died February 24th after a 
ten days’ illness of pneumonia. For close to forty years 
Mr. ‘Malone had been connected with the glass trade in 
New York and Pittsburgh. He had enjoyed good health 
until the 15th of last month when he was suddenly stricken 
with pneumonia which subsequently resulted in his death. 

In his early manhood Mr. Malone was employed by 
both the United States Glass Co., and the Bryce Broth- 
ers Company. For a period during the 90's he trav- 
eled New England out of the New York office of the 
United States Glass Company, and later returned to the 
Pittsburgh district, first as traveler and later as manager 
of the factory of the Keystone Tumbler Company at 
Rochester, Pa., remaining in that capacity after the Key- 
stone plant was absorbed by the National Glass Company. 
Shortly after the National went on the rocks, Mr. Malone 
returned to New York and formed an agency partnership 
with William E. Doctor, this in the early years of the 
present century. Again he abandoned the field to go into 
the coal business in Brooklyn, but after a brief time be- 
came associated with Paul Joseph. In 1910 Mr. Malone 
started in the agency business on his own account, repre- 
senting the concern then known as the Eagle Glass & 
Manufacturing Company, and after a brief period formed 
a partnership with George E. Nicholson under the firm 
name of Malone & Nicholson, Mr. Nicholson having pre- 
viously been connected with the Plume & Atwood Manu- 
facturing Company. The two built up an excellent busi- 
ness and secured some valuable agency connections which 
continued to the present day. 

Personally Mr. Malone was a charming gentleman, 
highly sensitive and rather retiring. Those that knew him 
best regarded him for his estimable qualities. He was a 
true friend, an able business man and a devoted husband. 

Mr. Malone is survived by a widow, a brother, Thomas 
Malone, who still resides in Pittsburgh, and a sister, Mrs. 
J. R. McDonald, of Brooklyn. The funeral was held 
from St. Joseph’s Catholic Church, Sixth Avenue and 
Fourth Street, New York, on Saturday morning. 


T. G. Derbyshire 


It was with deep sorrow that old members of the glass 
industry heard of the passing of T. G. Derbyshire of 
Huntington, W. Va. Mr. Derbyshire died of pneumonia 
after being ill less than a week. 

Twenty-five years ago Mr. Derbyshire was secretary, 
treasurer and general manager of the Huntington Tum- 
bler Co., of Huntington, W. Va. He took an active part 
in the organizing of a glass company in Evansville, Ind., 
and from there he went to Monroe, Mich., taking charge 
as general manager of a glass company there. Later he 
returned to Huntington where he has resided since 1878. 
Mr. Derbyshire traveled for the Banks-Miller Supply Co., 


Huntington, for a few years and was afterwards connected 
with the Charles Boldt Bottle Works and recently be- 
came identified with the Bonita Art Glass Co. as auditor, 
where he remained until his death. 

Mr. Derbyshire was born in Richmond, Va., and at the 
early age of five was taken to Huntington, where he re- 
sided until his death. He was one of the early settlers in 
that community and was a member of the Angelican- 
Episcopalian Church and a Mason. His funeral which 
was largely attended by members of the glass industry, 
was conducted by the Masons of Huntington. 

All the staff and employees of the Bonita Art Glass Co. 
attended the services and the plant was closed for half a 
day out of respect to his memory. 


Harry A. Keffer 


News has been received here of the death at Daytona, 
Fla.; of Harry A Keffer, one of the older school of pot- 
tery salesmen, who has been residing in Florida for some 
years. Mr. Keffer at one time was interested in the Pot- 
ters Co-Operative Co., and for many years was head sales- 
man for this concern. He later organized the Warner- 
Keffer China Co., with J. R. Warner, the later now resid- 
ing in California. This latter plane was the original 
Sebring Bros. pottery. The Warner, Keffer Co. was 
among the first to present an underglaze pattern in semi- 
porcelain. Mr. Keffer was a native of Lisbon, O., and he 
married there, but Mrs. Keffer preceded her husband in 
death about four years ago. Seven children survive. 


Mrs. James Davison 

Mrs. James Davison, the widow of the late James Davi- 
son, former well-known importer, who was associated 
with his brother John Davison in the importing business, 
before his retirement several years ago, died at her home 
at Orange, N. J., March 3, at the age of eighty-seven 
years, as the result of complaints incident to advanced 
years. She was the mother of J. A. Davison, who is asso- 
ciated with his uncle, John Davison, of the firm of John 
Davison, Inc., 14 Barclay St. Mrs, Davison survived her 
husband by only about a year. The funeral was held at 
the Colonial home, East Orange, N. J., Saturday after- 
noon, March 6. 


U. S. Glass Co. Earns $235,120.92 


The recently issued report of the condition of the 
United States Glass Co. for 1925 is more complete and 
contains more information than any report heretofore is- 
sued. The net earnings from all sources placed at $235,- 
120.92, means about nine and one-half per cent. on the 
capital stock. An interesting feature of the report is the 
statement that this net was practically all earned during 
the last six months of the old year. 

The statement shows a decided improvement over that 
of 1924. The net earnings before depreciation amount to 
$375,603, or 15.4 per cent. of the outstanding stock. 
After deducting $195,277 depreciation, earnings of $180,- 
376 were reported. 
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Johnson Brothers’ 
PAREEK 


The four patterns shown 
above are all decorated 
by this famous manu- 
facturer on his wonder- 
ful, new PAREEK body. 
Readingfrom left to right 
these patterns are: 


THE SEVILLE 
Tur RossMERE 
THe CHATHAM 
Tue DuDLEY 


We also have a number 
of new and distinctive 
patterns in American 
and English porcelain, 
as well as Japanese, Ba- 
varian and French china, 
that are proving most 
attractive to sound buy- 
ers everywhere. 


Forty-seven 


SSE ro oa pte ana nagnenn eoanaannnmmnannannen aa estnresteeraentatt:csaaaaianlenenimnermtnte ct: mare meme 


rae ssc ge ntttereece penne 


To make your sales grow this Spring! 


chants who find that it pays to feature FISHER- 

BRUCE china. When properly displayed, 
FISHER-BRUCE dinnerware and exclusive china 
specialties virtually sell themselves. And now—just 
at a time when the whole country is demanding 
china with bright and attractive patterns in keeping 
with the Springtime spirit—we offer you deliveries 
on the four charming English patterns pictured 
above... All richly decorated on Johnson Brothers’ 
new PAREEK body, which we believe to be the 


finest cream-colored body made. 


chan year adds to the impressive list of mer- 


Make this Spring an exceptionally prosperous sea- 
son in your store! Nothing has greater appeal to 
the purse than an attractive display of the newer 
patterns in distinctive dinnerware. And our won- 
derful warehousing service permits you to keep 
your china department busy without tying up much 
money in either stock or space. 


Write us today for details. If your city is not already 
closed, we can offer you the exclusive selling rights 
on a number of very fine new patterns, both 
domestic and imported. 


FISHER, BRUCE & CO. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbert Street 


PHILADELPHIA SECTION 


City of Brotherly Love Harbors Many 


Entrance 
LOW fre 
1 of Arts 


Philadelphia Prepares for Sesqui-Centennial 


NE hundred and fifty years ago the Declaration 

of Independence was signed in Philadelphia, and 

again this historic ‘City is brought into national 
prominence by the celebration of this event. 

This momentous occasion, turned the trend of Monar- 
chical rule into a yearning of vast peoples for self govern- 
ment. Philadelphia is to celebrate this Sesqui Centennial 
in a fitting manner and hundreds of thousands of visitors 
are confidently expected to visit the birthplace of Ameri- 

s Independence during the term of the great exposi- 
tion being prepared, which opens next May. 

The Crockery and Glass men of the city are preparing 
to welcome any one in the trade and all are willing to 
throw their offices and showrooms open as headquarters 
for anyone who is interested in the trade. They will di- 
rect them and their friends to the sights worth seeing in 
Philadelphia for there are many most interesting and even 
sacred historic spots in the Quaker City. 


During this week the National Gift and Art Association 
is holding an exhibition at the Adelphia Hotel where be- 
tween ninety and a hundred sales representatives have 
displays. They occupy six floors and the goods exhibited 
are most diversified, but crockery, or perhaps pottery 
would be the better word, and glass predominate. There 
are many lamps and lighting devices, china, glassware 
and art pottery, leather goods, linens, wood articles, metal 
novelties, candles, wrought iron specialties, artificial flow- 
ers, pictures, butterfly novelties, favors, souvenirs, per- 
fumes and containers, vanities and compacts, jewelry, etc. 

There are goods from ‘China, Japan, Czecho Slovakia, 
Germany, ‘Austria, England, France and Italy. The 
United States own products of course predominate, but 
imported goods have a tremendous influence on the exhi- 


bition. 


The slogan of the association is: “Every Day is a Gilt 
Day.” This is true for every day there are hundreds of 
thousands of birthdays and anniversaries and never a 
day goes by that has not some occasion arising calling for 

a special remembrance gift, and while the jewelers slogan 
“Gifts that last” is a good one, - Every Day is a Gift 
Day” is better. Reports ‘from the different exhibitors 
were most encouraging and while orders as large as the 
average department store gives are not expected, the 
volume is made up by the quantity of smaller orders re- 
ceived. 


Forty-eight 


Beautiful Showroooms ae 


Tower | 
of Light 


To give a description of all the goods offered by the 
resident agents in Philadelphia would fill an issue of this 
publication. Suffice it to say that a buyer can get all his 
wants cared for in the city of Brotherly Love with few 
exceptions, 

Nearly every domestic factory is represented in the glass 


JOHN A. NIXON | 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


Clarence Schroeter 
1001 Market Street 


Suite 702 
PHILADELPHIA 


While handling a very complete line of the staples, 
we specialize in specials for sale purposes and Gift 
Shop merchandise. 


As we are receiving new samples almost daily it 
will be to our Mutual interest to have you make 
our office one of your regular calls when visiting 
Philadelphia. 


Representing 


Huntington Tumbler Co. 

T. B. Clark & Company 

D. B. Lehman & Company 

George R. West & Sons 

New Cumberland Glass Co. 
Coshocton Glass Company 
Muncie Clay Products Co. 

Roman Ornamental Metal Co., Inc. 
Omega Cut Tumbler Works 

Ernest Wolf, Inc. 


We cordially extend to all of those in the trade 
throughout the United States an invitation to 
make this} office their headquarters at any time 

. particularly during the Sesqui Centennial. Have 
your mail directed in our care. Meet our 
friends here. If there is any information that 
you may desire pertaining to the Sesqui we will 
cheerfully furnish it to you. 
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ne as well as many domestic potteries. The show rooms = ence 


re all spacious and the goods well displayed. There are RUTH & TIEDEKEN 


nported goods in pottery and glass in stock ready for 16 N. Sixth St 


Philadelphia, Pa. 


nmediate shipment and also domestic goods are carried for 
ypid delivery by some of the firms. There are glass dec- 


. . rr or i 2 
rators and cutters whose goods and prices will compare 
itisiactorily with any market. In ‘fact Philadelphia holds Agents for 
ut many attractions to buyers which will bear investiga- Wellsville China Co. Sterling China Co. 
il Perfect Glass Co. Cameron Glass Co. 


i eS Strong Mfg. Co., Enamelware 

| Kewaskum Aluminum Co. 
Jamestown Curtain Rod Co. 
Providence Drapery Rod Co. and 
ass stretch from ‘Coast to ‘Coast and from North to C. V. E. Carsten, German dinnerware 
outh. 


Many of the Philadelphia firms have salesmen covering 
ie United States and their shipments of crockery and 


On Tuesday, March 2nd, there was an informal con- 
‘rence of buyers at the Gift and Art Show to consider 
3etter co-operation and teamwork of entire gift and 
‘t fields.” On Wednesday the subject was “Gift shop 


REPRESENTING 


Pee iss 7 ne s ey car oat 

‘edit and collections” which was led by H. L. Lindquist. ; 

in Thursday the topic discussed was eine and : abd im Bes leat 

(splay of gift and art merchandise” in the evening a mn 4a 

mner and dance in the crystal room of the Adelphi | argh. hae a 

lotel was. given and on Friday the Buyers Conference | | 
sbject will be “Gift Shop Management”’ and the discus- FOR HOME DECORATION | 
sm is to be led by Mrs. Grace P. T. Knudson of Cas- 
tle, Me. The show closes on Saturday. Bee leas cae 


406 Vandam Bldg. 
1005 MARKET STREET 


Plan to Attend the Sesqui-Centennial. 


Sole distributors in America of 


“Ye Olde Willow” 


| from Grimwapbes Lrp., ENGLAND 


Every piece of Grimwades Blue Willow is unreservedly guaranteed to 
give satisfaction. It is one of the most splendid porcelain bodies made 
in England. The pattern is under glaze in a beautiful cobalt blue. 


As well as dinnerware in open stock, we have Tea Sets, Cake Sets, Berry 
Sets, Jugs, in fact every item needed for daily use. Ready for 
IMMEDIATE DELIVERY. 


| Write for “The Ancient Tale of Ye Olde Blue Willow” 
just off the press. 


R. E. TONGUE & BROS. CO., Inc. 


ALLEGHENY AVE., AMBER AND COLLINS STs. 


PHILADELPHIA, PA. 
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Popular 


English Willow 


Royal 
Venton Ware 


As the direct representative of 
jJohneSteventeny & Sons; Ltd, 
England, we offer to the trade, 
in both open stock and crates, 
this famous English pottery in 
fine decoration and ware at un- 
usually low prices. 


We shall be pleased to 
send prices on request. 


Dannemann & Co. 
| Importers 
910 Arch St., Philadelphia, Pa. 


Paul L. Larson 


1104 Arch St. 
Representing. 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 
Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 


spiral optic. 


John F. Lane, one of the agents representing th 
Federal Glass Company, is actively on the job again hay 
ing been laid up recently with a slight affliction. 

Wm. C. Byrnes, agent for the Central Glass Company 
who has been located for a number of years in the Deneck 
la Building, 11th and Market Sts., has moved to the Vai 
Dam Building, northwest corner of 10th and Market Sts 
where he will be pleased to see his many friends. 

Strawbridge and Clothier Department Store had thei 
Special Clover Day sale on the last two days of last month 
This is a very unique sale that they hold toward the las 
of each month, at which time regular merchandise i 
marked down in price to make it attractive to their cus 
tomers, especially the charge customers, to buy during tha 
sale. In this way sales are made in the latter part of thi 
month that would otherwise be held off until after thi 
first of the month to get the benefit of the long credit. 

The Susquehanna Cut Glass Company have appointec 
John A. Nixon their agent for Philadelphia and the Stat 
of Pennsylvania. This line in light cuttings on crysta 
glass, as well as their new line of decorated ware is showi 
at his sample room, 906 Filbert St. They have recent 
brought out some handsome decorations in transparen 
colors with gold edges and lines and with light cut de 
signs made through the color. 

Walter W. Wentworth, of Cromer and Cassell Depart 
ment Store, Miami, Florida, was in this city last weel 
calling on his friends in the trade, getting his order: 
shipped in time for the opening of their store, which the) 
think will be around April 15th. 


Fisher, Bruce & Co., 219-221 Market St., Philadelphia 
are being exceptionally successful with their exclusive 
patterns in Pareek dinnerware from Johnson Bros., Eng- 
land. ‘The texture of the ware is fine and the soft tone 
of the Ivory enhances the rich decorations, making them 
irresistible. The proof of this is that buyers do not hest- 
tate to put the ware in open-stock and each salesman 
leaves a trail of open-stock patterns in the different towns 


he visits. The rich colorings and dignified patterns are 


extremely appealing. Fisher, Bruce & Co, maintain large 
warehouses at 225 Church St., and 210-212 Filbert St. 
and are one of the largest operators in their line. 


Quaker City Cut Glass Co. 


4945-51 Wakefield Street 


(Germantown) 


PHILADELPHIA, PA. 


Decorators of Glassware 


in Gold, Silver and Colors 


Console Sets, Candle-sticks in great variety, Candy 
Boxes, Boudoir Sets, Cracker and Cheese Dishes, 
Pastry Trays, etc. Artistic and Desirable—Profit- 
able and Reliable. 
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Ruth & Tiedeken Have Array of Strong Lines 


Ruth & Tiedeken, 16 N. Sixth St., Philadelphia, manu- 
facturers’ representatives, comprise Geo. H. Ruth, who is 
by actual point of service the oldest Philadelphian agent 
and F. J. Tiedeken. Mr. Ruth is the office man, while 
Mr. Tiedeken, the younger member of the firm, is the 
active road man. They handle many lines of china, glass 
and housefurnishings. The housefurnishing end of things 
is attended to by Fred Lawrence. Among the lines repre- 
sented are the Wellsville China Co., Sterling China Co., 
both of Wellsville, O.; the Perfect Glass Co., Cameron, 
W. Va., and the Cameron Glass Co., of the same city, 
who make lamp chimneys, the Perfect Glass Co. making 
stemware and tumblers. The Wellsville China line com- 
prises dinnerware and specialties and the Sterling China 
Co., make vitrified hotel ware. They also represent 
C & E Carstens, of 170 5th Ave., New York, who have 
a fine line of German earthenware dinnerware, etc. This 
line they have for five adjacent states. In housefurnish- 
ings they have the Jamestown Curtain Rod Co.’s line, 
Jamestown, N. Y.; the Providence Drapery Rod Co., 
Sutton, Mass.; the Strong Mfg. Co., enamelware, Sebring, 
O., and the Kewaskum Aluminum Co.’s, aluminum ware, 
Kewaskum, Wis. 


- Dannemann & Co.,-910-Arch St., Philadelphia, Pa., 
_ among other lines carry in stock from John Steventon & 
Sons, Ltd., Burslem, England, a line of Blue Willow 
dinnerware, they carry stock from the pottery of the 
Owen China Co., Minerva, O., in tea sets, dinnerware, 
cups and saucers, etc. They also have English Rocking- 
ham and other tea pots, cereal sets, lamps and vases, also 
_ glassware both ornamental and utilitarian. Their dinner- 
ware patterns include cobalt blue with handsome gold 
decorations, borders and sprays, as well as the bright 
colorings of the vogue. Carrying a large stock enables 
_them to make immediate delivery. They also do a large 
| import order business. 


Felix Wolgemuth, formerly with the Hirsch-Malgood 
Co., 10 W. 23rd St., New York, has been appointed New 
York representative of the Quaker City Cut Glass Co. 
T. P. Strittmatter, general manager of the Philadelphia 
plant, has sent on a complete line of samples of beauti- 
fully decorated glassware which they produce. Arthur L. 
Blackmer carries a line of these samples throughout New 
‘England, New York, Pennsylvania and adjacent states. 


The last count of the buyers attending the National 
Gift-and Art Show at the Adelphi shows that nearly five 
hundred registered as buyers or store owners. Orders 
were freely placed and exhibitors expressed themselves 
as thoroughly satisfied with the business they did and new 
—o they made. 


UNITED STATES GLASS CO. 
705 Vandam Bidg., 


N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE | 


Sales Representative 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 

DUNCAN & MILLER GLASS CO. 

DRESDEN POTTERY CoO. 

Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 
Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


FRED SToTT, SUCCESSOR 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. | 


Dencla Bldg., | 
Philadelphia | 


The Last Word In Glassware 


Representing | 
CENTRAL GLASS WoRKS 
STANDARD PoTTERY Co. | 
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J. H. SmMytHe, REPRESENTATIVE 


Chicago Gift Show Set for August 2 


HE Fifth Annual Chicago Gift Show, under the 
direction of the Gifts, Art \Wares & Novelties As- 
sociation, will be held at the Hotel Sherman, 

Monday, August 2, to Saturday, August 7, 1926. This 
show, which has become recognized by buyers, manufac- 
turers, distributors and agents throughout the country 
as one of the major events of the trade, will be operated 
the same as the previous exhibits. The exhibit of last 
August brought almost 2,000 buyers to examine the dis- 
plays in 219 rooms of the Hotel Sherman, and judging 
from inquiries from those interested and applications for 
exhibit space, the coming show will be considerably 
larger than those given in the past. Every country in 
the world and every part of the United States will be rep- 
resented in the merchandise displayed. Inquiries from 
those interested in attending the exhibit for the purpose 
of buying merchandise or for the purpose of displaying 
lines may be addressed to the Gift, Art Wares and Novel- 
ties ‘Association, Fifth Floor, 10 So. LaSalle St. 
Businesses in the Chicago market is again picking up 
in awholesale way following the slump in February, which 


Ready for Shipment— 


HANA 
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No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TUTTE 
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was attributed to the numerous merchandising shows held 
early in the year. 

Ira A. Jones, local factory representative, visited the 
Seneca Glass 'Co., Morgantown, W. Va., several days last 
week, 

H. L. Kelly, of Kelly & Reasner, local factory repre- 
sentatives, left Tuesday of this week for a short business 
trip to the D. C. Jenkins Glass Co., at Kokomo, Ind. 

Andy Moser, merchandise manager of the Louis Pizitz 
Dry (Goods Co., Birmingham, Ala., visited the local trade 
last week. 

W. T. Darden, for many years well known throughout 
the country as a pottery salesman, is now -settled in his 
new office and display room in Room 515 of the Garland 
Building. \He represents the ‘Dresden Pottery Co. and 
the American Bisque Co., in the ‘Chicago territory. 

Ira A. Jones announces that he is showing new samples 
of the Susquehanna Cut Glass Co., Columbia, Penn. 
These samples include new items in decorated and cut 
glassware in solid and two-tone colors. Mr. Jones is 
also displaying new creations of the Carolina A. Burke 
Studios, which are proving very popular wherever shown. 
The DeLuxe line of this studio, which includes parch- 
ment shades with pen and ink decorations and flowers, 
bird and ‘Gody prints, has proven especially popular. A 
new line of chintz, taffeta and silk shades is also being 
displayed at the Ira A. Jones show rooms. 

The Tripple “S” 'Co., 5130 So. Park Ave., was 1ormeq 
recently to conduct a general furniture and cabinet manu- 
facturing business. The company was incorporated with 
a capital stock of $10,000 ‘by Cerla Berman, Annie M. 
Stein and Oscar Schiowtz. 

Dr. Albert P. Haake, former professor of economics 
at the University of Wisconsin, said on the subject of 
door-to-door selling in an interview recently published 
in the Chicago Journal of Commerce: “One of the most 
costly and erroneous beliefs of American women today 
is that they can buy more conveniently and to greater ad- 
vantage from the agent at their own doors than they can 
at retail stores. A fair and impartial investigation, ex- 
tending over a long period, has shown that this belief 1s 
entirely unfounded, and that in every case, comparable 
merchandise can be purchased in local stores at equal or 
better prices. Study of the data secured has proven that 
house-to-house selling is economically unsound, and that 
every advantage of price and quality is on the side of the 
store.” 

Among recent incorporations is the Furst Furniture 
Co., 2934 Milwaukee Ave., which company was formed 
with a capital stock of $30,000 to manufacture and deal 
in furniture fixtures and appliances, ‘by Carl Fineman, 
Albert S. Baum and Jerome N. Baum. 
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H1IO’S plants are a large factor in the 
() glass making industry of the United 

States. Ohio, with West Virginia and 
Western Pennsylvania, constitutes the great glass 
producing center of the nation. 

The total value of Ohio’s production of glass 
in one year is $33,000,000, according to the re- 
ports of the United States Census Bureau at 
Washington. 

Pressed and blown glass which the state makes 
in one year has a value of $14,000,000. Building 
and plate glass is valued at $9,000,000 in one 
year. The year’s output of glass bottles and jars 
has an equal value. Miscellaneous articles of 
glass were worth $1,000,000. 

Glass is an old industrial product, but it is 


PRESSED AND 
BLOWN GLASS 
$11,000,000 


finding more uses continuously. The popularity 
of the closed automobile, for instance, has created 
a new demand for glass. 

In the last three years building in the United 
States has proceeded at a record rate, and this 
increases the market for glass. 


BOTTLES & JARS 
$9,000, O00 


Le 
Soe 
&, O, 


Copyright 1925 er Centrar NATIONAL Bank, CLEVELAND. 


WHAT TO BUY A DIRECTORY OF 
AND WHERE TO THE PERMANENT 
BUY IT IN — DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
' : ASSOCIATES E 
Chicago Display, 806-7-8 Masonic 9 North Wabash Avenue 
Temple IMPERIAL GLASS CO. ee 
P ECONOMY GLASS CO. Representing: 
pont Ee ewate, Harry G. Dalzell A ese nate co. Pope-Gosser China Co. Coshocton Glass Corp. 
Etchings, Batiags Phone OWEN CHI co. Seneca Glass Co. National Glass Novelty Co. 
and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THESEBRING POTTERY CO. THE Rete ATES 
SEBRING, OHIO ° 2 ° : 
Cuas. L, SEBRING, President This ‘‘card”’ can be made to yield 30 E. Randolph Street 
MeL, GERALD, Chicago Represeniative big dividends. Phone Wabash 0860 Walter B. Lazure, Chicago Representative 
666 Lake Shore Drive for rates. OUR CHICAGO DISPLAY ROQM CON 
FURNITURE MART TAINS COMPLETE SAMPLE LINES 
Phone: Superior 4100 Room 930 DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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Albright China 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


14 Barclay Street ae New York 


radadamamamatne 


Sole Agents for ie 
THE COALPORT CHINA CO., Ltd. 3 
Highest Grade of English China ie 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. be 
Earthenware Art Pottery ig 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. re 
China and Earthenware Rock Crystal and Cased Glass ie 


All Makers in the Front Rank of English Productions is| 


Handsome Line of 


L AMeies : 


with Silk and Parchment Shades be 


American China 
for 
American Homes 


If You’re Interested 
in Lamps— 


You will want to read the 


Buyers Lamp Directory 


for the Jobber and Syndicate Buyer Published every other month 

Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 


Three Shapes 


Glendere : ere | 
: ; them, the Buyers Lamp Directory, with its new 

Highlands emp ee ere ee plain cere Saal : : : 

Pile; Dress and increased circulation gives the trade 
SEE ol eo O es ty A octagon an unusually large volume of buying power. 


Send for Catalog and Illustrations Write for Rates 


Buyers Lamp Directory 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Demarest Publications, Inc., 
Publishers 


45 East 17th Street New York 


——__— — wer 
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tes: 40 cents per line for first insertion; 20 cents per line 
or following insertions. Seven words per line. Minimum 
me charge $2, payable in advance. 
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CHINA SALESMAN WANTED 


| ANTED—Chinaware Salesman who has had at least five 
years’ experience with Semi-Vitreous Porcelain Dinner- 


vare Line. ‘Territory East and South. Product high grade. 
yquare treatment. Address Box 530, care Crockery AND GLASS 
OURNAL. 


VANT SALESMEN FOR SUNKIST REAMERS 
f 
men or sales agents for Sunkist Lemon or 
Orange Reamers. Patented and nationally advertised. 
‘otal advertising circulation contracted seventeen million. See 
sunkist color plate, February or March Good Housekeeping. 
tommission basis in open territory. Splendid specialty to fit into 
egular lines, or side line. Specify trade and territory covered in 
eply. SUNSET GLASS COMPANY, 4001 Goodwin Avenue, 
jos Angeles, Calif. 


_ DINNERWARE SALESMAN WANTED 


ANTED—EXPERIENCED DINNER WARE SALES- 
MAN BY AN OLD ESTABLISHED POTTERY. 
hn some sections can offer a salesman one of the strongest and 
tost varied lines of pottery produced—All our own production. 
jew England, New York, Pennsylvania and Michigan are now 
rovided for, but good territory yet open. We have the line—the 
ality and the price, and capacity for prompt service. Our offer 
on commission basis so could be sold in conjunction with other 
pods that do not conflict. Good outfit for those who will work, 
ad our service will surely get you repeat orders. Post Office 
ox 184, East Liverpool, Ohio. 


YOUNG LADY SEEKS POSITION 


7 OUNG lady, fifteen years’ office and selling experience with 
\ china and glassware importing houses. Open for position of 
sponsibility where unusual capability will be appreciated. Busi- 
ss must be located in New York. Box No. 534, care of CrocK- 
‘Y AND GLASS JOURNAL, 


WANTS AMERICAN AGENCY 


SSS eee 
MERICAN AGENCY WANTED—English firm of old 
standing making a high grade Earthenware Dinner line, and 
one China tea ware desires to connect with a suitable agent hav- 
'€ an established business with the better class dealers through- 
“it the country. Box 533, care CrocKERY AND GLASS JOURNAL. 


ae 


SALESMAN WANTS POSITION 


i sae class china salesman, extensive, and favorable acquain- 
tance with the trade. Open for position with a firm of good 
anding. Import business preferred. 


Box No. 535, cate of 
ROCKERY AND GLAss JOURNAL. 


sALESMAN WANTS INSIDE CONNECTION 


OTTERY and glassware salesman with 10 years’ experience 
Wishes to make inside connection. Well versed in above lines 
-Factory as well as road experience—First class references. Box 
“9, care of CrocKery AND GLASS JOURNAL. 


hog 


Buyers in New York 
{ Fepruary 25, 1926 
iss A. G. Dalton, silverware, D. M. Read Co., Bridgeport, 
nn., 315 4th Ave. (D. G. Alliance). 


- W. Chaput, toys, Gamble-Desmond Co., New Haven, Conn., 
4th Ave. (D. G. Union). 


2 


A. G. Wilson, silverware, Barnard Hirsch Co., San Francisco, 
Cal., 128 W. 31st St. (F. Lovering, Inc.). 

A. J. Moses, toys, house furnishings, I. Sulzbacher Co., Steuben- 
ville, Ohio, 1150 Broadway (F. Lilienthal & Co). 

FEBRUARY 26, 1926 

C. G. Campbell, housefurnishings, Hutzler 
Md., 1440 Broadway (Assoc. Mdsing Corp.). 

C. H. Hurlburt, china, glassware, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). 

P. Wyckoff, china, glassware, lamps, Kaufmann & Baer Co., 
Pittsburgh, Pa., 404 4th Ave. 

F. L. Warren, house furnishings, china, Callender, McAuslan & 
Troup Co., Providence, R. I., 240 Madison Ave. (Syndicate Trad- 
ing Co.). 

W. C. Mansell, house furnishings, V. C. Thompson Co., Wash- 
ington, D. C., Broztell. 


Bros., Baltimore, 


Marc#H 1, 1926 

S. M. Averill, lamps, Jordan Marsh Co., Boston, Mass., 244 
Madison Ave., 7th floor. 

A. St. Louis, toys, china, glassware, house furnishings, James 
Edgar Co., Brockton, Mass., McAlIpin. 

Miss C. McElroy, glassware, Z. L. White Co., Columbus, Ohio, 
Mr. Scott, 171 Madison Ave., China. 

Mr. Miles, lamps, Mendel & Harris, Inc., New Haven, Conn., 
115 West 30th St. (B. F. Levis). 

C. H. Jones, lamps, Duffy-Powers Co., Rochester, Pa., 1150 
Broadway (F. Lilienthal & Co.). 

Marce# 2, 1926 

J. S. Winstead, house furnishings, Max Feinberg Co., Beau- 
mont, Texas, 455 7th Ave. (Room 1005). 

Miss Picard, household furnishings, Gilchrist Co., Boston, Mass., 
128 W. 31st St. (American Retailers’ Assn.). 

Miss Messinger, glassware, Jordan-Marsh Co., Boston, Mass., 
244 Madison Ave., 7th floor. 

I. C. Sieving, house furnishings, toys, Miller Bros. Co., Chatta- 
nooga, 333 7th Ave. (J. M. Biggins, Inc.). 

Mrs. P. Horwich, toys, Boston Store, Elkhart, Ind., Pennsyl- 
vania. 

W. Brown, silverware, house furnishings, toys, china, Gus Hol- 
stine D. G. Co., Lima, Ohio, Pennsylvania. 

Miss C. A. Quin, silverware, McCreery & Co., Pittsburgh, Pa., 
“ya, Ain Sie (ANS hs UGaveine))p 

C. W. Conant, house furnishings, silverware, glassware, East- 
man Bros. & Bancroft Co., Portland, Me., 315 4th Ave. (D. G. 
Alliance). 

D. F. Rourke, lamps, Wilkes-Barre D. G. Co., Wilkes-Barre, 
ParecomineCOLDmOLm GVW ale Knotek) 

J. R. Levy, lamps, LaSalle & Koch Co., Toledo, Ohio, Broad- 
way and 34th St., R. H. Macy Bldg., 15th floor. 

R. Neihaus, house furnishings, Scruggs, Vandervoort, Barney 
Co., St. Louis, Mo., 171 Madison Ave. 


Marcu 3, 1926 


M. Keister, house furnishings, Stewart & Co., Baltimore, Md., 
172E 39the st. CAssoc, DG: Corp), 3d floor: 

M. A. Young, china, glassware, house furnishings, toys, Wolf 
& Dessauer, Fort Wayne, Ind., 128 W. 31st St. (Kirby, Block & 
Fischer ). 

C. Gruen, china, house furnishings, toys, Kaufman & Wolf, 
Hammond, Ind., Pennsylvania. 

H. S. Boyer, house furnishings, M. T. Garvin & Co., Lancaster, 
Pa., 115 W. 30th St. (B. F. Levis), Imperial. 

G. E. Bacon, house furnishings, F. E. Bacon Co., Rome, N. Y., 
Latham. 


Gimbel Milwaukee Sales Jump $1,000,000 


The year 1925 proved to be a “banner” one for the 
Gimbel Brothers Department Store here. Sales showed 
an increase of close to $1,000,000. 

According to V. M. Pace, general manager, the store 
broke all previous records in the home furnishing depart- 
ments. In the rug and carpet departments sales were 
247 per cent greater than in 1924. Radio went ahead 
49 per cent.; furniture, 26 per cent.; dresses, 14 per cent. ; 
sewing machines, 58 per cent.; silks, 11 per cent., and 
furs, 12 per cent. 


Appreciation is to the human soul what the rain from 
heaven is to the plant. 


BOSTON NEWS NOTES 


By 


Wan. G. McCartuy, REPRESENTATIVE 


WM. G. McCARTHY, 
110 TREMONT ST., 
BOSTON, MASS. 
ROOM 325 


Vase in the Making Attracts Attention at 
Annual Hardware Dealers’ Convention 


/ | \ HE Thirty-third Annual Convention and Exhibition 
of the New England Hardware Dealers’ Associ- 
ation opened on February 22nd in Mechanics’ 

suilding. The opening day was given over entirely to 
dealers, while the remaining two days days were for the 
public. Over 150 firms displayed their products on the 
first floor and balcony. Only a few pottery and glass firms 
had representation, namely, the Dorchester Pottery Co., 
Dorchester, Mass.; the Palmer Clay Products, Boston, and 
the Palmer-Frye Glass Co., also of this city. The Dor- 
chester Potteries had a very interesting exhibit, a vase in 
the making, which commanded a large amount of atten- 
tion. Business in general was reported as being very 
good. 


V. D. Kinnan oi the American Clay Products ~Co,, 
Zanesville, Ohio, arrived in Boston last week for a few 
days stay at Young’s Hotel. 


H. A. Wellington of the road staff of the Mitchell- 
Woodbury Co., is travelling through Connecticut for the 
above concern. 


John D. Sullivan, New England representative for the 
Fisher-Bruce Co., Philadelphia, opened up at Young’s 
Hotel last week with an excellent line of samples. Many 
of the buyers called on Mr. Sullivan and complimented 
him on his display. 


Michael J. Ryan, merchandise manager of the J. R. 
Libby Co., Portland, Me., was in Boston last week on a 
buying tour. He was accompanied by his toy buyer. He 
left on Thursday for New York. 


William Lyons, recently appointed buyer for the New 
Bedford Dry Gooods Co., was in Boston last week. 


The Jordan Marsh Co.’s “Diamond Jubilee” was most 
successful. The firm set a mark of a $1,000,000 increase 
in business for 1926. The sales for the month of January 
showed an increase of over $1,000,000 over the total busi- 
ness for 1925 


The Kane Furniture Co., which has six big retail stores 
in New England, will open a huge retail establishment in 
Worcester in a few weeks. The concern has purchased the 
Fox Furniture Co. in West Newton. 


Stormy February’s “Month-End” Sale of the R. H. 
White Co. included a number of pieces of cut glass. 


bufty-six 


W. G. Shaw was elected a vice-president and Henry | 
Kincaide a member of the executive council of the Hom 
Furnishers’ Association at their 20th annual banquet in th 
Metropolitan Building, held last week. 


The traffic tower located at the corner of Summer an 
Washington Sts., which is the gift of Louis Kirsten 
vice-president of Wm. Filenes Sons Co., was officially pre 
sented to the City of Boston last week. 


The annual report of the Gilchrist Co. for the fiseé 
year ending January 31st, 1926, showed total sales o 
$12,016,237, an increase over the previous year of $96/ 
096. The following officers have been elected for th 
coming year: President and chairman of the board, Feli 
Vorenberg; first vice-president, Samuel Vorenberg; sec 
ond vice-president and secretary, F. Frank Vorenberg 
treasurer, Fred Vorenberg; assistant treasurer, John | 
Bulger; directors, Felix Vorenberg, J. A. Lowell Blake 
Fred Vorenberg, John Richardson, Samuel Vorenberg 
Lester Watson and F. Frank Vorenberg. 


A complete line of samples of the Volwarth Enamele: 
Ware Co., Sheboygan, Wis., are on display at the room 
of their New England representative, William R. Claflir 
122 Pearl St., Boston. In the same room the C. A. Withe 
Co. have on display, in a very attractive manner, the prod 
ucts of the firms which they represent in New England 
namely: B. Hendryx Co., makers of bird cages; Wit 
Cornice Co., corrugated ash and garbage cans; Prue Glas 
Co., mirrors of every description, and the Edward Katz 
inger Co., tinware. 


Ray H. and Fred Cornwell of the George E. Cornwel 
Co., Wareham, Mass., the largest furniture dealers 01 
Cape Cod, Harry T. Gould of the C. T. Eastmanmiaay 
prominent hardware dealers in Falmouth, and Edwin K 
Croskill of the Folsom Co., Manchester, N. H., were it 
Boston last week making purchases for their firms. | 

New corporations in Massachusetts are: Rose’s Clothing 
and Furniture Co., Gardner, Mass.; pres., Max Rose) 


treas., Paul Rose, Gardner, Mass., and Charles Rose. Lib 


erty Piano and Furniture Co., Worcester, Mass., incor 


porated for $25,000; pres., Felix Mastromatteo ; vice-presi: 
ident, George Paciello; treas., Angelina Paciello, Worees: 
ter. I. Sack Cabinter Hardware Co., Boston, incorporate 
for $100,000; pres. and treas., Israel Sack, Roxbury) 
Mass., and Robert Leavitt. . | 


: 
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Editor’s Note 
The following communication by John W. Frazier, 
: ex-glass and crockery salesman, comments on an 
ticle: Group or Individual Buying—Which? that ap- 
vared in the February 11th issue of the CROCKERY 
ND GLASS JOURNAL. The big question Mr. 
tazier says, is “whose business does the Glass and 
ttery Manufacturer want, the Group Buyer’s or 
2 Individual’s?” 
(March 3rd, 1926. 
-OCKERY AND GLASs JOURNAL, 
45 East 17th St., 
few York, N. Y. 
cntlemen : 
‘read with considerable interest your article on Group 
yIndividual Buying in your issue of February 11th. 
for a number of years until 1923, I was St. Louis rep- 
xentative for Potteries and Glassware Manufacturers 
ul did considerable business with the larger department 
tres. I believe my experience with the Buyers enables 
nto know the true character of the average department 
tre buyer, and unhesitatingly state, he has little con- 
nce and I further believe, if ever an association of 
sup Buyers made up of Department Store Buyers is 
cmed it will have less conscience if that were possible. 
7ou state manufacturers prefer to take large orders to 
nure a steady market even though the margin approach 
h vanishing point. 1 seriously doubt the correctness of 
h, it does not look reasonable or businesslike, for un- 
e: the manufacturer makes a reasonable profit he will 
on be out of business. 
rofit in a manufacturing business depends largely in 
vcking full time and turning out 100 per cent production. 
‘$ an illustration, say a pottery working full time and 
laing 100 per cent production amounting to $1,000,000 
ui the pottery only has a natural trade for $750,000 
vald be justified in disposing of the 25 per cent surplus 
it very small profit, as has been and is being done, in 
hi way overhead expense is being reduced, because when 
O per cent production is maintained, the organization 
Sept intact all the year round, the average profit is 
neitammed in spite of the fact that 25 per cent of the out- 
Mais sold very close, which is more than made up by the 
avag in the overhead expense through a 100 per cent 
duction, on the 75 per cent natural trade. 
here are a number of concerns that use more pottery 
| most potteries produce, such firms as Sears Robuck, 
lotgomery Ward, John Magnus, Hartman, Strauss & 
ckamm and a number of others, these firms have no 
ole in securing the surplus output of potteries who do 
Nave 100 per cent natural trade, and although a de- 
Ment store Group Buying Association may buy as 
1 Or more in amount than any of the concerns I men- 
d, no pottery would want the Group business because, 


the Group would not confine themselves to a few specified 
decorations or to a specified amount of goods to be deliv- 
ered at regular intervals throughout the year, same as is 
done by the concerns mentioned. 

Mr. Farian’s statement reads just like the talk of the 
average department store buyer and would have your 
readers believe that it was for him to tell us that buying 
is no longer done as it was 10, 20 or 30 years ago. Thanks 
Mr. Farian, and let me tell you that to-morrow’s system 
will show as great a change as yesterday's. Just like yes- 
terday’s ways and styles will be passe to-morrow. 

To my mind the question is, whose business does the 
Glass and Pottery Manufacturers want, the Group Buyers 
or the Individual. If it be the Group, does it not occur to 
you that the Individual buyer for self protection will Boy- 
cott any manufacturer selling the department store Group 
Purchasing Agency? 

I am glad I no longer call on the department stores and 
if I were a manufacturer of glass or pottery I would cater 
to the Individual Buyer and let the Group Association 
Buying Agency build their own factories if they want 
goods at cost. 

Very truly yours, 
(Signed) JouHn W. Frazier, 
An Ex-Glass & Crockery Salesman. 


CROCKERY AND GLAss JOURNAL, 

45 Fastal/iimses 

New York, N. Y. 
Gentlemen : 

The Executive Committee of the United Hospital Fund 
desire to express to the trade at large and the trade com- 
mittee in particular their appreciation of the generous con- 
tribution to this fund amounting in all to $2,557 which is 
an increase on last year’s subscription. 

(Signed) KENNARD L. WepGwoop, 
of Josiah Wedgwood & Sons, of America, 
Chairman Trade Committee. 


PETER POTTER SAYS: Figurin’ out an income 
tax return is tougher ’n dopin’ out how old Ann is. 
Th’ only way you can git ahead uv th’ collector is tu 
walk in front of him. Ef all th’ money claimed to be 
donated to charity around income tax time was re- 
ceived, th’ various institutions would certainly have a 
monopoly on th’ almighty dollar. 
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EKDWARD BOOTE 


(James B. Boote) 


New Samples Now on Display 


Royal Cauldon Wood & Sons 


Bone China and Earthenware Ivory Dinnerware and 
(Brown, Westhead, Moore & Co.) Hotel Ware 


Gibson & Sons Grafton China 


Teapots (Alfred B. Jones & Sons) 


35-37 West 23rd Street, New York 


Real Sellers for Spring and Summer ; 


Our 1926 line has been received 
with justified enthusiasm 


We have never shown a more varied or 
thoroughly interesting assemblage of 
lines than we are offering this season. 


The most attractive values on the market. 


Ask to See Our 
New and Original Creations in 


Dollar Sales Items 


K407/1200 
K2711/30 
Geo. C. Kindt & Co., Inc. — 
19-21 West 24th St., (Street Floor) Showing at the Chiceeaniaaaa 


Fair April 1, Palmer House, 


Chicago. Harry J. Godfrey in 
New York charge. 
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: D. KING IRW IN _ | Koscherak Bros. 
| SUITES 315-317 i 129-131 Fifth Ave. 
200 Fifth Avenue, New York e New York 
i 
; 2 Invite an inspection of their new 
1 lines for 1926 which feature an 
_ The interest of this office is in the | array of specialties that will 
_ SELLER. B stimulate your Spring and Sum- 
: LD) ' 
Our job is to present to him and assist ij mer business. 
_ in the selection of merchandise that 
ee 7 4 profit. | You will find a host of interest- 
Our satisfaction is in his return. | ing items in the following lines: 
The production of our factories car- : 
_ ries merchandise value as well as © Encrusted dinnerware in open 
[e . E) stock and in complete sets. 
| a B Bavarian and Czecho-Slovaki- 
= | an dinnerware in open stock 
] | , Ee and in complete sets. 
[ Iroquois China GG. i A large line of Service Plates. 
/ ; a Dresden Decorated China. 
| Hotel China 3 A full line of German China. 
L : Czecho-Slovakian Pottery. 
J | Royal Teplitz Pottery. 
i ‘ : ny Italian Pottery. 
FI iB | y 
. National China OG: i A full line of Polychrome. 
| Ea | Encrusted and decorated table 
A . glassware in open stock. 
ee © Bohemian table glassware in 
ae r open stock. 
: Venetian glassware. 
Economy Glass 5: 4 Czecho-Slovakian fancy glass- 


Lead Blown Glassware Boe 


Kem) 


\ 


Artificial Flowers. 
Artificial Fruits. 
Bronze Electroliers. 


| 
| 


ema em 


pana 


Bronze Figures. 


P aden City Glass Co. French Shell Flowers. 


_ Pressed and Blown Glassware oe Florentine Woodenware. 


| 
| 
| 
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Lines the Other Fellow Can’t Show Youmaae 


Our traveling representatives are now in their respec- 
tive territories with large sample collections of the 
following lines: 


Krautheim—Bavarian Dinnerware 
Schierholz—New “Dresden” on Ivory Body -_ : 
Theresienthal—Beautitul Stemware | 
Dux—New Art Novelties | 
Shelley’s—Bone China and New Art Goods : 
Venetian Glass and Italian Pottery 3 | 
Many New Gift Novelties 


A postal will bring you the information when 
you can see these exclusive lines in your city 


Lines Worth While 


Stock -:- Import 


FRED C. REIMER CO., Inc. 


49-51 West 23rd Street New York 


Smith Ceramic Studios, 


Originators 


of unusual Lustre Combinations and 
Decorations on China and Glassware 


are now 
maintaining a permanent display in 
The Fifth Avenue Building 


{tudios 
Monroe Ave , Rochester, N. Y. New York wees ee eae EI Ake 


Gift_ Suggestions Decorated Glassware Lamps and Shades 
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Dainty New Teasets 
Dies 
Japanese Lustre China 


A large assortment of plain and deco- 
rated lustre teasets is now on display 
here. There are many unusually lovely 
sets and they are all reasonably priced 
to allow you a nice profit. 
Also: 
Condiment Sets 
Flower Bowls 


Wall Pockets 
Hand-Painted China 


‘ Novelties 
Send for our new 1926 Catalog— Blue and White 
It’s free. “Howo” Ware 


o Trading) Co. Inc., 


IMPORTERS OF 


Jiapanese; Gr 


101 FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 


New ENGLAND Rep.—N. MASUDA CO., 99 BEDFORD ST., BOSTON 


Taiy 


wef) 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


Prreprereretrrerttrertiry 
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round out 
Unique Service 
with 


Economy 
Tumblers 


COU Ue 


ROMAN 
GOLD 


For China and for Glass 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


| oe “JUST WHAT THE NAME IMPLIES” 


TIE 
UU 


oer 


The 


STANDARD BURNISH GOLDS | 


in Paste Form for over Fifty Years 


DEUCE Eee 
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A 
New 
“Morecraft”’ 
Product 


The 
Dolphin 


Lamp 


The 
Latest 


Vogue 


Early American Lamps Green and Amber 


Send for prices and iilustrations of complete line of cut and decorated 
glass in crystal, green and amber. 


IDEAL CUT GLASS CO., Canastota, N. Y. 


EMMSTTTVUTVITUATOOUAVUOLUGCSGGTUOLOVUOAUGTUOAUONUOAUONUOTUOTLOAUCHUCALOAUUAULACULOUOCCAUOGLOUOUOADONCOAOOALONUOOUOILONCOAUUAVUGUITUGLONEOALORUOALONUOMUTT CON UOTUGTCOTUOATONDOTOOTUOATONTOTIOT ONION 


HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these 
bowls as_ repre- 
sented. 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
7704 Tioga St. Pittsburgh, U.S. A. 
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VOMUUOVCVCUNOUUOTADOOO EEO OPOUUVUU TEENY PLUG 


SVINNNNVUNNUUCUUUUUEUTELUUUULIQUOOOQQUUUNEOUUEUENTAUTUTT 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


‘This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


March 4, 19: 


Many Charming New Creations 
will be shown in our 1926 Line 


WHEELING DECORATING CO. 


WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Representatives 


New York Los Angeles, Cal. Baltimore 
I. Silverberg E. M. Bartlett L. S, Fiteman 
2 E, Twenty-third St. % Los Angeles St. 404 W. Baltimore St 
R. D. Otto Durham, N. C. 


Julian Goldberg 
313%4 Liberty St. 


Pittsburgh Exhibit in January. Ft. Pitt Hotel — Rooms 439-440. 
D. Otto, In Charge 


Road Representative 
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Age of Glass Outline Given 


Development Traced by Professor Silverman Who 
Calls Glass One of Man’s Blessings 


HE age of bronze or age of metals which followed 
the new stone age might just as well have been 
called the age of glass, Prof. Alexander Silver- 

man, head of the department of chemistry at the Univer- 
sity of Pittsburgh, argues. “Tubal-Cain, the eighth man 
after Adam, who lived, according to Ussher, 3,870 years 
B. C., may have been the first glass blower, and at any 
event knew something about glass, savs Prof. Silverman 
in a chapter entitled “Glass: One of Man’s Blessings,” 
which has been published recently in a book, “Chemistry in 
Industry.” The book is a co-operative work and all its 
contents deal with late important contributions made by 
chemistry to industry. 

Prof. Silverman traces the development of the glass 


- industry, which now amounts to more than $250,000,000 


: 


in this country annually from Genesis 4:22, where it is 
stated that Tubal-Cain was proficient in the working of 
brass and iron. So the use of fire and clay ovens must 
have been known, says Prof. Silverman, and slags and 
glassy substances were necessarily formed. 


RoMAN TELLS OF DISCOVERY 


Pliny, the Roman historian, attributes the discovery of 
glass to Phcenician sailors. It was used in Egypt exten- 
sively 1500 B. C., and since then has contributed to science 
and art with equal fairness. Prof. Silverman holds that 
our civilization is built largely on glass. It has opened up 
the microscopic world, the realms of botany, biology and 
bacteriology to us. 

Astronomy would be more hocuspocus without glass and 
telescope. It has given the periscope, the camera, the field 
glass, surveyors’ instruments, the mirror, water glasses, 
bottles, and a hundred other things. 

It has given millions of people means of redeeming im- 
paired eye sight through spectacles. It has given com- 
forts and conveniences of every day life so much a part of 
our living that we are hardly aware of them. 

“Signals to warn us of danger: colors, assembled by the 
magic hand of the artisan, which, on one hand, add to the 
gayety of life, and on the other hand, in the stained glass 
‘of the window of the church and the cathedral, inspire awe, 

“reverence and faith. 


SEEK MALLEABLE GLASS 

Two thousand years ago Tiberius, the Roman emperor, 
is said to have put to death a citizen who showed that he 
. could make malleable glass, but admitted that he had never 
| told the secret of doing it to another person that the form- 
ula might be available. He was beheaded and glass that 
_will not break is still to be made. 

mon which will not shatter though it will still crack. 
“Transparent steel,” or reinforced glass, is now made 
which will withstand a volley from a 30-30 machine gun. 
_A wire reinforced plate glass 1 inch thick will stop a .45 

pistol shot. 

Beautiful shades of colored glass are secured by mix- 


But glass is now com- 


ing various elements in the raw material from which glass 
is made, sand soda, ash and limestone. 
oxide makes a beautiful amethyst. 


Manganese di- 
Selenium evolves red 
glass, iron yields various shades of green, chromium 
shades of yellow and many other shades by combinations. | 
Chemists are always on the lookout for new compounds to 
introduce colors in glass. 


Pottery, Glassware in Demand at Leipzig 


The attendance at the Leipzig Spring Fair is satisfac- 
tory, but business is poor. The consensus of opinion is 
that the quality of goods is excellent but that prices are 
too high. Long credit orders therefore have been con- 
spicuously few, numerous buyers expecting to be able to 
purchase on more profitable terms during the coming sum- 
mer. Domestic business is still poorer than that for the 
export trade. It is generally remarked that exhibitors 
have yielded readily to cash offers. 

The interest of most of the American buyers'has been 
centered in porcelains, glasswares, toys, novelties and 
ready-made clothing for women and children. American 
buyers and exhibitors attribute the excessive prices to high 
taxes and refusal by manufacturers to deduct losses of the 
inflation period from present expense accounts and lack 
of a system of estimating cost production. 

Business in pottery has been lively, but glassware buy- 
ing has been cautious. Toys are beginning to notice for- 
eign competition. Trade in metal goods is slack, in film 
equipments fair to medium, in technical apparatus satis- 
factory, in leather goods poor and in textiles fair. 


Vitrified Hotel China Production Good 


Production of the vitrified hotel china line is holding 
up well. All plants are working on a normal basis, and 
orders are declared to be good for the entire line. The 
manufacturers are closely watching the hotel building pro- 
gram for 1926, and the jobbing interests are now active in 
requesting special designs for a number of new hotels 
where complete services are to be installed. Unless there 
is some unexpected change in the situation, the hotel china 
plants will show a greater production this year than ever 
before. 


Too Much for Maggie 


A canvasser for a magazine house walked to the door 
of a prospect and knocked. A colored maid answered. 

Canvasser: “Is the lady of the house in?” 

Maid: “She takin’ a bath, suh! 

Canvasser: “T’d like to see her. 

Maid (grinning): “Use speck you would white man.” 


“Butterflies are the souls of torn-up love letters” (Vic- 
tor Hugo). 

Only the great realize their littleness. 

The only way to get anywhere is to start from where 
you stand. 

“Tt is never too late for the soul of man” (Olive 
Schreiner). 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
358 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 

Importers of Venetian Glassware, 
Chandeliers, Italian pottery, vases, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 28d 


St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


IL BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of China and Glass, Mfrs. 

of Lamps, Shades and Novelties. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Inc., 


Earthenware and 
Phone, Ashland 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 86th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, Inc., $9-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock. of imported open-stock 
dinnerware. Sole’ distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs; Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ce Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


York Sample: 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE H, E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Ince., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 
ART INDUSTRIES, INC., 225 Fifth 


ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ee: Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
T. B. Clark & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass. Co., 
Table and Soda Fountain Glassware, 
Pati etc. Telephone, Gramercy 
Wi 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ee Suite 319, telephone, Gramercy 
i 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co.. Mound City Glass Co. Pressed 


and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165, 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Globe (hina Company 


Cambridge, Ohio 


Ae 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 
OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


66 « o ge 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 
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Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


“DELICA WHITE” 


for Light 


The Sign 
of Efficient 
Illumination 


“DELICA WHITE” GLASS is made in various 
shapes—is furnished Plain White not Roughed, 
also Decorated. Both Fixture and Glassware 
made in our own Factory 


Write for Catalcgue 


Complete line on display at our Show Rooms. 
Pittsburgh New York 


PITTSBURGH LAMP, BRASS & GLASS CO. 


PITTSBURGH, PA. 


Chicago Baltimore 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


‘ee use iv 


RESTURANTS 
RAILROADS 
STEREAMSHIPS 
HOSPITALS 
a SOAS eel 
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The Next Time 


you want 


| A Job 
| A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


7 + eee —————e 
er A 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
| and 
Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
R a t es: sertions. Seven words per line. 
z i ~ 


w 
Minimum initial charge 


IMPORTANT ANNOUNCEMENT. 


Haviland China Co., Inc. 


are displaying 


Many New Samples 


of various advanced and effective types and wish to 
explain personally to every China Buyer visiting 
New York their 


New Policy |New Methods 


New Terms 
{ Savane] 


These changes became effective Janu- 

ary First and apply to all Outstanding 

Orders and will be found interesting 
to you. 


Haviland China Co., Inc. 


11 East 36th Street ) 
New York 
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Will It Cg 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


) 
To know where you can get: the goods you want? | 
To know what the latest news of the trade is? | 
To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL | 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


i 

[ DEMAREST PUBLICATIONS, INC., ! | 

i ee ana : SUBSCRIPTION PRICE | 

| Gentlemen :— | Domestic 

Please sae ea Mepente as: ND Gees $3.00 a year | 

JOURNAL (including the Specia oliday 

Paes and Spring and Fall Buying Num- | $5.00 for 2 years | 

bers) to the following address for which .... 

7 enclose ...... fOr coe year. ! BS cae 

.00 a year 
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We Have Named Our 


NEW IVORY sHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


UE 


FIRS 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAYLOR SO KNOWLES 
COMPANY 


East LIvERPOOL OHIO 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 

A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


Production—twenty-two kilns on ivory 
And the equivalent of seventy-eight kilns on white. 


Stock is complete, and capacity is sufficient to guarantee 
prompt delivery of all lines. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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repacking unneces- 


A 


wonderful new 

glassware with 

two patented 
features 

of construction 


No-nik Safedge glassware! Made chip- 
resisting by the patented edge. Made strong- 
er in the side-wall by the patented curve be- 
low the rim—a curve which protects against 
carelessness in handling, and acts as a shock- 
absorber. 


No-nik Safedge glassware is a real sensa- 
tion. For the first time in the history of the 
industry, thin, beautiful glassware has been 
made durable. There are other kinds of 
glasses and tumblers that are thin and beau- 
tiful. And there are other kinds (always thick 
and heavy) that are durable. But there is no 
glassware save No-nik Safedge that com- 
bines thinness and beauty with long wear. 


They are strong selling points—these two 
patented features. But this ware has still 
another which is exclusive. Most No-nik 
Safedge is sold in a 
carton (six glasses to 
the carton) which 
makes unpacking and 


sary, and therefore re- 
duces your packing- 


‘Vlo- nik 


SAFEDGE GLASSWARE 


THE NEW ROOSEVELT DESIGN 


A complete line of tumblers, glasses 
and stemware. For the most elaborate 
or formal service, and for every-day 
use. All protected by the patented 
features. 


room costs. It also reduces breakage in store- 
handling, and reduces delivery costs by en- 
couraging customer to take goods home. In 
addition, the carton is an attention-getter 
when displayed on counters and shelves. 


The Libbey Glass 

alesebben 
Company 

Toledo - Ohio 


bbey 
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The Mateppiece whether found 
during the enjoyment and 
intensity of dramatic att or 
inthe harmony and enchant 
ment of beautiful pottery 
strikes a vibrant response 
in. every human heatt. 


Che EDWIN M. KNOWLES 
CHANeA GeO MPA yy 


E-A Satie Lbv ERE OO LO ALO 


MAYFLOWER, No. 400 
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Maddock’s 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


) Several other recent additions to our stock patterns in the Royal Ivory 
| Body are now on view, with more to follow. 


| MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street 
New York 
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: The CHENONCEAUX 


* NOTHER decoration named after a famous 
chateau of France. Like its namesake, it is 
simpler than others of this group, but quite as 

attractive. A beautifully designed border of yellow, 

blue and black, broken at regular intervals with 

panels of flowers. In the center of each piece, is a 

brilliant flower rosette. The edges are finished with 

gold and the rims with a delicate shade of ivory that 
adds to its rich appearance. 


Theodore Haviland Co. 


Imcorporated 


26 West 23rd Street 
New York 
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siness A significant trend in the organi- 
‘yadens zation of chambers of commerce, in- 
frizon - dicating a change in the nature of 


their activities, is observed by the 
anization Service Bureou of the Chamber of Com- 
@e of the United States. This trend is in the direction 
ie selection of directors by the entire membership and 
‘by the business groups. 
“his is a significant change,” says the Organization 
erice Bureau. “It reflects in the organization of the 
| chamber of commerce a change in the conception 
's purpose and scope and its meaning to the community 
hich it lives. Because in the final analysis activities 
hh develop the industrial and commercial life of the 
mMununity are of value to the whole community, there 
re out of the actual facts of the relationship of the 
laiber’s activities to the community a conception of a 
faiber of commerce as an organization through which 
t usiness men could make a constructive and continu- 
S:ontribution to the communities in which they lived. 
uness men gradually ceased to look upon their local 
laber of commerce as a sort of federation of different 
WSiess interests or groups, wholesalers, manufacturers, 
Hi insurance men, etc., and as an organization whose 
uM se was to protect these business units in their rela- 
on to the community and to the nation, and whose scope 
4Sonfined to such protective activities, to the adjusting 
ie relations to each other of these business units or 
9s, and to promotional work which was conceived to 
more or less direct benefit to the business interests 


of the community. They came to look upon their chamber 
as a unitary body capable of executing a community pro- 
eram of work and service. The business man member 
of the chamber of commerce became also a citizen mem- 
ber of the chamber. Others, who shared the busines man’s 
viewpoint, consequently were attracted to membership.” 


More Light Why pity the poor mole that floun- 
Should be ders in darkness? Why sympathize 
Released with the mule underground? Why 


And then 
nurse our own business in the dark, often making it a 
flabby, bloodless thing like a cellar mushroom? 


skrink from shadows? 


We need more light, says the Executives Service Bulle- 
tin. The man who finds a different way of doing some- 
thing and then guards his secret hurts himself. Given 
to the world, his invention can become the starting point 
for another, who is able to improve and advance it a step 
further. An endless chain of thought may start with a 
mediocre idea and develop into a great boon to industry. 

We need to pool our discoveries for the common good. 
We need to make partners of our competitors. Just as the 
great wall of China retarded the progress of that nation 
immeasurably, industrial barriers of secrecy can stunt our 
growth. We must open the door, give and take, exchange 
idea for idea, all in the name of progress. 

As the head of a well-known corporation recently said, 
“We believe that the more interchanging of ideas we do, 
the better it pays us.” 
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Are You Capitalizing Your Window? 


Space Devoted to Window Display Is Worth Large Pro- 
portion of Store’s Rental Value and Should Be Kept 
Working Night and Day By Use of Modern Lighting Fixtures 
By Ag L. PowE.Li 
Lighting Service Department, Edison Lamp Works 


HE enormous advertising value of the show win- 
dow is not to be doubted. Every progressive mer- 
chant realizes this, and huge sums of money are 

spent for show windows. Anyone walking along the 
sidewalk during the day will stop to look at a striking dis- 
play in a window. At night the window display not only 
attracts, but the contrast of the brightly lighted area against 
the relatively darker portions of the building compels 
attention. The show window of the store represents a 
relatively large investment, and its fixed charges are heavy 
in that its space is taken from the store area and of course 
the rent is figured on the total square feet occupied. 


A statistical expert recently reported some tests as to 
the value of window space to a store. Among other items, 
he reached the conclusion that the space devoted to a 
show window is worth a surprisingly large proportion of 
the rental value of the entire store. In one store, more 
than 100 feet long, the windows, only 2 feet deep, proved 
to be forth 12 per cent of the rent asked for the whole 
place. 

Now, it is axiomatic that the more hours per day a 
shop or piece of machinery is used the less proportionately 
become the fixed charges. Therefore, from an economic 
standpoint the valuable show window should be utilized 
every possible moment. If when the sun sets the show 
window becomes useless to the proprietor, he is actually 
losing money every hour there is anyone on the street. 


\ 


i yas > 
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Fortunately, however, there is no necessity for the dis 
to become valueless at nightfall, for the modern met 
of supplying light cause the goods in many instane 
appear even better than by natural light. The cos 
proper window illumination is such a small item jin « 
parison with the expense of merely having the wir 
available that it can almost be neglected. 

As a result of wide publicity on the general subje 
window illumination, the standards have been consté 
rising and window illumination has improved remark 
in the last few years. No longer does the well-posted 
play man decorate the window attractively and then | 
it spoiled by improper lighting. 

It is apparent that the influence of a window displ 
measured by its power to cause passersby to turn f 
their course and stop before the window. Since it is 
sible to count the number passing and the number se 
verted during a given period of titme, we have a nume 
basis for measuring the attracting power. 

The fact that this investigation was carried on by 
different corps of engineers and the data were obta 
from two stores on main thoroughfares, in each of 
widely separated cities—Newark, N. J., and Cleveland 
should give added value to the result. By making ol 
vations at different hours, on different evenings of 
week, under various weather conditions, and over a pe 
of several months, representative data were obtained 
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ERPFECT OF APPEARANCE OF LIGHTSON THE APPEARANCE? OF “AUMODEL 
A—ITuminated from the right side. Our side of face in dense shadow. B—lIliuminated from directly overhead. Shadows 


sharp and contrasting. ~C—Illuminated from below. All shadows reversed. 


D—Illuminated from overhead and m 


front. Shadows are natural and correct. E—Illuminated with highly diffused light. Figure is flat and unattractive. 
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n this investigation an attempt was made: 
‘irst: To determine the actual drawing power of a 
idow when lighted to different levels of illumination, 


second: To obtain the drawing power of colored light 
of spot lights. 
"or the first part of the investigation the intensities of 
mination ranged from 15 foot-candles to 100 foot-can- 
3, the lower limit being chosen as that value at which 
object in the window could just be seen in detail and 
had very little advertising value, Available equip- 
nt made it impossible to go above the 100 foot-candle 
t. For the second part of the investigation the draw- 
jpower of novel colored lighting effects obtained from 
‘ven wattage was compared with the drawing power 
.ined by illuminating the window with unmodified light 
m equal wattage. Each series of tests consisted of a 
cient number to make it possible to obtain average re- 
b. These numbers varied, according to the conditions 
ier which the test was run and the character of equip- 
t used. 
he value of a show window is a direct function of the 
‘ber of people who will pause to look at the display. 
m these tests it is apparent that about 11 per cent-of 
people on the street will pause to look at an average 
lay of dry goods when illuminated to 15 foot-candles, 
“eas 21 per cent will stop to look at thé same display 
1 it is illuminated to a high intensity or 100 foot-can- 
In other words, light can be used in this manner to 
‘ically double the drawing power of the show window 
*by increasing the number of the store’s patrons. The 
further show that the novel and artistic effects pos- 
through the use of colored lighting still further in- 
e the drawing power of the window. The additional 
fof high level lighting becomes an entirely negligible 
‘when considered in terms of the investment repre- 
d by the window space. 


yond a doubt the show window is a miniature stage, 
the display man a scenic artist. and stage director. 
: the scene, then places his actors and properties. 
an learn much with regard to artificial lighting from 
tage manager. The stage manager carefully con- 
his light and he never annoys the audience or dis- 
its attention by permitting bright lamps to be visible. 
isplay man should make it possible for the person on 
dewalk to view his display with equal comfort. It 
that on the stage, if it is desired to blind the audi- 
uring a magician’s act or change of scene, lamps 
ated around the edge of the stage with reflectors to 
the light in the eyes of the assemblage. A window 
with light sources gives a similar effect. 


course there is no rule to which there are not excep- 
Occasionally on the stage we find a room “set” 
a hanging fixture, bracket lights, or fireplace are 
f the furnishings, but you will notice that the in- 
iS stage manager never permits these to be very 

Similarity, in a show window one or two fixtures 
mall lamps are permissible to carry out decorative 


. 


ther case is a cafe window, cheap jewelry store win- 
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dow, or the like, where it is often desirable to place a 
fairly bright light in view to attract attention, but in these 
instances there are seldom any goods which’ the pri- 
prietor desires the public to examine closely and ‘critically. 

The lamps to light the display should never be in view, 
for the store is selling merchandise, not electric light or 
fixtures. The thought of the manner in which the win- 
dow is lighted should never enter the casual observer’s 
mind, 

(On the stage the mechanism of the lighting, the border 
lights, footlights, flood lamps and spot lamps are always 
masked or concealed from view. The window lighting 
equipment should be hidden with a drapery or other val- 
ance, 


LAMPS AND REFLECTORS 


The electric incandescent lamp has become practically 
the standard illuminant for show window lighting. It does 
not damage the goods or cause strong currents of air which 
deposit dust. There are no products of combustion to 
introduce moisture in the window, which often affects the 
display and in winter forms frost on the glass. Incan- 
descent lamps and reflectors can be readily concealed. 

The natural distribution of light from the incandescent 
lamp is about equal in all directions, hence to get the full 
benefit of the light all lamps should be equipped with 
proper and efficient reflectors, directing the light on the 
goods rather than allowing it to illuminate the ceiling of 
the window and escape into the street. In a theatre the 
electrician does not waste a lot of light up in the flies or 
out in the auditorium, but provides each lamp or group 
of lamps with reflectors to utilize as much as possible of 
the light. 

There are many types of reflectors suitable for window 
lighting which have been especially designed for this serv- 
ice, and so constructed as to give the correct distribution 
of light for windows of various dimensions. The typical 
show window reflector is what is known as the angle type, 
sending the light down and to the side rather than straight 
downward. 

It is apparent that a high shallow window requires a 
different distribution of light from that necessary for a 
low deep window if we are to have uniform illumination. 
These varied distributions can be obtained by either chang- 
ing the contour of the reflector or modifying the angle 
at which the holder is set. 

Tests and experience have indicated that individual pris- 
matic and mirrored glass reflectors are best suited for 
window lighting. They accurately control the distribution 
of light and are of high efficiency. 

In choosing a mirrored glass reflector care should be 
taken to see that its surface is of such a character that it 
will not depreciate with time. 

One advantage of the prismatic unit is the fact that a 
slight amount of light is transmitted through the glass, 
which serves to illuminate a painted sign or other advertis- 
ing matter which might be placed on the upper portion of 
the window. 


Twelve 


Man-Made Daylight (Celestialite Illumination) is increasing in popularity. 
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The above photo shows the interior of the 


Jos. Hearn Department Store in Pittsburgh, Pa. 


Data on the proper reflector to choose for the particular 
window under consideration can be obtained from the 
manufacturers of window lighting reflectors. 


INTENSITY OF ILLUMINATION 


It has been pointed out that the higher the intensity of 
illumination in the window the greater the percentage of 
people on the street who will pause to look at the display. 
Hence from economic considerations high level lighting 
is extremely desirable. From an engineering standpoint, 
the illumination necessary to show off the goods in a 
window properly will depend to a certain extent on the 
color of the goods on display. It is a well known fact 
that we see things by the light reflected from them to the 
eye. It is evident that a window with white or light col- 
ored goods will send back to the eye a great deal of the 
light falling on them, while one containing dark goods 
will reflect but little light and hence appear dim if not 
well lighted. If the window is likely to have goods of all 
kinds on display it is necessary to plan the illumination 
so that the most difficult condition is fulfilled. 


In addition to the above consideration as to the amount 
of light required to illuminate the window properly, there 
are a number of variable factors which will also affect the 
result, for instance, the location of the street. If in the 
center of the town surrounded by lighting of a high in- 
tensity from the street lamps and adjacent signs, propor- 
tionally more light will be necessary to make the window 
stand out prominently than if it were on a side street or 
in the outlying portion of the city. In general, the size of 
the city will have some bearing on this question, for in 
most cases the larger the town the higher the standard of 
illumination. The depth of the window will also have a 
bearing on the size of lighting units, for in a deep win- 
dow there is a greater area to be illuminated than in a 
shallow window. The type of reflector used is also impor- 
tant. The more efficient the reflector, the greater the 


amount of light reaching the goods from each lamp, T 
following table indicates the desirable watts per runni 
front foot of window, using Mazda C lamps equipped wi 
efficient reflectors. This is, of course, based on avera 
figures, and in applying these values local conditions m 
affect the result. For example, some small town may 
very brightly illuminated, and in this case the windo) 
really go in the next larger class of cities. These figut 
are based on common practice for the center or busine 
portion of the town, and in outlying parts somewhat low 
values may be permissible. Colored lighting obviously 1 
quires much higher values. 


Depth in Feet Watts pe 


Size of City of Town of Window Front Fe 
Upto 53000 seat ae 2-4 30° 
Wipe t0 YS WOOO es eee ie eee 4-8 40 
Up to 51000: na eke ae eee Above 8 60 
5,000 to125,000° UW yaen a eee 24 40 
5,000" to 925, 000i cece een 4-8 60 
5,000. tb 000 1a a5 eee Above 8 Ta 
Above 125000" 45) Ae eoteeerne 2-4 60 
Aboved25,000" tapes eeeeen cee 4-8 5 
A bover? 5.00.) a eeseneneees Above 8 a 


Some merchants vary the intensity of light for differe 
displays by substituting larger lamps as occasion demani 
A much more convenient scheme is to wire the Wi 
with say two circuits, and eliminate every third lamp W 
light displays are used and have the maximum illumit 
tion for a dark dress. 


CoLor AND Spot LicHtT EFFECTS : ° 


The show window is designed primarily to attr 
the crowd and compel its attention. Startling, novel | a 
tures are in this respect an asset, yet it is not good : 
to use methods which make the display garish. * Atif 
light is one of the best means at the disposal of the disp 
manager to produce the desired effect. The possi 
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he way of colored lighting have not yet been fully ap- 
: jated. Most windows are still lighted with approxi- 
ely the same kind of light that has been used for many 
ars. As pointed out before, the display manager is in 
jity a miniature stage director, and he has, therefore. 
nething to learn from Belasco, Urban and Rhinehart. 
tse great artists of stage direction do not confine 
nselves to the unmodified light from the incandescent 
ip, but use all colors of the spectrum. They obtain such 
yrs by the use of gelatin screens or superficially colored 
Ips. 
solored window lighting was first brought prominently 
he general attention of the electrical industry in a 
ting exhibit at the Atlantic City convention of the 
ional Electric Light Association in 1919. 
was made quite evident that all window displays should 
» be treated in the same manner, but that each picture 
wild receive special attention. 
‘ince this time, colored window lighting has indeed 
wme popular. A number of very satisfactory devices 
jobtaining color modification with standard show win- 
} equipment are now on the market. Both gelatin 
\ glass are used as the means of obtaining color, the 
L offering certain advantages in permanency and dura- 
Ly. Throughout the entire country the show windows 
he leading stores are applying this means of attract- 
attention. 
he display man from his training and temperament is 
irally artistic and once having had the idea of colored 
ing brought to him, makes use of its possibilities in 
imarkably artistic manner. He recognizes that the 
window’s purpose is to attract attention and to cre- 
v distinct impression. The possibilities along this line 
unlimited. Some of the most simple arrangements 
1 prove the most interesting; for example, the exhibit 
New York department store consisted of a gigantic 
peck with tail outspread. The lighting of this was ac- 
lished by a relatively low intensity of blue illumina- 
from footlights, the regular lighting turned off. 
a at one corner of the window was located a 
lard incandescent stage spotlight so focused that it 
a circle of illumination approximately two feet in 
jeter to the tail of the bird. The combination was par- 
uly impressive and excited much admiration, although 
iymen did not realize that the special lighting was the 
that made the exhibit impress itself on his mind. 
art, all pictures are not the same color, the same 
tness, and do not express the same mood. Neither 
‘d every show window in a store be equally bright or 
od in the same manner. If one glances down a group 
‘indows in a large department store they should not 
opear the same. Each display should be treated dif- 
tly. For some exhibits a pinkish tint of tight might 
itable. For others a deep amber. Still others might 
ire a light green, etc. The display man can readily 
Mine just what effect he desires. 
ery large store should have several sets of gelatin 
sereens or color caps which can be attached to the 
window reflectors and the lighting modified as dis- 
are changed. For pure color, an entire section of 
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the window can be equipped with the color screens, Or, 
if just a suggestion of color is wished, a few of the units 
can be equipped, leaving the others unmodified. It would 
be possible, for example, to have a display which required 
deep green lighting at one end, shading through amber 
to clear or unmodified lighting at the other end. This 
can be readily accomplished by the proper selection of 
color screens and their application to the show window 
reflectors. 

Intelligent application of colored lighting to a display 
produces excellent results. Merely because a merchant has 
color equipment available he should not use it promiscu- 
ously with every display. Improper application of color 
produces effects which are inartistic and annoying. The 
chief application of color is to create an atmosphere or 
setting, in other words, the psychological effect of the 
lighting should be given consideration. One should study 
the effect of color on the particular merchandise being 
displayed and ask himself if there is a logical reason for 
the use of the particular color he has in mind. 


To Hold Course in Crating 

The week beginning May 10 has been selected by the 
Forest Products Laboratory for its next short course in 
boxing and crating, according to a recent announcement. 
This course will be the twenty-seventh of its kind, given 
at the federal laboratory to aid shippers in effecting im- 
provements in wooden and fiber containers. 

Important features of the course are the demonstra- 
tion tests of containers and the attention given to specific 
packing problems of various members of the class by the 
packing experts in charge. In the demonstration tests 
the relative strengths of various types of boxes and crates 
are shown by testing them to destruction in the labora- 
tory’s giant box testing drum and in other test machines. 

Applications for information concerning the course or 
for enrollment should be addressed to the Director U. S. 
Forest Products Laboratory, Madison, Wisconsin. 


Ceramic Work in the Department of Commerce 

Following out the plans previously announced, all in- 
vestigational work in ceramics now conducted by the De- 
partment of Commerce in the Bureau of Standards and in 
the Bureau of Mines is being centralized in the Bureau of 
Standards under the direction of Mr. P. H. Bates, chief 
of the Ceramics Division. Pending the formal transfer 
effective beginning with the fiscal year July 1, 1926, these 
activities in the Department will be co-ordinated to con- 
torm to this arrangement. 

This consolidation is in line with the policy of the de- 
partment in bringing together and conducting under one 
head similar and related activities. 


The only practical use of Death is to show us what is 
worth while in Life. 
“Tt takes two to tell the truth” (Thoreau). 


There is but one sensible prayer: it is to know the Will 
of God. 


' , Y WENTWORTH, buyer for Cromer & Cas- 

sell Department Store, Miami, Fla., sailed 

* Saturday for Miami on the Alexandria of the 
Admiral Line after a ten weeks’ stay here. While in New 
York Mr. Wentworth suffered an attack of grippe and 
for a time his life was despaired of. R. E. L. Wells, of 
Nathan Straus & Sons, an old friend of Mr. Wentworth, 
was in constant attendance and for two days did not take 
his clothes off. 

Clifford Fisk, buyer for Gimbel’s New York Basement 
Lamp Department, will succeed Leo Taubin, head of the 
main Lamp Department on the fifth floor, who recently 
resigned. Mr. Fisk will serve under Walter Browning, 
Gimbel’s new Merchandising Manager, for the China, 
Glass and Lamp Departments. Mr. Mittleman, assistant 
buyer for the lamp department of A. 1. Namm & Son, 
Brooklyn, will succeed Mr. Fisk as buyer for the Base- 
ment Lamp Department. 

The vacancy in the China and Glassware Department 
of L. Werthhemmer & Co., New York, caused by the res- 
ignation of A. Kurnicki, has been filled by Mr. Izen, for- 
merly with Mayer Bros., Brooklyn. 

Ferd L. Hollweg, of the Mutual China Co., Indianapo- 
lis, is chairman of the wholesale trade division of the 
Indiana Chamber of Commerce which is sponsoring a 
three and one-half day courtesy trip through southern 
Mlinois, Indianapolis wholesalers who make the trip will 
travel 651 miles by motor. J. M. Haines, of the Stewart- 
Carey Glass Co., Indianapolis, is one of those who will 
make the jaunt, which starts April 20. 

Gimbel’s, for the first time, announced the hig sale now 
in progress of Haviland & Co.’s New York retail store 
stock to the public in the Sunday newspapers. Two days 
leeway was given to former customers of Haviland & Co. 
who desired to match pieces and make new purchases. 
These were notified of the sale in advance. $150,000 of 
the stock is on sale at the New York store, where it is 
being sold at one-third and two-thirds less than the former 
retail price of Haviland & Co.; $100,000 of the stock was 
placed on sale at Gimbel’s Philadelphia store at one-half 
and was almost immediately sold out. 


Max Herbert of Herbert & Neuwirth, Inc., well 
known china and glassware wholesalers and manufac- 
turers of lamps will sail for Europe aboard the Majestic 
on Friday night on a six weeks’ business trip. 


Fourteen 


Charles B. Levy of the Maddock & Millermam 
traveling staff left on Tuesday for an extended { 
over his territory through the South. 


Wm. S. Pitcairn, head of the Wm. S. Pitcairn Cor 
is on a short trip through the Middle West this we 
making the more important cities through this s 
tion. 


William J. Craig of the Copeland & Thompson, h 
travelers left the latter part of last week on a trip tl 
will keep him on the road for some time to come. — 
will first make the South, then the Pacific coast t 
ritory. ‘Sid’? E. Thompson of the firm is also ple 
ning to get away within the next few days. 


Announcement is made by E. J. Borton that he 
open an office at 628 Plymouth Ave., Dayton, O., 
April 1, for the continuation of his practice as 
Ceramic Cost Engineer. For the past year Mr. Bort 
has been employed by the United States Tariff Cor 
mission to supervise the compilation of Dinnerwa 
and Hotelware Pottery Costs in Germany, Czech 
Slovakia, Holland, England, and the United States 
be used as a basis for future tariff adjustments | 
these products. Previous to his connection with t 
Tariff Commission, Mr. Borton was associated wi 
the W. N. Van Horne Co., of Dayton, and while wi 
that organization he devised a plan of cost accounti 
for potteries and glass plants which is now in use 
a great many plants of these industries. It was tl 
plan of cost calculation which was adopted by t 
Tariff Commission in the determining of costs im i 
foreign plants visited by Mr. Borton. He will co 
tinue to specialize in Cost Accounting Service fort 
Pottery and Glass Industry. 


George H. Service, well known traveler for Josii 
Wedgwood & Sons of America, is on the first lap | 
his Spring trip. He opened up at Youngs Hotel, Be 
ton, on Monday for a week’s stay after which he W 
make his way west on a two months’ tour. HE ! 
Jones another of the concern’s sales staff left ¢ 
March 1 for Philadelphia, as the first stop on a tf 
south which will also keep him on the road for © 
months. | 


D. H. Brandon, Southern representative for Lazat! 
& Rosenfeld, Inc., left last Wednesday for a 7m 


months’ trip over his territory. | 
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Photo shows Mrs. Graydon-Stannus, London, drawing 
ut and shaping the neck of a Magnum decanter at her 
beckham factory, where she makes old Irish hand-made 
ass from family recipes 150 years old. The well-known 
lish society woman has been presented with a “Silver 
‘edal” from the Royal Society of Arts. It is an honor 
snferred upon but few. 


Each of the one hundred and fifty men and women 
iployed by the Gleason-Tiebout Glass Co., 99 Commer- 
alist. Brooklyn, N. Y., have been insured under a group 
jliey recently arranged by that organization with the 
Fudential Insurance Company of America. More than 
396,000 is involved in this plan for the protection of the 
wrkers. 

The policy is of the contributory type, with the workers 
imselves paying a part of the premiums and the Glea- 
¢- Tiebout Company assuming the remainder of the 
Dense. 

All those who Baie been employed for one year or more 
: eligible to this coverage. Executives and managers 
1 protected for $2,500, the male office force, foremen 
il cashiers for $1,500 and all other employees up to and 
luding those 65 years old for $1,000. Workers over 
“receive protection of $500. 

3ecause of the large number of persons included in the 
cy it was possible to acquire it without medical ex- 
‘nation. 

yhe Gleason-Tiebout policy is one of twelve recently 
lved with the Prudential by business organizations in 
Ous sections of the country. These twelve policies 
plved a total coverage of $1,007,950 on 874 lives. 

) 
faviland China Co. After Canadian Trade 
rrangements have been made by the Haviland China 
Inc., for a comprehensive selling campaign in Can- 
H. Webster & Son, well known to the Canadian 
ie, have been selected as the firm’s representatives. 
ir address is 28 Wellington St., East, Toronto, where 
ttractive display of the Haviland line will be shown. 


) 
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United States Imports of English China 
Consul Renwick S. McNiece, Stoke-on-Trent 

The exports of chinaware to the United States from the 
Stoke-on-Trent district for 1925 show an increase of over 
30 per cent in dollar values and a large decrease in vol- 
ume measured by weight. The increase was undoubtedly 
brought about by a large demand in the United States 
for high-grade china. English bone china is the most 
expensive, but manufacturers report that in the present 
prosperous conditions in the United States, high prices 
for high quality do not seem to diminish sales. There ap- 
pears to be a good market for the best, irrespective of 
price. One of the manufacturers of famous china states 
that the United States is the best market for the output 
of his firm, not excepting the home market. 

The declared exports of earthenware to the United 
States, while slightly higher in dollar value, are rather 
lower from the sterling standpoint, owing to the increased 
value of the pound in relation to American currency. The 
United States still remains the best market of the local 
manufacturers of earthenware. Canada and Australia 
afford the next important markets. 


An Interesting Book 


Fr.Chr. Greiner & Sohne H. Schmidt Fried.. Kastner 
in Rauenstein. in Freiwaldau. in Oberhohndorf, 
Osc. Schaller & Co. Gebr. Schonau Carl Thieme in Pot- 
in Schwarzenberg. in Hiittensteinach. schappel bei Dresden. 
Amold Rub-Leprince Volkstedter Perzellan-Fabrik 
in Paris. Rich. Eckert & Co. in Volkstedt. 


C D ve Ux 

Bourdois & Bloch Desjardins, Sluizer, Fontaine- Hirsch, Dresden. 

in Paris. Choisy-le-Roi  bleau bei Paris. 
bei Paris. 

The above are just a few of the makers’ marks that are 
given in “Pottery and Porcelain,” by Frederick Litchfield. 
Every pottery, as well as manufacturer’s agents and 
showrooms should have this book in its office. This book 
may be obtained from the Crockery AND GLASS Jour- 


NAL for $9.00. For further information see advertise- 
ment on page 34 of this issue. 


No man can live happily who regards himself alone, 
who turns everything to his own advantage. Thou must 
live for another, if thou wishest to live for thyself. 

—Seneca. 


Dr 
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AND PITTSBURGH NEWS 


Glass Business Better Than Year Ago 

T is very interesting to note at this season of the year 
| that flint glass factories throughout the country are 

being favored with a larger volume of business than 
during the same period a year ago. Demand for the en- 
tire line as shown the trade here in January is continuing 
in seasonable demand, although it is pointed out by some 
of the manufacturers that certain distributors are order- 
ing lines in larger volume now than they did a year ago, 
and also that others are anticipating requirements up to 
May delivery. This situation is pointed out by the manu- 
facturers as very encouraging, and gives an optimistic 
tone to the business situation as it has to do with the glass 
industry. 

Although retail demand has been more or less retarded 
in the northern part of the country on account of the con- 
tinued cold weather, reports from road salesmen indicate 
that when the sun has been shining there has been an 
increase in the department store trade. This increase in 
retail buying would also be reflected in other stores where 
glassware is featured. 

From all present indications, manufacturers are of the 
opinion that production will continue along normal lines 
throughout the first six months of the year, and the sum- 
mer dull period of course will be discounted. 

Colored glassware as featured by the manufacturers 
during the January period continues in very good move- 
ment, all retail distributors making a special feature of 
these lines. Gift shop dealers are buying this line of ware 
in reasonable volume, both from jobbers and also direct 
from certain factories. 

Lighting glassware continues in seasonable demand, 
with sales running more to requirements just at this time. 


Hazel-Atlas Reelects Directors 

At the annual meeting of the stockholders of the Hazel- 
Atlas Glass Co., held at Wheeling, W. Va., the former 
board of directors was re-elected. The board consists of 
C. R. Hubbard, C. A. Robinson, W. H. Boshart, who 
were re-elected, and other directors holding over include 
J. C. Brady, G. W. Hannan, J. H: McNash, J. J. Hollo- 
way, S. S. Cochrane and D. A. Burt. Earnings of the 
company for the last fiscal year were placed at $14 per 
share, with all but the depreciation eliminated 

Net profits for the year were $1,592,200.79 after spend- 
ing $758,357 for maintenance and betterments. The de- 
preciation charged off was placed at $557,721.85. 
_ Reports of officers indicated that all plants of the com- 
pany would be continued in steady operation during the 
year, and that distribution would be over a much wider 
territory than heretofore. 
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Frank Lang Gets Post With Association 

Frank A. H. Lang, son of the late Watson W. Lang, 
who travels the eastern territory for Kinney, Levan Co, 
Cleveland, O., has been elected secretary-treasurer of the 
Western Glass and Pottery Association, taking the offiee 
vacated by the death of his father. Mr. Lang will con- 
tinue his home headquarters at Cambridge Springs, Pa., 
where his father resided. The first assessment for the cur- 
rent year with dues, totaling $3 is now payable. 


Kaufmann Stores’ Net Earnings $1,617,342 

The Kaufmann Department Stores, Inc., of Pittsburgh, 
showed net earnings of $1,617,342 according to its annual 
statement which has just been issued, the surplus for the 
year being placed at $990,634. This annual report is con- 
sidered by the officers of the company, and also the local 
financial district to be one of the best ever issued by a 
department store in this district. 


Plan Big Merger of Pacific Coast Stores 

Sales departments of flint glass factories in this dis- 
trict have been advised by their western selling repre- 
sentatives of negotiations now pending which will result 
in the merging of the interests of five large department 
stores on the Pacific Coast. The interests said to be con- 
cerned in the new consolidation plan include Whitthorne 
& Swan, San Francisco; the same firm operating at Oak 
land, Calif.; Hale Bros., Inc., at San Francisco andyalse 
their store at Sacramento and O. A. Hale & Co., Sam 
Jose, Calif. The new interest will be known, it is said 
under the name of Hale Bros., Stores, Inc., which interest 
may also eventually control a percentage of the stock of 
J. M. HaleCo., Incs*or LosyAnseless | 

Just how the merging of these stores will affect the 
buying in the china and glass departments has not beet 
revealed, although it is believed here that glassware and 
dinnerware department managers will be retained in pres 
ent positions. These companies are said to have done 4 
gross business of $17,000,000 during 1925. 


Labor Troubles Adjusted at Kauffield Co. 

Differences that have existed for several weeks betweet 
the management of the Kauffield Illuminating Co., Stat 
City, W. Va., and certain of the employes have been ad- 
justed, and the factory is again in operation. The coir 
pany announced its proposal to operate its plant om ati 
open shop basis, and the result was that the employes 1 
fused to work. The usual rules will continue to prevail 
this factory as in others in the Morgantown, W. Va, dis: 
trict, 


farch 11, 1926 
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_ Urge Advertising Goods Not Prices 

An appeal to merchants of Pittsburgh to advertise the 
uality and service of their goods rather than bargain 
tices was made at a luncheon of the Pittsburgh Advertis- 
'g Club at the Chamber of Commerce by E. S. Goldstein, 
lerchandising manager of the Kaufmann Department 
tores, Inc. 


“Merchants have taught people to look for the price 
ither than the utility of the goods they are to buy,” he 
ud. “Advertisers spend about 80 per cent of their ‘ad’ 
“py for price ‘ads’ when only 20 per cent of all goods pur- 
cased is bought because of the price,” he said. 


Whether or not the plant of the former Davies Glass 
6., at Martins Ferry, O., will be placed in operation a 
itle later has not been definitely determined, according 
t word received here this week from the Wheeling dis- 
ict. The property was recently purchased at Sheriff's 
sle by Myron E. Cole of Martins Ferry for $63,350. A 
cneral line of blown ware was featured by the Davies 
., when that interest was in charge of the property. 


The Hillsboro, Ill., plant of Ball Bros. Co., is idle 
athis time on account of repairs being made to the fur- 
nces. This property was only recently acquired by the 
Lil Bros. interests, and is being improved in many de- 
prtments before being placed in active operation again. 


F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


: known perhaps for years. Banat 

| Make your advertising sell. Ilustrating 

: ) Illustrate your goods. Tell the Photography 

buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


XOBERT RAWSTHORNE CO. 


_ Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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Glass Leaders Hit At Volstead Act 


Thomas Rowe, president of the American Flint 
Glassworkers’ Union has gone on record favor- 
ing a modification of the Volstead act, and at the 
same time declaring that “activities of prohibi- 
tion conditions in the high schools of the coun- 
try had shocked communities.” 

Coupled with this announcement comes also 
one from Secretary Frank Fergison of the Illinois 
Glass Co., who has declared that “prohibition has 
destroyed one-fifth of the bottle making business 
of the United States.” 

James Maloney, president of the Glass Bottle 
Blowers Association has declared that prohibi- 
tion is making America “a violent, headstrong 
dangerous people.” 


Libbey Estate Valued at $21,714,000 

The value of the estate of the late E. D. Libbey of To- 
ledo, O., founder of the Libbey Glass Co., and one of the 
most widely known glass manufacturers in the industry 
has been valued at $21,714,000 according to an inventory 
just filed by heirs with the Probate Court at Toledo. This 
is said to have been the largest appraisement of an estate 
ever filed in a Probate Court in Ohio. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, WHarrv T. Thomas & Co. 
1104 Axch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 08917 
Chicago 


U 
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General Pottery Situation Unchanged 
HE general situation in the domestic pottery in- 
| dustry this week shows little if any change from 
the record of the previous week. Production 
schedules are being better maintained on account of the 
change in the weather, the gas supply being improved, so 
far as industrial purposes are concerned. Plant records, 
however, for the first quarter of the new year will show 
a loss in kiln output when compared with the same record 
for the first quarter period of 1925, but it is held that 
unless there are other setbacks, some of this lost pro- 
duction will be gained in time. 

New business continues to be in favorable receipt, both 
from road salesmen and also di- 
rect mail business. Open stock 
dinnerware continues to be in 
best demand, although all other 
lines are in seasonable request. 

Department stores that pur- 
chased dinnerware during the 
January buying season are now 
receiving their merchandise, al- 
though some of the business 
placed during that month will 
not go forward until April. 
Mail order houses are having 
their January specifications filled 
for sets, both decorated and for 
plain white compositions. 

The jobbing interests are tak- 
ing their regular volume of early 
season stocks, both in drop and bulk shipments. This 
source of distribution is declared to be in better condition 
now than during the same period a year ago, this view 
being held on account of the increased volume of mer- 
chandise now being forwarded by the manufacturers. 

All departments in the various plants are working, the 
nominal average being five days per week, with the holiday 
being on Saturday. There are some departments, how- 
ever, that are employed five and one-half and six days per 


of merchandise. 


week, 


Construction Progressing on Homer 
Construction is progressing on the new tunnel kiln at 
the No. 4 plant of the Homer Laughlin China Co., but 
the new kiln will not be ready for use until probably 
during the summer period. The erection of another tunnel 
‘kiln in this district will add to the capacity of the terri- 
tory, and at the same time give the Laughlin interest a 


Kiah toon 
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To Present President With China 
Set from Morgan Belleek Pottery This organization has had 


A set of Belleek china plates is to be 
presented President and Mrs. Calvin 
Coolidge by the management of the 
Morgan Belleek Pottery Co., Canton, it 
has just been announced here. This fac- 
tory is in active production on this line, 
the plant being the only one of its kind 
in the western district featuring this class 
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larger production than is now possible. Six periodic kilns | 
are being razed to make room for the new tunnel kiln, 


W.E. Wells, Jr., Heads Pottery Trades Forum 
At a recent meeting of the Pottery Trades and Tech- 
nique Forum, W. Edward Wells, Jr., manager of the No, 
5 plant of the Homer Laughlin China Co., was elected 
president of the organization, which is composed of fac- 
tory superintendents and foremen. At this meeting there 
were addresses made by Mr. Perdue and Mr. Hopkins 
of the Ceramic Department of Ohio State University; A. 
V. Bleininger, chief of the Research Department of the 
Homer Laughlin China Co., and also Edward Carson of 
the same organization. Charles 
C. Ashbaugh, general manager of | 
the West End Pottery Cojmaisa 
spoke on factory efficiency. 


much to do since it was formed 
with creating new interest in fac- 
tory problems, and as a whole is | 
considered by many members as | 
an educational institution. It has | 
always been contended by factory | 
superintendents that the problem | 
of one plant in time becomes the 
same problem in another, and in| 
order to work out corrections, the | 
discussions have had much to do | 
in eliminating certain situations 
as they have arisen in the maft- 
facturing of dinnerware. | 


Atlas and Globe Plants Active 

The plant of the Atlas China Co., at Niles, O., and that | 
of the Globe China Co., at Cambridge, O., which are con- 
trolled by the same interests are on very active production 
at this time. The operating interests have been making | 
a special feature of the new shape which was presented F 
in January, and as a result some very active business has 
been received. At the Niles plant the decorators have 
been working overtime of late in order to insure prompt 
shipments on some specifications. 


Broadcasting Brings Results | 

“This broadcasting is fine as silk, when it comes to get 
ting your name before the people,” declared George Se 
Brush of the Brush Pottery Co., Zanesville, O., this week. 
During January, the “musical bowls” of this factory 
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were “put on the air” through Westinghouse Station 
KDA, Pittsburgh, Pa., and ever since the ympany has 
been in daily receipt of applause cards, and requesting 
information concerning the products of this plant. These 
letters and cards have been received by consumers and 
distributors as well, and as a result of this little stunt the 
“company had had an exceptionally increased demand for 
‘its yellow bowl line. “We may go on the air again through 
another station this season,’ Mr. Brush declared. 


Expect Department to Create China Demand 

Pottery salesmen traveling New York state have advised 
home offices to the effect that Hens & Kelly Co., Buffalo, 
N. Y., in opening a new furniture department, expect this 
section to create an increased demand for dinnerware. 
stocks of which this firm carries in very liberal volume 
out of this district. It is proposed to “dress” a dining 
room table or so with open stock dinnerware after the 
new department is opened as a “show” of what is possible 
with the furniture and dinnerware stocks of this house. 


_ Lady Mosley Impressed by Conditions Here 

“The condition of pottery industry of America seems 
ahead of that in England. Your workers seem perfectly 
happy and contented. The lowest paid unskilled laborers 
‘im your potteries receive more wages than the highest 
‘paid skilled employe in the English ceramic plants.” 


_ These salient statements were made by Lady Cynthia 
of England, daughter of the late Lord Curzon, who is 
accompanying her husband, Sir Oswald Mosley on a trip 


through American industrial centres. 


_ Lady Cynthia was entertained during her visit here at 


che East Liverpool Country Club, and was also conducted 
through the Newell, W. Va., plants of the Homer Laugh- 
in China Co. Following an inspection of the Laughlin 
dlants, Lady Cynthia and her husband were accompanied 
to Pittsburgh, Pa., by Marcus Aaron, president of the 
Pittsburgh Board of Education and his brother, Charles 
‘. Aaron, both of whom are interested in the Laughlin 
Sompany. 

During her visit to this pottery district, the distin- 
suished visitors expressed amazement over the character 
i homes the pottery employes owned, their social stand- 
ng and their contentment, intimating that no such con- 
litions prevailed in the pottery districts of England. 


__ Yellowware Demand Shows Increase 

| An increase in the demand for Rockingham and yellow- 
‘are is reported by the producers of this line in this dis- 
‘ict. The bowl line is in very good request, while orders 
or the old fashioned line of teapots is holding up well. 
“he kiln capacity of the district on this line is now oper- 
ting on a basis of about seventy-five per cent with the out- 
0k for more favorable business very encouraging. 


(Continued on page 21) 


Minpro Feldspar is mined underground. 
This insures uninterrupted deliveries. 
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Income lax Department 


Conducted for THE CROCKERY AND GLAss JOURNAL 
By M. L. SEmpman 
Seidman & Seidman, Certified Public Accountants 


This is the eighteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that <will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 


be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. 


All communications must be 


signed by the inquirer, but no names will be disclosed in the published answers. 


Rate and Exemption Changes in the New Law 
ONGRESS has now passed the new tax bill. All 
e that remains to make it a law is the President's 
signature. That the President will sign the bill 

is almost a certainty. 

The new law will be made applicable to 1925 income tax 
returns. It is therefore important that taxpayers become 
acquainted with its provisions, and particularly the changes 
it will bring about over the old law. 

The outstanding change is that in rates and exemptions. 
The normal tax rates are reduced from 2, 4, and 6 per cent 
to 1%, 3 and 5 per cent respectively, so that under the 
new law the normal tax will be computed as follows: 
1% per cent on the first $4,000 of net income in excess of 
exemptions; 3 per cent on the next $4,000 of income; 
and 5 per cent on the balance. 

The surtax rates have been even more drastically cut. 
In the old law the rates range up to 40 per cent. The 
maximum surtax rate in the new law is 20 per cent. 

Personal exemptions have been increased, a single per- 
son now being entitled to an exemption of $1,500, and a 
married person $3,500, as against $1,000 and $2,500 last 
year. The credit of $400 for each dependent remains the 
same as before. 

Furthermore, a change has been made with respect to 
the earned income allowance. While the 25 per cent credit 
continues as previously, $20,000 may be considered as 
earned income, whereas a maximum of $10,000 could 
have been regarded as earned income in 1924 returns. 

All these factors make for a substantial reduction in 
the income taxes that individuals will be called upon to 
pay for 1925 incomes, as compared to what they would 
have paid if a new law were not passed. The exact com- 
parison between the new tax amounts and the old ones, 
and the percentage of reduction effected is shown in the 
tabulation appended. It will be noticed that the greatest 
rate of reduction is afforded to incomes from $3,000 to 
$20,000, and from $100,000 and up. Incomes between 
$20,000 and $100,000 are not as favorably treated. 

While the new law will be heralded as a great tax 
reducer, it is significant that the rate on corporations has 
been increased from 12% per cent to 13% per cent. 
However, this increase is offset by the fact that the cap- 
ital stock taxes have been repealed. 

Although there are only two more weeks in which 


Twenty 


1925 returns must be filed, the blanks to be used are not 
yet all available. As mentioned in the last article, form 
1040 A, which is for incomes of less than $5,000, has 
already been released. For incomes in excess of that 
amount, however, the forms are not yet fully available. 
A 1925 blank was released, but it was prepared under the 
old law. The government is now getting out a rider that 
will go with the old form, and that will provide for ad- 
justments made necessary by the new law. Pending the 
distribution of these riders, it is most advisable that tax- 
payers compile their income and deduction figures and put 
them on the blanks now available. Then when the rider 
is distributed all that will remain to be done will be to 
place the amount of the net income on the rider and com- 
pute the tax at the new rates. That will expedite matters 
considerably, in making possible the filing of the com- 
pleted return by March 15. 

In the next artitcle further changes brought about by 
the new law will be discussed. 


TABLE OF REDUCTIONS UNDER THE NEw INCOME JAR 


Law 
(Computed on the basis of a married person with 10 
dependents ) 
1924 Reduction 

Income Tax New Tax Amount Per Cent 

$ 3,000 $ Jima $ 7.50 100 
3,500 15.00 15.00 100 
4,000 22.50 5.63 16.87. 749 
4,500 30.00 11.25 18.75 6am 
5,000 37.50 16.88 20.62 5518 
6,000 57.50 28.13 29.37. 51.0 
7,000 87.50 39.38 48.12 Som 
8,000 127.50 56.25 71.25 Som 
9,000 167.50 78.75 88.75 530 
10,000 207.50 101.25 106.25 512 
11,000 267.50 131.25 136.25 509 
12,000 337.50 168.75 168.75 50m 
13,000 407.50 213.75 193.75 473 
14,000 477.50 258.75 218.75 458 
15,000 557.50 311.25 246.25 442 
16,000 637.50 363.75 273.75 4am 
18,000 817.50 483.75 333.75 408 
20,000 1,017.50 618.75 3908.75 391 
22,000 1,237.50 818.75 418.75 330 


is 
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24,000 1,477.50 1,038.75 488.75. 29.7 
/ 26,000 1,737.50 1,278.75 458.75 26.5 
28,000 2,017.50 151875 498.75 24.7 
30,000 2,317.50 1,778.75 538.750 23.2 
32,000 2,637.50 2,038.75 598.75 22.7 
| 34,000 2,957.50 2,318.75 638.75 216 
36,000 3,297.50 2,598.75 698.75 21.1 
| 38,000 = 3,657.50 2,898.75 758.75 20.7 
40,000 4,037.50 3,198.75 838.75 20.8 
45,000 5,027.50 4,008.75 101875 20.3 
50,000 6,137.50 4,878.75 258.75" 20.5 
55,000 7,367.50 5,808.75 15875) ei 
60,000 8,677.50 6,798.75 WS7875 721.6 
_ 70,000 11,577.50 8,958.75 2,618.75 226 
| 80,000 14,877.50 11,958.75 2,918.75 19.6 
| 90,000 18,537.50 14,358.75 AAS 750 22.5 
» 100,000 22,617.50 16,758.75 SoG 75 © 25.9 
0,000 © 44,117.50 29,258.75 14,858.75 33.7 
feo0,000 §=65,617.50 41,758.75. 23.58.75 36.4 
250,000 87,575.00 54,258.75 33,316.25 38.0 
1,300,000 109,617.50 66,758.75 42858.75 390 
400,000 154,617.50 91,758.75 62.58.75 40.6 
900,000 199,617.50 116,758.75 82,858.75 41.5 
790,000 . 314,575.00 179,258.75. 135,316.25 43.0 
13000,000 429,617.50 241,758.75 187,858.75 43.7 


Pottery News 
(Continued from page 19) 

Thompson’s Maintaining Five Day Week 

Operations at the plant of the Thompson Pottery Co. are 
deing maintained on a five day per week schedule, with all 
departments working steadily during that period. The 
1ew “Stafford” dinner shape of this firm, which was shown 
for the first time during the January buying season, and 
uso displayed at the Ft. Pitt Hotel in Pittsburgh, Pa., dur- 
ng that period is having an exceptionally good movement. 
The shape is being sold both in open stock and also in 
sets of various compositions. 


_ Ohio Manufacturers Satisfied With Sales | 
Those manufacturers of the ivory body dinner shapes in 


his Ohio district declare that sales are holding up well, 
nd where first stocks have been placed on display, addi- 
ional orders for matchings have already been received, 
nd in very fair volume. The new body does seem to be 
catching on” with the retail trade, and the producers of 
he line are of the opinion that before the end of the sec- 
md quarter the demand for dinnerware in this body will 
€ sufficient to keep all kilns now in such production ac- 
ive throughout the remainder of the year. 


Store Features Smith, Phillips Line 
The May Co., Cleveland, O., in a Sunday newspaper 


dvertisement, recently made a special feature of the dis- 
lay of patterns of the Smith, Phillips China Co., “Prin- 
ess’ shape in an ivory body. Several decorations were 
lustrated, and an interesting part of the advertisement 
as the text concerning the American production, and 
ith the name of the shape and body. 


. 
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M. K. Zimerman, Veteran Correspondent 


“ZIM” Rounds Out Quarter Century’s Service 
, \ WENTY-FIVE years ago the late Hugh McNicol, 

of East Liverpool, O., a prominent figure in the 

pottery trade, called a young newspaperman aside 
and imparted to him a very important piece of news. In 
relating the information Mr. McNicol stated that it was 
given in confidence and “was not for general dissemina- 
tion.” 

The young man was none other than M. K. Zimerman, 
for the past quarter century East Liverpool and Pitts- 
burgh correspondent for the CrocKEry AND GLass Jour- 
NAL: “Zim” as he is popularly known, went his way and 
old Hugh McNicol’s secret never passed his lips. 

Previous to gaining Mr. McNicol’s confidence “Zim” 
had written a letter to George M. Jaques, then publisher 
of the Crockery AND Grass JOURNAL, requesting the 
post of East Liverpool correspondent. Several months 
later Mr, Jaques paid his annual visit to the East Liverpool 
potteries and made an appointment to meet young Zim- 
erman. As a result “Zim’’ was duly appointed and has 
since been successfully reporting for this publication. 

Years later it developed that George Jaques had writ- 
ten to old Hugh McNicols asking him to name a young 
man whom he could thoroughly trust and as a test Mr. 
MeNicols had confided the information to young “Zim.” 
The latter, he declared to Mr. Jaques, was “the only man 
in the East Liverpool pottery district who could keep a 
secret without imparting it to a soul.” 

Of “Zim” it may truthfully be stated that he has never 
betrayed a confidence. He is happiest when with his wife 
and two daughters and his especial hobby is, like thou- 
sands of other Americans, the radio. 


Many Spring Sellers Now on Display 


Alec Doctor Shows Central Glass Line 
ANY of the local showrooms are now equipped 
M with complete lines of new samples from their 
various factories. The glass representatives are 
showing with pride their new goods, none the least of 
whom is Alec P. Doctor, at 1107 Broadway, who is the 
eastern representative of the Central Glass Works, Wheel- 
ing, W. Va. 

The new decorations on the Crystal glassware 
unique and beautiful. Bright lines are used and for motif 
exotic birds of highly colored plumage, bright tulips and 
poppies and rich gold encrustations are much in evidence. 
Fine yellow and deep blue with jewelled and festoon 
effect make a very handsome showing. 

The embellishments are to be found in sandwich and 
salad plates of large size, on console sets, compotes, candle 


are 


sticks, etc. 

The two-tone stemware has attracted wide approval. 
The delicate rose shade particularly is admired. The tint 
is so delicate that in the bowl of a goblet it almost fades 
away to the imperceptible while the stem and foot where 
the glass is tricker the beautiful color shows up to per- 
fection. 

Last but not least among the reasons is the individualism 
of the new world business man—his honest desire to meet 
his own problems in his own way, rather than to ery for 
state aid in any form. 

Scores of business concerns have deposited with us state- 
ments showing the Why and the How of their stabilization 
experiments, which in the majority of cases are proving 
successful and profitable. Steadier sales, steadier pro- 
duction, steadier employment and buying power can be 
attained in much greater degree than many of us realize— 
and attained largely through managerial rather than gov- 
ernmental measures. Through using our pool of plans 
for “Steadying Business” you may be able to find hidden 
profits in your existing plant facilities and greater security 
for your workers. 


George F. Little Exhibits Carlton Ware 

George F. Little has a very attractive show room 
on the seventh floor of the Brunswick Bldg., 227-5th 
Ave., New York where he has a good display of the 
Carlton line of ornamental pottery from Wiltshaw 
works of Stoke-on-Trent, England. 

This line departs entirely from the regular lines of 
decorations usually adopted by the English and is 
along the most artistic lines of Chinese motifs. 


The ware itself is beautifully modeled and is very 
light in weight and a smooth texture while the decora- 
tions have a beautiful Chinese powdered blue ground 
work upon which are applied the most fascinating de- 
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signs and decorations all in well chosen colors, blend- 
ing delightfully with the blue. Gold is plentifully used 
and very delicately too and the whole is finished with 
wonderfully attractive rainbow iridescence. 

Another use of the same motifs is made by applying 
the decorations on a rich Chinese red body which 
shows up in a fascinating maner. 


The pieces are original in shape and buyers wishing 
to present to their customers some thing that is not 
only in the vogue but different to other items being 
offered could not do better than investigate this line. 
In other words it is original and very well worth see- 
ing. 

Besides the Carlton Chinese ware Mr. Little Hague 
great variety of other novelties from the same pottery 
such as salad sets with bright reds and greens worked 
in the pieces. There are quaint shapes in the little 
table accessories such as mustard pots, salt and pepper 
shakers. Marmalade jars and mayonnaise bowls, salts 
and pepper in the shape of golf balls mounted on min- 
iature tees, salt, pepper and mustard containers in 
the form of a drummer and drum-major and a kettle 
drum in a brilhant coloring of Hussar regimentals. 


Norman Hawthorn’s Displays Attract 
Norman Hawthorn has a very attractive show room 


in the Brunswick Bldg., 227 Fifth Ave. New Yous 
where he displays Wrought Iron lamps and stands of 
the better kind, from the Louis Bodo factory in Phila 
delphia and a line of parchment shades too is in promi- 
nent display from the “Ann Murphy” Studio. There are 
also lamps and shades of character from George F. Little 
of Philadelphia. Mr. Little has, in an arrangement with 
Mr. Hawthorn, taken the United States agency for @ 
most beautiful line of earthenware from Stoke-on-Trent 
The decorations are in exquisite taste being mainly Chinese 
in powdered blue and beautiful reds with gold embellish- 
Carlton ware as it is called should prove most 
popular to this country. The line is unique and therefore 


inents. 


G- . or, se . . 
‘is not in competition with anything else on the market. 


Sendar Showing Steventon Plate 
An interesting compartment plate produced by John 
Steventon & Sons, Ltd., on view at The Sendar Com 
pany, 35 West 23rd St., New York City. This plates 


of a pleasing weight, satisfactory for home use and at the 


same time substantial enough for restaurant use. It stacks 
well. 
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New Designs in Shapes and Patterns Now on View 


OOUADLUPULVUALUTALENT CALEY TOCA CEY ETAT AL UAE EES 


JOHN 


14 Barclay Street 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


All Makers in the Front Rank of English Productions 


Handsome Line of 


L A RRs 


DAVISON 


INCORPORATED 


TURTLE CELLU UATE LUEEEEOL EL EA PURO OTEOPULEOUCOLOOUEPLE TOPOL OULU GH EL 


New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


with Silk and Parchment Shades 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


(SG a fancy 
TSG ae. ae eee plain 
MION IV. ci est icin oss 00's s octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ; ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


CHINA CO 


OEM O MEE Gooxsviite @ RX @ Wel 


U.S. A. 


H 9M Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy 


”? 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons 
Representative 


oC) C) C) CHC) CG) | 


J. E. Boring 
Representative 


By 


Wm. G. McCartuy, REPRESENTATIVE 


BOSTON NEWS NOTES 


WM. G. McCARTHY, 
110 TREMONT ST., 
BOSTON, MASS. 
ROOM 325 


Vollrath Co. Has New Baby Set 
a? HE VOLLRATH CoO., Sheboygan, Wis., manu- 


facturers of enamelware, have a new number, the 

Nursery Set. This consists of a Baby Bath, a 15 
inch Tray, Ointment Jar, Soap Dish, Toilet Pitcher, 
Safety Chamber, and Commode. These can be had in 
Baby Blue or Baby Pink. They are now on display at 
the office of the company’s New England representative 
William R. Claflin, 122 Pearl St. Although this item has 
only been on the market a short time, the factory reports 
unprecedented orders. 

Joseph E. Bason, newly appointed buyer for the Shep- 
ard Stores, Providence, R. I., and formerly with Palais- 
Royal, Washington, D. C., was in Boston last week on a 
buying tour. 

J. W. Chaput, formerly of Harris-Morry Co., \Woon- 
socket, R. I., and now with Gamble-Desmond Co., New 
Haven, Conn., was in Boston last week. 

James J. Fagan of the Shartenburg-Robinson Co., paid 
a visit to a number of his friends in the trade here last 
week, 

R. D. Otto of the Wheeling Decorating Co., Wheeling, 
W. Va., was in Boston last week calling on the concern’s 
New England representative, Edw. C. Wilgus. Mr. Otto 
brought with him his new line of samples for 1926. These 
are now on display at Mr. Wilgus’s office. Mr. Otto was 
accompanied by Mrs. Otto’ and they were the guest of 
Mr. and Mrs. Wilgus over the week-end, they left on 
Monday. 

Many prominent men in the trade are glad to learn of 
the venture of Mr. Marrett, formerly with the LeMar- 
quard Furniture Co., Manchester, N. H., in business for 
himself. Mr. Marrett now heads the firm that bears his 
name and is located at 330 Central Avenue, Dover, N. H. 

At a bankruptcy auction sale Barney Zeitz purchased 
the entire stock of the F. M. Perry Co., hardware, Middle 
and Second Sts., New Bedford. 

New corporations in Massachusetts are: Fox Furni- 
ture Co., Newton, Mass., Pres, Clair A. Warren; treas., 
Harry Kane, Boston, and Jacob J. Kaplan, Royal Fur- 
niture Co., Somerville, Incorporated for $50,000; Pres. 
Hyman Hootstein, treas., Joseph H. Bernstein, Jamaica 
Plain, Mass., and Charles Hootstein. Berry’s, Inc., 
Quincy, Mass., deal in household goods, etc., incorporated 
tor $25,000; Pres. Nathan-Saltman; treas,, John Aveaa 
Odee, Belmont, and Henry W. Berry, Barnett Furniture 
Co., Inc., incorporated for $4,000; Pres. Barnett Goro- 
choff ; treas., Israel W. Levine, Roxbury, and Bernard N. 
Vernon. 
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Boston’s latest broadcasting, which is conducted by the 
Houghton & Dutton Company was officially opened and 
went on the air last Saturday afternoon. There were 
speeches made by the Mayor of Boston and many promi- 
nent officials, as well as members of the firm. An excel- 
lent musical programme was broadcasted introducing the 
new Music Department of the store. The studio is the 
last word in construction, large and yet clubby. It is really 
a show place where the fans of New England are invited 
to make their Headquarters while in Boston. 

Here the fans will find the true spirit of helpfulness 
which has marked the 54 years of Houghton & Dutton 
Company’s dealings with the people of New England. 
The studio is located on the sixth floor on the Tremont 
St. front. Unlike other studios, the three sides facing 
into the main store are of plate-glass so that the visitors 
to the sixth floor may see exactly what is going on in the 
studio, and they may watch their favorite artist in action. 
Paul F. Terrill, sales and publicity manager of Houghton 
& Dutton Co., will be in general charge of broadcasting. 
The morning talks to housewives, will be in charge of 
Anne Bradford, director of the Home Service Bureau. 
The announcer for the opening month will be Carlton 
Dickerman, known to the fans as “CHD.” 


How to Clean Display Windows 


While recognizing that the lustre and freedom 
from distorting flaws inherent in plate glass add 
much to the appearance of the store front and the 
effectiveness of the display, many merchants re- 
main uncertain as to the best method of cleaning 
and polishing their display windows in which 
glass of this type is almost universally used. 

The windows should first be washed on the 
inside with lukewarm water applied with a 
chamois skin. Neither soap nor any chemical 
should be used. On the outside of the window 
the following solution should be applied with a 
soft cloth after the dirt has been removed with 
lukewarm water and the chamois: Pulverized 
whiting, 1 oz., denatured grain alcohol, 1 oz., 
liquid ammonia, 1 oz., and water, 1 pint. 

If the solution is allowed to dry, and is then 
rubbed off with a polishing motion of a soft, dry 
rag, the glass will be left spotlessly clean and 
with a brilliant polish. 
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IT WILL SOON BE TIME 
TO PUT THE PORCH IN READINESS 


Jardinieres, Porch Lanterns, Reading Lamps, Flower | 
Bowls, Wall Pockets, Etc., Will Be Wanted 
We Have Them in Large Varieties 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 East 16th Street New York, N. Y. 


Haruta & Company 
141-147 Fifth Ave. 
New York 


DEARSAPONNOAPOAOA NO) 


The (arroliton Pottery (0. : 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


DADC 


Now Ready for Inspection 


Fancy Tea Sets 


in lust.e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


Celluloid and Bisque Dolls, Toys and 
Novelties. 


Artificial Flowers ROY E, HENDERSON 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Retailers Complain Deliveries Are Slow 
OME complaints have been made by retailers in 
this territory that deliveries of merchandise so far 
this year have been very slow, indicating the rush 
at some factories or delay in the production of new lines. 

Retail trade here has been normal for this season of 
the year and the stores are now commencing their drive 
for Easter business. The Easter season always stimulates 
the buying of dinnerware and glassware and the spring 
season is approaching with its moving and replacement 
business. 

The Fair is holding its Spring Sale of Furniture this 
week. Among the features is a practical bridge lamp of- 
tered complete with shade at $2.25 and an antique finished 
iron lamp with shade at $5.95. A lot of 2,000 gaily dec- 
orated six-piece bowl sets are being offered at $1 per set 
and many specials in needed housewares are being given. 

This week Hillman’s is holding its Anniversary Sale 
of Housewares in which many bargains are being offered 
for home needs. Hillman’s is also offering polychrome 
bridge and junior lamps at $7.95. Mandel’s featured 
bridge lamps with shades in copies of Chinese embroidery 
at $15 and numerous glassware and earthenware specials. 


SSUUUICTTIOUENAOGT EAU LEA TEED 


Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmyruHe, REPRESENTATIVE 


By 


Rusnak Brothers furniture store advertised “Our An- 
nual Event’ this week. A 100 piece imported dinner set 
priced at $26 was offered in this annual sale of the store. 
Bridge and junior lamps with marble bases, complete with 
shades are featured during this event at $19. 

Lines of the Central Glass Co., Wheeling, W. Va., were 
shown by Walter Jones at the Palmer House last week. 

M. Schwartz, of the Golden Rule Store, St. Paul, Minn., 
called on the local trade last Friday. 

R. Pearlman, buyer of china for Brandies & Sons; 
Omaha, Neb., visited the Chicago market during the past 
week. 

Ira A. Jones, local factory representative, attended 
the funeral of his mother last Thursday in Decatur, Ill. 
Mrs. Jones had been sick for several years and died at 
the age of 86. 

Earl W. Newton, of Earl W. Newton & Associates, 
spent some time in Detroit last week on business. 

Sherburne Brisbane, of the Squeez-Ezy Mop Co., New 
Orleans, La., spent a few days with his Chicago repre- 
sentative, Earl W. Newton last week. 

OQ. Phillips, manager of the recently opened Chicago 
office of the Albright China Co., went on a short business 
trip to St. Louis last week. 

Robert Hall Simmers, of the Hall China Co., East Liy- 
erpool, Ohio, spent a few days in the local market. From 
Chicago he will go to Davenport and St. Louis, where he 
will spend two weeks. 

S. S. Kresge Co. is planning the erection of a new 
building to house one of its 5 and 10 cent stores. The 
new building will be located at 3331-35 West Roosevelt 
Road on a 75 x 125 foot lot. Construction is to start 
when the present lease on the property expires. The prop- 
erty was bought for a consideration of $190,000, subject 
to $45,000. 

The Tobey Furniture Co. has leased for warehouse and 
factory purposes the seven story building at 14-30 N. Pe- 
oria St., from the Standard Manufacturing Co. The lease — 
is for a term of years at an annual rental of $21,500. The 
property 1s owned by former Mayor Thompson of Chi- 
cago and members of his family. 

A total of 1,801 commercial failures was reported by 
R. G. Dun & Co. for the month of February. The num- 
ber was smaller than that of January. The number of 
failures reported is 21.6 per cent below the 2,296 defaults 
of the previous month and only slightly above the 1,793 
failures of February, 1925. Liabilites of February were 
21.7 per cent less than those of January and 14.8 per cent 
lower than those of the same month of the previous year. 

Ferdinand Schmidt, of Brismaid & Co., Des Moines, 
Iowa, spent a short time in Chicago on his way back to 
Des Moines from an eastern trip. 
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Store Psychoanalyzes to Aid Workers 

What is a “Conference Office” and what does it do? 
R. H. Macy & Co., Inc., has such an office in its store and 
to answer the questions clearly for store employes, 
“Sparks” recently quoted portions of Dr, Anderson’s ad- 
dress given last summer to the Reception Committee. 

Dr. Anderson told the members that one of the largest 
causes of failure among employes is to be found in the 
personality make-up and traits of character possessed by 
an individual. These are the intangible qualities of na- 
ture that seem to act as driving forces in one’s life—that 
enable one to use to the fullest extent the mental and physi- 
cal faculties with which one is endowed. These are the 
dynamic, constitutional factors that in people of apparently 
similar intellectual endowments speak on the one hand for 
success, or on the other hand for failure. 

Such traits of character, emotional trends, mental atti- 
tudes and mental patterns, such ways of meeting life’s 
situations, settle down on all of us, and we become accus- 
tomed to habitual ways of doing things that tend to fix 
our personalities into certain definite molds. 

We are all of us familiar with exceptionally alert and 
intelligent people who are chronic failures in everything 
they undertake, while we know many school dullards that 
later become reasonable successes in life. It is not, then, 
purely a matter of intelligence, but the ability to use what 
intelligence one has along constructive, practical, concrete 
lines. 

The Conference Office is interested in determining 
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something of the personality factors in a given individual 
employe, that speak for his success or failure. Above all, 
it is interested in enabling him to overcome those defects 
in disposition or temperament or personality that handicap 
him in his work. It aims more in the direction of treat- 
ment and adjustment than in the direction of a laboratory 
center to determine how smart or dull an individual is. 


PERSONALITY DISORDERS 

In the medical practice we are familiar with many dis- 
orders of personality, or nervous and mental disturbances 
or emotional conflicts, or physical defects and disease, that 
so affect the mental life of the individual as to render an 
otherwise capable person ineffective. The Conference 
Office finds these conditions to be among the largest fac- 
tors accounting for failure among store employes. 

That branch of medicine known as psychiatry has in 
other walks of life developed a technique that is as suc- 
cessful in the treatment of personality disorders and men- 
tal maladjustments as general medicine has been success- 
ful in the treatment of physical diseases. 

There is no mystery or trick psychology procedure in 
the Conference Office work. It is simply the bringing of 
the clinical methods—long demonstrated to be of value 
in dealing with adjustment problems in the public schools, 
colleges, social agencies, criminal courts and other walks 
of life—to the routine handling of the daily human prob- 
lems involved in managing the personnel of a great store. 
It concerns itself with those physical, mental and social 
issues that lie at the bottom of the personality make-up. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


ChHlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple ECON 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBriNnG, President 
W. L, GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

OMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ate CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blvd. 
Phone Wabash 6589 
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MERCER 


She only American semiporcelain, dinnerware 
decorated under the glaze 


Mercer Pottery Company 


Jrenton, N.c. 


“Theresienthal”’ “Cc ia Pe 
Stemwares eramic Dictionary r 
Copyrighted 
“Krautherm”™’ | By C. M. Franzheim: 
Dinnerwares He 


“Schrerholz” A practical, concise treatise of 
Dresden Art Goods _Ceramic words, terms, uses and 


practices for the daily use of the 
factory man, superintendent, sales- 
“Royal Dua’ man and retailer. 
An education for anyone con- 
Are Goods nected with the trade. 
“Venetian Art Glasswares and Price $2.00 Per Copy 
Many Gift Shop Novelties i Convenient Pocket Size. 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 


vicinity, Demarest Publications, ln. 


Publishers 
FRED C. REIMER CO., INC. 45 East 17th St. New York 
49 West 23rd Street New York City 


—_ 
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Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 
oe ae ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
offered. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
Omer LCrES UN AL La@piRaUN Ciemegi CilLES 


Visit Our New Display and Sales Rooms—Pottery & Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


| Illustrating the Importance of the [mporter 


The importer brings to your 
door the pick of Europe’s best. | 
This Heinrich pattern No. 9742, 
Imperial shape, is a splendid 
example of Bavarian © skill. 
Marvelous accuracy and un- 
equaled color quality meet in an 
appealing design. A really fine 
dinner set. 
See for yourself. 
Send for samples. 
Original packages available at 
once, as well as open stock. 


HEINRICH & CO’S 
mark is an 
Assurance of Quality 


‘WILLIAM G.MUELLER. Inc. 


se 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FirtH & SrxTH Fioors ~ 49-51 WEsT 23RD STREET, NEW York City 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CHINA SALESMAN WANTED 


\ ANTED—Chinaware Salesman who has had at least five 

years’ experience with Semi-Vitreous Porcelain Dinner- 
ware Line. Territory East and South. Product high grade. 
Square treatment. Address Box 530, care CrocKERY AND GLASS 
JOURNAL. 


DINNERWARE SALESMAN WANTED 


ANTED—EXPERIENCED DINNER WARE SALES- 

MAN. BY. AN OLD ,ESTABEISHED) POTTERY: 
In some sections can offer a salesman one of the strongest and 
most varied lines of pottery produced—All our own production. 
New England, New York, Pennsylvania and Michigan are now 
provided for, but good territory yet open. We have the line—the 
quality and the price, and capacity for prompt service. Our offer 
is on commission basis so could be sold in conjunction with other 
goods that do not conflict. Good outfit for those who will work, 
and our service will surely get you repeat orders. Post Office 
Box 184, East Liverpool, Ohio. 


Men’s minds are too ingenious in palliating guilt in 
themselves.—Livy. 

There is no place more delightful than one’s own fire- 
side.-—Cicero. 

Apprehensions are greater in proportion as things are 
unknown.—Livy. 


The circumstances of others seem good to us, while ours 
seem good to others.—Syrus. 


Buyers in New York 
Marcu 4, 1926 
Mr. Coffey, silverware, Davidson-Paxon-Stokes Co., Atlanta, 
Ga., Broadway and 34th St. (R. H. Macy Co. Bldg.), 15th floor. 
E. Hagman, toys, china, house furnishings, Hills, McLean & 
Haskins, Binghamton, N. Y., 120 W. 32nd St. (A. Fanti). 
Marcu 9, 1926 
W. D. Davis, house furnishings, Wm. Hengerer Co., Buffalo, 
IN. Y., 17 E-39th St. (Associated D. G: Corp.,), 3rd floor. 
F. W. Krownapple, silverware, Wm. Taylor Son & Co., Cleve- 
land, O., 1440 Broadway. 
Marc# 10, 1926 
Miss F. L. Allen, silverware, Stewart & Co., Baltimore, Md., 17 
E. 39th St. (Associated D. G. Corp.), 3rd floor. 
W. R. Hume, house furnishings, Woodward & Dothrop, Wash- 
ington, D. C., 370 7th Ave. (Room 1702). 


| OBITUARY cA 


William Henry Grindley 


William Henry Grindley, well known English potter, 
died March 7 at his home in Stone, Staffordshire, Eng- 
land, after an illness of eighteen months. Word to this 
effect was received in cable dispatches by Hugh C. Ed- 
minston, his brother-in-law, and William S. Pitcairn, his 
American agent. | 

Known on-two continents as “‘Harry”’ Grindley, he was 
popular with all who had the pleasure of his acquaintance. 
An insight into his character may be gleaned from the fact 
that when the doctors could no longer keep the news of 
his impending death from cancer from him he braced up 
perceptibly. 

Mr. Grindley was one of the “Big Four” English pot- 
tery manufacturers, being the head of the firm of W. H. 
Grindley & Co., Ltd., Tunstall, and organizer of the Grind- 
ley Hotel Ware Company, Tunstall, which he operated 
until about two years ago, when he sold it to the amalga- 
mation known as Cauldon Potteries, Ltd. 

Besides his wife, a daughter of the late Thomas H. Tay- 
lor, New York importer, and who is a sister of Mrs. Hugh 
C. Edmiston, Sr., Mr. Grindley leaves a son, William H., 
Jr., an official at the Grindley Works, and a daughter, 
Margery. His oldest son, Herbert Taylor Grindley, lost 
his life in the World War. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 
New York Office: 


| John L. Pasmantier & Sons 
5 West 20th Street 


Siw 


Levy Brothers China Co. 


IMPORTERS AND DECORATORS 
FACTORY AND WAREROOMS, 467-81 KEAP ST., BROOKLYN, N. Y. 


Announce the Opening of a Showroom 


35 WEST 23rd ST. (STORE FLOOR), NEW YORK 


} 
(CZECHO AND GERMAN CHINA — DECORATED AT OuR Own PLANT 
Stock for Immediate Delivery 


§ 


eSpecials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By BEATRICE MILLER WISNER 


Portable Lamps of Rare Beauty 


The feasible features of a portable lamp which can be 
attached anywhere or hung on furniture for the conveni- 
snce of reading, sewing or other practical uses has been 
well achieved by the Colonial Lamp & Fixture Works, 
Shicago, Ill., with showrooms at 225 Fifth Ave., N. Y. 
There are three styles of these lamps, namely, Lamp Ette, 
Floor-Ette, and Wall-Ette. The Lamp-Ette, is a portable, 
and is used to hang over chairs, or other furniture where 
ts usefulness is demonstrated. The Floor-Ette is also port- 
able, with a shade that can be 
adjusted to any height, by sim- 
ply pulling it down. The Wall- 
Ette, as its name implies, can 
be hung on the wall, and like 
the Floor-Ette style has a 
shade that will remain at any 
height desired for comfort. 
These beautiful lamps add just 
one more practical and desir- 
able feature to the Colonial 
Lamp & Fixture Works fine 
Products. The standards and 
bases are handsome and orna- 
mental adjuncts of the lamp 
proper, denoting fine work- 
manship and thought in the 
construction of these up-to- 
date lamps for the modern 
home. New designs are con- 
stantly being produced by the 
firm in choice and novel 
models. The illustration above 


gives a good idea of the Lamp- 
Ette style. 


Attractive Decorative Lamp Pulls 


‘The latest lamp models add an alluring effect when em- 
loying the popular and beautiful crystal and glass bead 
amp pulls. Wm. E. Flory & Co., 38 West 32nd St., New 
York, is offering some of the most enticing combinations 
f crystals and glass bead lamp pulls in colors and white 
f sturdy construction suitable and highly ornamental for 
ie new type of lamp. These exquisite and practical pull 
ords displayed at the firm’s showrooms above mentioned, 
ome in various designs and are made of shot chain and 
tk cord, in up-to-date colors; amber, sapphire, 
nerald, crystal, and amethyst. Many new effects in bead 
ombinations are being shown, which give to the modern 
:mp a fascinating adornment and an ornate addition for 
‘Tice. 


Unique Bed Lights and Novelties 


The importance of the new style of bed light is proven 
by the large demand for these delightful home neces- 
sities. Every mistress of the household knows the advan- 
tage of having one or more of these little luminators for 
useful service. The Phoenix Import Co., Inc., 45 East 
20th St., N. Y., craftsmen in the art of lamp shade making, 
are showing some artistic styles in lovely combinations of 
silk, georgettes and fanciful trimming effects. The bed 
light has become the vogue for those desiring a decorative 
addition to the bedchamber and a useful light for reading 
or in case of illness. 


Metal Lamp of Charming Design 


The beauty of metal work 
is excellently demonstrated 
in the handsome lamp model 
herewith illustrated, from 
the  Ligtholier Co., 569 
Broadway, N. Y. How 
gracefully the standard 
lends its charm to the lamp 
proper, with lovely twisted 
effect, a splendid achieve- 
ment in metal craft. The 
entire lamp is metal, brass 
plated, antiqued, a superb 
finish, beautifully harmon- 
izing with distinctive home 
interiors. The same model 
also comes in bridge style, 
a popular type for many } 
uses, and a lamp that is well 
suited for study games or i 
piano. The shade is fash- e 
ioned from georgette in 


4 
various colors, finely lined a 

and interlined with cast " 
holder. Both lamp and ; 
shade is an exquisite exam- 

ple of a high type of manu- 

facture and a fine conbina- 

tion showing the artistic de- 

velopment in a perfect en- 

semble. The  Lightolier A 

Co. is offering many new : 
styles of lamps in boudoir, PX 
floor and junior, a full ’ 
stock of these is on view at = 
their spacious and _ artistic (A 7 ly 
showrooms, i caatabe 5 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 23d 
St. 

Cauldon China. Wood ®& _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 
L. D. BLOCH & CO., 87-41 East 18th 
St 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSGN, Incz., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Earthenware and 
Phone, Ashland 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 86th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


pare ee BROS., 53-57 West 23d 
t 
Japanese Goode 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. Alfred G. Mo- 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & _ Barrett, teapots; George 
Jones & Sons, Ltd, china; Wedgwood 
& Go.,. Ltd, earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


“Schier- 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


105-107 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 
Broadway at East 17th St. 
Direct Factory Representatives for 
Imported English Earthenware, China 
and Teapots. Domestic Dinnerware 
and Glassware. Joseph W. Wallace, 
Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brae 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Seib, 


Lamps and Bric-a- 


Schlegelmilch, Schoenwald, Villeroy & ~ 


Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Bee Ave., between 28th and 29th 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


SJAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers “Nearcut” tableware, 

thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


Se NDER & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS ©CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS GCO.,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 


mahogany 
lamps and silk shades. 


Bo ceNIx G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
Lewis Co. Cut Glass Co. 
TB. Clark Gi@o: 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Brush Pottery Co. 
Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ele etc. Telephone, Gramercy 
ile 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tovs, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co. 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 


For Gift Shops, 


Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 


200 Fifth Avenue 
BOSTON 
H. P. & H. F. Hunt, 
41 Pearl Street 
Traveling Representative 
Reineck, 
1422 E, Marquette Road 
CHICAGO 
W. R. Renouf, 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
3 S. Olive St. 
SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 


HESE novel and attractive vases for 
the display of cut flowers are differ- 


ent in that the water 


chamber is large 


enough to accommodate the stems of an 
ample supply of flowers without crowding. 
Consequently the flowers last longer. 


Made of fine pot glass in 6-, 8- and 11-inch 


sizes in crystal, 
amethyst. 


blue, green, 


amber and 


Nrw MARTIVSVILLE,W. VA. 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
- ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 
40 cents per line for first insertion; 
20 cents per line for fo is owi ing i in- 


Rates: sertions. Seven rds 
Min ial 


H aviland China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


glnten, on decorated china 
Limoges 
We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the-name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with ae it is stamped. 
Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 


for damages. 


Flaten Gina Car Ine 
11 East 36th St., New York 


Ny Lo QLUYE AGN SS — 
XM ¢ mK ar AGNES IAS Sa W= SS 
WD Z TFT TIDI IN OONOOMI DUET OOLOTERT ANS WING. 
\ ei Ts —— YANG x 
or ) | SQ SA Au All 
W | i RTOS 


Ni SS XN SIN 
IR 


Ane =N 


2) fis 
} S 
KW 


AND 


Glass Journal cs 


Crockery 


oT 


OU 


Ni SEW SSRN GN) NilS 
demetn We a : UK 
use W/E Ew Wee 
Surnishings th Vin< i Y, or Nya \= 
Lamps ANG Live Wady> Cal 
Gift Shop < : SNF: 
“and yp a 
‘Art Goods : 4 Linh LA ¥ 
Dolls SESS) Z 
olls & Joys iN AWA 
CSP Y WAV) : | 


| 


A 


—_— 


q 


ram 


E = = .) ; : = ; ( i 


= 


—~ 


Ss 
NV \\ F » 


Xi 
S 


UN 


YS 


UA 


= Vol. 102, No. 11 


S rN 


NZ 


MAR 18, 1926 


iy 


ISX 


NZ, 


WS {4 
WEE 


Lt 


Si 


“ALY 


og 
IA} 
~ 


\ 


- : 


ING ICN E\AN : 
ie = S \ J YY P ms 
aU) N 7} «Kk a : 


YR Kg 
cb, 


<j 4 SS 
EAN 


Wilk it, .. 
Interest You 


: ~ To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL | 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


: Gentlemen :— | Domestic 

Please reed ue aA eres Gree eee $3.00 a year 
JOURNAL (including the Specia oliday 

| Edition and Spring and Fall Buying Num- | $5.00 for 2 years 

| bers) to the following address for which .... | 

[ 


enclose ...... Loree at year. Canada 
$4.00 a year 
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EOWIN M. KNOWLES 
~ CHINA CO, 


THE ATTAINMENT 
OF AN IDEAL 


The art of creating utmost beauty in shape and 
design has made this company famous for over a 
quarter of a century. It is one thing to make a repu- 
tation and quite another to hold it. 


Our highest ideal has been fully realized in the re- 
cent creation of the distinctive new MARYLAND 
Shape in Edwin M. Knowles’ perfect IVORY. We 
are told that we have more than upheld our high 
reputation by building the most unusually beautiful 


IVORY body yet presented. 


Sales are on the increase for our many high grade 
customers who are showing MARYLAND [IVORY 


in its many beautiful patterns. 


Carefully planned production enables us to make 
prompt shipment of all orders. 


THE EDWIN M. KNOWLES CHINA CO. 
r APS EAST LIVERPOOL, OHIO 
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MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 


DID YOU EVER 
DEROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 
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A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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Grindley’s English - 
Earthenware 
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HE tendency these daycuine 

“brighten up” has created 

quite a demand for bright colors 
on everyday table service. 


The Conway pattern will satisfy 
~ this demand ideally. The pansy 
flowers in bright natural colors 
with the bright green leaves on 
the ivory colored ware produces 
| avery attractive effect. —Hamqieam 
_and edges have green color aii 
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It is on the beautiful 
Chelsea Ivory Shape. 


Open Stock Direct Importations 
Assorted Crates 


NLA Ps Ns WN Ls Mo No Le NN Ws NL No Nel 


For Early Spring Delivery 


Exclusive Control to one Customer in a City 


Aa > ~~ : 
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tre Kinney & Levan co. | 
1375-85 Euclid Avenue, Cleveland, Ohio E 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


UE 


PIS 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAYLOR OS KNOWLES 
COMPANY 


East LIVERPOOL OHIO 
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* : KY 
o NOTHER decoration named after a famous 4 
* chateau of France. Like its namesake, it is * 
“ simpler than others of this group, but quite as “ 
S attractive. A beautifully designed border of yellow, “ 
x blue and black, broken at regular intervals with & 
5 panels of flowers. In the center of each piece, is a ey 
x . ° 5 . % 
x brilliant flower rosette. The edges are finished with * 
o, ° ° ° . 4, 
= gold and the rims with a delicate shade of ivory that a 
+ adds to its rich appearance. MA 
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American Recent activities have attracted the the conference of representatives of all these American 
Business Men attention of American business men chambers of commerce abroad, to take place in Washing- 
Abroad to the work in the interests of ton, D. C., in May, 1926. 


American foreign trade that is be- 
ng carried on all over the world by the American cham- 
yers of commerce abroad, says the Foreign Commerce 
Jepartment of the Chamber of Comermce of the United 
tates. 

The American chambers of commerce in London and in 

“aris have just issued comprehensive directories of the 
tumerous Americans, particularly those engaged in com- 
nerce, in those great centers of trade. The American 
hambers in Berlin, Milan, and Brussels have likewise 
ust issued year books covering much of the same ground. 
“he American chamber of commerce in Havana has been 
Tawing attention to the importance of pending codifica- 
ion of the commercial laws of Cuba. 
The American chambers of commerce in Mexico, Ar- 
entine, Brazil, and several others in Latin America have 
een manifesting a particular interest in the need oi pro- 
iding some measure of tax exemption for Americats 
broad in the interest of our foreign trade. The half 
ozen American chambers of commerce in the important 
‘aty ports of China have drawn favorable comment on 
l€ series of temperate little studies they have issued on 
te fundamental factors in present conditions in China. 

The Foreign Commerce Department of the Chamber of 
ommerce of the United States is now laying plans for 


: 


If You The subordinate who has been led 
Believe It— to understand that his work is of no 
It’s So particular importance cannot be ex- 


pected to boast about his job, says 
an article in the Evecutive’s Service Bulletin. 

The influence of incentive is all-powerful. It is some- 
thing that stirs the pulse ; creates an irresistible urge in the 
heart of the worker to approach his task with pleasure. 
Incentives cannot be created artificially by pressure. The 
only lasting incentive comes from within; it has to be 
stirred by a contact that sets up a mental reaction, a sort 
of pleasurable warmh that encourages rather than drives 
the individual to do better. 

The worker who appears sullen in his work, can be 
snapped out of it by a pleasant word from his superior. 
He can be made to feel his importance, he can be impelled 
figuratively to throw out his chest and boast of his job 
and his treatment. He can be made satisfied with his 
environment, if he feels that he is of some consequence. 

If you believe it, then it is so. A man is just as great 
as he feels. And it remains largely for the boss to deter- 
mine whether his workers believe in themselves and their 
jobs or become gloomy automatons going through the 
motions. 


Nine 
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LIFE’S WORTH LIVING 


By GLENN FRANK 
(From. a recent issue of the N. Y. Evening World.) 
The Art of Being Reckless 


HERE is a recklessness that breaks a man. 
There is a recklessness that makes a man. 


The spirit of recklessness is a force that can be used for high ends or low. 

The greatest failures and the greatest successes are alike due to a spirit of recklessness. 

When recklessness rules a man he becomes a blunderer. 

When a man rules his recklessness he becomes an experimenter. 

The man who has no touch of recklessness in him may administer some other man’s 
routine with a flawless accuracy and earn a settled salary throughout an uneventful life- 
time, but the man who is intelligently reckless enough to experiment is the man who will 
think new ideas, discover new methods, and hit upon new policies. He is the man who will 


ultimately pay salaries instead of receiving them. 
2 * * 


TI 


EFORE I set sail upon the uncertain sea of journalism, I was associated with Edward 

A. Filene, a merchant who in an incredibly few years transformed a specialty shop 

that boasted only twenty square feet of floor space into the greatest store of its kind in the 

world, a store that does $35,000,000 of business a year. And the one thing that stands out 

in Mr. Filene’s character is a carefully controlled and wisely directed spirit of recklessness. 
He is and always has been an experimenter. 

I recall now the many times in his library, when he talked to me of the high market 
value of recklessness, of the importance of the experimenting spirit. These are the sort of 
things he used to say to me: 

Business success does not rest upon infallible judgment. 

Business success rests upon the courage to experiment and the ability to learn from your 
mistakes. 

No mistakes and no success make a bad record. 

This is not true, of course, for the pharmacist in compounding medicines, but in a 
field as lawless and unscientific as current business practice, experimentation may at any 
moment throw up one good idea that will pay for a hundred mistakes. 

In business, experimentation, even taking into account the experiments that do not 
succeed, is, in the long run, safer than too great caution. 

I never regard any policy as final. I am always hoping that, just around the corner 
I shall find some new fact that will compel me to revise my theory and to revolutionize my 
‘practice of business. 

I am sure that I make just as many mistakes to-day as I ever made, he used to say to 
me, but there is this difference: In my youth I usually fell backward; now I usually fall 
forward. At least I think I do. And that makes a difference of two full lengths as to where 
my head and brains are. 
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I LEAVE, without comment, this testimony of a successful reckless man. 

Although it may be worth adding that this divine recklessness of the experimenter 
demands a discipline of the intelligence from which the timid follower of routine is likely 
to shrink. But if he shrinks from it, let him understand that he will be to the end of his 
days a timid follower of routine. | 

Copyright, 1925 


re ea 


—————— 
(CEE 


cee eas 


(To 7) | E_£7)( Ex) (cm) en mo) (Ea) Ea) ee (m7) (ummm) (cam) (cm) ( om) (AMT 


Are Your Ads Getting Results? 


3y Norton B, JACKSON 


EW trades offer a greater opportunity for origin- 
ality in advertising than the crockery and glass 
trade. Even the most hard-boiled husband will wax 

enthusiastic as his wife thrills at the sight of a beautiful 
piece of china or glassware. Right here is an opportunity 
for advertising china with 
a male appeal. Why ap- 
peal to the husband when 
the misses does practic- 
ally all of the purchasing 
of chinaware? 
the tie-up : There is an old 

saying that “the way toa | aca 
man’s heart is through 
his stomach.”” An ad car- 
tying an appetizing mor- 
sel and carrying the in- 


Imported Cfina Toast and Tea 


Be pot had ool eno 
Tt presents the world’s best In Fine 
fhe direc soareee of supply, anid this.in 

low prices without pi 

cS bandred 

the thounaatls of “knowing” aboppers this 


on Soandso’s dinnerware 
is certain to attract hub- 
by. He in turn calls his 
good spouse’s attention 
to the food and SHE 
notices the ware on which 
it is served. The result 
is that a sale in this ware 
is later made and hubby 
gets his appetite ap- 
peased, 

_ Another angle 


wi} 


“ & —>" 
$1.50 to $2.00 Gold Incrusted 
Glassware—F iscsi 


from 
which china may be ad- 
' vertised profitably is that 
ofromance. There is ro- 
mance in nearly every 
piece of china! Some 
| fascinating history — or 
intriguing legend or beau- 
tiful myth. Take, for 
instance, the fascinating 
and ancient tale of Ye Old Blue Willow as published in 
pamphlet form by R. E. Tongue & Bros. Co., Inc., of 
Philadelphia and many others. This story tells of the love 
affair of Princess Kongshee and Chang, who was of hum- 


2,000 Wrought Iron 
Aquariums Fern Stands 
Black or 


ble birth, of their elopment and subsequent death, and 
how they were transformed to doves. It is really very 
beautiful and would interest even the most blase. 

| Beauty and utility are two points that can be stressed 
,to advantage in advertising china and glassware. The 
Opportunity is here afforded which is lacking in many 
‘other lines. Women are fond of beauty in anything with 
the possible exception of rivals. 

A. C. M. Azoy, Jr., Advertising Manager of Rogers 
Peet & Co., in a recent address before the Retail Division 
of the Advertising Club, discussed the history of the daily 
advertising of this store. Most everyone in the Metropoli- 
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ae - Savings of a Fourth to Half 
Here’s =~ Vi FROM a cnaeait of good taste and eal expenditure thle anaual event offers oppartnities that 
: *Altin to mr guantignn Perchasel ot Loos hove accuplshed 
Neer oe ee 
The New Gold Room 
Devoted Exclusively to Gold Decorated Glass and China 
With Values Katraordinary 7 
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‘ ; Sy Lag one arse ay :| Rambler Rose Stem Glasses 
formation that it is served ———~ ee) ee Ge ee 


tan district is familiar with these ads which have attracted 
considerable attention. 

To the best of his knowledge, the speaker stated, Rogers 
Peet has maintained the most consistent advertising policy 
of any store in the country. Back in 1880 the firm started 
to run its daily one-col- 
umn advertisements on a 
specified page in the 
newspapers and has ad- 
hered to this policy ever 
since. 

Outlining the charac- 
teristics of the store’s ad- 
vertising, he said: 

“Truth is regarded as 
the very cornerstone of 
rib bes . ra our advertising policy. 

Sei aes | ou We also strive for attrac- 
tiveness, 


Luster Band Cups and Saucers 


6 Pairs $1 <2 
eae te, oe 
et 


Blue Rove Tan 


humorous 
touches, distinctive typo- 
gese|| graphy and anything that 
tends to make the copy 
unusual. In following 
out this program we try 
to exercise enough re- 
straint so that none of 
our ads will prove offen- 
sive to the trade.” 

While it is a far cry 
between china and cloth- 
ing the principles stressed 
by Mr. Azoy are all very 
applicable to china and 
glassware advertising. 


$260 French China Dinner 
Extra Wide Geen Incrustation 


lass 


No. 20499 Tan 
and Black Border 


Check up on your ad- 
vertising. 


Are you get- 
ting the maximum out of 


A well arranged ad prepared by Leo C. Moses, Buyer for Frederick Loeser it? 
& Co., Brooklyn, N. Y. 


Arrangement of cuts 
is another important factor in the successful glass and 
china ad. Care must be taken that the ad. is not lobb- 
sided or topheavy, but well balanced. 
still another important factor. 
gether, while others do not. 


given as to the size of the type in proportion to the space 
in which it is to be set. 


Selection of type is 
Certain types jibe well to- 
Consideration must also be 


It is a good plan in writing an ad. to leave plenty of 
white space. Many consider this extravagant, but the 
object of an ad. is to cause attention and create an im- 
pression. 


this. 


White space is one of the best ways of doing 


If you would get the most out of your advertising study 
the ware to be described. Make a careful study of your 
layout, arrangement of space and type sizes. Then leave 
plenty of white space and watch the results! 
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HE New York Office of the Associated Dry Goods 

Corporation announce the appointment of Mr. A. 

L. Christian, late head of the Classification Bu- 

reau of this office, as merchandiser in the Home Furnish- 
ings Division. 

Mr. Christian was born and educated in Arkansas and 
joined the Associated organization April, 1922, upon his 
return from war service in France, having joined the First 
Officers’ Training Camp at Fort Logan H. Roots at the 
age of twenty-three. 


Paul Joseph is having additional fixtures put up in his 
show room in the Fifth Avenue Building. Samples are 
multiplying, so fast as the Duncan & Miller Glass Co. keep 
adding to their attractive line that “Paul” found it abso- 
lutely essential to increase his display space. 


The many old customers of the Pope Cut Glass Co. 
will be pleased to learn that F. W. Pope has so thoroughly 
recovered his health that he has taken charge of the Hud- 
son River Cut Glass Co., 147 East 125th St., New York, 
and will continue the old lines which found so much favor 
with his old friends. 


“Gus” Bub, formerly with the Leiter Stores, Chicago, 
Ill., and with B. Nugent, of St. Louis, Mo., is now buyer 
of china and glass for the Hartman Furniture Co., Chi- 
cago. “Gus” is well and favorably known to the trade 
and his many friends will wish him success in his new 
work. 


Guy Cooke arrives (today) on the Aqutania from 
Europe after a very stormy trip. He was a visitor dur- 
ing his trip at the Leipzig Fair. 


O. S. Atterholt, of the Utility Glass Works, Lonacon- 
ing, Md., spent a few days in New York last week con- 
ferring with McKenna Bros., the factory's agents here. 


Charles L. Weddle, New York manager for the Fos- 
toria Glass Co., who is recuperating from pneumonia, is 
now able to go out of doors and hopes to be able to re- 
turn to his office in two or three weeks. He has been ill 
since the day before Christmas. 


Earl R. Crooks, of the Crooksville China Co., Crooks- 
ville, O., made a brief visit to New York last Tuesday 
to see his local representatives, John L. Pasmantier & 


Twelve 


Sons. Mr. Crooks was on his way from Boston where 
he engaged Herbert A. Wellington as the concern’s East- 
ern traveler. Mr. Wellington was formerly with the 
Mitchell Woodbury Co. 


Ira M. Clarke, general manager for the New Martins- 
ville Glass Mfg. Co., New Martinsville, W. Va.,. spent 
last week in New York visiting Frederick Skelton, his 
local representative, and attending to other special busi- 
ness for the factory. He was accompanied by Mrs. Clarke 
as well as Miss Alda Meshler, head of the factory's de- 
signing department. 


E. H. Roberts, who for the past two years has been 
manager and buyer of housefurnishings, china, glass and 
lamps for England Bros., Pittsfield, Mass., has resigned 
to handle the New England territory for Cox & Company, 
120 Fifth Ave., New York. He will handle the lines of 
the Imperial Glass Co., Homer Laughlin China Co., S. K. 
Bitner & Co., also Bonita Art Glass Co. Mr. Roberts will 
be remembered by many as former buyer for the Edward 
Malley Co., New Haven, where he was for some years 
before going with England Bros. 


E. W. Clinton, for some years with the Smith, Phillips 
China Co., and also with the Clinton-Phillips Co., has be- 
come associated with the Colonial Pottery Co., and will 
carry the full line on the road. 


Straus and S. & H. Departments Merge 


Announcement is made of the merger of the hotel sup- 
ply and equipment division of Nathan Straus & Sons, In- 
corporated, of 119 Fifth Avenue, and the hotel supply 
department of Sperry & Hutchinson Company, of 8600 
Broadway. The increased purchasing power of the con- 
solidated concerns and the economies to be achieved im 
overhead and administration are the reasons for this 
merger. 

Mr. E. J. Beinecke, President of the Sperry & Hutchin- 
son Company, will become a member of the board of di- 
rectors of Nathan Straus & Sons, Incorporated, and the 
business will be conducted under the latter name. Among 
the well-known hotels supplied with kitchen equipment, 
furnishings, china and glass by the new consolidated com 
pany are the Ambassador Hotel System, the Hotel Astor, 
the Imperial, the Park Lane, the Plaza, the Ritz-Carlton, 
the Vanderbilt, the Waldorf-Astoria, Louis Sherry, 
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ne., the Knott Hotel System; also the Copley Plaza in 
joston, the Bellevue-Stratford in Philadelphia and the 
New Willard in Washington. 

There will be no public offering of stock in connection 
vith the merger. 


fifth Annual Chicago Gift Show to Be Held 
August 2 to 7 

The fifth annual Chicago Gift Show, nationally recog- 
ized as one of the biggest and most convenient buying 
markets in the gift trade will be held at the Hotel Sher- 
man, Chicago, August 2 to 7, according to a recent an- 
ouncement of the Gifts, Artwares and Novelties Asso- 
iation, the organization which has for five years promoted 
his event to its present state of efficiency and success. 

As usual the show will comprise a complete showing 
f£ the gift merchandise of foreign and domestic origin, 
arly indications suggesting that at least 400 representative 
mes of gift merchandise will be displayed in full at this 
how. The physical layout of the Hotel Sherman is par- 
icularly adapted to a merchandise display show of this 
ind as the floors form a square belt line which enables 
he buyer to visit all the rooms on a floor without doubling 
ack. This feature of convenience has earned the ap- 
roved comments of buyers during the three years that 
ne shows have been staged at this hotel. 

Registration records of the Gifts, Artwares and Novel- 

es Association indicate a steady growth of attendance, 
ach year’s list showing a marked increase over the year 
receding. Buyers have found this show a great conven- 
mee in the selection of stocks for fall and Christmas 
‘ade and each year more and more buyers attend it from 
ll sections of the country, indicating the economy of this 
ype of buying from the standpoint of the buyer. 
_Early reservations of manufacturers for display space 
xceed in numbers those of a corresponding period of last 
ar. Many manufacturers have indicated that the lines, 
hich were shown in part only at previous shows will be 
igmented at the 1926 show and will be shown completely. 
ommunications from importers indicate that their show- 
gs this year will be very complete and Chicago Gift 
how exhibitors now buying in China and Far East coun- 
jes for display at the August show have assured the man- 
sement of the Show that their displays will comprise a 
ch showing of merchandise unequalled in previous dis- 
‘ays of the same concerns. 

Two officials of the Gifts, Artwares and Novelties As- 
jciation, W. C. Owen, president and E. W. Steinbeck, 
‘ice President, now in Europe in the interests of their 
idividual businesses, have studied the display methods 
mployed at the Leipzig Fair and will bring to America 
ith them suggestions to exhibitors at the Chicago Gift 
how. Full information regarding the show may be had 
on request from buyer or exhibitor by addressing the 
(fits, Artwares, and Novelties Association, 10 South 
aSalle Street, Chicago, Illinois. 


To The Memory 
of 


An Honored Associate 


\ \ ] E desire to pay pub- 


lic tribute to the 
memory of one who has 
been associated with us 
in the upbuilding of our 
business for more than 
twenty-five years— 


Max Strensch 


who died last Saturday in 
Europe. We wish to tes- 
tify to his ability, loyalty, 
integrity and_ sincerity. 
Held in highest esteem 
by his associates here— 
as well as in the markets 
abroad—his genial kind- 
ness endeared him to all 
who knew him. 


Signed 


Koscherak Bros. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Output Normal 

EASONABLE business is being booked by all flint 

glass factories, with the result output of most all 

plant is about on a normal basis. Considerable busi- 
ness booked by the manufacturers during the January 
buying season has been forwarded, although some speci- 
fications underwritten at that time do not call for delivery 
until April. 

However, the production of plants is in keeping with 
demand, and very little merchandise is going into the 
warehouses of the factories. 

Road salesmen continue to forward home offices a fa- 
vorable volume of new business, while direct mail orders 
are also encouraging, the latter indicating that retail dis- 
tribution is gaining as the season advances. The jobbing 
interests are also ordering merchandise in rather liberal 
volume, and some interests who are active in the drop ship- 
ment business are also showing more activity, all of which 
is reflected in factory production. 

Colored glassware specialties continue in very good 
request, the demand coming from all distributors. This 
demand, so the manufacturers point out giving indication 
that factories will be kept in active operation on these 
items for many months to come. 

Staple lines are also in very good request at this time, 
in fact the entire list selling in a rather active manner. 
Soda fountain and soft drink requisites are also in bet- 
ter movement, the jobbing interests being the largest pur- 
chasers of this line at this time. 

Lighting glassware, including portables is said to be 
in seasonable requirement, but because of the lateness of 
the season the general sales volume of the portable line is 
of course a little below that of the late fall season. 

Blown and. stem ware is selling well, and all factories 
featuring this line are in steady operation. 


Jenkins Co. Again on Full Time 
Following a period of idleness, during which time a 
number of repairs were made to the production end of 
their plant, the factory of the D. C. Jenkins Glass Co., at 
Arcadia, Ind., is again working full time. The Kokomo, 
Ind., plant of this company is also working on a steady 
schedule. 


U. S. Glass Increases Capacity 
On account of an increased demand for its line as 
produced at Gas City, Ind., the plant there owned by the 
United States Glass Co., has increased its capacity by 
placing an additional tank in operation, and giving em- 
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ployment to over 100 additional people. All in all the 
general line of the States is in very active demand at this 
time, and all of their plants show an increased output. The 
new lines featured by his company in January are in ex- 
cellent request, while the volume of business being booked 
on the staple lines is keeping up well. 


Supply Lamps to Carnivals 

There was a time—many years ago—when the sou- 
venir glass line was in very heavy demand, but in more 
recent years there has been a slight decline in the general 
demand. Summer resort dealers were the largest buyers 
of this line, which was always assorted, the items being 
either in opal or crystal glass and decorated. 

While there is still a nominal volume of business booked 
annually by the producers of this line, the portable manu- 
facturers have also entered the field, and there are several 
concerns who are now doing a large business during the 
summer season in supplying bedroom and boudoir lamps 
to the concession vendors exhibiting at fairs and with 
traveling carnival organizations. Thousands of these 
small lamps are sold annually, and it is said that the out- 
look for a further increase in the demand from this source 
this season is equal to that of a year ago. 


Capstan Prepares for Steady Production 

Between 100 and 200 additional employees have been re- 
called by the management of the Capstan Glass Co., at 
Connellsville, Pa., which is now operating the former 
factory of the D. C. Ripley Glass Co. These employees 
have been off duct since December last when the factory 
forces were reduced almost one-half. The recalling of 
this volume of labor indicates that the company is pre- 
paring to place its factory on a steady production basis, 
producing a container line that is used by both packing 
houses and department stores. 


Irving Cut Glass Co. Damaged 

According to a report received in this district, fire a few 
days ago caused a loss estimated at over $20,000 to the 
plant of the Irving Cut Glass Co., at Honesdale, Pa. As 
soon as the fire loss is adjusted, the company will immedi- 
ately make needed repairs and the factory resume opera- 
tions as early as possible. In the meanwhile, however, 4 
number of employed have been cast into enforced idleness. 


Following a brief idle period, the Millville, N. J., plant 
of the T. C. Wheaton Glass Co., has resumed operations 
in full. This factory is specializing on small containers. 
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Following a suspension in operations of about two 

nonths, the plant of the Bridgeport, O., Chimney Co., has 
gain been placed in operation, giving employment to 
hout 100 people. This factory was reestablished at 
sridgeport several years ago, and is showing a general 
ne of chimneys, which include items for all kinds of 
amps and lanterns. 


Bellaire Tumbler Co. In Full Operation 

The Bellaire Tumbler Co., at Bellaire, O., which has not 
een on a production basis for a period of time has placed 
s factory in full operation. During the suspension of 
roduction, many improvements have been made to the 
actory with a view to increasing capacity and lowering 
verhead costs. The company is in receipt of considerable 
ew business of late, and as a result the plant will be 
ontinued in active operation. 


Retail Distribution Shows Improvement 
Retail distribution of glassware and dinnerware, so far 
s the larger Pittsburgh department stores are concerned, 
10ws a slight improvement, and this increased buying is 
laimed to be due to the more favorable weather which 
as prevailed hereabouts during the last week or so. The 
rowds in the department stores are larger. The depart- 
lent managers are making a feature of value lines and 
ith considerable success. 

Seasonable merchandise appears to be in best demand, 


Gab wont sell 
Cro ods 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 
trations that say more than 


es: “ hundreds of words and tell 
BEraving the whole story at a glance. 
Illustrating 

A Rawsthorne illustration of your 
Photography product in your advertising will 
Advertising save you many words, catch your 


prospect’s attention and save his 


time. 


Let us show you how we can 1m- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 


although there are other items selling which indicate to the 
department managers that replacements are being sought. 
Portables are in fair movement for this season of the year. 
The new ivory body dinnerware is showing an increased 
demand, although there is’more or less demand for match- 
At this time, the 
and dinnerware, from a de- 


ings for dinnerware now in service. 
spring demand for glassware 
partment store outlook appears very encouraging. 


Mail Order Houses Shipping Glassware 

Mail order houses are continuing to take liberal ship- 
ments of glassware, especially assortments. The mail 
order houses having a string of branch houses have been 
doing a rather active business in glassware during the last 
month, and contracts for future delivery call for liberal 
volume. The majority of these contracts were placed in 
January and deliveries of some lines are for the 12-month 
period. 


Spring Demand for Fountain Requisites 

Wholesale drug houses have begun to take factory ship- 
ments of soda fountain requisites. This line of trade will 
begin its distribution of stocks within the next few weeks 
in the usual spring volume, and as a result the factories 
featuring this line have been working on such orders for 
immediate delivery. 


Have you sent Peter Potter a Suggestion? 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 
Complete line, including many novelties. 
Representatives: 
New York Boston 


Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Te 
30 E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harrv T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Oe Duncan & Miller Glass Co. 
Washington, Pa. 
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General Demand Expected With Spring 

EW business continues in favorable receipt at the 
N offices of all dinnerware plants in the northeastern 

Ohio territory, and it is the opinion of the manu- 
facturers that with the opening of bright spring weather 
that the general demand for both plain white and dec- 
orated ware will be more pronounced than it is at this 
time. 

Reports received by home offices from salesmen are to 
the effect that retail demand for dinnerware is showing an 
improvement, especially in the larger centres, and that 
jobbers are also reporting a better inquiry from the coun- 
try trade. This combined situation appeals to the manu- 
facturers, who declare that a steadiness in bright weather 
will bring additional business to the retail surface, and 
this will soon be reflected in additional business being of- 
fered the factories. 

Production records in this district are being well main- 
tained, there being no shortage of natural gas for indus- 
trial purposes for almost a month. Some slight gain has 
been made in ground lost during January and February 
due to the severe cold weather when the manufacturers 
were prohibited from lighting kilns in regular order. How- 
ever, it will be some months before this lost ground is com- 
pletely regained, if at all in full. 

Open stock dinnerware continues in very good request 
from the detail distributors, especially the department 
stores. Some repeat orders have been received by the manu- 
facturers on new 1926 lines that were shipped early and 
placed on display, which indicates that the new offerings 
are proving popular with the retail buyer. 

White ware continues in from fair to good movement, 
this according to the class of trade considered. Mail order 
houses are featuring white assortments this year as usual, 
but this interest is also buying the decorated line. 


Newark Company Preparing for Production 

The Newark Art China Co., is preparing to enter pro- 
duction at its new plant at Newark, O., the factory being 
in charge of J. B. Laselle, formerly engaged as a decorator 
in this district, and who later operated a plant at Parkers- 
burg, Pa., and a decorating business in the Phipps Power 
Building, Pittsburgh, Pa. Mr. Lasalle is the owner of a 
number of patents covering processes of decorating, and 
these will be used in decorating a general line of art ware 
at the Newark plant. 
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To Inter William H. Phillips in E. Liverpoo 


The body of William H. Phillips, former secretary of 
the Smith, Phillips China Co., who died recently Gin 
France, will be returned to East Liverpool next month 
the widow leaving France with the body on the “City of 
Paris,” April 3rd. The body will be removed to the home 
of the widow on Park Boulevard this city upon its ar- 
rival. Since his death, the body of Mr. Phillips has 
been retained in the mortuary of the American Church 
in Paris. No local arrangements for the interment of the 
body have been perfected at this time. 


Two K. T. K. Plants Producing “Gloria” 

The second of the plants of the Knowles, Taylor & 
Knowles Co., is now being used for the production of its 
new ivory body, which is being featured in the new 
“Gloria” shape, presented the trade for the first time in 
January. The first plant of this company to be put into 
this line of production was the “Old End” located across 
the street from the general offices of the company, and 
now the “New End,” which still has a larger capacity than 
the first plant is in full production on this new body. As 
the situation now stands, this company has two plants on 
ivory, and also two on their white body. Demand for 
both lines is exceptionally active. 


Alliance to Have Another Kiln 

On account of the increased demand for its line, the 
Alliance Vitreous Products Co., of Alliance, O., has let 
the contract for an additional kiln, which when completed 
will give the firm a four-kiln plant. The product of this 
factory consists in the main of household necessities and 
bathroom equipment, both lines of which are in very wide 
distribution at this time. 


Employes of the Shenango Pottery Co., at New Castle, 
Pa., have gone on record as favoring the adoption of day- 
light saving period during the summer period. 


Insurance Men Inspect Potteries 

An inspection of pottery plants of the immediate East 
Liverpool district was made by a group of insurance in- 
spectors Thursday of last week, the survey being made 
with a view to the possible readjustment of insurance rates 
for this centre. On account of the majority of the plants 
being equipped with the sprinkler system, a rather low 
rate is now offered manufacturers. Whether or not the 
recent plant inspection will result in a further decrease in 
the rates remains to be determined. 
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Ross Stores Opening New Units 

In adddition to opening a unit here within the next two 
mths, announcement has just been made by the Ross 
ores, Inc., of their intent to open another unit at Wheel- 
r W.Va. The general management of the stores in the 
uo Valley will be under the direction of William F. 
mes, at present secretary-treasurer of the Pittsburgh 
ercantile Co.’s store on the South side, Pittsburgh, Pa. 
ls company, it is also reported, is now arranging to 
en another branch store at Manchester, O. 


ecorating Concerns to Show 1927 Patterns 
Decorating supply concerns will begin to show advance 
amples of 1927 patterns within the next few weeks, 
is announced. Of late years these examples have been 
wn earlier in the season than formerly, with the result 
itions of patterns are delivered earlier to the manufac- 
rers. Borders and sprays of course are included in the 
w color drawings, although an occasional special pattern 
“flashed” on the trade. It is believed that 1927 patterns 
ll all have been ordered before the end of the second 
arter this year. 


Thos. Sant Return from Europe 
Following an extended visit to Europe, Thomas H. 
nt, head of the Thomas H. Sant & Son Co., jobbers and 
ners in potters clays has returned to his office here. 
hile abroad Mr. Sant established other foreign con- 
stions for representation on this market, and proposed 
return to Europe within a few months on another busi- 
3§ mission. 


To Advance Art in Pottery 

{n order to advance the artistic side of domestic pot- 
y products, it has been proposed to establish an art 
‘tion in conjunction with the Ceramic Department of 
0 State University, according to Prof. Arthur S. 
atts, head of this division. A meeting of those inter- 
ed in the new movement is expected to be held within a 
w weeks when definite ideas will be discussed. It is an 
pn secret now that inasmuch as American dinnerware 
nufacturers have made such marked advances in the 
duction of bodies and glazes within the last few years, 
| time has arrived when more attention should be given 
| artistic side of the industry. It has been declared that 
| talent is within the United States, the only thing re- 
‘ining to be done being to bring that talent to the sur- 
ie and put it to good use. 


. Albright Has Six Day Week 

A production schedule of six days per week is now the 
te at the plant of the Albright China Co., at Scio, O. 
fis declared that this company has sufficient contract 
Miness on file to maintain this volume of production 
lough and until the end of the second quarter this year. 
“ery alternate week, however, this shop “takes’” a Satur- 
i half holiday. The same production is also being 
a: at the Carrollton, O., plant of this company. 
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Minpro Feldspar is mined underground. 
This insures uninterrupted deliveries. 


Products 


Keff 


REG. U.S. PAT. OFF. 


CHEMICALS 
Minerals and Oxides 


he 
ROESSLER GHASSLACHER CHEMICALCO, 


709 Sixth Ave., New York 
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Income lax Department 


Conducted for THE CRocKERY AND GLASS JOURNAL 
By M. L. SEIpMAN 
Seidman & Seidman, Certified Public Accountants 


This is the nineteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. Questions should 
be addressed to lim, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must be 
signed by the inquirer, but no names will be disclosed in the published answers. 


FurTHER CHANGES Mapre By tHe New Tax Law 


N the last article, the changes brought about by the 
| new law in the income tax rates and exemptions were 
outlined. Those, however, were not the only changes 
of importance. Some of the others will here be mentioned. 
The new law abolishes the publicity provisions whereby 
the amount of tax paid by every taxpayer was subject to 
publication. The only information now available to the 
public is the name and address of those who filed returns. 
No details concerning the returns themselves are open for 
inspection. 

There is now contained in the law for the first time an 
express provision concerning installment sales. This is 
very important in that the Board of Tax Appeals had 
recently held that the installment method of reporting in- 
come was not proper under the previous laws. Where 
property is sold on the installment plan, it is now provided 
that the profit to be realized on the sale may be spread over 
the installment collections proportionately. An installment 
sale is defined as one where the initial payments do not 
exceed. one-fourth of the total price. By the term “ini- 
tial payments” is meant the cash or property received other 
than the purchaser’s own obligations. Thus, if a piece of 
real estate were sold for $100,000, and the purchaser paid 
down $20,000 in cash, and gave back a mortgage of $80,- 
000, payable over a period of years, the sale would be 
regarded as an installment sale. Assuming that the prop- 
erty cost the seller $50,000, it is evident that one-half of 
the sales price represents cost and one-half profit. All 
collections by the seller would therefore be divided on that 
basis. Having received $20,000 in cash, he would be re- 
quired to report $10,000 of it as a profit. In the next year, 
if he got installment payments on the mortgage of $10,000, 
he would be required to report $5,000 of it as income, and 
so on until the complete payment of the mortgage. 

It is significant to note that the installment provision is 
made retroactively effective to the old laws. All taxpayers 
who sold property on an installment basis but were denied 
the right to report their income on that basis, may there- 
fore now claim refund. 

Under the old law, dividends or interest from building 
or loan associations to the extent of $300,000 were ex- 
empted up to January 1, 1927. The new law allows such 
exemptions without any time limit. 

Many procedural changes have been made, the most im- 
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portant of which are in connection with the operations 
the Board of Tax Appeals. Under the new law there \ 
be a $10 filing fee for all cases taken to the Board. 
filing fee was provided for before. 

Another provision authorizes the Board to impose ec 
on either the taxpayer on the government, up to $5 
This is entirely new. 

Under the new law, the government had four ye 
after the return was filed within which to assess the t 
The new law limits this period to three years. On - 
other hand, the period within which refund may be clain 
is cut down from four years after the payment of the 1 
to three years. 

It might be well to briefly mention the changes brou; 
about in taxes other than income taxes. In the case 
estate taxes, rates have been most substantially lower 
The maximum rate is now 20 per cent, whereas un 
the 1924 law it was 40 per cent. The exemption has be 
increased from $50,000 to $100,000. 

Furthermore, a retroactive change is made so that 1 
rates of the Revenue Act of 1921 are made applicable 
the Revenue Act of 1924. This means a decrease in 1 
maximum rates from 40 per cent to 25 per cent. Alm 
every estate that paid a tax under the 1924 Act will the 
fore be entitled to a considerable refund. 

The gift tax has been repealed, effective as of Jamu 
1, 1926. Here, as in the case of the estate tax, the est 
tax rates of the Revenue Act of 1921 are made applica 
to gifts, instead of the rates prescribed in the 1924 Act 

The capital stock tax has been repealed to take eff 
June 30, 1926. In its place, the corporate income 1 
has been increased 1 per cent. 

The tax on admissions has been changed so that no | 
is imposed where the admission price is $.75 or less. lL 
der the old law, the minimum admission price that ¥ 
tax free was $.50. 

The automobile tax has been reduced from 5 per ¢ 
to 3 per cent. This will undoubtedly cause a reduct 
in the price of cars to that extent. 

The tax on tires and tubes, parts and accessories has be 
eliminated entirely. 

The stamp taxes upon deeds and conveyances, prox 
and powers of attorney have been repealed entirely. 

Miscellaneous sales taxes have met the same fate. 


(Continued on next page) 


Installment Selling Shows Rapid Growth 


Chamber of Commerce Report Reveals 
Peak Figures of $5,000,000,000 Annually 


HE rapid growth of installment selling which has 

now reached a peak of $5,000,000,000 annually, 

is reflected in a preliminary survey made by the 
Department of Domestic Distribution of the Chamber of 
Commerce of the United States, the results of which were 
announced recently. 

The Department estimates that 17 per cent. of the entire 
amount of consumer goods sold at retail are disposed of in 
this manner and the trend is still upward. It finds, how- 
ever, that information concerning the extent and character 
oi the practice is too meager to justify a conclusion as to 
whether it is an economic menace or a legitimate credit 
development. 

The Farmers’ Loan and Trust Co. estimates that $3,- 
293,411,878 worth of automobiles, washing machines, 
vacuum cleaners, phonographs, furniture, pianos, jewelry 
and radio apparatus are sold on the installment plan. The 
General Motors Acceptance Corporation’s operations for 
its seven years of existence totalled $509,250,454, with a 
loss ratio for 1925 of only .012 per cent. 

It is found that, outside of the trades in which it is an 
established practice installment selling shows an increase 
in the clothing and radio trades and that in others, hard- 
ware and paints and varnish, its introduction has been 
strongly resisted. 

“\WWhere such large sums are involved as the credits 
represented by $5,000,000,000 annually,” says the report 
of the Domestic Distribution Department, “it was inevit- 
able that some form of financial aid would be evolved 
and it is found now in the organization of large numbers 
of so-called finance companies or commercial credit com- 
panies which were organized first as an outgrowth of the 
immense increase in the production of automobiles. At a 
meeting in December, 1924, three hundred companies rep- 

resenting 90 per cent of all automobile financing, were or- 
ganized as the National Association of Finance Com- 

panies.” 

No accurate statistics as to the number of such com- 
panies are available because the increase has been too rapid. 
Many are purely local or are used only in the sale of one 
particular device, and they appear and disappear with 

| great frequency. 

The report continues : 

It is asserted further, that the credit companies perform 
/a service for the banks in the supervision and collection 
| of small sums which, heretofore, there has been no means 
of discounting in the United States, although for example, 
in France it is possible to negotiate loans on accounts even 
so small as One Dollar. 

__ A principal objection to installment sales has been based 

‘upon the added cost to the consumer of merchandise 
bought in that way. This, however, involves the question 
of turnover so far as the business of the retail merchant 


is concerned and it is maintained by those who follow the 
practice that the price is not necessarily increased if the 
accounts are good and this form of selling is not overdone. 

More or less prejudice has been created against the 
practice because of the methods adopted by a good many 
of the early installment houses. Further experience with 
the practice has shown that when confined to articles of 
considerable unit value and of more than temporary use- 
fulness, it is not an improper amplification of the credit 
idea and enables thousands of people to benefit by the 
ownership of articles which 1f procurable only by an im- 
mediate single payment they never could have hoped to 
possess. For example, the apparent family income which 
justifies the ownership of a vacuum cleaner has declined 
until the minimum seems to be regarded as from $2,000 to 
$2,500 a year. 

When applied to the purchase of really useful articles, 
the installment plan is almost in the nature of a savings 
device and not necessarily an encouragement of improvi- 
dence as maintained by most economists until within the 
past few years. 

“As the least desirable form of installment selling we 
have the small establishments where there is an apparent 
willingness that customers shall fail in their payments in 
order that the merchandise may be repossessed and resold 
as new by concerns conducting that kind of business. At 
the other extreme is the large reputable department store 
in which only legitimate sales are contemplated, with a 
frequently manifested desire to accommodate their patrons 
in every manner possible. Between these are all degrees 
of collection methods from weekly or monthly visits at 
the homes of customers to voluntary calls or payments 
by mail by customers of reputable firms. 

“Tt must be obvious that any distributor who adopts the 
installment plan for the sale of selected articles of mer- 
chandise should not burden his ordinary cash customers 
with the prices charged under the installment plan. There 
should be a material difference in price between the two 
classes of merchandise since the expense attending the sale 
of cash merchandise is considerably less than that attend- 
ing the sale of merchandise on the installment plan. 


Income Tax 
(Continued from preceding page) 
longer is the tax imposed upon the sale of cameras, fire- 
arms, paintings, jewelry, etc. 

The occupational taxes have also been eliminated. This 
inures the benefit of brokers, proprietors of bowling allies, 
riding academies, tobacco manufacturers, etc. On the 
other hand, a tax of 1/10 of 1 per cent per gallon on cereal 
beverages is imposed by the new law. No such tax was 
levied before. 
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Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By 


The March sale of china, glassware and lamps, in de- 
partment stores and shops shows advanced preparation 
for early Easter holiday buying in the New York market. 
Fascinating items in colored glassware; candy, jars, small 
candlesticks, compotes and service plates, and a host of 
beautiful small lamps with the new chintz and print parch- 
ment shade stand out conspicuously in the assemblage of 
appropriate table accessories for Easter festivities. No 
season of the year brings a brighter aspect than the hol1- 
day season at Eastertide. The city is alive with visitors. 
Youngsters from boarding schools and college vacation- 
ists, all seem to claim New York City as their own for 
the time being, and proud mamas are arranging parties, 
dinners and dances to assure the younger element a jay 
time during their short homecoming. Dining table glass- 
ware, fine china and decorative lamps will have their full 
share of popularity, in featuring colors mingled with white 
decorations which is quite appropriate for the occasion. 


Lamps having a special appeal in junior, floor, bridge 
styles are attractively shown in the lamp department at H. 
C. F. Kotch & Co. The junior types with georgette shade 
having fine silk fringe priced at $9.85 are lovely in pro- 
nounced colors and trimmings, with standards of stippled 
gold which are highly effective. Junior, floor and bridge 
lamps in stippled gold with heavy metal bases priced at 
$4.89 are also handsome luminators at the modest price. 
The notable wrought iron adjustable lamps, with parch- 
ment shades finely decorated in scenes and fancy designs, 
are exceedingly decorative. Beautiful cretonne parchment, 
a new type of shade, in table boudoir and floor sizes, are 
also among the splendid offerings in the lamp department 
showing richness of color in these distinctive models. 


Many unique little flower holders are on display in at- 
tractive window display by the Woolworth chain stores. 
Colorful lustre ware vases with black handles; yellow, 
orange, blue and white and mottled effects, and a odd 
little vase, orange colored with base and larger bowl in 
one, realistic pottery porcelain birds in bright colored 
plumage mounted on tree design which has holder for 
flowers, and a large variety of glass vases, and flower re- 
ceptacles, holding masses of artificial flowers, truthful in 
coloring and construction, are finely shown in a spring- 
time arrangement, amid floral branches and garlands. 


Useful kitchen accessories in bowls, nappie sets and 
cereal sets, have a special interest for housewives desiring 
values and price, being shown at the Gimble china and 
glass shops. Bowls in 5 piece sets at 49 cents for the 
set nested sizes, for pantry or kitchen use, nappie sets, at 
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$1.00, cherry design of imported earthenware, yellow bowl 
sets at 69 cents with brown border bands; cereal sets, 
three decorations, of imported blue and white ware, each 
piece showing name of cereal at $4.25 list some of the 
notable values for culinary department or pantry. 


China and crystal at reduced prices mark the new year 
offerings at Ovington’s “The Gift House of Fifth Ave, 
in many attractive and interesting values. French china 
dinner ware from the famous Limoges factories showing 
a green lattice border with floral design and gold trim- 
ming, beautiful sets of clear crystal from Slovakian art 
with bowl of optic effect and stem in bamboo style, beau- 
tiful Minton sets, with encrusted gold border and ivory 
colored rim, place plates the envy of every discriminating 
hostess, for informal use or grander functions, exquisite 
English Titan and the ever popular Wedgwood ware, 
beautiful English rock crystal glassware, with wide in- 
taglio border and conventional border; are only a few 
of the magnetic specials in glassware and china at the 
Ovington discount sale, which are being enthusiastically 
received by lovers of fine wares. 


Vantine’s, “The House of the Orient” is offering a 
distinctive and choice selection of imported lamps at re- 
duced prices. The large collection includes many styles 
both in bases and artistic shades. One attractive style is a 
unique Japanese candlestick lamp, with shade decoration 
matched to the base. This comes in red, blue, black and 
yellow, priced at $3.37. Another small type of lamp is a 
realistic bird model in its natural coloring, mounted in 
fanciful carved black wood stand. This delightful lamp 
has a beautiful gorgette shade, lined and handsomely bor- 
dered with ruching. Still another small lamp represents 
a figure of native brilliant colored costume with shade of 
gold tinseled brocade and lined with rose silk. This lamp 
is modestly priced at $11.25. Vase lamps are also im- 
cluded in the splendid assemblage representing Chinese 
porcelain mounted on open work cast bronze base, gold 
plated, with the bases in several colors, ground color of 
Du Barry rose, with panels of five color decorations on 
white ground, priced at $37.50. Beautiful Japanese 
Shigayaki table lamps, of melon green vase mounted on 
black wood base provided with a beautiful printed pongee 
lined with rose or tangerine colored silk shade edge with 
silk fringe, at $18.00, and exquisite Kinte Chin porcelain 
vase lamp of blue ground in five color decorations, mounted 
on a cast bronze base, gold plated with filgreetop. Is 
priced at $56.25. These fine lamps are being offered at 
special sale prices and are made splendid examples of 
oriental designs and fine mountings. 
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14 Barclay Street 


Sole Agents for 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


TOTO BOTO BORO TOTO PORTO TOTO MOBUMOBOMOE PEAS 


All Makers in the Front Rank of English Productions 
: Handsome Line of 
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with Silk and Parchment Shades 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
|: Factories ] 
_ Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 
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THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 
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New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


OOKSVILLE @ i @ 3 @ 


HINA co ps 
U.S.A. 
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H-4 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
348 one Hotel 


5 West 20th St. 
John L. Pasmantier & Sons . E. Boring 
Representative Representative 
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Flays Price Fixing as Monopolistic 


A. Lincoln Filene Declares It Interferes With Com- 
petitive System and Would Not Stand Court Test 


tion, A Lincoln Filene, of William Filene’s Sons 

Company, pointed out in a statement made public 
recently. Mr. Filene was one of the members of the 
committee of three picked by the United States Chamber 
of Commerce to study the proposed resale price legisla- 
tion, and dissented from the majority opinion embodied 
in the report. His statement reads in part: 


Pw. maintenance would interfere with competi- 


“The crux of the whole price maintenance situation 
is that any attempt to pass legislation validating contracts 
on resale prices constitutes a direct interference with the 
working of our competitive system. It would substitute 
price restriction for price freedom. Under the terms 
of any bill so far introduced on this subject the consumer 
would, under normal circumstances, sacrifice on branded 
merchandise whatever benefits in the way of price reduc- 
tions he now enjoys from competition among distributors. 

“In making the statement in the above paragraph I 
have very clearly in mind that branded merchandise has 
never been the subject of insidious price cutting to any- 
thing like the extent which the proponents of resale price 
legislation like to claim. 

“In my experience as a distributor and from my knowl- 
edge of the practices of other distributors, I have never 
seen any proof that a branded article of legitimate merit, 
marketed by a reliable manufacturer, has ever been cut 
in price by distributors in such a way and to such an ex- 
tent as to injure the good will of the public toward such 
an article. 

“A large part of the agitation for price maintenance 
has found its expression in connection with the marketing 
of drugs and toilet articles. In this very drug trade there 
is plenty of evidence that manufacturers and wholesalers 
have resorted quite as freely to price cutting in their 
sales to retailers as retailers have done in their sales to the 
public. 

SAUCE FOR GOOSE AND GANDER 

“If manufacturers make free allowances of merchan- 
dise, offer special discounts, etc., on their wares to dis- 
tributors, it would be a little too much to expect of human 
nature and sound business sense that retailers should not 
occasionally follow the example thus given them in their 
sales to the public. 

“As I have pointed out in my minority report, price- 
maintenance tries to erect a new economic doctrine in 
which the supposed interests of producers and certain 
classes of distributors are held superior to those of other 
distributors and the public. It proposes, as one of the 
planks to this doctrine, a proposition which is unsound 
economically, viz., that all distributors, regardless of their 
nearness to the source of supply their operating costs, 
their rapidity of turnover, are obliged to sel branded mer- 
chandise at one and the same price. 
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“The suggestion that the more efficient or more adyan- 
taged distributors should never cut prices below distribu- 
tors who are in the opposite situation is never applied to 
nonbranded merchandise. Yet no one would deny that 
merchandise of quite good quality is to be found among 
articles which do not bear a trademark as among those 
which do. Where, then, is there any valid excuse for 
asking the United States Government to pass a law pro- 
tecting one class of producers in their market price of 
their merchandise as against another? 

“Tf price-maintenance legislation were enacted, I fore- 
see that the markets would be flooded with branded mer- 
chandise of good, bad and indifferent quality. A great 
many manufacturers, who up until now have not felt it 
practical or necessary to brand their merchandise, would 
seek to take advantage of this legislation. 

“By so much as the field of nonbranded merchandise is 
swallowed up in the future by an increase in the amount 
of branded merchandise, by just so much will the public 
lose the benefits of the competition which now obtains 
among distributors in the marketing of nonbranded mer- 
chandise. 

“One can readily visualize the position in which the 
distributor would find himself who, by the sentiment de- 
veloped through national advertising of price-protected 
branded merchandise, was obliged to devote a large part 
of his stock to these goods. He would to a large extent 
cease to become a salesman in his own right, and by force 
of legislation he would no longer be a factor in price 
competition. 

“The public cannot and should not agree to surrender 
the benefits of competition among distributors without 
insisting that the manufacturers into whose hands they 
are delivering the price-fixing power shall have the meth- 
ods and the results of their price fixing examined by the 
Government. 

“T cannot believe that price-maintenance legislation 
without such restriction, and perhaps even with it, would 
be able to stand the test of review by our courts. I feel 
confident that it is altogether too undemocratic, that it 
smacks too much of class legislation to become a per- 
manent factor in our economic system.” 


Five Stores Join in Hale Merger — 
Hale Brothers, Inc., of San Francisco, and Whitthorn 


& Swan, of Oakland, are developing plans for a merget 
of five California department stores in San Francisco, 
Oakland, Sacramento, Los Angeles and San Jose. It is 
also understood that the newly organized company will 
have an interest in a sixth store in Los Angeles. 
According to the plans proposed, all the assets amount 
ing to approximately $20,000,000 will be controlled by 
Hale Brothers’ Stores, Inc., and the Hale Brothers Co. 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JouRNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 
The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 
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IF YOU ARE NOT AN ADVERTISER : 
It would work to our mutual advantage to have your advertisement in the Bt 


CROCKERY AND GLAsSs JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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The March pamphlet is now ready for distribution 
Send your order now to the 


| CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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The famous In- 

dian Tree pat- 
| tern (under- 
| glaze). 


Leading Hotels All Over America 
| Prefer Syracuse China 


The beauty of Syracuse China is enough to. invite any 
hotel to buy it. But hotels consider the durability of china 
even more than its appearance. 


Your hotel prospects will follow the lead of other great 
Syracuse China users. 


Many Charming New Creations 
will be shown in our 1926 Line | 


WHEELING DECORATING CO. 


WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Hotels all over America have discovered that Syracuse 
rarely cracks, chips or breaks. Comparing it with other 
chinas they conclude that it is most economical. Show your 
customers Syracuse—the beautiful standard patterns and 
the original made-to-order designs. Write for samples. 


ONONDAGA PotrERY COMPANY 
Syracuse, NEw York 


Representatives 
58 East Washington St. 342 Madi A New York Los Angeles, Cal. Baltimore 
Chicago. 5 New York City } I, Silverberg E. M. Bartlett L. S. Fiteman 
} 2 E. Twenty-third St. 7% Los Angeles St. 404 W. Baltimore St. 
R. D. Otto Durham, N. C. 
Road Representative Julian Goldberg 
313% Liberty St. 


Pittsburgh Exhibit in January. Ft. Pitt Hotel— Rooms 439-440. 
R. D. Otto, In Charge | 


CHINA 


CHICAGO OFFICE 
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SOUTH 
CLARK 
STREET 


To Break Lull With Spring Sales 

HE usual lull at this time of the year, which is cur- 

tailing wholesale and retail business for the time 

being, is expected to break in the near future ac- 
cording to members of the local trade. Department stores 
are directing their efforts mainly to other sections but 
will soon concentrate on “Spring home furnishing sales,” 
which include dinnerware and glassware. 


The Davis Co., is inviting everybody to visit their store 
this week, whether purchases are intended or not, to en- 
joy their numerous exhibits in their annual Spring Open- 
ing. ‘The whole store is in holiday attire and the spirit of 
“open house” prevails. Among the many exhibits fea- 
tured in this event is a model “dining room of the in- 
expensive apartment” in which a special showing is made 
of china and glassware, lamps and furniture. The process 
used in manufacturing new ivory dinnerware and of dec- 
orating on glass are also demonstrated. 


Dinner sets have been used as premiums in many lines 
of business but the Chicago Hudson Motor Co. of Ill. is 
probably the first concern ever to use dinnerware as prem- 
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Ready for Shipment— 


TUTTE ELUTE LUTTE CCCP LUPE LORE 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmyrHe, REPRESENTATIVE 


By 


iums on the sales of automobiles. This week only a beau-| 
tiful 36-piece set of dishes is being given free with each) 
used car purchased from this company. | 


The Chicago Furniture & Carpet Co. increased its capi- 
tal stock from $5,000 to $100,000 recently. 


Conway & Baily, local factory representatives, are show-. 
ing a new line of genuine crackled glass, made by auto- 


-matic machinery. The line is manufactured by the Ferd- 


inand Glass Co., Columbus, Ohio, and includes tumblers, 
iced teas, grape juice and orange glasses, etc. 


The Monongah Glass Co., represented in this market 
by Fred T. Renshaw, is showing a new pressed stem and 
fancy cast stem line including goblets, saucers, sherbets, 
wines, cocktails, finger bowls, etc. They are offered in| 
green and amber colors and in a combination of crystal 
bowl with colored stem and foot. 


A fire in the Federal-Huber building caused consider-_ 
able damage to the Block Portelier Co., manufacturers of | 
lamps and shades, Tuesday March 9. The Block Portelier | 
Co. occupies four floors of this building. The property, 
valued at $200,000 was covered by insurance of $175,000. 


The Associated Furniture Stores, Inc., 11 So. LaSalle | 
St., was recently incorporated to buy, sell, manufacture, 
and deal in furniture, household furnishings and equip- 
ment by Henry L. Blim, George R. Wolf and Norman O. 
Johnson. 


Samuel Yellin, of Philadelphia, well known master | 
craftsman in ornamental iron work, addressed the Amer- | 
ican Institute of Architects and the Association of Arts | 
and Industry on March 9, at the Architects Club, 1801) 
Prairie Ave. He spoke on the development of craftsman- | 
ship in ornamental iron. | 
: 

J. B. Paltz Co., Inc., was formed recently by Norman | 
Naiman, Joseph L. Kramer and Joseph Kamfer. The’ 
company was incorporated with a capital stock of $3,000 
for the buying and selling at wholesale and retail of new | 
and used furniture. 


| 
Straus & Schram, large furniture mail order house, 13 | 
moving its Lincoln Ave. store into a new building and 1s 


selling out the $150,000 stock of the former Lincoln Ave. | 
store, this week. | | 


Ira A. Jones, local factory representative, is showing 4, 
new line of hand decorated, vanity sets, candy jars, vases, 
etc. with fired-in water color decorations. 
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David Fisher, president of the Paden City Glass Co., Postley Offering Complete Aquarium 
companied by his wife and daughter, passed through 


jicago recently on his way to Calitornia. A new and unique display that 


is creating unusual interest in the 
business of Charles A. Postley, 
35-37 W. 23rd Street, New York 
City, is that of a complete aquar- 


Walter Minnemeyer, local factory representative, is dis- 
aying a line of console sets, candy jars, vases, etc., in 
e new rose colored glass, with black band and gold dec- 
ations, of the Lancaster Glass Co., Lancaster, Ohio, in 
; show room. There are also many dollar day specials 
display in this display room. 


ium. The agency handles the 
aquaria castles, pebbles and even 
the gold fish that go to make up 
a complete aquarium. The total 
height of the outfit which retails 
for $3.95 is forty inches high 


with a glass swimming tank seven 


Ira A. Jones, local factory agent, returned recently from 
ecatur, Ill., where he attended the funeral of his mother. 
inches by six inches and_ ten 
inches long. Complete the outfit 
is finished in green and includes 
two packages of pebbles, a castle 


D. C. Sloane, of the Potomac Glass Co., Cumberland. 
aryland, called on the local trade Monday, Tuesday and 
lednesday of last week. 


and four medium sized fish. 


F. B. Tinker, manufacturers representative, is showing 


new line of church goods, smokers glassware, fish bowls, 
=., from the Beaumont Glass Co., Morganstown, W. Va., 
| his local display room. 


The first and easiest noise is crying; and people can 
criticize, complain and croak who cannot do anything else. 

No one is so much a slave to habit as Nature; the sun 
never rises in the West. 


Mr. Hayes, of the Hayes Furniture and Crockery Co., Success may be an accident, but Failure is always a 


Ellsdale, Mich., visited the local market March 10. habit. 
WHAT TO BUY A DIRECTORY OF 
AND WHERE TO JBI I A THE PERMANENT 
BUY IT IN — € Cc DISPLAY ROOMS 
FOSTORIA GLASS CO. EARL Wi NEWsO oo IRA A. JONES CO. 
Chicago Display, 806-7-8 Masonic ASSOCIATES 9 North Wabash Avenue 
: Temple ECONOMT. Cun te Representing: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
gael Se haincs Phone OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
jand Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THESEBRING POTTERY CO. THE ve er Page 
SEBRING, OHIO 3 A ‘ . 
Peet Sessing, President This ‘‘card’”’ can be made to yield 30 E. Randolph Street 
WEESUGERALD, Chicago Representative big dividends. Phone Wabash 0860 Walter B. Lazure, Chicago Representative 
666 Lake Shore Drive for rates OUR CHICAGO DISPLAY ROOM CON. 
‘ FURNITURE MART ; TAINS COMPLETE SAMPLE LINES 
Phone: Superior 4100 Room 930 DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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February Sales Increase 2.3 Per Cent. 
Total sales in February of 541 retail firms which made 


preliminary reports to the Federal Reserve System were 
2.3 per cent larger than in February of last year. In- 
creases were reported in seven Federal Reserve districts, 
and ranged from 0.4 per cent in the Cleveland district to 
13.5 per cent in the St. Louis district. In five districts 
sales were smaller than in February, 1925, and in each of 
these districts the decrease was about 3 per cent, except 
in the Richmond district, where it amounted to 0.4 per 
cent. Of the total number of stores reporting, 298 showed 
smaller sales than last year and 243 reported increases. 

Sales of mail-order houses and 5-and-10-cent chain 
stores were 7.4 per cent and 8.8 per cent larger, respec- 
tively, than in February of last year. 

Percentage changes in dollar sales between February, 
1925, and February, 1926, are shown in the following 


table: 
Percent. of 


Total number of inc. or dec. 
stores reporting comp. with 
Increase Decrease Feb. 725 

Boston pe aan eee 30 OF, =), 
Nien Mefodte Gh Ynken o ome Oy. a7 4.8 
inihiladel phic 29 52 = spl 
Clevelandae errs ceerane: 20 17 0.4 
IRGevononul oqhebed sone 16 32 —().4 
Atlan tay ss ee ee teres Ze 7 12.1 
(GlaliceeWexoye Sorgen nuchal Biche e 5. 28 29 10.8 
Steleoulsae nae. 10 8 1355 
Minneapolisha erect 6 11 —3.1 
Kensasie Gi tivaeaer tein: 11 19 —3.2 
Datlase te saree tae ee 6 9 1:5 
Sam, LMrenmelG@o ebso040¢ 38 45 20) 
np AED aeab gh Cleese 243 298 233 
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Blue 
Willow 
Compartment 
Plate 


Immediate delivery from stock 


in New York 


A nice light weight plate, just the thing 
for an informal luncheon or light refresh- 


ments. 


One of the many items in the Steventon 


line. 


See It at Our Showroom 


The Sendar Company 


35 West 23rd Street 
New York 


Among the pieces that excited the most comment at the Pittsburgh Show were the unique 
designs illustrated above. Unusual in shape, in optics, in color combinations, these samples 


oF new ware, products of our Tiffin Plant, will set the pace in fine glassware wherever 
offered. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OFFICES LN: A Dig P RNC I bait 


C 1a Bes 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bidg., 954 Liberty Ave., Pittsburgh, Pa. 
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Rich Chocolate Deserves a Rich Chocolate Set 
and this one earns rich profits for you 


You can deliver genuine } { 
value when you sell this 
handsome _ Winterling 

chocolate set. 


The ware itself is~ fine. 
The decorations are close 
to the popular taste. The 
execution is as near per- 


fect as the Bavarian in- 

herited craftsmanship can 

make it. The price is right. 
See for yourself. 
Send for samples. 
WINTERLING 

Fancy China 

Supreme im its Field 


WILLIAM G.MUELLER., Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SExTH Fioors ~ 49-51 West 23RD STREET, NEW York City 


seveccecerees, 


e (arrollton Pottery (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR’”’ 


] 
2 
: SEMI -SQUARE—— PLAIN EDGE 


round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


FE offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 


‘Prompt and courteous service. 


Representatives 
(| HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON d 


President 


“JUST WHAT THE NAME IMPLIES” 
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Max Strensch Dies in Europe 


Word of the sudden 
passing on March 13, of 
Max Strensch,. manager 
and foreigner buyer for 
Koscherak Bros., the 
well known importing 
house, will be received by 
his legion of friends in 
the trade with deep sor- 
row. The sad news of 
his demise from a heart 
attack at the home of his 
nephew at Guben, Ger- 
many, was received in a 
cablegram to the firm of 
Koscherak Bros. on Sat- 
urday, March 13. 


Mr. Strensch who had 
been in Europe in the in- 
terest of the firm since the latter part of January, was ap- 
parently in his usual state of good health when he left 
and had been well as far as is known up to the time of 
the sudden attack that caused his death, hence the news 
came as a great shock. He took charge of the Koscherak 
Bros. Pittsburgh exhibit in January as usual this year, 
which was just before he sailed for the other side and he 
seemed quite as alert in the pursuance of his work at the 
show as always. 


Mr. Strensch was an expert judge of merchandise and 
was recognized in the china and glassware business as 
one of the trade’s most able buyers. On his recent trip 
he had visited most of the manufacturing centers and 
after completing an intensive week at the Leipzig Fair, 
he went to the home of his nephew for a short rest before 
sailing for home. It was while here that the end came 
and as one of his associates said, it came just as he had 
expressed a wish that it might, while he was still active. 


Mr. Strensch was born at Wittenberg, Germany, on 
January 29, 1860. He entered his father’s store in that 
city at the age of fourteen. When he was nineteen years 
old he came to America and after failing to secure a posi- 
tion as salesman for which his experience had qualified 
him, he was obliged to take anything he could get to 
make a living. This happened to be a packer’s job with 
the old china and glassware wholesale house of C. F. A. 
Hinrichs, 31 Park Place, New York. He soon demon- 
strated that he was capable of better things and the con- 
cern advanced him to stock clerk and later put him out 
calling on the city and nearby trade. When Phillip Bugg 
who was the concern’s head salesman died, Mr. Strensch 
was advanced to his place. Following the death of Mr. 
Hinrichs, Koscherak Bros. took over the business in 1898. 
He occupied the position of head salesman with them for 
some time and later was advanced to the place of Euro- 
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pean buyer and manager, a position he had held er 
since. 

On September 19th, 1924, Mr. Strensch celebrated hi 
fiftieth anniversary in the china and glassware busine! 
at which time a dinner, attended by many well known me 
in the trade was given in his. honor by Koscherak Bro 
at the Hotel McAlpin, | 

Aside from the admiration his many friends had fo 
his ability he was beloved by all who knew him for hj 
fine traits of character. 

Mr. Strensch’s first wife died about three years ag 
and over a year ago he married a second time, in fact h 
made the announcement of his marriage on the night of th 
dinner at the McAlpin. 

According to his wish his remains were cremated. 


Stroke Takes James C. Deens 


Deep regret will reign through the ranks of his vas 
acquaintanceship in the trade, at the passing of James ( 
Deens, at his home at Beaver, Pa. For many years he wa 
associated with the D. E. McNicol Pottery Co., East Liv 
erpool, O., as sales manager. 

It was not generally known, but Mr. Deens suffere 
a slight paralytic stroke on March 2, and a second strok 
on Monday evening, March 8, caused his death. 

Mr. Deens returned the latter part of February from | 
southern business trip and soon after became ill. 

Before associating himself with the McNicol interests 
Mr. Deens was china and glassware buyer for the Kant} 
mann Department Store, Pittsburgh. | 

He was born in Pittsburgh 62 years ago, the son of th 
Rev. J. L. and Mary E. Deens. | 

His death removes from the East Liverpool district on: 
of its most popular characters. 

The step from retail merchandising to the selling gam 
did not prove a hard task for Mr. Deens and he made 
success of his work from the beginning. In addition t) 
having charge of the sales end of the firm with which h 
was identified for so many years, he also wrote and de, 
signed all of the trade literature the D, E. McNicol Cc 
forwarded the trade. 

Funeral services which were attended by many of hi 
former associates in East Liverpool and Pittsburgh wer 
held at his home at Beaver, Wednesday afternoon, Mare 
10) 

He is survived by his widow, three sisters and a brothet 


Mail-Order Sales Up 

Sears, Roebuck & Co. report increased sales for Feb 
ruary of this year, as compared with a year ago. 

Sales in February amounted to $21,422,557, an increas 
of approximately 2 per cent over February, 1925. Tota 
sales for the first two months of 1925 were $44,013,462) 
as against $43,114,682 for the corresponding period las 
year. 
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She only American semi-porcelain dinnerware 
decorated under the glaze 


Mercer Lottery Company 


Jrenton, N. ce. 


Twenty-nine 


No. 728 Guest Set 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


ih 


VERY attractive little item that should be 

in every sleeping room. The tray prevents 
marring of polished surfaces on fine furniture 
and lends harmony to the appearance of this 
item. 


For Gift Shops, Florists and Table Use 


Representatives 


| High Grade Glassware, Plain Cut and Decorated 


The finest clear pot glass, ail surfaces fire pol- 
ished and available in crystal, blue, green, amber 
and amethyst. 

_ Packs 3 doz. sets per bbl. Shipping wt. 140 Ibs. 


NrEw MARTINSVILLE,W. VA. 


NEW YORK 
HC? Gray” Go:, 
200 Fifth Avenue 
BOSTON 
FEE ee) bl. es) Etint, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 


R. 


A, Keel, 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 
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for following insertions. Seven words per line. 
initial charge $2, payable in advance. 


CHINA SALESMAN WANTED 


ANTED—Chinaware Salesman who has had at least five 
years’ experience with Semi-Vitreous Porcelain Dinner- 


ware Line. Territory East and South. Product high grade. 
Square treatment. Address Box 530, care CrocKERY AND GLASS 
JOURNAL. 


DINNERWARE SALESMAN WANTED 


ANTED—EXPERIENCED DINNER WARE SALES- 

MAN "BY SAN SOLDS ESTABLISHED POTTERY, 
In some sections can offer a salesman one of the strongest and 
most varied lines of pottery produced—All our own production. 
New England, New York, Pennsylvania and Michigan are now 
provided for, but good territory yet open. We have the line—the 
quality and the price, and capacity for prompt service. Our offer 
is On commission basis so could be sold in conjunction with other 
goods that do not conflict. Good outfit for those who will work, 
and our service will surely get you repeat orders. Post Office 
Box 184, East Liverpool, Ohio. 


WANT HOTEL CHINA SALESMAN 


OTEL CHINA SALESMAN—Experienced man with proven 

record in Metropolitan District capable of takinz entire charge 
of department. An excellent opportunity with assured iuture. 
Salary and commission. For appointment write E. Kronman, Inc., 
211 West 19th Street, New York City. 


OPENING FOR AGGRESSIVE YOUNG MAN 


ELL-KNOWN New York china and glassware importer has 

an opening in their establishment for a live, aggressive 
young man with some experience in the above lines to act as house 
salesman. Excellent opportunity. Box 538, care CrocKERY AND 
GLASS JOURNAL. 


SALESMAN SEEKS CONNECTION 


pA eee of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLAss JOURNAL. 


Buyers in New York 
Marcu 16, 1926 
Miss Picard, house furnishings, Gilchrist Co., Boston, Mass.. 
128 W. 3lst St. (American Retailers’ Assn.). 
A. H. Baum, house furnishings, silverware, toys, M. Golden- 
berg, Washington, D. C., Pennsylvania. 
R. E. Evans, house furnishings, china, glassware, J. N. Adam 


Co., Buffalo, N. Y., 17 E. 39th St. (Associated D. Gi yGogeay 
3rd floor. 

W. J. Lyons, house furnishings, toys, New Bedford D. G. Co, 
New Bedford, 315 4th Ave. (D. G. Alliance). 

Marcu 17, 1926 

Miss M. A. Kelley, silverware, novelties, lamps, china, Mac. 
Dougall & Southwick Co., Seattle, Wash., 23 E. 26th St. (WoT 
Knott). 

A. H. Hiker, house furnishings, toys, Gilmer’s, Inc., Winston: 
Salem, N. C., 44 West 18th St. 

Miss N. Spellman, house furnishings, John C. MacInnes Co. 
Worcester, Mass., 432 4th Ave. (D. G. Union). 


PETER POTTER SAYS: In the spring a young 
man’s fancy turns to thoughts 0’ love ’n such while th 
older fellows think o’ house cleanin’, Easter Bills an 
how t’ git away to the baseball game. | 


Best Values in 


JARDINIERES 2% 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 
R 


WRITE US & 


: Psy 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 
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~ Banks Supply Installment Money 


Paul Willard Garrett Declares It has Stim- 


| ulated Prosperity — Advocates 


Educating 


Public to Proper Use, Not Abuse of System 


} 
\ 


| NSTALLMENT buying is not new in this country, 
Paul Willard Garrett asserts in the Public Ledger, 
but not until the last year or two has it presented a 
somewhat ticklish problem to bankers. Years ago thrifty 
titizens began to purchase homes, pianos, victrolas, furni- 
ture, farm implements, and washing machines on the 
deferred-payment plan, but no questions were raised. 

“So rapidly has the practice been extended as an aid 
70 the purchase of goods in the luxury or consumption 
class, however, that more than $2,000,000,000 annually 
iow must be supplied by the captains of finance to swing 
he movement. No reasons occur for alarm at the mo- 
nent. Ability to buy goods on the installment plan has 
1elped the man in moderate circumstances to give his fam- 
ly comforts that formerly had been denied them. 

“Ability to sell goods in greater quantities on the other 
and has stimulated prosperity in our industries. Over 
what has been done bankers are not so much concerned. 
What does concern them is the extent to which the move- 
nent will grow and where it will lead us. Perhaps the 
dest way to insure against an abuse of the credit instru- 
nent now so much under discussion is through an under- 
standing of what kinds of goods may and what may not 
safely be purchased or sold on an installment basis. 
Luxuries PRESENT PRoBLEM 
_ “Goods that may be bought as investments perhaps 
may be safely bought on a sound deferred-payment plan, 
dut those that fall in the category of pure luxury, perish- 
wble or consumption items present a distinct problem. 
William Walker Orr, secretary of the New York Credit 
: Association, in the current issue of Acceptance 

ulletin, says that almost any board of judges ‘probably 
vould class clothes as an expense, repainting one’s 
louse as an expense, articles of personal adorn- 
ment as an expense. They would certainly class a 
10use as an investment, and, if the house, then the more 
‘ubstantial items that make the house livable and a place 
4 comfort and uplift. I think a piano, which is almost 
M essential in a house where the welfare and education 
Mf the children is the first thought, would easily find a 
jlace in the investment list. I believe I could conscien- 
‘jiously argue for the inclusion of the automobile in the 

vestment list, because the family car has to so large an 
*xtent rightly taken a worthy place in the life of the 
jamily, 

“On appeals for funds with which to purchase items of 
ure expense bankers generally have turned their thumbs 
fown, so that the installment plan in its extended forms 
as not been allowed to carry us into the shoals. 

“li, through campaigns of education, the people can 

made to understand that the plan is good so long as 


Says ‘Restrained Optimism”’ Justified 


Restrained optimism with regard to the general 
business outlook, according to the monthly trade re- 
view of the National City Bank, is justified by pres- 
ent developments. 

The bank’s review discusses the situation as fol- 
lows: 

“With the different branches of industry in better 
adjustment than they have been for years, the out- 
look justifies restrained optimism. The danger, of 
course, lies in overconfidence leading ito overproduc- 
tion and disturbance of the normal balance in indus- 
try. In view of the exceptionally heavy output of 
1925 conservative business men will not be taken by 
surprise if the volume of business this year fails to 
constantly overtop all previous records or should 
even fall somewhat short of its recent level. 


“In some localities, at least, there are indications 
that building operations and speculation in real estate 
have been overdone and it is not impossible in cer- 
tain other industries where unusual optimism now 
prevails production may be pushed too hard. Should 
this prove to be the case some slowing may occur 
during the latter part of the year, but there seems 
to be little likelihood of anything in the way of a 
serious reaction,” 


they do not too heavily mortgage their future income, 
the problem already will be half solved. Dealers like- 
wise can protect themselves by adoption of conservative 
plans of payment. Apparently the banker must act some- 
what in the role of a judge to indicate what is and what 
is not a proper use of the instrument.” 


The head of the firm, in passing through the shipping 
room, noticed a boy sitting on a box and whistling cheer- 
fully. “How much do you get a week?” he asked with a 
frown. 

“Ten dollars,” was the answer. 

“Then here’s a week’s pay. Now clear out. [ll not 
have a loafer life you around.” The boy took the money 
and left on the run. 

“How long has he been in our employ?” the chief in- 
quired of the shipping clerk. 

“Never, so far as I know,” was the unexpected reply. 
“He just brought me a package from another firm.” 
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ON York Direct : 
IMPORTERS MQRIMURA BROS, 53-57 West 28d PAUL, A STRAUB & CO., 105-107 
UP ifth Ave. 
ee Pen e SESE era: Japanese Goods. Tirschenreuth Dinnerware, Specialties 
phone Caledonia 7342. as WILLIAM G. MUELLER, Inc., 49-51 in glassware rls. 
Importers of Venetian assware, West 23rd St. 
Chandeliers, Italian pottery, vases, ienteware from Heinrich & Co.. Selb. ROBERT SLIMMON & CO., 96 to 102 
lamp mounts, Gift Wares. Also Fancy China from Winterling. Maarten Ltd. Bourne 
FERDINAND BING & CO.’S, Sue- LA PORCELAINE LIMOUSINE, Leigh, R. Sudlow & Sons, Shorter & 
cessors, 67-69 Irving Place, near 89-41 West 28rd St. Sons, Royal Aller Vale and Wat- 
18th St. Formerly M. Redon. Alfred G. Mo- combe Pottery. 
Art. Pottery, Bronzes, Marbles and ment, Agent. 
es PERCY N. LEYLAND, Inc., 184 Fifth NATHAN STRAUS & SONS, Ine., 


EDWARD BOOTE, 35-87 West 23d Ave. 119 Fifth Ave., at 19th St. 
St. King & Barrett, teapots; George Large stock of imported open-stock 
Cauldon China. Wood &_ Sons’ Jones & Sons, Ltd., china; Wedgwood dinnerware. Sole distributors of 


Earthenware, Gibson & Sons’ Teapots. & Co., Ltd. earthenware. Telephone, “Royal Schwarzburg” and “Superieur” 
GEO. F. BASSETT & CO., 72-74-76 Gramercy 6626. Limoges dinnerware, Gift Shop Spe- 

Parle Place . a cialties. 

“The Dinnerware House of America.” : 
BAe Es ices rn vane ae ae The Fifth Avenue TAIYO TRADING CO., Inc., 101 Fifth 
4 °y es e ° ve. 

23rd St. Building Japanese China, Lamps and Bric-a- 


French China Dinnerware, Short | Brac. 
Lines. White China for Decorators. acne 38 iy 


L. D. BLOCH & CO., 87-41 East 18th 


St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone Myott, Son & Co, Hanley Stace 
eee. ae Ty land. Royal Bayreuth China, Bavaria. 
COPELAND & THOMPSCN, Inc., bemnaniin on 1 Telephone Gramercy 5150. 
206 Fifth Ave. OHO 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Bochwere 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 


Glass. 
China and Earthenware, Sweden; 

A. J. See Oe ae & CO., 24 West : sd = Kosta Crystal, Sweden; Rorstrand 

23r . F China and Earthenware, Sweden. 

Successors to Fondeville & Van Ider- U 

stine. Importers of China, Glass and ptown Headquarters 

Earthenware. for the KENNARD L. WEDGWOOD, 255 
OTTO GOETZ, INC., 48 Murray St. | Pottery Glass China Fifth Ave. between 25th aaa 

Importer of Crockery, China and Metal Goods and House- Josiah Wedgwood & Sons, Ltd. Tele- 


Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 BED c pene CO., Inc., 49-51 DOMESTIC GLASSWARE 
East 86th St. 5 BHR Up 
The Famous “Haviland China” “Krautheim” — Dinnerware, “Schier- BONITA ART GLASS CO., Hunting- 
known since 1840. holz’—Art Goods, “Royal Dux’—Art ton, W. Va. New York Sample 
Goods, ‘‘Theresienthal”’—Fine Crystal, Room, Cox & Co., 120 Fifth Ave. 
HERMAN C. KUPPER, Inc., 39-41 Venetian Glassware, French and Italian Encrustations on Imported China and 


wares Trades phone Madison Square 7429. 


West 23d St. Pottery, White China. Phone Gram- Fine Decorated Glassware. 
Ahrenfeldt French China. ercy 5181. 
MADDOCK & MILLER, Inc., 39-41 ROSENTHAL CHINA CORP., 149- BRYCE BROTHERS COMPANY 
West 23d St. k 151 Fifth Ave. Blown lead glassware in Crystal and 
English Wares of Merit: John Mad- Importers of Rosenthal china dinner- Colors—Cut, Etched and Engraved. 
dock & Sons, Royal Worcester, Aller- ware, placeplates, lamps, art figures. J. Duncan Dithridge, Representative. | 
Die owe Ware, Carlton Hotel china. Telephone Ashland 7816. 240 Fifth Ave. 
ate PCE tea abo, THE SENDAR COMPANY, 35-37 | | 
MOGI, MOMONOI & CO., 105-107 East West 28rd St. CAMBRIDGE (0.) GLASS CO., New 
16th St. Representing John Steventon & Sons, York Salesroom, 184 Fifth Avenue. 
Importers of Japanese Goods. Tele- Ltd., Burslem, England. Domestic din- Manufacturers “Nearcut” tableware, 
phone—Stuyvesant 8595-8596-8597. nerware. Vitrified Hotel china. thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


ae coe & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 


Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


CENTS G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


mahogany 


Telephone 


DOMESTIC POTTERY 


ad INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


Ware, Table, and Boudoir Lamps 

’ ’ ’ : g 2 

Novelties and $1.00 Specials. Elite, Ltd., Dinnerware Lines. 
masons 


CROCKERY AND GLASS JOURNAL 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware %d Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mig. Co., Table, sod~ 
fountain glassware. Economy Glass 
7 Suite 319, telephone, Gramercy 
6371. 


THOMAS QG. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tovs, dalls. Telephone. Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 


Thirty-three 
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MAVERCHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 
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CROCKERY AND GLASS JOURNAL 


March 18, 1926 


“Pottery and Porcelain’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that-marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


Rates: | 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
sertions. Seven words per line. 
Minimum initial charge $2, pays: 
ble in advance. 


Haviland China 
is stamped 


apvilay, on white china 


France. 
DECORATED BY 


an 80, on decorated china 


Limoges 


We respectfully remind dealers that the 


china stamped “Haviland or Haviland & Cea 
is the only china known since 1840 as Haviland 


China and that any other ware with thename 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which itis stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 


for damages. 


Hiasilend Cline Gan Inc. 


11 East 36th St., New York 
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Interest You 


Will It ad 
Ss 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? | 
To receive information about any particular line? | 
To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL | 


will do all these things for you | 


Clip the coupon below and receive 
the paper regularly each week. 


[ DEMAREST PUBLICATIONS, INC., 


| bal ie a | SUBSCRIPTION PRICE | 
Gentlemen :— Domestic i 

| tee, ah ae aoe She eee: $3.00 a year - | 
JOURN including the Specia oliday a || 

| Edition and Spring and. Fall Buying Num- | $5.00 for 2 years \ 
bers) to the following address for which .... | 

: enclose ...... fore aoe year. , ain i 
.00 a year | 

| 

| Nace ieee wae hich sta cease ete te sa) tisae. ae ol ae lS wrlate | Foreign 
Pirie eee) © Se eies ah io cats ss aes | 55.50 a yea | 
1] 
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WOH 
EDWIN M.KNOWLES 
CHINA CO 


A MARK OF QUALITY 


Where ever appears this mark of distinction 


aaol= 
EDWIN M. KNOWLES 
IVORY 
25-1-12 


perfect quality is represented. 


The Edwin M. Knowles MARYLAND Shape in 
IVORY is pronounced everywhere by those who 


know—“THE IVORY OF PERFECTION.” 


A graceful and beautiful shape appealing to those 
who require the utmost in fine dinnerware. The 
wide variety of decorated effects makes our 
MARYLAND IVORY the unanimous selection 


of the most discriminating. | 
Our ability to make prompt shipments adds to the 


appeal of IVORY. 


THE EDWIN M. KNOWLES CHINA CO. 
EAST LIVERPOOL, OHIO 
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Complete Decorative Sets 


for the 


Luncheon and Dinner Table 


Y developing a special ivory glaze new in texture and warm in 

color for the outside of our bowls and compotes and by the use 

of various lovely colored glazes for the inside, new possibilities 
open up in luncheon and dinner table decoration. 


Four such color combinations are now ready. Used in care- 
fully planned complete decorative sets they supplement and assist 
in merchandising fine china. 


They give the touch of delightful color need in a china display. 


They make possible the setting up of tables showing suggested 
usage through complete showing of china, stemware, and decora- 
tive pieces that harmonize. 


Used with our porcelain figures for flowers, our bowls in these 
new colors lend smartness, distinction and beauty; they enor- 
mously enhance the “pulling power” of your display. 


And, of course, the designs are by R. Guy Cowan. 


THE COWAN POTTERY stupio 


ROCKY RIVER, OHIO 


Howard G. Selden W. C. Owen, Inc., Henry C. Hubley 
Zoo tf iheAve,, 17 N. Wabash Ave., Transportation Bldg., 
New York City Chicago, Ill. Los Angeles 

Wiliam C. Whitfield Geo. R. West 
1114 Grand Ave. 954 Liberty 


Kansas City Pittsburgh 
| 
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We Have Named Our 


NEW IVORY sHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR & KNOWLES 
COMPANY 


East LIvERPOOL OHIO 
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DID YOU EVER 
STROLL UP s 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 


DAA AAAAAAAAAADAADAAAAAAAAIDAAAAAAAADAAAAAAAADAAAAAAAAAAAAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAAAAAAAAAAAAAAAAAAS 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAADALAAAAAAAAAAAAAAAAAAADAAAAAAAAAAAAAAA 


DAAAAAAAAAAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


farch 25, 1926 CROCKERY AND GLASS JOURNAL Seven 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain, octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an A greeable Sur prise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 

Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 

| Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more: 


Production—twenty-two kilns on ivory 
{| And the equivalent of seventy-eight kilns on white. 


Stock is complete, and capacity is sufficient to guarantee 
prompt delivery of all lines. 


| The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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“The 
Guchantmenl 


NOTHER = combina- 
tion of beautiful col- 
ors;—flower and _ bird 
border of pinks,—blues, 
yellows,—all given rich- 
ness and strength by a 
foundation shade of blue 
on the outer edee ig. 
entire rim is of a fine 
shade of ivory. The bowl 
of flowers in centre adds 
much ‘to the finishw@aad 
completeness of the deco- 
ration. 


Theodore Haviland Co. 


Incorporated 


26 West 23rd Street 
New York 


BSSSSSSS SSS STS SOOO SOE OOETS NOTES HEHE RSH H STA TOSS SESH SST SS SSS SSS SSN HOSS SSS SS SS 

2 | 
| 
. 
| 


TTC STTOSOSTETESESSSESASESESSESESSESESSESESSEDEDEDdSDd>> S55 55.5.555.55.55.5 5555555 5558S SS SS SS SS SS SS S355 SS 


s 


EsTABLISHED IN 1874 


Crockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Editor Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


BUSINESS STAFF 
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F. CALVIN DEMAREST 


General Manager 
ERNEST H. BENNETT 
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Assistant Editor 
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FREDERICK §. OLIVER 
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JOSEPH GOOLD 


United States . 
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Single copies . 


Other countries in postal union . 
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312 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 
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Romie EDITORS ESal 
oncerning About this time every year the 


‘ever Spring Fever germ gets into our 
pring systems with varying results. Some 
of us would sail the seven seas, take 
arip to the new gold fields of Canada, a train trip to the 
heific Coast or sundry other travels. There is always 
ce outstanding symptom when the little bug bites us and 
fat is a desire to travel—‘‘anything to get away.” 
Perhaps after all this is but a natural symptom, a throw- 
lick to the days when our nomadic ancestors hearkened 
tthe urge and picked-up their tents and moved in quest 
( new grazing lands for their herds. It is interesting to 
Seculate as to the cause of this urge which effects us all 
athis season. 
There is still another germ that effects many of us 
Vth the coming of Spring—especially the younger folks 
fiong us and that is the germ of love that makes us 
mre likeable “improving the manners” as Kipling puts it. 
Aid if we are already mated it tends to make us a bit 
mre amorous towards our better halves. 
Nature has withdrawn her white mantle and in its place 
i Spring with her warm breath and budding blossoms. 
\ith the coming of Spring it behooves us to get out of 
ts rut into which we have slipped during the colder 
tynths. and to get things a stirring. There is certain to 
ba seasonable demand for crockery and glass at this time 
ad with a little added effort there is no reason why 1926 


Spuld not be a banner year. People are buying, times 


are prosperous—let’s dust off the cobwebs of Winter and 
boom things ! 


Exporting The outlying possessions of the 
to Home United States,—Alaska, Hawaii, 
Markets Porto Rico, the Virgin Islands and 


the Philippines,—are, as a rule sen- 
sitive on the point of their relationship to the United 
States. They don’t like to be considered foreign. Ship- 
pers sometimes make the mistake of considering them an 
integral part of the continental United States, with trou- 
blesome results. 

The attention of the Department of Foreign Commerce 
of the Chamber of Commerce of the United States has 
recently been called to the fact that shippers on the At- 
lantic seaboard and in the interior have started merchan- 
dise on the way to Honolulu without making an export 
declaration. Even some of the railroad offices have mis- 
takenly notified shippers that such declarations were not 
necessary for shipments to Hawaii and Porto Rico. 

Some business men in the outlying territories regard the 
export declaration as an unnecessary nuisance and believe 
it should be abolished so far as the United States posses- 
sions are concerned, but, for statistical purposes, it is re- 
quired by the Department of Commerce. Steps are being 
taken to bring to the attention of shippers the fact that 
it is necessary to fill out a declaration showing what the 
commodities are, the number and kinds of packages, quan- 
tities and values as required for export shipments. 
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AUTHY CLOCK CO., is the name of an exclu- 
sive agency for Frederick Mauthe, clock manu- 
facturers, Schwenninger, Germany, which is 
being run under the joint management of John B. Godvin 


and Max Kaiser. One of the chief lines consists of Kit- 


chen plate clocks which one sees in so many of the china 
departments throughout the country. Mr. Godvin is well 
known to the trade and the Mauthy Clocks are world re- 
nowned, so the combination should be a most successful 
one. The agency is located in the Belmont Building cor- 
ner of East 34th St. and Madison Ave., New York. 


A. J. Strikow of A. J. Strikow, Inc., crockery dealers, 
28 Cooper Sq., New York, will have the sympathy of his 
many friends in the trade in the loss of his mother who 
died at her home, 845 Riverside Drive, New York, last 
Thursday, March 18, after a brief illness from pneumonia. 
She had been in ill health for some time previous to her 
being stricken with pneumonia following a_ paralytic 
stroke. 

Edward Reiwald, traveling representative for A. J. 
Fondeville & Co., left Sunday for Rochester, N. Y, as 
his first stop on a trip that will take him as far as Lincoln, 
Neb. Alec. Shaw, another of the concerns road repre- 
sentatives is expected back at headquarters in New York 
the end of this week after calling on the trade in Phila- 
delphia, Baltimore and Washington. 


Justin Tharaud of Justin Tharaud, Inc., is getting his 
sample trunks in readiness to depart on Sunday for a 
Starting at Philadelphia he will work his 
way west. Charles E. Cardon and Justin Vharaud, Jr., 
of the firms sales staff are already in their respective terri- 


Spring trip. 


tories. 


James P. Gordon was confined to his home all last week 
at Rochester, N. Y., with influenza. He is fast recuperat- 
ing however, and will soon be on the trail again with 
the Knowles, Taylor & Knowles dinnerware and Sterling 
and Utility Glass lines. 


D. King Irwin, the well known manufacturers repre- 
sentative, has been on the sick list for the past week 
being confined to his home at Short Hills, N. J., with a 
severe cold. 


Rudolph F. Habel formerly with Edmondson Warrin 
has taken over the Wm. Haehnel china decorating busi- 
ness at 242 Lafayette St. Mr. Haehnel will continue with 


Ten 


the concern for some time. In the meantime Mr. Hal 
will enlarge the line and branch out in the general busine 
of china and glass decorating. 


Walter Browning, Gimbel’s merchandising manag 
has been ill at his home for the past week. Last We 
Mr. Gimbel received word of the death of his broth 
A. M. Browning, of Topeka, Kan., who was connect 
with the Jas. M. Stewart Glass Co. 


Bearing out our contention that a good pottery ai 
glassware salesman can sell anything is an item which a 


peared in the March 20 issue of the New York Even 


Graphic regarding Warne S. Creveling, well known { 
years in the trade as salesman for the Guernsey Earthe 
ware Co., and other well known concerns in the bu: 
ness. This no doubt will be of considerabl interest 
Mr. Creveling’s many friends in the trade. The item 
as follows: “Extent of real estate activity in Long Islai 
is indicated by Warne S. Creveling, an active realtor 
the Springfield district, who reports turning over mo 
than $500,000 worth of Merrick Road frontage since t 
first of the year. Mr. Creveling was one of theme 
known pottery salesmen in the United States. Sor 
years ago his attention was directed to Springfield, a1 
he engaged in the real estate business in that localit 
Many of the more important transactions in that seeti 
have been made under his guidance, and he is now a 
proaching his 75th birthday and planning to retire. 
leisure moments he takes pleasure in reminiscing abo 
his famous cousin, Bet a Million Gates, and some of |! 
famous deals.”’ 


Libbey Glass Co. Ready for Big Campaign 

H. A. Crow, Advertising Director of the Libbey Gla 
Co., and N. L. Lee, formerly of the Nonik Glasaaa 
Corp., and now, of Libbey’s Production Department, we 
in New York last week lining up the work incident t0 
large newspaper advertising campaign for New Engla 
and the start of their first newspaper campaign in N¢ 
York City, which the Company is planning. ‘The two a 
working in conjunction with R, I. Palmer, manager 
Libbey’s New York office. 

This newspaper campaign, which will produce so! 
unusual ads to bring to the attention of the public the f 
value of the Nonik line, will be backed by large mereha 
dise displays in the prominent department stores, and W 
have Libbey demonstrators during their special Nor 
week. 


(Continued on page 31) 


How Are You Meeting Competition? 


You Cannot Answer This Question Very Well Unless 
| You Know Where Your Strongest Competition Is, and 
| This Is Something Every Merchant Should Find Out 
I 


r~\ OMPETITION is the life of trade and—we may 
| add a pertinent line to this familiar business axiom 
A that competition is also the death of many who 
‘| because they cannot meet it. The business race is won 
) those who are swift, who know their business and keep 
ishing to meet competition fairly and squarely. The 
es who do not are the names we read in the business 
ure column. There are many broad truths in this 
sty by F. J. Ross, and because it tells many things rather 
ll, we are reprinting it in part from a recent issue of 
\stem magazine. 

Has anybody all the money he wants? Few would ad- 
it it. That means that nearly everybody has more wants 
(gratify than money with which to gratify them. If the 
st of the things we each want were listed as liabilities 
Ainst our resources both of capital and income, most of 
iwould be insolvent. 


The market in which all of us do business—whether 
\ be manufacturers, retailers, bankers, railroad men—is 
nply a market of wants. Whether the wants be necessi- 
is or luxuries is immaterial. 

The purchasing power of this market of wants, firid its 
it in the dollar—the consumer’s dollar. | No two con- 
wmers divide up their dollar just alike, because no two 
asumers decide to gratify the same identical wants. 
it as every consumer has more wants than he can gratify 
vh his dollar, he begins at this point the balancing of his 
‘iget; also at this point begins competition between all 
)those who want a share of that dollar. 
coy let us overlook the fact that we who have especial 
terest in markets, are consumers ourselves and that we 
1 just as natural in gratifying our wants, as those people 
1 in the nation, to whom we want to sell. 
dow does it happen then that each of us spends his 
mney as he does, that is, that part of it that our wives 
lt spend? And how does it happen that each of our 
wes spends as she does? 

“he way we spend our money each year shows how each 
fas balanced his budget. 

Jou may lay a concrete walk to your gate. I may not. 
lay wish to lay a concrete walk, but I decide to gratify 
ce other want instead. 

‘ou may put copper screens on your windows. I may 
td 

‘ou may equip your home electrically. I may not. 

“ou may paint and varnish your home regularly. I 
ny not. 

our wife may serve prunes or raisins several times a 
rk. Mine may not. 


| 


Your wife may insist on mahogany furniture. Mine 
may not. 

The way you and your wife spend your money tells me 
what wants you most want to gratify. The way my wife 
and I spend our money tells you the same thing about us. 

And so the budget making of the individual and of the 
family goes on in its infinity of variations, due to an in- 
finity of influences. It is this budget, whether of the indi- 
vidual, of the family or of the business concern, that is the 
real battleground of competition. Each of us wants that 
budget to provide a place for his product. 


DISCRIMINATION 


The consumer when he decides to spend, has already 
decided as a rule, in what fields he is going to spend, and 
if he decides to spend some of his money in your field, 
your field is sure of a new customer. But here begins the 
second stage of competition. If he has decided to gratify 
his want for a concrete walk, that doesn’t mean that he has 
decided to use your Portland cement, or if his mind is set 
on copper screens or electrical utilities, that he will buy 
your copper screens or your electrical utilities. He is now 
in the stage of discrimination. He has decided to spend 
some money in your field of manufacture, but he has yet 
to decide whether he will spend it with you on your field, or 
with someone else in your field. Competition has become 
acute. 

If it seems hard to put our finger on the basic reason for 
insufficient public interest in a field of merchandise, or in 
one’s particular brand of merchandise, we merely have to 
review the commercial battle-ground—the consumer’s dol- 
lar. We merely have to study the influences that deter- 
mine how it is divided up. 

To make thinking easier, one can review his own budget 
and the influences that affect him in dividing up his dollar. 

Men spend—women spend—according to their state of 
mind. 


Tue Strate or Minp Must BE CoNQuERED 


The consumer’s income may be high or low; his social 
rank may be high or low; his natural taste may be ex- 
travagant or conservative. All of these factors are very 
important in their influence upon him when he comes to 
divide up his dollars—to balance his budget. But the 
consumer’s mind is always open to information, to im- 
pressions and to influences—the effect of which is seen 
when he has spent his dollar. 

As new wants are created in his mind, a new balancing 
of his budget is brought about. When he finally buys he 
buys what he wants most. What he wants most is deter- 

(Continued on page 31) 
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AND PITTSBURGH NEWS 


Spring Stocks Arriving from Manufacturers 
NTEREST in the flint glass business at this time is 
| centered in the receiving of spring stocks from the 
manufacturers. Many orders for spring ‘merchan- 
dise were placed during the January sales period here 
and shipments of this merchandise are now going for- 
ward. 

Retail distributors have reported much interest in those 
specialty lines which can be adapted to floral displays, the 
vase and basket lines being in very good request. In 
this connection it is reported that the sale of these items 
in colored glassware is good, and it is the opinion of the 
manufacturers of this line that the demand will be good 
throughout the season. 

The sale of blown ware and stemware is in seasonable 
volume, and some of the larger department stores are 
ordering rather liberally of this line of goods. Dec- 
orated blown and stemware seems to have just as active 
sale as the light cut and etched patterns. Some manu- 
facturers have increased forces in their decorating de- 
partments to that orders can be filled with more prompt- 
ness. 

Staples continue to be in moderate movement, but the 
distributors are not interested in excessive volume. The 
tendency of the buyers on this line is to cover present 
requirements, and to keep local stocks sufficient to meet 
all demands of their trade. 


U. S. Glass Co. Reelects Directors 

At a meeting of the stockholders of the United States 
Glass Co. all members of the former board of directors 
were re-elected. At the close of the session the official 
announcement was made that “the meeting was very 
harmonious.” The board is expected to meet within the 
next few weeks for the purpose of electing officers, and 
it has been indicated that all present officers will be re- 
elected. 


Harvey Wilson’s Death Shocks Friends 

News of the death of Harvey Wilson, aged 76 years, 
assistant treasurer of the United States Glass Co., came 
as a distinct shock to the trade, and a host of friends 
scattered throughout the country. Mr. Wilson had been 
identified with the United States Glass Co. for over 20 
years, and in early life he was associated with his father, 
in ‘the manufacturing of soap, and later became a partner 
in the glass manufacturing business under the firm name 
of Jones, Cavitt & Co. He went with the “States” upon 
his retirement from that concern. He was widely known 
in the Pittsburgh financial district. Mr. Wilson was 
a member of ithe Shadyside Presbyterian church, Pitts- 
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He was closely identified with Ernest Nick 
treasurer of that corporation. | 


burgh. 


Ohio Clay Valley Clay Co. Insures Bonds 

Announcement has been made in the Pittsburgh fina 
cial district of the offering of $300,000 first closed mo 
gage six and one-half percent bonds of the Ohio Vall 
Clay Co., Steubenville, O. This company is tthe largi| 
manufacturer of glass factory refractory materials in t. 
United States, and also one of the oldest. The procee; 
of the issue will be used for the purpose of increasi| 
the company, and for the purpose of concentrating t' 
control of 'the company in the present management, 
which James H. Gill is president. Dividends have be| 
regular with this company since the preferred stock w: 
first issued in 1906, and the average profits of the ce. 
poration for the last ten years have been placed at $55,9| 
annually. | 


J. M. Lents Back from Capitol | 

J. M. Lents, president of the Graham Glass Co., Eva 
ville, Ind., has returned to his office after a business vi 
to Washington, D. C. While at Washington, Mr. Lei. 
attended a “‘Face the Facts” conference, composed | 
members of the association against the prohilaa 
amendment. 


Factory supply houses here have been informed of | 
formation of a corporation to be known as the Paci} 
Coast Glass Co., with headquarters at Salem, Ore. 1} 
capital stock of the company has been placed at $500, 0(! 


Acme Glass Co. Sold for $300,000 

At a bid of $300,000 the plant of the Acme Glass C, 
Olean, N. Y., has been sold to a new interest, and W 
take possession July Ist. The plant has been inactive 1) 
a period of time, and when in operation was featuri| 
the production of a general line of containers for all pt! 
poses. It is said here that the purchasing interest } 
located in New York City. 


Bloomingdale Stock Issue Interests | 
The offering of $3,000,000 stock in Bloomingdé 
Bros., Inc., New York, was received with interest in t} 
local financial district Friday of last week. This st¢| 
was started April 17, 1872, by Lyman G. Bloomingd 
with a capital of $4,000 and its net profits last year ha} 
been placed at $1,409,243. The stock is being offer 
here at $103 per share and accrued interest and is 1 
deemable in whole or in part at $110 per share and < 
crued dividends. 
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Imperial Glass Co. on Day and Night Shifts 

| Employes of the Imperial Glass Co., Bellaire, O., are 
‘gain being employed on a time division, day and night 
hifts alternating. According to the company this sched- 
Je of operation will be continued but a brief period of 
wy and as a result production will be during the day 
eriod only. 


May-Stern Store Twenty Years Old 

The twentieth anniversary of the opening of the 
fay-Stern store here was observed last week, and the 
sunt showed that over 8,000 people visited this store 
larch 17. On that date the company announced a dis- 
-ibution of $2,000 to local charitable organizations, an- 
ouncement of the distribution being made by Leo Leh- 
ian, general manager of the Pittsburgh store. 

The evening of the 17th this store sponsored a radio 
rogram which was broadcasted through W C A E, the 
‘aufman-Baer and Pittsburgh Station. 


Central Glass Co. Holds Sales Meet 
The Sales organization of the Central Glass Co., Vir- 
inia, held a general meeting last week at Huntington, 
V. Va., which was attended by salesmen covering West 
irginia, Ohio, Virginia and Maryland. The meeting 
‘as preceded by a dinner at the Hotel Farr in Hunting- 
ym. A general discussion of business conditions fol- 


(ould You Gag 
Zax YOUL Salesmen? 


Imagine this man sitting 
in a buyer’s office while 


another —_ representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


service and advertising 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 
Illustrating something he wants to 
| Photography know. 
Advertising Rawsthorne illustrating 


counsel is at your dis- 
posal. Send us the ware— 
| we'll do the rest. 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 


lowed, and plans for future sales campaigns were out- 
lined. 


Freight Reductions Bring South Business 

The reduction in freight rates to southern markets 
from the Maryland district has resulted in considerably 
more business being offered the manufacturers in the 
Cumberland and Morgantown territories. The reduced 
rates which went into effect a few months ago on an 
order issued by the Interstate Commerce Commission 
averaged 25 percent off former tariffs on cut glass. The 
Cumberland district rates apply all the way from Pitts- 
burgh to southern points. The discussion of the reduc- 
tion covered a period of months, and Washington con- 
ferences were attended by traffic managers of glass fac- 
tories throughout Maryland, West Virginia and Pitts- 
burgh districts. 


Illinois Glass Co. Finds $25,o00 Shortage 

A formal statement has been issued at the offices of the 
Illinois Glass Co., Alton, IIl., that a shortage of $25,000 
had been found in the accounts of the company but that 
the loss was protected by surety bonds. The statement 
was accompanied by the announcement that ‘a member 
of the credit department of the corporation confessed to 
the shortage, the employe having been with the company 
for 15 years. 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson Marsh & Kidd. Harry [ Thomas & Co., 
1104 Ack St 617 Mission St. 29 S. Hanover St. 
Factory Representative 

E. B. Hill, Washington, Pa. 


ncean & Miller Glass Co. 
Washington, Pa. 
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Manufacturers Improving Dinnerware Design 
Si years ago when the United States Potters’ 


Association met in annual session in New York 
City) “Prot; Alfred” Binns of WAlired: University, 
New York, interested the manufacturers when he de- 
clared that the time was fast approaching when manu- 
facturers of American dinner ware would see the value 
in devoting time to the artistic side of their merchandise. 

That day has arrived. 

For some years past, the manufacturers almost as a 
unit have adopted methods for the improvement of bodies 
and glazes, so that today there is being produced by all 
dinnerware manufacturers and also china manufacturers 
a higher class of ware than ever in the history of the in- 
dustry, so far as its production in the United States is 
concerned. 

With this forward step producing such a success, within 
the last year or two the manufacturers have turned to 
the artistic side of the business. Here and there efforts 
are being made to create more local interest in the de- 
veloping of decorating designs and the subject is now 
one that has been taken up in detail by the Ceramic De- 
partment of the Ohio State University. 

In this connection the dinnerware manufacturers have 
combined the technical, as it has to do with bodies and 
glazes and the artistic development of decorations. The 
ultimate result of this combination very shortly will give 
the buying public a line of merchandise that has not 
heretofore been equaled. 

The development of art, in the production of American 
dinnerware was also brought more prominently to the 
front during the last few months by the placing on the 
market so many new shapes in dinnerware, and along 
absolutely new lines. In the designing of these shapes 
more attention has been paid to the artistic side of the 
designing than in former years. This fact is admitted 
by the distributors. 

There is every reason for believing at this time that 
the development of bodies and glazes, designing and art, 
both in shapes and treatments will reach new heights 
within the next year or so. This situation is bound to 
result in a greater demand for American dinnerware, and 
then there will be a reflection which will mean larger 
production. 


Want President Coolidge to Attend Meet 


An informal invitation has been extended to President 
Calvin Coolidge by the Executive Committee of the 
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United States Potters’ Association and ‘the executives ( 
the National Brotherhood of Operative Potters to vis 
Ohio during the summer, the occasion being the annu 
outing of the Brotherhood which will be held at Myer 
Lake Park, Canton, O. T. A. McNicol, of theme 
McNicol China Co., East Liverpool, has returned iro 
Washington, where he headed the joint committee thi 
extended the invitation to the President. The callers c 
the President were informed by the Chief Executive th 
the invitation would be taken under close advisemen 
and it was intimated by sources close to the White Hou: 
that the President would be pleased to visit this part ¢ 
Ohio on this occasion. 


D. E. McNicol Now Making Hotel China 


The D. E. McNicol Pottery Co., Clarksburg, Wave 
is now in the production of hotel china, it being the pu 
pose of the company ‘to produce a full line of this cla: 
of merchandise. Until early in the year this plant we 
confined exclusively to the production of semi-porcelai 
dinnerware. The company has transferred all this cla 
of business to their No. 1 and No. 2 plants here, whi 
their No. 3 plant is being continued in the production < 
Rockingham and Yelloware. By entering the hotel chit 
field, the company is the second in West Virginia to | 
in this production. 


Store to Expand China and Glass Division 


Pottery salesmen traveling the Pennsylvania territot 
have informed home offices that the Bush & Bull C 
operating a large department store at Bethlehem, Pe 
proposes the erection of a $25,000 addition to its stor 
It is also said that the company plans an expansion pf 
gram in its china and glassware division. 


Georgia Wants Generalware Plants 


From Georgia comes the report that commercial inte 
ests there are holding out inducements that may cause tl 
erection of a generalware plant in that state, the Soutl 
erners declaring that “all materials are at the back door 
There are only three general ware plants in the sout 
the oldest being the Bennett pottery at Baltimore, Mc 
and the second to be erected was at Erwin, Tenn., by # 
Southern Potteries Co. The third and last plant to | 
put up in the south was that by the Hopewell China Cc 
Hopewell, Va. 


This suggestion from Georgia comes as a result of 
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pneerted movement throughout all Southern states to 
Ave a diversified line of industries established in tht 
uth. There has been much ceramic research work done 

the Central of Georgia Railway Co., and the erestion 
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ceramic plants in Georgia is being urged as a result. 


Gets Patent for New Tunnel Kiln 


Manufacturers here have been advised that Halver R. 
traight, Adel, Iowa, has been granted a patent on a tun- 
1 kiln. So far the Harrop type of tunnel kiln has been 
oked up with most favorable by all dinnerware and 
oneware manufacturers, and as a result a number of 
yese have been erected during the last few years. 


_ Stanford Establishes Ceramic Course 
Believing there is urgent need for such a course, a 
vision of ceramic engineering has been established at 
tanford University, California, which is under the direc- 
on of W. F. Dietrich. The only other such course of- 
‘red by any university on the Pacific coast is that of 
ie University of Washington. It is interesting to note 
| this connection that at this time there are ten schools 
' the United States offering a thorough course in cera- 
ics. 


Mayer China Co. Erecting Addition 

Rapid progress is being made upon the erection of an 
dition to the plant of the Mayer China Co., Beaver 
alls, Pa., which when finished will add materially to the 
pacity of this pottery—one of the original to begin the 
janufacture of vitrified hotel china in the United States. 
he addition is covering a site 160 by 46 feet, two stories 
i height, and is being built of brick and steel, the com- 


my using all precaution against the possible fire hazard. Minpro Feldspar is mined underground. 
This insures uninterrupted deliveries. 


Investigate Texas Kaolin Deposits 
The Bureau of Standards, Washington, D. C., has com- 


jeted a short investigation on a sample of kaolin taken 
iom a large deposit in Texas, according to word just 
‘ceived here. The material was practically pure white 
i color, very uniform and, as received was compartively 
farse grained and without placticity. Six whiteware 
hdies, varying in ball content from O to 14 percent, and 


i which the English china clay was replaced in increas- Products 


ig amounts by Texas kaolin, were prepared and made 


» in the form of test bars, circular discs, and five-inch 
jates. These were fired to cones eight and ten. In (C4 


édition, several shapes were made by the casting process Spe 
(ntaining Texas kaolin. The bodies obtained were very CHEMICAL 
Igh in transverse strength when dried. Minerals and Oxides 
; es 
Plants’ Collections Improve tiie Co 
Credit departments of generalware plants in this dis- ROESSLER 6 HASSLACHER CHEMICALCO. 
tet declare there has been an improvement in collections 709 Sixth Ave., New York 
q late, and in general money is said to be considerably 
Csier, Few if any extensions in credits are reported, Chicago New Orleans Pittsburgh __ Philadelphia 
ad in fact the situation is said to be better now than for Boston Cleveland Baltimore Kansas City 
‘any months. Trenton San Francisco 
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Edison's Brain Worth 15 Billion 


' N f ORKING hard, for long hours, day in and day 
out, at his Orange, N. J., laboratory, there’s a 
stockily built man, quite deaf, who on February 

11, was 79. His brain, it is estimated, has a cash market 

value in the business and industrial world of $15,000,- 

000,000. Yes, fifteen billion dollars is correct. This man 

is Alva Edison, who was born at Milan, Ohio, on Febru- 

ary 11, 1847. 

By the time he was fourteen this boy, then known as Al, 
was a train butcher on the mixed train that daily made the 
round trip between Port Huron and Detroit. Before he 
was fifteen “A. Edison” was the proprietor and editor of 
a weekly newspaper, The Grand Trunk Herald. It hada 
subscription list of over 500 and sold for eight cents a 
month. This paper,—there 1s only one copy extant,—the 
train-butcher-publisher set up and printed in the baggage 
car. Here he also carried on electrical and chemical ex- 
periments. 

One day something exploded and the baggage car caught 
fire. The conductor, a Scot, became irate and deposited 
Edison on the platform of the next station with more 
wrath than ceremony. 

Not long after this, Edison saved the small son of the 
station master of the same town, Mount Clemens, Mich., 
from an oncoming freight train. As the result a grateful 
Scot taught fifteen year old “Al Edison” telegraphy. His 
mentor soon pronounced him a journeyman telegrapher 
and Edison was “holding down a key.”’ 

At twenty-one Edison invented an electrical device 
for counting a vote in Congress. It worked but it was not 
adopted because, as the committee chairman to whom he 
demonstrated it explained to him such a simple and quick 
means of vote counting would prevent filibustering by 
which much bad legislation was blocked. 

Undaunted but vowing “to invent nothing that was not 
wanted and not a necessity to the community at large,” 
Edison was soon in New York City. At the headquarters 
of the Law Gold Reporter, the ancestor of the present- 
day stock ticker, Edison found the sending ticker out of 
order. Nobody could fix it. Edison volunteered to re- 
pair the damage and soon the ticker started ticking. He 
was summoned to the president’s office and offered a job 
at $300 a month. 

Within a year, Edison brought out an improved stock 
ticker for which he was paid $40,000. All this happened 
before Edison was twenty-two and soon afterward he had 
invented his duplex telegraph instrument. 

Now Edison was firmly launched upon his career as an 
inventor and by 1876, he was nationally prominent. Two 
years later he invented the carbon receiver which made 
Alexander Graham Bell’s telephone a thing of practical 
every-day use. This was followed within a year by the 
electric incandescent lamp. 
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But the electric lamp, without a source from which 
obtain electricity to enable it to provide light when ai 
where wanted, was of little practical importance. To th 
Edison next addressed himself, and at three P. M., Se 
tember 3, 1882, in New York City, he opened the fir 
electric service company generating station. 

From this beginning sprung the electric service cor 
panies of the United States which today number over 6,0( 
and provide electric service for fully thirteen million | 
the homes of the country. 

From then on Edison’s career of invention progress 
so rapidly that it would be boresome to give details. 1 
him must be credited the first electric railway which | 
built at his Menlo Park laboratories and hauled passe 
gers and freight over the three miles of its length. TI 
screw socket of the electric lamp bulb, too, was an Edise 
invention. The first incandescent lamp bulbs were alway 
slipping out of the holders until one day Edison applic 
the screw cap principle of a kerosene can to the lam 
bulb. 


In 1891, the year after he patented his electric loc 
motive, Edison brought out his first moving picture can 
era, for the English patents of which he would n 
spend $50. 


Auto Leading to Retail Decentralization 


The acute traffic congestion which the constantly in 
creasing number of automobiles is causing in the reta 
districts of our large cities is automatically bringing abot 
a process which may help to alleviate the situation, accord 
ing to a bulletin issued recently by the Commerce Depart 
ment based upon the opinions of merchants who sul 
mitted their views on the subject. 

This process is decentralization—that is, the establish 
ment of shops of various kinds outside the congeste 
areas. Merchants are more and more recognizng thi 
tendency of shoppers to do their buying away from th 
districts where there is traffic congestion. In one larg 
city two important department stores have already bough 
sites in a residential center for the location of brane 
stores. 

These sub-centers in our largest cities now constitut 
a complete shopping district and differ from the down 
town districts only in size and the number of establish 
As parking facilities in these areas are usuall 
ample, it is logical to assume, the merchants believe, tha 


ments. 


people who have cars will prefer to do their shoppin 
there, free from inconvenience and anxiety, to say nothing 
of the saving of time. It was reported recently that th 
retail advertisng outside the main shopping distric 
amounted to one-third of that done within it. : 
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In one case a certain family were attracted to a high- 
iced piano displayed in one of the best downtown 
sic stores. The family car was parked nearby and 
parking time had just about expired when the 
ment for final decision arrived. Rather than make 
is hurriedly it was decided to defer it to another 
e. However, on the way home they stopped in a 
ae store located in their own neighborhood and 
Jught a piano. 
The difficulties experienced by retail business in con- 
gsted areas prompted many leading retailers to ask the 
bmestic Commerce Divison of the Bureau of Foreign 
2d Domestic Commerce to make a comprehensive study 
the traffic situation and its relation to retail trade. In 
effort to secure the facts requested by the merchants 
ousands of questionnaires were sent out to all parts of 
f2 country and the replies form the basis of the present 
(port. 
The canvas of retail merchants discloses that many 
vempts are being made to solve the parking problem in 
2 congested areas. Some merchants provide parking 
sace for their customers, either in some vacant lot or in 
tir own garages. Other stores run busses to points out- 
sle the congested districts where the customer parks his 
er, being transported back and forth from the store. One 
sop provides a chauffeur who will find a parking space 
r customers, and if necessary re-park the car from time 
t time. All the large stores endeavor to keep space in 
font of their main entrances for customers whose cars 
4 not self-driven. 


_ Bureau Perfects Glazed Ware Method 


The Bureau of Standards of the Department of Com- 
mree announces the perfection of a method for measur- 
TG with extreme accuracy the thermal expansion of the 

zes used in the ceramic industry. An accurate knowl- 

e of this property will aid in reducing the losses from 
eicking of the glaze. 

Glazed ware, which consists of a body of clay (terra 
eta, porcelain, whiteware) covered with a thin vitreous 
ker of a material of differing composition, is used 
etensively in the building trades as well as for dishes, 
Siitary ware, and objects of art. The large percentage 
9 failure of this sort of ware due to cracking of the 
gze, is a serious defect and one responsible for enor- 
mus losses to the ceramic industry as well as to builders 
al other users. That the ceramic industry is alive to 
Is condition is evidenced by the fact that manufactur- 
*/ associations are spending large sums each year on 
earch work in hopes of correcting it. 

Since a glaze is by its nature brittle and is only one 
two hundredths of an inch thick, the only logical way 
prevent its rupture is to reduce the stresses below its 
rid point. The stresses introduced into the ware by a 
lFering rate of contraction between body and glaze dur- 
| the last cooling in the furnace are enough to rupture 
| glaze at once or to reduce its resistance to subsequent 


. 
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stresses. Since the thermal expansions of both glazes 
and bodies can be changed by the addition of other con- 
stituents, it would seem to be a simple matter to match 
the two materials provided their physical properties were 
known. The trouble has been that the methods of ob- 
taining the thermal expansivities of the glazes have been 
so far in error as to mislead rather than help in a solu- 
tion of the difficulty. Mr. G. E. Merritt and C. G.. Pet- 
ers of the Bureau have developed a method for measur- 
ing this property of a glaze as it exists under the condi- 
tions of manufacture which agrees in all observed cases 
with the actual condition of the glaze. Measurements on 
samples produced according to the old method gave dia- 
metrically opposite and misleading indications. The 
method developed by the Bureau if used in conjunction 
with proper factory control should enable the manufac- 
turer to eliminate this cause of failure. 


Emigration of Czechoslovak Skilled 
Glassworkers Restricted 
Commercial Attaché James F. Hodgson, Prague, Jan. 8 


At a recent conference between the Ministers of In- 
terior and Social Welfare of the Czechoslovakian Govern- 
ment and representatives of the local Glass Manufacturers’ 
Association, an agreement was reached by which skilled 
glassworkers will in the future be refused emigrant visas. 
According to a reliable semi-official informant, the pur- 
pose of the ruling is to prevent the hiring of skilled glass- 
workers by the manufacturers of other countries who are 
desirous of securing the trade secrets of the Czechoslovak 
glass industry. 

In connection with this announcement, it was also stated 
that the local glass manufacturers obligated themselves to 
give continuous employment to the workers in that indus- 
try. As yet the glassworkers’ union has made no com- 
ment, nor has it taken any action regarding the matter. 


To Aid Tuberculosis Victims 


Instead of another campaign for funds, New York’s 
most unusual charitable enterprise will conduct an Op- 
portunity Week from April 12th to 19th, when New 
Yorkers are requested to set aside their discarded articles 
including everything from wearing apparel to bric-a-brac, 
which will be sold at what has been termed the “World’s 
finest second-hand store,” and the entire proceeds de- 
voted to caring for tuberculous children in this city. The 
Opportunity Shop is located at 46 West 47th Street and 
is a permanent activity of the Committee for Tubercu- 
losis Relief of the New York Association for Improving 
the Condition of [the Poor, conducted by a committee of 
one hundred women prominent in the social life of the 
city. 


Customer—“Waiter, have you any limburger cheese ?” 
Waiter—“No suh, but we’ve got some codfish balls that 
I think are just a lettle bit overboard.” 


Light Has Always Been Man's Stand-by 


A Glance Backward on the Evolution 
of Lighting—Its Modern Adaptation 


3y Beatrice MILLER WISNER 


pastime, and perhaps Lot’s spouse would not have 
reached her saline condition if she had not indulged 
in the “over-the-shoulder” habit. However, looking back 


OOKING backward has never been a profitable 


upon lighting, portables and equipment and throwing the 
searchlight on its splendid growth and development up 
to the present day, is not only historically interesting, but 
inspiring, realizing its rapid progress, and permanent 
foothold throughout the world. 

Light, the revelation of life, and the means whereby 
the eye perceives and distinguishes objects, has been the 
saving instrument of human and animal existence, and 
responsible for the active movements of all earth’s crea- 
tures. The sun’s light has been man’s. dependable daylight 
ever since the world’s creation, but artificial light had to 
be conceived in his own way, for without some means of 
continuous night light, the whole world’s working problem 
would cease and human endeavor come to a standstill after 
dark. So it behoover humans to get busy and work out 
a practical type of luminator for night use. 

One of the earliest means of artificial light, as far back 
as Pliny’s time, was the rush dipped in fat or fish oil and 
during Caesar’s time the torch was still used and also 
small pottery or metal lamps which were somewhat artistic 
in modeling and have been reproduced through many 
years and are still being used for decorative purposes. The 
candle was the next step in artificial hghting and was the 
sole means of illuminating some of the grand old Colonial 
It was not until 1859 that 
mineral oil was generally used in lamps, and then came 


homes in the Puritan days. 


the chimney lamps, and hanging ceiling fixtures were also 
seen about this time. Although gas was used in England 
as early as 1783 it was not adopted in the United States 
until several years later. The first practical arch light 
appeared in 1877, and in 1878 Thomas. Edison, the na- 
tional “Wizard” inventor, began experimenting with fila- 
ment lighting which resulted in his development of our 
present day incandescent light. 

The road to permanent electric home lighting was then 
opened and electric wiring of institutions and residences 
soon followed, which has so rapidly grown in efficiency 
that today it reaches a tremendous figure in the world’s 
lighting history. 

The illustration herewith showing a recent window dis- 
play proves to the eye what lamps were in their swaddling 
clothes and what they mean today in their full maturity, 
and noting the changes and advancement through eons 
of time, the present day electric light is a credible achieve- 
ment to man’s brain power and hard work. Such a pic- 
ture must demonstrate to the multitude what electricity 
has done and is still doing for the betterment of mankind, 
and if the lamp industry is only at its birth, no one can say 


Highteen 


what the future definitely holds for it in undevelope 
fields. 

Charles Dickens was not unmindful of the beauty o 
light at night when he writes in thése words: “It show: 
from what happened to be an old oriel window, and bein; 
surrounded by the deep shadows of overhanging walls 
sparkled like a star. Bright and glimmering as stars aboy 
their heads, lonely and motionless as they, it seemed t 
claim some kindred with the eternal lamps of Heaven an 
to burn in fellowship with them—Old Curiosity Shop. 


Lists Better Words 


While store officials are working for a better selectio: 
of words in their newspaper advertising, the personne 
department of Kaufmann’s Department Store, Pittsburgt 
Pa., is trying to equip its staff with a better choice o 
words for the everyday job of selling. 

In a recent bulletin to employes the department said 

“Do you ever wish that there were new things to sa 
and new ways to say them? 

‘Don’t you get tired of saying the same thing day afte 
day? 

“There is a little folder called ‘A Distinctive Vocabu 
lary,’ which contains more than 300 words that exper 
salespeople use—and they sell merchandise. 

“Get a copy from the training department. 
over. 


Look 1 


“Check the words that you use every day. 

“Then check ten new ones and practice them in you 
selling tomorrow. 

“Do the same thing the next day. 

“Keep checking new words and practice them until yor 
have at your command a truly ‘Distinctive Vocabulary. 


Chain Sales Increase 

Both Montgomery Ward & Co. and Sears, Roebuck ¢ 
Co. showed an increase in sales during the month of Feb 
ruary as compared with the same month last year. 

Sales of Montgomery Ward & Co. amounted to $14. 
844,720 as against $12,723,423 in February, 1925, a gat 
of 16.67 per cent. For the first two months of 1926 sale 
were $30,111,666 and for the corresponding period las 
year $25,387,191, or an increase of 18.61. 

Sears, Roebuck & Co. reported sales of $21,422,557 fo 
February as compared with $21,032,590 for the sam 
month in 1925, which represents a gain of 1.9 per cen 
Ror the first two months of 1925 sales were $44,013,46 
which compares with $43,114,682, an increase of 2.1 pe 
cent. 

Early returns indicate that March, which is usually 
good month for the mail-order business, will live up t 
expectations. 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Mai 


with Silk and Parchment Shades 


a Orr omKe ROO SVILLE @ HAE © HK @ 


e e CHINA CO 
American China 


for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
) 
. 


AEN Sin ee. s eles} s fancy 
ECE Ca ACN ee Ae 
3 th octagon 


H-2M Pattern on the new Hostess Shape 


Send for Catalog and Illustrations 


Albright China Co. 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office Main Office and Factory 
- 7 EASTERN REPRESENTATIV 
Cart ollton, Ohio Herbert A. hee oe 
Boston, ass. 
Factories NEW YORK OFFICE CHICAGO OFFICE 
C i Scio, Ohio 5 West 20th St. 348 Morrison Hotel 
arrollton, Ohio Par John L. Pasmantier & Sons J. E. Boring 
14 Kilns 9 Kilns Representative Representative 
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AX THE RECENT 


IS FELLOW WaAcs- SMESMENS CONVENTION % 
ome 4 , WE WAS VOTED HE BEST 7 
ONE OF THOSE IN“LHS VOCATION , AND 


NIGH - POWERED ) GIVEN THE TITLE OF THE 


SALESMEN a! 10070 DRUMMER ~~ 


SHow HIM THE THING YOU 
WANTED LEAST AND AFTER 
» A FEW MINOTES CHATTER 
? e'p MAKE YOU WONDER 
HoW YOU EVER LIVED 
WITHOUT IT 


ie 
“BE HAS WRITTEN SN 
f\VE BOOKS ON THE 
DEVELOPMENT OF CONVINCING 
SPEECH AND DOMINATING 
ha PERSONALITY — 
PR rl er, 


BUT ONE NIGHT, 
ke EARLY THIS SPRING, 


Faery 
a TRYING TO GET His 
LITTLE BOY TO TAKE 


ers WIG om: Y 


PETER POTTER PAYS ANNUAL SPRING VISIT 


“They was once a feller,’’ declared Peter Potter, who dropped into the office recently to pay his regular annual visit, “‘who had 
everything to make him a successful salesman. He was good lookin’, dressed well, had a well-modulated voice and knew his bizness. 
No he didn’t have halotosis either so you can see that they was no real good reason why he shouldn’t a been a big success sellin’ 
china ’n glassware. But they was somethin’ that kept him from goin’ ahead like he should hev. When he was working on th’ 
floor he would get along at first with a customer but pretty soon the customer would get sorta coldish and ef this salesman didn’t 
make a sale pretty quick he wouldn’t git any at all. Us fellers used to watch Brown, I’! call ’em thet cause et ain”’t his name, 
and studyin’ him. His style was to get talkin’ about whatever the customer was interested in which was a darn good point. They 
was nothin’ wrong there. But after awhile we found that his own opinions was a bit too decided about everything in general. In 
plain vernacular he thought he knew et all—knew mor ’n th’ customer. Well mebbe he did but et warn’t good policy to let the 
customer know et. At any rate thet simple discovery proved to be th’ solution as to why Brown didn’t git ahead. Nossir they 
aiant no happy endin’ to this story for he’s still where he wuz ten years ago and where he’ll be ten years hence ef he don’t wake 
up.” And so sayin’ Peter lit an cbnoxious-smelling stogie and puffed reflectively the while he glanced ceiling-ward. ‘Th’ moral es 
(as he blew out a smoke ring) yuh can’t think yuh know et all and git along in this world.” 
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Useful Articles at Popular Prices 


We have a large variety of them to 
liven up dull seasons 


Come and see them 


Mogi, Momonoti & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street 


A READY SELLER 


Blue and White Canton China 


Complete stock for immediate delivery at pre- 
4 war prices Also Gold 
Medallion 

Chop Suey China. 
Nankin and 
Porcelains for 
Lamp Mounts, 
Etc. Write for 
Price List. 


aS 
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Blue Canton Dinnerware 


SOY KEE & CO. 


Direct Chinese Importers 
7-9 Mott St. Chinatown New York 
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New York, N. Y. 


Manufacturers of 
High Grade 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No. 555 
Candy Jar 


Representatives 


NEW YORK 


-uGw Grays Go. 


200 Fifth’ Avenue 
BOSTON 


, Pesan: F: Hunt, 


41 Pearl Street 


Traveling Representatives 
. Reineck, 
1422 E. Marquette Road 
CHICAGO 


A. Keel, 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg, 


CHICAGO OFFICE 


Se THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. SmMytTHE, REPRESENTATIVE 


Easter Sales Under Way in Chicago 
EVERAL of Chicago’s large department stores be- 
gan Easter Sales this week. The Three Wieboldt 
Stores made a Special Easter offering of dinner- 
ware, in which the choice of two 100-piece dinner sets was 
featured. One was of the Princess Mayfair design and 
the other in the Mayflower shape. Both sets were fea- 
tured on the deferred payment plan of $1 down, on which 
payment the set is delivered, and the full sale price of 
$19.60 to be made in small weekly payments. 
Ira A. Jones, local factory representative, accompanied 
by his wife, is spending a few weeks’ vacation in Alabama. 


The Cheney Furniture Co., 529 So. Wabash Ave., was 
recently incorporated with a capital stock of $5,000, to 
manufacture, repair and deal in furniture, lighting fix- 
tures, household furnishings and equipment, by I. T. Fein- 
gold, Clinton M. Cheney and Wendell Carnahan. 


Mrs. E. D. Leavitt reports that she is showing a new 
line of imported glassware from Czecho-Slovakia at her 
showroom in the Shops Building. The line includes night 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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sets, candy jars, vases in a variety of shapes, perfume 
bottles, atomizers, etc., in amber, blue, red, silver, wine 
and other colors. 


Mr. Hamilton, of the Bartlett Collins Brass Co., Su- 
pulpa, Okla., called on the local trade last week. 


Incorporation papers were recently filed by the Flor- 
ence Lamp & Novelty Co., 2956 Lincoln Ave., by Martha 
H. Reinhart, Geo. A. Reinhart, Josephine Jansen and 
Erick Jansen. The company was formed to manufacture 
and deal in lamp shades, lamps, electrical appliances and 
equipment, with a capital stock of $10,000. 


Mr. Burkhart, of the A. K. Products Co., Kenai 
Wis., visited the local market recently. 


Walter H. Wiseman, of the Monongah Glass Co., will 
visit the office of Fred T. Renshaw, his Chicago represen- 
tative, March 24th. 


Dwight P. Childs, president of the Haven Co., lamp 
manufacturers, returned last week from a trip to Europe. 


The Chatham Furniture Co., 7437 Cottage Grove Ave., 
was formed recently by Rollins Mindell, Vincent Suchy 
and Perley H. Bishop. The company was incorporated 
with a capital stock of 100 shares of no par value, to en- 
gage in manufacturing and dealing in furniture, carpets, 


curtains, fixtures, dry goods, etc. 


The Peterson Furniture Co., operating three retail fur- 
niture stores in Chicago, recently leased the three-story 
building at 1655-59 Ogden Ave., for a term of years at a 
total rental of $175,000. 


The F. W. Woolworth Co. recently leased three stores 
to add to its string of 5 and 10 cent stores. The rental 
involved in these leases amounts to a total of $296,000. 
One of the leases is for a store room in the new building 
to be erected at 7-11 South Fifth Ave., La Grange, Ill. 
This lease is for twenty years and is effective August 
Ist. Another of these three leases is for the possession of 
the store room in the building at 7010-12 North Clark St. 
effective September Ist, for 15 years. 


The Boston Store offered a large purchase of wrought 
iron lamps this week at prices ranging from $3.48 to 
$14.95, and a One Day Sale of Housewares, in which 
baskets, enamelwate, pails, fish bowls, etc., were featured 
at 87 cents. Hartman’s featured a sale of thousands of 
new lamps, including bridge, junior, table, boudow, 
torcheres and bed light styles of lamps and also offerings 
in lamp shades, in prices ranging from $3.49 to $25. 
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A section of the dinnerware department of L. Bamberger & Co., Newark, N. J. 


WHAT TO BUY A DIRECTORY OF 
AND WHERE TO THE PERMANENT 
BUY IT IN — DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL WS NEV ee IRA A. JONES CO. 

3 4 3 ASSOCIATES Miner Wen ceol 
Chicago Display, 806-7-8 Masonic ort abash “Avenue 

Temple IMPERIAL GLASS CO. Sp aye la h 

: ECONOMY GLASS CO. Pp g: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp 
Sal ae Pree OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
and Iridescent. . Central 3497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THESEBRING POTTERY CO. THE vl Saas: bat ATES 
SEBRING, OHIO ° 66 ” = 
Cuas. L. SEBRING, President This “‘card’’ can be made to yield 30 FE. Randolph Street 
SEMIEU GERALD, Chicago Representative big dividends. Phone Wabash 0860 Walter B. Lazure, Chicago Representative 
666 Lake Shore Drive for rates OUR CHICAGO DISPLAY ROOM CON. 
FURNITURE MART . TAINS COMPLETE SAMPLE LINES 
Phone: Superior 4100 Room 930 DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Bled. 
Phone Wabash 6589 


residents of the picturesque and historic old town 

of Kingston on the Hudson, were busy sweeping 
snow that had fallen seemingly without fair warning the 
night before; and if Kingston is beautiful in the splendor 
of her green spring, rosy summer and gorgeous autumn, 
she was gloriously grand in her new mantle of snow. And 
as one looked at the not far distant ‘Catskills one thought 
of Rip Van Winkle and his sleep of so many years. But 
there was no sign of sleep in Kingston, for Saturday is 
the day that the farmers bring their wives and daughters 
to the town to do their shopping. So of course we went 
to the largest and one of the oldest department stores to 
shop ‘with them. 

Mr. Gorman, of Rose, Gorman & Rose, who sell “Every- 
thing for Everybody,” introduced us to W. C. Burger, the 
buyer for the crockery and glass department in the base- 
ment, and he generously showed us his wares. 


@): Saturday afternoon in the early New Year, 


Coming from New York, perhaps we can be excused 
for expecting a countrifted department, but everything 
was quite up to date, many things being sold that would 
be difficult to obtain in New York. 

There are two distinct kinds of customers to consider 
in Kingston, the residents of the old town, the country 
farmer and summer boarding house keepers, but the taste 
of the people evidently run on similar lines as those of 
New York. 

There was not as active demand for lead glass as last 
year, in fact, Mr. Burger sold $3,000 worth of semi- 
cut thin blown lead glass in one month. Delighted with 
such a good sale, he naturally repeated his order, only to 
find the sales had fallen off so tremendously that he won- 
ders how, or when he will sell what he has on his hand. 


Gold encrusted glass on the other hand is very popular. 
A mayonnaise dish, also a candy jar sell readily for $3.98. 
A console set for $9.98 is greatly in demand, and lemonade 
sets sell easily at $7.50. 

Kerosene glass lamps for cottages, farmers, and board- 
ing houses, are always in demand, and sell remarkably 
well. They are mostly quite plain and of course are very 
cheap. 

Kitchen cabinets have evidently lessened the country 
demand for cereal sets. 

The shaven and shorn Rip Van Winkle has no need 
of a moustache cup either, for only two were sold within 
the last year; but plenty of shaving mugs of the old style 
were displayed and sell quickly. 
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The Land of Rip Van Winkle 


Kingston on the Hudson Is in the Section Where 
Old Rip Van Winkle Took His Famous Nap But 
Is Wide Awake and Has a Modern Department Store 


By ANN O. TATE 


Farmers now know. the value of goods, because the 
automobile keep them in touch with the cities, and they 
are quite awake to the fact that in many cases it is cheaper 
to buy the “best goods,” and although for their china ware 
and glass they will not pay high prices they want it taste- 
ful and good. 

Perhaps the greatest seller in this department is the 
Pyrex ware. Teapots sell readily for $2.50, $3.00 and 
$3.50 each. Mr. Burger has seen many tests made as to 
the durability of this ware, and he is very enthusiastic over 
the sale of it. 

He places his orders about evenly between the manufac- 
turer and the jobber, but he does not buy in large quan- 
tities like he did before the war. Fashions and taste 
change quickly, and the jobber is ever on the job. By 
sending an order to New York by mail at night, he can 
have it fulfilled and goods delivered the next day by the 
“Central Hudson boat,” so now he only orders in small 
quantities. 

Here in Kingston we find the largest toy department be- 
tween New York and Utica, but each year the policy is 
for “better toys” and to get away from the cheap ones 
altogether. If by any chance any toys remain unsold 
after Christmas, it is only the cheap ones, and they of 
course having been “handled” are unfit for even a “dam- 
aged sale,” so for the future only the best toys will be 
found in this department. 

Many ways of attracting customers are tried in this 
department, but Mr. Burger always discourages advertis- 
ing “special sales’ in the local daily papers, for he says, 
“invariably some other store gets an inkling of their cut 
prices beforehand, and immediately reduce their own goods 
just a few cents below. : 

On the average he claims that it is cheaper to shop im 
Kingston than New York, but in the line of toys quoted 
two instances where prices differed very considerably. 
His price for a Rolls racer was $9.98, while identically 
the same article was sold in New York for $12.50. Yet 
the Go-boy-toy he sold at the fair price of $11.50, while 
“Macy” of New York, made a special of this same toy 
and sold it for $7.44. These diverse prices work both 
ways, and a buyer has to be alert and watchful to keep in 
tune with prices of the great city, in the interest of his 
customers. 

We wondered why so many “casks” were displayed in 
so many stores of this old town, and as we peeped into 
the bung holes wondered if they were of the same patter 

(Continued on page 26) 
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UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


NO. 333 DIAMOND OPTIC PATTERN 
GREEN, AMBER AND MULBERRY 


AN ATTRACTIVE LINE of Tableware, in the wanted colors, at prices which draw trade and make a quick 


turn-over. See samples and get prices at office of our nearest Sales Representative, or write us for color sheet 
illustrating principal items. 


“Golden 
State” 
Pattern 


LLUSTRATING one of our quaint old patterns in the Flower em- 
bossed shape, one of the greatest shapes ever conceived by Spode. 
Decoration effect is carried out on the embossment only painted in 
green, red and orange in rich enamels under the glaze. This produces 
a striking effect against the soft ivory body. 


STOCK CARRIED IN NEW YORK. SEND FOR SAMPLES AND PRICES. / 


Copeland & Thompson, Inc., 206 Fifth Ave., N. Y. 
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Trade Shocked at Death of Arthur Bean 

It was a great shock to his many friends in the trade to 
learn on Monday morning of the sudden death on Sunday, 
March 21, at his home, 205 West 103rd St., New York, 
of Arthur A, Bean, probably one of the best known glass- 
ware salesmen in the business. 

Mr. Bean, who was born at Manchester, N. H., fifty- 
five years ago had been in the china and glassware. busi- 
ness all his life. 

He started his career as a boy in Boston with Jones, 
McDuffee & Stratton Corp. From there he went with 
the Mitchell Woodbury Co., of the same city. He then 
went to Philadelphia, where he represented in conjunc- 
tion with Thomas Downs of that city, the Quaker City 
Cut Glass Co. and other lines under the name of Downs 
& Bean. He then came to New York and became New 
York manager for the Mitchell Woodbury Co. In 1908 
he became New York representative for the A. H. Heisey 
Co He continued with the Heisey Co. until 1916. 
Since then he had represented the Lonaconing Glass Co. 
He also was with the hotel department of M. Seller & 
Co., Portland, Ore., for a time. Returning to New York 
he went with the Herbert Glass & Import Corp., and 
was also with J. J. Hines, Inc. His last connection with 
the trade for the past four years and the place he held 
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at the time of his death was salesman for the well known 
importing concern of Graham & Zenger, 104 Fifth Ave, 

Mr. Bean was possessed of a fine personality and read- 
ily made friends wherever he went, which was a strong 
contributing factor to his success as a salesman. 

The remains were taken to the home of his brother at 
Concord, N. H., where the funeral services and interment 
were held. 


Rip Van Winkle 
(Continued from page 24) 

as those that the dwarfs used when they treated Rip Van 
Winkle so generously. Mr. Burger was non-committal 
on the subject, but with a wink in his eye said, “He 
bought his wares according to the demand of the “times” 
and the need of the people in general, and never presumed 
to ask his customers what use they made of their pur- 
chases.” So it was left entirely to our imagination, and 
we cannot help congratulating Messrs. Rose, Gorman & 
Rose in having for their buyer, a man who is “wise in his 
generation,” and wish them all the success they deserve. 


The best antiseptic is health, 

The best way to kill a lie is to keep on telling it. 

Sincerity is more convincing than eloquence. 

There is no intelligent Faith that has not grown out 
of honest Doubts. 


Lamp Shades Add to Home's Beauty 


By SAtty E. Davipson 


F all household equipment lamp shades are, to my 
() mind, the most fascinating to make. Perhaps this 

is because they contribute so much to the general 
decorative effect of the house both from within and with- 
out. In fact, I know nothing more enchanting than the mul- 
ti-colored glow of properly shaded artificial light shining 
through residence windows. It cheers not only those 
within but actually all who pass by on the street. It is no 
wonder then, that realizing this, although only subcon- 
sciously in many instances, each of us strives for electric 
lamp shades which will give out a warm, artistic glow. 

But until a very short time ago our efforts were limited 
almost entirely to shades of silk, chintz and other such 
materials which, while very beautiful, have often proved 
anything but a success from an artistic point of view. For 
few of us knew when to stop. The shade often resembled 
a very much overdressed person. It was not in keeping 
with the other furnishings of the room nor supplied suf- 
ficient light. 

It has long been conceded that for practicality as well 
as artistic effect in residence lighting, the parchment, arti- 
ficial parchment, two-ply light silk shades and perhaps 
chintz are the best. But the ready-made parchment shades 


are quite expensive for the average home and almost ime 
possible to make, while the artificial parchment shades 
though very good looking are also difficult to make because 
of the blending of colors and treatment of paper which not 
everyone can do. Then while most of us grew tired of 
silk and chintz shades and were bemoaning our annoyance 
at not being handy enough to attempt the making of parch- 
ment shades, some wizard came out with an idea that is so 
far ahead of everything else in the way of lamp shade 
making both from the point of view of work involved as 
well as results, that almost anyone able to use their hands 
at all can make the most artistic lamp shades imaginable 
and at a most nominal cost. The following are the di- 
rections for three different kinds of shades: 


Dresser Drop Licut 


The dresser drop light is nearly always a problem. It 
must be artistic yet serviceable and few of them are. After 
trying two different shaped lamp shades I suddenly real- 
ized that what I really needed was a deep umbrella-type 
shade, which would shield the bulb from view and shed 
the light on the face of the person trying to see herself m 

(Continued on page 29) 
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The Standby of Many a Housewife 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH FLOORS ~ 49-51 WEST 23RD STREET, NEw York City 


Haruta & Company 


141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in lust-e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 


tions. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 


Celluloid and Bisque Dolls, Toys and 
Novelties. 
Artificial Flowers 


The versatile Danish blue 
color and decoration are 
dear to every housewife’s 
heart. The Winterling ware 
is so well made that this 
number is just as appropri- 
ate for dinner as for break- 
fast and luncheon. 


Price very favorable. Sales 
all year round. A _ wide 
variety of pieces to choose 
from, and every choice a 
good one. 
See for yourself. 
Send for samples. 

IN ORIGINAL PACKAGES AVAIL- 
ABLE AT ONCE, AS WELL AS 
OPEN STOCK 
VELEN Sie ERIN TG 
Fancy China 
Supreme in its Field 


Simplicity is the appeal that sells this 
Smokers’ Set,—a plain cigarette box of 
generous capacity, two ash trays and a 
large tray for carrying the set as a unit. 


Made of fine fire polished pot glass in 
erystal, blue, green, amber and amethyst. 
A profitable item for gift and department 
stores and suitable for cutting. 
Packs 6 doz. sets per bbl. 
Shipping wt. 180 lbs. 


THe New MARTINSVILLE GLASS MFG.Co. 


Nrw MARTINSVILLE,W. VA. 


Twenty-seven 


eee 


Twenty-eight 


Make Your Old Salt Shakers New 

There is a line of endeavor that many crockery and 
glass buyers may have overlooked and which can be made 
quite a productive source of revenue. 

Salt and pepper shaker tops get dented through falls, 
mistreatment in sinks when being washed, they corrode 
through improper drying or in damp weather, and in 
moist climates, and thus become unsightly and no more an 
ornament to the table, or are unhygenic harboring ver- 
digris, ptomaine and may be typhoid. 

These conditions do exist and existing often become 
a serious health menace. 

The real reason for the menace is that housewives, 
who are naturally thrifty, hate to waste anything and while 
the top of the shaker is old and decrepid, the container 
itself is in perfect condition and she hates to throw away 
anything good. Therefore she uses the salt shaker longer 
than it is safe to have around. 

Did she but know that, no matter what the size of 
her shaker, she could purchase new tops to apply to the 
contained she would gladly buy them. 

There are thousands upon thousands, in fact on might 
conservatively say millions of battered shaker tops in use 
today, simply because the containers are good and the 
users don’t know they can buy new ones separately. 

Collins & Wright have been making these tops since 
1838 and make every conceivable size and shape. They 
have prepared regular “Kits” so that a sales person may 
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show a customer and fit her old containers with new tops, 
thereby making new salt shakers for her, for the bottoms 
when of glass or china show no wear at all. 

The same procedure adopted with hotels and restau- 
rants, would bring in an appreciable amount of business 
during the year and the proportion of profits is greater 
many instances than the sale of the original shakers. 

This is worth thinking over and buyers when in Pitts- 
burg this month would do well to call up W. H. Wright 
at 5501 Butler St., and let him explain his method of 
securing this desirable class of business. 


Reporter—‘Madam, may I ask what character you 
represent in your fancy costume?” 

Lady—“Helen of Troy, of course. Who did you think 
I represented ?” 

Reporter—‘Well, 1 thought it might be Helen of Avoir- 
dupois.” 


Ist Inebriate—‘Do you know Bill Jones?” 
2nd Ditto—‘No, wuzzis name?” 
lst Inebriate—‘Who ?” 


Mistress—‘“‘Aren’t these flowers beautiful, Eliza?” 

Eliza—“’Deed dey is, ma’am. Dey look jus’ lak de 
flowahs on mah sister’s new hat. Ain’t it wonderful how 
natural de Lord kin make things ?” 


MERCER 


She only American semi-porcelain dinnerware 


decorated under the 


glaze 


Mercer Lottery Company 


Trenton, N.c/. 
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Lamp Shades 
(Continued from page 26) 

the dresser mirror. So I hunted until I got this type of 
lamp shade frame. It fits tightly around the bulb and has Sh f L 

a large open bottom and when covered reflects all the light owroom or ease 
downward where it is most needed instead of on the ceil- 
ing. I then covered the frame with yellow silk mull, fit- on 23rd Street 
ting it tightly. When this was done a coat of light shellac 
was applied evenly and permitted to dry, and then a second 
coat was applied. Meanwhile I cut from a piece of chintz 


tiny vari-colored clusters of roses and while the second Showroom, Oth floor 4 Ol 


coat of shellac was still fresh these were pasted on the West 23rd Street, about 2,700 
shade. After this three more coats of shellac were ap- “ RE ce , , 
plied and before the last coat dried a two-inch gold fringe Stig ke-recets Suitable for China, 
was pasted on and permitted to dry in place. The shade 
was completed in less than an afternoon devoting only a 
few minutes to the painting while continuing with other 
work. The cost was about sixty cents. The lamp gives sk 
a beautiful rich rose-gold glow to the room while it throws 
a good white light on the dresser mirror. 


Glass and Lamps. 


Phone Gramercy 0236 


WALL BRACKET SHIELDS 
or see 


Cross & Brown, 175 Fifth Ave. 


Having had such success with a shade for a dresser 
lamp, I then decided to try my hand on the wall bracket 
shields for our living room. I purchased the shield 
frames, eight of them at twenty cents a piece and covered 
them with gold silk mull and for each I purchased a ship 


(Continued on page 30) 


Can a pattern be modern French 
and old Persian at the same time? 


It can if it comes from 


MYOTT, SON & CO. 


and is the 


“BAGDAD” 


“NELSON IVORY” 


Here is a charming design that is 
absolutely up-to-date and Frenchy 
and yet has about it a suggestion of 
the old Persian. It sells on sight. 


JUSTIN THARAUD., Inc. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


DINNERWARE SALESMAN WANTED 


WAVA i caeseecgtec caer & DINNER WARE SALES- 
MAN, BY JANMOLD = ESTABLISHED POTTERY: 
In some sections can offer a salesman one of the strongest and 
most varied lines of pottery produced—All our own production. 
New England, New York, Pennsylvania and Michigan are now 
provided for, but good territory yet open. We have the line—the 
quality and the price, and capacity for prompt service. Our offer 
is on commission basis so could be sold in conjunction with other 
goods that do not conflict. Good outfit for those who will work, 
and our service will surely get you repeat orders. Post Office 
Box 184, East Liverpool, Ohio. 


WANT HOTEL CHINA SALESMAN 


OTEL CHINA SALESMAN—Experienced man with proven 

record in Metropolitan District capable of takinz entire charge 
of department. An excellent opportunity with assured ivture. 
Salary and commission. For appointment write E. Kronman, Inc., 
211 West 19th Street, New York City. 


SALESMAN SEEKS CONNECTION 


SALESMAN of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


Lamp Shades 
(Continued from page 29) 

design of a colorful Spanish galleon which was pasted 
on before the second coat of shellac was dry. As in the 
instance of the dresser lamp three more coats of shellac 
were applied to give finish to the texture of the shields. 
3efore the last coat dried I pasted a narrow gold braid 
around the edges of the shields to finish them off. The 
shields look so rich and give such a beautiful glow that I 
have been complimented on them more than once, although 
their entire cost was about four dollars and took only 
about an afternoon to make. 


LARGER SHADES 


The same general directions given in the preceding para- 
graphs should be followed in making a shade for a floor or 
table lamp, although one may firid a heavier material than 
mull more suitable for the large lamp shade. For one of 
my large lamp shades I used a yard of handkerchief linen 
and instead of white shellac I used orange. This gave the 
shade a most interesting texture in the day time and a soft 
As for decoration one may 


In one instance, [ 


warm glow when lighted. 
employ almost anything one wishes. 
used tiny French prints, on another small maps and on still 
another a jungle scene, from an art magazine, in green, 
brown, blue and rose. In fact, one may use any decora- 
tion one inay choose. Some of my friends have used 


butterflies, pressed flowers and even silhouettes. 


No good literature was ever produced by one who 
wrote about people or things he did not know and did not 
love. 


Krockery Kracks 


Our jails are getting to be so crowded that if it keeps 
on the crooks will soon have to spend their vacations 
some place else. 


Speaking of comic strips, some men must get a 
good laugh when their wives prepare for slumber. 


Maybe they call gold the root of all evil because 
we have to dig down for it so often. 


“Kissing is dangerous,’ the doctors warn. Sure 
If she’s single, you may have to marry her; anda 
she’s already married, her husband may shoot you! 


For the sake of convenience, why don’t some of our 
prominent people announce their engagement, mar- 
riage and divorce all at the same time? 


What we need is not so much a substitute for coal 
as a substitute for strikes. 


Peter Potter 
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The Original “Bull” in the China Shop 


“Dandy-Line” Yellow BOWL SETS 


3 4 eS th, Fer iece: 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH. 
POTTERY CO 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 


WN 
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Meeting Competition 
(Continued from page 11) 


mined by his state of mind. If we are going to sell him 
our product, that is where we must reach him. 

Advertising aims at the state of mind. It is a form of 
selling injected into the mind at a time when no manufac- 
turer, no dealer, no salesman can get at it. It is a form of 
selling that works on the mind when it is in the drawout 
process of forming its wants and deciding which ones to 
gratify. 

“God help those who help themselves.” Certainly in 
the struggle for existence, whether of the individual or of 
the business concern, we each have our own battle to fight 
and no one will fight it for us. Banks not so long ago 
thought it was undignified for banks to advertise—to in- 
divdualize themselves publicly. They have got over that. 
They have realized that a bank’s volume of business de- 
pends on the number of people whose state of mind is fa- 
vorable to that bank. They have realized that advertising 
can do a lot to increase the number of such people. 

The two greatest qualities to get into advertising are— 
individuality that attracts and truth that convinces. The 
public doesn’t know you are in existence until you get the 
public’s attention. The public isn’t going to trade with 
you to the extent you want until you get the public’s 
‘confidence in you and your product. 


News Net 
(Continued from page 10) 

The Libbey Co., have also made up some very new and 
attractive advertising matter with the displays, signs and 
window streamers, so as to assist not only the department 
stores in properly showing the line, but all the housefur- 
nishing stores who will give special window displays to 
the line during the New York Nonik week. 


Pottery News 
(Continued from page 15) 

Henrietta Pottery to Feature Stoneware 
A general line of stoneware will be featured at the new 
plant of the Henrietta Pottery Co., which is being built 
at Columbus, Ga., and of which J. D. Eason is at the head 
of the company. Associated with Mr. Wason will be 
C. R. and J. O. Brown of Atlanta, Ga. It is also pro- 

posed to manufacture a line of art ware at this plant. 


National China Going Full Blast 

Being favored with an increased volume of business, 
the plant of the National China Co., Salineville, O., is 
now operating full time in all departments five days per 
week. New business on open stock dinnerware is show- 
ing a decided upward trend, while the demand for sets is 
also in better tone. It is believed this plant will go on five 
and one-half days per week before very long. 
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be obtained elsewhere. 


@ IF YOU ARE NOT AN ADVERTISER 

i It would work to our mutual advantage to have your advertisement in the 
a Crockery AND GLAss JouRNAL but you can obtain this valuable and ex- 
# clusive service complete every month covering the entire United States for 
; the nominal sum of $50 a year. Single copies may be had for $5.00. 


(Camano (monroe 


45 EAST 17th STREET 


Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CRocKERY AND GLASS 
Journat will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 
The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 


The March pamphlet is now ready for distribution 
Send your order now to the 
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IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
358 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 385-87 West 23d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of China and Glass, Mfrs. 

of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. - 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 


Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


THOMPSGN, Inc., 


Earthenware and 
Phone, Ashland 


920 


Gave, la! 


“Haviland China” 


MOGI, MOMONOI & CO., /05-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. Alfred G. Mo- 
ment, Agent. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


Beeccs N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Ine., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz”’—Art Goods, “Royal Dux”’—Art 
Goods, ‘‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


nee: TRADING CO., Inc., 101 Fifth 
ve. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ell Ave., between 28th and 29th 
8. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated. Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


| 
CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 
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EGONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


ada & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


taba G'ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


mahogany 


Telephone 


DOMESTIC POTTERY 


ye INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
se Telephones, Chelsea 8265 and 
40. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 


6311 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ee Suite 319, telephone, Gramercy 
the 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. George Pottery Co., Atlantic 
Cut Glass Works. 
ercy 5144. 


Telephone, Gram- 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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TRADE 
-CHINA- 


DY 
|The (arrollton Pottery (¢ 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
commercial borders. 
Prompt and courteous service. 


tions ©ift 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 


President 


‘Pottery and Porcelain” 
By Frederick Litchfield — 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit. falls. 

The chapter on “Values and Prices’? has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 

The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


66 ° ° ye 39 
Ceramic Dictionary 
| Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp TI rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion: 
20 cents per line for following in- 
Rates: ertions. Seven words per line. 
| nimum initial charge $2, pays 
ble in advanc 


Haviland China 


is stamped 


apvilay, on white china 
France, 
DECORATED BY 


apstmteo, on decorated china 
Limoges 


We respectfully remind dealers that the 
‘china stamped H aviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the: name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


la Siteee Giine (OB, Ine. 
11 East 36th St., New York 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVOR OS KNOWLES 
COMPANY 


East LIVERPOOL OHIO 


ew ork, by Demarest Publications, Inc. _ ptions, $3 per year 
1 matter September 2, 1920, at the post office at New York, under the ac 
Nol, 102. Nosi3eeApril’ 1,3 1926: 
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A Lot of New Things 


New shapes, new colors, new decor- 
ations in the 1926 line of Hall Decorated 
Teapots of Fireproof China. More 
appealing than ever. 


Write for illustrations and prices 


Hall China Company 
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EDWIN M. KNOWLES a 
CHINA CO. 


Sales Value Plus 


The well known sales value of é 
The Edwin M. Knowles famous ; 
dinnerware is given great ; 
impetus by our new Maryland é 
[Ivory and York shapes. 
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The two magic words— 
“Maryland” and\or ae 
turning lookers into buyers 
every day. § 
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THE EDWIN M. KNOWLES CHINA CO. 


EAST LIVERPOOL, OHIO 
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Gntroducing 
e AAsTOR SHAPE) 


Such Popularity 
Must Be Deserved 


i 


WS.Georce Portery(o | 


East Palestine, Ohio. 
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ur New Shape 


Beautiful Decorations 


WHITE. BODY 


TEU) 


BOSTON OFFICE 
Chase & Francis 
122 Pearl St: 


CROCKERY AND GLASS JOURNAL Seven 


A New 


Smith-Phillips 
Product 


LDA 


The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio 


J. W. Mackey, Manager of Sales 


Eight 
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“The 
Guchanlment 


NOTHER  combina= 
tion of beautiful col- 
ors;—flower and_ bird 
border of pinks,—blues, 
yellows,—all given rich- 
ness and strength by a 
foundation shade of blue 


on the outer edge. 


entire rim is of a fine 
shade of ivory. The bowl 
of flowers in centre adds 
much to the finish and 
completeness of the deco- 


tation, 


Theodore Haviland Co. 


Imcorporated 


26 West 23rd Street 
New York 
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Indifferent Some one has taken the trouble to 
Clerks ask two hundred people why they quibble about. 


stopped buying at some stores and 
hanged to others. Forty-seven replied that it was because 
of the indifference of clerks, declares the Kablegram. 

That means that approximately twenty-five per cent 
f loss of trade is traceable to lack of interest on the part 
f employes in their work, a percentage out of all pro- 
ortion to the amount of business transacted, and which 
sa source of deep concern to all employers. 

One of the most discouraging features of this phase of 
usiness is the fact that the lost customers may never com- 
lain about this indifference to the management, but sim- 
ly go elsewhere to buy. This is all the more deplorable 
ecause the difficulty could be so easily remedied by the 
mploye being pleasant and accommodating under even 
le most provoking circumstances and showing the same 
egree of interest in the business as if it were his or her 
wn. Such employes never have any trouble holding their 
dbs. The other kind are the first ones laid off. 


‘omma It would be an exceedingly difficult 
issing, thing to make John Neal of Wilkes- 
ortune Lost Barre, Pa., believe that a comma is 


an unimportant mark of punctua- 


When Mrs. Emma Neal died she left a will in which she 
bequeathed her husband, John Neal, in trust for her chil- 
dren, the sum of $30,000. But owing to the ambiguous- 
ness of the wording, ‘‘For his sole and separate use at his 
discretion for the support and education of my children,” 
which contained no comma after the word ‘“‘use,” the court 
decided that he could not lay claim to the money, and he 


was cheated out of a fortune by a comma, 


Improving Where there are civilized people 
America’s there dinnerware is used. Not un- 
Dinnerware til recently, however, have manu- 


facturers fully realized the impor- 
tance of devoting time to the artistic side of their mer- 
chandise. | For years manufacturers have been experi- 
menting and improving methods, for the improvement of 
bodies and glazes, with the result that today they are 
producing a higher grade of ware and designs than ever 
before so far as the industry in this country is concerned. 
America’s potteries, as well as those of Europe, are keep- 
ing pace with the times in improving their wares, 
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The Spring Bug-a-Boo in the Lamp [rade 
Hamilton-Ross Factories Point the Way for Manu- | 


facturers to Eliminate the So-called Dull Season | 


| 


| 
\ 


@ By C. M. TINKER 


city of Chicago in the capacity of Advertising Rep- 

resentative of a lamp magazine, | have found a 
number of manufacturers complaining that this time of 
year is a “most embarrassing moment’ because business 
isn’t to be had. This is supposedly a dull season and we 
will concede that business doesn’t come rolling in the front 
door just at this time of the year, but—why, oh why, 1s it 
that we sit back, just at this partic- 


D URING the course of my wanderings about the 


facturing we are adding parchment shades and marblk 
lamps. This line of marble lamps will be complete ir 
Italian, French and Egyptian marbles in a wide range o/ 
colors.” | 
“But why do you add new lines and start manufacturing 
these new items at a period of the year when other manu 

facturers are more or less standing still?” I asked. 
“Right now,” said Mr. Levinson, “we are doing approx: 
imately as much business as we dic 


ular time, and spend our energies 
in condemning a situation which 
might be remedied if we would 
only change our mental attitude. 

How do I know, or what makes 
me believe, that the situation can 
be remedied? Listen to this: 

Having occasion to call on the 
Hamilton-Ross Factories I put the 
question to L. H. Levinson, point- 
blank. ‘‘Why is it, Mr. Levinson, 
that I frequently hear, just at this 
time, manufacturers say that this 
is a dull period. They infer that 
lamps are not being sold at the 
present time.” 

“Plenty of lamps are being 
sold right now,” said Mr. Levin- 
son. And in support of that 
statement he pulled a sheaf of 
orders out of his desk drawer, 
some of which were from three to 
four weeks behind on delivery. 

“Vil sayetiis, “ne. continued, 
“our men are hitting the ball every 


“to keep the factory busy 
keep the sales force busy.” 


HE other day C. M. Tinker, a 
Chicago advertising man, set 


out on a little investigation of his. 


own. Mr. Tinker had grown tired 
of hearing such remarks as: “There 
is no business.” “There won't be 
anything doing now until July,” etc. 
What he learned in the course of 
an interview with L. H. Levinson of 
the Hamilton-Ross Factories, one of 
Chicago’s leading manufacturers of 
lamps, is set down in the accompany- 
ing article. ‘Our men are out hitting 
the ball every day, even the president 
of this company is busy day in and 
day out calling on the trade. The only 
way to keep the factory busy is to keep 
the sales force busy.” Every manufac- 
turer and representative will benefit 
from the reading of this article. 


last fall during the  so-callec 
‘height of the season.’” We ar 
running these five floors and base. 
ment factory to the very limit anc 
will, within a week or so, be op) 
erating on a seven day weekl 
schedule. We figure that out 0. 
the 100,000,000 lamps sold ever. 
year, we should have our ful 
share and in order to get that, w. 
must keep up both our lines an) 
our efforts to merchandise thos 
lines. In addition we must b) 
prepared to handle a great vol| 
ume of business in the factory, 0! 
the new lines which we have adde_ 
and which are meeting with 
ready response from the trade a) 
you can see from the orders | 
just showed you. | 
“Here,” said Mr, Levinson 2) 
he got up out of his chair an 
started for the door leading frot 
his office, “come with me if yo 


day, even the President of this 

company is busy day in and day 

out, calling on the trade. None of us sit around the office 
or factory, spending our time telling each other how bad 
business is. We find the only way we cah keep our factory 
busy is to keep our salesforce busy. And as I have said 
our sales-force is busy or we wouldn't be weeks behind in 
our orders. 

“Our business has grown, through just such effort, to 
the point where we found it necessary to increase our cap- 
ital and just recently we have incorporated for $300,000. 
The personnel of the corporation is: I. E. Levinson, Pres- 
ident; L. H. Levinson, Secretary and Benjamin Schone- 
berg, Vice President and Treasurer. 

“With the reorganization, we have also added to our 
line and in addition to the regular line of complete metal 
and wood lamps and silk shades which we have been manu- 


Ten 


care to and I will show you thet 
is one factory that isn’t disturbe, 
by the old trade bugaboo of “du 


season.’ ”’ | 

I followed in the wake of this busy executive who we 
taking considerable of his valuable time to prove to 
that under proper care and guidance, even a lamp factor, 
need not close its doors at any particular stated season ¢ 
the year simply because some such precedent had bee 
established in the minds of a few other manufacturers. | 

This trip from the top floor to the basement of tl 
Hamilton-Ross Factories were certainly a revelation | 
me. Here in orderly array were stacks of frames, mac 
right on the same floor. There in one corner was 4 we 
filled stock room in which I found every conceivable styl 
type and size of trimming and bolt after bolt of silk. 

“In a plant the size of yours, I don’t understand wh 
you don’t make Parchment shades, Mr. Levinson,” I sali 


{ 
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“It may seem strange to you that we never have gone in 
+ Parchment Shades,” he replied, ‘‘the fact is we have 
cided, just recently, to go into that line. It is too new 
ywever for me to be able to show you any of this line 
st yet.” 

‘The shade department of this establishment is, to me, a 
ry interesting division. One hundred girls are employed 
present in this one activity alone. Each operator has 
own particular kind of work to perform and each one 
orks with the shade she is constructing, hanging in a 
‘tural position over a lighted globe. In this way defects 
»workmanship are readily detected and the remedy ap- 
ed before the shade is completed, saving much time and 
por. 

Before a shade is completed in this department, it is 
ssed before an inspector at three different stages of con- 
suction. This insures, as nearly as possible, perfection 
‘the finished product and greater satisfaction on the part 
the buyers of Hamilton-Ross merchandise. It might 
_well to add that it is quite obvious the actual saving in 
Hlars and cents brought about by this method of manu- 
ture, which in turn is passed on to the trade in the 
“m of lower prices for quality merchandise. 

Throughout the entire plant I found the same method- 
(| manner of operation. Packing room, wood-turning 
bartment, frame department, metal lamp division and all 
‘re working along the same efficient lines. 


“The stacks of marble bases you have there prompt me 
(ask what quantity of marble lamps you manufacture,” 
isked of Mr. Levinson as we were on our way back to 
) office. 
“At the present time,” he replied, “we are using the 
“ire output of eight different marble plants. So you 
* we have quite an unusual output of this particular 
le of lamp. Before the season really begins, that is, 
whin a comparatively short time now, we will be turning 
» twenty-two hundred of these marble lamps every 
2k, 
Of our regular old lines we will, beginning next week, 
tn out about three thousand lamps per week. And one 
“son for our being able to merchandise this quantity of 
laps is because we now have a complete advertising ser- 
te which is at the disposal of our jobbers. This service 
Somplete in every detail from copy to campaign and is a 
bi help to those who are handling our lines.” 
From what I’ve seen this morning, Mr. Levinson, I 
“ime that you are finding the business situation pretty 
mh to your liking right now,” I remarked as I pulled on 
m gloves in preparation for departure. 
me sir, in the five years we have been in business, we 
ve that this present spring is and will continue to be 
ot of the very best in our experience,” he replied. 
and now, with my experience in going through a busy 
Ory at a period supposedly a hoo-doo to the trade and 
what I saw with my own eyes and heard from the lips 
the man responsible for such activities as I saw, I say, 
this experience, can you blame me if I am wondering 
| What credit I should give to such statements as “there 


| 
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is no business,” “there won’t be anything doing now until 
July,” “our business is dead,” etc., ete. 

July is a long time ahead (I’m writing this on March 
19th), and it would be a big surprise to me to find that 
even one out of the several manufacturers whom I have 
heard rail at present conditions, had pulled his men in off 
the road and was calmly sitting back waiting for such 
concerns as the one I have told about here, to go out and 
get the cream of the business. 

There is no such thing as business being dead. We may 
get careless and let the old boy slowly starve until ‘‘next 
season,’ at which time we will spend our time and sub- 
stance trying to revive him. But why go to all that trouble 
when it is proven that a little care right now makes pos- 
sible such concerns as Hamilton-Ross Factories of 
Chicago. 


| FOOD FOR THOUGHT | 


DH eeyER AGE PAYTOR STREET RAILWAY 
motormen and conductors in this country has advanced 


from $675 a year in 1912 to $1450 in 1925. 


DOES eHORRE OF THE UNITED STATES HN- 
joyed the benefit, in 1925, of $1,470,000,000 worth of elec- 
tricity—the total current output of the electrical industry. 


PVN eer hh sORSHISH IS INFLUENCED 
by electricity. A man with a Wisconsin trout hatchery 
suspends 5-watt lamps over the pool to attract flies and 
bugs at night upon which trout grow fat and luscious at 
little expense to that hatchery owner. 


ELEC I RICsLIiGH DT IS CONSIDERED BY MEDI- 
cal authorities a good, healthful substitute for sunlight. In 
an experiment it restored a collection of apes in a murky 
London zoo to normal vigor. Lamps were installed in the 
cages. 


POWER COMPANIES IN MOST CITIES ARE 
helping radio owners to protect their property against 
danger from improperly erected antennas. One Connecti- 
cut company whose employes all report antennas that are 
too close to power lines, was able within two months to 
inform 89 radio owners of their danger. 


IN FLORIDA, ALTHOUGH “THE BLOOM IS 
off the wilder phases of the boom, at least on the East 
Coast,” the editor of Forbes Magazine notes that there 
has been much substantiality at the foundation of the 
state’s recent hectic experiences. Among these he notes 
the investment in Miami of two million dollars in telephone 
extensions and twenty-five million dollars in electric power 
plants and lines. 

(Continued on page 34) 


HE host of friends in the trade of Harry Whitney 

for so many years identified with the Phoenix 

Glass Co., will be surprised to learn of his new 

connection with Salem Bros., the well-known lamp manu- 

facturers, 122 Center St., New York. There is probably 

no better known or better liked lamp salesman on the road 

than Mr. Whitney and with his new line, which is a very 

popular one, he is sure to receive a royal welcome from 
the buyers. 


Francis Ruhe is preparing for a trip to Europe, where 
he expects to make arrangements for many good things 
to come to the United States to offer buyers here. 


J. E. Bieber, representing Joseph Inwald Glass Co., 
Gironde Atomizer Co., Inc., and a line of Jena heat 
resisting cooking glassware, has just returned from a 
Canadian trip. He found all the large stores in the Met- 
ropolitan cities enjoying good trade, the transportation 
facilities through the extensive use of automobiles being 
responsible for the easy access of the rural sections. 


Miss Mary A. Kelley, of the Mary A. Kelley, Inc., 
china, glass and gift shop, Seattle, Wash., who was in the 
city for a week or more, returned home on Tuesday. 


Harry A. Koll, buyer for the May Co., Los Angeles, 
Calif., arrived from Europe on Wednesday and after a 
brief visit to the New York market, left for home on 
Thursday. He has been on a buying trip to the European 
manufacturing centers. 


William F. Brunning, with Graham & Zenger, sailed 
last week, to pay a visit to the firm’s glass factory at 
Murano, Italy, where they are working on a new line of 
samples for early presentation to the American trade. 


Employes of the six shops of the Homer Laughlin 
China Co., East Liverpool, O., made merry with a dance 
in Eagle’s Hall on Friday evening, March 12th. Music 
was furnished by Sayres and a good time enjoyed by all. 


J. H. Venon, the well-known importer, who headed a 
committee to raise funds in the crockery and glass trade 
for the French Hospital, reports that the outcome was 
very successful as the result of the trade’s generous re- 
sponse. Mr. Venon and his committee are to be congratu- 
lated for their unselfish efforts as well as for the success 
in faising the funds. 


Twelve 


Owing to mistaken identity on the part of our repor| 
it was erroneously stated in these columns that Fred | 
Browning, of the James M. Stewart Co., a brother: 
Walter Browning, of Gimbel’s, had died in Topeka, k) 
It was another brother, H. F. Browning, of Topeka, K} 
who died on March 13th and not Fred Browning. 


Mary Ryan, well known representative of gift $s) 
lines, with showrooms in the Brunswick Building, ? 
Fifth Ave., New York, is leaving on an extended | 
touching the principal cities as far west as the coast, wh; 
she will attend the Gift Show. On her return jour: 
she will stop off at Chicago to attend the Gift Show thi 


A. H. Poynter, representing the Colonial Lamp & ]) 
ture Works, Chicago, will leave this week on his ux 
trip through New York and Pennsylvania. 


After an illness of several weeks, J. C. Butterwel 
New York representative of many gift lines, 225 Ft 
Ave., New York, is again at his desk looking his wi: 
cheery self, despite his recent severe attack borde) 
on pneumonia. | 

George Izen, who has started a store for himself a} 
Broadway, Paterson, N. J., was in the city on Mora 
calling on Charles Postley. As it was the former’s bil 
day, they both adjourned to Postley’s club for a meal « 
would be a fitting celebration for so auspicious an evi 


A popular visitor in the trade in New York is Ma. 
G. Bryce, former head of the United States Glass Co. 1 
arrived the latter part of last week on a business trip 1 
registered at the Waldorf for a week or ten days’ 6) 
He is just back from California, which judging from 
appearance, thoroughly agrees with him. In fact, he ) 
he never felt better. He has bought a home in the fiX 
section of Pasadena, where he will probably spend nc 
of his time in the future. | 


y 
} 


Clifton Allen, buyer of china and glassware for Stiv 
bridge & Clothier, Philadelphia, arrived from abroac0 
the Majestic on Tuesday. He only remained in New Sf 
long enough to make a few calls at some of the j~ 
salesrooms. | 


J. H. Venon, the importer, departed on Sunday f 
three weeks’ road tour through the middle west to cal0 
the trade with his latest sample lines. 
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mal. Fondeville & Co. have taken the agency for an in- 
esting line of Mexican Art Pottery and pottery novel- 
sand now have the samples on view at their salesroom. 


jeorge Dougherty, treasurer and sales manager of the 
onomy Glass Co., Morgantown, W. Va., is expected in 
w York any day on his way from Florida, to pay a visit 
the concern’s local representative, D. King Irwin. Mr. 
ugherty has been enjoying a vacation in the Sunny 
ath at the home of Dr. D. H. Courtney, president of 


Economy Glass Co. 


Brown Sold Interests to Reddrop 


> R. C. Brown, formerly of Brown & Reddrop, Cleve- 
d, operating as the Sunshine Cut Glass Co., as well as 
nufacturers’ representatives, has sold out his entire 
srest to C. P. Reddrop, who assumed control of the 
iness on March Ist. 

vir, Reddrop will continue the business along the same 
‘sas in the past. The Messrs. Brown and Reddrop are 
ih well known in the trade. 


Changes in Rates on Glass Delayed 


Jhanges in freight rates involving both increases and 
cuctions for the interstate transportation of glass and 
sssware from Forth Smith (Ark.) group to Texas 
ynts, as proposed by carriers and which were to have 
jome effective March 21, have been postponed until 
ly 26th pending public hearings, it has been announced 


the Interstate Commerce Commission. 


Haviland China Plant Burns 


\ssociated Press dispatches from Limoges, France, on 
\dnesday and Thursday carried reports of a fire in the 
ints of the Haviland China Co., with “damages running 
m millions of francs.” 

Jntil a late hour Thursday no official word of the fire 
% been received at Haviland’s New York office and in 
f event that no word was received by six o’clock, of- 
ials of the company planned to send a cablegram to 
isrtain the extent of the fire. 

‘he Associated Press dispatch is as follows: 

Amoges, France, March 31.—Fire in the Haviland 
Xcelain factory was still raging today. The damages 
"i reach several million francs and about 800 workers will 
4 be made idle. The crashing of the crockery, to- 
ter with the brilliant illumination from the burning 
‘ory kept part of the city awake all night. 


} 


‘he Haviland Porcelain Factory, where the famous 
Ayiland china is manufactured, is only one of many por- 
fin and crockery factories in Limoges. Porcelain and 

manufacturing has been one of the principal indus- 
of the town since the twelfth century. The Haviland 


i ory was established in 1769. 
} 


| 
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German Merchants to Visit United States 
(sists and Ce relationships between the United 


States and Germany will be further cemented by 

the visit to this country next month of a group of 
36 leading German department store merchants. The 
delegation arrives in New York, April 19, and will spend 
a month visiting leading cities, returning to Germany 
May 19. 

At the request of Herbert Hoover, Secretary of Com- 
merce, the National Retail Dry Goods Association is act- 
ing as the clearing house for the arrangements to receive 
the German delegation. The following letter asking this 
cooperation was received recently from Secretary Hoover 
by Lew Hahn, Managing Director of the Association: 

“T have been informed that a delegation of German de- 
partment store owners and merchants will arrive in this 
country on or about April 19 to purchase goods, to study 
into American merchandising methods, and to further 
cement commercial relationships. There have been nego- 
tiations between officials of this Department and your or- 
ganization, I understand, concerning the delegation’s visit 
and I am pleased to know that, as requested, you are will- 
ing to arrange for their entertainment and visit in the 
various cities on their itinerary.” 

A Reception Committee of prominent business men will 
be appointed to meet the delegation at the steamer. The 
present plans call for inspection trips to outstanding busi- 
ness organizations and other similar activities in and about 
New York City during the period from April 19 to May 1. 
After that the German merchants will go to Philadelphia, 
Washington, Chicago, Detroit, Niagara Falls and Boston 
for short visits. 

The first invitation extended to the delegation in the 
New York district has come from the Brooklyn Chamber 
of Commerce through E. C. Blum, Abraham & Straus, 
Inc., Chairman of the Committee for the Reception of 
Distinguished Guests. Automobiles will call for the visit- 
ors at their hotel and take them to the Chamber of Com- 
merce, to the leading Brooklyn stores, the Museum, and 
possibly to Coney Island. 

Arrangements are under way in Washington and a num- 
ber of cities along the itinerary to welcome the guests and 
make their visit interesting and profitable, Mr. Hahn said. 
Requests sent out by the Association to these cities after 
the Department of Commerce had asked cooperation, have 
brought cordial and interested response from merchants 
and civic organizations. A favorable reaction to arrang- 
ing these receptions, Mr. Hahn said, has been received 
from cities all along the itinerary. 

The tentative itinerary for the German delegation in- 
cludes the following cities: New York, Philadelphia, 
Washington, Chicago, Detroit, Buffalo and Niagara Falls, 
Boston, return to New York, May 18; sail on S. S. Re- 
liance, May 19. 


Have You Sent Peter Potter A Suggestion? 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Business Good 
e HE volume of new business being received by the 
I flint glass manufacturers is in keeping with the 
season, and as a result the general production in 
this trade has been placed at between 75 and 80 per cent 
of capacity. 

Department store buyers have been more or less active 
in the market, and there is a tendency among some of the 
trade to carry somewhat heavier stocks than formerly. 
This indicates that the buyers are anticipating a more ac- 
tive retail demand and are preparing for such potential 
possibilities. In one or two instances certain flint glass 
factories are working on reduced schedules, but it is said 
here this week that these particular plants will soon again 
be working full time. 

Colored glassware continues in very good request, and 
all manufacturers producing this line are working on an 
active basis. All distributors of this line of specialties 
have been rather active in the market ever since January, 
this including the jobbers, department stores and also the 
e1ift shops. 

Containers are in steady demand, and the manufacturers 
hold that the season will be an active one, judging from 
all present indications. All such factories are working 
steadily. Manufacturers of jars are beginning to receive 
carlot orders from department stores, this being the sea- 
son of the year when such specifications are generally 
placed. 

From all present indications, flint factories will continue 
in normal operation until the beginning of the summer 
stop season, which has been agreed upon by the manufac- 
turers and the employes. 


May Purchase Interstate Glass Co. 


The Village of Smethport, Pa., is considering the propo- 
sition of taking over the idle plant of the Interstate Win- 
dow Glass Co., there and placing it in operation as a plant 
wherein will be produced a general line of glassware. The 
company has announced its willingness to sell the property 
to the Village for a consideration of $30,000 and as the 
plant has been the largest industrial plant there, the Village 
authorities and the business interests of the town deem it 
wise to continue the plant in operation, but in a different 
line of production. 


Kinney Bros. Department Store Sold 


Announcement has been made by local factory credit 
managers that the Kinny Bros. Co. department store at 
Canton, O., has been taken over, including stocks and 
leases by David Zollars & Sons, who also operate a depart- 
ment store in Canton. Both stores feature large china and 
glassware departments, they being the largest in that part 
of Ohio. 


Fourteen 


Kaufmann & Baer and Gimbel Offices Me; 

The Kaufmann & Baer Co., of this city, will soon nx: 
their New York Buying office, which has been under - 
direction of Julian Fleishman, with that of the Gir) 
Bros., which are located in the Cuyler Building on Thi) 
second Street, New York City. In the past the Pittsbr} 
store has maintained its individual buying office in }) 
York, and the merging of its buying office with thai: 
Gimbel’s is but following a detail worked out when | 
Kaufmann & Baer store became a link in the Gir) 
Chain last December. | 


To Raze Old Colonial Hotel 
The old Colonial Hotel at Sixth and Penn Ave) 


which recently changed its name to that of the Gen; 
Forbes Hotel and for many years the headquarters | 
import salesmen when in the Pittsburgh district, is tc) 
razed and a fourteen-story hotel and business block i 
take its place, but under the present managet:ent wi> 
is headed by L. Fred Klooz. 

Incidental to this improvement comes the announcent 
that the famous old Hotel Anderson just across the st 
from the General Forbes Hotel is also to be razed ar: 
large theatre and business property is to take the placi: 
the hotel. For years, many import salesmen, cut gi 
and pottery lines were displayed in the Anderson. | 


Repairing Irving Cut Glass Co. Plant 
Workmen are now engaged in making repairs to 7 
plant of the Irving Cut Glass Co., at Honesdale, Pa., w E 
factory was recently damaged by fire to the approxir | 
extent of $20,000, which includes loss to both building } 
stocks. The company, which gave employment to alt 
60 people expects to be able to resume operations wil 
the next few months. 


oa 
More Interest in China and Glassware) 
Managers of china and glassware departments in P 
burgh department stores declared this week that more 
terest is being evidenced in retail buying. The ie i 
proved favorable, and crowds in all of the departn! 
stores have been larger. In the housefurnishing dep! 
ments of these stores there has been more active buy) 
also. In all of these stores, seasonable lines are bi! 
pushed to the front, and as a result sales records show! 
increase. It is also interesting to note that the china i 
glassware departments are being given wider publicity! 
the usual daily and Sunday newspaper advertisement 
emer rs | 
Sells 100,000 Pieces of Glassware 

The Boggs & Buhl department store had a very | 
cessful sale of glassware last week, the firm featurin, 
“huge factory clean-up sale of 100,000 pieces of mis"! 
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In the lot was to be found blown 
we, colonial, pressed and colored glassware in many 
ple items. Water tumblers, ice teas, ales, high balls and 
ster cocktails sold at three cents each. 


yeous glassware.” 


Ice tea glasses, 
ad plates, sugars and creams, syrup jugs, footed bowls, 
se bowls and celery dishes were marked at 15 cents 
ch. Compotes, fish aquariums, flower vases, mayon- 
jse dishes, covered bonbons, flower bowls and _ fruit 
hes were sold at 5 cents while jelly dishes and plates, 
vered butter dishes, footed nut dishes, candy baskets, 
‘deream jars, ash trays, goblets, compotes and bonbons 
ire also to be had at 10 cents each. Listed at 25 cents 
ire such items as marmalade jars, compotes, salad plates, 
try dishes, ash trays, candle sticks and fruit bowls. 

The highest price listed during this special sale of glass- 
ire were found on an assortment of compotes, flower 
es, Cigarette boxes, flower bowls, book ends, bulb bowls 
| aquriums. 

This special deal was liberally advertised, and as a re- 
it the bulk of the stock was sold during the first three 
ls of the sale. Some items were in plain crystal and 
sored glass, while other items were decorated. 


Bellaire Tumbler Co. Again Active 
Che plant of the Bellaire, O., Tumbler Co., which has 
yn inactive for nearly three months is again in full 


operation, over 100 people being given employment. Dur- 
ing the idle period the company made a number of changes 
in its manufacturing department, and has installed con- 
siderable new equipment, all with a view to increase pro- 
duction. 


Ten shops and one automatic machine are now in pro- 
duction at the Arcadia, Ind., plant of the D. C. 
Glass Co. 
factory, 


Jenkins 
A new tank has recently been built at this 


Steiner-Lowe Adds Shops 


The new factory of the Steiner-Lowe Glass Co., at Bre- 
men, O., which was recently placed in operation in a 
moderate way is adding additional shops to its production, 
according to word received in this district this week. Just 
at this time the company is centering its activity in the 
manufacturing of lenses of all kinds. 


To Apply for Glass Company Charter 


Announcement has been made at Harrisburg, Pa., that 
an application will be made April 13th for a charter for the 
Ft. Pitt—Jeannette Glass Co., of Jeannette, Pa. The 
company has applied for a charter through an application 
filed by Edward G. Bauer of Jeannette, and it is said the 
new interest will be very active in the manufacturing of 
lighting goods. 


Heres my Card- 


F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 


long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your. company’s 
name—something he has 


known perhaps for years. Neato 

Make your advertising sell. Illustrating 

Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


IOBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Chicago 
. T. Renshaw 
30 E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T, Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


‘Ohe Duncan & Miller Glass Co. 
Washington, Pa. 


1 aa RR) 
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iis 
Direct Sales Effort for Dinnerware 
OR some years back there has been a constant de- 
5 velopment in direct sales effort in many different 
lines. Perhaps in the field of direct selling was the 
aluminum goods manufacturer, then came the hosiery 
manufacturer, and in more recent years shoes, men’s cloth- 
ing and women’s wear have had their inning. And the 
business of direct selling seems to be growing daily instead 
of decreasing. 
The latest line to enter the direct selling field is dinner- 


ware, and within the last few months some rapid strides 
and why not? 


have been made in this direction 

Within the last month a Cleveland, O., interest has 
begun to develop this line of merchandise as a direct sell- 
ing proposition, and the concern in making a specialty of a 
selection from four patterns in a 100-piece dinner set re- 
tailing at $19.95 per set. The commission of $3.95 per 
set is paid salesmen, and the cost of a sample selling out- 
fit costs the salesman $2.50. 

Manufacturers have not entered this line of direct sell- 
ing, but some have declared the plan has wonderful po- 
tential possibilities. 

Not so long ago a dinnerware manufacturer made the 
remark that, “if we could place just one 100-piece dinner 
set in every home in the United States we would be satis- 
fied to retire from business,’ meaning that the sales would 
be so large that the interest in the end would have sufh- 
cient to retire from business. 

However, the direct sales business is growing, and more 
different lines are being sold by this method now than ever 
before. Selling agents are paid from twenty to twenty- 
five per cent commission on sales, and with from 200 to 
300 salesmen working daily, it is not hard to figure the pos- 
sibilities in disposing of a large volume of dinnerware. 
So far manufacturers have held aloof from entering the 
direct selling field, being contented to merchandise their 
product through the old channel. Some day, perhaps, 
some small pottery manufacturer may enter this field, 
which is considered practically virgin. 


May Hold U. 8S. P. A. Summer Meet 

Whether or not there will be a summer meeting of the 
United States Potters’ Association will be determined later 
by the Executive Committee of the Association. Within 
recent years two mid-summer gatherings have been held, 
both at Trenton, N. J., and it may follow another will be 
held this season. Last year it was determined to meet at 
Trenton, although early in the season a gathering in East 
Liverpool was suggested. 
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Wedding Bells to Ring Forth 
Announcement has been made of the approaching mi. 
riage of Charles Smith, manager of the Minerva, O., pli 
of the Owen China Co., and Miss Vida Mackall, one of i: 
department buyers for the McKelvy Department sto: 
Youngstown, O. The wedding will take place here Aj) 
28th. 


W. E. Wells Again Named National Council: 

W. E. Wells of the Homer Laughlin China Co., |: 
been named national councilor, to represent the East Liy- 
pool Chamber of Commerce at the annual meeting of 
United States Chamber of Commerce which will be h: 
at Washington, May 10-13. John M. Manor of Gold: 
& Son Co., has been selected as vice-councillor. Mr. Wi: 
has represented the East Liverpool body at these Wa 
ington meetings for a number of years. 


George Thompson Back from Florida 

George C. Thompson, of the Thompson Pottery (: 
has returned from a business and pleasure trip to Flori! 
as has been his custom at this season of the year. }) 
Thompson has been rather active in the real estate mar | 
in Florida for a number of years, having become interes | 
in Florida lands years before the present boom }; 
launched. 


Ray Cliff Returns from Sebring, Florida 
Ray Y. Cliff, of the Sebring Manufacturing Co., 5» 
ring, O., is again at his desk, following a trip to Sebri; 


Fla., where he spent several weeks on both business et 


pleasure. 


Raw Material Demand Shows Increase © 
Raw material distributors here declared this week t | 


the demand for such lines shows a healthy increase, ae 


that the volume now being sold is far ahead of the "| 
ords of a year ago. This is taken to indicate that the pli 
consumption of materials is growing, and that gene! 
production of dinnerware is gradually resuming a nort 
situation. Distributors of clays are reporting a better ~ 
mand for all lines, both domestic and imported, while ik 
color distributors also declare that sales of this line h 
products are much healthier than the records of the fit 
quarter in 1925 disclose. 


While the larger generalware potteries in this distt 


are operating on practically normal schedules, the smal 


Potteries Working 75-80 Per Cent Capacly 
t 
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ants are working on an average of five days per week. 
all, the district is doing between 75 and 80 per cent 
possible capacity. This is a far better record than that 
ja year ago at this season of the year. 

)Demand for ivory porcelain body dinnerware is show- 
iz a steady increase and this is detracting from the sale 
{white ware. However, the majority of the plants pro- 
jcing ivory porcelain are also shipping the white body, 
+d where the different bodies are produced in different 
nts owned by the same interests, the operation of such 
jctories is continued on an active basis. 


jredicts Good Dinnerware Demand for Year 
“Judging by the volume of new business we are receiv- 
iz, both for immediate and future delivery, it is our 
cinion that the demand for dinnerware is going to be 
god throughout the year,” declared T. A. McNicol, of 
t2 T. A. McNicol China Co., this week. ‘“We know that 
t: present demand with us is far better than during the 
fst quarter last year, and the business we have booked 
ir shipment during the second quarter is also in heavier 
\lume.” 


To Discuss Pottery Wages 

Various local unions affiliated with the National Broth- 
€100d of Operative Potters are now debating resolutions 
wich may be presented for discussion at the annual con- 
\ation of the Brotherhood, scheduled to be held in At- 
litie City in July. As in the past, these resolutions will 
fve to do with suggested changes in the generalware wage 
sie, and also the internal affairs of the Brotherhood. 
Ilegates to the annual convention are to be elected by 
lial unions at an early date. The current roster of Na- 
tnal officers are said to be sure of election for another 
yur at the Atlantic City convention. 


Zanesville Art Pottery In Demand 
In the Zanesville district the manufacturers of art pot- 
tty have declared the new lines featured during the Janu- 
a’ sales season have been in very good request since first 
Sywn. All such plants are working steadily. 


L. H. Seckerson Resigns 

L. H. Seckerson, for many years employed in this dis- 
tet as a manager of decorating shops, and who has lately 
bm identified with the Hopewell China Co., at Hopewell, 
\., has resigned that connection to become general super- 
iiendent of the Clarksburg, W. Va., plant of the D. E. 
\Nicol China Co. 


Following his usual custom at this season of the year, 
YE. Wells, of the Homer Laughlin China Co.., has 
Narned from a holiday spent at Pinehurst, N. C. 


_ May Erect Tablet to James Bennett 

(he East Liverpool Chamber of Commerce has pro- 
d the placing of a bronze tablet on the Carnegie Li- 

biry here honoring the memory of James Bennett, the 
(Continued on page 29) 
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Mme OSA Reo quality, 

uniform and reliable. 
Made possible by the very 
careful technical control in 
mining and milling and by 
chemical laboratory and fu- 
sion tests. 


Minpro Spar represents the 
highest type of fat Feldspar 
with little free silica. 


We are also prepared to sup- 
ply other qualities and to 
match what you are now 
using. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


he 
ROESSLER GHASSLACHER CHEMICALCO, 


709 Sixth Ave., New York 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 


Trenton San Francisco 


A Monthly Depariae 


SOMETHING ENEW devoted exclusively 1 


New’ Goods >| 


ra! ’ 


New Lavinite Lamp 


New Poppy Pattern on Pareek Body 


Seg 


Fisher, Bruce & Co., Philadel- 
phia, have the exclusive control 
East of Pittsburgh of this new 
and attractive design on John- 
son Bros. “Prince’ Shape on 
the “Pareck” ivory dinnerware. 
The Red Poppy ts the outstand- 


Unusually novel is the “Lavin- 
Art Industries, Inc., 225 Fifth 
ite’ lamp manufactured by the 
Ave., New York, in all black, 


ing color cheerfully surrounded 
with Yellow, Blue and Green in 
an artistically grouped noscyay 


of flowers. 


or black with gold or silver 
decorations. The beautiful hand 
painted parchment shade by the 
Darling Studio 1s noticeably at- 


tractive, as it carries out the 
same fruit border design as seen 
in the lamp base. The lamf¢ 
complete makes a decidedly ar- 
tistic and unique combination in 

| duplicating the motif on lamp 
and shade. The shade can be 
had in either Empire or oval 
shape. The combination of 
“Lavinite” lamp base and deco- 
rfative parchment shade, is a 
worthy demonstration of the ar- 
tisan’s skill. 


Three New Graces 


eR SEA 


263 
=H 


Unique Bridge Lamp 


A beautiful conception of Span- 
ish artistry is well defined in 
the lamp and shade above illus- 
trated from Herbert & Neu- 


wirth Co., Inc., 25 West 23rd These three new decorated 
St. New York. This unique vases on exclusive blanks are 
bridae lamp shows the ship de- launched by the Lotus Glass 


Co., Barnesville, O. They are 
The base comes in either gold made in crystal amber and blue. 
or brass plate and the effective The deep plate etched designs 
shade is parchment trimmed are artistically conceived and 
with fancy braid. The combi- well applied. The crystal vase 
nation is harmonious and orna- on the right has a Peacock for 
mental. the motif, the center vase 1s 
blue and has a_ conventional 
floral design, while the vase on 
the left is amber and has a 
rambling floral decoration. 


sign in both lamp and_ shade. 
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Erphila Vanity Sets 


Ebeling & Reuss, Philadelphia, 
have just received advance sam- 
ples of this charming novelty. 
The set comprises two cologne 
bottles with drip stoppers, pow- 
der and puff box and oval tray, 
large enough to hold a comb 
and brush. It measures 9% 
inches. It is made of china in 


blue, pink and yellow. 


Twin Light Lamp 


Lovely” and practical is the 
Early American type of lamp 
pictured from A. L. Diamant & 
Co., Philadelphia, Pa. The fas- 
cinating idea of a twin candle- 
light with one shade is splen- 
didly achieved in this table 
lamp, which is of hand wrought 
tro nwith hammered brass ash 
tray base. Another practical 
feature is that the lamp can be 
lowered or raised at wil. Two 
shades can be used in place of 
one if desired. The shades 
which are of French glazed 
chintzs or percale are finely 
adapted to the period style of 
lamp. “After twilight twin- 
light.” 


Low Candlesticks 


A highly decorative low, glass 
candlestick holder, quite in har- 
mony with present day ideas of 
home decoration. Produced by 
the New Martinsville Glass 
Mfg. Co., New Martinsville, W. 
Va. It is made of clear pot glass. 
fire polished in crystal and the 
popular colors of blue, green, 
amber and amethyst. 
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Merchandising News from the Stores | 


By Beatrice MILLER WISNER 


shades, and lovely china and glassware to the 

New York market. Scheduled weddings and din- 
ners naturally require special receptacles for floral decora- 
tions, and choice and novel candle luminators are in order 
to brighten the festive board. Shell flowers give a beau- 
tiful color effect when placed in flower blanks, in the col- 
orful bowls now offered in department stores and shops, 
and provide a unique decoration for the luncheon or din- 
ing table. The new chintz and parchment shades show 
variegated floral designs and prints, which give an old- 
time Colonial aspect to period lamps and add much to 1n- 
terior furnishings. These are shown in many lamp de- 
partments of New York gift shops and department stores. 


, \HE spring season brings new and novel lamps and 


A forceful sale of china and crystal, Stern Bros., annual 
March offering, is being featured by the concern, in a 
large variety of special inducements. Limoges service in 
the fascinating Touraine shape, at $65.00; fine imported 
dinner services with double border design, in open stock 
of 100 pieces, at $59.50; gaily painted English china 
luncheon sets, of 32 pieces, ivory body with splashes of 
color in bold floral design, just the set for the modern 
apartment at $5.95; American gold encrusted glass salad 
plates in lovely colors of amber, amethyst, green and blue 
with encrusted border, at 89 cents each; gold encrusted 
service plates with center in Dresden basket flower motif, 
at $2.95; fine American dinner sets in Mayflower shape, at 
$27.50; gold encrusted lead blown glass stemware, at 79 
cents each, give a few of the offerings in the china de- 
partment which are enticing values. Lamps also hold their 
own at this sale, including bridge, floor, table and boudoir 
styles. Handsome wrought iron lamps decorated with 
gilt and other attractive models, and a large assortment of 
parchment shades at from $1.85 to $3.50, complete a 
splendid collection of lamps and shades at special prices. 


Arnold, Constable & Co. are offering in the lamp shop, 
sixth floor, a remarkable assemblage of lamps and shades 
of superior quality and new designs. Floor, table and 
bridge lamps with silk or parchment shades in all the pre- 
vailing colors and designs, ranging in price from $7.47 to 
$52.50, are among the fascinating models for the sum- 
mer home. There are bases at from $1.62 to $21.00 and 
fine shades from 62 cents to $17.37, which are enticing 
numbers at the scheduled low prices. Among the collec- 
tion are many Early American models and quaint tor- 
chiers with two and four candle lights, Chinese figure 
lamps are also largely displayed with handsome embroid- 
ered silk shades. These Oriental figure lamps are be- 
coming more and more popular because of their native 
character and novel construction. 


In the lamp department of R. H. Macy & Co. there are 
being shown some excellent styles of Spanish brass lamps. 


Twenty 


There are many models to choose from in bridge, junior, 
and table styles. One lovely bridge lamp, priced at $10.89) 
with beautiful silk shade at $5.94 is a graceful type of 
lamp with decorative shade. Floor lamps at $14.74 with 
silk pleated shade at $11.89 are also a fine combination of 
harmonious shade and lamp. Other lamps in the group 
are modestly priced as low as $4.96. Torchiers in excel- 
lent Spanish brass open work design, with one or two. 
electric candle lights are artistic specimens of the crafts- 
man’s skill in fine scroll work and native motifs. The 
single light style is priced at $14.74 and the double light 
at $19.74. The entire exhibit of Spanish brass lamps, 
torchiers and girondoles is an excellent demonstration 
in sturdy construction and period design. | 

Much thought has been given to the selection of beau-. 
tiful china, glassware and lamps in the departments de- 
voted to thesee articles by B. Altman & Co. Choice stem-| 
ware in three groups is interesting to lovers of fine glass-| 
ware. One of the group in attractive new shape shows) 
amber base and fine crystal bowl and stem with goblets, | 
tall and low sherbets and ice tea tumblers at $7.25 a dozen 
and group two shows beautiful translucent green stems 
and bases, with optic bowls in diamond shape, at the same 
price. The third group is of all clear crystal glass with’ 
cut leak wreath design at $8.75 per dozen. These groups’ 
are beautiful specimens of glassware manufacture, a dis-' 
tinctive stemware of quality for table service. lee tea! 
tumblers at $5.25 a dozen are also attractive among the| 
numbers. The English earthenware dinner sets, of warm) 
cream tones, either for twelve or six persons, with color- 
ful fruit or flower sprays hand painted, are suitable for 
summer home or cottage use and are dainty in shape and 
coloring. In the lamp section there are beautiful Early 
American lamps with appropriate shades, decorated with, 
prints showing figures of crinoline days and fashion, 
sketches of old time stories, priced from $10.00 to $22.00. 
The lamp bases include Bennington stone jugs, churns, 
Gothic pickle bottles, little brown jugs, old whale oil and. 
rare glass lamps and old rum bottles. Prices of these) 


range from $9.75 to $75.00. | 


| 


4 [ 


The first chirp of the robin, awakens interest in garden| 
equipment and those desiring to be ahead of the season) 
are making selections of out-of-door furniture. John 
Wanamaker is exhibiting many lovely types of decorative 
garden furniture in a section of the gallery. These in 
clude novel pieces, artistically designed from marble or 
granite, in old ivory or Plymouth gray colors. Bird baths 
on pedestal at $12.00 and $16.50, straight benches at} 
$13.50, large straight benches at $25.00; curved benches 
at $16.50; flower pots at $3.50, $3.75 and $5.00, repre- 
sent splendid values at the prices named. Garden furni- 
ture, so much used in European estates and country homes, 
is becoming puite as popular in America. ; 
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Czechoslovakia Gains in China and Glassware | 


In an article entitled “Czechoslovak Foreign Trade and 


Favorable Balance Increased,” the Commerce Report has 


Blue 
Willow 
Compartment 


Plate | 


he following to say concerning glassware and china: 

“The most notable gains were made in connection with 
the exports of linen and linen goods, which increased in 
value from $1,577,836 in 1923 and $3,124,810 in 1924 
0 $3,847,280 in 1925; of glassware, from $1,061,480 and 
$1,533,929 to $2,086,206; china, from $637,077 and $989,- 
00 to $1,055,201; buttons, from $173,681 and $901,923 
0 $1,047,049; wood pulp, from $362,512 and $601,902 
0 $831,497 ; manufacturers of iron and steel, from $229,- 
)67 and $285,072 to $825,650; wood goods, from $230,- 


Immediate delivery from stock 


533 and $354,580 to $690,144; and bentwood furniture, | in New York / 
from $425,783 and $474,004 to $566,188. The exports | Peta ciche slate. just the’ thing | 
of cotton goods, artificial fruits and flowers, burlap, bed for an informal luncheon or light refresh- 
feathers, glass plate, gloves, hops, pocket knives, musical ments. 

nstruments, paper, pencils, pins, seeds, and carpets also One of the many items in the Steventon 
showed substantial increases during 1925, as compared line. 


vith similar exports in the preceding year.” é u 
See It at Our Showroom 


It seems possible to resuscitate a victim of coal gas The Send ar Company 


soisoning after 49 hours of unconsciousness. This new 
time record was reported recently from Covington, Ky., 35 West 23rd Street 
when the Police Life Saving Squad No. 1 brought Mrs. New York 

Anna Wingbermuhle back to life with an electric pulmotor. 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 


5 Tops which will not turn black has prompted us 

Si to make any of our over 250 styles and sizes in non- 

S) corrosive metal on special order. The numbers shown 

SI =e here will be carried in stock in this metal in addition to = ae 

* i our regular metal. This non-corrosive metal is worth pissed ora ° 
5 many times the added cost. is 
= re i 
P| 

5 MANUFACTURED BY ‘ 
= | 
: NS & WRIGHT, I : 
5 COLLI = 9 AE 

( 

x PITTSBURGH, PA. 


mo Uaiby ~ 


EASY TO 
WILL NOT i PAN 
x TURN pe 
x BLACK 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


AnOUOnONOMAMATOALD 


STRONG 


TOL 
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To make your sales grow this Spring! 


Johnson Brothers’ 
PAREEK 


The four patterns shown 
above are all decorated 
by this famous manu- 
facturer on his wonder- 
ful, new PAREEK body. 
Readingfrom left to right 
these patterns are: 


THE SEVILLE 
Tuer RossMERE 
THE CHATHAM 
Tue DuDLEY 


We also have a number 
of new and distinctive 
patterns in American 
and English porcelain, 
as well as Japanese, Ba- 
varian and French china, 
that are proving most 
attractive to sound buy- 
ers everywhere. 


VERY year adds to the impressive list of mer- 
chants who find that it pays to feature FISHER- 
BRUCE china. When properly displayed, 

FISHER-BRUCE dinnerware and exclusive china 
specialties virtually sell themselves. And now—just 
at a time when the whole country is demanding 
china with bright and attractive patterns in keeping 
with the Springtime spirit—we offer you deliveries 
on the four charming English patterns pictured 
above... All richly decorated on Johnson Brothers’ 
new PAREEK body, which we believe to be the 


finest cream-colored body made. 


Make this Spring an exceptionally prosperous sea- 
son in your store! Nothing has greater appeal to 
the purse than an attractive display of the newer 
patterns in distinctive dinnerware. And our won- 
derful warehousing service permits you to keep 
your china department busy without tying up much 
money in either stock or space. 


Write us today for details. If your city is not already 
closed, we can offer you the exclusive selling rights 
on a number of very fine new patterns, both 
domestic and imported. 


FISHER, BRUCE @& CO. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbert Street 


April 1, 1996: 


PHILADELPHIA SECTION 


City of Brotherly Love Harbors Many  § 
eee Beautiful Showrooms ml 


to Palace Tower = 
of Light 


Month’s Business Satisfactory “Made in Philadelphia” 
USINESS in the crockery and glass departments Philadelphia is justly proud of its slogan ‘‘Made in 
in the large stores in Philadelphia has been good Philadelphia,” which includes The Declaration of Inde- 
during the past month. Wanamaker’s and Gimbel pendence, the Constitution of the United States and the 
Bros. perhaps were the leaders while Lit Bros. and Straw- American Flag. 


bridge and Clothier’s have enjoyed a good month's patron- 
age too. Agencies all report good business particularly in 


glass. Some of the agents rather regretted that factories JOHN A NIXON 
e 


were not making quicker deliveries and hoped that if this 


item caught the eyes of one or two glass manufacturers 906 Filbert St., 
whose Philadelphia shipments were a little behind, that Philadelphia 
they would regard it as another request to speed up a bit. Representing Leading Lines of Pressed and 


tae Blown Table Glassware and Pottery 
Cambridge Glass Co. 


“Bert” Baker, buyer of china and glass for Gimbel Dealer Flint«Glace-Co. 
Bros. Philadelphia store, is in Europe and has been a vis- N. O. Renae re aaa 
ee SO year en 2 t : 
itor at the Leipzig Haire Cire Allen, buyer for Straw- Ry eee Genera ce Co, 
bridge & Clothier, too is abroad to visit the various Euro- Glassware and Pottery in Popular Colors with Gold and 
pean and English factories. He too has spent some time Iridescent Effects—Commercially Priced for Dept. Stores, 


° . 6é on) cr Oo ’ ° 71 Sh 5 Alf 2TWUE ‘S 
at the Leipzig show. “Lov” Carter, of Snellenberg’s, is eater Ona eroaller s 


abroad as well and was at Leipzig. 


J. A. Hemple, affectionately called “Cap” by all his Clarence Schroeter 


friends, is enthusiastic over a new line of Satin finish 


green glass sent by his factory, the United States Glass Suite 702, 1001 Market Street 
Co. The goods with the Parrot decoration are going well PHILADELPHIA 


in and around Philadelphia and Mr. Hemple is very 
pleased with the reception they are getting. ee ao ELE ALE 


While handling a very complete line of the staples, 


we specialize in specials for sale purposes and Gift 


All his Philadelphia friends will be glad to know that Shop merchandise. 
Marion G. Bryce, former president of the United States As we are receiving new samples almost daily it 
G Asay a NV will be to our Mutual interest to have you make 
lass Co., has completely recovered his health. On March Pe re o. oakirecular calls: when: visiting 
6th he celebrated the anniversary of his birth. He is Philadelphia. 
now in P gl is enjoying leasant . 
asadena, Cal., where he is enjoying the pleasan Representing 
weather and moderate climate. : 
Clarence Schroeter believes in “Service” not the pver- Huntington Tumbler Co. 
Ry Kind but real t ea gs eae T. B. Clark & Company 
) ary kinc put real helpful service and he justly claims D. Be Lehman & Company 
that a real service accorded a buyer will make him a fast George R. West & Sons 
business and personal friend. That this is sound logic has New Cumberland Glass Co. 
been proved to him over and over again. Mr. Schroeter is Coshocton Glass Company 


Muncie Clay Products Co. 


ak = Roman Ornamental Metal Co., Inc. 
0 mA 2; ode 1 
tMmamental pottery from the Muncie Clay Products Co., Gniees CatsFumbler. Works 


among them are vases in exquisite coloring in mat finish. Ernest Wolf, Inc. 
The drip blue over old rose and the drip green over the 


showing some excellent new vases and special pieces of 


We cordially extend to all of those in the trade 


pame base make charming results. In a highly glazed throughout the United States an invitation to 
bl : : cp eae 1 make this office their headquarters at any time 

+ and black coloring are candy jars, tobacco jars, arc particularly during the Sesqui Centennial. Have 
oj ae your mail directed in our care. Meet your 
‘igarette stands as well as a very clever set of ash trays . Euends here, If there is any information that 
f b j : : * you may desire pertaining to the Sesqui we will 
or bridge parties made in the shape of the four different Shautully farnich st7t0" yOu. 


suits of cards. ——_— ~ 
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Popular 


English Willow 


Royal 
Venton Ware 


As the direct representative of 
John Steventon & Sons, Ltd., 
England, we offer to the trade, 
in both open stock and crates, 
this famous English pottery in 
fine decoration and ware at un- 
usually low prices. 


We shall be pleased to 
send prices on request. 


Dannemann & Co. 
Importers 
910 Arch St., Philadelphia, Pa. 


Paul L. Larson 
1104 Arch St. 


Representing 


HOCKING GLASS CO. 

McKEE GLASS CO. | 
LANCASTER GLASS CO. | 
MOUND CITY GLASS CO. | 


Crystal and Decorated Glassware 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 
Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 


| 
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A. H. Heisey Co. has sent Harry M. Bortz their Phila 
delphia representative a fine new line of candle sticks in| 
crystal, green and rose colors, plain and decorative with 
fine copper wheel engraving. Mr. Bortz opened a car-. 
ton in our representatives presence, of a new item just in. 
from the Fenton Art Glass Co.’s factory and it disclosed 
a most attractive Bridge or Luncheon set made of Jade. 
glass. The set consists of twenty-seven pieces, compris- 
ing a handled cake or sandwich tray, eight footed tea cups. 
and saucers, a sugar and creamer, and eight salad plates. 
It is a most attractive offering. 


Fred Stott says business is good, and comes easy be- 
cause they have the right lines. The Economy Glass Co. 
has furnished some excellent new samples in lime blown 
stemware and tumblers. The Westmoreland Glass Co.'s 
Dolphin lamp and the general line of dolphin goods are 
finding quite a ready sale, in crystal as well as colored. 


George Dougherty, of the Economy Glass Co., is in 
Miami, Fla., on a visit to the President of his company, 
Dr. Courtney, after which he is going over to Havana, | 
Cuba. Mrs. Dougherty, who has just recovered from an 
illness, accompanies him to get the benefit of the trip and 
sail. 


C. C. Leaver, one of the partners in the Fred Stott 
Agency, has just returned from a trip to Grapeville, Pa., 
which was made relative to some special business with the: 
Westmoreland Glass Co. He found the factory very busy, 
but did not hesitate to push for speedy Philadelphia terri-| 
tory deliveries. | 


The March sale of the John Wanamaker Store in Phila- 
delphia has turned out to be the biggest thing they have 
ever done in the history of their business. The daily 
gains over the same period is phenomenal, in fact, it may) 
be said that their daily sales in March have exceeded those 
of Christmas time and Mr. Gilman, who is manager of, 
the china and glass department, is highly elated over the' 
business done. 


Quaker City Cut Glass Co. 


4945-51 Wakefield Street 


(Germantown) 


PHILADELPHIA, PA. 


Decorators of Glassware 
in Gold, Silver and Colors 


Console Sets, Candle-sticks in great variety, Candy 
Boxes, Boudoir Sets, Cracker and Cheese Dishes, | 
Pastry Trays, etc. Artistic and Desirable—Profit- | 

able and Reliable. | 


Our sample lines are at 10 W. 23rd St., New York in charge of 
Felix Wohlegemuth 
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DASSSSSSSSSSSS SASS SASS SS SSS SSS SS SSSR SERGE R RRS RSS S SRST RRR KARR TSS TCC eee 
Established Since 1886 


Eloeling & Reuss 


MANUFACTURERS OF CuT GLASS IMPORTERS OF CHINA 


707 Chestnut St., Philadelphia, Pa. 


SSS 


>>>. 


WAARRAARAVVASAVANAN 


23.3.3.3.3 


RARANAAN SS 


Actual Size 


A Profitable Dollar Retailer 


For the first time we are able to give immediate deliveries on our Madame Pompa- 
dour Dresser Doll Boxes. Our customer list on this item reads like a directory of the 
larger Department Stores. 


; We have them in three sizes, and three subjects and in assorted color tints. 
4 They will be very saleable as a June Commencement Gift. 
? Our line this year comprises a number of new and striking popular priced items, 
% produced and controlled by us. 
4 If our representatives are not calling on you, write us and we will endeavor to have 
4 them do so. 
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RUTH & TIEDEKEN 


16 N. Sixth St. 
Philadelphia, Pa. 


i ae 


Agents for 


Wellsville China Co. Sterling China Co. 
Perfect Glass Co. Cameron Glass Co. 
Strong Mfg. Co., Enamelware 

Kewaskum Aluminum Co. 
Jamestown Curtain Rod Co. 
Providence Drapery Rod Co. and 

C. & E. Carsten, German dinnerware 


HARRY M. BORTZ 


REPRESENTING 
A 


. GLASSWARE 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


The sale at the Gimbel Store of Haviland & Company's 
retail stock was inaugurated by a full page advertisement 
in all the newspapers and brought to their store a large 
crowd of buyers. The result was that most of the mer-. 
chandise was sold in the first three or four days and turned 
out to be the biggest deal put over by any store thi:| 
year. A. S. Baker, buyer, was very much pleased at the 
results, which were accomplished before he left on Maret 
12th on the steamship “Majestic” on a buying trip in the 
markets of Europe. Mr. Baker was accompanied on his 
trip by his daughter, Miss Helen Baker. 


Rexford Co., 926 Market Street, have just completec 
rebuilding their store and rearranging their stock to con- 
form to the changes made. New fixtures have been in. 
stalled and they are now enjoying prosperous Easter busi- 
ness. Around the first of the year they opened a new store 
on 13th Street above Walnut and find the location is ¢ 
good one and business is better than they anticipated. 


George B. Evans, who has a chain of drug stores in thi: 
city, in which are included Gift and Art Shop depart 
ments, has taken over a new building at the N.W. cornei 
of 18th and Chestnut Streets. They will add anothe: 
store to their chain in the near future. 


We wish to correct the statement made in last month’ 
issue, in which was stated that Wm. C. Byrnes had movec 


Sole distributors in America of 


sYe Olde Willow” 


from GRIMWADES LTp., ENGLAND 


Every piece of Grimwades Blue Willow is unreservedly guaranteed to 


give satisfaction. It is one of the most splendid porcelain bodies made 


in England. The pattern is under glaze in a beautiful cobalt blue. 


As well as dinnerware in open stock, we have Tea Sets, Cake Sets, Berry 
Sets, Jugs, in fact every item needed for daily use. Ready for 


IMMEDIATE DELIVERY. 


Write for “The Ancient Tale of Ye Olde Blue Willow” 
just off the press. 


R. E. TONGUE & BROS. CO., Inc. 


ALLEGHENY AvgE., AMBER AND COLLINS STs. 


PHILADELPHIA, PA. 
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_ his office to the Van Dam Building. Just about the time 

he was ready to move he was able to make better arrange- 
' ments in what he considered a better location and has now 
moved into the Burd Building, S.W. corner 9th and Chest- 
nut Streets. 


Clarence Van Roden of the Wright, Tyndale and 
| Van Roden, Inc., 1212 Chestnut Street, has recently re- 
turned from his annual buying trip to Europe. He reports 
conditions in the factories are better than they have been 
for the last two or three years. He placed many orders 
with factories, upon whom they depend for their imported 
goods and was able to secure many new and attractive ad- 
_ ditions to their unusually large stock of this class of ware. 
Mr. Van Roden personally improved in health during 
his trip and feels much better able to carry on his part 
of the business than he did before going away. 


Work on the Sesqui-Centennial is progressing very rap- 
idly. Work is being done night and day, as well as, on 
Sunday. 

A peculiar thing occurred during the last week. When 
the specifications arrived for a German building to be 
erected by Geimany, in which will be displayed products 
manufactured in their country, as well ‘as, a very large 
cafe or restaurant, it seems that all specifications were 
written in meters. The workmen at the Sesqui are only 
familiar with feet and inches, so the Germans were com- 
pelled to secure German labor who understood the use of 
millimeters. The latter have arrived and the work is now 
| progressing and the building will be completed for the 

opening of this great exposition. 

_ Plans are being made to open the exposition on June 
Ist with a great musical festival by Conway’s band in 
conjunction with 5,000 trained voices, which are now un- 
der rehearsal and will be led by Dr. Herbert J. Tily of 
the Strawbridge & Clothier store. 


George Kearney, of the George Borgfeldt Co., was in 
our city this week calling on the trade and he reports 
business better than ever. His pleasant and genial dispo- 
sition radiates happiness and success whereever he goes. 


It has been decided to have the opening of the new 
Delaware Bridge on July Ist instead of July 4th. This 
change was made in order to take care of the very much 
_imereased traffic by motor cars from the many Western 

towns and cities to the Atlantic Coast resorts. 
. allow through traffic to the shore and will avoid the usual 
_ traffic congestion of motor cars, which formerly were com- 
| pelled to cross the Delaware River at Philadelphia on ferry 
boats. The opening of the new bridge will be a great 
 Telief to this class of traffic. 


This will 


| A visit to Ebeling & Reuss’ showroom at 707 Chestnut 

Sh, Philadelphia, within a stone’s throw of the famous 
| ae Hall, will divulge an array of china and 
ka goods to satisfy the most exacting buyers. Here 


, (Continued on page 36) 
; 
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UNITED STATES GLASS CO. 


705 Vandam Bldg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 

DUNCAN & MILLER GLASS CO. 

DRESDEN POTTERY CO. 

Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 
Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 
Westmoreland Glass Co. 


Space Saver Dish Co. 
Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


William C. Byrnes 


Burd Bldg. 
Philadelphia 


The Last Word In Glassware 


Representing 


CENTRAL GLASS WorKS 
STANDARD POTTERY Co. 


CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


Chicago Stores In Throes of Easter Rush 
HE rush of Easter business was in evidence at the 
stores of Chicago last week. The large depart- 
ment stores featured many Easter Sale specials. 
Snow and bad weather curtailed buying late last week and 
early this week but a few days of spring weather brought 
the public into the stores in great numbers for their holi- 


day purchases. 


The lamp department of the Boston Store featured 
wrought iron lamps in many styles and finishes at $7.05 
and offered many other lamp and shade specials this week. 

Mandel Bros. offered specials in aluminum ware this 
week at 75 certs. The customer was given choice of nu- 
merous articles at this price, including coffee pots, pots, 
pans and sets. For the festive note of Easter in the home 
this store offered customer the choice of eight colored glass 
specials, including cheese and cracker dishes, cake or sand- 
wich trays, with handles, flower bowls, covered relish 
dishes, etc., at $2 each and made numerous offerings in 
lamps and dinner sets. 
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Ready for Shipment— 


THEE 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKET 


J. H. SmytHe, REPRESENTATIVE 


By 


The L. Fish Furniture Co. urged customers to join its 
Easter Dinner Set Club, which offered a semi-porcelain 
dinner service of 100 pieces at $19.85, the customer mak- 
ing a payment of $1 cash and paying the rest in monthly 
payments of $2. 


Silver pheasants for table decorations which are very 
popular at the present time, are now being shown by Helm 
& Soukup, Shops Bldg. 


The entire estate of the Capital Furniture Co., 6833 S. 


Halsted St., was sold at public auction by order of Paul | 


Prager, Trustee for the benefit of creditors, Thursday, 
March 25, 


The Fletcher-Simpson Stores, Inc., 221 Eighth St, | 
Cairo, l., were recently incorporated with a capital stock — 


of $12,000 to manufacture and deal in household furni- 


ture, utensils and equipment, by Otis R. Simpson, Maude | 


C. Fletcher and Everett R. Fletcher. 


Edward Oplatka, of the firm of Oplatka & Reinish, op- | 


erators of a department store at 1533 West Chicago Ave., 
recently bought the property adjoining his store for $55,- 
000. The property is occupied by an old building which 
will be remodeled to provide additional space for the de- 
partment store. 


Harry W. Barne, T. E. Bemis and Dean Reaves fe- | 
cently formed Warne & Bemis, Inc., in Elburn, IIL, for 


the sale of furniture, furnishings, electrical supplies and 
equipment. The company was incorporated with a capital 
stock of $25,000. 


Sam Goldenberg, secretary of the Goldenberg Furni- 
ture Co., and his sister, Sarah Goldenberg, died last week 
in their rooms at the Congress Hotel. 


fered a lingering illness. The Goldenberg stores, located 
at 1837-39 South State St., are widely known in the fur- 
niture industry. The brother and sister are survived by 
their mother, Max Goldenberg, head of the furniture com- 
pany, and a sister. 


John Wilkinson, sales manager of the Owen China Co., 
Minerva, Ohio, called on the trade in this market last week. 


A. Papke, of Ed. Shuster’s Stores, Milwaukee, Wis., 
was a visitor in the local market last week. 


C. W. Reasner, of Kelly & Reasner, local manufacturers 


Mr. Goldenberg — 
was sick only a short time but Miss Goldenberg has suf- | 
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agents, returned last Saturday from a short business trip 
to Milwaukee, Wis. 


The son of Henry Von Hagel, manager of the china 
department of Sears Roebuck & Co., has been very ill with 
: pneumonia during the past week but is now recovering, 


Mrs. A. Sibly, wife of A. Sibly, manager of the china 
department of Butler Brothers, was very ill last week with 
the “flu.” 


W. T. Darden, local representative of the Dresden Pot- 
tery Co., reports that he is showing the company’s new 
Apollo shape, in dinner sets. The Apollo shape is plain 
and artistically modeled, susceptible to beautiful allover 


and border decorations. 


A new line of old colonial style glass lamps with Gody 
or silhouette print shades to match is being displayed in 
the showrooms of Dooner-Logan, local factory representa- 
tives. The line includes glass bases of various styles and 
colors, cut and engraved. These lamp bases come from 
the factory of the Smith Ceramic Studios and are made 
in about 35 different styles. 


Glass News 
(Continued from page 15) 
No Word of Glass Company’s Fate 
Although M. E. Cole, of Martins Ferry, O., recently 
purchased at Sheriff’s sale the plant of the Davies Glass 
& Manufacturing Co., at Martins Ferry, no announcement 
has come from that district what will become of the prop- 
erty. Mr. Cole was a former resident of Barneville, but 
is now engaged in the banking business at Martins Ferry. 


Ground has been broken at Gas City, Ind., for a new 
power plant for the Illinois Glass Co., main offices of 
which are at Alton, Ill. 


Pottery News 
(Continued from page 17) 

pioneer pottery manufacturer of this district. Mr. Ben- 
nett, a native of England, arrived in the United States in 
1838, located in Cincinnati, and while there learning of 
clay deposits in this territory removed to East Liverpool, 
then known as “Fawcett Town” and erected a one-kiln 
plant, the first ware being fired in 1840. This was a yel- 
lowware body, and the first item made was a line of mugs, 
the stock of which was floated down the Ohio river and 
sold along the Ohio river towns. The Board of Directors 
of the Chamber of Commerce has authorized the purchase 
of an appropriate tablet, and it is expected to be placed in 
position within the next few months. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


ClhlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L, SEsrinec, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 

Coshocton Glass Corp. 
National Glass Novelty Co. 
Burke Studios 


Pope-Gosser China Co. 
Seneca Glass Co. 


Phone: Central 3236 Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurmshing 
display rooms. For details apply to 
178 W. Jackson Blvd. 
Phone Wabash 6589 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Exceptional Opportunity 
For Exceptional Man 


The man required to fill an important place 
with a well known import china and glassware 
house, perhaps now holds a position of respon- 
sibility in the trade. 

Executive ability is of first importance. 
Other necessary qualifications are—a thorough 
knowledge of the china, glass and gift shop 
markets, acquaintanceship with buyers of the 
above mentioned lines and foreign buying ex- 
perience. 

He must also be a man of personality and 
not over 50 years old. 


Address Box 539 Care of Crockery and Glass Journal 


WANT HOTEL CHINA SALESMAN 


OTEL CHINA SALESMAN—Experienced man with proven 

record in Metropolitan District capable of takinz entire charge 
of Gepartment. An excellent opportunity with assured iuture. 
Salary and commission. For appointment write E. Kronman, Inc., 
211 West 19th Street, New York City. 


SALESMAN SEEKS CONNECTION 


SALESMAN of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


Best Values in 


JARDINIERES | 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 
WRITE US ay 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 
N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


i 


50 Murray St. 


SUIMIIIIUUUUUUULULELUUA 


For Decorating and for Pottery 


Construction based on Long Experience and Latest Scientific and 
Technical Knowledge 


Durable—Economical—Reliable 


B. F. DRAKENFELD & CO. Inc. 


MAA 


Statement of Ownership 


Statement for April 1, 1926, of the ownership, management, 
etc., of the CrocKERY AND GLASs JoURNAL, published weekly at 
New York, N. Y., as required by the Act of August 24, 1912. 


County of New rar 
State of New York, 


Before me, a Notary Public, in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is 
the business manager of the CrocKERY AND GLAss JOURNAL, and 
that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management, etc., of the afore- 
said publication for the date shown in the above caption required 
by the Act of August 24, 1912, embodied in Section 411, Postal 
Laws and Regulations to wit: 


1. That the names and addresses of the publisher, editor, 
managing editor and business managers are: 

Publisher, Demarest Publications, Inc., 45 East 17th St., N. Y. 
City; editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
managing editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
business manager, F. Calvin Demarest, 45 East 17th St. N. Y. 
City. 

2. Owners, Demarest Publications, Inc., 45 East 17th St. N. Y, 
City; F. Calvin Demarest, 45 East 17th St., N. Y. City; J. Cleve- 
land Demarest, 543 Madison Ave., N. Y. City; Clarence Kimball, 
115 Broadway, N. Y. City. 

3. Known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, 
mortgages, or other securities, none. 


4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company, but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct in the said stock, bonds, or other securities than as so 
stated by him. 

F, CaLvin DEMAREST, 


Business Manager. 
Sworn to and subscribed before me this 23rd day of March, 1926. 


Harry R. Upricut, Notary Public, N. Y. Co. Clerk’s No. 25 
Reg. No. 7020. Commission expires March 30, 1927. 


Ohio consumed 13 per cent more electricity in industry | 


during 1925 than the 4,180,738,000 kilowatt hours used in 
the preceding year. The nation’s electric power consump- 
tion for 1925 was 65,801,000,000 kilowatt hours, which 
was 11 per cent more than that of 1924. 


SUMMON 


PERFECTION KILNS 


Oil or Gas 


Sole Sales Agents 
New York 


SMALL 
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eee? 24 the Dullest Dinner 


Sell your customers the idea 
that fine dirinerware is an es 

sential in entertaining. 
Then show No. 9714, by Hein- 
rich, on the sm art Derby 
shape. The colors are brillant 
and pleasing, the ware has the 
sane able Heinrich quality. 

No. 9714 will be a leader on 
your counters and a frequent 
visitor in your sales books, be- 
cause it is so cheery, modern 
and pleasing. 

See for yourself. 
Send for samples. 
ORIGINAL PACKAGES AVAILABLE 

AT ONCE AS WELL AS 

OPEN STOCK 


_ 


BE ENRICH  & COrS 
mark is an 
Assurance of Quality 


Es WILLIAM G.MUELLER. Inc. Be 
Ore Sole Agents for Heinrich Dinnerware & Winterling Fancy China. Te 
sae ENTIRE FiFTH & SIXTH FLoors ~ 49-51 West 23RD STREET, NEW York Ciry Oo Cr 


gor SPECIAL INTEREST 


TO MANUFACTURERS AND WHOLESALERS 
of 
Crockery, Glass and Chinaware 
Pottery, Cut Glass, Etc. 


Over 3,000 Retail Merchants and Buyers Operating Stores of Every 
Description Are Arranging Their Plans to Attend the 


COMMODORE HOTEL 
NEW YORK CITY 
GENERAL MERCHANDISE SHOW 
TO BE HELD 
JULY 26- 27-28-29 -30 


Why Not Have Your Line 
Represented at This Most Extraordinary Event 


For Plans, Rates and Details, Call, Phone or Write 


CONSOLIDATED MFRS. EXHIBITION CORP. 
1133 BEEN Phone, Watkins 6873 Ne York, N. Y. 


< 
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Commodore Hotel, New York City, to Hold 
Big “Merchandise Show” July 26-31 


ie to the demand on the part of many buyers and 


merchants from all sections of the country, as well 

as manufacturers and wholesalers of Toys, Dolls, 
Books, Games, Novelties, etc., it has been decided by the 
Consolidated Manufacturers Exhibition Corporation, of 
New York City, to hold a full merchandise display in the 
Grand Ballroom of the Commodore Hotel, New York 
City, and the dates have been set for July 26th to July 
Sist, 1926. 

There will be many new firms as well as new lines rep- 
resented and those who formerly exhibited; from the en- 
thusiasm that has been shown by the manufacturers and 
wholesalers who have already made reservation for spaces 
a banner week’s business is predicted by all. It is not 
necessary to recall the large amount of business that was 
transacted at the former Commodore Shows. The Con- 
solidated Manufacturers Exhibition Corporation under 
whose auspices the show will be held will endeavor to 
make this coming show the best one that has yet been held. 
James A. Osborne, the president of the company, formerly 
manager of the Commodore Hotel Shows, will act in the 
same capacity in the coming show; which should mean 
record breaking attendance of buyers and merchants. 
Thousands of dollars will be spent in advertising this re- 
vival and nothing will be left undone in the way of pub- 
licity to make it one big success. 

Merchandise of every description will be on display in- 
cluding Dry Goods, Arts and Gifts, Toilet Articles and 
preparations, Jewelry, Novelties, Ornaments, Laces, Rib- 
bons, Underwear, Hosiery, Ladies’ Neckwear, Women’s 
Wear of every description, Gloves, Men’s Neckwear, 
Shirts, Hats and Caps, Toys, Dolls, Christmas Tree Sup- 
plies, Games, Books, Candies, Crackers, Hardware, Glass- 
ware, Cutlery, Chinaware, Pottery, Crockery, Silverware, 
Cut Glass, Enamelware, Aluminumware, House Furnish- 
ings of every description. Lamps, Lamp-Shades, and in 
fact everything sold in retail stores. 

Buyers and merchants operating retail stores of every 
nature from practically every part of the United States, 
the large and small towns, will attend this most extraor- 
dinary event to place orders for every department of their 
stores and an overflow attendance is anticipated. 

The management of the show confines itself strictly to 
conducting the show as a whole and takes absolutely no 
part in buying or selling or undertaking or receiving com- 
missions of any kind either from the exhibitors or from 
visiting buyers. Every exhibitor has a full and equal op- 
portunity to offer his line to every visitor. The register 
is open to all exhibitors, and every visiting buyer must 
register before entering the show. This guarantees a 
clean, straight business deal for everyone in the show. 

Prices of exhibition spaces are based solely on the loca- 
tion and the floor space. There are no extras of any 
kind. Each booth is plainly numbered, each aisle is plainly 
lettered. All exhibits are on one large floor and the aisles 
are so arranged that every exhibit is readily found. The 


management provides messenger service on the floor, so 
that visitors asking for particular exhibitions may be di- 
rectly conducted to them. In short, every measure and 
precaution is taken by the management to facilitate busi- 
ness with fairness to all and with favor to none. 

Each exhibition booth is separate and distinct by it- 
self, giving absolute privacy to the exhibitor. Covered 
tables are provided of ample size and strength to give all 
desired display space. 

Mr. Osborne will be assisted in the management by 
Louis Brown, whose experience in the merchandise field 
dates back several years. Both of these gentlemen are 
devoting their entire time in promoting the Commodore 
Hotel Merchandise Show and a large staff of clerical as- 
sistance to make this coming event the greatest in the an- 
nals of merchandise buying that has ever been held in the 
city of New York. 


Buyers in New York 
Marcu 25, 1926 


J. W. Waldorf, glassware, Hochschild, Kohn & Co., Baltimore, 
Md., 220 Sth Ave. (F. Atkins). 

C. G. Campbell, house furnishings, Hutzler Bros. Co., Balti- 
more, Md., 1440 Broadway, (Assoc. Mdsg. Corp.). 


Marcu 30, 1926 

L. C. Wilson, house furnishings, Goodall, Brown D. G. Co. 
Birmingham, Ala., Pennsylvania. 

A. L, Gibson, silverware, Rollman & Sons Co., Cincinnati, O., 
112 W. 38th St. (Lottman & Storch) 14th floor. 

F. W. Krownapple, silverware, William Taylor Son & Co, 
Cleveland, O., 1440 B’way. 

J. I. Furlong, glassware, china, silverware, house furnishings, 
S. Kann Son Co., Washington, D. C., 432 4th Ave. 


Marcu 31, 1926 
W. W. Taylor, house furnishings, D. M. Read Co., Bridge- 
port, Conn., 315 4th Ave. (D. G. Alliance). 
M. Landesman, toys, Rosenbaum Co, Pittsburgh, Pa. 112 W. 
38th (National Dept. Stores, Inc.) 19th floor. 
Mr. Dodge, house furnishings, Wm. Filene’s Sons Co., Boston, 
Mass., 1440 Broadway. 


Peter Potter 


PETER POTTER SAYS: You kin only fool some 
people some of the time, but most of us gits fooled 
oftener. 
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UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


NO. 333 DIAMOND OPTIC PATTERN 
GREEN, AMBER AND MULBERRY 


AN ATTRACTIVE LINE of Tableware, in the wanted colors, at prices which draw trade and make a quick 
turn-over. See samples and get prices at office of our nearest Sales Representative, or write us for color sheet 
illustrating principal items. 
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H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 


= 
2 NATIONAL CHINA Co. 


NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel SALINEVILLE | OHIO. 
John L. Pasmantier & Sons J. E. Boring 

Representative Representative 
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Fake Bargain Sales Lbooomed 


Edmond A. Whittier, of American Fair Trade League, 
Declares Raising of $3,000,000 Fund to Promote Trade 
Mark Bootlegging Proves Price Cutters Are Alarmed 


try are raising a fund of approximately $3,000,000 

to fight the Capper-Kelly Resale Price Bill now 
before Congress, according to information received by 
the American Fair Trade League, says a statement is- 
sued recently by Edmond A. Whittier, Secretary-Treas- 
urer of the League. 


, | \HE fake “bargain sale’’ organizations of the coun- 


“This development in the struggle to protect consumers 
against those who advertise well-known trademarked 
goods at cut prices to draw customers to their stores, where 
the real purpose is to sell untrademarked and unadver- 
tised merchandise at an exorbitant profit,” says Mr. Whit- 
tier, “shows that the predatory price cutters are thor- 
oughly alarmed. 


“The most important trade associations of the country, 
with one or two exceptions, have adopted resolutions sup- 
porting the Capper-Kelly Bill. Scores of women’s clubs 
and other consumer organizations have joined the retail- 
ers, wholesalers and manufacturers in this fight against 
‘bargain sale’ trickery. 


“The size of the fund raised to fight this bill should 
cause no surprise, It is direct proof of the enormous prof- 
its reaped by the opponents of the bill through their sys- 
tematic theft of trademark good will. Millions of dollars’ 
worth of business is thus diverted from the reputable mer- 
chants of the United States. 

“The dealers now engaged in bootlegging the popularity 
of trade marked goods are as much opposed to the Capper- 
Kelly Bill as bootleggers of liquor would be oposed to the 
repeal of the Prohibition Act, and for similar reasons. The 
present law provides an opportunity for ill-gotten gain, 
and they do not want it changed. 

“Opposition to the Capper-Kelly Bill is limited to a com- 
paratively small group of operators. The favorable atti- 
tude of representative merchants is demonstrated by the 
following recent statements : 

“John Wanamaker (New York): ‘We use no “baits” 
—offering small quantities of goods at a low price in order 
to sell other merchandise at a higher price. We do under- 
sell whenever we purchase at a lower price, but we play 
no tricks at underselling a few things to cover overselling 
other things. 

““We do not cut prices of trade-mark and nationally 
advertised goods and make them the football of commerce 
because they are a shining light and their grades can be 
easily identified, but we do lower their prices when a 
legitimate special purchase enables us to do so. We do 
not make foolish and false claims of underselling every- 
thing; this is clearly impossible in the face of open com- 
petition and special sales, as you say.’ 

“James A. Hearn & Son-(New York): ‘We have 
often heard that it is easy to fool the public, but we cannot 
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say whether this is so or not, because we have never tried 
it. The fact is, no store in New York can truthfully claim 
to undersell all other stores all the time. It can’t be done. 
Even we can’t do it and don’t pretend to do it. For, in the 
98 years of our history, in which this great business has 
been conducted by four generations of one family, we have 
consistently lived up to truth in advertising.’ 

““Samuel J. Bloomingdale (Bloomingdale Brothers, 
New York): “The necessity for price maintenance legis- 
lation arises from the abuse of price cutting on trade- 
marked articles as a bait to the public. Such price cutting 
is an evil—it is an abuse—it is in a class with false adver- 
tising. It gives no advantage to the public because the loss 
is made up on other goods. 

“While some stores submit to the practice because it is 
prevalent, others make it their chief policy and use it to 
mislead the public in the belief that by cutting the price 
on a few trade-marked articles, the same policy prevails 
on all other merchandise in the store. If that were true, 
then such a store could not exist. The contrary, there- 
fore, must be true. And the fact must be that what small 
loss may be sustained at the expense of a few trade-marked 
articles is more than made up in the price of non-branded 
articles.’ ”’ 


Food for Thought 
(Continued from page 11) 

FIFTEEN HUNDRED LOAVES OF BREAD 
day can be baked in the new electric ovens installed im 
the Latter Day Saints’ Hospital at Salt Lake City, Utah. 

NEARLY TWO-THIRDS OF THE COUNTRY’S 
electric power in 1925 was generated by coal and one-third 
by water. Oil, gas and wood were used in producing 
about 5 per cent of it. 


THE TELEPHONE OFTEN HAS FODLOWEe 
soldiers into strange lands—and stayed there—just as it 
followed the Germans into Lithuania in 1915, where, pre- 
viously, the telephone had been unknown. 


A MONUMENT ERECTED ON THE SITES@ 
the orignal laboratory of Thomas A. Edison, at Menlo 
Park, N. J., will hereafter be flood-lighted so as to be vis- 
ible from the trains of the Pennsylvania Railroad as well 
as from the Lincoln Highway. 


A 400-ACRE FARM NEAR DECATUR, MICH; 
raising mint for a tooth paste company has been modern- 
ized by the service of an electric power company. The 
farm uses electric equipment rated at 50 horsepower and 
has an adequate lighting system in the farm yard and 
buildings. 


| 


| 
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New Designs in Shapes and Patterns Now on View 


See TTL LLU LMI MMMM MMMM 


JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


COE OOOO) 


A JERS Jali 


UABALASAY 


Sole Agents for 


we 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


CWO VOVO POON, 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


LOCA NPAS NC NSAPON OLIN 


a = 
Westmoreland Glass Co. 
Grapeville, Pa. 


The (arroliton Pottery (¢ oft y > Manufacturers of 


High Grade 


Glassware Plain, Cut 


INCORPORATED 1903 i { : \ 
MANUFACTURERS OF HIGH GRADE DINNER WARE es 
CARROLLTON, OHIO 4 y and Decorated 

: ile jf For Gift Shops, 


ONE COMPLETE DINNER SERVICE tS fe | Jf Florists and Table 


Use 


““SUPERIOR’”’ 


No. 1801. 5 Pt. Jug. 
SEMI -SQUARE—— PLAIN EDGE 


Made in crystal as 
well as_ beautiful 

We bg shades of Blue, 
E offer to the Department tee Green and Amber. 


Store Trade highest qual- Representatives 


ity ware and distinctive decora- NEW YORK PHILADELPHIA 


E A Slwekaray Co: . Fred Stott, 
tions in commercial borders. 200 Fifth’ Avenue 1007 Filbert Street 


mae BOSTON SAN FRANCISCO 
Prompt and courteous service. .P. & H. F. Hunt, 


Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
3 . B. Reineck, Himmelstern Bros., 
Representatives 1422 E. Marquette Rd. 643 S. Olive Street 
HERBERT K. CONNOR CHAS. A. WEIDEMANN CHICAGO SEATTLE, WASH. 
East West _ As Keel. Himmelstern Bros., 
ROY E. HENDERSON 4039 Lincoln Avenue Terminal Sales Bldg. 
President CHICAGO 


DOCS O OI OCNCNC ANCA COONS OLE O/ OCC ACL NGL NC/NG/ 9 


UMUROMOMOMO 


“Mn AnAnAmAMAMAMATATAT 
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Oscar W. Eckland 


Oscar W. Eckland, for many years prominent in the 
glassware business of Chicago and a member of the board 
of local improvements and a well known Democratic 
leader, died on Monday, March 29, after an operation in 
the Washington Park Hospital, Chicago. He lived at 
1015 East 62nd Street. 


Last Friday he underwent an operation for stomach 
ulcers. Yesterday afternoon his condition became critical 
and his friends were told he would probably not live 
throughout the night. Death came at 5 o’clock. 

Mr. Eckland made a fortune in the cut glass business. 


Politics with him was a side issue, something he enjoyed ° 


but did not use as a means of livelihood. Years ago he 
was defeated by a narrow margin for alderman. 

Mr. Eckland was 52 years old and a widower. He was 
active in the formation of the Glass, Pottery, Lamps and 
Housefurnishings Association of Chicago and was chair- 
man of the entertainment committee for a number of 
years for the “Glass” shows formerly held in Chicago. 
He was the organizer and head of the Central Cut Glass 
Co. of Chicago. 


Philadelphia News 
(Continued from page 27) 
samples from all the china producing parts of Europe can 
be seen, orders can be placed for import or for immediate 
delivery from stock. Glass, too, in infinite variety can be 
seen. Specials are their long suit, as illustrated in the 
Madame Pompadour dresser doll boxes, which they have 
in a most varied assortment. These can be delivered from 
stock. These boxes have been a revelation to the trade as 
regards price and quality. The finish is excellent and the 
prices low. They are promising some equally startling 


| 
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Showroom for Lease 
on 23rd Street 


Showroom, 6th floor, 61 : 
West 23rd Street, about 2,700 


square feet. Suitable for China, | 


Glass and Lamps. 


Bax 


Phone Gramercy 0236 


or see 


Cross & Brown, 175 Fifth Ave. 


items for Fall business, which every buyer would do well 
to investigate. They are all delightfully attractive and 
most moderately priced. These items are made up accord: 
ing to their own ideas. They are, of course, controlled by 
the firm. Ebeling & Reuss have been established since 
1886 and have long since proved to the trade that thei 
goods are reliable and their method of doing business ex-| 
tremely satisfactory. 


If you speak insults you will hear them also.—Plautus. 


It is a pleasure appropriate to man for him to save a 
fellow man, and gratitude is acquitted in no better way. 


—Ovid. 


Quick Selling Cut Stemware at prices 
that show Good Profits. 


The two patterns shown here 
= are popular, well executed and 
refined. 


! 

ZK 

fica 
= 


XS S> 
BSSS57) 


Carried in open stock (includ- 
ing Nonik). 
Send for sample assortment. 


} 
| een firms re-ordering 


weekly. 


HUDSON RIVER CUT GLASS CO., INC. 
F. W. Pope, General Manager 
147 E. 125TH ST., NEW YORK, N. Y. 
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MERCER 


She only American semi-porcelain dinnerware 
decorated under the glaze 


Mercer Pottery Company 


Jrenton, N.c. 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
U; Sea 
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A 


New 


“Morecraft”’ 
Product 


The 
Dolphin 
Lamp 


The 
Latest 


Vogue 


Early American Lamps Green and Amber 


Send for prices and illustrations of complete line of cut and decorated 
glass in crystal, green and amber. 


IDEAL CUT GLASS CO., Canastota, N. Y. 


EAITIVUONVUONUGUAUIOICGAIUOAUUUAIUONIUONULONLUOAUUGUOOTUUOAULOUUOUOOTUDALUOOLOGIULULULALUONLUUOLUOALCGTLULALUGALUGRUOGALUUALUALUDAUCGLUUGAULOAUUARLUGALUGALUOAUOGAUUOAUOUUDUUDOUUGA OOO UOMAY COR OOH Ue 


HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these 
bowls as_ repre- 
sented. 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


7704 Tioga St. Pittsburgh, U.S. A. 
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A popular item. The jar is a great convenience at home or 
office. Holds about two packs of cigarettes. The cover is a 
combination match box holder and ash tray. 


Made in crystal, blue, green, amber and amethyst. Packs 
12 doz. per bbl. Shipping wt. 150 Ibs. 


THE New MARTINSVILLE GLASS MFG.Co. 


Nrw MARTINSVILLE,W. VA. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP DIRECTORY 
is likely to fall on unfertile 
soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers LAMp D1rECTORY 


45 East 17th Street 
New York 


a 
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You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 

Here, in one building, you can 
select your stock for the en- 
tire season. This centraliza- 
tion of buying opportunities 
combined with the unusual 
convenience of location 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two elevated lines are 
within two blocks. There is 
a subway entrance in the 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and_ the- 
Meese ttface lines and 
busses pass the door. 


the FIFTH AVENUE 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


| “More than an office building” 
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round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 
“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


The Crockery & Glass Journal | 
47 East 17th Street | 
New York, N. Y. 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 

Importers of Venetian Glassware, 
Chandeliers, Italian ‘pottery, vases, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-387 West 23d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth ‘Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


ee CHINA CORP., 39 W. 23rd 
t 


920 


Inc 17 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
loth St. 
Importers of Japanese Goods.  Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 


St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the : 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


Canes! N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots: George 
Jones & Sons, Ltd.. china; Wedgwood 
& Co., Ltd.. earthenware. Telephone. 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


AlfredyG aMo: 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


THE SENDAR COMPANY, 35-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stuck 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur™ 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China. 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ince., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges. France. 

Mvott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware. _ patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 254 
ee Ave., between 28th and 29th 
ts. : 
Josiah Wedgwood & Sons, Ltd Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 


Lamps and Bric-a- 


Encrustations on Imported China and | 


Fine Decorated Glassware. 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware 
thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 

town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

_ Fine blown tumblers and stemware. 


/FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Chas. 


| Pressed and blown glassware. 
' LL. Weddle, Representative. 


_GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. | 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


_UNITED STATES GLASS CO., Albe- 
| marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO,., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
 CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
| "Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
|} 20th St. 
Illuminating glassware, 
lamps and silk shades. 


: ale G'.ASS CO., 230 Fifth 
| ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


‘THE H. E. RAINAUD CO., 19 Madi- 
gon Ave. 


Fixtures and 


mahogany 


_ Table, Boudoir, Desk, Piano, and Floor 

_ Lamps in exclusive designs and finishes. 

Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc. 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 
Madison Square 8860-8861. 


| _ DOMESTIC POTTERY 
: : INDUSTRIES, INC., 225 Fifth 
ve 


Sele Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Sane Telephones, Chelsea 8265 and 
40. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


Forty-one 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co. 
Glassware, cut, colored and_ plain 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co.. 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co.., 
Table and Soda Fountain Glassware, 
ert etc. Telephone, Gramercy 
6311. 


1D). KING IRWIN, Fifth Avenue Builu 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agent: 
Brass wares, mahogany goods, servine 
trays, mahogany candlesticks, flour 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenderes ©... 42.212. gue fancy 
Highland .....:.2.07 0a plain 
Pilgrim: .0..-,4- hor eee octagon 


Send for Catalog and Illustrations 


conta Albright China Co. 


Refined Colonial and Plain Shapes 5 
Beautified and Adorned with Exclusive Main Office 


Decorations of Artistic Design c ( ll Ohi 
OUR SPECIALTY IS DELIVERING TO arroliton, 10 
OUR CUSTOMERS WHAT WE ; 
SELL THEM Factories 
A FULL DINNERWARE LINE OF Carrollton, Ohio sa 
1ins 


HIGH GRADE 14 Kilns 
SEMI-VITREOUS PORCELAIN 
MD. 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK, 


66 ° ° ae 93 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 


Or use Liv 


practices for the daily use of the RE STURANTS 

re eet ues Te sales- DEAwie D: O AD S 

An education aS anyone con- STEAMSHIPS 

nected with the trade. HOS PITA. 
~ 1 Oo Ee 


Price $2.00 Per Copy 


Convenient Pocket Size. 
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Demarest Publications, tn. 


Publishers 


45 East 17th St. New York MAY E Rp i, LJ LN AS 
J). DA) Se Ya 


The Next Time 


| 
| you want 
Ht 
| | 


A Line 
A Salesman | 
A Buyer 
| or anything else connected with | 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


| 

| Advertise for it in the Classified 
| Section of 

H 


Crockery and Glass Journal 


Haviland China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


“atl 
as Wéo, on decorated china 
Limoges 


We respectfully remind dealers that the 


china stamped “Haviland or Haviland-& Co. 


is the only china known since 1840 as Haviland 


China and that any other ware with thename 


Haviland in its stamp cannot be. lawfully sold 


as Haviland China, or without the mention of 


the name in full with which it is stamped. 
Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 


for damages. 


Hiaieea Clay Ca Inc. 
11 East 36th St., New York 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


Ui 


TIS 


Our CORONADO Shape 
is still setting the pace 


| KNOWLES TAVLOR SKNOWLES 
COMPANY 


| East LIvERPOOL Ou10 


published weekly at New York, Ae Demarest Publications, Inc. Subscriptions, $3 per year. eg ial and Adve st 
ered as second- S nber 2, Pai at the post office at New York, under the ot Mar ch 3, 1876 
Ne April 8, 1926. 
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GEO. BORGFELDT & CO. 
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HWI-1O EAST IOTH. STREET, 
NEW YORK 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


| The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. | 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. | 
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EDWIN M.KNOWLES 
CHINA CO, 


Building a Business 


The essentials of building a good business are predi- 


cated on confidence. 


If your business is to be successful your customers 


must place implicit confidence in your goods. 


To such merchants who care to link their reputation 
with confidence, we offer the resources of this company 
which has steadily increased quality and confidence for 


over a quarter of a century. 


| BY INVITATION 
MEMBER OF 


NEW YORK.U.SA, 


THE EDWIN M. KNOWLES CHINA COMPANY 


EAST LIVERPOOG, OHIO 
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A 


wonderful new 

glassware with 

two patented 
features 

of construction 


No-nik Safedge glassware! Made chip- 
resisting by the patented edge. Made strong- 
er in the side-wall by the patented curve be- 
low the rim—a curve which protects against 
carelessness in handling, and acts as a shock- 
absorber. 


No-nik Safedge glassware is a real sensa- 
tion. For the first time in the history of the 
industry, thin, beautiful glassware has been 
made durable. There are other kinds of 
glasses and tumblers that are thin and beau- 
tiful. And there are other kinds (always thick 
and heavy) that are durable. But there is no 
glassware save No-nik Safedge that com- 
bines thinness and beauty with long wear. 


They are strong selling points—these two 
patented features. But this ware has still 
another which is exclusive. Most No-nik 
Safedge is sold in a 
carton (six glasses to 
the carton) which 
makes unpacking and 
repacking unneces- 
sary, and therefore re- 
duces. your packing- 


Vlo-nik 


SAFEDGE GLASSWARE 


THE NEW ROOSEVELT DESIGN 


A complete line of tumblers, glasses 


and stemware. For the most elaborate 
or formal service, and for every-day 
use. All protected by the patented 
features. 


room costs. It also reduces breakage in store- 
handling, and reduces delivery costs by en- 
couraging customer to take goods home. In 
addition, the carton is an attention-getter 
when displayed on counters and shelves. 


The Libbey Glass 
Manufacturing 
Company 
Toledo - Ohio 


ibbey 


April 8, 1926 


wil 8, 1926 CROCKERY AND GLASS JOURNAL Suen 


MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAAAAAAAAAAAAAAAAAA 


DID YOU EVER 
STROLL UP s 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


MAAAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York Cuty 
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Maddock's , 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street 
New York 
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Very Snappy Items 


That will liven up your stock 


All made in the very 


Fascinating Colors 
of the 


Latest Vosue 
Amber, Green, Blue 
Amethyst and Crystal 


No. 10. Smoker Set, consisting of 
Cigarette Box, holding 30 cigarettes, 
two small Ash Trays and a large Tray 
on which they stand. Packed 5 doz. 
sets in a barrel. 


No. 20. Ash Tray (patented). Abso- 
lutely new, expressly designed for 
pipe smokers. Has a very convenient 
pipe rest on one side and all the latest 
Ash Tray improvements, cigarette 
snuffers, cigar holders, positions for 
both box and paper safety matches. 


A Good 50c Retailer 


showing excellent profit. 


No. 10. 3 part Candy Box. Is7 inches 
and holds 114 lbs. Candy. This is 
made in all the above colors, and is 
also decorated with 

Beautiful Cuttings 


This is a $1.00 seller with a 


Most Satisfactory Profit 
Packed 414 dozen to a barrel. 


These and many other surprises await 
you at 


Nee gt cn © SUNS eae Se 


New Martinsville} Glass Mig. Co. 


New Martinsville, W. Va. 
IRA M. CLARKE—General Manager 
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| Important Notice | 


and 2nd, is true, only as far as the Euro- 
pean section of the Factory is affected— 


the American section was not damaged. 


Shipments continue as usual, or in 
larger volume, as the organization that 
has been used in making goods for 
Europe, may, for a time, be used for 


The report of the destruction of the | 
Theodore Haviland Factory, which ap- | 
peared in the daily papers of April Ist 

American orders. | 


—_ 
-_ 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street. 
New York 


+ EsTABLISHED IN 1874 
= i 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
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Special Prices The Editor happened to be convers- 
‘0 ‘ustomers ing with the buyer of a China and 
demful Practice Glassware department of one of the 

big department stores recently when 
lay shopper came bursting into the office followed by a 
aleady, 

“ardon me for intruding,’ the lady interrupted us, 
‘bucan I get these plates a little cheaper than the sale 
ic?” In the meantime the little saleslady stood shaking 
ietiead to the buyer. The latter gesture was entirely 
Messary, however, for the buyer, while very courte- 
“Svas nevertheless equally as firm in stating that the 
* would never make any special reductions from the 
“al@rice. Mrs. Shopper did not seem pleased with this 
econ but the chances are that she made the purchase 
anyiay, 

“our position seems to call for all kinds of decisions.” 
| toarked to the buyer. “Yes,” he replied, “but there is 
™ ticker way for a store to harm itself than to offer 
‘peal reductions to customers on set prices. Not only 

it cheapen your lines but it causes the store in many 
a loss in profits, cheapens the customer’s estimation 
store and ruins the saleslady’s morale.” 
ud be surprised,” he continued, “how many re- 


quests for special reductions are made and how many 
stores will grant them even though it is absolutely against 
the principles of good business.” 

In rendering his decision in this specific case it struck 
me that Mr. Buyer did two things deserving of commenda- 
tion. In the first place he upheld the store’s reputation and 
did not cheapen it by making a special reduction on a set 
price. In addition to this he upheld an employe and gave 
her the confidence to tell the next customer that the price 
was final and that there would be no further reduction. 
In this particular case the customer had not been satisfied 
with the saleslady’s word and had gone over her head to 
the buyer only to have the latter courteously uphold the 
saleslady. 

When a store through legitimate business acumen has 
been able to make a good buy it is able to offer goods pos- 
sibly at a reduced cost. The public is made aware of this 
probably through a newspaper advertising and everything 
is satisfactory but when a big or even a little store goes 
in for cutting sales and set prices and making certain more 
insistant people special prices, the result is harmful. The 
customer who buys at the sale or set price is certain to 
resent paying more than another customer and the news of 
these sales is certain to “leak” out. 


Eleven 


T the annual meeting of the stockholders of The 
Roessler & Hasslacher Chemical Co., the follow- 


ing directors were elected: Franz Roessler (died 
March 24th), William A. Hamann, Hector R. Carveth, 


Phillip Schleussner, Albert Frankel, Colby Dill, James M. 
Gifford, Milton Kutz and George E. Warren. The fol- 
lowing officers were elected at the meeting of the Board of 
Directors held immediately following the annual meeting 
of stockholders: Franz Roessler (deceased), Chairman of 
the Board; William A. Hamann, President; Hector R. 
Carveth, Wiret Vice-President; Phillip Schleussner, Sec- 
ond Vice-President and Secretary; P. Samuel Rigney, As- 
sistant Secretary; Albert Frankel, Treasurer; and Colby 
Dill, Assistant Treasurer. 


J. R. Irwin, formerly witht Boggs & Buhl, Pittsburgh 
and recently buyer for the Gimbel Bros., Milwaukee store, 
is now connected with C. W. Fisher Furniture Co., Mil- 
waukee, where he is managing their China, Glass and 
Lamps, Housefurnishing and Gift departments. 


Julius Hirsch, of the Hirsch-Malgood Co., Brooklyn, 
N. Y., arrived home Monday on the Leviathan after spend- 
ing eight weeks in Europe on a combination business and 
pleasure trip. 


A. J. Wade, head of Wade & Co., the well-known tea 
pot manufacturers, Burslem, England, and president of 
the Tea Pot Manufacturers Association, of England, re- 
turned to New York the latter part of last week, after 
spending three months at Palm Beach, Fla., in company 
with Mrs. Wade. Mr. Wade will be registered at the 
Waldorf for some time while here conferring with his 
New York representative, A. J. Fondeville & Co. 


John J. Miller, head of Maddock & Miller, Inc., re- 
turned home last Thursday after a month’s stay with Mrs. 
Miller, at Camden, N. C., where fine golfing and lots of 
it, put him in fine shape to again take up the details of 
business. 


J. K. Wilson left last Sunday for Buffalo, as his first 
stop on a trip that will take him through the middle west, 
in the interest of B. Tomby & Co. 


This is his initial trip 
for the Tomby concern. 


Harry S. Clarke, also of the 
concern’s sales staff, departed on Thursday for Cleveland. 
From there he will go directly to Chicago for two weeks 
where he will show his line at the Palmer House. Mr. 
Wilson will work with him there. 


Twelve 


Justin Tharaud, Jr., returned to headquarters in N. 
York last Saturday, after making territory up the St: 
After resting up this week he will start out again Sun 
for New England. 


Albert Moses, well known in the hotel supply tra: 
through his association for the past ten years with | 
Barth & Co., Inc., has resigned his position with the c| 
cern, to take the management of the Almo Trading & }| 
porting Co., successors to the Almo Trading Co., 50 Bi), 
House (Astor Place), New York, importers of househ, 
goods, fibre ware and other specialties for the hotel s) 
ply business. 


Another notable addition to the number of well-knc | 
concerns in the china, glass and housefurnishing tra> 
having offices and salesrooms in the Fifth Avenue Bu| 
ing is the National Enameling and Stamping Co. 17i 
concern, who has been located for the past ten years1 
411 Fifth Ave., has just signed a long term lease ) 
space in the Fifth Avenue Building. 


Frank Ackerman, formerly buyer for the Mitc® 
Woodbury Co., Boston, has resigned his position with 1 
concern. While he has other connections in view he 4 
made no definite plans for the future. After finisl ) 
jury duty in Boston this month he expects to spend s'1 
time in New York on a business trip. 


Harry H. Lewis, who recently launched forth ¢ |; 
manufacturers’ representative in New England with 1 
Rosenthal China Corp., and Continental Ceramics Cc). 
and the John J. Hines, Inc., and other lines, has open: ; 
showroom at 157 Summer St., Boston, where he wil} 
glad to greet his many friends. While Harry is a 1 
Englander by more or less recent adoption, he says i 
the only section of the country to live in and now tha h 
finally has his business established there he says hi 
anchored for life. | 

R. E. L. Wells, with Nathan Straus & Sons, Inc, si€ 
last Saturday for Miami on the Seminole. He is 
companied by Edmund J. Burke, Southern traveler f01 ‘h 
concern. Mr. Wells has taken this trip for so many yi 
and is so well and favorably known that it is to him) k 
a round of social calls, although the attendant orders rik 
it even more than pleasurable. Mr. Burke has the pas 
ing manner and personality of the race his name indivte 
and linked with Mr. Wells’ ability it makes a sales agi© 
difficult to surpass. They will be gone for six week ° 
two months. | 
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erican Division Saved in Theo. Haviland 
Fire—No Delay in Shipments 


eassuring cable dispatches received by L. S. Hinman, 
erican manager, for Theodore Haviland & Co., Inc., 
West 23rd St., have greatly relieved the anxiety first 
ssioned at the New York office of the concern, before 
+ ascertained the facts regarding the fire at the com- 
av’s plant at Limoges, France, reported in the American 
ay papers of April 1 and 2. 

he report of the fire, as printed in the papers of the 
bre dates, was true only as far as the European section 
fhe factory is concerned. No damage was done to the 
eon devoted to manufacturing china for this couttry. 
‘ry. Hinman states that American shipments will con- 
me as usual and he believes in larger volume than before 
hire, for the organization that had been used in making 
ols for Europe, will be released for a time to devote 
a entire efforts to American orders. — 

ny delay due to the temporary confusion at the factory 
he might result from the fire will be taken care of by 
te< carried in New York. 


No Fire in Haviland China Co. Plant 

wing to mistaken press dispatches from France it was 
‘rineously stated that a fire had occurred at the plant of 
f«Haviland China Co., at Limoges, France, in the col- 
ms of the April 1 issue of the CrocKERY AND GLAss 
|O2NAL. 

he reported fire occurred in the European division of 
WTheodore Haviland & Co., at Limoges, and not in the 
Hiiland China Co.’s plant. 


New Glass Company Formed 


he Queen City Glass Company, Inc., recently organ- 
ze and financed by Cumberland, Md., men, has pur- 
thjed the building and property of the former Cumber- 
lan Ice Plant. 

he building is being repaired and remodeled and equip- 
met and machinery for the manufacture of glassware 
ner the continuous tank process, will be installed. 

ne plant adjoins the Western Maryland Railway de- 
liv-y trestle, 

ii expected that the plant will be in operation by 
Ju: 1. 

lassware of all kinds will be made and it is under- 
‘iol that plans are being made to later manufacture light 
ixires, globes, shades, art and ornamental ware. In re- 
cer months contracts have been made with various job- 
b and wholesale firms for the output. Robert J. Schau- 
W&er will be manager. Local glassworkers will be em- 


| 
pled, 

’€ new industry will replace the Wellington Glass 
Weks in the Narrows, which was destroyed some years 
4g(by fire and never rebuilt. For many years it was a 

ndustry in the North End. 


_ fis will make four glass,shops in the city. 
# 
' 


China Company Growing Rapidly 

The Newark Art China Company, Newark, O., is prov- 
ing one of the most progressive and prosperous and grow- 
ing manufacturing establishments in that community, and 
if the present can be taken as a criterion to go by this in- 
stitution is going to be one of the biggest and best con- 
cerns of that city, says a Newark newspaper. 

Keith Lowery, manager of the sales department of the 
company, returned last Friday from New York, where he 
went two weeks ago on a business trip, and the reception 
he received is most flattering and encouraging. 

During his stay in the metropolis he met a number of 
firms, and one of these will send two representatives to 
this city on a tour of inspection of the plant in the early 
part of next week, with a view to closing a large contract 
that will mean much to the company. 


Mr. Lowery stated that the company has laid founda- 
tions for another and larger kiln that will be pushed to 
completion, the plant is working nights, and employing a 
force of 23 people, working full time and even then can- 
not keep up with the orders that are already on file. 

A new decorating room is being built and everything 
made in readiness to increase the force of workmen. 


Hunger is sharper than the sword.—Seaumont and 
Fletcher. 


We read that we ought to forgive our enemies; but we 
do not read that we ought to forgive our friends.—Cosmos. 


We sometimes see a fool possessed of talent, but never 
of judgment.—La Rochefoucauld. 


PETER POTTER 


LT MUTI II 
CHUM 


— 


Peter Potter Says: It’s funny how much better a 
feller feels when he’s dressed up—th’ same’s a house- 
wife feels when she’s got her best china on the table 
and company acomin’ for dinner. 
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Glassware Distributors Concentrate on 
Summer Needs 

ITH the Eastern sales season over, distributors of 
\\ flint glassware, both retailers and jobbing inter- 
ests are now devoting their attention to the devel- 
opment of new business on late spring and summer require- 
ments. Comes also the spring moving season, the house 
cleaning season, both of which have always produced a new 

demand for both specials and staple items in glassware. 

As a general rule the production of flint glassware is 
holding up well, but here and there certain plants are 
operating with reduced forces. 

Not a great amount of new business is being received 
by the manufacturers of lighting glassware, although this 
class of trade is declared to be seasonable. Jobbers in 
commercial building lighting glassware hold that this sea- 
son will be a good one so far as new construction is con- 
cerned, and this in turn means that manufacturers will be 
offered much new business on this one line. 

Blown and stemware is in nominal request so far as the 
retail trade is concerned, and the factories producing this 
full line are working steadily. Soda fountain and soft 
drink parlor glassware appears to be in slightly increased 
demand, especially from a jobbing point of view. 

Colored glassware specialties continue to be shipped in 
rather liberal volume, but some of the manufacturers de- 
clare that the colored plate line is proving to be one of the 
most active items in the list. 

Manufacturers of containers are receiving more or less 
advance business from the larger distributors. Depart- 
ment stores are now ordering carlots of jars, but for later 
shipment. 


Group Buying of Glass Not Pronounced 

The scheme of group buying as it has to do with many 
lines of merchandise does not appear to be so pronounced 
in the flint glass industry, according to factory sales man- 
agers. While it is true that certain syndicates have been 
formed for group buying, the individual buyers of these 
stores continue to visit the local market and write specifi- 
cations for lines best suited for the particular store and 
its trade. 

Group buying was discussed at length during the Janu- 
ary buying season here, but there was no change in the sit- 
uation. Buyers admitted that one line of ware would prob- 
ably sell well in one locality, and not be in demand in an- 
other. On staples, however, the syndicate or group buying 
could be “worked” with more or less success, but as to vol- 
ume only. On specialties, however, the same situation does 
not prevail. 

Glass salesmen continue to visit the trade as usual, it 
mattering not whether the store is listed in a group syndi- 
cate or not. 
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GLASS FACTORY ACTIVITIES 


Adina 


| 


To Rebuild Whitall, Tatum Co. Plant 

According to a report received in this district, the pla 
of the Whitall, Tatum Co., Millville, N. J., which w 
recently badly damaged by fire will be rebuilt and plac 
in operation as early as possible. The company is said 
have suffered a severe loss as a result of the fire, both. 
the building, machinery and finished warehouse stocks 
well. 


Frank & Seder Selling Lamps for $3.19 
The Frank & Seder department store in boosti 
its mail order business last week offered a series of brid 
lamps each complete with attachments for $3.19. 7 
shades were of high grade parchment effect with a firn| 
fastened threaded top. The base was of metal, and thi 
was private sale for charge customers only. 


The Hillsboro, Hl., plant of Ball Bros Co. has be: 
placed in operation following a complete renovation a| 
improvement of this shop. The company has announ¢! 
that the opal liners for jar caps will hereafter be manuf. 


tured at their Evansville, Ind., factory. | 


Western G. & P. A. After New Members 

As an extra inducement to obtain new members for « 
Western Glass & Pottery Association, President Alb‘ 
Binswanger, who is manager of the china and glass - 
partment of the Joseph Horne stores here and Secreta - 
Treasurer Frank A. H. Lang, of Cambridge Springs, I. 
have announced that for a term of three months, Ap|. 
May and June, new members will be received without « 
customary initiation fee of $2. This means that applica's 
for membership need only forward either of these office's 
$3 which will insure the applicant until October 1st 

The Western Glass & Pottery Association is in a pry 
perous condition, but the purpose of the officers is to <d 
at least 200 new members during the remaining quart’s 
of the year. | 


Edwin E. Slick Reelected President U. S. 
Glass;Go: 


Edwin E. Slick has been re-elected president of ! 
United States Glass Co., when the board of directors it 
a few days ago for the purpose of reorganizing for le 
current fiscal year. All former officers were also re-elect. 

The retirement of Marion G. Bryce from the Bold 
has removed from the activities of the industry one ofts 
most popular characters. Mr. Bryce has taken up Is 
residence in California, and over a year ago announ-d 


his intent to be relieved fron? all business cares. 
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| Big g Demand for Smokers’ Glass Requisites 


| Of late years there has been much designing of smokers 
requisites in glassware. Numerous trays have been de- 
signed, some of which have been patented, and all seem to 
nave a good sale. The idea of the manufacturers has been 
‘0 get something that will prove popular with retail buyers, 
and in turn create large production. Most every flint 
glass factory now includes an ash tray in its list, and no 
-wo are alike. Some jobbing interests have been rather 


veavy buyers of this item this year. 


New Martinsville Liquor Set Popular 


“One of the most popular items we have in the list this 
year is our liquor set—an item of seven pieces,’’ announced 
the New Martinsville Glass Mrg. Co. this week. The set 
s being put out in Amber, Green, Blue and Amethyst col- 
ors, but the shape is Colonial in effect. Since this item 
was shown at the Pittsburgh Glass Show, it has had an 


exceptionally heavy demand. 


Glassware Lines Sell Well in Florida 


All lines of glassware appear to be selling well in Flor- 
ida, according to views of local manufacturers. The great 
trouble has been, however, to get shipments through with 


any degree of promptness. With the rail systems clogged 


with freight, and even some of the ports in the same con- 
dition, receivers have not been getting merchandise as rap- 
idly as formerly. On account of the active building pro- 
gram throughout the state, there has been some heavy busi- 
ness placed for lighting glassware, while the hotel trade 
has also been consuming a heavy volume of the entire 
hotel line. 

The southern jobbers who have been covering the Flor- 
ida trade have been doing an excellent business, it is de- 
clared, and this has also been augmented by customers or- 
dering lines direct from the factories. 

As a result of the consolidation of the business of the 
Dunbar Merit Cut Glass Co., with that of the Dunbar 
(W. Va.) Flint Glass Corporation, the latter interest now 
has a wider distribution of its line than ever before. For- 
merly the latter company featured a general line of blown 
ware, but since the consolidation a full line of cut ware is 
now being offered, and for all purposes. 

The factory of the New Cumberland (\W. Va.) Glass 
Co. is now in active operation following a brief suspension 
of production. This plant was destroyed by fire several 
years ago, and after the company was reorganized a new 
factory was erected, and is now in the production of a 
lighting line of ware. 


Gab wont sell 
Cro ods 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 


Bhcto trations that say more than 

ae hundreds of words and tell 

Engraving the whole story at a glance. 
Illustrating 

f 7S 7 i stration of your 

Photography a paving Legere wae will 

Advertising save you many words, catch your 


prospect’s attention and save his 
time. 


Let us show you how we can 1m- 
prove your advertising with go rd 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 


Philadelphia 
Joseph Tomkinson, 
1104 Axch St. 


30 E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T, Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


E. B. Hill, 
SSS. ED 


Phe Duncan & Miller Glass Co. 
Washington, Pa. 
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Kiln Capacity Sufficient for Domestic Needs 


“JT is the opinion of many dinnerware manufacturers 
| that the kiln capacity of the trade as it now exists 

is about sufficient to care for all domestic require- 
ments, providing, however, all kilns are fired regularly. 
The consumption of dinnerware by the American public, 
both domestic and that imported according to the most ac- 
curate records available, shows that per capita only a few 
cents is spent annually for table equipment. 

The consumption of domestic dinnerware just at this 
time is declared to be about on a par with the pre-war de- 
mand, and as there has been a slight increase in kiln 
capacity since the commencement of the war, there has also 
been an increase in population. 

The possible kiln capacity of the United States, insofar 
as generalware is concerned, is not being worked to the 
full limit of possibilities, and with the razing of a certain 
number of perodic kilns to be replaced by tunnel kilns, 
there has been an increase in output through this channel. 

However, while the larger pottery plants are working 
on very good schedules, the smaller plants are not quite so 
active, all of which shows that the possible production of 
dinnerware in the United States has not been reached. 

Combining the volume of domestic sales of dinnerware 
at this time with the volume being imported, it can be read- 
ily observed that the American public is now consuming 
the volume of dinnerware that it is capable of using, In- 
tensified selling methods on the part of both manufacturers 
and distributors will go a long way toward increasing the 
consumption of American dinnerware. 

Admission has already been made by many large depart- 
ment store buyers that the American dinnerware producer 
“has the body and the treatments” which is all that can be 
expected from a manufacturing point of view, but after 
this must come the intensified selling effort by all identi- 
fied with both manufacturing and retail distribution. 


William Tickell, eastern representative for the Edwin 
M. Knowles China Co., has completed his first trip of 
the year over his territory, and has been spending several 
days at the home office before again starting on the road. 


Emmett Barrett, of the sales department of the E. H. 
Sebring China Co., of Sebring, O., has returned to the 
factory, following a southern trip. 


K. T. K. to Erect Four Decorating Kilns 
Because of the increasing demand for its decorated line 
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of dinnerware, the Knowles, Taylor & Knowles Co. has 
awarded the contract for the erection of four decorating 
kilns in their No. 2 plant. The kilns are to be built in the 
remodeled building just north of the general offices, and 
when placed in commission will give this company a total 
of 36 decorating kilns. 

“From all we can observe at this time, it is our opinion 
that all of our plants will operate full time throughout the 
year,” declared John B. McDonald, sales manager for this 
company this week. 
are in very good demand and have been since January, so 
that now we're operating full time in all departments.” 


W. C. Browne Improved 


W. C. Browne, southern salesman for the Dresden Pot- | 


tery Co., who has been confined to his home here suffering 
from a severe attack of rheumatism, showed some ifn- 


provement this week. He has been unable to be on the — 


road this year, and has been dividing his time between his 
home and the factory offices. 

J. P. Sutton is showing the line in the south while Mr. 
Browne is held at home. 


Victor Roehm Now With Sebring Interests 


Victor Roehm, who has been assistant to A. V. Bleinin- 
ger, in charge of the Research Department of the Homer | 
Laughlin China Co., at Newell, W. Va., and who has in 
the meantime done considerable research work in the 
Bureau of Standards at Washington, D. C., in behalf of | 
the United States Potters’ Association, will retire from | 
the Laughlin organization to become associated with the 
Sebring interests at Sebring, O, | 

When the new No. 6 tunnel kiln plant of the Laughlin | 
Co., was placed in operation, Mr. Roehm was placed in| 
charge of the kilns, his selection for this work being made > 
as a result of his technical knowledge of kiln requirements. 
Mr. Roehm will be succeeded at the No. 6 plant by Arthur | 
A, Wells who has been associated with Mr. Bleininger in| 
the factory laboratory. Mr. Roehm is a member of the. 
American Ceramic Society and like Mr. Bleininger has 
taken an unusual interest in assisting in the development 
of ceramic research work in this district. | 


An unconfirmed report has been circulated in this im- 
mediate district, which has for its base the reconstruction 
of one of the older generalware plants. The razing of all 
perodic kilns has been proposed, it is said, and the erection 
of tunnel kilns to take their place. 


“Both our ivory and white shapes _ 
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| Albright China Co. Increases Production 

The production record of the Albright China Co. as it 
concerns its Carrollton, O., plant, has been increased to 12 
bisque kilns every two weeks, while the Scio, O., plant of 
this interest is working full time at six days per week. 
This is taken to mean that the company has been favored 
with considerable new business of late, and that within 
4 short time both factories will be on full schedule. 


Unions May Seek Wage Increase 

It would create no surprise in this district to learn of 
some local unions affiliated with the National Brotherhood 
of Operative Potters adopting resolutions seeking a wage 
increase this year. All such resolutions, however, are re- 
ferred to the Brotherhood, and in turn after they have been 
submitted to the annual convention which will be held in 
Atlantic City in July, are again referred to a committee on 
resolutions. 

A joint wage conference will be held this year following 
the Brotherhood convention. The existing wage agree- 
ment expires next fall. As in the past, the manufacturers 
will present counter proposals to the Brotherhood confer- 
ence committee. General opinion prevails that the wage 
conference this year will result in amicable adjustments, 
and that no interruptions in manufacturing will follow. 


Dresden Pottery Improving Production 

A decided improvement in production at the plant of the 
Dresden Pottery Co. is reported this spring, and in this 
connection it is pointed out that the demand for their Dres- 
den Rose pattern is proving to be one of the most active 
ever listed by this concern. The No. 2 plant of this in- 
terest is still inactive, but it may be placed in operation 
later in the year should general business conditions war- 
rant. 


Thompson’s Decorators Working Overtime 

The decorating department of the Thompson Pottery 
Co. is now being worked several nights weekly in order to 
make prompt shipments. This rule has been in effect for 
some period of time and will continue as long as the pres- 
ent active demand for decorated ware exists. The com- 
pany is making a feature at this time of its new Stafford 
dinner shape, which was shown for the first time last 
January during the Pittsburgh show and also the gen- 
eral buying season here. 


Extols Ivory Porcelain’s Virtues 

Thomas A. Shegog, Ceramic Engineer with the Sebring 
Pottery Co., Sebring, O., in commenting upon the Ivory 
Porcelain body being featured by this interest declared: 

“Tyory porcelain is the highest grade ware of its type 
manufactured in this country. Its mellow ivory tint is 
due to the natural color of its constituents as developed 
under the influence of high kiln temperature. It is prac- 
tically immune from the common fault of crazing, and the 
‘ody being tough, it does not chip easily. Its excellence 
| (Continued on page 30) 


} 


) 


Pinter ph oie uality, 

uniform and _ reliable. 
Made possible by the very 
Bape technical control’ in 
mining and milling and by 
chemical laboratory and fu- 
sion tests. 


Minpro Spar represents the 
highest type of fat Feldspar 
with little free silica. 


We are also prepared to sup- 
ply other qualities and to 
match what you are now 
using. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


he 
ROESSLER GHASSLACHER CHEMICALCO, 


709 Sixth Ave., New York 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 
Trenton San Francisco 
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WHO'S WHO AMONG THE BUYERS | 
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WaALter G. BROWNING OF GIMBEL Bros. 


WALTER BROW NING 
BEGAN HIS CAREER 
ANS FEW GUS EUROIN 


1S FATHERS STORE. 


OF Gm 


Whiter &, 
\QyROWN ING 


HIS REAL 


HOBBY 15 TaUR— 


WE WITH H(S  S 
WIFE £ DauGdreR. CLUB. ; 


WATCH (T 
cADDIE 8 


in 
er, 
ry 


IS A MEMBER, 
OF THE ROCK 
PRING GOLF 


ALTER G, BROWNING, Merchandising Man- 

\\ ager of Gimbel Bros, China, Glass and Lamp 

departments has the reputation in the trade of 
being a “go-getter’’ and the truth of this is evidenced in 
the record of Mr. Browning’s career. Before going into 
the story of the various steps by which Walter G. Brown- 
ing has finally become one of the most important buyers 
of china, glass and lamps in the country, it might be well 
to quote from a statement of his recently 
made to the writer: : 

“Nothing is obtained without hard 
work,” he said. “A man’s success may 
look easy from the outside but it’s a 
pretty certain thing that it has been 
gained by hard work and honest effort. 
For every rung gained on the ladder of 
success there is that much more pulling 
and swaying at the bottom to jar you 
from your hold.” 

Mr. Browning made this statement 
with all due modesty. He is really a 
very modest person and these words may 
be summed up as the keystone of his 
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EDITOR’S NOTE 


This is the first of a series 
of sketches dealing with the 
careers of prominent buyers, 
manufacturers and manufac- 
turer’s agents and importers 
of china and glassware that 


will appear in the CROCK- 
ERY AND GLASS JOUR- 
NAL. These articles will 
appear indefinitely and will 
give intimate accounts of the 
careers of men who are well- 
known to the trade. 


success—‘‘hard work and honest effort.” 


Born in East Greenwich, R. I., a little town not far from | 


Providence, Walter Browning, was next to the oldest of 


five sons. His father was the proprietor of a general store | 
and a man of considerable importance in local affairs, hav- | 


ing served as a State Senator. Walter entered his father’s 
busines sat an early age and when his father died he and 
his brother William carried on the business. 


termined to sell everything and go West 
so that they could keep in closer contact 
with the mine. This was done and for 


their mine was located. But things did 
not go as had been expected and a short 


Col., where Mr. Browning obtained a 
position as salesman for the Denver 
Dry Goods Co. 

(Continued on page 28) 


It so hap- | 
pened that his mother had invested 
rather heavily in a copper-gold mine in | 
Colorado and so in 1906 the family de- | 


a time the Browning family lived away — 
back in the Colorado mountains where | 


time later the family moved to Denver, — 


Young as he was | 


pril 8, 1926 CROCKERY AND GLASS JOURNAL 


Nineteen 


Don’t Be Fooled By. Price 
And Invite Disaster 


Our Japanese goods are selected to give perma- 
nent satisfaction and hold the good-will of the 
purchasers. 


Useful and ornamental articles in China, Pottery, 
Bronze, Woodenware, Artificial Flowers, Em- 
broidered Tapestries and Screens. See them and 
be convinced. 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street New York, N. Y. 


Illustrating our 1803/8144”, also 14” Mould 
Crackled Plate made in Crystal, Green or 
mber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


Bronze Lustre Flower Bowls— 


A refreshing change from the usual lustre colors. 
Lined with tan and come complete with colored bird 


flower holders in four sizes—6, 7, 8, and 9% inches. 
Priced to allow you a generous profit. 


This is just one of many interesting items 
for spring trade—send for our new 1926 catalog. 


Taiyo Trading Co. Inc. 


IMPORTERS OF 


Japanese Goods, 


101 FIFTH AVENUE 327 W. MADISON STREET 
| NEW YORK CHICAGO 


New ENGLAND Rep.—N. MASUDA CO., 99 BeprorD ST., BOSTON 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 


Hx CeGrayCo;, 
200 Fifth Avenue 
BOSTON 
H: Pe Ha Ff. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel, 
4039 Lincoln Avenue 
CHICAGO 


PHILADELPHIA 
Fred Stott, 

1007 Filbert Street 

SAN FRANCISCO 
Himmelstern Bros., 

718 Mission Street 

LOS ANGELES 
Himmelstern Bros., 

643 S. Olive St. 


SEATTLE, WASH, 


Himmelstern Bros., 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 


of Lamps, 


Shades and Their Accessories 


By Beatrice MILLER WISNER 


Unusually Fine Oriental Lamp Vases 
From the Far East come delightful and historic concep- 
tions in many handsome vase mounts imported by the Mah 
Chong Co., 12-14 West 33rd St., New York. The beauty 
of these exquisite lamp mounts lies in their unique Orien- 
tal character, exceptional color and graceful modeling. 


Lovely Cinnabar Chinese vases of that indescribable ter- 
racotta or rose red color in many shapes and sizes, clois- 
sonne, lapis, agate, jade, antinque soapstone in two com- 
binations of brown, crystal and rose quartz relate only a 
few of the quality vases on display at the firm’s fully 
stocked showrooms above mentioned. White jade in fig- 
ures and vase style, and porcelain mounts in popular col- 
ors and sizes are also among the extraordinary lamp offer- 
ings. Highly decorative and artistic pieces representing 
figures and odd objects, suitable for gift shops, are among 
the fine collection of gift wares. One very curious and 
noticeable porcelain ornate object shown, represents a 
realistic rooster, in beautiful colors, defying nature in its 
exact plumage. Hoo Hoo birds and parrots vie with the 
“Cock of the Roost,” and add to the assemblage of orna- 
mental bi-bed items. The illustration herewith, pictures a 
new style of the attractive Cinnabar vase lamp, a popular 
type of the season, being well adapted to harmonize with 
artistic interiors and decorative furnishings, 


Fine Trimmings for Lamp Shades 
The Consolidated Trimming Co., 27-33 West 23rd Sts 
New York, are manufacturers of a large variety of desir- 
able trimmings for the newest type of lamp shades, Hand- 


Twenty 


some fringes, tassels and tinsel galloons and braids whiel 
give to the modern lamp shade its poplarity and compellin 
features are on view at the company’s spacious roon 
above mentioned. The orderly arrangement and lars 
stock of these up-to-date trimmings, is at once noticeab 
on visiting the concern’s showrooms, where the courteot 
treatment and quick response to the buyer’s needs is als 
recognized, which means so much to a hurried visitor. 


Artistic Hand-Painted Parchment Shade 
The beautiful parchment shade illustrated from # 
Thomas-Schedler Co., Inc., 28 East 10th St., New Yor 
is a lovely conception of a floral decoration, showing tl 
splendid blending of colors highly suitable to the type « 


: 
| 
| 


shade. This is only one of the company’s unique decor, 
tive designs. Many other new and choice hand-paint, 
motifs together with other treatments are constantly bei’ 
produced by the concern. Thomas-Shedler long esta; 
lished in the manufacturer of artistic novelties, has t? 
art of originating ideas and up-to-date gift specialt'} 
which only long practice in the line can accomplish. M} 
Schedler gives her personal attention to the host of bea> 
tifully designed objects which are so well known in t? 
trade, and for which the Thomas-Schedler name has |> 


come famous. 


Colorful Bed Lights in Many Designs 
The popularity of the bed light is well deserved throu! 
its useful and decorative purpose. The Apt Novelty C} 
Inc., 11 East 22nd St., New York, is offering some sple- 
did values and attractive numbers in especially well ma? 
and fascinating styles in georgettes with trimming ¢0- 
binations at popular prices. These bed lights are cover! 
with georgette finely lined and interlined. They come 
many new designs and shapes and are fashioned with c? 
and artistic taste, employing lovely flower ornamet, 
galloon edgings, fringes and bead effects with gold a 
lace combinations. Shirring, pleating and medallion ~ 
serts are also artistically used in these bed lights. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


ocAy Mela 


with Silk and Parchment Shades 


‘Satistied customers kee eo 
American China The o 


.s Sh 


American Homes “HOSTESS” y | P at 
Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


a fancy 
. ‘ A colorful spray ar- 
Highland SsteWel(elele<! sesiivlscle's) 16) ¢ © 0%0! plain ; ; rangement in the 
ote or, 7 ) GL French “Art Modern’”’ 
Pilgrim PUG one Datel ea) a4) 6! 0,» 6,l60e'e,0 octagon 's Shad, : ey style. Done in brick 
é 9 Lap = red, lemon yellow, 
N ¥ azure blue and black. 
a ear Edge lines in tan, 
Send for Catalog and Illustrations SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. E. Boring, Room 348 Hotel Morrison 


Alb ° ° C Eastern Representative—Herbert A. Wellington, Boston, Mass 
Albright China Co. 


Main Office The 
Carrollton, Ohio : ‘ 
ae Crooksville China Co. 
Carrollton, Ohio Scio, Ohio “ . 
14 Kilns 9 Kilns Crooksville, Ohio 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. SMytrHeE, REPRESENTATIVE 


Spring Sales at Department Stores 


OW that the Easter Season has passed the depart- 
ment stores are devoting their time to the Spring 
housefurnishing sales. The approach of moving 

week and the spring house cleaning season is always an 
impetus to sales of dinnerware, glassware and household 
needs. 

Due to snow storms and generally unfavorable weather 
Easter business was slow this year, which partly accounted 
for the quiet situation that prevailed in the wholesale trade 
last week. 


The Davis Co. offered many specials in China and glass- 
ware this week. Imported 35 piece dinner sets, decorated 
with design on cream colored body were offered at $7.39. 
A cake set, consisting of a 12 inch server in green or 
amber glass and a pearl handled knife was marked at 
$1.25 and a console set consisting of a rolled edge bowl 
and two low candle sticks of clear green glass was fea- 
tured at $1. 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TATE eee 
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A large number of representatives of the local trad 
attended the funeral services for Oscar W. Eckland, we 
known in local politics and the glass trade, Thursda 
April 1, at the Midway Masonic Temple. Mr. Ecklan 
died Monday at Washington Park Hospital. Mayc 
Dever of Chicago and many others prominent in local pol 
tics also attended the services. 


George Turner, Chicago factory representative, ai 
nounces that he has just received samples of a new lit 
of clever novelties from W. T. Mclivain & Co., Mou’ 
Holly, New Jersey. The line includes original salts ar, 
peppers, puff boxes and many other items, many of whic 
are patented. 


The National Shade & Novelty Co., 1329 N. Wood 5} 
was incorporated recently with a capital stock of $10,0( 
to manufacture and sell lamps and shades, lamp equi 
ment and accessories, etc., by Julius Schuman, Oscar Sch 
man and Bernard L. Modolfsky. 


Ben Mehlman, glass buyer of Hershfield Phillipson 
Co., Milwaukee department store, was a visitor in t) 
local market last week. 


} 
{ 


J. I. Loer, president of the Albright Chinay@ax Carre 
ton, Ohio, visited O. Phillipps, his Chicago representatty 
last week. 


Among recent incorporations is the Kenwood Glass Cr 
124 W. 47th St., which company was formed by Ire 
Smith, Lulu B. Smith and Leo W. Cade for a genet) 
manufacturing, trading, mercantile and glass jobbing bu: 
ness with a stock of 31 shares of no par value stock. 


| 
| 
| 


The Fair is holding a big sale of Almco lamps tl 
week and full page advertisements in the Sunday pape. 
were devoted to featuring these specials. ~ 

Chicago visitors staying at the Palmer House last wei 
included the following: H. R. Shirley, Maddock & Mille 
Inc., New York; Percy N. Leyland, importer of Ne 
York; and George Service, with Kennard L. Wedgwoc 
New York. 


Mr. Renner, of the Joliet Dry Goods Co., Joliet, I’) 
called on the local trade on March 26th and also on Mar 
30th. 


C. C. Snyder, of the Roseville Pottery, Zanesville, Oh, 
was a visitor in this market during the past week ail 
from here left for a trip through Wisconsin. 
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Robert Perlman, of J. L. Brandies & Son, Omaha, Neb.. 
visited the local market last week. 


George Turner, local factory representative, recently re- 
turned from a trip through Detroit, Cleveland, Columbus 
,and many other towns. Shortly after his return from this 
trip he left for a short tour of the middle West. 


Dooner-Logan, direct factory representatives, report 
that they are showing a line of globe glass, including Bon 
Bon jars, carafes, vases, flower bowls, and many other 
numbers, in either yellow and blue or yellow and amber. 
This line comes from the studios of the Continental Nov- 

elties Co. 


W. T. Darden, Chicago representative of the Dresden 
Pottery Co., was confined to his home the greater part of 
last week suffering from an attack of influenza. 


The local trade was grieved to learn of the death of 
Irwin Rinken, son of Peter Rinken, buyer for the glass 
and lamp department of the Boston Store, Sunday even- 
ing, March 28. Many members of the trade attended the 
funeral services, which were held Thursday, April 1. 


Discovery May Broaden Electric Truck Field 

The recent discovery of a new element making possible 
much lighter storage batteries, as reported late in March 
from Vienna, Austria, will, when perfected for commercial 
use, broaden the transportation field now served by the 
storage battery truck. It is said that the new element is 
one-fifth the weight of lead and surpasses the lead accu- 
mulators now used in storage batteries in both capacity 
and power. ‘That electricity is playing an important role 
in transportation is evidenced by the many installations of 
the electric truck for industrial plant hauling and city de- 
livery service. 


Current Consumption Increases 


Although most people do not know what a kilowatt-hour 
of electric energy is, the average family uses 3,300 such 
units of power every year for lighting their homes and 
doing work they once did by main strength, according to 
the calculations of Herbert Hoover, Secretary of Com- 
merce. Ten years ago this current consumption averaged 
but 250 kilowatt-hours. 


In Japan the luckiest number is eight. The telephone 
subscriber who holds it pays $500 a year for the privilege. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


ChlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


; 
‘ 


THESEBRING POTTERY CO. 
apes veo ‘ 
Cuas. L. SEBRING, Presiden 


W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Burke Studios 


Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Bled. 
Phone Wabash 6589 
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U. S. Buys $100,000,000 in Commodities 


HE United States bought more than $100,000,000 
worth of commodities from each of thirteen coun- 
tries last year, according to an analysis of the world 

trade of this country in 1925 made public recently by the 
Foreign Commerce Department of the Chamber of Com- 
merce of the United States. The countries which sold the 
most to this country in 1925 were: Canada, Great Britain, 
Japan, Straits Settlements, Cuba, Brazil, Mexico, China, 
Germany, France, British India, Philippine Islands and 
Italy. 

At the same time, the analysis discloses that this coun- 
try’s five leading exports markets in 1925—-Great Britain, 
Canada, Germany, France and Japan—took 54 per cent of 
America’s total exports. “These five countries,’ the re- 
port continues, “in the same order were also the leaders as 
buyers of our goods in 1924. Thirty-seven countries pur- 
chased more than $10,000,000 of United States Products 
in 1925. Our exports to these countries were 96 per cent 
of the total exports—only 4 per cent being distributed to 
the rest of the world. 

“Only eight of the 37 chief markets—France, Japan, 
Cuba, Netherlands, China, Peru, Greece and Hongkong— 
bought less in 1925 than in 1924. 
sustained by France, Cuba and Greece were less than 1 per 


Although the declines 


cent, severe decreases were made by Japan, 22,599,000 or 
9 per cent; Netherlands, $10,246,000, or 6.8 per cent; 
China, $15,651,000, or 14.3 per cent; Peru, $807,000, or 
3.4 per cent, and Hongkong, $3,170,000, or 18.1 per cent. 

“Noteworthy increases in value among our best custom- 
ers were shown by: Great Britain, $48,935,000; Canada, 
$26,731,000; Germany, $29,926,000; Italy, $18,003,000; 
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Argentina, $31,665,000; Australia, $23,346,000; Brazil, 
$22,254,000; Spain, $8,040,000; Russia in Europe, $26,- 
881,000; Denmark, $12,319,000; South Africa, $10,141,- 
000; Columbia, $13,613,000; New Zealand, $9,056,000; 
Venezuela, $7,515,000; Finland, $3,423,000; Dutch East 
Indies, $4,725,000; and Straits Settlements, $3,715,000. 
Declines among the countries taking less than $10,000,000 
worth of exports were registered by Newfoundland and 
Labrador, Switzerland, Kwangtung, Bermuda, Turkey in 
Europe, Canary Islands, Chosen, Barbados and Malta, 
Gozo and Cyprus Islands.” 


“Unreasonably small orders place a burden of expense 
upon the wholesaler and upon the manufacturer who are 
justified in any legitimate attempt to discourage the prac- 
tice. It must be remembered that even as economies in 
wholesaling and manufacture are passed on usually to the 
retailer in the form of lower prices, so in the same meas- 
ure increased expenses are passed on in the form of higher 
prices. Except under unusual conditions, retailers cannot 
benefit by increasing the expenses of manufacturers and 
wholesalers.” 


Worked With Dumbells 


Ist Man—‘My name is Fortesque. I’m a painter—work 
in water colors mostly.” 
2nd Man—“Indeed ! 

bronze.” 
3rd Man—‘“Well, this is fine. 
in marble.” 


I’m an artist too. I work in 


I’m a sculptor. I work 


4th Man—*“I am glad to meet all you gentlemen for I. 
have a common interest with you. I am a college pro- 


fessor. I work in ivory.” 


This beautiful display of glassware caused much favorable comment and resulted in many orders for the Steuben Division of the 


Corning Glass Works. 


The display was at the recent Flower Show in New York. 
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Handled Cake and Sandwich Trays 
Cheese and Cracker Sets 


These items have no 
season. For winter enter- 
taining they are always 
useful, either on the dining 
table or for evening ser- 
vice. For summer enter- 
taining—porch and other 
out-door parties—they are 
indispensable. Our lines 
include several sizes and shapes, in Crystal and Colors, Plain, Deco- 
rated and Cut, to meet the needs of all classes of trade. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 


Consult Our Nearest Sales Representative or write us direct 


“Golden 
State” 
Pattern 


LLUSTRATING one of our quaint old patterns in the Flower em- 

bossed shape, one of the greatest shapes ever conceived by Spode. 
Decoration effect is carried out on the embossment only painted in 
green, red and orange in rich enamels under the glaze. This produces 
a striking effect against the soft ivory body. 


STOCK CARRIED IN NEW YORK. SEND FOR SAMPLES AND PRICES. 


Copeland & Thompson, Inc., 206 Fifth Ave., N. Y. 
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zy OBITUARY ics 


Franz Roessler 


Franz Roessler, well-known chemist and chairman ot 
the board of directors of the Roessler & Hasslacher Chem- 
ical Co., died at his home in Perth Amboy, N. J., after a 
protracted illness, on Wednesday, March 24. Mr. Roes- 
seler, who was one of the founders of Roessler & Hass- 
lacher, was in his seventieth year. He had always been a 
strenuous worker and in later years the strain began to 
tell on him until on March 13 he turned the presidency of 
the firm over to an old-time associate, William Av Ha- 
mann. From that time until his death he held the hon- 
orary title of Chairman of the Board of Roessler & Hass- 
lacher, a position created for his honor. 

Franz Roessler was born in Frankfort-on-Main, Ger- 
many. He was closely related to the Roessler family, who 
controlled the Deutsches Gold und Silber Scheide Anstalt 
and was affiliated in business with these relatives. In 1861 
he came to this country for the avowed purpose of manu- 
facturing colors and liquid bright gold, which previous 
to that had all been imported. He started his enterprise in 
a small way in Brooklyn, N. Y. A year later he was joined 
by Jacob Hasslacher, his partner for many years, and then 
it was that the firm of Roessler & Hasslacher was estab- 
lished. This later became the great organization now 
known as the Roessler & Hasslacher Chemical Company. 
The original plant established at Perth Amboy consisted of 
two quite small buildings, and by degrees these were added 
to and the concern extended its business materially. At 
the outset it had marketed its products through J. March- 
ing, who for years had been sales agent in this country for 
the Deutsches Gold und Silber Scheide Anstalt. It is 
interesting to note that B. F. Drakenfeld, who later took 
over the Marching business under his own name, was con- 
nected with the concern at the time, as was also another 
young man who later made his mark in the chemical trade. 
likewise under his own name—Louis Reusche. 

The Roessler & Hasslacher business grew by leaps and 
bounds, and large additions were made from time to time 
to the main plant—all built around the original small fac- 
tory. Other plants were established in various parts of the 
country, the most important being at Niagara Falls, N. Y. 
Due to the activity and ability of the two heads of the 
concern, the worthiness of their manufactures became bet- 
ter known all the time. In the pottery field their liquid 
bright gold and their colors have been standard with the 
manufacturers in the industry. When the company was 
incorporated Mr. Hasslacher was made president, which 
position he held up to the time of his death, several years 
ago, when he was succeeded by Mr. Roessler. 

A chemist of high ability and a business man who was 
a fine executive and possessed of broad vision, Mr. Roes- 
sler did not permit his business to engage his entire time. 
He was a member of a number of clubs, including the 
New York Athletic Club, Chemists’ Club, Drug and 
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Chemical Club of New York, and a director of the First 
National Bank of Perth Amboy. He is survived by a 
widow, four daughters and two sons, all of Perth Amboy, 
together with a brother and two sisters in Germany. 


Adolph Herr 


The trade will learn with sincere regret of the death of 
Adolph Herr, who died at the home of his daughter in 
Philadelphia on March 25, after a prolonged illness. 


Mr. Herr was well known as a china and glass salesman 
from Philadelphia to the Mississippi River. He was born 
in Ettenheim, Germany, August 30, 1843. His first posi- 
tion in this country was with John Vogt & Co., china im- 
porters, Philadelphia, with whom he connected soon after 
his arrival in this country in 1861. Later he went with 
John Krueger & Co., Philadelphia, also china importers 
and following this he was with Bawo & Dotter for almost 
thirty years. He retired from this firm in 1905 and has 
been inactive since. 


Mr. Kerr is survived by a son, Fred C., Southern sales- 
man for Paul A. Straub, New York, and one daughter. 
Interment was in Philadelphia. 


Mrs. Nora A. McNicol 


Mrs. Nora A. McNicol, aged 67 years, wife of Daniel 
E. McNicol, of the D. E. McNicol Pottery Co., East Liv- 


. erpool, O., and Clarksburg, W. Va., died at her home on 


West Fifth St., East Liverpool, April 3. Funeral services 
were held at 9 o’clock Tuesday morning in St. Aloysius 
Church with the Rev. Thomas E, Walsh officiating. 


Mrs. McNicol was born in Ireland and came to the 
United States with her parents, Mr. and Mrs. John Cronin, 
when a child, the family settling in East Liverpool. She 
was a sister of the late Daniel Cronin, for many years one 
of the owners of the Standard Pottery Co., East Liver- 
pool. Mrs. McNicol is survived by four sons and two 
daughters. 


Street Lighting Began in 1414 

Street lighting began in 1414 when a city ordinance in 
London required every house and store owner on certain 
streets to hang out at least one horn-sided lantern at sunset. 
Paris, in 1558, led the world in municipal street lighting 
when it installed tall vases at important street corners in 
which pitch was burned each night with flickering, sooty 
results. These various crude outdoor lighting methods 
strove ineffectually for more than 450 years to achieve 


what the electric carbon and filament lamps have done in 
the last 40 years. 


The St. Clair Glass Co. has been formed at Cleveland, 
O., by H. S. Duffy, E. A. Cannon and M. K. Bell, an 
Ohio charter having just been granted the company. 
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[Illustrating the Importance of the Importer 


The importer, brings to your 
door the pick of Europe’s best. 
This Heinrich pattern No. 9742, 
Imperial shape, is a_ splendid 
example of Bavarian — skill. 
Marvelous accuracy and un- 
equaled color quality meet in an 
appealing design. A really fine 
dinner set. 


See for yourself. 
Send for samples. 


Original packages available at 
once, as well as open stock. 


HEINRICH & CO’S 
mark is an 
Assurance of Quality 


WILLIAM G. MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FiFTH & SIXTH FLoors ~ 49-51 WEST 23RD STREET, NEw York City 


Haruta & Company 


141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in lust:e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 


Celluloid and Bisque Dolls, Toys and 
Novelties. 
Artificial Flowers 


“Theresienthal”’ 
Stemwmares 


“Korautheim 
Dinnerwares 


“Schierholz’”’ 
Dresden Art Goods 


Vaoval Dua” 
Art Goods 


“Venetian Art Glasswares and 


Many Gift Shop Novelties”’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when ‘they will be in your 
vicinity. 


FRED C. REIMER Co., INC. 
49 West 23rd Street New York City 
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Importance of the Czechoslovak Glass 
Industry 


Vice Consul J. K. Angell, Prague. 

The Glass Institute has decided to establish a uniform 
trade-mark for Czechoslovak quality glass exported in 
considerable quantities to foreign countries. [further ex- 
tensive action will be taken in favor of the Gablonz glass 
industry, which is at present undergoing a serious crisis 
in the manufacture of cut glass, on account of overpro- 
duction of pressed glass. This regulation will particularly 
concern the Indian markets. German competition began 
forcing Bohemian cut glass out of the market by improv- 
ing its pressed glass. The result has been that the @zecho- 
slovak factories were obliged to pay increased attention to 
the manufacture of pressed glass, to the detriment of the 
cut-glass industry. In England, especially, the market 
for hollow glass and pressed glass is unusually large. The 
export of mirror glass, plate glass—and especially glass 
made by the Fourcault system—is constantly increasing, 
as the quality is much the same as that of the Belgian 
glass, but the price is lower. 

CONVERTING FACTORIES FOR THE PRODUCTION OF PLATE 


GLASS 


Czechoslovakia is one of the largest producers of plate 
glass in the world. The demand for this product has 
caused the largest glass factory in Kyjoy, Moravia, to un- 
dertake the process of converting their factories for the 
production of plate glass, and four new Fourcault ma- 
chines are now in operation there. 

The preeminence of Czechoslovakia in this industry has 
caused representatives of other countries to investigate the 
methods used. Should other countries take over the pro- 
duction of plate glass to a large extent, the manufactur- 
ers feel that their present control of this field would be 
seriously impaired. This is especially felt by te indus- 
tries where plate glass is manufactured by machinery. The 
attitude, therefore, of the manufacturers of plate glass 
toward visitors from foreign countries, has bee: one of 
considerable caution. This was shown recently when some 
Japanese visitors were refused admittance to the plate- 
glass factories, inasmuch as it was understood that a cer- 
tain Japanese company is planning to establish a large 
enterprise for the manufacture of plate glass according 
to the Fourcault system. 

SITUATION UNFAVORABLE IN Cut-Grass InpustRY 

The situation in the glass industry is unfavorable only 
in cut glass and in the manufacture of imitation jewelry, 
the high prices of the latter having considerably decreased 
the demand which previously existed in England. 


Cross Uplifts Morals 
A Chicago minister says the electrically lighted cross on 
the peak of the new Methodist Temple in the heart.of Chi- 
cago’s business district has uplifted the business morals of 
at least four men in downtown offices who have unbur- 
dened their souls to him. He surmises that the lighted 
cross’s influence for good is immeasurably wide and deep. 


Walter G. Browning 

(Continued from page 18) 
Walter Browning proved a hard worker and six months 
later he was promoted to the position of the store’s china 
and glass department under Harry Holmeren. Mr. Brown- 
ing held this post for four years and during this time with 
Mr. Holmeren greatly increased the volume of the de- 
partment’s business. 

At this period Mr. Newcomb, of the Joslin Drygoods 
Co. died and Mr. Browning went there as buyer. Here he 
had entire charge of the basement where everything from 
trunks, bags and dolls to silver and china were sold. 
Things were progressing nicely when two years later Mr. 
Browning’s wife, who he had married some years before, 
became ill due to the high altitude. Her condition became 
such that the doctor ordered that she return to Rhode Is- 
land. Mr. Browning subsequently sold everything and 
resigned and with Mrs. Browning departed for the East. 

Then occurred a series of events which undoubtedly had 
an indirect bearing upon Mr. Browning becoming one of 
the country’s biggest buyers of china and glassware, Upon 
his return East he met Oscar Kopel, of Rowland & Marsel- 
lus Co., who introduced him to Lee Kohns, who was man- 
ager of L. Straus & Sons, then located at 42 Warren St. 
This concern owned Macy’s china and glass department 
and Walter Browning was sent up to that store to meet 
the venerable Nathan Straus. The interview was success- 
ful and Mr. Browning obtained a position as assistant 
buyer to Edward Burdett. Two years later the depart- 
ment was divided, Mr. Browning getting the Lamps, Bric- 
a-brac, Marbles, etc. Under his capable guidance the de- 
partment grew by leaps and bounds until last year its sales 
exceeded all records. | 

In January of this year, Mr. Browning went with Gim- | 
bel Bros., New York store, as Merchandise Manager of 
China, Glass and Lamps for both the fifth floor and base- | 
ment departments. | 

Although Mr. Browning is a member of the Rock 
Spring Golf Club out in West Orange, N. J., where his | 
home is located, his real hobby is motoring with his wife | 
and daughter. | 

The last horse owned by the Chicago surface lines has | 
been retired in favor of electric trucks for repair and | 
emergency service vehicles. 


New York City, with five per cent of the nation’s popu- | 
lation, uses about 10 per cent of all the electrical energy 
generated in the United States. | 

One hundred quintillion molecules of gas have to be 
pumped out of an electric “bug light” bulb before the 
vacuum within is high enough for good lighting service. 


While population in the United States was increasing 
7.2 per cent since 1920, the number of telephones in use 
rose 26 per cent. A writer in the Chicago Daily Tribune 
holds that this increase in telephones has helped small mer- 
chants the country over to compete with chain stores. 
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MERCER 


She only American semi-porcelain dinnerware 
decorated under the glaze 


Mercer Lollery Company 


Jrenton, N. 
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Here’s a P for Our Adverti 
eres a Fresent for Uur Advertisers | 
As an exclusive service for its yearly advertisers the CROCKERY AND GLASS . 
JourNAL will mail each month a printed pamphlet containing a complete | 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- El 
CONTINUED in the trade. This list, which is exclusively controlled by =| 
Demarest Publications, Inc., for publication in the china, glass, house- E| 
furnishing and lamp trades, will include every state in the Union. Z| 
= 
B) 
NO EXTRA CHARGE FOR THIS SERVICE > 
The extraordinary part of this service is that it is furnished to our adver- E 
tisers absolutely without cost and gives invaluable information that can not A 
be obtained elsewhere. 

IF YOU ARE NOT AN ADVERTISER 


Ao 


It would work to our mutual advantage to have your advertisement in the 
Crockery AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 


S 


The March pamphlet is now ready for distribution 
Send your order now to the 


CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Exceptional Opportunity 
For Exceptional Man 


The man required to fill an important place 
with a well known import china and glassware 
house, perhaps now holds a position of respon- 
sibility in the trade. 

Executive ability is of first importance. 
Other necessary qualifications are—a thorough 
knowledge of the china, glass and gift shop 
markets, acquaintanceship with buyers of the 
above mentioned lines and foreign buying ex- 
perience. 

He must also be a man of personality and 
not over 50 years old. 


Address Box 539 Care of Crockery and Glass Journal 


SALESMAN SEEKS CONNECTION 


SALESMAN of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a_ change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


In a climate such as that of the Chicago region less than 
20 days in each year are cold enough to prevent the decay 
of foods. This surprising fact is contributing to the rapid 
increase in year-around electric refrigeration in American 
homes. It is estimated that more than 200,000 electric re- 
frigerators are now in use. 


In Germany, interest in radio is rising rapidly. There 
are in use more than a million receiving sets of German 
manufacture and many more that were imported. Most of 
these are near Berlin. Every set owner pays a fee of 50 
cents a month. This is collected regularly by the postmen. 


There are twenty broadcasting stations in service. 


Pottery News 
(Continued from page 17) 
of design and workmanship and decoration place it in a 
class by itself, while its price is such that it is within the 
reach of all those who appreciate a truly artistic table: 
equipment.”’ The Sebring Pottery Co. was the first to de- 
velop this class of dinnerware and it is to be had in twi 
shapes, the “Barbara Jane” and the “Gadroon.”’ 


Buyers in New York 


Aprit 1, 1926 


W. J. Juhan, Jr., house furnishings, Union D. G. Co., Macon, 
Ga., 105 Madison Ave. (Mdse. Reporting Co.). 


Aprit 5, 1926 


Miss E. Anderson, glassware, china, Jordan-Marsh Co., Boston 
Mass., 244 Madison Ave., 7th floor, 

Miss M. Lensenhuber, silverware, J. N. Adam & Co., Buffalo, 
N. Y., 17 E. 39th St. (Associated D. G. Corp.), 3d floor. 

B. G. Newton, house furnishings, Miller Bros., Chattanooga 
Tenn., 333 7th Ave. (J. M. Biggins, Inc.). ; 

Miss L. Rosser, silverware, Rike-Kumler Co., Dayton, Ohio 
1440 Broadway (Assoc. Mdsg. Corp.). j 

G. H. Moeller, lamps, Frank D. G. Co., Fort Wayne, Ind., 128 
W. 31st St. (Kirby, Block & Fischer). 

Mr. Miles, lamps, Mendel & Harris, Inc., New Haven, Conn., 
115 W. 30th St: (B. F. Levis). 

E. F. Ochs, house furnishings, silverware, china, Julius G. Wolff, 
Inc., New Orleans, La., 432 4th Ave. (D. G. Union); 

C. H. Zastrow, silverware, Famous & Barr Co., St. Louis, Mo., 
1115 Broadway, Pennsylvania. 


ApriL 6, 1926 


G. A. Lawler, house furnishings, Akron D. G. Co., Akron, Ohio, 
115 W. 30th St. (B. F. Levis). 

Miss O. Kincher, silverware, F. & R. Lazarus & Co., Columbus, 
O., 1440 Broadway (Assoc. Mdsg. Corp.). 

Miss L. Rosser, silverware, Rike-Kumler Co., Dayton, Ohio, 
1440 Broadway (Assoc. Mdsg. Corp.). . 

H. O. Hopse, house furnishings, J. L. Hudson Co., Detroit, 
Mich., 1440 Broadway (Assoc. Mdsg. Corp.). 

H. S. Boyer, house furnishings, M. T. Garvin & Co., Lancaster, 
Pa., 115- West 30th St. (B. F. Levis). 

L, Arnstein, silverware, house furnisings, Ed Schuster & Co., 
Milwaukee, Wis., 105 Grand St. (Jay & Co.), Imperial. 

J. M. Cross, house furnishings, Feibleman’s, Inc., New Orleans, 
La., 1150 Broadway (F. Lilienthal & Co.). 

C. Kellner, house furnishings, toys, Porteous & Mitchell Co., 
Norwich, Conn., 432 4th Ave. (Drv Goods Alliance). 


Aprit 7, 1926 


G. Moses, silverware, Thomas Long & Co., Boston, Mass., 128 
W. 31st St. (F. Loverin, Inc.). : 

J. H. Anstead, lamps, Wm. Hengerer Co., Buffalo, N. Y., 17 E. 
39th St. (Associated D. G. Corp.), 3d floor. 

Miss M. Lensenhuber, silverware, J. N. Adam & Co., Buffalo, 
N. Y., 17 E. 39th St. (Assoc. D. G, Corp.), 3dfoge 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 


i M0 


The new seven-kiln pottery of the Steubenville Pottery Co., at Steubenville, O. The operation of this new plant which 
manufactures only ivory body, more than doubles the company’s capacity. 
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Here’s Opportunity for Dinnerware Order 
Alice Oerger and Rosa Rogelli are just two waitresses 
wo work in a restaurant at 26 West Forty-ninth St.. and 
wo think the height of humor is to take a cheese omelette 
alered by the customers of one and deliver it at the table 
6a customer of the other. 

Most any night this display of humor goes over big | on 23rd Street 
yth either girl, regardless of who gets the omelette. The | 
mer night was not one of the nights, and besides, Rosa, 


Showroom for Lease 


yo was feeling rather low, insisted on getting funny in 
fs customary fashion with an onion omelette, instead | 
6 waiting for one of cheese to turn up. Alice’s protest West 23rd Street, about 2,700 
ys to toss a cup at Rosa. Another cup and a saucer came 
bck. When the police arrived several services had been 
dstroyed. Glass and Lamps. 
The girls were taken to the West Forty-seventh St. | 
stion, where they made charges and counter charges. 
jen they repented, paid each other’s bail and promised 
tshow up in West Side Court this morning to plead for 
t: withdrawal of their respective complaints. Phone Gramercy 0236 


Showroom, 6th floor, 61 


square feet. Suitable for China, 


Bex 


or see 


Cross & Brown, 175 Fifth Ave. 
All Depends on the Fit 


lf a man’s fortune does not fit him, it is like the shoe 
ithe story—if too large it trips him up, if too small it 
piches him—Horace. 


J 


OF SPECIAL INTEREST 


TO MANUFACTURERS AND WHOLESALERS 
of 
Crockery, Glass and Chinaware 
Pottery, Cut Glass, Etc. 


Over 3,000 Retail Merchants and Buyers Operating Stores of Every 
Description Are Arranging Their Plans to Attend the 


NE ORK CITY 


TO BE HELD 
JULY 26-27-28-29 -30 
Why Not Have Your Line 
Represented at This Most Extraordinary Event 
For Plans, Rates and Details, Call, Phone or Write 


1133 Broadway Phone, Watkins 6873 New York, N. Y. 


eee) 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Suc- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTHE, 85-87 West 23d 


St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Earthenware and 
Phone, Ashland 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 86th St. 
The Famous “Haviland China” 


known since 1840. 
KAHLA CHINA CORP., 39 W. 23rd 


St. 
Joseph M. Watte, Pres. Gram. 0687. 


German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., !05-107 East 
16th St. 
Importers of Japanese Goods. Tele- 


phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


eae N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim’ — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art! 
Goods, “Theresienthal’ ’—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


Alfred G. Mo- 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 Westisdcsm 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ince., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges ; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ae Ave., between 28th and 29th 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (a3 GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


_ FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO,., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,’ “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


Nix G.UASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


mahogany 


Telephone 


DOMESTIC POTTERY 


Ad INDUSTRIES, INC., 225 Fifth 
ve 


le Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. Hjigh-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
eae Telephones, Chelsea 8265 and 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


fT 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware md Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Abe etc. Telephone, Gramercy 
ie 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
foe Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 


and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


¢ ° e ae 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


LE, 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


CROCKERY AND GLASS JOURNAL 


‘Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History. of Furniture? 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of oar of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged:on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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you want | 


| 
The Next Time 


A Job | 
A Line 
A Salesman ) 
A Buyer | 


or anything else connected with | 
the China, Glass, Housefurnish- | 
ing and Lamp Trades 
| 

Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


[ 40 cents per lin first insertion; | 
20 cents per sent Sag following in- | 
er line 


Rati initial charge $2, pays | 
ble in advance. | 
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Haviland China 


is stamped 


awvilag, on n white china 


France, 
DECORATED BY 


oe 


*& 0 on decorated china 


We respectfully remind dealers that the 
china stamped “Haviland ‘or Haviland & Co. 
is the only china known since I 840 as Haviland 
China and that any other ware with the:name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China,.or without the mention of 
the name in fui! with which it is stamped. 
Any infringement upon our exclusive right 
to the denomination of’ ‘Haviland China” for — 
“our ware would oblige us to sue the offender ~ 
for damages. 


llevan Gina (Cea Inc. 
11 East 36th St., New York 


(TIVE PAPER OF THE INDUSTRY 
PUBLISHED WEEKLY SINCE 1874 
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Crockery and 


Will It 
_ Interest You 


To know the names of the best manufacturers and whole- 


salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... LOTsreste cr year. 


Vol. 102. 


Cro : Glass" Journal, published weekly at New York, by Demarest Publications, Inc. 
Omcee, 45 East 17th Street. Entered as second-class matter September 2, 
No. 15. 


Subscriptions, $3 per year. 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 


Soreign 
35.50 a vear 


Editorial and Advertisin 
at the post office at New York, under the act of March 3, 
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Notice of Prosecution 


HE Cowan Pottery Studio (organized as 
The Cleveland Pottery and Tile Com- 
pany) hereby gives notice that its Flower Fig- 
ure Holders are covered by Design Patents and 
Applications Nos. 15,725, D-17069 to D-17076 


inclusive, and D-17097. 


Any imitation or reproduction of these fig- 
ures will be followed by immediate prosecution, 


for injunction and damages. 


The Cowan Pottery Studio 


By 
Thompson, Hine and Flory, 
Its Attorneys. 
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What’s In A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street aan New York 
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EDWIN M. KNOWLES 
- CHINA CO, 
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What Creates Demand? 


After all, what is the advantage of handling a pattern 


of dinnerware unless there is a demand for it—as well 


as a pride to you in selling it? 


The Edwin M. Knowles Maryland Ivory has more than 


answered the heavy demand for fine Ivory. 


Selling the best dinnerware made is our idea of boost- 


ing your pride over the results. 
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Important Notice 


The report of the destruction of the 
Theodore Haviland Factory, which ap- 
peared in the daily papers of April 1st 
and 2nd, is true, only as far as the Euro- 
pean section of the Factory is affected— 


the American section was not damaged. 


Shipments continue as usual, or in 
larger volume, as the organization that 
has been used in making goods for 
Europe, may, for a time, be used for 


American orders. 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Re 
New York 
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ol. 102 
viewing The most important business de- 
te First velopment of the first quarter of the 
(aarter year has been the termination of the 


bull market for stocks, and the be- 
gning of a bear market, declares the Cleveland Trust 
C. Business Bulletin. There is but scant validity in the 
f quently asserted claims that a serious reverse in the se- 
City markets need have no harmful implications for 
tlde and industry, and still less in the assertion that the 
dine in stock prices will have a stabilizing effect on 
gieral business. The fact is that business sentiment is 
bter, and constructive initiative is more courageously 
€-reised, when security prices are moving up than when 
tly are declining. 
oineidently with the great decline in stock prices there 
hi come a recession in the phenomenal real estate boom 
itPlorida, and reports are beginning to appear of a sim- 
il- slowing down in the minor real estate booms that have 
bn under way in the suburban sections of many of the 
%é cities. Nevertheless, building construction is going 
fiward in large volume. In Florida there has been a 
firked decline in speculative land values, but in most lo- 
Cities in that state more new building is now actually 
Wier way than was the case at this time last year. 
® the country as a whole the more important indica- 
“S of trade and industrial activities show that general 
iness has been going forward at prosperity levels dur- 
the first quarter of this year. Steel production, car 
ings, automobile output, bank clearings, and building 


construction have made new first quarter high records. 
Employment totals have been well maintained. Failures 
have been a little more numerous than last year, and 
wholesale commodity prices, in continue to decline, have 
constituted the one really serious weak spot in the general 
situation. The evidence begins to indicate that industry 
has been holding up better than wholesale and retail trade, 
and it may be that production is beginning to run some- 
what ahead of consumption. 


The “small order,” the germ which 


Small 
Orders— 
Large Costs 


underlies the economic ailment 
known as “‘hand-to-mouth buying,” 
has been subjected to anaytical 
scrutiny by two score business men, economists and trade 
experts constituting a committee of the National Distribu- 
tion Conference which met in Washington under the aus- 
pices of the Chamber of Commerce of the United States. 

The committee has not attempted to isolate this par- 
ticular germ but it has studied its effects and it condemns 
it as one of the causes of the higher costs of doing busi- 
ness. 

“It is impossible,” it says, “in a report of this kind to 
define what is or is not an ‘unreasonably small order,’ 
since it differs somewhat under different circumstances 
and considerably in different kinds of merchandise, but the 
effect of the practice is recognized very easily and should 
be abandoned in the interest of general economies, 
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Signs of Prosperity 


It is generally admitted in department store circles that 
the fiscal year ended January 31, 1926, was a very pros- 
perous one. The department stores may safely be con- 
sidered as a fairly accurate barrometer of the nation’s 
financial condition. The following news items recently 
reached the Editorial offices of the CROCKERY AND GLASS 
JournaL.—The Editor. 

Gimbel’s Sales $109,101,565 

Philadelphia, April 7—Gimbel Brothers, Inc., and sub- 
sidiaries showed the largest sales in the history of the or- 
ganization for the fiscal year ended January 31, 1926, ac- 
cording to the annual report recently issued by Isaac Gim- 
bel, president. Net sales were $109,101,565, an increase 
of $6,890,763, and net profits, after taxes, $5,156,950. 

The report discloses that in the last sixteen years the 
company has expanded $35,000,000 in advertising, ap- 
proximately $4,000,000 of which was appropriated for 
furthering the company’s 1925 sales. 

Richard Gimbel, vice president of the company, states 
the management hopes to open the addition to the Phila- 
delphia store not later than November 1. 

Cost of goods sold, selling, operating and administrative 
expenses also gained substantially in the year. They were 
$104,335,615, an increase of $8,257,176. Net profits, in- 
cluding extraordinary income and after deducting Federal 
taxes, amounted to $5,156,950, a decrease of $325,413. 
After allowing for the payment of $1,260,000 in dividends 
on the preferred stock, the year’s business produced earn- 
ings available for the common stock of $6.50 a share, which 
compares with $7.04 a share earned in the previous year. 
There was outstanding at the close of the year 600,000 
shares of the junior issue, on which no dividends are being 
paid. 

The company’s consolidated balance sheet as of Janu- 
ary 31 shows total assets and total liabilities of $65,904,- 
682. Current assets were $39,315,028 and current lia- 
bilities $13,305,207. Current assets included cash and 
United States Government obligations and call and secured 
loans of $6,072,739 and merchandise inventories of $19,- 
039,343. Surplus account January 31 showed a total of 
$9,936,580 after all reserves had been provided for. 

Extraordinary income of $1,001,000, reflected in the 
year’s profits account, represents the entrance of business 
life insurance in the retail store field. When Gimbel’s took 
over the Saks Stores the latter had outstanding a bond 
issue on which a protection insurance policy had been taken 
on the life of Horace A. Saks, who became an officer of 
Gimbel Brothers. He did last year, and proceeds of the 
policy were added to the profit and loss account. 


R. H. Macy Store Nets $4,163,815 on 
$66,505,458 
New York, April 6.—In the company’s annual report 
to stockholders R. H. Macy & Co., Inc., report for the 
fiscal year ended January 31, 1926, net profits of $4,- 
163,815, as compared with $3,005,698 a year ago, 
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After allowing $646,224 for dividends on the 7 p 
cent cumulative preferred stock, the company had a ba 
ance equivalent to $10.05 a share on the 350,000 outstan 


ing shares of no par value common stock. This compari 
with $6.70 a share earned in 1924. 


Net sales of $66,505,458 for 1925 broke all previo; 
sales records and represent an increase of $10,000,000 oy 
last year’s figures. Sales for 1924 were $56,369,795. 


The company’s balance sheet shows that the surplus a 
count was increased from $2,346,368 to $3,517,591. 


Jesse Isador Straus, president of the corporation, in h 
letter to stockholders says: 


“Operations have been satisfactory beyond expect 
tions. The net sales were $66,505,458, as against $5¢ 
369,795 for the preceding fiscal year, an increase slight 
over $10,000,000. As a result of the unprecedented ga 
in volume, the percestage of certain fixed items of ove 
head has been reduced and the percentage of net profi 
has, in consequence, reasonably increased. The profits f, 
the fiscal year ended January 30, 1926, were $4,163,81 
as against $3,005,698 for the preceding fiscal year, aft 
the customary amortization and depreciation of all fix 
assets at rates that are considered conservative. Ait 
payment of the four quarterly dividends on outstandi: 
preferred stock and reserves for Federal taxes, the ear 
ings per share on the 350,000 shares of common stock ot: 
standing were $10.05, as against $6.70 per share for t) 
preceding fiscal year. The charter requirements as to t| 
retirement of the preferred stock have, as usual, been cot 
plied with.” | 


“Your board has recently, owing to the growth of t 
business, appointed eight executive vice presidents, m 
who have for some years shared the burdens of admin: 
tration. To these executive vice-presidents have been | 
signed certain additional responsibilities that, under t| 


bylaws of the corporation, are performable only by of; 
cers. 


“The affiliated stores—the Lasalle & Koch Compar 
Toledo, O., and Davison-Paxon-Stokes Company, Atlan’ 
Ga.—have shown satisfactory progress. There is n¢ 
under plan and consideration the addition of two stori 
to the Lasalle & Koch store. The new building in 4) 
lanta, construction of which has commenced, should } 
in operation within twelve months. This unit, after t 
completion of the new building, which will be located 
most desirable negihborhood of the most forward-lookt: 
and progressive city of the South, should, after it ente 
into occupancy of its new building, contribute in full mee) 
ure to the prosperity of your company. In reporting 
you the result of the year’s operations, neither the sa’ 
nor the profits) of the affiliated stores are included, exce: 
a dividend on your company’s holdings in the LaSa’ 
& Koch Company, amounting to less than $50,000. | 

“It has been found necessary to undertake the cc 
struction of an addition to the Long Island City warehou' 


ee 
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‘ to purchase a piece of property immediately adjacent 
the building of a garage and service station. 

‘The continued loyalty, efficiency and co-operation of 
entire staff has contributed in a great measure to the 
r’s success. 

ag executives and directors look forward to the 

Biniued prosperity of your corporation, whose policies, 

ilging from results, are fully approved by the public it 

eves.” 
‘The consolidated balance sheet for two years follows: 
| PES O26) hatioOses5 


| |e $66,505,458 $56,369,795 
Estgpatid expenses .:..... 61,691,643 58,014,087 
feral on 650,000 350.000 
BMmOTHtS 5... wee, 4,163,815 3,005,698 
P-ferred dividends ....... 646,224 659,330 
Ue 3,917,591 2,346,368 


| 
Abraham & Straus Nets $1,238,303 
3rooklyn, April 6—After making provision for Federal 
ome taxes and all other fixed charges, Abraham & 
Saus, Inc., department store report net profits of $1,- 
23,303 tor the fiscal year ended January 31, 1926. 

n his report to stockholders Simon F. Rothschild, presi- 
dit of the company, points out that the volume of sales 
Ws greater than any preceding year. This statement is 
il first since the company was recapitalized. 

“ast year the store reported net profits of $1,130,521. 
Ater allowing for dividends on the $4,250,000 preferred 
stck there remains the equivalent of $6.07 a share on the 
1),000 shares of common stock outstanding. 

After making allowance for expenses in rearrangement 
© the company’s capitalization and other adjustments, 
siplus amounts to $2,527,345. The balance sheet shows 
th and United States securities of $1,011,757; current 
aets of $7,100,813, as against current iebiities of $1,- 
3s 413, leaving a working capital of $5,765,400. 

Listed among the current assets are inventories, taken 
acost or market prices, whichever was lower, totaling 
$879,786. Fixed assets, including building equipment, 
re fixtures, etc., is given as $2,630,815. 


i Namm Earns Million 
3rooklyn, N. Y., April 6—A new item appears on the 
stement of A. I. a trth & Son department store, of this 
ti, for the fiscal year ended January 31, 1926. Receiv- 
ale for charge and convenient payment sales, $471,323.02. 
Sales for the year were $17,477,309, as against $17,- 
4 295 for the year 1924. Before deducting taxes, in- 
f, etc., profits amounted to $1,104,786 for the fiscal 
Yir just closed, or more than four times the interest of 
beds outstanding. 
The corporation reports that its surplus has been in- 
to $3,526,517.86 from $3,322,483. Cash on hand 
# liquid securities total $981,902.65. 
€ are no notes payable, and liabilities for accounts 
le total $498,174. The ratio of current assets to cur- 
liabilities in the year just ended is almost five to one. 


$60,233,481 Total of Seventy-nine Ohio Stores 

The aggregate volume of seventy-nine department 
stores in Ohio for the year of 1925 was $60,233,481, ac- 
cording to an analysis recently completed by the Bureau of 
Business Research of Ohio State’ University for the Ohio 
Retail Dry Goods Association. Of these stores three aver- 
aged more than $300,000 in monthly sales; thirteen aver- 
aged between $25,000 and $50,000, and twenty-four 
aveaged between $5,000 and $15,000 a month. 

One of the points brought out in the analysis was that 
only ten of the stores had a volume of charge sales run- 
ning over 50 per cent of the total. Six stores had no 
charge sales. Twenty-eight had less than 25 per cent, and 
thirty-five had between 25 per cent and 50 per cent charge 
sales. 

It was found that the most common figure for advertis- 
ing expenses was between 2 and 3 per cent, but of the 
twenty stores showing this figure only four were doing 
more than $75,000 a month in volume. Three stores out 
of the seventy-nine were spending more than 7 per cent in 
advertising, two of them having volumes under $75,000 a 
month and one between $150,000 and $175,000 a month. 

There were only thirteen stores spending 1 per cent or 
less for advertising, and all had volumes of less than 
$50,000 a month. The three stores reporting volumes of 
more than 300,000 a month had advertising expenditures 
of 2 to 3 per cent, 3 to 4 per cent and 4 to 5 per cent 
respectively. 

The analysis failed to develop any direct relation be- 
tween sizes of cities in which the stores were located and 
the percentages spent on advertising. 

Higher ratios of outstandings to sales were shown for 
several of the stores in smaller cities. Five in cities under 
200,000 reported outstandings between 400 and 500 per 
cent of their charge sales, that is, with collections running 
from four to five months instead of between sixty and 
ninety days. Four more reported outstandings of more 
than 500 per cent. In interpreting its analysis, however, 
the bureau points out that while an indication exists, it 
should not be too readily assumed that stores in smaller 
cities must expect higher ratios of outstandings. 

Size of the store, however, apparently has a bearing on 
the ratio of outstandings. All the stores, except one, hav- 
ing sales of $100,000 a month and more, fall below the 
3-to-1 ratio’of outstandings to charge sales, which means 
that their accounts do not run longer than ninety days. In 
the group with sales under $75,000 per month, there are 
many stores whose ratios are much greater. 

The bureau concludes that those stores whose ratio runs 
higher than 3 to 1 could well afford to devote effort to re- 
ducing the length of time accounts are carried on their 
books. 


In 64 cities and towns of this country every house has 
electric light. Salt Lake City, Utah, is the largest city 
reporting its homes to be 100 per cent electrified. 


HE Chairmanship of the China, Glass and 

Lamp Division for the 1926 Salvation Army 

annual maintenance appeal has been accepted 
by Donald M. Miller of Maddock & Miller, Inc., 39 
West 23rd St. This is for the maintenance of forty- 
three institutions in Greater New York, which give 
practical help regardless of race or creed, to persons 
in all walks of life. Its officers are administering this 
duty economically and efficiently and only ask peopleé 
to give so they can serve. Checks for the fund should 
be mailed to Mr. Miller, Eugene Fondeville, Herman 
C. Kupper, Wm. S. Pitcairn, Harry Smallwood or 
Kennard L. Wedgwood who are also serving on the 
committee with Mr. Miller. 


Ira M. Clarke, treasurer and general manager and 
Robert E. McEldowney, secretary, of the New Mar- 
tinsville Glass Mfg. Co., New Martinsville, W. Va., 
arrived in town on Monday to attend the opening of 
the new Otto Goetz salesroom at 122 Fifth Ave., as 
well as to attend to special business for the concern. 


John A. Ryan, formerly an assistant buyer at Wana- 
maker’s and Stern Bros., New York, has joined the 
forces of N. Snellenberg & Co., Philadelphia, as assis- 
tant to L. A. Carter, buyer of china, lamps and house- 
furnishings. 


John D. Hall, formerly for several years with the 
Shepard Co., Providence, R. I. as buyer is now asso- 
ciated with Meekins, Packard & Wheat, Inc., Spring- 
field, Mass., as buyer and general manager of the china, 
glass and housefurnishing departments. This will be 
welcome news to the trade to know that Mr. Hall has 
returned to the fold. 


L, J. Gaspar, buyer for the John Wanamaker Stores 
who recently returned from a trip abroad reports busi- 
ness conditions generally good in the European coun- 
tries. He was particularly enthusiastic about the lamps 
he found in France, Italy and Austria. 


David Zollars & Sons Company have purchased the 
Kenny Brothers Company department store, which was 
founded at Canton, O., thirty-three years ago. Included 
in the sale is the long-term lease of the building and all 
the merchandise of the Kenny store. The purchasers will 
operate the store under the firm name of David Zollars 
& Sons Company. 


Ten 


R. B. Dunn, who for the last nine years has been yi 
president and general manager of the Deisel Compai 
Lima, O., has sold his interest to Henry B. Deisel, _ 
Mr. Dunn will re-enter business, he declares. 


Crockery Company Obtains Eight Lots 


The Carson Crockery Company, Denver, Colo., has pi 
chased from the Home Public Market Co., eight a 
one-half lots at the southwest corner of Thirteenth a 
California Sts., now used as a public parking place. 


The land covers more than a half block and was pi 
chased as an investment, according to James Carson, pri 
ident of the Carson company. 


Talk on Chinaware at Fine Arts Sunday 

R. Hurley, of The Society of Fine Arts, spoke on 1 
making of china tableware recently, at the gallery in Aqu 
court, Omaha, Neb. In connection with this talk a moti 
picture was shown of the actual process as used at t 
Lenox pottery in Trenton, N. J. The special exhibiti 
case in the gallery was filled with exceptional pieces 


china. 


: 
| 
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Pottery Insures Employees 

The Beaver Refrigerator & Potteries Compat 
Beaver Falls, Pa., has adopted a group life insurance pr’ 
gram that includes, in addition to its protective featur 
the advantages of a free visiting nurse service which 
available to all employees covered by the plan. Abc 
fifty-five people are insured for a total of approximate 
$60,000. 

Individual employees are insured for amounts rangi 
from a minimum of $500 for less than one year’s servi 
to a maximum of $1,800 for five years’ employment. N. 
only does the plan establish death benefits for the famili 
of the workers, but also provides for the employee himse 
a temporary fixed income, in case he becomes totally ai 
permanently disabled before age 60. Should such a conc 
tion develop, he will receive the full amount of his isu 
ance in monthly installments for a stipulated period. Du 
ing this time premiums will be waived by the Metropoliti 
Life Insurance Company,. which is underwriting the plan 


‘ 


Besides the nursing service, which is an integral pa 
of the group program, other service advantages are 1 
cluded in the general plan. Among these is the periodic 
distribution of pamphlets on health subjects and samitati 
problems. 
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ae crancise Show Creates Enthusiasm 


lames A. Osborne, President of the Consolidated Manu- 
Birers’ Exhibition Corporations, and former Manager 
ythe Merchandise Shows held in the Commodore Hotel, 
Nw York City, and under whose management the com- 


¥ show will be held beginning July 25th and ending July 


it, reports that a ereat deal of enthusiasm is being 
H ’ | Db sS 


#wn by the many firms who have so far made reserva- 
jis for spaces and a record attendance of buyers and 
mehants from all parts of the country is anticipated. 

‘he Commodore Hotel Merchandise Show will have on 
folay the most representative lines of merchandise that 
x be obtained. Visiting buyers and merchants are as- 
sed of quality merchandise and every attention will be 
}wn visitors, not only for the business end of it, but as 
«the social side, so that all who exhibit and all who at- 
ed will leave the show with a feeling of good fellowship 
ul closer business relations. 

Jlanufacturers interested in exhibiting at the Merchan- 
t2 Show can obtain information by communicating with 
+ show’s headquarters at 1133 Broadway, telephone Wat- 


kis 6873. 


New Incorporations 
Che Crystal Cut Glass Co., Seattle, has been incorpo- 
red with a capital stock of $15,000. Incorporators, P. F. 
Kwarsh and M. Nodham. 


Now 8g Grant Stores 

With the opening of five new stores, the W. T. Grant 
Company 5-to-50-cent stores is now operating a chain of 
eighty-nine units. The company announces that it ex- 
pects to increase this number to 100 before the end of the 
year. New units have been opened in the following cities : 
Clinton, Ia., a three-story-and-basement building, meas- 
uring 48 x 138 feet, by 50 feet deep. Probable date of 
opening June 15. Kingston, N. Y., a three-story-and- 
basemeent building measuring 25 x 131 feet. To open 
about May 1. Gary, Ind., floor space of 50 x 125 feet. 
Date of opening not yet decided. Portsmouth, O., floor 
space 44 x 130 feet. Probable opening date May 15. 


FIBRE WARE 


Light Handy 


Durable 


Economical 


Impervious to moisture — 
heat or cold. Does not shrink 
or swell. Has no hoops to 
drop off. Being seamless, bot- 
tom cannot drop out. Does 
not leak, watersoak or rust. 
Is lighter than wood and does 


not soak up contents and be- 
come heavy. 


Write for Prices 
Stock in New York 


Almo Trading & Importing Co. 
Direct Importers 
50 BIBLE HOUSE, ASTOR PLACE 
NEW YORK 
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Chinaware 


Cut Glass 


Crockery 
Glassware 


| TO BE HELD 

FROM JULY 25th to 31st 1926 
| Why Not Have Your Line 

| Represented at This Most Extraordinary Event 


OF SPECIAL INTEREST 
TO MANUFACTURERS AND WHOLESALERS OF 


Over 3,000 Retail Merchants and Buyers Operating Stores of Every 
Description Are Arranging Their Plans to Attend the 


; COMMODORE HOTEL 


NEW YORK CITY 
GENERAL MERCHANDISE SHOW 


For Plans, Rates and Details, Call, Phone or Write 


CONSOLIDATED MFRS. EXHIBITION CORP. 
1133 Broadway 


Phone, Watkins 6873 


Housefurnishings 


Toys—Art and Gift Goods 


New York, N. Y. 
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Flint Glass Business Outlook Good 
? | \ HE general situation in the flint glass trade is de- 
clared to be good, not only as it concerns current 
business, but many, many manufacturers are of the 
opinion that the outlook for the future is most encourag- 
ing. 

In fact some manufacturers have announced that their 
production records during the month of March proved 
to be the best in the history of these particular plants, and 
that the output for April so far has been equal to that of 
the first two weeks in the preceding month. 

On some particular lines the manufacturers declare the 
trade is buying in small quantities, while on other lines of 
specialties and staples demand is good with prospects of 
an increase in shipments during the latter part of this 
month and during May. 

Alterations are being made to some plants with a view 
to increasing production. 

There are some manufacturers who are of the opinion 
that business will continue on an even keel, providing 
there is no “upheaval” at Washington, and that with the 
prospects for good crops in the agricultural sections en- 
couraging at this time, the future outlook for steady busi- 
ness in the industry are better now than during the cor- 
responding period a year ago. Favorable weather is pro- 
ducing a revival in retail buying, and this is being re- 
flected at some of the factories. 

The market as a whole is steady at prevailing prices, 
with collections reported from fair to good, according to 
the locality referred to. 


Plans for rebuilding the plant of the Whitall-Tatum 
Glass Co.’s plant, Millville, N. J., are now under way. 
This factory was recently badly damaged by fire, the loss 
estimated at approximately $150,000. 


Paden City Glass Co. Prospering 

David Fisher, general manager of the Paden City Glass 
Co., Paden City, W. Va., who has been spending a season 
on the Pacific Coast on business and pleasure, has returned 
to his desk at the factory. He spent two months on the 
coast. 

General business with this factory has been holding up 
remarkably well, relates S. W. Fisher, who is also of the 
opinion that the general outlook appears to point to a 
good run of orders for the remainder of the year. 

In order that the production of this factory might be 
augmented, the company is now contemplating the erec- 
tion of a new continuous tank, an improvement that is ex- 
pected to be under way within the next few months. 
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Glass Ball on Gear Shift Lever Popular 


It has remained for the Rodefer Glass Co., 
Bellaire, O., to place a new item on the market 
that gives early promise of being very popular. 
This is a glass ball to be placed on the hand end 
of a gear shift lever in automobiles, and will 
take the place of the metal or rubber “rounds” 
now used on the gear shift levers. The item, 
while on the market but a short time is gaining 
a wide demand. 


Announcement has been made that the Hart Glass C 
Dunkirk, Ind., proposes to spend approximately $75,0: 
in factory improvements during the next few months. A 
other addition to the factory, occupying a site 75 by 4: 
feet has been proposed. 


Owen City Co.’s Factory Near Ready 
The plant of the Queen City Glass Co., Inc., receni 
formed at Cumberland, Md., is expected to have its fe 
tory in operation by June Ist, it was announced this wet 
The company has taken over the plant formerly operat! 
by the Cumberland Ice Co., and is converting this facto) 


building into a glass manufacturing plant. 
Jeanette Glass Co. Doing Well | 

Carl D. Sloan, treasurer of the Jeanette Glass C| 
Jeanette, Pa., announced to the JourNnat this week th 
new business with this factory is very good at this tin’ 
and that the “outlook for the next three months is a lit 
better, if anything.” It is also announced by Mr. Slo 
that current orders with this factory are not only increé| 
ing in size, but also in volume. Some factory improv 
ments are now under way, all of which will cause an 1) 


crease in production when completed. | 


‘| 


J. Cecil Fee Says Business Is Staple 

“We are more than pleased with the outlook in the gla 
business for 1926, prospects being very good,” suggest 
J. Cecil Fee, general manager of the Central Glass Work 
Wheeling, W. Va. “We are operating to full capacity at 
find business very staple. Collections have been ve. 
slow, but we believe are safe.” | 
This factory recently placed in operation two new Am 
ler-Morton lehrs for annealing ware in the factory, at 
which has proved of great benefit, and their new High’ 
gas producer is also in operation, the latter improveme: 
creating a saving in fuel overhead. | 
James Manner, formerly factory manager of the Cari 
bridge Glass Co., is now in full charge of the Centr) 
factory. 


“? 


o-operative Flint Glass Co. Makes Record 


4 new high record for sales during March was hung 
by the Co-operative Flint Glass Co., of Beaver Falls, 
E., during the month of March, it was announced this 
ek by General Manager C. W. Klein. He said: “We 
7e heen favored with considerable business for our line 
¢ colored novelty glassware, and we have been very suc- 
@sful in selling this line. Also, we are pleased to record 
t: highest sales for March, 1926, in the history of our 
enpany since 1879.” 


B. B. Francis With Bonita Art Glass 


B. B. Francis has been added to the selling force of the 
pnita Art Glass Co., of Huntington, W. Va., and is now 
<vering the southern territory, it was announced this week 
| Otto Jaeger, secretary-treasurer of this company. 

“General business conditions with us are good,” declared 
ir. Jaeger. “We have enough orders on hand for the 
ixt two months, with much new business coming into the 
(ice daily. It is our impression that the outlook for con- 
nued activity in the sale of our lines is very good, al- 
jough just at this time collections are very slow.” 


Nothing to Prevent Good Year’—C. H. West 


“While there is always a dull period during the month 
< July,” remarks C. H. West, of the Westmoreland Glass 
0., of Grapeville, Pa., “we can see nothing to prevent a 
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good year in the glass industry from our point of view. 
Just at this time business is very good, and it looks to us 
as though this situation will continue until the summer 
period.” 


Lamp Chimney Demand Is Light 

Concerning the lamp chimney business, J. R. Jones, of 
the Bridgeport Lamp Chimney Co., of Bridgeport, W. Va., 
declared this week that on vaesent of this being the “off 
season”’ the general demand for lamp chimneys is light. 

“There is a quantity of inferior chimneys on the mar- 
ket on which some price concessions are being offered,”’ 
Mr. Jones went on to relate. “Yet, we find that the more 
substantial jobbers prefer quality rather than to have com- 
plaints and deductions from their customers for inferior 
goods. Because of this fact, we feel sure that the lamp 
chimney manufacturer who maintains the quality will have 
a decided advantage over him who depreciates the qual- 
ity and tries to sell for less. 

“Many dealers are materially increasing their sales by 
having a high grade lamp chimney packed under their 
own private brand, and this system has more than doubled 
the chimney sales of many jobbing interests.” 

Many jobbers are taking discounts, according to Mr. 
Jones, which is taken as a healthy financial sign in this 
market. This factory is now working steadily in all its 
departments. 


Gab wont sell 
or ods 


The modern way of selling 

is to let the article tell its 

own story. Vivid printed 

description has given way in 

modern advertising to illus- 

Photo trations that say more than 
j hundreds of words and tell 


Engraving the whole story at a glance. 
Illustrating 
Ph A Rawsthorne illustration of your 
otography product in your advertising will 
Advertising save you many words, catch your 
prospect’s attention and save his 
time. 


Let us show you how we can im- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CoO. 
Eighth & Penn—Pittsburgh, Pa. 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 


Complete line, including many novelties. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Josenh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, bet dricetabaia Pa. 


Phe Duncan & Miller Glass Co. 
Washington, Pa. 


—— 
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New Body Boosts Pottery Business 
ECAUSE of the fact that a new body was injected 
B into the yeneralware pottery business January last, 
and in a very generous way, generalware manu- 
facturers are of the opinion that this addition to the line 
as a whole has developed much new business that would 
not have perhaps been specified for white goods. 


This view is held in a general way by the manufac- 
turers, and following a complete survey of the trade just 
completed by this publication. 


Through the offering of the new ivory body, both re- 
tail and jobbing interests specified liberal assortments dur- 
ing the January buying season, and at times this volume 
of business as a matter of fact detracted from the volume 
of white business. However, where manufacturers have 
been in a position to offer the ivory and white lines, these 
firms have been in receipt of considerable business, and 
their plants are working on very active schedules. 

This is taken to mean that by adding an ivory body to 
their lines, the manufacturers started out to stimulate busi- 
ness by giving the trade something new. It has been pro- 
ductive of results. 

Since shipmenits of first orders of ivory body have gone 
forward, repeat orders have been received, while at the 
same time the white ware business has continued more or 
less steady as in former years. 

It was explained at the last general ‘meeting of the 
United States Potters’ Association in New York City 
that the manufacturers would do well to continue to de- 
velop new lines and new items, and that in the develop- 
ment of the ivory body it does seem that the first step for- 
ward has been taken in this connection. 


To Erect Two Kilns 

Contracts have been awarded for the erection of two 
kilns at the new plant of the Coxson-Belleek Porcelain 
Co., of Wooster, O., which concern proposes to enter the 
art pottery business at an early date. This company was 
formed early in the year, and it is proposed to place on the 
market a line of Belleek china, both in plain and decorated 
at an early date. 


Art China Co. Awards Kiln Contract 

The Art China Co., which was formerly in business 
at Zanesville, O., but which has been relocated at Newark, 
O., has awarded the contract for its kilns to an East Liv- 
erpool firm, and construction work will begin within the 
next few weeks. The management of this plant will be 
under the direction of John Lasalle, formerly identified 
with generalware plants here. 
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Thomas A. Copperstone, salesman for the Vodrey ] 
tery Co., opened at the Gibson House, Cincinnati, O., | 
week, where he displayed the full line of this factory. 


Announcement has been received here that H. | 
Wilkes, formerly with the Pelletier Stores Co., at Tope: 
Kansas, has left that connection and is now with the §) 
Mercantile Co. department store at Topeka, in charge. 
the housefurnishings section. 


Owen China Co. Going Full Blast 

The No. 1 plant of the Owen China Co., at Minei) 
O., is now in full operation in all departments, and 
cording to General Manager H. W. Kubler, the Ne 
factory is operating on a basis of about 60 per e 
“Within the next 30 days it is our purpose to have | 
No. 2 or our new pottery operating full time. 

“We have been receiving a fair amount of busi: 
for the last few months,’ Mr. Kibler went on to rel: 
“and from all indications we feel assured of volume b 
ness for the next three to four months.” | 

The No. 2 plant of this company had been idle fe 
rather long period until recently, when it was stai| 
again in a nominal way, taking care of the excess busir 
that had been received at the No. 1 factory. | 


H. W. Winteringer Looks for Better Marl 
“We rather look for a consistently better mai 
throughout this year than prevailed last year,” decla) 
H. W. Winteringer, president of the Steubenville (| 
Pottery Co., this week. “We are operating absolu’ 
full time at our new No. 2 plant and with a large volt 
of business booked, yet this is rather to be expected 
view of the general interest shown in Ivory goods. | 
“There appears to be somewhat of a lull in the ree 
of new business at this particular time, but that is pr 
ably to be expected as this is rather between seasons. | 
The new plant of this company started in the product | 
of ivory dinnerware, while their original or No. 1 pott 
is continuing in the production of white dinnerware. 1) 
double combination gives the company a wider distri | 
tion than when it had only one line to market. | 
W. J. Gitter Optimistic | 
“Were we not satisfied with the general outlook 
future business we would not undertake the factory - 
provement program as we have,” declared W. J. Gitil 
sales manager for the S. A. Weller Pottery Co., at Zan} 
ville, O., this week. 
This company is installing a tunnel kiln at their Ne 
plant which will give the company an increased outfl 


with other changes and additions proposed, the plant 
| be one of the most modern of its character in the 
de. 

“At this time the company is gradually developing a new 
je of art ware for the fall season, but the first pieces of 
ese new creations will not be shown the trade until late 
} the summer. 


O. H. Sebring Returns 
Following several weeks sojourn in Florida, during 
viich he spent a part of the time at Sebring, O. H. Seb- 
ng, head of the Sebring Manufacturing Co., has returned 
i his desk. 


With a loss estimated at $35,000 the Hy-Art Pottery 
9.'s plant at Byesville, O., was damaged by fire a few 
ys ago. The company has been manufacturing a line 
‘cooking ware and teapots, marketing these items in as- 
rtments. 


Late William H. Phillips Interred 
The body of the late William H. Phillips, who died re- 
sntly at Cannes, France, arrived here accompanied by his 
rife, early this week, the body arriving from France in 
few York last Sunday. Interment was made in Riverview 
vemetery here. Mr. Phillips was formerly secretary- 
‘easurer of the Smith, Phillips China Co., being one of 
1€ Organizers of that interest, which purchased a five kiln 
ottery plant in the East End of this city erected by the 
sebring interests. Mr. Phillips rettired from his con- 

ection with the pottery Co. about two years ago. 


Crooksville On 75 Per Cent Basis 
_ Operations are on a basis of about 75 per cent at the 
lant of the Crooksville China Co. at Crooksville, O., ac- 
ording to a statement issued this week by Guy E. Crooks, 
ecretary-treasurer of this corporation. 

“During March orders fell off considerable,” suggested 
ur. Crooks, “but we attribute this decline to the unusual 
infavorable weather prevailing during that period. It is 
yur firm conviction that with good weather prevailing, 
here will be a decided improvement in business generally, 
nd this will be reflected at all factories.” 

The Crooksville China Co. has added Herbert A. Well- 
ngton to its sales force, he traveling the eastern and New 
‘ngland territory with the full line. 


' Thomas A. Shegog has retired as ceramic engineer for 
he Sebring Pottery Co., at Sebring, O., and the vacancy 
las been filled by the appointment of Victor Roehm who 
jas been with the Homer Laughlin China Co. for the last 
lve years. 

/ A stoneware pottery is being erected at Dallas, Texas, 
0 be known as the Southern Potteries Co. A general line 
pt Stoneware will be manufactured. 


; 


| 
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A FELDSPAR of quality, 
uniform and _ reliable. 
Made possible by the very 
careful technical control in 
mining and milling and by 
chemical laboratory and fu- 
sion tests. 


Minpro Spar represents the 
highest type of fat Feldspar 
with little free silica. 


We are also prepared to sup- 
ply other qualities and to 
match what you are now 
using. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


ane 
ROESSLER GHASSLACHER CHEMICALCO 


709 Sixth Ave., New York 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 


Trenton San Francisco 
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Gigantic Removal Sale at 


“USED CAR HEADQUARTERS” 


PIERPOINT MOTOR CAR CO., 5927 BAUM BLVD. 


Hudson-Essex Distributors—Western Pennsylvania 


FREE 


50-PIECB DINNER SET 
FOR ONE 
WEEK ONLY 


‘This d-piece (Dinner Set, of a con- 
cervative pattern, manufactured by 
“Limoges.” one of | the world’s 


EVERY USED CAR MUST BE SACRIFICED 


ii We have moved Retail Sales into the “World's Largest Showroom” at 5001 Baum Blvd. 
The Wsed Car Department must close out its entire’stock and move this week. This remark= 
able offer of a beautiful 50-Piece Dinner Sct is made because we want every used car buyer 
} this week to stop in and examine the greatest values we have ever offered at prices that 
} will dazzle the keenest buyer. 


° 
These Prices for One Week Only 
Comparison Will Establish These Values ————————_, 
1922 Star Touring . ........ $95 1923 Cteyeland Sedan ,...,,.9375 | Every Woman 
1923 Chevrolet Touring .,.; 100 age ee eounne Seeicsa an 24 wel col yats mat 
jl = >. Bisse) Codeht cies 'aace.c ois 5 | velous di: ° 
Motor Co, means | 1922 Studebaker Touring ..., 150 1993 Hudson Coach” 305 ateractivelpeeorel 
to the purchaser of | 1924 Chevrolet Touring ..... 175 1924 Dodge Sedan ....\_.. 495 | cars and the 4 fea- 
any of its used/ 1920 Franklin Touring ...... 195 1924 Studebaker Touring .”‘ 450 | tures of 'this open- 
cars and the 4 ex-} 1923 Chevrolet Coupe ...,. 195 1923 Buick Sedan. .,... 450 | ing sale. 
tra features of this} 4999 Gardner Touring as 1923 Oakland Sedan ....,,.. 465 
sale. 1921 Buick Touring. Sao au ea pine Touring vases 495 | A EEE eC 
5 A 1924 Vord Coupe ., ween. Bath 92 smobile Coupe + piece Din- 
: ‘deeds 1924 Chev ates Sedan. .... 275 1925 Essex Coach .. ee =r ner Set. f 
Pi i 1924 Ford Sedan ..  «..-+4- 275 1925 Oldsmobile Touring 2. FREE Drive 
2. The largest 1924 Chevrolet Coupe. .....- 295 192) Du Pont Roadster . ing Lessons, 
assortment, | 1919 Stutz Touring ..,..... 295 1925 Cleveland Touring | 595 wea 
3..The easy 1922 Dodge Coupe _ ., ® 1924. Hudson Coach ..,: 50 | 3. FREE Tire 
finance plan, 1924 Essex Coach : 1924 Nash Roadster , and Tube, 
4. The Guar- 1922 Hupmobile Touring ... 350 1925 Hudson Coach 5 | 4. The low: 
antee. 1923 Durant Sedan ......... 350 1926 Hudson Coach 5 payments, 


75 Other Makes and Models—40%, Down and 12 Months to Pay 


| 5927 Baum Blvd. 22?" Montrose 9200 


OPEN TONIGHT OPEN SUNDAY 


Sn J Ii, 


= =| 


Gives Dinner Set with Each Auto Sold 


': Many generalware manufacturers have held the view 
for several years that the lull in the sale of dinnerware was 
due in the main to the growing demand for automobiles: 
While this may be true, and also that people have spent 
money for motor vehicles instead of for home furnishings, 
yet it has remained for one dinnerware manufacturer to 
take advantage of the “used car’? market. 

The Pierpoint Motor -Co., Pittsbureh,--Pa., is now 
offering a 50-piece dinner set with the sale of every used 
ear. The dinnersets were not only displayed in the sales 
room of the motor company, but liberal newspaper space 
was used in giving the scheme greater publicity. Perhaps 
it would be well to admit that the motor company did not 
think up this idea, but that it came from the salesman of 
the pottery who put the deal over. 

Here is an idea that other salesmen might follow. A 


new line of distribution has been opened and it possesses 
many possibilities. 


Shops Entirely by Phone 


A Brooklyn (N. Y.) woman claims to have saved her- 
self 286 days and $3,432 during the past twenty-two years 
by shopping entirely by telephone. In all those years she 
says she has never carried a bundle nor been caught in a 
store crowd waiting impatiently to be served. 


Industry More Than Holding Own for 192\ 
Industry will more than hold its own in the mid 
Atlantic States during the second quarter of 1926, 
compared with the corresponding quarter of 1925. 
survey by 25 major industries in this territory to det 
mine freight car requirements for the next three mont 
shows : | 
Nine industries expect an average increase in busine 
of 12 per cent; 13 industries expect to do the same volut 
of trade, and 3 industries look for a slight decrease. 
These facts were presented yesterday (April 8) to 5 
shippers and railway officials attending the tenth regu) 
meeting of the Atlantic States Shippers Advisory Boa 
held at the Hotel Seneca, Rochester, N. Y. The Boar 
territory covers New York, eastern Pennsylvania, Ni 
Jersey, Delaware, Maryland and the Virginia peninsula. 
W. J. L. Banham, General Traffic Manager, Otis E 
vator Company, and General Chairman of the Board sa’ 
in analyzing the reports, that this was “the most accur: 
check-up of the trend of business in these states that } 
thus far been presented to the public. | 
“It is more accurate than other trade analyses,” \ 
Banham explained, “because it represents the actual es 
mate—based on present and future orders—of the nu 
ber of freight cars which will be needed by the various i 
dustries for the next three months. This information 
collected by the 50 commodity committees of the Boa 
and assembled by the American Railway Association, 
that the railways may be prepared to furnish the prog 
amount of transportation for a given part of the count 
at a given time. | 
“There is no doubt in my mind that shippers can lo. 
to the future with complete confidence that they can ¢ 
pend on a continuation of adequate and efficient transpc 
tation service. It seems to me to be highly significant th 
our Board has received no complaints from any indust 
as to car service during the last quarter.” | 
An outstanding feature of the Atlantic States Boa! 
survey is the indication that hand-to-mouth buying w 
continue to characterize the relations between producer a’ 
consumer. If anything, it will more completely domin< 
the situation than at any time in the last three years. 


_This was shown by the report on less-than-carlo| 
freight. Such freight in the New York district will i 


crease 25 per cent, the Board’s survey shows, and in ti 


Philadelphia district the increase will be an average | 
12 per cent. 


A “speedometer” for locomotives has been devised tt 
is said to be unaffected by the great stresses and vibratio 
which the travel of an engine has put upon the vario) 
belt-shaft and gear-driven speed recorders that have be! 
tried in the past. The new device is a small magnet) 
generator connected to one of the engine driving whe 
with an indicator in the cab calibrated to read in “mil: 
per hour”—that is, every speed of the magneto correspon) 
to so many miles per hour on the engineer’s dial. Th 
electric speed indicator is just now going into railro} 
service. 
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TWO MORIMURA SPECIALS 
FOR QUICK TURNOVERS 


At Exceptional Values 


ASSORTMENT NO. 890/500 


) Beautifully glazed pottery, Boudoir Lamp, with embossed band of flowers in relief; height 
over all, 1114 inches. Colors: Blue, Rose and Gold. Mounted on black cherrywood stand. 


These lamps are fitted with a handsome pure silk shade, to match in color. The shades are 
assorted in three individual shapes, and each shade is trimmed with wonderfully matched guimpe. 


Can be had in package of 12 assorted or 24 packages (288) in case. 


ASSORTMENT NO. 890/501 


Fitted with 8-inch deco- 


Pena Painted Lustre Boudoir Lamp. Height over all, inches. 
These lamps are mounted 


rated parchment paper shade in colors to match decoration on lamp. 
on a black cherrywood stand. 

Three assorted colors in package: 
or 12 packages (288) in case. 


Blue, Rose and Gold. Can be had 24 assorted in package, 


Write for Prices 


MORIMURA BROTHERS, Inc. 


53-57 WEST 23rd STREET NEW YORK 


Flowers Feature Easter Season 


New York Market Displays Beautiful Pot- 
tery and Flower Containers for Early Blooms 


By BratricE MILLER WISNER 


Flowers are having their full share of popularity, in 
window dressing during the two week Easter Holiday sea- 
son. The New York market offers a wonderful induce- 
ment in featuring beautiful pottery and flower containers 
for the early blooms, which are the predominating decora- 
tion in-show windows. Huge masses of yellow spring 
blooms, lilies, tulips and jonquils seem to peep up in every 
corner of the Fifth Avenue shop windows, and add much 
to the beauty of the spectacle. Large vases, fine glass 
bud vases with bowls combine to make the loveliness of 
the floral decorations more pronounced in a choice selec- 
tion of colors. 


Ovington’s, the Gift House of Fifth Avenue, has given 
a beautiful idea in the arrangement of masses of jonquils 
and green trailing vines in beautifying an attractive win- 
dow, where seasonable glassware has a conspicuous stand. 
At the rear of the window these jonquils spring forth as 
though growing in their natural soil, and the vines against 
a green door, presumably a garden entrance, gives a 
further realistic touch to the scenic effect. Refreshment 
sets in lovely green color, with others of springtime tones, 
and glass receptacles on tables with flowers for decora- 
tion, make a lovely and responsive April appeal. 


Interesting dinner sets and stemware are being shown 
at James A. Hearn, in new and attractive shapes and de- 
signs. Imported 100-piece dinner service, American por- 
celain of five patterns in wide colorful border and floral 
designs, with half mat gold handles at $24.50; 52-piece 
dinner sets in eight lovely narrow and wide border pat- 
terns, at $9.95; imported cereal sets, with windmill and 
border motif, at $3.94; Amberina stemware, in a large as- 
sortment of sizes; goblets, sherbet glasses, champagne, 
wine and cocktail glasses, plain and footed tumblers are 
some of the attractive services for seasonable table use. 
Berry sets, in four special designs, consisting of bowl and 
six fruit dishes priced at 87 cents each, are also noticeable 
values in the large assortment of items at special sale 
prices. 


A very attractive window is being featured by Lord & 
Taylor, showing a quantity of beautiful Majolica ware, 
flower receptacles, bowls, plates, etc. These are attrac- 
tively placed on the shelves of small. period style cabinets, 
gracefully arranged about the window. The floral de- 
signs, figure and conventional motifs which decorate the 
lovely pieces on a cream background, some in pronounced 
colorings, are especially desirable for the season. With the 
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spring-time spirit of gay colors in the heart of the hostes 
these fine Majolica objects are appealing in adding a no 
of fine color to table adornment. 


Dinner sets of the fascinating “Princess Marigold” sty 
with gold and black decorations, on ivory porcelain, priced 
$$32.50 for 100-piece service, is an outstanding decoratic 
of pronounced beauty on sale in the China and Glass Shc 
of Gimbel Brothers: In the same department is shoy 
beautiful new Gothic green stemware, an Old Engli 
type of stemware, with crystal bowls and twisted stems 
seven useful sizes. These bring back characteristic peri 
style of glass so popular in their day, when knights ai 
kings were wont to feast and clink the glass in true roy 
fashion. Many other enticing objects of glassware at 
fine china for dinner service are to be seen in the lar, 
and well stocked department devoted to these wares 
Gimbel’s china and glass shop. 


Fine china, glass and lamps are being featured at a sp 
cial sale at John Wanamaker’s. In the china and gla 
section, there are shown handsome French china dinn 
ware, gold line and handles, with bird and flower cent 
design at $110.00; French dinner services at $98.00 opi 
stock, and French sets, with fancy designs, on a squa 
shape with gold handles for 12 persons, at $50.00; En 
lish semi-china dinner sets, with the Dutch windmill d 
sign, in blue Delft underglaze coloring, at $15.00; Engli: 
luncheon sets, with quaint scenes from the English cou 
tryside, at $8.00; imported tea sets, with stand, in lust 
colorings, the stands in gray, cream or black enameled, 
$12.50; salad plates, six in the set, in amber or gre 
colors, at $2.50 for the set. These make up a splend 
assortment in the well stocked department. Ocean gre 
stemware, at 95 cents each, in optic effect; refreshme 
sets, of crackled effect in blue and green, with covered ju 
six tumblers and six sippers, at $3.75; 12-piece gold tab 
glass sets at the special price of $10.20; encrusted go 
crystal with deep plate etching at 85 cents each, are on 
a few examples of the excellent glass offerings at speci 
prices. Bridge lamps, at $16.50, and $35.00 in handson 
metal design; boudoir styles, of metal, ivory and antiqi 
gold finish, complete with shade at $4.75; and handson' 
iron benches, antique steel gray finish, finely upholstere 
priced at $65.00 are some of the enticing items at mode 


prices, in the Seah! gallery. 


In the china and glass section of B. Altman & Co., the 
is always a host of lovely new attractions for the exclusi’ 
(Continued on page 23) 
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New Designs in Shapes and Patterns Now on View 


OTT TTT TET TTTTTTTRTTUUnT POAT UOn LOOT CHT MOnT COOH EUNTTT UOT COT TTT 


UTI TAT TOUTE TUUUUUICELUO CULO TUTUDMA UOTE LLUU LU TIULUMLOPeHEL Pee OHO UCPC OM OCCU ATCT 


JOHN DAVISON 


14 Barclay Street 


INCORPORATED 


New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


POAC NCA CNC OCP OL CMCC OL SPOOLS) 


Albright China 


for the Jobber and Syndicate Buyer 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Mies 


with Silk and Parchment Shades 


Satistiedcustomers keepusbisy 


American China I 


The 
“HOSTESS'", 


for 
American Homes 


& 


Three Shapes 


OES ae ee fancy 
i : Watteaw style panels 
Highland MEaiatiahets (ovalerehaneras ec, os. «6 ¥e plain in blue, with biack 
i i lace cveriay. “Horns 
Pilgrim Eiwist siiskels, 6) ote een os) s,s sl0.< octagon of Plenty’ at either 


lines for trim. 


end with gay « 
flowers. Tangerine 


colored 


Send for Catalog and Illustrations 


Main Office 
Carrollton, Ohio 


Factories 
Carrollton, Ohio 
14 Kilns 


Albright China Co. 


Scio, Ohio 
9 Kilns 


SALES REPRESENTATIVES 
N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. FE. Boring, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston, Mass. 


The 
Crooksville China Co. 


Crooksville, Ohio 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. Smyrue, REPRESENTATIVE 


Chicago Toy Show in Progress 

HE CHICAGO TOY FAIR opened Tuesday, April 

5 and will continue until April 24th at the Morri- 

son, Sherman and Palmer Hotels. A complete 

display of the leading toy lines of the present season is 

being exhibited. Among the companies having exhibits 

at this show are the following: Bing Corporation, New 

York, showing a line of tea sets, trains, mechanical games, 

etc.; Geo. Borgfeldt & Co., New York, showing dolls, 

toys and novelties ; Geo. H. Bowman Co., Cleveland, Ohio, 

displaying tea sets, toy cooking utensils, etc.; Butler Broth- 
ers, Chicago jobbers. 

“National Hartman’s Week” is being held by Hartman’s 
retail furniture stores April 10 to 17. Features are being 
offered in all departments during the entire week. In the 
Lamp and Mirror department numerous specials are being 
made. A three panel mirror with polychrome finish is 
offered at $4.98 and Almco bridge lamps at $9.75, 


Mel-O-Dee shades, a new novelty in lamp shades, is 
being displayed in the showrooms of Dooner-Logan, di- 


NTT TTTTTUTTTTLUTLITTTTTTTTTTTTTLTLGHLOLAMLMDLLLLUUULOOULOOCGGOOCUUUOUEUOLLOCULOULOLUOOMUOUOOOOOUCUUUUULUMULCUUCUMCOOUOOOTTOOOOTeSOUMMTOMOMOMNTTTMOUNTTNUTTTTTTTN TT Toes 


Ready for Shipment— 


UCL TATTLE 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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rect factory representatives, 39 W. Adams St. The shade 
consists of print of an old familiar tune, bordered by an 
appealing hand colored design, applied on a background 
of antique parchment. 


Mandel Brothers is holding a Dollar Sale in House- 
wares this week and such items as pots, pans, kettles, 
crockery, baskets, etc., are being featured at $1. 


D. C, Jenkins, of the Jenkins Glass Co., Kokomo, Ind., 
stopped in Chicago last Friday on his return from a trip. 
on the West Coast. ) 


David Fisher, of the Paden City Glass Mfg. Co., Paden’ 
City, W. Va., stopped in Chicago a short time on his way) 
back from a vacation trip spent with his family in Florida, 


George Turner is making a trip through the middle west, 
visiting such towns as Duluth, St. Paul and Minneapolis, 
He will return April 19th. 


Ira A. Jones, local factory representative, is back at his 
desk after a three weeks’ vacation spent in Alabama. Mr) 
Jones reports a wonderful trip, during which time he 
went golfing every day. : 


The Durable Upholstered Furniture Co. recently im 
creased its capital stock from $10,000 to $20,000. : 


Mrs. E. D. Leavitt, of the manufacturers Sales Serv’ 
ice, reports that she is showing several new items of th¢ 
Cliftwood Pottery line. A cold water drinking set moldec 
to represent logs and a brown pottery casserole in meta, 
frame are two of these items that have found ready ac| 


ceptance among the trade. | 


) 
| 
| 
| 
\ 
| 


Henry Von Hagel, buyer for Sears Roebuck & Co., lei 
Monday of this week for a business trip to Irwin, Tenn. 
from where he will visit the Southern potteries. 


A complete line of small Dresden China lamp base. 
imported from Germany is being shown by Ira A. Jone) 
Co., local factory representative. These bases are madi 
in a variety of dainty characters. 


The Consumers Furniture & Novelty Co., 645 East 43r 
St., was recently incorporated with a capital stock 0) 
$2,000 to manufacture furnishings and furniture and t 
deal in these items. The company was formed by Arthu) 
Shields, Jack Beck and Henry Kremer. 
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ot. Albright China Co., Carrolton. 
Yhio, visited his local representative, O. 


Mincks, of the 
Phillips, last 
Jonday. 


James Jones, salesman of the United States Glass Co., 
m the middle west territory, is spending this week in 
hicago. 


The Carolina Wood Products Co., of Illinois, changed 
ts name recently to the Carolina Furniture Company. 


Retail trade of the Fair, large Chicago department store, 
or the fiscal year to date is even with the same period 
ast year in spite of the unseasonable cold weather, and 
is soon as the season is a little further advanced there 
hould be a rush of buying, according to an announcement 
n the Chicago Tribune by D. F. Kelly, president of the 
tore. The stockholders of the Fair held their annual 
neeting last week. 


Tuesday is the biggest electrical day in the week be- 
rause of the tremendous number of electric irons which 
housewives put into action then. 
the lightest electrical day. 


Sunday ordinarily is 


Offers $1500 As Economic Essay Prize 

Signal recognition of the importance of Simplified 
Practice as a factor in the economic life of the nation 
in the opinion of Ray M. Hudson of the Commerce 
Department is given in an announcement made today 
by Alvan T. Simonds of Fitchburg, Mass., that the 
fifth of a series of annual essay contests on economics 
for which Mr. Simonds is offering prizes of $1,500, 
would include, as the topic for 1926: 

“Saving and Spending as Factors in Prosperity— 
with Special Reference to the Effect of Simplified Prac- 
tice and the Elimination of Waste on the Standards of 
Living.” 

Mr. Simonds is so convinced that a better knowl- 
edge of economic truth is so essential that for several 
vears he has offered prizes for essays on economic 
subjects in order to induce people to learn more about 
the mechanics of the world they live in and about 
thrift that increases individual and general welfare. 
The contest is open to “everybody, everywhere,” Mr. 
Simonds states, and will close December 31, 1926. 

The first prize will be $1,000, and will be awarded 
for the best essay submitted, consisting of the two 
parts as outlined, and two second prizes of $250 each 
will be awarded for the best essay submitted dealing 
with each separate part. 


‘WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


ChlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, 
Pressed and Blown 
Etchings Cuttings 
and Iridescent. 


Harry G. Dalzell 


Phone 
Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. Sesr1NG, President 


W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
’ Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This “‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass 


Coshocton Glass Corp. 
National Glass Novelty Co. 


Phone: Central 3236 Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 


Retail Trade Moving Away from Centers 


Traffic Congestion Bring Own Relief, 


Department of 


Commerce 


Finds— 


Subcenters in Big Cities Developing 


HE acute traffic congestion which the con- 
stantly increasing number of automobiles is 
causing in the retail districts of our large cities 

is automatically bringing about a process which may 
help to alleviate the situation, according to a bulletin 
issued by the Commerce Department, based upon the 
opinions of merchants who submitted their veiws on 
the subject. 

This process is the establishment of shops of va- 
rious kinds outside the congested areas. Merchants 
are more and more recognizing this tendency of shop- 
pers to do their buying away from the districts where 
there is traffic congestion. In one large city two im- 
portant department stores have already bought sites 
in a residential center for the location of branch stores. 

These subcenters in our largest cities now con- 
stitute a complete shopping district and differ from 
the downtown districts only in size and the number 
of establishments. As parking facilities in these areas 
are usually ample, it is logical to assume, the mer- 
chants believe, that people who have cars will prefer 
to do their shopping there, free from inconvenience and 
anxiety, to say nothing of the saving of time. It was 
reported recently that the retail advertising outside 
the main shopping district amounted to one-third of 
that done within it. 

The bulletin gives many examples of specific in- 
stances reported which illustrate how business is be- 
ing diverted from the main shopping districts. In one 
case a certain family was attracted to a high-priced 


This is a view of a section of the Import China Shop, Clearwater, Fla., which does a prosperous business at this 

popular resort. A feature of the shop is its homey atmosphere which reflects the good taste of its probrietress, 

Miss Margaret Miller, a former Northern girl. Miss M iller’s original shop was housed in smaller quarters but 

when she opened for the season last Fall she was compelled to take a larger place. The shop will soon close 
for the summer to reopen October Ist. 
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piano displayed in one of the best downtown music 
stores. The family car was parked nearby and the 
parking time had just about expired when the moment 
for final decision arrived. Rather than make this hur. 
riedly it was decided to defer it to another time. How- 
ever, on the way home they stopped in a music store 
located in their own neighborhood and bought a piano 


The difficulties experienced by retail business ir 
congested areas prompted many leading retailers tc 
ask the Domestic Commerce Division of the Bureat 
of Foreign and Domestic Commerce to make a com: 
prehensive study of the traffic situation and its rela. 
tion to retail trade. In an effort to secure the fact 
requested by the merchants, thousands of question 
naires were sent out to all parts of the country anc 

| 


the replies form the basis of the present report. 


The canvass of retail merchants discloses that man) 
attempts are being made to solve the parking prob. 
lem in the congested areas. Some merchants providi 
parking space for their customers, either in some ya 


cant lot or in their own garages. Other stores ru 


busses to points outside the congested districts, wher 
the customer parks his car, being transported bacl 
and forth from the store. One shop provides a chauf) 
feur who will find a parking space for customers, ani 
if necessary repark the car from time to time. All th: 


large stores endeavor to keep space in front of thei. 


main entrances for customers whose cars are not self 


driven. 


| FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


} 
I 
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_ The following items appeared under the heading Trade 
Notes : We had the pleasure recently of meeting Mr. 
M. J. Bennett, of the Crystal Glass Co., who was here 
ouying chemicals. This house is getting out some new 
natterns, elegant in design. They are also making ar- 
rangements to get out goods for the Centennial, which will 


no doubt add to the already high reputation of the firm. 


_ The Acme Flint Glass Works, at Steubenville, O., have 
shut down work but expect to resume again in a week 
or so, ero £ 


_ Bellaire, O., has five factories, one of which, the Bel- 
mont, a small works with one furnace, started in 1865 
has paid off an indebtedness of $20,000 and declared a 
cash dividend of thirty-nine per cent for 1874 on the cap- 
ital stock, besides paying an annual dividend of five per 
cent during each year. The sales amounted in 1874 from 
one furnace to over $127,000. The works pays out to 
employees every month about $4,500, which is all expended 
in the town. 


Business in Philadelphia 

_ A correspondent to the New York Tribune under date 
of March 27, 1875, says: 

_ “The glass manufacturing business, in which no less 
than 37 firms are engaged in this city, is represented in a 
fairly prosperous condition. I visited one of the largest 
‘establishments, that of Gillender & Sons, on Oxford 
Street, and found 300 men employed. Improved processes 
tor cheapening the cost of manufacture, had, one of the 
proprietors said, almost driven out foreign competition, 
so that excepting the finest Bohemian and Venetian ware, 
the American makers controlled the market. So rapid was 
‘the process of making the cheaper kinds of wine glasses 
and tumblers, that a skillful man with a boy to help him, 
would make 1,600 a day. Large goblets could be profit- 
ably produced at 50 cents a dozen. Wages had been re- 
duced about a year ago.” 


. Testimonials 

It is our pleasing duty to record two interesting pres- 
entations to managers. On Friday evening, the 12th in- 
stant (April, 1875) the work-people employed by Mr. 
Ralph Hammersley, of the Overhouse Pottery, assembled 
/at the works to present to Mr. Hiram Cope, on the occa- 
sion of his leaving the manufactury with a very handsome 
0 valuable writing-desk. The company partook of a 


§00d knife and fork tea, and the presentation was after- 
Wards made by Mr. Hammersley, on behalf of the work 
people. Mr. Cope thanked them in a short address, and 
‘the Test of the evening was passed in a jovial manner. On 
the following day the work people employed by Messrs. 
Bates, Elliot & Co., Dale Hall presented their late man- 
ager, Mr. Joshua Seadon, with a handsome time piece. 
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The presentation was made on behalf of the work people 
by Mr. Pepper, he being the oldest potter in the manu- 
factory. Mr. Seadon acknowledged the testimonial in an 
able speech. Mr. Cope, on leaving the employment of 
Mr. Hammersley, enters into the service of Messrs. Bates, 


Elliot & Co., in the place of Mr. Seadon. 


New Patterns 

The La Belle Glass Co., Bridgeport, O., have placed 
upon the market a new pattern of a plain set called the 
“Labelle.” They are also making a full line of engraved 
ware, and a new flower vase which is a perfect imitation of 
a tree stump. This is an original and very pretty article 
in the glass line, and is made for W. C, Fletcher, of Bos- 
ton, who has it patented. 

Bennington Pottery 

A correspondent writes: A pottery was in existence in 
Bennington, Vt., in 1846, at which were made various ar- 
ticles, useful and ornamental. I have seen dishes, plates 
and vases, and figures of men and of animals, made in 
brown-ware mottled like shell. I have no specimens at 
hand, but I recollect distinctly a mark stamped on the 
bottoms of articles, which had the name Bennington and 
the date 1846 in it. 

Another correspondent says: Some years ago | was 
visiting Bennington and was shown the porcelain factory 
as one of the sights of the place. They were at the time 
making common white ware, if I remember rightly, but 
been making very fine and ornamental ware. The ware 
itself was perfectly white and very fine. It was orna- 
mented with fancy figures put on with dies made of pot- 
tery. I have a pitcher for the table which I secured as a 
curiosity of American manufacture, which I could scarcely 
believe was not imported. I think the factory had been 
given up when I was last at Bennington. The pitcher I 
have is not thin, transparent china, but more like Wedge- 
wood ware. As to Trenton, within a few years pottery 
has been developed as a large manufacturing interest there, 
and bids fair to be their largest interest. 


Easter Flowers 

(Continued from page 18) 
dining table. Limoges china service, with unique border 
decorations, and coin gold covered handles, at $47.25, 
French china service, with a new border decoration, and 
gold covered handles and rims, in unique shapes, at $73.50, 
and other sets at $125.00 are all excellent values at the 
prices named. Beautiful imported gold encrusted stem- 
ware, goblets, tall and low sherbets, and iced tea glasses 
at $1.25, comprise a list of interesting numbers. Exqui- 
site English bone china service plates with extremely 
lovely patterns, and gold encrusted band on edge, priced 
at $9.50 are favored inducements for coming seasons, 
where place plates form a decorative and useful element 
of the service. 


Have you sent Peter Potter a suggestion ? 
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CROSS & BROWN 


SHOWROOM FOR LEASE ON 23rd 


Showroom, 6th floor, 61 West 23rd 
Street, about 2,700 square feet. 
Suitable for China, Glass and Lamps. 


Phone Gramercy 0236—or see 
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STREET 


» 175 Fifth Avenue 


To Survey Progress in Waste Elimination 


Extent of progress in waste elimination during the last 
five years will be the topic to be considered by meetings 
forming a program of “Management Week,” to be held in 
over 100 leading commercial and industrial centers during 
the last week in October. This was announced recently 
by Ray M. Hudson, Chief of the Division of Simplified 
Practice, U. S. Department of Commerce, who has been 
made secretary of a national committee comprising the 
American Society of Mechanical Engineers, American In- 
stitute of Accountants, American Management Association, 
Society of Industrial Engineers, the Taylor Society and 
the Division of Simplified Practice. 

It is the hope of the committee of sponsoring organiza- 
tions, that interest may be focussed on the gains in ef- 
ficiency of management which have followed such surveys 
of wastes in commerce and industry as: “Waste in Indus- 
try,’ made by the Hoover Committee on Elimination of 
Waste in Industry; the Committee on “Business Cycles 
and Unemployment,’ and the National Distribution Con- 
ference. 


Each of these reports have made specific recommenda- 
tions as to methods of curbing wastes and stabilizing busi- 
ness. Their findings have resulted, in many cases, by co- 
operative action by commercial and industrial groups, and 
by communities, for meeting problems and overcoming 
conditions as revealed. 


As yet, however, no concerted effort has been made to 
discover the extent of benefits accruing from these attacks 
on waste, and it was this fact which led to the selection for 


OY = FROM THAT NEW 


CAN You 
EXPENSIVE SET 1 HAD To MAKE ME A 
BREAR ONE OF THE SWELL EXACT’ DUPLICATE 

OF THIS IN 


“Your. FECTORY ? 


LZ 


Tpercal 


the 1926 meetings of a topic which would permit of such. 
survey. 

In addition to the local memberships of the organiza’ 
tions comprising the national committee, invitations hay 
been sent to local chambers of commerce, Rotary, Opti 
mists, Kiwanis, Civitan, Lions and Cosmopolitan Clubs 
executive groups and clubs, universities and colleges, t 
cooperate in the selection of a Management Week com 
mittee and development of a series of meetings. Becaus 
of the application and tests of recommendations, by a 
increasing number of industrialists and business men, } 
was felt by the National Committee that the topic selecte) 
will give the public an opportunity to know better tha: 
ever before what waste elimination means to the natio) 
as a whole. 


Lamps Made Light of Cotton Batting 


The glow of cotton batting once lighted homes 
in this country. It was burnt down to carbon and 
used as filaments in early electric lamps. So was 
bamboo, paper and silk. But such filaments were 
fragile as ashes. Next came powdered tungsten. 
But to make tungsten filaments tough, a way had 
to be found, after a hundred years of failures, to 
draw this metal into fine wire that would not be- 
come brittle when cold. W. D. Coolidge, a sci- — 
entist of repute, did it after seven years at a 
forge. Stripped to the waist like a blacksmith, © 
he heated and hammered tungsten until the won. 
Nowadays ordinary electric lamps live long even 
on rumbling trains and jouncing automobiles. 
Cotton batting is forgotten. 
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Rich Chocolate Deserves a Rich Chocolate Set | | 
and this one earns rich profits for you | | | 

a . , en You can deliver genuine 

value when you sell this 


handsome  Winterling 
chocolate set. 


The ware itself is fine. 
The decorations are close 
to the popular taste. The 
execution iS as near per- 
fect as the Bavarian in- 
herited craftsmanship can 
make it. The price is right. 


See for yourself. 

Send for samples. 

WINTERLING 
Fancy China 


Supreme in its Field 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FirTH & SIXTH Floors ~ 49-51 WEST 25RD STREET, NEw York City 
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10 Plates 
From 
5 to 12 inch 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 
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Attractive table 
plates of faultless 
glass in a wide 
range of sizes for 


ar use Liv 


RESTURANTS | every purpose will 
Pais OA DS | be among the 
STEAMSHIPS | profit producers 
HOSPITALS | this year. 
BOB Bg i New Martinsville 


of fine polished 
pot glass are avail- 
able in crystal, 
blue, green, amber 
and amethyst. 


~_e ) , 
pa / rie " S Prices on request. 
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Nrw MARTINSVILLE,W-. VA. 
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Robinson Demands Tariff Revision 

A demand for a general revision of the tariff down- 
ward, for the repeal of the flexible provision of the tariff 
law and the abolition of the Tariff Commission or prefer- 
ably its complete reorganization, was made last Thursday 
night by United States Senator Joseph T. Robinson of 
Arkansas, leader of the Democratic minority, in addressing 
the National Council of Importers and Traders, Inc., at 
its annual dinner at the Hotel Roosevelt. 

Frederick B. Shipley, president, National Council of 
American Importers and Traders, served as chairman. 
General Lincoln C. Andrews, assistant secretary of the 
Treasury, who was slated to speak was unable to attend 
because of official duties in Washington. 

The following importers were elected directors for a 
three-year period: 

A. |. Batrett: of Vets sontamGcoammine.;41.1,. Crotinor 
A. Steinhardt & Bro.; J. Frankel, of Franklin Simon & 
Co.; George McGeachin, of Whitcombe, McGeachin & 
Co.; Adolph Kastor, of Adolph Kastor & Bros.; John A. 
McCutcheon, of James McCutcheon & Co.; F. H. Tiede- 
mann and l.-S)Weolfwote Wolt, Strauss &.Co. RA: 
Metz was elected to succeed Wm. S. Pitcairn. 

The progress of the organization during the past year 
was outlined by the secretary, Frank Van Leer, Jr. 
Mr. Van Leer stated that a substantial increase in 
membership over the previous year had taken place 
and that in every department of the organization real 
concrete progress had been made. 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK 
H.C) Gray, (Coy 
200 Fifth Avenue 


PHILADELPHIA 
Fred Stott, 


1007 Filbert Street 

SAN FRANCISCO 
Himmelstern Bros., 

41 Pearl Street 718 Mission Street 


Traveling Representatives 
R. B. Reineck, LOS ANGELES 


Himmelstern Bros., 
Dre emia i 643 S. Olive St. 
R. A. Keel, , SEATTLE, WASH, 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


One of the Newest Patterns 
I 


Royal Venton Service Plates 


Design No. 1147. 
A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


Specials in Domestic Dinnerware and 
Hotel China. 


The Sendar Company 


35 West 23rd Street 
New York 


ECONOMY TUMBLERS 


“Just What the Name Implies” 


ERE’S a tumbler that has real selling 

points. Just fits the hand. An attrac- 
tive shape. Edges cannot touch and chip. 
Bottoms staunch enough to stand abuse. 
Cannot be nested. A ready seller to homes, 
hotels and restaurants. Sold in size 3 oz. 
to 18 oz. Table size 18 dozen per barrel 
and in 6 dozen cartons. 


Sold only through distributors. 


ECONOMY GLASS GO. | 


MORGANTOWN, W. VA. | 
| 
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MERCER-LOWESTOFT 


The only American semi-porcelain dinnerware decorated under the glaze 
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~ Mercer Pottery Company teat Trenton, New Jersey 
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| Here’ P for Our Adverti | 
| Heres a Fresent tor Vur vertisers 
i As an exclusive service for its yearly advertisers the CRocKERY AND GLASS ® 
@ JourNAL will mail each month a printed pamphlet containing a complete EI 
E list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- E| 
1| CONTINUED in the trade. This list, which is exclusively controlled by = 
eB Demarest Publications, Inc., for publication in the china, glass, house- F| 
i furnishing and lamp trades, will include every state in the Union. E| 
(EI = 
“ NO EXTRA CHARGE FOR THIS SERVICE a 
| The extraordinary part of this service is that it is furnished to our adver- E| 
| tisers absolutely without cost and gives invaluable information that can not B) 
& be obtained elsewhere. E 
| IF YOU ARE NOT AN ADVERTISER I 
| pe would work to our mutual advantage to have your advertisement in the E) 
@ CROCKERY AND GLASs JOURNAL but you can obtain this valuable and ex- E| 
: clusive service complete every month covering the entire United States for | 
E Single copies may be had for $5.00. = 


the nominal sum of $50 a year. 
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Send your order now to the 
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45 EAST 17th STREET NEW YORK CITY 
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Bill to Stamp Out “Combination Selling” 


Housewives Aroused by Fake “Bargain Sales” Joining Manu- 
facturers and Merchants in Favor of Capper-Kelly Bill 


wife, has awakened to a realization of his or her 

interest in the suppression of fake bargain sales, 
says Edmond A. Whittier, Secretary-Treasurer of the 
American Fair Trade League, in a bulletin notifying 
League members that hearings on the Capper-Kelly Bull 
will begin before the House Committee on Interstate and 
Foreign Commerce on April 22. 


, \ HE individual consumer, and especially the house- 


“The interest of the general public in this bill,’ says 
Mr. Whittier, “lies chiefly in the fact that it seeks to pro- 
tect consumers against deceptive ‘combination selling’ 
which, under the guise of offering well known standard 
merchandise at ‘cut prices,’ give the ‘bargain sale’ oper- 
ators an opportunity to dispose of un-trademarked and 
unguaranteed goods at an exorbitant profit. The purpose 
of the bill is described in its title as ‘to clarify the law, to 
promote equality thereunder, to encourage competition in 
production and quality, to prevent injury to good will, 
and to protect trade-mark owners, distributors and the 
public against injurious and uneconomic practices in the 
distribution of articles of standard quality under a dis- 
tinguishing trade-mark, brand or name.’ 

“The fixing of a date by Congress for public hearings 
on this proposed law is additional evidence of the present 
tendency to free business from irksome restraints imposed 
during the period of exaggerated federal regulation of 
trade, which reached its height just before the war. 
Through this measure the manufacturers, jobbers and re- 
tailers of the country seek to have restored the right of 
contract to prevent misuse of popular trade marked mer- 
chandise as fake bargain sale bait, a privilege of which 
they were deprived by erroneous judicial interpretations 
of the anti-trust laws. 

“While several bills introduced for this purpose have 
been before Congress during the past decade, the approach- 
ing hearing will be the first one granted on such a bill 
since the war. Shortly before the war American busi- 
ness seemed about to be relieved of these restraints by 
Congressional action, but since then unsettled commercial 
conditions have caused postponement of this remedial leg- 
islation from session to session. Meanwhile conflicting 
court decisions have so confused the legal situation that 
no business man, lawyer or court seems able to define the 
law. At present the merchants and manufacturers of the 
country do not know how far they may go in protecting 
themselves and their customers against the theft of trade- 
mark good will. A solution is imperative. 

“A recent referendum by the Chamber of Commerce 
of the United States showed a majority of the local Cham- 
bers of Commerce and sectional and national trade asso- 
ciations to be for this bill. With one or two exceptions 
all the great national trade associations have long been 
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on record in favor of resale price standardization. The 
directors of the Merchants Associations of New York te. 
cently endorsed the principles of the Capper-Kelly bil. 
with only one dissenting vote. | 

“Until a comparatively short time ago the fight agains! 
the fake ‘bargain sale’ interests was carried on mainly by 
manufacturers, wholesalers and retailers, through thei) 
local and national organizations. But during the past year 
members of Congress have heard from local commercia’ 
and professional bodies representing the individual buyer | 
in a way which proves that the consumers of the country 
have recognized their interests in this struggle. This! 
change in the situation has been hastened by the increasing 
boldness of the ‘bargain sale’ promoters and a growing 
understanding on the part of housewives, who do nine: 
tenths of the retail buying in this country, that the trade 
mark of a reputable manufacturer is their best protection.’ 


Pittsburgh Professor Has Great Glass 
Collection 


What is considered one of the finest and most interest 
ing collections of glassware in the country is owned by 
Prof. Alexander Silverman, head of the department of 
Chemistry, University of Pittsburgh. 

There are snuff-bottles from China, flasks from Egypt, 
crucibles from Italy, glass flowers and beads from Bo-| 
hemia, jars from Venice and Sweden, pitchers from Bel-| 
gium and glass sculptering from France. 

For more than 20 years Prof. Silverman has been col- 
lecting specimens. Many of them he has dug up himself; 
others have been given to him; some he has purchased and 
he has made a number of them. | 

Quite a few were presented to him by the Metropolitan 
Museum of Art in New York as part payment for fe- 
search work he has done for that institution. 

Of the latter, two are more than 3,500 years old, small 
Egyptian flasks, believed to be among the first pieces of 
glass ever made. Both are iridescent and highly valued 
by their owner, | 

Prof. Silverman, who has experimented in the manufac- 
ture of glass for many years, considers himself fortu- 
nate in living in Pittsburgh, one of the centers of glass 
manufacturing in the country, and he has accomplished 
notable achievements in unusual design and quality of his 
own making. 


The collection, which its owner says cannot be dupli- 
cated, ranks with the famous Harvard glass flower collec- 
tion, one of the most remarkable in the country. 
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Refreshment Stands » 


mS) HE INCREASE in motor travel, As 
both short-distance and tour- At 
ing, has brought into being he 
thousands of small-town and 
roadside stands. “Pop” and “‘Tonic’’, ee 
in bottles, and “Hot Dogs” were the ¥e 


original mainstays of the trade, but A 
the better classes of these stands are - 
adding to the commodities they sell he 
and in lines requiring better equip- ee 
ment. Beverages, in bulk, requiring te 
dispensers, are largely handled, and i 
Soda Fountains, needing much glass- 


Ware, are frequently seen. Candy Be 
Jars, Trays and many other items of Ve 
utility glassware are necessary for dis- re 
playing and dispensing goods the pub- te 
lic demands. Ze 


ag Ye 


LINE UP FOR THIS TRADE A 


UT TU y ¢ 


United States Glass Co. f 
PITTSBURGH, PENN. * 


Sales Representation in All ‘ 
Principal Cities Ye 
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HOMESTEAD 
W ARE 


Attractive English Dinnerware 
in over 20 different patterns 


SPONSORED BY 


A. J. FONDEVILLE & CO. 


Tus pattern illustrated, and each of the 
other attractive Homestead designs are 


HANDPAINTED UPON AN 
IVORY BODY, UNDER A 
TRANSPARENT GLAZE 


Besides the unusual embossed shape (here 
shown) Homestead Ware comes in the 
regular English Dinnerware form. In ad- 
dition there is a new, specially shaped flat 
rimmed plate with rounded edge, for tea- 
room and bungalow use, and with a welded 
edge in hotel ware weight. All patterns 
are hand painted on Ivory Body and finely 
underglazed. 


Homestead Ware is now being 
shown by our representatives. 
We invite your inquiry. 


A. J. FONDEVILLE & Co. 
24 West 23rd Street New York City 


FONDEVILLE 
HOMESTEAD 


This quaint old 7 
"HOMESTEAD i 


English back 


stamp identifies "ARE, Look 
GENUINE WARE for it! 
A.J. FONDEVILLE 
& co 
ENGLAND 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Exceptional Opportunity 
For Exceptional Man 


The man required to fill an important place 
with a well known import china and glassware 
house, perhaps now holds a position of respon- 
sibility in the trade. 

Executive ability is of first importance. 
Other necessary qualifications are—a thorough 
knowledge of the china, glass and gift shop 
markets, acquaintanceship with buyers of the 
above mentioned lines and foreign buying ex- 
perience. 

He must also be a man of personality and 
not over 50 years old. 


Address Box 539 


Care of Crockery and Glass Journal 


SALESMAN SEEKS CONNECTION 


NG of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


WANTS POSITION WITH IMPORT HOUSE 


ISH to be associated with reilable Importing House. Crock- 
ery, Glassware, and Gift lines. Experienced. Box 541, 
care of CROCKERY AND GLAss JOURNAL, 


SALESMAN WANTED 


ALESMAN WANTED—In South—West of Mississippi and 

New England States, to carry encrusted Stemware and Table- 

ware. A strong competitive line in crystal and all colors. Apply 
Box 540, care of CROCKERY AND GLASS JOURNAL. 


Peter Potter 


PETER POTTER SAYS: They’s nothin’ so bene- 
ficial to th’ Constitution ez to git out’n th’ country fer 
a day’s fishin’. Et freshins a feller’s point o’ view o’ 
things as well ez freshenins the mind cause a fellers 
gotta think up new stories about the big fish he nearly 
caught. 


Buyers in New York 


I 
I 
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Apri 8, 1926 


G. H. Guest, house furnishings, Jordan-Marsh Co., Bosto;! 
Mass., 244 Madison Ave., 7th floor. 

Miss D. M. Tedrowe, silverware, Joseph Horae Co., Pittsburg], 
Pa., 1440 Broadway. 

A. Jasman, house furnishings, china, Meler & Frank Co., Por. 
land, Ore., 212 5th Ave. 

Mrs. Ihe M. Stout, silverware, Thalheimer Bros., Richmond, Va 
128 W. 31st St. (Kirby, Block & Flecher). 

C. S. Saunders, glassware, Solo Serb Co., San Antonio, Texa 
18 W. 34th St. (L. W. Finch €o.)- 

A. Hellenthal, house furnishings, Bon Marche, Seattle, Wash) 
240 Madison Ave. (Syndicate Trading Co.). 


Aprit 9, 1926 


Mr. Moreland, house furnishings, china, Mendel & Harris, In 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 

Miss Keating, toys, Meyer Emporium, Ltd., Melbourne, Au; 
Lealiael 27 (0) Broadway (M. Mandelbaum). 


AprIL 12, 1926 


P. L. Beck, toys, American Wholesale Corp., Baltimore, Mc 
455 7th Ave. (Room 1715). 

F. L. Warren, house furnishings, china, Callender-McAuslar 
Troup Co., Providence, R. I., 240 Madison Ave. 

Miss J. Cunningham, silverware, Robertson Bros. Co., Sout 
Bend, Ind., 333 7th Ave. (John M. Biggins, Inc.). 


Aprit 13, 1926 


F. W. Jantzen, toys, Mannheimer Bros., St. Paul, Minn, 45 
7th Ave. (C. A. Cook). 

J. Hertzberg, china, house furnishings, S. Kann Sons Co., Wash 
meton, G6 432 4th Ave. 

Miss K. 0’ Neill, lamps, Advance Parcholite Corp., Chicago, Ill 
Pennsylvania. 

Miss R. Picard, house furnishings, Gilchrist Co., Boston, Mass 
128 West 31st St. (American Retailers’ Assn.). 


Aprit 14, 1926 


C. H. Hurlburt, china, glassware, G. Dalton, silvery aaa D. Mi 
Read Co., Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 

W. G. Bromley, silverware, Wm. Hengerer Co., Buffalo, N. Y| 
17 othe St (Associated Dee Corp.), 3d floor. 

J. J. Fagan, house furnishings, toys, Shartenberg & Robinso | 
Cor Pawtucket, Rees ssa tha Ave. (D. G. Alliance). | 

A. P. Dupuis, silverware, Kaufmann & Baer Co., Pittsburel 
Pay ll6 West 32d St 

M. J. Ryan, house furnishings, J. R. Libby Co., Portland, Me. 
120 W. 32d St. (A. Fantl). 


Coal mining machinery driven by electric motors 1 
expected to resuscitate the collapsed coal industry of Rus) 
sia. The Soviet government has purchased a great quan 
tity of mining machines and electric locomotives fron 
American manufacturers and has employed several Amer 
ican mining engineers to instruct Russians in their use. 


Best Values in ¢ —_ | 


JARDINIERES <2 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 


WRI TE USae. 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


New Attractions in New York 


_ New Seasonable Items Attract Attention 


The McKenna Bros. Sales Corp., 1271 Broadway, 
tow have on display the very attractive lines of the 
Tality Glass Works, for which they were recently 
\jppointed New York representatives. 
mong the designs shown is the Nilotus pattern as il- 
ustrated. This pattern which derives its name irom 
he River Nile and the Lotus flower has proved to be 


Prominent 


exceedingly popular with retailers throughout the 
country. The design employs the flower in a unique 
faney optic effect. It is made in a very pleasing shape 
in stemware and other articles including such season- 
able items as jugs, tumblers, ice tea sets, etc., in Spring 
green, ambray, primula, autumn gold, burgundy and 
crystal. It is shown also in different color combina- 
tions. Besides the Nilotus there are also the very 
lovely Cambodia and Mandalay patterns, in the same 
charming colors as are shown in the Nilotus line. In 
addition to the above there is some very pretty crackled 
glassware in ice tea and other beverage sets in solid 
‘colors also in two tone effects. A special feature of 
the jugs is a blown cover. 


) 
| 
| New Patterns in Rona Crystal 


Paul A. Straub & Co., 105 Fifth Ave., have received 
the advance guard of fifty patterns in Rona Crystal 
Which they will carry in stock in New York. This 
ill be interesting news to stores who have the line 
Jalready established and to others who are interested 
jin putting the line in, for to be able to get immediate 
delivery is a feature of greatest consideration. The 
jline was never shown to better advantage or was ever 
jlovlier than it is now. Most of the patterns are abso- 
: lutely new, being the result of Mr. Straub’s efforts 
in working out new designs on one of his trips to the 
factory a few months ago. These, of course, conform 
to the very latest vogue in American taste. There are 
jexquisite etchings and cuttings on plain and optic 
Shapes also fancy optics that need no further adorn- 


‘ 
i 
‘ 
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ment to make them a thing of beauty in themselves. 
A new feature of the line is the introduction of col- 
ored stems and feet. 
fective manner on several shapes. 
is one that no enterprising buyer can afford to pass by 
when he is in the market for glassware. 


These are worked out in an ef- 
In short the line 


New Glassware Line on View 


Dela Groix & Monroe, 225 Fifth Ave., are displaying 
at their new salesroom at the above mentioned address the 
line of the new glass factory known as the McDonald 
Glass Works, McDonald, Pa., for which they were re- 
cently appointed New York representatives. Judging 
from their first sample line the factory will soon make a 
name for itself combining in its line as it does those quali- 
ties that make for popularity. There are several attrac- 
tive shapes in blown stemware with fancy stems as well 
as the low foot Venetian style. These are shown in plain 
straight optic and spiral optic effects with colored feet 
and stems in amber, green or in plain crystal. The line 
consists of stemware tumblers and jugs. 


Royal Venton Service Plates in New Effects 


A new line of Royal Venton service plates from John 
Steventon & Sons, Burslem, England which have re- 
cently made their appearance at the salesroom of the 
American agents for the line, The Sendar Co., 35 West 
Zord tot, ate, “very 
worth while and jus- 
tify all the enthusi- 
asm that has been 
shown over them in 
the trade. We pic- 
ture herewith one of 
the most alluring 
among the designs 
shown. This, known 
as the No. 1147 pat- 
tern is a novel dec- 
orative conception, 
utilizing fruit and 
floal clusters in connection with tree branches. The 
branch effect is worked out interestingly as a border, 
from which are suspended three separate clusters at 
The lovely color effect 


intervals, around the plate. 
of delicate blue of the forget-me-not blended with the 
orange coloring of the oranges and with the green and 
golden tint of the leaves with the black branches, it 
would really be difficult to visualize anything more 
lovely. The pattern is executed in raised enamel with 
a coin gold edge. 


Thirty-one 


Thirty-two 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
353 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood &_ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place ‘ 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 


St. 
Importers of China and Glass, Mfrs. 


of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware ‘for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


KAHLA CHINA CORP., 39 W. 28rd 
St 


Earthenware and 
Phone, Ashland 


920 


Inc., 11 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597, 


eee BROS., 58-57 West 28d 
t. 


Japanese Goods. 


WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 


Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO.,, 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO,., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. ; 
Illuminating glassware, 
lamps and silk shades. 


ix GUASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


mahogany 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ele Telephones, Chelsea 8265 and 
40. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ne etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

Ne Suite 319, telephone, Gramercy 
if. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tovs. dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 22nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


| PHILLIPS, THISTLE & SMITH, 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co.. 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The (arrollton Pottery (« 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


CROCKERY AND GLASS JOURNAL 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


Established 1869 


B. F. DRAKENFELD & CO., Inc. 


50 Murray Street New York 


Sole Sales Agents for the Glass Industry 
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E. J. Lavino & Co’s 
| Manganese 


Powdered—Granular—Pea Size 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer | 


| 
or anything else connected with | 
the China, Glass, Housefurnish- | 
ing and Lamp TI rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


| 
and | 
| 


Get It 


; 
{ 40 cents per line for first insertion; 
20 cents per line for following in- 


Rates: { sertions. Seven words per line. 


/ Minimum initial charge $2, pays: iH] 


Haviland China 


is stamped 


gpvilay, on white china 
France, 
DECORATED BY 


a sige oe on decorated china 


We respectfully remind dealers that the 


china stamped “H aviland "or Haviland. & Coe 
is the only china known since 1 840 as Haviland 
China and that any other ware with the:name 


Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 


to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 
for damages. 


Heiieene Cline Or, Ine 
11 East 36th St., New York 


devoted to 
“House- 


furnishings 
Lamps 
Gift Sh 
le me 
Art Goods 
Dolls & Joys 
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Will It 
Interest You g 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? ne 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 
To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do ail these things for you 


Clip the coupon below and receive 
the paper regularly each week. 
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DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, ‘ 
New York. SUBSCRIPTION PRICE 
Domestic 
$3.00 a year 


$5.00 for 2 years 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 

| JOURNAL (including the Special Holiday | 
Edition and Spring and Fall Buying Num- 

| bers) to the following address for which .... | 


enclose ...... fort year. Canada 
$4.00 a year 
Namene hatte aie eect... cee c . 
| “oreign 
Pirm§2 cetic ne ee ee ae: . ae | 55.50 a vear 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertis' 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act ot March 
Vol. 102. No. 16. April 22, 1926. 
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EOWIN M. KNOWLES 
CHINA GA 
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or Profits 


Which is Your Hobby? 


Some merchants feel that sales volume alone builds a 
satisfactory business. 


The worst slogan we know of is ‘‘Beat Yesterday. ”’ 


The wise merchant knows that volume sales on cheap 
goods do not earn lasting profits. 


The Edwin M. Knowles quality dinnerware is known 
everywhere as a producer of continuous profits. 
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SY INVITATION 
MEMBER OF 


f—, 


GLOCCPPOLOPOPOOP OPA. 


THe Epwin M. Know tes Cuina Co. 


EAST LIVERPOOL, OHIO 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 
Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in’ White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
a 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVIOR O KNOWLES 
COMPANY 


East LIvERPOOL OHIO 
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Important. Notice 


The report of the destruction of the 
Theodore Haviland Factory, which ap- 
peared in the daily papers of April 1st 
and 2nd, is true, only as far as the Euro- 
pean section of the Factory is affected— 


the American section was not damaged. 


Shipments continue as usual, or in 
larger volume, as the organization that 
has been used in making goods for 
Europe, may, for a time, be used for 


American orders. 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 
New York 
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EsTABLISHED IN 1874 


‘Crockery and 


E BUSINESS STAFF 
President 

F. CALVIN DEMAREST 
. General Manager 

| ERNEST H. BENNETT 
E Editor 
NORTON B. JACKSON 
. 


~ Assistant Editor 
B. M. WISNER 


45 EAST 17th STREET 


Office Manager 
FREDERICK S. OLIVER 


Art Director 
JOSEPH GOOLD 


United States . 
Canada . 


Single copies 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Ine. 


SUBSCRIPTION RATES 


Other countries in postal union . 
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Glass Journal | 


@ 
PHONE STUYVESANT 6052 : 


BRANCH OFFICES 
Chicago 
J. H. SMYTHE 
812 South Clark St. 


Boston 
WILLIAM G, McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 


NEW YORK and 
Pittsburgh 
$3.00 M. K. ZIMERMAN 
4.00 East Liverpool, O. 
Ee 
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“The war was ended seven years ago, and it would ap- 
pear that the time certainly has arrived when the incidence 


Vl. 102 April 22, 1926 
ASQLHE EDPIOR® SEES aE 
Var In announcing the appointment of a 
ad special committee of business men, 
lixes financiers and economists to take up 


the study of the tax system from all 

i the Chamber of Commerce of the United States 

$ attention to the fact that war taxes invariably outlive 
W's. 

his is as true of the United States as elsewhere. In- 
tid of starting with a tax system applicable to the ways 
yipeace and designed to promote economic development, 
I country has been clinging to the tax system devised to 
mt the needs of war. 

Although some war taxes have been removed,” says 
h Chamber in its announcement, “and changed to meet 
ace-time requirements, the present internal revenue law 
Still largely a war measure. During the war the main 
lect of the government was to obtain revenues without 
“much attention being given to niceties or exact jus- 
“. Tn its main object the government was successful. 
P riotic citizens, including those representing the business 
rests of the country, bore the heavy burden loyally and 
Homplainingly, even though the levies did not seem to 

he most equitable or always so placed as to have no 

ous hampering effect son business. 


| 


of particular forms of taxation might be considered and 
taxes so levied as to stimulate to the fullest our economic 
advancement. It would seem that the time is near, if it has 
not already arrived, when instead of accepting the scheme 
of war-time taxation and simply eliminating or reducing 
certain taxes from time to time in a haphazard manner, 
as has been the practice, that the whole scheme of excise 
should be examined from the viewpoint of a permanent 
plan of peace-time taxation.” 


The Irving Bank-Columbia Trust 
Company in its Mid-Month Review 
of Business discusses the present 
situation as follows: 

The first quarter-year has witnessed a volume of gen- 
eral business well above normal, and the spring opens 
with activity in many basic lines still well sustained. De- 
spite some drastic recessions in industrial stocks, business 
opinion, as contrasted with speculative opinion, remains 
sanguine. While conditions in some lines of manufac- 
turing, notably textiles, do not seem to justify a cheerful 
outlook, in many others there is no definite reason for 
anticipating any severe recession in the immediate future. 


“First Quarter 
Business Above 
Normal” 


Seven 


Common Sense In Handling Help — 


By Lester G. HERBERT 


difficulty in obtaining and keeping satisfactory help. 
Labor turnover is high and expensive, and sooner or 
later, the morale of the business suffers appreciably 
through the constant coming and going of people who are 


| T is significant that some businesses have continuous 


doubtful themselves whether or not they will be perma- 
nent. 

In such a business, it nearly always happens that there 
are some workers ready to do a good deal of whispering 
and gossiping with new-comers, and we must not forget 
that there are he-gossips as well as the female of the 
species. 

Where the labor turnover is high, there are rather sure 
to be some who are nursing a grouch which they take out 
and air for the benefit of their audience whenever they 
get an opportunity. Then, not infre- 
quently we meet the petty politician 
who has his eye on some special 
plum in the organization. This may 
be a promotion, a higher salary, 
more responsibility, or an oppor- 
tunity for easier work or more lei- 
sure, and such individuals often de- 
liberately, or at least willingly, at- 
tempt to build themselves up by 
tearing others down. 

We even meet those who for no 
seeming reason at all, except to 
make themselves solid with the Boss 
carry water on both shoulders, or 
as it were, play both ends of the 
game to the middle. They peddle news to the manage- 
ment about the inefficiency of their associates, and then 
take back to the help many charges of injustice and stu- 
pidity on the part of the management. Their sub-conscious 
reasoning is, “If I can make myself a pillar of permanency 
by such means, Ill be sure of a job as long as I want it.” 


morale of the 


Reasons Wuy 


Of course there are definite reasons in every business 
where labor turnover is high. Sometimes the manage- 
ment is inconsiderate of its help. Occasionally require- 
ments are exacting without a corresponding measure of 
appreciation for good work done. And again, that type 
of co-operation is lacking which makes for liarmony, and 
fine friendliness and constructive interest. 

One firm which is very successful in the handling of its 
help, outlines its methods in much the following manner. 
This concern is particular in engaging new workers, to 
take on only people who bid fair to make good. Refer- 
ences are required and looked up, and a worker who de- 
parts in an honorable manner, is given a worth-while 
recommendation. 

In the very beginning, it is made clear to the new-comer 
that the ability of the management to pay its help well 


Hight 


The help situation is one that 
causes difficulty at one time or an- 
other to almost every firm. Labor 
turnover is a highly expensive prac- 
tice both in cash and in costing the 
business to suffer. 
Lester G. Herbert an authority on 
such matters, gives some of the 
causes and remedies for the help sit- 
uation in the accompanying article 
that will prove interesting to the 
crockery and glass trade. 


and to provide desirable working conditions, depends up) 
the success of the business from day to day, week ) 
week, and month to month; and that carelessness or - 
efficiency on the part of any one worker, reacts inevital) 
to the disadvantage financially of all of them. 

The idea is impressed upon the new employee, that 
there is any cause for dissatisfaction, the worker shoi| 
come directly to the management, and be straight-forw: | 
enough to express that dissatisfaction courteously, - 
gether with any suggestions as to how the situation mist 
be remedied. 

The importance of loyalty is stressed and the unfa- 
ness to all concerned of creating or encouraging in ay 
way, dissatisfaction on the part of the working group, 1: 
idea of a happy and contented and prosperous familys 
given as the ideal, and each n- 
comer asked to aid in making t's 
an actual fact. | 

The next step is to give the n~- 
comer a typewritten sheet with his r 
her duties briefly outlined, for it s 
been found that help often failsn 
the faculty of initiative, or beca 
of lack of experience, or for e 
reason that they do not quite knw 
what it is their duty to do. A sec 
typewritten sheet briefly outlines |e 
policies of the firm and its expei|- 
tions in regard to promptness, \- 
terest, and the type of service id 
co-operation desired. | 

At the end of five or six months, the new-come1 s 
summoned to the office for an informal conference wh 
some one in executive authority. This conference is wh y 
in a friendly spirit. The worker’s record since enter g 
the business is briefly reviewed. Where possible, prise 
is given and suggestions offered as to the betterment)i 
the work. | 

Where there is any reason for criticism, it is given wh 
exceeding tactfulness, and invariably the right methocis 
presented alongside of the one being used, and the reas is 
for the criticism given, as well as the reasons why ' 
suggested plans are more desirable. Great care is ta'tl 
never to destroy or pull down, without building or pkt 
ing something better in its place. | 

By this time, the employee is rather certain to be 14 
more or less talkative mood and at ease. At this pit 
the worker is asked several questions along the followlg 
lines : | 

“Are you enjoying your work with us? Have you be 
disappointed in any way? How do you get along vth 
your fellow workers? Do you find that the work requ 7d 
of you over-taxes you in any way? Is there any jt 
of the work which is especially difficult or irksome? Wat 
part of your work do you like best? Do you feel at 
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7 have been unfairly treated at any time? Or do you 
1 that you are being unfairly treated in any way now ¢ 
jhat suggestions could you make in relation to handling 
ir own work more satisfactorily? Have you noticed 
thing in connection with the business anywhere which 
+; believe could be bettered ? How, in your opinion, could 
s- service to the public be improved ?” 

The one being interviewed is assured that anything said 
fee time will be held in strict confidence, and almost 
variably there is a very satisfactory heart-to-heart inter- 
tw which brings out points of value to both the em- 
yer and the employee. 

-Sonstructive suggestions made by the employee are 
ed down, and where feasible some of these are acted 
} or tried out. Then the employee who made the sug- 
g tion, is always given full credit, and often some reward, 
en if it is only a day off. This recognition tends to 
kp the workers in a good frame of mind and on the 
i kout for the best interests of the business. As far 
1 possible and practical, workers are paid according to 
tlie actual worth, and to determine this, records are kept 
wich can be consulted at any time, and which will give 
aual facts and figures, pro and con. 


A Frxep Po.icy 


‘The management avoid any and all discussion with one 
eployee about another, except as indicated in the private 
al confidential conference. The management is mani- 
fitly loyal to its workers, and even when some one of the 
eployees causes criticism or dissatisfaction on the part 
0a patron of the concern, an attitude of fairness is main- 
taed. And while every effort is made to iron out the 
rifled feelings of the’ customer, the worker is protected 
itas far as possible, and suitable explanations made. 

The manager of this firm declares that an employee, 
- like a child is always dodging as if in the expectation 
0 being hit, shows wrong handling. He seeks to estab- 
li confidence and to encourage the feeling that there 

isnothing to fear. When an employee is found to be a 
ttuble-maker and shows no disposition to mend his ways, 
tlt person is quietly dropped and no talk is made about 
itbut the rest of the workers usually understand. 

\t the end of every three and five year period, a formal 
rognition of some kind is made of the service rendered. 
Tis isa graded recognition, taking in testimonial letters, 
ie gold, and finally a diamond-set emblem for a twenty- 

year period. These rewards are coveted and appre- 
iz and to be a worker with this firm over a period of 
tie, has come to be a mark of business 
Efforts to increase the efficiency of the workers are con- 
sitly being promoted by the management, with the re- 
St: that the workers are a superior and contented and 
hipy group. 
_ And that isn’t all of it! The business is the leader in 
‘itfield, and has achieved a wide reputation for progres- 
, €ss and the ability to get results in dull times as well 
an boom times. 


hen all is said and done, the policy of this firm 


aristocracy. 


merely represents good common sense in handling its help, 
and many another firm could profit by its methods, 

When taking a business inventory, it is a good plan to 
take an inventory of labor turnover as well, for net 
profits and pleasure in doing business, have a distinct re- 
lation to the attitude of our help ‘toward us and our atti- 
tude toward our help. 


Modern Store Fronts 

A report from the headquarters of a National Organi- 
zation of retailers with from 20,000 to 25,000 members 
says that the volume of business done by these retailers 
during a recent month represented a loss in sales as com- 
pared with the same month a year ago. 

Of course, the business of one month is not necessarily 
a safe basis on which to measure the success of the mer- 
chant but it is significant that for the same period the 
sales of chain stores show an increase. Most of the 
various commodities still reach the consumers through 
the independent retail stores operated all over the coun- 
try, from the crosstown country store to the large em- 
poriums in the great cities. These merchants, individually 
and collectively in their respective associations, are con- 
sidering ways and means of meeting the growing com- 
petition of mail order houses, department stores and chain 
stores. The average independent retailer is finding it 
necessary to use all his resources to maintain and increase 
his business in the face of present conditions, and in prep- 
aration for possible further encroachment on his trade by 
these other outlets. 

This is inventory time. Instead of calling the job done 
when physical stocktaking has been completed, the retail 
merchant may find it helpful to inventory his stock of 
those factors, which in addition to the merchandise, are 
necessary if the store is going to grow and prosper. Real 
service to the community is always rewarded, and in or- 
der to render the necessary service the store must have 
good location, merchandise of good quality and in proper 
assortment, attractive windows and inviting stock displays 
and an atmosphere which makes the customer realize that 
the store personnel is not only able but anxious to please. 
An inattentive, indifferent or inefficient sales clerk can 
drive away a great deal of patronage. 

A modern store front of large Plate Glass Show Win- 
dows is worth many times the outlay for the remodeling 
necessary to do away with the store front which is any- 
thing short of being up-to-date. 

The shop front or show window is an auxiliary store, 
selling without salesmen. It attracts men and women as 
they pass the store, arouses their interest, sells the mer- 
chandise exhibited and by inviting people inside it leads to 
further sales. 


Gasoline consumption last year was about seven and 
three-quarters billion gallons. This w 
billion gallons ahead of 1923. 


was more than one 


the Fostoria Glass Co., is a welcome sight to his 

many friends in the trade, since he has been back 
for the past ten days, making his accustomed calls on the 
local trade. It is also quite as much of a treat to him to 
be back after his illness of several months that started with 
pneumonia the day before Christmas. 


G HARLES L. WEDDLE, New York manager for 


Willard C. George, head of the Canonsburg Pottery Co., 
Canonsburg, Pa., arrived in New York on \londay to 
spend several days to talk matters over with the factory’s 
local representative, S. H. Slobodkin, and to attend to 
other special business. 


Rich & Fishe, the well-known Fifth Avenue china and 
glassware retailers, are holding a removal sale preparatory 
to their moving to their new store at 14 East 48th St., on 
May l. 


Charles A. Kraft, one of the best known lamp and light- 
ing glassware salesmen in the business, particularly in the 
Metropolitan district, where he has an extensive acquaint- 
anceship, has become associated with the Oscar O. Fried- 
laender Co., importers and manufacturers of lighting spe- 
cialties, etc., 49 West 23rd St. Mr. Kraft was formerly 
New York manager for the Pittsburgh Lamp, Brass & 
Glass Co., for a number of years. He will cover the 
Bronx, Brooklyn, and Long Island territory for the Fried- 
laender firm. 


C. D. Vail, of Vail & Young, manufacturers’ agents, 
returned to his office in the Fifth Avenue Building, on 
Monday after being confined to his home for a week with 
an attack of grippe. 


Lee Moses, buyer of china and glass for Fred’k. Loeser 
& Co., Brooklyn, returned last Saturday after a two 
months’ trip to Europe. He arrived on the Columbus. 


John Wyman, china and glass buyer for James A. 
Hearn & Son, who recently returned after spending nine 
weeks in the European markets, reports prices high ex- 
cept in Czechoslovakia. While abroad Mr. Wyman re- 
ceived word from James A. Hearn & Son that he had been 


appointed luggage buyer in addition to his other depart- 
ments. 
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E. W. Hammond, well known manufacturers’ ree 
sentative, is back at his desk after being confined to j 
home last week with an attack of grippe. 


Well Known Pittsburgh Company’s Exe) 
tives to Purchase Swissvale Factory 


An item of news of considerable interest to the ti4 
is the announcement that arrangements have been ni 
by Nicholas Kopp, H. A. Ross and W. F. McNawe 
and their associates, to purchase the Swissvale (1. 
plant of the Pittsburgh Lamp, Brass and Glass Co. | 

The new owners expect to operate the factory fn 
and after about May 1, 1926, under the name of Ky 
Glass, Inc. 

Under the new ownership the factory will produce 4 
same lines as heretofore furnished by the Swissvale pit 

The Messrs. Kopp, McNaugher and Ross are all =! 
and favorably known in the trade and undoubtedly ‘i 
enjoy a full measure of success in their undertakin| 

Nicholas Kopp has been connected with the Pittsbi! 
Co. for years as vice-president and general manager ofh 
company; W. F. McNaugher was secretary and treas ¢ 
of the concern and H. A. Ross sales manager. | 


| 


New Watts Store to Open Saturday 


The beautiful new Watts Building at Mason and /f 
ferson Sts., Milwaukee, Wis., which will house the v1! 
known and old-established china and glassware hous 0 
George Watts & Son, of which Howard Watts is the hi 
will be formally opened on Saturday, April 24. | 

The concern have extended an invitation to an ‘€ 
house on the above date from 10 A. M. to 4 P.M. Je 
have set this day aside simply to welcome their frie! 
No sales will be made. | 

The new store, which is a marvei of beauty, has & 
erected to increase the concern’s facilities so that they |a 
more efficiently serve the store’s fast growing cliee! 
which had gotten beyond the capacity of their fore 
quarters. | 

A number of gentlemen connected with the china n 
glassware trade will be present for the opening to « 
their felicitations to Mr. Watts personally on the (% 
sion of the opening. 


New Corporations 


Leavin Bros. & Rosenfeld, lamps, $10,000; W. H.0 
S. B. Levin. (Atty., H. Vogel, 110 West 40th St.’ 
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o Goetz, Inc.. Settled in Fifth Avenue 
Salesroom 


jeweller will tell you that a diamond's appearance can 
greatly improved, despite its natural brilliance, by the 
platinum setting. The firm of Otto Goetz, Inc., 
y be likened to the diamond and the setting for the 
’s attractive lines are now being displayed in a vastly 
er setting at 122 Fifth Ave., than at the concern’s 
‘mer location, 43 Murray St. The latter site for more 
in 30 years served as the home of the Goetz firm, but 
w their lines are being shown in the most modern and 
wutiful of showrooms. 

As one nears the new salesrooms on Fifth Ave., the eye 
lattracted to the show windows which are handsomely 
jished in walnut to match the interior. 

Stepping inside one is first impressed with the unusual 
uciousness and tastefulness of the place. The high 
Jing in white and the side walls in ivory color with gold 
‘bellishment, it indeed makes an effective background 
. the beautiful walnut fixtures and tables on which are 
ranged the concern’s attractive and enlarged lines of 
*na and glassware. 

Even the neat lighting fixtures add their harmonious 
rte to the room and do their part in making the place so 
pasing and as a finishing touch to the ensemble the 
erquet floor fits exactly right into the decorative scheme. 


The rich walnut woodwork of the fixtures and tables 
lads a dignified air to the room. The wall fixtures which 
® used throughout on all side walls are done in paneled 
Sle and in the china department taking in the entire 
ft portion of the room they are arranged in open 
roths so that the various lines or designs may be shown 
Sarately, eliminating confusion for the buyer when he is 
nking purchases. Solid walnut tables adorn the center 
othe room. 


The rear part of the floor is devoted to the glassware 
cpartment. Here the wall fixtures, done in the same 
od, are mirror backed and the tables mirror topped, 
erything of the most modern type and blend together 
ia perfect harmony of arrangement. 
A spacious balcony over the rear end of the store serves 
thouse the private offices of Otto Goetz and his five sons. 
The store has a frontage of 30 feet on Fifth Ave. and 
alepth of 130 feet. A 40-foot “L” in the rear and the 
Heony make a total floor space of 5,000 square feet. 
Tn addition to their popularly known lines of German 
ad Czechoslovakian china and bisque, beer mugs, ash 
tys and the like, Bohemian fancy glassware and do- 
oe table and bar glassware, the concern have added to 
tir display, numerous new lines in both high grade china 
glass to appeal to the better class department store 


‘de, 


The Phoenix Glass Co. announce that on and after April 
“h, their General Office will be located at Monaca, Pa., 
tead of Pittsburgh. 
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German Delegation at Dry Goods Meet 


The tenth annual convention of the Retail Delivery As- 
sociation of the National Retail Dry Goods Association 
assembled at the Bellevue-Stratford Hotel in Philadelphia 
Tuesday. Department store proprietors and executives 
attended from all over the country. 

A delegation of owners and executives from Germany 
were guests of Philadelphia store owners, executives and 
merchants. 

John C, Pogue, of Cincinnati, presided. Philip H. 
Gladsden, president of the Chamber of Commerce wel- 
comed the visitors. 

Local department store men have arranged a lengthy 
program of inspection trips. These will particularize on 
delivery systems and include the Curtis Publishing Com- 
pany, Public Ledger, the Breyer Ice Cream plant, Sears- 
Roebuck plant, Commercial Truck Company and the de- 
partment stores. 

The officers of the association are: Mr. Pogue, chair- 
man; A. Schindel, of Newark, and Jay J. Lit, of Phila- 
delphia, vice-chairman; John V. Finn, of Boston, treas- 
urer; H. H. Bishop, of Toronto, secretary; C. Henning, 
of New York, field secretary. 

The convention committee is headed by the following 
local men: Reception and inspection trips, J. A. McDer- 
mott, Gimbel Bros.; banquet, J. C. Strawbridge, Straw- 
bridge & Clothier ; publicity, Jay J. Lit, Lit Bros. 


Trenton to Ship Via Norfolk Gate 


New advantages for shippers of freight from Tren- 
ton by way of the Norfolk gate to points in the South 
and the West as far as Utah were announced April 11 
by the Trenton Chamber of Commerce. 

A contract, according to the statement, has been 
entered with the Philadelphia & Norfolk Steamship 
Company under which that line will enter Trenton. 
All shipments, under the contract, will enjoy rail and 
water differential rates. A similar arrangement has 
been provided for New England shippers through the 
Merchants & Miners Transportation Company to and 
from the Southwest and Florida. 


The statement of the new arrangement reads: 


“The Trenton Chamber of Commerce announces 
that the City of Trenton closed a contract with the 
Philadelphia & Norfolk Steamship Company for the 
extension of its line to Trenton. The new service will 
be of great advantage to shippers and receivers of 
freight. It will give, through the Norfolk gateway, 
differential rail and water rates from and to all points 
in the South and West as far as Utah. This conveni- 
ence also will be extended through connection with 
the Merchants & Miners Transportation Company, 
under which differential rates to and from all New 
England territory, as well as to the Southeast and 
Florida, will be enjoyed.” 


Have You Sent Peter Potter a Suggestion? 


The Plight of Industrial Designs 


Pottery and Glass Manufacturers With Industrial 


Designs Have Vital Interest in Pending Legislation | 


BAl JouN Dasuiectt Myers, of the Philadelphia Bar : 


VERY manufacturer and dealer whose products in- 

k volve industrial designs, no matter how simple they 

may be, has a vital interest in legislation now pend- 

ing in Congress which not only threatens the development 

of industrial art, but may seriously embarrass industry 
generally. 

The substitution of copyright for patent protection for 
designs and the repeal of the design patent laws is the 
basic change embodied in this legislation, which is officially 
known as House Bill 6249. The change sounds simple 
enough, but owing to the fundamental difference between 
copyrights and patents, its effects are far-reaching. 

The degree of protection afforded against infringement, 
for instance, will be much less than under the present 
patent laws. On the other hand, manufacturers, dealers, 
and the public generally will be confronted with the pros- 
pect of endless litigation under copyrights indiscriminately 
registered for designs which are not now entitled to pro- 
tection at all, such as those lacking novelty or having 
merely a trivial character. 

Taking a specific example, if a manufacturer developed 
at much expense a distinctive and very valuable industrial 
design and obtained a copyright registration for it, he 
would be unable to protect his design against anyone else 
who later, independently and without copying, produced a 
design identical with his work. Such a manufacturer would 
have to share his market with the producers of the later 
design. Under these circumstances, there will naturally 
be little inducement to manufacturers to spend large sums 
developing distinctive articles only to have their designs 
duplicated later by competitors who would share in their 
commercial possibilities. 

Should such a manufacturer seek protection in the 
courts, he could not obtain relief under his copyright un- 
less his competitor’s design was in fact copied from his, 
and this would present an obviously difficult point for 
proof. This difficulty is not now raised at all as the test 
of infringement under the design patent laws is based 
solely on substantial resemblance. If one design resembles 
another which is patented, it may not be manufactured, 
used or sold without infringing, regardless of whether it 
is a copy or is independent work. 

Another far-reaching effect of this proposed change will 
be that it will enable copyright monopolies to be created 
in designs which are now the property of any manufac- 
turer who desires to use them. These indiscriminate copy- 
right registrations will present a wide Opportunity for 
harassing tactics and will breed much litigation. 

A concern marketing an article of a particular design 
which had been common property for many years would 
be open to attack at any time under a copyright registra- 
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tion which could be readily obtained by another for 

identical, or substantially identical, design. Under th 
circumstances, there would be no infringement if the | 
sign so marketed had not been copied from the copyrigh’ 
work. But even if this satisfactorily appeared from | 
evidence and the concern should win, the trouble and | 
pense of the litigation might make it an actual loser. 

Confusion of rights and consequent law suits will a 
grow out of the fact that the proposed change will m; 
it possible for different persons to secure separate co’ 
right registrations on identical designs. This would ma| 
festly be a great hardship upon the one first producing si 
a design and copyrighting it. He and his trade might, 
confronted at any time with wide spread competition | 
veloped under a later copyright. | 

The situation would be menacing enough in instan’ 
where the design of the later registration was produ 
by independent work and without copying, but how nn 
worse it would be if this was not true. Yet as copyrig 
are registered as a matter of routine and without exa 
ination, the door will be open for the unscrupulous reac 
to cloak themselves with copyright registration, and : 
way of the pirate will be made easier. 

“The bars will be let down” in other ways and peri 
the copyrighting of designs of a trivial character, ¢ 
many others which do not meet the requirements fo) 
patent. This is because of the different standard det! 
mining the right to a copyright, as distinguished fron 
patent, and the different method by which it is secur 

One of the principal objects of the proposed change 
to avoid the delay involved by examination in securing 
sign patents. It is claimed that designs, if promptly m 
keted, may be copied by competitors, cheapened, and th 
value destroyed before patent rights can be obtained un’ 
which suit can be brought. 

The need, if any, does not justify the radical depart 
proposed. The difficulty, if it exists, is not general, 
Doubtless relief co 
be obtained by appropriate changes in the present la 
or their administration, but even now patents are promp 
granted on designs which are not open to objection. , 


apples only to particular cases. 


Creators of designs which meet the requirements of | 
patent laws will scarcely be willing to accept a monop 
of less value, in order to avoid the short delay involved 
examination. Of course, those whose designs do not m 
these requirements may be in favor of the propo 
change; not, however, because of merely avoiding sh 
delay, but because now they are not entitled to any k 
of monopoly at all. This, after all, is the real purp' 
back of this proposed change in the law. | 
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[he sum and substance of the matter lies in the fact 
it copyright is not an appropriate form of protection 
f industrial designs, because it has been developed to 
ji with literature and the fine arts. Industrial designs, 
yaccount of their relation to the useful arts, involve con- 
jions of a different kind and which are more analogous 
sthose under patents than under copyrights. 


Exercise Care in Packing Glass 

A press dispatch emanating in New York says: 

‘One of the reasons why Belgium has been so long 
,e to exercise such a strong influence in oversea glass 
sde is the extreme care taken in packing. Insurance 
juinst breakage is extremely rare, as perfected containers 
f- almost every sort of transportation encountered in 
fs export markets have been designed. Cases are some- 
ies of two-inch material, strongly pressed and cleated, 
ad the glass is packed in straw with paper leaves between 
t: sheets.” 


Steubenville One of Oldest Glass Towns 
Steubenville, O., is said to be one of the oldest glass 
twns in the United States. It was at one time recog- 
wed as one of the greatest lamp chimney producing cen- 
t's in the world, but now there is little more than a sem- 
hnce of its former greatness as a glass town, says the 
pril issue of the “American Flint.” 


uld You Gag 
i. Your Sale smen? 


Imagine this man sitting 
in a buyer’s office while 


another representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


service and advertising 
counsel is at your dis- 
posal. Send us the ware— 
we’ll do the rest. 


| 
| Photo- vertisement that is illus- 
. Engraving trated and tells the buyer 
| PIllustrating something he wants to 
| Photography know. 

Advertising Rawsthorne illustrating 
) 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


oo 


PHONE ATLANTIC 4180 


Although no longer an important glass center, still a 
large number of former glass workers continue to have 
their homes there. Among these men is a formed na- 
tional treasurer of the Flint Glass Workers’ Union, Mr. 
Edward Phillips, who was a delegate to the national con- 
vention held in 1879 as well as a number of subsequent 


conventions. 


There are 2,009 windows in the New York Wanamaker 
stores. 


$92,000 was collected by the Postal Authorities for 
the return of mail sent to the Dead Letter Office. 


One company alone consumes over two million feet 
of white birch logs annually in the production of tooth- 
picks. 


Bank deposits in the United States have reached the 
huge total of $48,000,000,000, the highest on record, ac- 
cording to the Federal Reserve Board. 


Owing to the death of Mrs. M. K. Zimerman, 
wife of the Pittsburgh and East Liverpool repre- 
sentative of the CrRocKERY AND GLASS JOURNAL the 
Pottery and Glass news is omitted from this issue. 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Axchb St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill, Washington, Pa. 


S=35 


Phe Duncan & Miller Glass Co. 
“Washington, Pa. 
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To Discuss Foreman Training and Wage 


two important subjects which will be discussed at 

an industrial group meeting to be held as a part of 
the fourteenth annual meeting of the Chamber of Com- 
merce of the United States at Washington, May 11 to 13. 
The program for this group meeting is being prepared by 
the Department of Manufacture of the National Chamber, 
and leading industrialists from all parts of the country are 
to attend. 

A. J. Brosseau, President of. Mack Trucks, Inc., of 
New York, will preside at the meeting. Discussion will be 
opened by two outstanding figures in the manufacturing 
field, following which there will be a general discussion 
of the two subjects for the purpose of giving those in at- 
tendance an opportunity to present their views. 

In announcing the preliminary program for the meet- 
ing, the Chamber’s Department of Manufacture says that 
the two subjects are among the most pressing questions 
today calling for the concerted attention of manufacturers. 
With regard to the question of foremanship training, the 
Department says that “restricted immigration, elimination 
of waste and lost motion, the need for restoring, as far as 
possible, the old-time relations between the employer and 
employee which obtained in the days of the small shop, 
are some of the reasons that industry is giving special 
attention to the selection and training of men occupying the 
important supervisory positions at the lower end of the 
industrial ladder. 


NOREMEN training and the question of wages are 


“Tt has been recognized for some time that the study 
of human relations is one of the most important factors 
in successful managing, for notwithstanding the fact that 
a plant may be equipped to the last word with mechanical 
contrivances, it is, after all, the attitude of the workman’s 
mind, each day as he enters the plant, toward his employer 
and his job, which determines whether or not he will get 
out large or small volume. Moreover, today, because it is 
an impossibility for the general officers of a concern to 
come in daily contact with those who are looking after the 
details of production, some efficient substitute must be 
supplied; that 1s, some one who will be able to impart to 
the workman not only the orders but the vision of manage- 
ment and, on the other hand, transmit to management the 
feelings and reactions of even the most humble employee 
for it takes cooperation clear up and down the line to 
get results. 

“The larger concerns as usual seem to have appreciated 
first the need for trained foreman and the training schools 
and classes existing at present are to a great extent in 
the larger plants of the country, but not exclusively so, 
for in many of the smaller places, manufacturers have 
combined or organized and are maintaining and support- 
ing joint classes. The teaching forces are developed in 
various ways, sometimes in the plant where the training 
class is maintained; again, by engaging specialists; still 
again, through the Federal Board of Vocational Train- 
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ing, Young Men’s Christian Associations, colleges and u| 
versities, 
“The Federal Government, in cooperation with the sta‘ 
last year, spent $6,198,716.08 on various types of yo} 
tional training, a very considerable part of which was | 
voted to the training of foremen. | 
“Recently, the National Association of Foremen was - 
ganized at Dayton, Ohio, and several states have st: 
groups of these training classes. All together the mo} 
ment is a very encouraging one, affording, as it does, ; 
opportunity for young men engaged in industry to mi: 
up through merit rather than in the old time way by - 
lection which was more or less influenced by other reas; 
than merit. | 
“The discussion of this subject promises to be of - 
tense interest and an attendance from not only mana) 
ment but of those engaged in this class of training is pro- 
ised. It is the first occasion on which foremanship 1 
been presented in a national way and country-wide int. 
est, especially in industrial sections, is anticipated.” 
Concerning the question of wages, the Department poi: 
out that ‘‘this subject, as always, is of the greatest cone: 
to both the employer and the employee, for in the fabri: 
tion of practically all materials and commodities, the lal! 
content is the larger element of cost. Therefore, the fix! 
of wage rates is a most important function but we hit 
progressed so greatly from the early days that the proc: 
is one of scientific management and that it has been Ww 
performed is evidenced by the fact that wage disputes sii: 
the late war have been handled with a minimum of fricti 
“With the growth and study of industrial or hun 
relations, the attitude of the employer toward the wi: 
scale and payroll is now different from his attitude | 
early days. In fact, it was a very common practice | 
times of dull trade or close competition to turn first to | 
payroll as a means of reducing costs or prices. TI) 
however, is not true to any extent today. In fact, since 
have become an industrial nation and a large portion of () 
consumers are wage earners or salaried folk, the emplo: 
is turning to the payroll as a last necessary resort 0} 
when reduced prices and costs are imperative. The nec: 
sity of informing the wage-earner how the profit-dollat' 
developed will be dealt with in this discussion.” 


One of the great chain systems of lunch rooms has'| 
annual bill for broken crockery in excess of $100,0) 
Each week breakage in various branches have to be | 


placed to the tune of 10,000 cups, 5,000 saucers, and 2,!. 
plates. | 


Metallurgical experts claim to have produced a m¢ 
alloy nearly as hard as the diamond. The difference in | 
scale of hardness is merely one tenth of a degree. 1) 
alloy consists of a fused mixture of metallic tungsten ¢ 


tungsten carbides. 
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_ Onondaga Pottery Sounds Cheery Note 
' HERE is a good demand for high grade ware ac 
4 cording to the Onondaga Pottery Co., makers of 
Syracuse china and general conditions are very 
sisfactory according to a report from that company 
nich states: 

“Tnformation which we have been able to gather through 
tr field force and otherwise indicates generally healthy 
¢nditions. Some competitive factors are extreme but ours 
ver has been an “easy” business. We regret to see that 
| some instances inferior wares are being offered, pre- 
smably due to the very low prices being quoted by some 
joducers. There is a healthy demand for the highesi 
dality product. Our incoming business during the first 
farter of 1926 was materially in excess of that for either 
125 or 1924, both as to volume and value. Stocks of 
are are not excessive and prices are steady, except in 
plated cases. 

“Now that the speculative mania has been checked and 
fere are possibilities of more sane and constructive busi- 
tss operations we believe that general conditions are quite 
‘und in most industries. In your own industry we be- 
sve underlying conditions to be very good. There is no 
arrant for lower prices and the price tendency should 
* either stationary or upward. We look for active busi- 
‘ss in the immediate future. With the very high earn- 
gs of employees in almost all lines and the stable under- 
ing financial conditions we see no reason why business 
1ould not continue at high levels throughout the year. 
ve expect this to be our biggest year. 

“We have added to our selling force and expect that 
will continue to be necessary to demonstrate conclu- 
vely the desirability of Syracuse China quality, service 
id ultimate price in order to increase our volume. Super 
ympetition is here, and our boys welcome the battle. 

“No large development of further production facilities 
contemplated for this year, but as our productive capac- 
y has considerably more than doubled during the past 
ght years we do not anticipate any congestion except, 
erhaps, in the highest grade ware. All too few in the 
idustry are those who are sufficiently familiar with the 
rocesses to realize the enormous amount of work and the 
me factors involved in producing new multicolor deco- 
itions. The long period of training necessary to develop 
ttisans capable of producing some of the types of deco- 
ition now used by our most exclusive hotels, clubs, etc., 
so must be provided for. 

“The productive capacity of the industry in this coun- 
'y is ample to care for all the reasonable demands placed 
pon it, and, except in the matter of highest grade deco- 
ations, deliveries should be in accordance with customer 
Apulations, provided reasonable antcipation of require- 
lents is maintained.”’ 


“ec . . a “ ro 
“So he finished his advertising correspondence course, 


‘ 


‘Yes, he did. I happened to be in the post office when 
€ graduated.”—Oral Hygiene Junior. 
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FELDSPAR of quality, 
uniform and reliable. 

Made possible by the very 
: careful technical control in 
mining and milling and by 
chemical laboratory and fu- 
sion tests. 


Minpro Spar represents the 
highest type of fat Feldspar 
with little free silica. 


We are also prepared to sup- 
ply other qualities and to 
match what you are now 
using. 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


~ The 
ROESSLER &HASSLACHER CHEMICAL©. 
709 Sixth Ave., New York 


Philadelphia 
Kansas City 


Chicago New Orleans 
Boston Cleveland 
Trenton 


Pittsburgh 
Baltimore 
San Francisco 
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To Consider Merchandising Problems 


Merchandising problems will have a prominent place 
on the program for the forthcoming annual meeting of 
the Chamber of Commerce of the United States at Wash- 
ingter, May 11 to 13. 

A special group meeting has been designated on the 
program for the exclusive consideration of three subjects 
of particular interest to distributors. These subjects are: 
“Principles Which Should Be Applied to Merchandising 
by Installment Selling,” “The Trade Relations Commit- 
tee as a means for Developing Self-Government in Busi- 
ness,” and ‘“‘Practical Uses of a Distribution Census and 
How It May Be Brought About.” A prepared address 
will be delivered on each of these questions, after which 
there will be open discussion. 


+. O. H. Cheney, Vice President of the American Ex- 
change-Pacific National Bank, New York, will make the 
talk on the subject of installment selling. Mr. Cheney has 
been a close student of distribution, and his address on 
the subject should develop many interesting aspects of this 
‘recent development in retail selling. 

As pointed out by the Chamber’s Domestic Distribution 
Department, “Installment selling has pervaded so many 
‘fields of retail selling and grown to such an extent that 
some estimates place its volume as high as 17 per cent 
of the total sales at retail, Commercial credit companies 
-have been formed to provide means of credit for this 
type of financing. Some steps have been taken to stand- 
ardize the granting of such credit, but the growth has been 
so rapid and unprecedented that there is as yet no con- 
sensus of opinion en the justification of installment sell- 
ing.” 

How the causes of trade abuses and misunderstandings 
which arise in dealings among manufacturers, wholesalers 
and retailers may be eliminated by the organization of joint 
trade relations committees will be discussed by Royal M. 
France, President, Salt’s Textile Company, Inc., New 
York. Mr. France, who was a member of the Committee 
on Trade Relations of the National Distribution Confer- 
ence, will point out the benefits which have resulted from 
the activities of joint trade relations committees function- 
ing within certain trades. Also, he will discuss the steps 
that are to be taken to extend this work. 

The interest of the National Chamber in this subject, 
which is in line with ‘the general theme of the meeting, 
“Self-Regulation in Business,” follows the recommenda- 
tion of the National Distribution Conference suggesting 
that the Chamber appoint a committee on Trade Relations. 
This recommendation was approved by the Chamber’s 
Board of Directors, and the committee, which is now be- 
ing named, will consist of representative wholesalers, re- 
tailers, manufacturers and the public. This committee 
will urge upon trade groups the need for the setting up of 
a committee within each trade to deal with complaints and 
misunderstandings, and also it will aid these trade com- 
mittees in the efficient performance of their work. 

Discussion of the need for a distribution census and 
how it may be brought about will be undertaken by E. M. 
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West, economist, connected with The Blackman Compa: 
of New York. Mr. West is one of a group of men wy 
have been advocating for a long time the taking of suc) 
census. He served as a committee member of the }. 
tional Distribution conference and through his contact w 
business executives is acquainted with the practical n 
for more information about the organization of the | 


tributive system of the country. 


Lack of statistics concerning the number of retaile 
wholesalers and other distributors, it is pointed out, | 
been keenly felt by all classes of distributors. This 
formation is needed when sales’ quotas are establish 
when areas are surveyed for market possibilities and wh 
new outlets are contemplated. 


Fifth Annual Chicago Gift Show 


Among the early responses to the announcement — 
the Gifts Artwares & Novelties Association that 1 
annual Chicago Gift Show would this year again be hi 
at the Hotel Sherman, August 2 to 7, a great many resi 
vations from buyers in far distant points have been : 
ceived indicating a probable repetition of the record | 
last year when the attendance at the Chicago Gift Shy 
exceeded that of all other shows held outside Chica 
during the summer months. 

The attendance records of the Gifts Artwares & Nov 
ties Association, the organization operating the annt 
Chicago Gift Show at the Hotel Sherman, show a reg 
tration at the 1925 show of over 1,700 buyers, represet 


| 


ing thirty-nine states and including some buyers fre 


points as far distant as Honolulu, far points of Cana 
and Australia. The attendance at corresponding sho’ 
in other cities at the same time of the year indicated < 
tendance in limited numbers from states immediately a 
jacent to the state in which the show was held. 


Accounting for the popularity of the show which dre 
buyers thousands of miles, the executives of the As: 
ciation made this comment: “The annual Chicago G 
show held at the Hotel Sherman has each year striv 
to extend its service to the buyer and develop for him ne 
economies. The purpose of the show has been service 
the buyer in bringing to a central point hundreds of high 
desirable gift lines which can be displayed by the 1 
porters or manufacturer under equal conditions and whi 
can be inspected by the buyers impartially and selectio 
made from actual inspection of the merchandise. 

“This feature of the service to the buyer was early n 
ticed and appreciated and it has been the backbone ‘ 
the success of the annual Chicago show at the Hotel She 
man. The buyers have found it exceedingly convenie 
to come to the central city of the country and imspect t! 
lines which manufacturers and importers spend the ye 
in creating and collecting for this event. Buyers reali. 
that to see the same lines individually would requi 
months of travel as the collection which forms the Chic: 
go Gift Show represents lines from all parts of the Unite 


(Continued on page 24) 


wy 22, 1926 CROCKERY AND GLASS JOURNAL Seventeen 


Pride Overshadows Price a | 


in fine dinnerware 


Your customer will take pride 

in a Heinrich dinner set long i 
after the price is forgotten. 

Yet this No. 9638, Imperial 

shape, with its delicate bud pink 

and green decoration, is very 

moderate in price. 

It has proven a ready seller in 

all parts of the country. Have 

you seen it? 

See for yourself. 
Send for samples. 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE, AS WELL AS 
OPEN STOCK 


H&, 
SELB 
BAVARIA 


EB UN RICH co GO:S 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FirTH & SoxTH Fioors ~ 49-51 WEST 25RD STREET, NEW YorK City 


Che Upper Half of Rooms Needs as Much 
Care as the Lower Half 


Put a few sprays of flowers in these 
hanging vases and hang them up by 
the windows and bare nooks and 
see the cheerful effect. It is up to 
you to show them and cash in. 


Write for sample assortments 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


| 105-107 East 16th Street New York, N. Y. 
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“Specials 


of Lamps, 


in Lamps and Shades | 


Innovations of Outstanding Merit for Buyers 
Shades and Their Accessories | 


By BeratricE MILLER WISNER 


Unity of Lamp and Shade 


Co-operation in working out a lamp which combines 
both beauty of base and harmonious shade has been ac- 
complished by the Art Industries, Inc., and Darling Stu- 
dio, both firms having show- 
rooms at 225 Fifth Ave., 
New York. The fine “Lav- 
inite’ pottery ‘‘Metallique” 
base a graceful model, with 
its appropriate decoration 
encircling the body of the 
lamp, is at once recognized 
as one of the season’s fetch- 
ing numbers for practical 


and ornate use. The beau- 
tiful parchment shade by 
the Darling Studio, meets 
all the demands of “Lavin- 
ite’ art, in its distinctive 


sc aserca eal 


hand decoration and treat- 
ment so well adapted in coloring and motifs. The Art 
Industries and Darling Studio should be congratulated in 
achieving a combination lamp so consistent and harmoni- 
ous, unique in design, yet holding the individuality of 
“Lavinite pottery, and the personality of Darling Studio’s 
artistic hand painted decorations. Many new numbers are 
constantly being brought out by both studios which are 
entrancing additions to the large assemblage of lamps and 
shades at the above showrooms. 


Silhouettes In Many Designs 


Lovely decorative silhouettes in a variety of designs 
and figure poses are being offered by the Silhouette Cox 
286 Fourth Ave., New York. The silhouette has become 
an almost indispensable fea- 
ture for the up-to-date 
lamp shade, as its striking 
outline against lighter back- 
grounds is a pronounced 
element of its favor and 
beauty. For parchment or 
other lamp shades, these 
? silhouettes give an artistic 
and fascinating tone in de- 
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6"x6y" picting folk dances, rural 
and water scenes, and many 
other enticing pictures. They are easily and quickly ap- 
plied and the modest price commands their use to the lamp 
shade manufacturer, where a popular decoration is appre- 
ciated. Silhouettes are suitable decorations at all seasons 


of the year, hence their commercial value is substantiated. 


Highteen 


Unique Decorated Silk-Parchment Shades 


The beautiful transparency of silk parchment has be 
accomplished by the Far Eastern Trading Co., 32 Unic 
Square, New York, in the artistic and colorful decoratio; 
in exceptional fine hand painting on silk parchment, re; 
resenting flowers, birds and many unusual designs on fa 
ciful backgrounds. The light diffused through the fine te. 
ture of the silk-parchment, gives a soft and blended effec 
shedding a highly artistic color tone. Many styles ar 
new combinations of colors and designs have been aceon 
plished by native artists well skilled in hand decoratin 
representing water views, rural scenes, etc., giving the: 
beautiful shades a distinction and value all their ow 


Another very delightful imported material original wit 
the Far Eastern Trading Co. styled “Crystaforline” a Jag. 
anese fibre linen, used in the making of a new type o 
shade decorated in lovely designs and also elaboratel 
trimmed with handsome gold galoon is a striking exampl 
of native artistry. The company’s extensive studios, com 
prising several rooms, where artists are busy in creatin; 
original designs, purely of Far Eastern temperament, is i 
thought in preparedness in establishing adequate work 
rooms to take care of the volume of business which the con 
cern is handling. The accompanying illustration shows ‘ 
lovely “Crystafarline” Japanese fibre linen shade abow 
mentioned. 


Practical Adjustable Lamp | 


An exceedingly useful and accommodating lamp is pt 
out by the Aladdin Mfg. Co., 608 East 18th St., Muncie 
Ind., that will adjust itself to any angle and can also be 
clamped anywhere. This universal lamp comes in deco- 
rated ivory, brushed brass or decorated bronze finish anc 
is a unique type of lamp for the purposes designed. It not 
only reconimends itself through its popular useful adjust 
ment, but is decorative and neat in appearance, and 1s a 
lamp well suited for study, sewing and many other home 
workaday needs, thus its favor and sustained popularity. 
Its sturdy construction is one of its dependable features. 


April 22, 1926 


N31) 


ISA 


JOHN 


New Designs in Shapes and Patterns Now on View 
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DAVISON 


14 Barclay Street 


WOO WONG OOO OOS 


Sole Agents for 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 
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DEADCANE 


EOE OO Oa 


for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


GES eae fancy 
OA ee eee plain 
TU Pe ok Loewen s octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories ; : 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


! 


) 


American China 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


INCORPORATED 
New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


“Satishcdcustomers kequsbisy 


ae 
HOSTESS 


eevee 


A WVatteau style pan- 
J els in blue, with 
black lace overlay. 
“Horns of Plenty”? 
at either end with 
gay colored flowers. 
Tangerine lines for 
trim, 
SALES REPRESENTATIVES 

N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. E. Boring, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston, Mass. 


The 
Crooksville China Co. 


Crooksville, Ohio 


CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


Spring Sales Stimulate Business 


PRING sales among department stores stimulated 

wholesale business in Chicago during the past week. 

The present mild weather brought crowds into the 
stores and retailers are making up for the business lost 
prior to Easter, due to the unfavorable weather, by fea- 
turing many Spring specials. . 

The Fair began its Annual Money-Saving Sales this 
week and. offered numerous specials in dinnerware, home 
needs, lamps and mirrors. The sale of dinnerware in- 
cluded 100 piece gold line decorated sets priced at $13.95, 
a seven-piece beverage set priced at $1 and an 18-piece 
set of amber lustre at $2.98. 

Home Furnishing Week was featured this week by the 
Three Wieboldt Stores. A lot of 1,000 bridge lamps, 
complete with shades, with a base of two toned stippled 
polychrome finish in copper and gold, was offered at $3.95, 
and many specials were made in other departments. 

This week Hillman’s held its Annual Spring Sale of 


Lamps and Housewares. Five hundred lamps with shade 
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Ready for Shipment— 


TUTTLE EAPC COLELLO CLO 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TUTE ERUO COPECO MCU TOTO OOO 
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Twenty 


THE CHICAGO MARKET 


J. H. SmytHe, REPRESENTATIVE 


By 


were offered, including a bridge lamp at $5 and a junior 


lamp at $6.95. Many other features were offered in the 
mirror and housewares departments. 


M. L. Cone, general manager of the N. C. Cederborg 
Co., Aurora, Ill., makers of lustre ware, reports increased 
interest among lamp manufacturers in their new line of 
lamp vases in colored lustre and gold. A new catalog has 
just been issued which will be sent upon request. 


Among the many interesting lines of merchandise in the 
showrooms of W. C. Owen, Inc., is the line of Merwin- 
Wilson pewter. Appropriate numbers for Summer wed- 
dings are included in this display. 


F. T. Renshaw, local factory representative, is showing 
a new real ruby flower set, consisting of a low rolled edge 
flower bowl and a pair of low candlesticks, in his display 
room, from the Co-operative Flint Glass Co.’s line. 


A. Jassman, Meier & Frank Co., Portlandy gaa 
Helenthal, Bon Marche Co., Seattle, Wash.; Mr. Ricker, 
L. S. Donaldson Co., Minneapolis; and T. J. Gill, Emory 
3ird Thayer Dry Goods Co., Kansas City, stopped in Chi- 
cago last week on their way back from a trip to Europe. 


Among those showing lines at the Palmer House during 
the past week are the following: Frank Simmers, Hall 
China Co., East Liverpool, O.; Harvey Moninger, Wells- 
ville Pottery Co., Wellsville, O.; Jack Kennedy, Roseville 
Pottery Co., Roseville, O., and G. E. Downey, Brush- 
McCoy Pottery Co., Zanesville, O. 


Gilbert Smith, salesman for George Turner, local fac- 
tory representative, is making a month’s trip through 
Michigan, Indiana and Ohio. 


Earl W. Newton, of Earl W. Newton & Associates, 
visited his glass factories in Bowling Green, O., last week. 


Skamser-Thorp Co.,:7421-23 Cottage Grove Ave., was 
incorporated during the week just passed with a capital 
stock of $50,000, to conduct a retail furniture business. 
The company was) formed by George Thorp, Clarence M. 
Skamser and Paul J. Skamser. 


Miss Johnson, of the Johnson Hill Co., Wisconsin 


Rapids, Wis., visited the local market last Thursday. 
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P. Zehner, of Davison Brothers, Des Moines, lowa, 
alled on the local trade last week. 


Among recent Chicago incorporations is the Willabord 
Jorporation, 2326 Leland Ave., which company was 
ormed by Walter W. Lapash, Philip M. Forbord and 
Martin L. Williams, with a capital stock of $10,000, to 
vanufacturer and deal in furniture or appliances of any 
ind. 


A new lilly set, consisting of a large plate and a pair of 
andlesticks, with cold water decorations, is being shown 
t the display room of Ira A. Jones. 


A. P. McPherson, of the Dresden Pottery Co., called on 
1e Chicago trade last Thursday. 


The Care of the Heart 


Heart disease leads the list of causes of deaths in 
1e United States. 

Dr. Fillmore Young, of Marion, Ohio, says “sheer 
eglect” is the cause of many of these cases. 

"feéart failure is muscle failure,” he says. “Care 
id frequent physical examinations are needed.” 

The heart weighs only nine or ten ounces, but moves 
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on an average seven and a half tons of blood in a day. 
Local infections, disease of the teeth and tonsils, 
and general toxic conditions of the intestinal canal 
undermine the heart. 
Rheumatism, chorea and pneumonia stand first as 
contributing causes of heart disease. Forty-four out 
of every hundred cases of chorea impair the heart. 


OHIO CONSUMER 13 PER CENT MORE ELEC- 
tricity in industry during 1925 than the 4,180,738,000 kilo- 
watt hours used in the preceding year. The nation’s elec- 
tric power consumption for 1925 was 65,801,000,000 kilo- 
watt hours, which was 11 per cent more than that of 1924. 


MORE THAN 8,000 STREET LIGHTING UNITS, 
representing an investment of several million dollars, will 
be required in making Santiago, Chile, the best lighted city 
in South America. America’s electrical interests will sup- 
ply the lighting units, transformers and control equipment. 


A NEW APARTMENT HOUSE LOCATED AT 
Elmhurst, a suburb of New York, is equipped with an 
antenna system capable of accommodating 88 aerials of 
the tenants. This antenna consists of steel racks 15 feet 
high and 100 feet long. Springs mounted behind each in- 
sulator give flexibility to the system. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


ChHIlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


ASSOCIATES 
Chicago Display, 806-7-8 Masonic mPEntiienicn waor tsa abaski} venue 
Temple ECONOMY GLASS CO. Representing: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
Pressed and Blown Ph OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
Etching Cuttings one 


and Iridescent. Central 3497 


-THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L, SEBRING, President 


W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


9 North Wabash Ave. Phone: Central 3236 


This “‘card’”’ can be made to yteld 
big dividends. Phone Wabash 0860 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 


Walter B. Lazure, Chicago Representative 
OUR CHICAGO DISPLAY Rom 


CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


ROSENBERG & LURIE 


We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 


Power Penetrates to Dark Heart of Asia 


But Electricity Meets Natives’ Prejudice in Thibet—Afghans 


Build Hydro-Electric System and Let It Rust for Years 


, \ HE recent massacre on a Himalayan mountain 
trail of a group of men transporting electrical 
equipment to light the “forbidden city” of Lhasa 

in Tibet is but another of the tragic episodes in the drama 

of electricity’s conquest of the world for civilization. 

This episode, during which 300 tons of apparatus was 
cast over a precipice to destruction by natives fearful of 
the march of modernism which western peoples and pro- 
gressive Asiatics welcome is but one incident of the drama 
as it has unfolded in Asia during this century. Another 
was the pathetically humorous effort of a former amir of 
Afghanistan to electrify his plaace and his government’s 
gun factory at Kabul, the capital of a country nearly as 
large as Texas, but without a railroad. Afghanistan is a 
Mohammedan “land of rocks and stones and sanguinary 
feuds.” 

Amir Habibullah spent seven years and much wealth 
building his hydro-electric generating plan and power line 
only to be stabbed to his death by an assassin in 1919 al- 
most at the moment set for the first illumination of the 
palace. After the tragedy not a spark of current was pro- 
duced by the plant—the first the Afghans ever saw—for 


two years. It was allowed to stand helpless in the dark 


heart of Asia, awaiting its opportunity to increase the - 


comfort and prosperity of a laggard nation. But it is now 
getting the chance under the succeeding amir Amanullah 
Khan. 


How THE Project STARTED 


The late amir possessed of riches and of many western 
tastes whetted by tours to European capitals, determined 
15 years ago that his “God-givern government” should 
modernize. He decided antiquated power should be 
scrapped by the government manufacturing plants and that 
the royal palace and its grounds should be illuminated as 
handsomely and luxuriously as those of any in the world. 

Without the moral support of his people—a discrepancy 
which usually proved no handicap in a land ruled as was 
Afghanistan—the amir in 1912 engaged an engineer who 
made a survey and designed a hydro-electric system. This 
done, he engaged a construction engineer and bought the 
necessary equipment and machinery in England. 

Moving the machinery in small units more than 300 
miles from railroad by camel and elephant across deserts 
and through tortuous mountain trails to their ultimate des- 
tination at the amir’s capital and at a water-power site of 
doubtful potentiality about 40 miles away in a range of 
hills was a herculean task. It required more than a year, 
hampered as the transportation system was by desert heat, 
rough winter in the mountains and the seasonal appearance 
of a fly whose bite was deadly to camels. 
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DreArRyY YEARS OF CONSTRUCTION | 
Actual construction of the hydro-electric installation 
was a job that required six more years and all the patience, 
ingenuity and diplomacy which the American electrical en- 
gineer in charge possessed. He had to manufacture such 
tools as picks and shovels from the tough native wood of 
the Afghan highlands and then train swarms of unwilling 
subjects of the amir most of them untutored in anything 
but rug weaving—to use the make-shift tools. 


Double pay did not attract them from their sun-bathed 


easy-going domestic industries. The “God-given govern- 
ment” army had to round them up and force them to as- 


semble at the power site. Getting a day’s work out of each. 
man every day was simply impossible and they persisted 


in mixing and handling concrete just as their ancestors 
for centuries had handled mud. They took naturally to 
line construction however. 
happily up and down the steel towers, erecting those with 


Groups of them swarmed 


a speed that would have done credit to American linemen. 


THEN THE ASSASSIN STRUCK 


A dam, penstock and generating plant were finally fin- | 


ished and the high-tension line to the capital was ready to 


carry current to bathe the amir’s palace with effulgence 
and to speed up the machines in the gun factory. But on 
the day the system was to be opened a fly gate in the water 


line broke. Since no other could be procured in Afghan- 
istan, another delay ensued before it was possible to sched- 
ule again the formal opening of the system. 


Just before the great day, however, the amir was mur- 
dered. Unfortunately for immediate electrical develop- | 
ment in Afghanistan no other individual in authority pos- 
sessed the former amir’s vision. So the costly system began - 
a long career of idleness—a modern, business-like power | 
plant lost in a far country. Today, however, it is furnish-— 
ing power and illumination for the palace and certain gov- ) 
ernment enterprises at Kabul, the turbulent nation’s 


capital, 


Static produced by belts in an unmodernized factory 
often interferes with radio reception in the neighborhood. 


The Government is making 53 separate studies in vari- 
ous states to determine the full value of electricity to the © 
farmer and the most practicable means of putting it to | 


work on the farm. 


| 
In addition to the 280 million incandescent lamps made 
last year for ordinary household and office lighting, the 


nation bought 195 million more for Christmas tree out- 


fits, automobile headlights, surgical purpose and the like. 


. 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


“As brittle as glass,” has been the comparison between 


| 


it and all frail things since glass was first discovered. But 


glass specimens have shown, that, in certain conditions, 
glass is among the most elastic of substances. But recent 
experiments in Paris have shown that glass can be ren- 
dered tough as well as hard, and capable of resisting the 
action of heat, almost or quite as well as most of the 
metals. This resistance to heat and fracture is obtained 
by means of a chemical bath, to which it is subjected when 
it comes hot from the furnace. It is many times stronger 
than ordinary glass. It can be used in place of lead or tin 
for the lining of water pipes, and in place of porcelain 
for the lining of culinary utensils. For window glass, for 
hot houses, for all places exposed to breakage, it will be 
invaluable. Steps have been taken to manufacture it in 
quantity, and put it on the market for trial. 


' The amount of crockery imported from Great Britain 
from January Ist, 1874, to November 3 of the same year, 
a period of a little over ten months, was 59,040 packages. 
The number of packages for the corresponding time of the 
preceding year was 71,906 packages, a diminution of 12,- 
866 packages. That the falling off of the demand on ac- 
count of the dull times may account for a large part of the 
deficiency, we have no doubt, and we feel confident that 
the sharp competition now going on between the English 
and American wares in the home market can easily account 
for the rest. 


In the diary of J. QO. Adams, edited by his son, Charles 
Francis Adams, vol. 2, page 232, he says, January 4, 1912: 
“Mr. Raimbert brought presents of porcelain for my wife, 
for Charles, and another for myself. I refused to receive 
them, it being a principle which I found it necessary to 
adopt from the first day I became a public man never to 
accept for myself or my family a gift while I held public 
office.” Somewhat different from the state of affairs of 
the present time. 


| The pottery works of J. L. Taft & Co., Keene, N. H., 
were entirely destroyed by fire April 12. The building 
contained a large amount of manufactured ware and ma- 
hinery and four valuable carriages. The loss on the 
uilding is $6,000; on manufactured goods and machin- 
ery, $4,000; insured for $2,000 on building and the same 
amount on stock. 


_ In response to inquiries concerning reported business 
failures in Washington, prominent and long established 
erchants say that all houses engaged in regular legitimate 
ercantile operations are considered sound and solvent, 
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and that perhaps there is less money pressure here than 
in any other part of the country among that class of men. 
Several houses, however, known for years to have been un- 
stable have recently compromised with creditors or se- 
cured an extension of time for the discharge of their 
obligations. 

It has been announced that an exhibition of works of art 
will be opened at Dresden in the early part of the summer, 
which will illustrate the progress of art from the middle 
ages to the middle of the eighteenth century. This exhibi- 
tion, which is under the immediate patronage of the King 
and Queen of Saxony, and of the Saxon Ministry, will 
include enamels, cut gems, paintings on glass, ivory and 
metals and glass and porcelain. 


The good old town of Burslem, commonly called the 
“Mother of potteries” although without doubt, the place 
where the potter’s art received its first impetus, has some- 
how or other allowed its younger, and now more preten- 
tious neighbors, Hanley and:Stoke—not, of course forget- 
ting the works carried on at Etruria by the descendents 
of Josiah Wedgewood—to get far ahead of it in the mat- 
ter of decorated ware. Still for sound and useful articles 
for the toilet-table, supplied at a reasonable rate and com- 
bining excellence with a certain amount of artistic finish, 
commend us to the Burslem manufacturers. Again the 
manufacture of plain white granite and ironstone china- 
ware for the American market, has had a great deal to do 
in the way of discouraging the manufacture of decorated 
wares, so far as Burslem is concerned. 

The rapid rise, and subsequently more rapid develop- 
ment of the pottery manufacturers of Trenton, N. J., 
United States has had of late, however, so deterrent an 
effect on the granite ware trade, that now the Burslem 
manufacturers are one by one turning their attention to 
the manufacture of printed and decorated ware, not only 
for home use, but for exportation. 


Germany Loses 33 Per Cent of Toy Trade 

in United States 

The German toy is fast losing its place in the heart of 
the American boy, due largely, the Commerce Department 
announced today, to the development of American made 
and more modern “thingamagigs.”’ 

Although German toy exports last year increased 8 per 
cent in quantity, the amount shipped to the United States 
and to Great Britain, her principal markets, declined 33 
and 5 per cent, respectively. Germany is looking to the 
conclusion of several commercial agreements with other 
countries. however, to bolster up her 1926 toy trade. 


Another Candidate 
Husband—I forgot my umbrella this morning, dear. 
Wife (sarcastically)—However did you come to re- 
member you had forgotten it? 
Husband—Well, I shouldn’t have missed it, dear, only 
I raised my hand to shut it when the rain ceased. 
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Flowery Language 


It has been written and stated in many different ways 
and forms that women are subject, much more than 
men, to the use of high-strung, flowery words—especially 
adjectives—in the describing and visualizing of their 
thoughts. 

In a recent resume made from 159 columns of adver- 
tising written by men and the same number by women, 
an interesting result was obtained concerning the use 
of certain adjectives by either sex. Here are a few of 
them: 


Used By 
Word by Men Women 

ALETACtIVEG e a-eaer eee 44 20 
Gharmino oe) ca eee: 9 10 
Dainty 26 Gp ote Mee 44 18 
Exceptional. aes 12 + 
Lovely 22 uhe 6 eee 49 OZ 
StUATlin oy. cee 10 2 
splendid.) an eee 19 14 
Wondertula. te cae 20 15 


According to these figures, the old time theory of the 
extravagant use of adjectives by women as compared with 
men, is almost disproven, especially as regards advertis- 
ing. The main point to be derived from this compari- 
son is the fact that Ad Writers seem to believe that the 
use of high sounding and flowery adjectives is one way 
by which the attraction of the reader may be secured. 
According to results and figures, this assumption is not 


correct, especially if the adjectives are in the superlative! 
degree. 
Advertising is fast becoming an art in which the article 
to be sold should be described in only brief, terse and 
true words. The use of high sounding, fifteen-letter 
descriptive adjectives is fast becoming a lost art. 


Chicago Gift Show 
(Continued from page 16) 
States and from a great many foreign countries. 

“The variety of lines, the diversity of the parts com- 
prising the lines and the convenient arrangement of dis-| 
plays has been an appealing feature of the Chicago Gift 
Show throughout its existence. With such an advantage 
apparent to the buyer it is not surprising that in 1925, its 
greatest year, we find on the registration lists buyers com- 
ing from practically every state in the United States and 
from Canada and foreign countries.” 

Although the various committees comprising the organi- 
zation operating the Chicago Gift Show have made eyery 
effort to introduce worthwhile services into the conduct 
of the exhibits, the buyers who have attended shows in the 
past are urged to make any suggestions which they feel 
may be instrumental in increasing the benefits of this 
event to the visiting buyer. All suggestions will be ac- 
corded serious consideration. 

Reservations are now being made by the Gifts Art- 
wares and Novelties Association, 10 S. LaSalle Street, 
Chicago. Information regarding the gift show will be 
cheerfully supplied by that organization on request. 


OF SPECIAL INTEREST 
TO MANUFACTURERS AND WHOLESALERS OF 


Chinaware 


Cut Glass 


Housefurnishings 


Toys—Art and Gift Goods 


Over 3,000 Retail Merchants and Buyers Operating Stores of Every 
Description Are Arranging Their Plans to Attend the 


COMMODORE HOTEL 
NEW YORK CITY 
GENERAL MERCHANDISE SHOW 


TO BE HELD 


FROM JULY 25th to 31st 1926 


Why Not Have Your Line 
Represented at This Most Extraordinary Event 


For Plans, Rates and Details, Call, Phone or Write 


CONSOLIDATED MFRS. EXHIBITION CORP. 


| 1133 Broadway 


Crockery 
Glassware 


Phone, Watkins 6873 


New York, N. Y. 
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Plaited 
Handles 


MERCER-LOWESTOFT 


The only American semi-porcelain dinnerware decorated under the glaze 


Mercer Pottery Company sent Trenton, New Jersey 
Agent Agent 
E. M. MEDER CO. FRANK C. BRANUM 
17 North Wabash Ave., Chicago 252 Wilcox Bldg., Los Angeles, Cal. 


| No. 725—-Cigarette J 
If You're Interested eee tte Jet 


| in Lamps— 


You will want to read the 


Buyers Lamp Directory 
Published every other month 


Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 
Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Write for Rates 


A popular item. The jar is a great convenience at home or 


| ; : ence at home 
Buyers Lamp Directory ee ee 


Made in crystal, blue, green, amber and amethyst. Packs 


Demarest Publications, Inc., 12 doz. per bbl. Shipping wt. 150 Ibs. 


Publishers 


45 East 17th Street New York 


Nrw MARTINSVILLE,W. VA. 


New Goods that are Attracting Attention 


Exquisite New Designs in Haviland China 

URELY no buyer in quest of the finer things in 
S china can afford to miss the display being made by 

the Haviland China Co., Inc., at their salesroom, 11 
East 36th St. There are new designs galore to choose 
from and fifty some of them are carried in New York for 
immediate delivery. The tasteful daintiness of these treat- 
ments is genuinely characteristic of this well-known line. 
To those at all familiar with the past achievements of this 
factory, they could tell these beautiful patterns anywhere, 
for they have that certain delightful distinctive quality or 
individualism that immediately identifies them. In retain- 
ing their characteristic style the factory have adapted it 
to the present vogue. For instance, so many of the most 
lovely patterns are employed with the use of ivory back- 
grounds or perhaps otherwise utilizing the popular ivory 
color in connection with their treatments. There are very 
lovely center motifs used with charming border creations, 
in fact, the range of design is so extensive and varied that 
almost any taste may be suited. Then there are the white 
and gold treatments and the encrusted patterns that have 
a richness all their own when handled in the typical Havi- 
land manner. The selection of shapes is particularly good 
including the lovely Deauville shape with its fascinating 
scalloped plate, and the Trouville and the Derby, the latter 
in several different styles. 


Venetian and Majolica Ware 

The Artistic Italian Industries, 353 Fifth A venue, New 
York, recently established at this address, are displaying 
a splendid assortment of highly ornamental and useful 
Venetian Glass objects and fine hand decorated Italian 
majorlica ware. The unusually attractive items include 
lovely Venetian glass vases, candlesticks, bowls and con- 
sole sets, perfume bottles and tall vases howing an ex- 
tremely unique tyle of handles, in all the popular colors; 
beautiful green, blue, orchid, wine, yellow, pink, etc. 
The hand decorated majolica wiith a specially attractive 
decoration of fruit and leaves harmoniously blended with 
the pronounced colorful backgrounds, is conspicuous for 
its beauty of color, design and unique shapes. The articles 
exhibited in this ware comprise a long list; some are men- 
tioned herewith: fruit bowls and fruit salad dishes, ice 
cream dishes, pitchers, vases in numerous sizes, lamp 
mounts, and various other smaller articles. The Gift sec- 
tion lay claim to an extremely comprehensive assemblage 
of fascinating gift articles; tea sets, showing a very odd 
shaped flaring cup with rolled edge, in all-over decoration 
in novel design, also blue and white decorated tea sets, 
candy boxes, candlesticks, individual plates, and many 
other specially selected ornate tokens. The concern also 
are importers of elaborate Venetian glass chandeliers, in 
colored and white effects, which are lavishously embel- 
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lished with Venetian glass ornamentations. New and in- 
teresting Venetian glass and Italian wares are constantly 
being imported by the firm that are creditable example; 
from the “Sunny Land of Intensive Blue Skies.” 


New Items from Duncan & Miller 


Paul Joseph, 200 Fifth Ave., New York, has on dis- 
play from the Duncan & Miller Glass Co., Washington, 
Pa., a variety of new attractions in crystal, amber and 
green glassware. A very lovely handled lunch plate 
that has hitherto only been made in crystal is now 
made both in amber and green, as is also a cracker 
and cheese dish. These are in octagonal shape and 
Jend themselves very readily to decorating and cutting. 
There is a new flower vase very wide and shallow with 
a rolled edge. These are all optic and form very grace- 
ful ornamental pieces. A new line of imitation cut 
glass copied from old Colonial design with long 
Colonial flutes surmounted by a mitre cut border is 
exceedingly good. There is also a line of stemware 
and tumblers made in crystal, amber and green. An- 
other attractive feature is the No. 101, an imitation ofa 
blown line of antiquity—in stemware and tumblers. 
Pitchers and salad plates are included in this line as 
well. The latter design is in the formation of a series 
of rings and is particularly good for specialty or gift 
shops as well as the regular glass departments. 


New Czecho Glassware 


From the Gebrtider Lorenz factory, Czecho-Slovakia, 
E. Torlotting, Inc., 35 West 23rd St., are showing some 
very interesting additions to this attractive line of glass- 
ware. There are some delightful low comports for flow- 
ers, fruit, etc., in exquisite colors of rose, amethyst, ruby 
or amber engraved in all over floral decorations that are a 
genuine treat to behold. T’hese are shown with scalloped 
or plain edges. Then there are low flat bowls in a charm- 
ing shape in several decorative conceptions. For instance, 
a Gallee type glass has a frosted surface in white with 
polished engraved flowers in colors. Another shows sil- 
houette medallions in black, outlined in gold on a white 
frosted surface. This bowl has a fancy scalloped edge. 
Aside from these there are beautiful new candlesticks and 
vases in wonderful colors that are sure to find ready re- 
sponse with the American trade. 


~The vacuum cleaner requires neither license plate nor 
speedometer, but in the United States it eats more dust 
than the summer tourist, remarks the Chicago Daily News. 


April 22, 1926 CROCKERY AND GLASS JOURNAL 


Twenty-seven 


oi cae es ee 
i?) iim) (Am) (cM mon (Gm mom) Gaui 


— — 7 77> W/o ad —\0//= Ne ee > z Fo, 
w iT 7) (cm (commen) (fence) (commerce (em) 


Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
Journat will mail each month a printed pamphlet containing a complete 
a list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
ie CONTINUED in the trade. This list, which is exclusively controlled by 
SS Demarest Publications, Inc., for publication in the china, glass, house- 
{| furnishing and lamp trades, will include every state in the Union. 


i NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


i IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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Haruta & Compan 


141-147 Fifth Ave. 
New York 


Grapeville, Pa. 


SOG 


Le 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


eA) 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in luste and other decorative effects 


= Wall Pockets, Flower Bowls, Lamp 
Ry ig “ae ar Bases, Lacquer Boxes and Trays, Salts 
ES onso et S ; 

By ' and Peppers, Condiment Sets, Lamp 
) Representatives Shades in various styles and decora- 
BY NEW YORK PHILADELPHIA tigne 

Ed H. C. Gray Co., Fred Stott, " 

8 200 Fifth Avenue 1007 Filbert Street 

5 HP. & HEOSTON SAN FRANCISCO Cups and Saucers, also Brown Tea 
= - ©. & H. F. Hunt, Himmelstern Bros., ; : 3 . Vas 

s 41 Pearl Street 718 Miesion Street Pots for Hotel and Restaurant use. 
») Traveling R tativ IGELES » : 

ROR. B. ae, bbe cbt ak Celluloid and Bisque Dolls, Toys and 
= 1422 E. Marquette Road 643 S. Olive St. N 1ti 

5 CHICAGO res an Novelties. 

IK] OR. A. Keel, oe ifict wer 

= 4890 Lincola Avenue Himmelstern Bros., Artificial Flowers 

ey CHICAGO Terminal Sales Bldg. | 
TTT TTT TTR MY = 
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OBITUARY Ss 


Mrs. M. K. Zimerman 


Mrs. M. K. Zimerman, wife of the Pittsburgh and 
East Liverpool representative of the CRocKERY AND GLASS 
JOURNAL died at her home in Lisbon, O., after a pro- 
Funeral services were held from the Stur- 
Inter- 


longed illness. 
gis Funeral Home, East Liverpool, on Saturday. 
ment was in E. Liverpool. 


Carl Doering 

Carl Doering, 35, district sales manager of the Lim- 
oges China Co., Sebring, O., for the state of Minnesota, 
died at the Alliance City Hospital, Alliance, O., March 
24. He was taken to the hospital March 18, following 
sickness contracted while on a visit to the Limoges China 
Co. His wife was called to Alliance and arrived two days 
before her husband’s death. Interment was at White 
Bear, Minnesota. 


Sales and Samples 


The display of merchandise samples assists in foreign 
selling as it does in domestic selling. Without the aid of 
samples the introduction of an article in the foreign field 
is indeed difficult states an article in Commerce Reports, 
published by the Bureau of Foreign and Domestic Com- 
merce. 

In this connection there has appeared in the world of 
foreign trade a class of “merchants” who make a specialty 
of the collection of samples. After the samples have been 
solicited and received, they are sold for their intrinsic 
value with no thought to future sales or the interests of 
the unsuspecting manufacturer who supplied them. 

This practice has come into existence especially in coun- 
tries where the local laws provide loopholes for such pro- 
cedure. Ina certain foreign country a specific case may be 
cited where the local law provides that the plaintiff must 
appear personally to present his case or effect prosecution. 

The Bureau of Foreign and Domestic Commerce re- 
cently had occasion to make an investigation that was 
prompted by complaints received from American firms 
which were unable to effect collections on shipments of 
samples that had gone forward. An investivation in the 
field disclosed that one individual of a very unscrupulous 
character, involved with others of the same type who were 
equally active, was using trade names which were unknown 
in commercial circles and among the banks of the foreign 
country. This group is said to have defrauded as many 
as 50 American concerns in the past few years. 

The initial request for samples is usually written upon 
impressively headed stationery ; and the tone indicates the 
result of an intelligent and careful study of the manufac- 
turer’s catalogues—specific stock numbers and styles be- 
ing mentioned and particular attention being given to 
quantity and varied assortment. On some occasions an 


introductory letter accompanies the request. This pur- 
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ports to be from a local bank but is actually written by q 
same applicant, using trade stationery for the one lette 
and very conservative and dignified banking stationery fc 
the other. The letter from the ‘‘bank” serves as a testimoi. 
ial to the “honesty” and “integrity” of the subject. Emphez) 
sis is placed upon the stipulation that the goods are to } 
shipped by parcel post and the shipment expedited in o1 
der to meet seasonal demand, and it is stated that upon re 
ceipt of the samples a personal check will be forwarde 
to cover the full amount. | 

In complying with the above instructions and shippin; 
by parcel post, it will be noted that the usual document 
and bank collection are eliminated, much to the advantag 
of the consignee; further, the fact that the goods are to b. 
rushed to meet seasonal demand subjects the manufacture 
to a “snap decision” without consulting the usual credi 
channels. 

The natural reaction of the inexperienced exporter to: 
request of this nature is to reason that the samples in: 
volve, perhaps, only $15 or $25 and may lead to the devel: 


opment of a market in that country; and moreover, he be. 
lieves himself to be in receipt of a testimonial from a bank. 


ing concern as to the integrity of the consignee. 


In some cases in the past after the shipment has gone 
forward, the manufacturer has investigated the subject 


through regular credit channels. When this is done it may 


be found that the consignee is an old offender, or that his 


name is unknown to banks in this country. A report from! 
a correspondent in the field may read something like this: 
“He is a man with no local standing whatever, and it is. 


believed that no reputable law concern would handle any 


claim against him, as there would be no posibility of col-. 


lecting.” 


The Bureau of Foreign and Domestic Commerce main- | 
tains a complete list of foreign buyers and, in gathering | 


data for this list, learns which foreign firms are eligible’ 
and worth-while sales “contacts” for American exporters | 
and which of them fall into another class. This informa-. 


tion is available, upon request, to all bona fide American 


concerns in this country. 


Uncle Sam’s job of supervising all the radio broadcast- | 
ing outfits of the country has grown rapidly since 1911 
when this service began. In that year there were but two 
men enforcing the radio laws. Today there are 19 people | 
in the headquarters office in Washington and 70 in the 
field watching over the 18,103 licensed amateur and com- 


mercial stations in this country and on United States ships. 
It is estimated that 25,000,000 people have access to radio 
equipment with which to receive broadcast programs. 


Transfusion of blood by electricity is now practiced 
with a piece of apparatus perfected in the Greenpoint Hos- 
pital in Brooklyn, N. Y. A small motor, a rubber bulb 
and two tubular needles have reduced to a single operation 
the former double process of extraction and infusion of 
blood from a well person to a patient. 
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KROCKERY KRACKS 
A New Dish 


'A nigger sat on the railroad track and he wouldn't 
idge, 

‘Long came a train— 

Chocolate fudge—Gold and Black. 
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“Sir, | want your daughter for my wife.” 
“And, I sir, am not willing to trade.”—Pittsburgh First. 


Safety First 
Teacher—‘Johnny, if you don't behave I'll have to 
end a note to your father.” 
_ Johnny—Y oud better not. Ma’s as jealous as a cat.” 


“Do you drink much?’ 
“That’s my business.” 
“How’s business ?”” 


BEVERAGE 


AND WATER SETS 


Some Get Black Eyes 
Bill—“Say, Jack, how did you get that red on your 
ps?” 
Jack—“That’s my tag for parking too long in one 


NEC THE DEMAND already, at 
lace.’—California Pelican. 


the public fountains, for summer 
drinks. Prepare for the domestic trade, 
too Per Cent American which will follow the long, cold winter as 
“What makes these sardines so high?” 
“They're imported, mum.” 
“Tll take the domestic ones—them as had the brains to 


wim to this country.”—Wallaces’ Farmer. 


surely as summer comes, by stocking Bever- 
age and Water Sets, of which we have com- 
plete and varied lines for all classes of trade. 


Pressedware, Crystal and Colors, in designs 
which are attractive, and Fine Lead Blown 
Sets, with open or covered Jugs and regular 
or footed Tumblers. 


“Did you give your penny to the Sunday school, Rob- 
rt?” asked the fond mother. 
ao. ma, | lost it.” 

“What! Lost another one? That makes three Sun- 
ays straight you’ve lost your penny.” 
“Yes, but if I keep it up I’ll win ’em back. That kid’s 


ack can’t last forever.”—Exchange. 
{ 


> 
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Amber Trim 
Blue Trim or these Solid 


Ganaryalriny |toass ee 
many combina- 


Green Trim tions of them. 
Lilac rint 


MMMM 
MIT 


“My sister’s like a radio program.” 
“How’s that ?” 
“Anybody can pick her up.”—Western Weekly. 


Crystal 
Bodies with 


Legal Operation 


Willis: “Where have you been?” 

Gillis: “In the hospital, getting censored 

Willis: “Censored ?” 

Gillis: “Yes. I had several important parts cut out.” 
—Tatler. 


Plain, Optic, Craquelled and Stip- 
pled Cut, Etched and Decorated. 


Captain: “Wal, I named that boat the ‘Flapper,’ be- 
ause she’s allus havin’ to be painted, her topmast is loose, 
. Sees A 3 a 

n it’s hard to keep any riggin’ on her. 


UNITED STATES GLASS CO. 
PITTSBURGH, PENNSYLVANIA 


Sales Representatives 


Selling Talk in All Principal Cities 


| Ardent Wooer (a commercial traveler )—~““My love for 
ou, Winnie darling, surpasses anything else that can 
offered in that particular line.” 


PAT 
MM 


Thirty 


Ws Al aNeeeiae EoD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Exceptional Opportunity 
For Exceptional Man 
The man required to fill an important place 

with a well known import china and glassware 

house, perhaps now holds a position of respon- 
sibility in the trade. 

Executive ability is of first importance. 
Other necessary qualifications are—a thorough 
knowledge of the china, glass and gift shop 
markets, acquaintanceship with buyers of the 
above mentioned lines and foreign buying ex- 
perience. 

He must also be a man of personality and 
not over 50 years old. 


Address Box 539 Care of Crockery and Glass Journal 


SALESMAN SEEKS CONNECTION 


SALESMAN of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


line of fancy 


A FEW representatives wanted to sell a high grade 
Glass Co., 


decorated glassware as a side line. Peacock Art 
46 Willard St., Akron, Ohio. 


SALESMAN WANTED 


ALESMAN WANTED—In South—West of Mississippi and 

New England States, to carry encrusted Stemware and Table- 

ware. A strong competitive line in crystal and all colors. Apply 
Box 540, care of CROCKERY AND GLASS JOURNAL. 


COAST REPRESENTATIVE WANTED 


VA ees ee representative on the Pacific coast to handle a 
line of Lead Blown Stemware, Tumblers, Vases and Spe- 
cialties crystal and colors on a commission basis. Give full infor- 
mation and references in first letter. Reply to Box 542, care of 
CROCKERY AND GLASS JOURNAL. 


a 
—— 


EARTHENWARE AGENTS WANTED 


A N agent or firm of agents preferably now ae earthen- 
ware or glass, required to take up further line in good- class 
china dinner, tea, coffee ware, etc. The territory would be the 
whole of the United States of America. Liberal terms will be 
offered to an established agent. Communications to Thomas Poole 
(Longton) Limited, “Cobden Works,’ Longton, England. 


XPERIENCED glass and china salesman wanted. One with 
following in Pennsylvania. Dannemann & Company, 910 
Arch St, Philadelphia, Pa. 


The United States is full of telephone lines. It is esti- 
mated there are now 10,000 independent lines and 28,000 
private or farmers’ lines which are not rated as companies. 
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Buyers in New York 


Aprit 15, 1926 


_ J. Hertzberg, house furnishing goods, S. Kann Sons Co., Wash 
ington, D. C., 432 Fourth Ave., Pennsylvania. | 


Aprit 16, 1926 
J. R. McGough, toys, Gimbel Bros., Philadelphia, Pa., 116 Wes. 
32nd St. 
L. Brenner, toys, Solo-Serve Co., San Antonio, Tex., 18 Wes} 
34th St. (L. W. Finck). 


Aprit 21, 1926 


R. E. Mater, toys and house furnishings, G. M. McKelvey Co. 
Youngstotwn, O., 333 7th Ave. (J..M. Biggins). 

W. W. Taylor, house furnishings, C. H. Hurlburt, china, D, M 
Read Co., Bridgeport, Conn., 315 4th Ave. (D. G. Alliance), . 

W. ‘Waldorf, glassware, Hoschild, Kohn & Co., Baltimore 

Md., 220 5th Ave. (F. Atkins). 

Miss L. M. Proe, gift shop mdse., Chamberlain, Johnson, DuBose 
Co., Atlanta, Ga., 60 West 35th St. (Wm. M. Van Buren). 


Movies by Radio Possible 


Scientists, who have turned so many visions into practi- 
cal realities, may still give us moving pictures by radio. 
This is the promise held forth in the “televisor,” an in- 
vention of a Glasgow student which is already capable of 
transmitting a recognizable image of the human face be- 
sides showing the play of expression. 

The “receiving set’’ is a 2-foot square box with a pro- 
jecting funnel through which the pictures transmitted can 
be seen. Plans are already under way to market the pro- 
jectors and receivers to the public. 

Demonstrations have been given in London, where a 
human face was broadcast, and. the change of expression | 
from passiveness to laughter could be seen clearly. 

Speech and action by means of a regular radio receiv-. 
ing set and the “televisor” were synchronized, and it is ex- 
pected that by means of the three-color process the repro- 
duction of natural tints will be made possible. 


Fountain Gushes Dazzling Water in Denver 


Fanciful shapes ranging from fluttering ribbons to In- 
dian wigwams in many changing hues can be wrought in 
water by Denver’s famous electric fountain equipped with 
2,012 nozzles and many floodlights and lamps. The foun- 
tain in the center of a lagoon has been dazzling night vis- 
itors in City Park since 1908 when its installation cost 
$25,000. An experienced operator in a nearby tower 
works marvels of illumination art by skillful handling of 
the water valves and electric switches at his hand. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. 
Acknowledged the <n 
best made. Largest 2 

selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 
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Whiat’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


| 

| 

| 

| 

But we do say without hesitancy 

| that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 

years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


| Crockery and Glass Journal 
45 East 17th Street oe New York 


| 
| 
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IMPORTERS ES pan & MILLER, Inc., 39-41 ROSENTHAL CHINA CORP., 149- 
Vest 23d St. 151 Fifth Ave. 

ARTISTIC ITALIAN INDUSTRIES, English Wares of Merit: John Mad- Importers of Rosenthal china dinner- 
353 Fifth Ave., (at 34th St.) Tele- dock & Sons, Royal Worcester, Aller- ware, placeplates, lamps, art figures. 
PROG Rape Ate Gira ton’s Crown Ducal Ware, Carlton Hotel china. Telephone Ashland 7816. 
mporters netian . . j 
Chendetiens Italian pottery, vases, Bares cca tOs THE SENDAR COMPANY, 35-37 
lamp mounts, Gift Wares. MOGI, MOMONOI&CO., 105-107 East = West 28rd St. 

FERDINAND BING & COS, S 16th St s Representing ha Steventon & Sons, 

2S, Ouc : Ltd., Burslem, England. Domestic din- 
% F Importers of Japanese Goods. Tele- ’ ny +08. 5 
cessors, 67-69 Irving Place, near phone—Stuyvesant 8595-8596-8597. nerware. Vitrified Hotel china. 


18th St. 
PAUL A. STRAUB & CO., 105-107 
Art Pottery, Bronzes, Marbles and woprmuRA BROS., 58-57 West 28d Fifth Ave. 
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Ears, St. Tirschenreuth Dinnerware, Specialties 
rer BOOTE, 85-87 West 28d Japanese Goods. in glassware, etc. 
t: 
Cauldon China. Wood & Sons’ WILLIAM G. MUELLER, Inc., 49-51 Na ante ener & CO., 96 to 102 
Earthenware, Gibson & Sons’ Teapots. West 28rd St. " tee Wilkinson’s. Ltd. B & 
GEO. F. BASSETT & CO., 72-74-76 Dinnerware from Heinrich & Co.. Selb, Pick R ‘Sadionte Gong Shorter & 
malts ty (204M Also Fancy China from Winterling. >. ? 
Purk Place Sons, Royal Aller Vale and Wat- 
“The Dinnerware House of America.” combe Pottery. 

L BERNARDAUD & CO., 61 West ; NATHAN STRAUS & SONS, Inc., 
F E ' Chi Dinnerware ae Short agi Large stock of imported open-stock 
tanta White ChinnatormDccntaters Building dinnerware. Sole distributors of 

mtd is ; “Royal Schwarzburg” and “Superieur” 

L. D. BLOCH & CO., 87-41 East 18th a Limoges dinnerware, Gift Shop Spe- 
St. cialties. 

Importers of China and Glass, Mfrs. TAIYO TRADING CO., Inc., 101 Fifth 
of Lamps, Shades and Novelties. A ge. 

CONTINENTAL CERAMICS CORP., Japanese China) Lane 


149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Smet ecnsrtrennntremmemtnnm 


A Open stock patterns carried. Telephone Schlegelmilch, Schoenwald, Villeroy & 
= Ashland 7816. Boch, etc. 

= COPELAND & THOMPSCN, Inc., ee THARAUD, Inc. 24 West 
= £06 Births Ave: Sole Agent for L’Uni Ceramique. 
= Copeland’s China, Earthenware and Lineese Rance ede qu 
: apr China fancies. Phone, Ashland Myott, Son & Co, Hanley Staliaaaanm 
= : land. Royal Bayreuth China, Bavaria. 
= JOHN DAVISON, Inc., 14 Barclay St. Telephone Gramercy 5150. 

= ine China, Earthenware and wen & pee 14 W. 28rd St. 

= ass. pen __stoc dinnerware _ patterns. 
2 A.J. FONDEVILLE & CO., 24 West White China tom ceca 

= 28rd St. J. H. VENON, Inc., 104 Fifth Ave. 

= Successors to Fondeville & Van Ider- Martin China, Limoges; Gustafsberg 
= stine. Importers of China, Glass and China and Earthenware, Sweden; 
= Earthenware. Uptown Headquarters Kosta Crystal, Sweden: Rorstrand 
£ OTTO GOETZ, INC., 122 Fifth Ave. for the China’ and “Earthen 41s 

= I t f Crockery, Chi nd ») : KENNARD L. WEDGWOOD, 255 
J Geeeike for iamediste deters, or | Lottery. Glass (hGhina] sr ji 4ver crc 
= Metal Goods and House- Sts. 

= HARUTA & CO., 141 Fifth Ave. Josiah Wedgwood & Sons, Ltd. Tele- 
= Importers of Japanese goods. Phone wares Trades phone Madison Square 7429. 

BD aero enae DOMESTIC GLASSWARE 

2 HAVILAND & ABBOT CO, 920 puroy nN LEYLAN Fifth 

= Broadway, corner 21st St. ° D, Inc., 184 aft BONITA ART GLASS Co., Hunting- 
= ane he ee. , G ore Me Va. New gy Sane 
= HAVILAND CHINA CO., Inc., 11 oe ATT OU mapree DoLee Ae oom, Cox & Co., 120 Fift ve. 
= East 86th St. Jones & Sons, Ltd., china; Wedgwood Encrustations on Imported China and 
: Thesis Pama ae aian dae hing Cece Oa Telephone, Fine Decorated Glassware. 

~ known since 1840. BRYCE BROTHERS COMPANY 

= F hs Blown lead glassware in Crystal and 
: erie CHINA CORP., 39 W. 28rd pe ee ee CO., Inc, 49-51 Cotors—Cut, Etched and Engraved. 
2 Joseph M. Watte, Pres. Gram. 0687.  “Krautheim”— Dinnerware, “Schier- J, Duncan, Dithridge, Representative, 
= German dinnerware and fancy china. (Ol eee oe eh ora ae pe ANAS ey 

= oods, “Theresienthal”—Fine Crystal, CAMBRIDGE (0.) GLASS CO., New 
= HERMAN C. KUPPER, Inc., 89-41 Venetian Glassware, French and Italian York Salesroom, 184 Fifth Avenue. 

= West 23d St. ] Pottery, White China. Phone Gram- Manufacturers “Nearcut” tableware, 
g Ahrenfeldt French China. ercy 5181. thin blown tumblers and stemware. 
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| Ware, Table, 
| Novelties and $1.00 Specials. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


ee & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


“ome HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 438-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


ox G™.ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


mahogany 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 


Ave. 
Sole Manufacturers of “Lavinite” Art 
and Boudoir Lamps, 
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CROCKER 


A. KE. HULL POTTERY )CO e200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 

ROSEVILLE POTTERY CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
aes Telephones, Chelsea 8265 and 
40. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone. Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


Y AND GLASS JOURNAL 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling ‘Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Sphectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
eae etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
en Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co.; Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C, KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercv 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co. 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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TRADE _\ 
-CHINA- 


The (arroliton Pottery (o. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


ie 


‘Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


Representatives The Crockery & Glass Journal 
rer CONNOR. CHAS. A. ae 47 Fast 17th Street 
en gt Brean: RAE, New York, N. Y. 


“You Cant Argue 


Against Conviction” 


If you're absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP DIRECTORY 
is likely to fall on unfertile 
soil. 


On the other hand if you're desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers Lampe DIRECTORY 


45 East 17th Street 
New York 


| yoursummert 
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The Next Time 


Crockery and Glass Journal 


Rates: 


be 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


and 


Get It 


40 cents per line for firs ertion; 
Bee ents s per line for fo a wi ing i in- 
ve 


Haviland China 


is stamped 


‘France | 
DECORATED BY 


‘land as 
oe as on decorated china 
Limoges 


We respectfully remind dealers that the 


china stamped “H aviland VovuHasalend: & Com 


is the only china known since 1 840 as Haviland 
China and that any other ware with the: name 
Haviland in its stamp cannot be lawfully sold 


as Haviland China, or without the mention of 


the name in full with which it is stamped. 
Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 


for damages. 


liavileed Cine Coa Ine. 
11 East 36th St., New York 
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Will It 
Interest You 


SS 


salers in the lines you are interested? 


| 
| 
| 
/ 
| 
| 
/ 
To know the names of the best manufacturers and whole- 
To know where you can get the goods you want? 
To know what the latest news of the trade is? 
To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 
To receive information about any particular line? | 
| 


To receive a reminder of coming events and activities? 


To be listed in advance of your coming to the New York | 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


To be advised about important changes in the trade? 


the paper regularly each week. 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
ad 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


Domestic l 
$3.00 a year 


| 
Clip the coupon below and receive | 
| 

| 


Gentlemen :— 


Please send the CROCKERY AND GLASS | 
JOURNAL (including the Special Holiday | 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


(he ee ee ee eee 


$5.00 for 2 years 

| 

Hi} enclose .....- for dee. year. Canada — | 
Hi $4.00 a year 

i} INBMC oie cher etree Rise oleic ucis W's. 4s wigs.» « REE c : | 

i | “oreign 

| Firmen eer ns ac ee. See 35.50 a year | 

NGATOSS Mie cist cnce es sue sites ocd, © alale oc eS | 


| 
| 


i eer ee 


: 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March B 
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Imported Glass Novelties 


One of the many complete lines of 
Glass shown on our Fifth Floor— 
Cocktail Sets and Separate Shakers, 
Novel Beverage Sets in great variety 
that will show the merchant unusual 
profits. 


3 = 


ENGLISH 
TEAPOTS 


English Teapots of every description from 
the best known potteries in England. is Ser 
Among them is “Safety Lid’ Teapot ex- 


clusively controlled by us. English Blue Willow Ware 


We are featuring this well-known old pattern. The Blue 
Willow, that has been known for generations, is as popular i‘ 
today as ever. 5 


ht 


On request we will be pleased to send samples and _ prices. : 
Write us today. 4 


OC) BORGFELDT & CO., 111-119 Edst loth Street, New York &f 
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Personality in 
Ivory Ware 


The Edwin M. Knowles Maryland Ivory possesses 
outstanding personality. It is the finest product of an 


| acknowledged leader. 


Maryland Ivory’s personality will reflect itself in many 
profitable ways in your business. May we show you 


how? 


~ Tue Epwin M. Knowres Cutna Co. 


EAST LIVERPOOL, OHIO 


| 
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Whats Im A Name ? 


Shakespeare once wrote an im- 


mortal line “that a rose by any 


other name would smell as 
sweet.” 


Perhaps a _ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manutacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Jowrnal 
45 East 17th Street pe 


New York 
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New Items for Your § 
§ S 
Summer Trade 
§ HIS art ware from Gouda e 
8 in Holland has always S 
been dear to the hearts of those S 
x who admire and purchase artis- : 
iP tic merchandise. The shapes 
< and decorations are exclusive- 
iz ly representative of this factory § 
R and of the country of Holland. E 
is The ware is a hard fired earth- §& 
enware body decorated strictly S 
5 by hand in beautiful combina- S 
1 tions of colors and glazes. Each S 
piece in this assortment is use- S 
i ful as well as ornamental. fe 
S 
S 
s 


Any inquiry will have our immedi- 
ate attention 


ia re Kinney & Levan co. 
1375-85 Euclid Avenue, Cleveland, Ohio 
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Important, Notice 


The report of the destruction of the 
Theodore Haviland Factory, which ap- 
peared in the daily papers of April Ist 
and 2nd, is true, only as far as the Euro- 
pean section of the Factory is affected— 


the American section was not damaged. 


Shipments continue as usual, or in 
larger volume, as the organization that 
has been used in making goods for 
Europe, may, for a time, be used for 


American orders. 


Theodore Haviland & Co. 
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New York 
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\acy’s “News” 
Syle of 

A Copy Macy a Go; Iicy are using in 
some of their advertising these 
das?” asks the Observer. 

The whole page is made up in the style of a news- 
peer page, with the display advertisements pyramided 
ujvard from the left (on a right-hand page) and 
riding material’ with ‘news headlines’ occupying the 
reiainder of the space. However, to come within the 
otal regulations governing advertising copy, a line 
né to appear across the entire top of the page calling 
atntion to the fact that this is advertising and not 
stiight news. 

The idea, of course, is to induce the public to pay 


me attention to the layout by reason of the fact 
tht it will think it is a number of advertisements of 
lierent stores—but, personally, I doubt whether this 
(pose is being accomplished. Also, I seriously ques- 
id the advisability of using the ‘reader’ style of ad- 
€isement, even when this appears inside a full page 
fopy. 


But my opinions—or those of any one else—haven't 
hivalue of the proverbial tinker’s dam so far as this 
"ny other advertisement is concerned. Does it pro- 


the desired result?” is the only yardstick that can 


“Have you noticed the ‘news’ 
style of advertising that R. H. 


be used. And R. H. Macy & Co., Inc., are the only 
ones who can answer this question. 
“Anyhow, the experiment is an interesting one.” 


Where The greater part of the annual fire 
Fires loss of the United States, aggre- 
Start gating hundreds of millions annu- 


ally, is traced to six sources by the 
National Fire Waste Council in cooperation with the 
Insurance Department of the Chamber of Commerce of 
the United States. 

As enumerated in a bulletin issued by the Council these 
ane ; 

Improper building construction ; defective installation of 
equipment supplying power, heat and light; improper or 
careless storage, handling and distribution of explosives 
and inflammable liquids; handling and use of nitro-cellu- 
lose films, storage of trash and rubbish; storage, handling 
and use of matches. 

The best way of launching a campaign against fire 
waste, it is suggested, is by concentrating the attack upon 
the hazards arising from these six sources. This can 
best be done by the enactment of fire codes or ordinances. 

“Most cities,” the bulletin states, “have ordinances or 
state laws dealing with at least some of these subjects, 
but in many cases they are incomplete or obsolete. Fre- 
quently the enforcement of these ordinances is so poor the 
community does not profit from them.” 
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HEN the Leviathan, the greatest of all ocean 
greyhounds, docked at her pier Monday noon, 


a happy crowd of buyers bid one another a re- 
luctant farewell after a pleasant voyage from Europe, 
which was marked by fair weather and the closer cement- 
ing of friendships through constant contact and the en- 


joying of meals at a special table made up of buyers. 
Included in the party were Sam J. Natkin, china, glass, 
lamp and shade buyer for Mandel Bros., Chicago; F. M. 
Taylor, china, lamps and housefurnishing buyer for Mai- 
son Blanche Co., New Orleans, La., accompanied by Mrs. 
Taylor; A. Hanau, china and glassware buyer for the 
Goerke Co., Newark, N: J., and the Goerke-Kirch De- 
partment Store, Elizabeth, N. J.; L. Krueger, china and 
glass buyer for Ed. Schuster & Co., Inc., Milwaukee, 
Wis., W. Maertz of the same company and Miss M. J. 
Ott, buyer of lamps for A. T. Lewis & Son, Dry Goods 
Co., Denver, Colo. Mr. and Mrs. Taylor and Mr. Hanau 
have been gone since February 20, when they sailed on the 
Aquitania. 


Joseph M. Watte, of the Kahla China Corp., is plan- 
ning to sail next Wednesday aboard the Arabic for a two 
or three months’ visit to the concern’s factories in Europe. 
Mr. Watte, who just recently returned from a trip to the 
principal cities through the Middle West, stated that busi- 
ness was most encouraging. 


The Messrs. Walter Elms and Leo Rissman, buyers for 
the Dohrman Commercial Co., San Francisco, Calif.. are 
passengers aboard the Aquitania, due in New York on 
Friday. They have been in Europe for some time on a 
buying expedition. 


A. C. Shoppe, of Myers’ Department Store, Melbourne, 
Australia, has the distinction of being the world’s cham- 
pion long-distance buyer of china, glass and housefurnish- 
ings. Mr. Shoppe, after spending two weeks in New 
York during which he did considerable buying for his 
store, left this week for the Pacific Coast where he will 
leave for Vancouver from which he will ship to his native 
heath. He left Australia on January 12 from Sidney to 
Naples, the first lap of his journey which took him twen- 
ty-nine days. When he arrives in Australia he will have 
been gone five months and covered a total of 40,000 miles. 
Incidentally this is Mr. Shoppe’s fifth trip of this kind. 
“Tve done quite a little traveling,” he says, “and I guess 
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in the future I’ll let a younger man from the store make 
this annual buying trip.” 


Clifford M. Fiske, lamp buyer of Gimbel Bros., New 
York store will journey to Philadelphia Friday, where he 
will renew old acquaintances with buyers and look oyer 
the lamp departments of Gimbel’s and Wanamaker’s in 
the Quaker City, which is reputed to be one of the “best 
lamp cities” in America. 


C. H. Hurlburt, china, glass, silverware and lamps 
buyer for D. M. Read Co., Bridgeport, Conn., was in New 
York on a buying trip this week. 


I. E. Fronani, china and glassware buyer for Wood- 
ward & Lothrop, Inc., Washington, D. C., spent the last 
week in New York visiting the trade. He left Wednesday 
for the Capitol City. 


H. A. Ostermayer, china and glassware buyer for J. N. 
Abbot & Son, Passaic, N. J., paid a visit to Edward Ham- 
mond, manufacturers’ agent, at the latter’s office at 10 
West 23rd St., last week. Both are old-timers in the 
trade and enjoyed quite a talkfest reminiscing on the old 
downtown crockery district. 


Announcement has been made that Simon Roth, well- 
known china and glassware buyer, will shortly take a posi- 
tion as buyer for L. S. Plaut & Co.’s new china and glass- 
ware department in Newark, N. J. Mr. Roth will begin 
his new duties early in the summer and expects to open 
the department in September. Mr. Roth goes to his new 
position with a wealth of experience. He started as a 
stock boy in Macy’s old store at 14th St. and Sixth Ave. 
Later he was with A. I. Namm and at present is with the 
Rosenbaum Co., in Pittsburgh, as merchandise managet 
of the china, glass and housefurnishing departments and 
allied lines. 

The many friends in the trade of “Abe” Fishgall were 
pleased to learn of his appointment to the position of 
buyer of china, glassware and housefurnishings for Hecht 
& Co., Washington, D. C. Mr. Fishgall was formerly 
buyer for Abraham & Straus,, Brooklyn. 


C. D. Vail, of Vail & Young, manufacturers’ agents, 
leaves today for a trip to the factories which his firm rep~ 
resents. His first stop will be at the plant of the Jackson 
China’ Gos Dubois, Pa; 
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Reports have it that the factory of the Hirsch-Malgood 
o., Brooklyn, N. Y., had a small fire last week in which 
e stock was slightly damaged. 


A fire at 122 Fifth Avenue in the building in which Otto 
toetz recently opened his new showrooms in the store 
r, did considerable damage to the beautiful new fix- 
“yes in Mr. Goetzs’ establishment. The fire started at 
ve a. m., on the floor directly over the Goetz showrooms 
ith the result that the ceiling was damaged consirerably 
y water leaking through from the automatic sprinklers, 
hile some of the stock was damaged as well. The loss 
covered by insurance. 
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James Stewart hopes to have his new shop at 32nd St. 
ad Seventh Ave opened by May 8th. 


Paul Joseph is having mirrors placed in the front of 
s showrooms in the Fifth Avenue Building, as well as 
elves for the displaying of his Duncan & Miller line. 
Then this is completed the four walls will be mirrored 
ad shelved. This is in addition to the new fixtures he 
icently installed. 


W. R. Showacre, secretary and general manager of the 
ound City Glass Co., Lumberport, Va., spent several 
ays in New York this week visiting Thomas G. Jones, 
ie factory’s New York representative. 


teorge and Canonsburg Showrooms in Proc- 
| ess of Removal 


The dust is flying these days at the old salesroom of the 
YS. George Pottery Co., and the Canonsburg Pottery 
6., 7 West 22nd St., New York., where the packers are 
Lily engaged ae the extensive sample lines from 
se factories ready for removal to their new salesroom 
€18 West 23rd St., on May 1. 
: There is even more activity at the new address where 
-corators, cabinet makers and carpenters are putting the 
hishing touches on their work to have everything in 
tadiness so that there may be no delay in turning the 
Jice over to New York manager S. H. Slobodkin, who is 
axious to have everything shipshape for the reception of 
t2 trade on schedule time. 


_ Trade Members Praise Watts Store 


ie open house held by Howard Watts, head of George 
\atts & Son, at the concern’s beautiful new store located 
lithe new Watts Building, Milwaukee, Wis., last Satur- 
Y Was a tremendous success. 
Crowds of the concern’s clientele, members of the trade 
ad other personal friends of Mr. Watts, thronged the 
Sjre during the day and all were high in their praise of 
th new place. “The finest and most up-to-date china and 
SSware store in the country” was an expression fre- 
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quently heard among those present in the business who 
are in a position to know. 

After the store closed Mr. Watts gave a dinner dance 
for his trade friends and other personal friends at the 
Hotel Pfister, which made a most pleasant ending to a 
day that had proven unusually delightful to all those who 
were fortunate enough to participate. 

Among those connected with the trade who were present 
were: “Sid” Thompson, of Copeland & Thompson, Inc., 
New York, and Mrs. Thompson; Mr. Keating, with 
Meakin & Ridgway, Inc., New York, and Mrs. Keat- 
ing ; Harry L. Seixas, with Edward Boote; “Jack” French, 
with John Davison, Inc., New York; Geo. H. Service, with 
Josiah Wedgwood & Sons, Inc., of America, New York; 
Edward Reiwald, with A. J. Fondeville & Co., New York; 
Bee Nfaigeyland, “of Percy N. Leyland, Inc., New 
York; Justin Tharaud, of Justin Tharaud, Inc., New 
otic. Max Mueller, china buyer for Burley & Co., Chi- 
cago; Herman Anderson, of Alexander & Sons, Minne- 
apolis and Mrs. Anderson; Chas. Reizenstein, of C. Rei- 
zenstein Sons, Pittsburgh; Jordan Cummer, with Martins, 
Detroit; Charles Weiss, with the Rosenthal China Corp., 
New York; Walter Knowles, with Theo. Haviland & Co., 
Inc., New York, and Charles Potter, with the Steuben 
Glass Co., Corning, N. Y. 


New Martinsville Places “Peach Melba’ on 
Market 


“Peach Melba” is the appetizing-whetting name of a 
new colored glass just placed on the market by the New 
Martinsville Glass Mfg. Co., of New Martinsville, W. Va. 
The glass is a very beautiful rose tint and will be made in 
the various staples and specialties which the New Mar- 
tinsville factory has been making in colored glass. 

The New Martinsville Glass Mfg. Co. has always been 
famous for its colored glass and the addition of ‘Peach 
Melba” gives the company one of the most extensive and 
beautiful lines of colored glass in the country. Among 
the other popular colors are green, blue, amber, amethyst 
and black. Specialties including vases, smokers’ articles, 
guests’ sets and candy jars are made in the above men- 
tioned huses as well as in crystal. The New Martinsville 
factory also decorates its products in cuttings or cold fire 
colors. 


Commodore Hotel, New York, Merchandise 
Show Will Be Big Success 


The Consolidated Manufacturers’ Exhibition Corpora- 
tion of 1133 Broadway, New York City, wish to announce 
to the readers of the CrocKErY AND GLAss JouRNAL that 
the Merchandise Show to be held in the Grand Ballroom 
of the Commodore Hotel, New York City, July 26th to 
31st, will comprise merchandise of every description and 
only representative lines of the different manufacturers 
will be permitted to display, so the visitors wil be assured 
of quality merchandise and satisfactory sales service. 

We hereby extend a cordial invitation to the buyers and 
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merchants operating retail stores of every description in 
all parts of the United States to attend this most extraor- 
dinary event. 

There will be many new lines of merchandise shown 
as well as the staple lines and you will save considerable 
time, worry, expense, and also find many interesting 
articles that can be used in your establishment. 

Among the many lines that will be on display are the 
following: Crockery, Chinaware, Glassware, Cut Glass, 
Silverware, House Furnishings, Toys, Novelties, Books, 
Games, Gift Merchandise, Lamps, Shades and thousands 
of other articles. 

It will be a pleasure for us to make hotel reservations 
for you if you will communicate with us just when you 
will be on. We want to make your stay in New York 
City as pleasant as possible and will do everything in our 
power to assist you in purchasing the different lines that 
may be needed in your stores. 

Again we extend an invitation to attend this most 
extraordinary event and trust that you will make yourself 
known to us on your arrival. 

We wish to state to the manufacturers and wholesalers 
that if they are desirous of showing their lines, it will be 
to their interest to communicate with us as quickly as 
possible. 


C. B. Corry has been named merchandise manager of 
the Rosenbaumn Co., Pittsburgh, following his resigna- 
tion as vice-president and general manager for McCreery 
& Co. At the Rosenbaum store, he succeeds A. E. Rogers, 
who recently joined Frank & Seder’s, Detroit, as vice-pres- 
ident and general manager. Less than two years ago 
Mr. Corry came to this city from the Lyon Dry Goods 
Co., Toledo, O., where he had been connected in a mer- 
chandising capacity for eighteen years. 


Closes Women’s Smoking Room 
Because it was too popular, Boston’s only exclusively 
women’s store smoking room, at Crawford Hoolidge’s has 


It is used now 
entirely as an afternoon tea room for the benefit of cus- 


been placarded with “No smoking” signs. 
fan) fea) 


tomers. : 

Originally established as such, the store management 
decided on making it a smoking room for women, com- 
bined with afternoon tea, but the experiment was a fail- 
ure. It was equipped like a men’s smoking and lounge 
room in a fashionable club, and was intended to give the 
store customers a place in which to rest and smoke after 
a round of shopping. 

Instead, what happened was that girls thronged in from 
the streets and sat for hours, idly puffing cigarette after 
cigarette, and they even stood in line to wait for the easy 
chairs on which to loll and lounge. “They hogged the 
place, and our own customers didn’t have a chance,” said 
the matron in charge. “So much did the flappers assert 
themselves and sit around telling silly stories, dotted with 
hysterical laughter, that they made themselves objection- 
able, and it was necessary at last to put up ‘No Smoking’ 
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signs.” Thus the incentive to smoking temptation defeat 


cel Be t | 
ed its own purpose by its liberality. . 


Traffic Managers Take Boxing Course _ 


A “graduate” of the boxing and crating course that | 
given periodically by the U. S. Forest Products Labor) 
tory, Madison, Wis., announces that the instruction he r| 
ceived made possible an annual saving of $20,000 for 4 
company, and that he is “coming back for more” in ¢1| 
May 10 course. Since attending the September class) 
this traffe manager has greatly reduced the lumber ai 
labor going into the company’s shipping boxes and, ine 
dentally, has lowered shipping charges. 

“Repeaters” in the boxing and crating courses of th 
federal laboratory are not unusual. Twenty-one firn 
have been represented at more than one course. One ( 
the larger companies has found the courses so profitah| 
that it has enrolled a total of 16 men at various times 
Another company has sent 11 men, and a third compar 
has sent 8 to receive the one week’s instruction. | 

The principal benefit of reenrolling probably lies in t| 
personal consultation feature of these intensive trainit 
periods. Each firm is urged to submit its own particul: 
packing worry to the laboratory instructors. A secor 
attendance enables the shipper to present problems n 
taken up the first time, and to go more intensively into tl 
elimination of shipping wastes. 


Good-natured 
Customer (on Sunday morning )—Give me change fi 
a dime, please. 
Druggist—Sure, and | hope you enjoy the sermon. 
Umted Effort. 


The old lady was feeling ill, so the maid sent for # 
doctor. 

“What's the matter with your mistress?” he inquired. 

“T don’t know, sir,” answered the maid, “but she sa 
she wants to die.” 

“Ah,” said the doctor, “then you did quite right to set 
for me.’—LeRire. 

He (absent-mindedly)—You’re a dear, sweet gi 
Anna. 

She—Why, my name is Sue! 

He (recovering )—I say you’re a dear, sweet girl, ant 
love you with all my heart.—Answers. 

“I forgot myself to-day and spoke sharply to my wife 

/ Did she resent itr) 

“For a moment she did. But Maria is a fair-minde 
woman—after she had thought it over, she shook han 
with me and congratulated me on my pluck.”—Answers 


Cameron—Say, Gibb, do you know how slow-moti¢ 
pictures originated ? 

Gibb—No, how? 

Cameron—A movie of two Scotchmen reaching for 
dinner check. 
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Central Glass Company Insures Employes 


The Central Glass Co., located at Bristol, Va., has 
copted a program for its employes that includes both 
(operative group insurance and the advantages of a 
fined nursing service. Each employee participating in 
fe plan is covered by a health and non-occupational acci- 
ent policy together with life insurance totaling approxi- 
iitely $60,000. 

The cooperative feature of the plan, which is being un- 
«rwritten by the Metropolitan Life Insurance Co., is es- 
jcially attractive to employes because it reduces their 
sare of the cost by providing for the payment of pre- 
jums jointly by them and their employer. Each em- 
joyee in the principal classification covered receives $1,- 
(0 life insurance, which primarily creates a death benefit 
ir has family but also provides a temporary fixed in- 
cme for himself in case he becomes totally and perma- 
intly disabled before age 60. If such a condition devel- 
s, he will receive the full amount of his insurance in 
ionthly installments for a stipulated period. During this 
tne premiums will be waived by the insurance company. 
lander the terms of the health and accident policy, the 
aployee will receive, when sick, or injured off the job, 
aweekly benefit of $10 for a maximum of 26 consecutive 
veks. 

Employes included in other than the main classification 
tzeive somewhat larger amounts of insurance. 


gos my Card - 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your. company’s 
name—something he has 


known perhaps for years. 

Photo-Engraving 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
_ spend for advertising space. 


OBERT RAWSTHORNE CO. 


_ Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


Retail circles here received a surprise recently when 
it was learned that John B. Guernsey, controller of the 


Emporium, San Francisco, has resigned. Mr, Guernsey 
has come into national prominence within the last few 
years for his magazine and newspaper articles on many 
One‘ notable contribution was 
his “Analysis of Stock Control and Inventory Practice.” 


He had been associated with the Emporium for a num- 


phases of store operation. 


ber of years. His resignation will become effective upon 
completion of some special work now being! carried on 
for the store. 

Miss Helena Fitzsimmons has been chosen head of 
the training department at the Kaufman Store, Pittsburgh, 
according to Oliver M. Kaufmann, vice-president and 
treasurer, in an announcement made here recently. Miss 
Fitzimmons is a graduate of the Prince School for Store 
Service, Boston, and was previously associated with L. 
Bamberger & Co., Newark, N. J. She succeeds Miss 
A. E. Graham, who resigned recently to take another 
position with J. N. Adam & Co., Buffalo, N. Y. 


Owing to the death of Mrs. M. K. Zimerman, 
wife of the Pittsburgh and East Liverpool repre- 
sentative of the CROCKERY AND GLASS JOURNAL the 
Pottery and Glass news is omitted from this issue. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 


Boston Chicago 
; Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


Phe Duncan & Miller Glass Co. 
Washington, Pa. 


Revival of Tyrolese Glass Industry 


History Repeats Itself Again—The Industry 


Founded by 


Duchess 


in Middle Ages Is 


Brought Back to Old Glory by German Women 


itself with uncanny exactitude. 

In 1638 the Duchess Claudia, one of the Medici, 
and wife of Leopold, Duke of Tyrol and Styria, founded 
a glass factory in the little town of Kramsach. Kramsach 
lay in Tyrol, an Austrian possession, at the foot of the 
Rosan Mountains and surrounded by the Brandenberger 
Valley. It was near rich forests, which provided the nec- 
essary firewood for fusing the materials to make the glass, 
for they bore 20,000 hectares of forest land. 


“4 \ HE history of the famous Tyrolese glass repeats 


The Duchess brought her workers from Italy and Ger- 
man Bohemia. The glassware they made was exquisite— 
smooth, painted and cut with diamonds. A little later they 
used an engraving process. 


Besides the firewood the glass workers needed kuartz. 
This they cut during the summer in the neighboring 
mountains at a height of 1,800 feet. But they could not 
transport it until winter, for it had to be carried out by 
sleigh. 


The lime that they needed was plentiful in the valley of 
the Ache River, and the necessary solvents were derived 
from wood ashes. It was easy to get the wood from the 
forests to Kramsach on the Ache. 


The seventeenth century was much interested in glass, 
and produced some lovely examples. Factories sprang up 
wherever there were forests rich enough to supply the 
firewood, and those in the towns of Hall and Hoerbrunn 
vied for leadership with that of Kramsach. 


In time, however, the competing glass industries 
founded in Germany and Bohemia became so much more 
vigorous than those in Tyrol that the smaller ones weak- 
ened and then died. Finally only the factory at Kram- 
sach survived, and that was forced to the indignity of 
manufacturing more commercial than artistic glass. But 
the workers at Kramsach continued to make their favorite 
“Butzenscheiben,” many examples of which can be seen 
in Berlin. These were curious glass panel like bull’s eyes. 
For a while Kramsach hid its artistic head in the coarse 
glass bottles it made for commercial reasons, but the “But- 
zenscheiben” became one of Austria’s most important 
items of foreign trade. 


Then the recent world war delivered a final blow. A 
large part of the Kramsach factory burned to the ground, 
but no Phcenix was prepared to rise out of its ashes. 
Kramsach expired and closed its doors. 

Once the war was over, however, the factory was some- 
what cautiously rebuilt. Such of the former workers as 
the war had left in Kramsach were once more employed. 
At first the reviving factory confined its manufacture to 
very ordinary bottles; then expanded into the making of 
glassware for hotels and restaurants. Finally the more 
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talented among the artisans began to experiment at pro-| 
ducing ground and engraved glass.” 

From this it was only a step back to the course that the 
Duchess Claudia had followed in 1638. Experts were 
imported from Germany and Bohemia and the native! 
workers increased in proficiency. More and more of the 
artistic glass was made and less of the commercial variety 
Soon a refinery was opened in the nearby town of Ratten- 
berg. 

It was the exquisite handicraft of old Kramsach thai 
the management now hoped to revive—its perfect tech- 
nique. The best workers analyzed materials and experi: | 
mented patiently under the direction of Dr. Alfred) 
Ziviauer. 

With only one exception, all of Dr. Ziviauer’s col: 
leagues in the revival work were women, their names in- 
cluding Frau Erno von Rattenberg, Frau Allesch of Ber- 
lin and Frau Traute Groll. These artists encouraged orig- 
inal, creative work—‘‘free blown” glass rather than that 
made with molds. 


Weather Delays Spring Trade 

The backward spring season trade is ascribed by the 
reviews of R. G. Dun and Bradstreet’s to the inclement 
weather over wide areas of the country. The weather i: 
too cool or the soil too wet for distributive trade as wel 
as for farm work, and lake navigation has been unusually 
delayed, the reports state. 

A backward season over a wide area has been mainly 
accountable for a slow development of spring trade, says 
R. G. Dun’s weekly trade review. Some goods whicl’ 
normally should be moving freely now are not going 
actively into consumption, because of inclement weather. 
and farm work in different sections also has been re 
tarded. | 

Opening of lake navigation at Northern ports, more- 
over, has been delayed, and business generally has not) 
gained the hoped-for momentum thus far in the second) 
quarter. The comparative smallness of dealers’ stocks of 
merchandise remains a strong point, yet a lagging retail 
distribution tends to bring out offers of price concessions. 

After thirteen successive weeks during which declines 


in wholesale quotations have predominated, a condition 


has been reached where profit margins in some lines of 
manufacture are very close, and the absence of a broad 
forward demand causes a curtailment of production in 
some directions. Such a situation exists in most branches 
of the textile industry, with cotton mills in New England 
and in the South readjusting outputs more noticeably, and 
steel works operations are beginning to fall off. The lat- 
ter trend, however, was inevitable, for some plants had 
been running to the full limit of practical capacity. 


Lpril 29, 1926 CROCKERY AND 


GLASS JOURNAL 


Fifteen 


Sells Sales Plan to Salespeople 


When Boggs & Buhl department store held Suggestive 
selling Week recently, the value and effectiveness of this 
ype of selling was presented to all employes in the fol- 
owing manner: 
| “Does suggestive selling pay?’ the official statement 
isked. “It does pay and it has. Boggs & Buhl coworkers 
re paying greater attention to this aspect of selling than 
wer before. Reports made during October for the last 
our years shows a steady increase in the suggestive sales 
nade, as follows: 

“Tn 1922 there were only eight suggestive sales made 
n 100 transactions reported. 

“Tn 1923 there were twenty-eight out of 100. 

“Jn 1924 there were forty-six out of 100. 

“Tn 1925 fifty-two salespeople out of 100 shopped made 
some form of suggestion. 

“This shows a most satisfactory increase and one to be 
‘ommended. But without a doubt there is still much 
‘oom for a better showing, and this can be done by in- 
sreased effort on every salesperson’s part. Make sug- 
resting a habit! Study your customer and your merchan- 
lise, and in eight out of every ten transactions there lies 
he possibility of additional sales or increased service. 

“What does it do for you? 

“Helps to increase your earning power. 

“Makes selling more like a game. 

“Keeps you in constant touch with your stock. 

“Develops your selling ability, as it takes tact and in- 
elligence to sell through suggestions. 

“Creates a following among the public. 

“What does it do for the customer? 

“She receives the helpful service she is entitled to. 

“She is supplied with merchandise she may have needed 
out forgotten. 

“She has her attention called to new and appropriate 
styles, articles, etc., for either present or future use. 
| “What does it do for the store? 
| “Increases business—more sales and a quicker turnover. 

“Gains the good will of the public. 

“Creates a pride in our service—we have more than 
order takers’ employed. 

“Convinces the public and employes of the completeness 
of the store’s stock. 

“For every one concerned: 

“It carries out the Boggs & Buhl ideal: 

“—To serve. 

“—To serve untiringly.”’ 


Pertinent Postal Pointers 


Last year the Dead Letter Office received twenty-one 
nillion letters and cight hundred and three thousand 
vackages. 

There were $55,000 in cash, $3,000,000 in checks and 
512,000 in postage stamps taken from misdirected letters 
luring the same period. 


FELDSPAR of quality, 

uniform and reliable. 
Made possible by the very 
careful technical control in 
mining and milling and by 
chemical laboratory and fu- 
sion tests. 


Minpro Spar represents the 
highest type of fat Feldspar 
with little free silica. 


We are also prepared to sup- 
ply other qualities and to 
match what you are now 
using. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS OXIDES 


SERVICE 


~ The 
ROESSLER &HASSLACHER CHEMICALCO. 
709 Sixth Ave., New York 


Trenton San Francisco 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 
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German [oy Industry [rying to Recover 


HE German toy industry bent every effort during 

1925 to recover some of the trade lost in foreign 

markets since the inflation boom. In quantity, ex- 

ports in 1925 were 89 per cent. of those in 1924 and 75 

per CenisOi mthocestie Ola see hesavyerace value. per e100 

kilos of toys exported in 1913 was $43.46; and in 1925, 
$61.74. 

INCREASING Propuction Costs REsuLtT IN HIGHER 
PRICES 


The steady decline in volume of toy exports during 
recent years has been accompanied by a practically normal 
increase in relative values. However, the marked increase 
of 13 per cent in value per 100 kilos in 1925 over 1924 
accompanied by a decrease of 10.6 per cent in volume, indi- 
cates the higher prices obtained for German toys, in spite 
of keen competition abroad and a weak demand at home. 
These higher prices were not due to the better quality arti- 
cle offered, but to increased production costs brought about 
by a combination of high interest rates, heavier charges 
for raw materials and the impossibility of keeping factories 
operating to capacity. These higher prices charged were 
often insufficient to leave a profit, according to members 
of the industry who assert that owing to the severe com- 
petition German toy manufacturers are facing throughout 
the world, it has frequently been necessary to sell at un- 
proftable prices in order to retain the trade. 


VALUE oF GERMAN Toy Exports 


Percent- 

Average age, by 

Tons Total value value, of 

Year. exported value per 100 Germany’s 
kilos total 

exports 
NOUS Seren ae 56,599 $24,595,238 $43.46 1.0 
LOLS ere 56,053 30,285,714 54.03 Z| 
O24 ae feces 48,175 26,333,333 54.65 Ly 
LOD 5 See ene 43,061 26,985,952 61.74 ths 
Exports To Unitep States Drop 33 PEr CENT IN 


Quantity Durine 1925 


The losses were concentrated in the two most important 
markets, England and the United States, which have for 
many years been buying about 65 per cent of all the toys 
exported from Germany. In fact, the total quantity of 
Germany’s toy exports to the rest of the world increased 
almost 8 per cent during 1925; but the enormous decrease 
of 33 per cent in the quantity shipped to the United States, 
coupled with a further decrease of 5 per cent in exports to 
Great Britain, outweighed substantial gains attained in 
lesser markets such as the Netherlands, Australia, Bel- 
gium, Switzerland, Denmark, Italy, Chile, Portugal, and 
New Zealand. 


SHARP DEcLINE DuE PRINCIPALLY To DEVELOPMENT 
oF Toy Inpustry IN UNITED STATES 
Irrespective of the import duty, there are three outstand- 
ing causes for the decrease in America’s purchases of 
German toys to scarcely more than half what they were be- 
fore the war. In the first place, the American demand for 
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foreign toys is reduced owing to the rapid development of 
the domestic industry, which employs up-to-date designs 
and methods of manufacture. This domestic competition 
has, for instance, reduced the demand for Sonneberg 
dolls. Secondly, Czechoslovak, French, British, and Jap- 
anese manufacturers, whose competition did not have to be 
reckoned with before the war, are now selling toys to the 
United States in considerable quantities. Finally, Ameri- 
can taste at present decidedly favors ultra-modern toys, to 
the detriment of the well-known wooden toys, which have 
always formed an important part of Germany’s output. 


“DECLINE IN AMERICAN DEMAND FOR DoLtis 


These changes in the American market appear to be 
reflected in the relative quantities exported to the United 
States from the three principal toy manufacturing centers 
of Germany, the Nuremberg, Sonneberg, and Erzgebirge 
districts. Although the shipments from all three districts 
declined in value over 40 per cent in 1925, the decline in 
exports from the Nuremberg district, where the manufae- 
ture of modern mechanical toys predominates, was not so 
pronounced. Exports from the Erzgebirge, on the other 
hand, where principally wooden toys are manufactured, de- 
creased most sharply. The Sonneberg district, in Thurin- 
gia, is the principal source of American purchases, where 
approximately 40 per cent of all the toys exported from 
Germany are produced. The manufacture of dolls pre- 
dominates in this district, and the 49 per cent decline in 
its exports indicates a weakening demand for German dolls 
in the United States. 


Exports OF GERMAN Toys TO THE UNITED STATES 


The value of exports of German toys to the United 
States as declared through the American consulate at 


Munich (including the Nuremberg district), decreased 


in 1925 to $684,950, or by 42 per cent, from $1,174,324 
in 1924; at Leipzig (including the Sonneberg district), 
to $1,425,944, or by 49 per cent, from $2,787,922; and 
at Dresden (including Erzgebirge), to $350,983, or by 
53 per cent, from $744,094. 


ENCOUNTERED IN MANY OPHER 
CouUNTRIES 


KEEN COMPETITION 


The competition of American, French, English, and 
Czechoslovak toys is said to have affected the German 
trade with Great Britain adversely. Germany increased 
its shipments of toys to South America 4 per cent during 
the year, in spite of strong American, British, and Japan- 
ese competition, to which Italian, French, and Czechoslo- 
vak competition was added in some countries. The exports 
to South America, nevertheless, remain 12 per cent below 
the pre-war figure. 

The Scandinavian countries, on the other hand, im- 
ported 34 per cent more toys in 1925 than in 1913, both 
Sweden and Denmark having increased their purchases 
considerably. 


| 
| 
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closed their order books before its end with their produc- 
tion capacity booked for many months ahead. 

The groups of exhibits which sold the best were nov- 
‘ elty articles, toys, porcelain ware, glassware, silk fabrics, 
_ jewelry, furniture, perfumery, and electrical fixtures. 
_ Both French and foreign buying was heavy. 


. 


Horne Claims to Be Fioneer in Group Buying 
/ With group buying one of the major topics of discus- 
sion in manufacturing and retailing circles, it is interest- 
ing to learn that the Joseph Horne Company department 
store was one of the earliest pioneers in the field which it 
elects to designate as co-operative buying. 

“As long as twenty years ago,’ the management ex- 
plains, “it joined hands with a number of noncompetitives 
in other cities in organizing the Associated Dry Goods 
Company, with the view to reaping the buying advantages 
_ from group action. 

_ “In 1910 it joined with five other large stores, in differ- 
ent cities, in establishing joint New York offices under the 
name of the Reciprocal Jobbers to reduce operating ex- 
penses and to command jobbers’ prices in the New York 
market. 

In 1916 the members of this firm together, with F1- 
lene’s, of Boston; Hudson’s, of Detroit; Bamberger’s, of 
Newark; Strawbridge & Clothier, of Philadelphia; L. S. 
Ayres & Co., Indianapolis; Bullock’s, Los Angeles, and 
the Emporium, of San Francisco, and stores of similar 
high caliber, formed an organization, which has as its pri- 
mary object, the study of retail problems. 

“This association, which now includes eighteen stores 
and includes Harrod’s, London's largest store, has an 
annual sales volume in excess of $300,000,000, and is the 
largest cooperative group in the world. The varions co- 
binations which have stores in several cities, and which 
have figured prominently of late in the press are all very 
much smaller organizations compared with the total sales 
volume of the Retail Research Association. 
| “Each store in the association has certain points of 
excellence, and these advantages are immediately available 
to all of the stores through the system of exchange of 
ideas. As a result of these research efforts, many im- 
proved methods of operation have been put at the disposal 
of the public. 
~ “It is a matter of eighteen minds being brought to 
bear upon a problem instead of one, or more accurately 
50,000 minds, instead of two or three thousand, because all 
the man and brain power of each store is made available to 
the entire group. 

_ “Recently the group, through a separate organization 
a for the purpose, known as the Associated Mer- 
handising Corporation, has been devoting its attention 
to the possibilities of group buying and many advantages 
are coming to the store and its customers, through the 
progress which is being made in this direction. Barbara 
Lee Frocks is one example of the association’s efforts. 
The stores have also established their own foreign buying 
offices to accomplish the same things that are being done 
n the American market.” 


March Makes Fine Volume Record 


Total sales in March, of 522 retail firms, which 
made preliminary reports to the Federal reserve 
system were 7.2 per cent larger than in March 


of last year. Increases were reported from all Federal 
reserve districts except the Minneapolis and Kansas City 
districts, where slight declines occurred. The largest in- 
creases, varying from 11.4 per cent to 15.6 per cent, were 
reported from the Chicago, St. Louis, and San Francisco 
Federal reserve districts. Of the total number of stores 
reporting, 313 showed larger sales than last year and 


209 showed declines. 


5-and-10-cent chain 
stores were 12.3 per cent and 12.5 per cent larger, respec- 


Sales of mail order houses and 


tively, than in March of last year. 

Larger retail sales in March than a year ago may be 
attributed in part to the earlier Easter trading season this 
year as compared with 1925, together with the fact that 
in March, this year, there was one more business day than 
in 1925. 

Percentage changes in dollar sales between March, 1925, 
and March, 1926, are shown in the following table: 


Pa Gran 
inc. or dec. 
compared 

_ Total number with 

of stores reporting March 
Ine. Dec. 1925 
BOSCO Es aera clerk. <: 40 oh 4.3 
Wew:.Y OC kamera. eee f. 39 26 7.6 
Pinladel phiawie dss ac 40 3 7.4 
Glevelandip Wen ak. « Zo 18 2.8 
Richmond Se eee eee so. a2 14 6.4 
ASIAN bare eee ene ow, 5 iA 10 Bat 
CHICay Omen ee wns’. oss... ; PS ras 11.4 
Dt) Uist a tbs. g 10 7 LSiG 
Nines Polnsmmen wkgees 0. : 5. 7 9 —0.8 
I AnsaS eit yee toca. 5... iN 13 —0.5 
Dallas Sveprwaecty. ki. cy. 9 7; fy, 
Sarel rap ClsCOMmanI etl. 58 19 11.8 
POCUmneEe hte Sd sa 3. 313 209 iz, 
Mail ordetsieucess (2 HOUSES)! .. 4... sewnesies. L2a3 
Five and ten-cent stores (5 chains).......... 12) 


U.S. P. A. Convention Proceedings Published 


The proceedings of the Forty-seventh Annual Conven- 
tion of The United States Potters Association, held at 
the Waldorf-Astoria, December 8 and 9, 1925, have just 
been published in an attractive 80-page book form. The 
book opens with the resolutions adopted on the deaths of 
the late William Shaw George, Willis E. Cunning and 
Aaron M. Weil together with photographs of these for- 
mer prominent members of the Association. Following 
these is a list of the various standing and special com- 
mittees and the roll of active members. Ex-president F. 
B. Lawrence’s address is next published in detail while 


the reports of the various committees take up the rest of 
the book. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Fromote Trade in China, Glassware and Allied Lines 


By BrArRice Minter. Wisner 


Moving day again knocks at the door, and busy house- 
wives are on the warpath, replenishing the cast off house- 
wares, and freshening up the china closet with new and 
The 


New York market is alive with enticing shapes and deco- 


more modern patterns 1n dinnerware and glassware, 


rations in dinner service, and lovely colored glassware. 
And housefurnishing departments of many of the stores, 
have special sales in the sections where aluminum, enam- 
eled and wooden ware are attractively announced and dis- 
played, giving the hurried shopper an early showing of 
needful household articles, at prices to meet the strong 
demand at housecleaning season. 


A long list of exceptional housewares, in the House- 
wares Department of James McCreery and Co., com- 
prising many new items, are enticing specials at prices 
consistent with the value of the objects. Aluminum rice 
or cereal boilers, at $1.95; aluminum covered saucepans 
at $1.75; aluminum tea kettles, Colonial design, at $2.95; 
self basting roasters with tray, at $4.75, aluminum coffee 
percolators, 95 cents, white enameled covered saucepans 
with red border, at $1.50, are some of the cooking vessels 
announced at above special prices. In the wooden ware 
lines, there are many attractive items, including, step- 
ladders, with chair combination, at $3.50, kitchen cabinet 
tables, white enameled with porcelain top, with compart- 
ment draws, at $27.95, clothes dryers, with wood post 
and.four arms, at $9.95; dish closets at $22.95, stools at 
$1.95 with a host of other popular accessories, comprise 
the comprehensive household needs in the department de- 
voted to these wares. 


Ovington’s “The Gift Shop of Fifth Avenue,” are be- 
lievers in preparedness, in showing many suitable gifts 
for the bride-to-be. Gaily decorated breakfast sets, from 
Czecho-Slovakia, of 23 pieces with collapsible trayeat 
$12:00; bottle-green glassware, tumblers corrugated and 
decorated with engraved ship design with jug at $7.50, 
and tumblers at $25.00 a dozen; cast iron door stops in 
flower design, finished in antique gold, at $5.00; Venetian 
glass compote with graceful dish in amber, green or rose, 
and stippled gold, at $10.00; Wedgewood, always popular, 
in floral pattern, with flowers on the edges in red, blue, 
yellow and green, 103 pieces at $155.00; glass service plates 
of many designs and colors, ranging in price from $10.00 
to $225.00 a dozen; flower holder of glass, in amber, with 
corrugated effect, reasonably priced at $5.00, and lamps 
ice tea sets, and smoker’s stands are all tempting tokens 
which the prospective bride could not help but receive with 
joy and thanks for useful and decorative purposes. as 
these items are well chosen to complete the bridal gift. 


Highteen 


An attractively arranged window, of James McCreery, 
is showing a fine service for tea or luncheon conspicuously 
placed on tables, surrounding the window. At the rear of 
the window, large white center pieces of Maderia work and 
filet lace with smaller pieces on the tables, give a pro- 
nounced setting for the lovely china, which has bright blue 
borders showing floral designs on the center of the 
cups and edges of the plates and covered dishes. The 
beautiful lace and linen table coverings, accentuate the 
fine beauty of the china sets and is a handsome background 
for the bright colorful decorations of the china pieces. 
The linen doilies also give the passer an idea as to how the 
china will appear when set for luncheon or a light tea. 

In the large collection of exquisite silk lamp shade ex- 
hibit by Gimbel Bros., are two very unusual styles at the 
price offered, one a junior in twelve color combinations, 
of brocade and georgette, finely edged with fringe and 
galoon trimming, at $6.85, and a bridge model in six styles 
and twelve colors, priced at $4.85 also of brocade and 
georgette fashioned in the newest pleated effects with 
fringe and galoon edging, are remarkable values at the 
prices named. Other beautiful shades in all the latest com- 
binations and trimmings show careful workmanship and 
selected colors well adapted to harmonize with interior 
furnishings. 


A very attractive window being shown by Lord & Tay- 
lor, brings the decorative element of colored glassware for 
many functions, conspicuously to the foreground. An 
elaborately embroidered table cover, in white openwork 
style, covers the round table which is placed in the center 
of the window. Lovely grass-green stemware in many 
shapes grace each cover place while two large white por- 
celain swans are set at each corner of the table for floral 
decorations, holding lovely sprays of rose pink gladiolas. 
The swans are realistic in modeling and give a beautiful 
effect and new conception for holding flowers. Four 
tall green glass candlesticks holding green candles are 
placed at each end of the table making the entire decorative 
color green with a touch of pink of the gladiolas for con- 
trast. The window represents a morning room, and is 
undoubtedly intended for a small wedding breakfast or 
shower entertainment for the early spring bride. 


A window display of the Woolworth Chain Stores, 18 
showing a very attractive arrangement of lustre china 
cups and saucers and china imported novelty small rose 


vases which come in several popular color tones. The 


artificial flowers, which enhances the beauty of the dis- 
play, are tastefully distributed about the rear and sides- 


of the window. 
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New Designs in Shapes and Patterns Now on View 
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DAVISON 


INCORPORATED 


JOHN 


14 Barclay Street 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


All Makers in the Front Rank of English Productions 


Handsome Line of 


A Mags 


with Silk and Parchment Shades 


New York 


W. MOORCROFT, Ltd. 


Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


ER ORE Oe sage fain. ie fancy 
Fy Sa er aa plain 
IERIE, Siro ois ws vide © octagon 


i Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
) Factories : ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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CHINA CO 
—_"” 


H-5 Pattern 


6c 


Satisfied Customers Keep Us Busy” 
m™ The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 


KO i @ MX @ EZ © EX © Et © MK © PE ONO 


® 5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons 5 HEM OA Boring 
ag Representative Representative 
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CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. SMytHe, REPRESENTATIVE 


Department Store Sales Good 
ARSHALL FIELD G COvS wholesale seview 
for last week reflected very well the situation 
relative to distribution of all department store 

merchandise. The review said in part: ‘Current whole- 
sale distribution of merchandise showed a good gain over 
last week and exceeded by a considerable margin that of 
the corresponding period a year ago. Road sales were 
well ahead of last week’s figure.” 


The Fair made numerous specials in dinnerware in their 
Last Day of the Annual Money Saving Sale” last week. 
Harvest pattern dinner sets, in service for twelve persons, 
were featured at $25 and many others at half price. Tea 
sets of 23 pieces in mother-of-pearl lustre china were of- 
fered at $5.95. 


Stockholders of Mandel Bros. took another step in their 
plans last Saturday with the qualification of Mandel 
Bros., Inc., recently organized under the laws of Dela- 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


CTT LULL LLL LLLP LLLP LOOM LLUMOA LACE LOMUUCOACLOMEMA LUO MUU MUOOT MOTTO MEH TOO ONO TTT TTA 
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ware, to do a business in Illinois. This corporation wi 
a paid-up capital of $12,000,000 will acquire and opera 
the department store business now operated by Man¢ 
Brothers in the same manner that the Mandel Buildin 
Corporation, the organization of which was recently 4 
nounced, will acquire the real estate, leasehold, buildin, 
and equipment of the present company. 


Among recent Chicago incorporations is the Bell Crec 
House, Inc., 3062 Lincoln Ave., which companyow 
formed by Joseph Kamfner, Edwin A. Halligan™ai 
Joseph L. Kramer, with a capital stock of $45,000 for tl 
buying and selling of general merchandise, furnitur 
clothing, shoes, ete. 

Among representatives showing their lines at # 
Palmer House during the past were the following: J. V 
French, of John Davison, Inc.; Harry Seixas, of Edwai 
Boote, importer; H. C. Clarke, of B. Tombyaiiames 
and Ed. W. Reiwald, of A. J. Fondeville & Conga 
New York. 


Charles Patterson, china buyer of Carson Pirie Scott 
Co., who has been abroad recently, returned to Chicag 
last week. 


David Bostwick, operating his own business in Detroi 
Mich., was among visitors in Chicago during the latte 
part of the week just passed. 


O. Phillips, manager of the Chicago office of the A 
bright China Co., Carrolton, O., left last Tuesday for 
trip through the Northwest, stopping at Minneapolis an 
St. Paul. He returned to Chicago Saturday. 


“Sol” Ostrow, of the Hopewell China Co., Hopewel 
W. Va., spent a short time in this market during the pas 
week. 


I. E. Mincks, of the Albright China Co., Carrolton, 0 
called on his Chicago representative, O, Phillips, durm 
the first part of last week. 


Frank Judge, general manager of the National Chin 
Co., Salineville, O., called on the trade in this market dut 
ing the past week. 


“Joe” Irwin, of the C. W. Fisher Stores, Milwaukee 
Wis., visited the local market last week. a “| 
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;. C. Watkins, salesman for Ira A. Jones Co., returned 
# latter part of last week from an extensive road trip. 
}, Fisher, of the Paden City (W. Va.) Glass Mfg. Co., 
spped in Chicago last week on his return from a two 
Calitornia. 


mnths’ trip in 


Glass Co., 
in Chicago Monday 


D. C. Sloan, of the Potomac 


\1.. was a visitor 


Cumberland, 
and Tuesday of 
it week. 

of the Hirschfield-Phillipson Co., 
visited this market last Wednesday. 


‘Ben” 


\lwaukee, 


Mehlman, 
Wis.., 


Kelly & Reasner, local factory representatives, are 


nking a specialty of early American glass work for 


ti: gift shop trade. These pieces are offered in crystal 
al various colors. 


‘Andy’ Moser, 
E-mingham, Ala., 


Goods Co., 
called on the Chicago trade during the 


of the Louis Pizitz Dry 
pst week. 


Mes E. D. 
ye, reports that she is displaying a line of Cliftwood 


Leavitt, of the Manufacturers Sales Ser- 


WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


FOSTORIA GLASS CO. EARL W. 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pr and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


‘THE SEBRING POTTERY CO. 
SEBRING, OHIO 

Cuas. L. SEsRrinG, President 

W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


— 


ChHlCAGO 


NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


_— + — 


Potteries lamps and vases in reproductions of old Grecian 


pottery. These numbers come in sizes and are 


finished in a new soft green color. 


many 


United 
States carries current 663 miles from a waterpower plant 


The longest electric transmission line in the 


belonging to the Southern Sierras Power Co., at Bishop, 


Cal., to a point 60 miles beyond Yuma, Ariz. Leakage 
from power lines longer than 300 miles is such that trans- 
misison of energy over a greater distance than that is gen- 
eraly uneconomical without the use of booster power sta- 
tions along the line. The cost of coal and oil would make 
such steam plants too expensive to operate along this par- 
ticular line, however. 


Faulty fuses having failed to ignite the charges of ther- 
mite used in early March to melt out the great ice gorge 
in the Alleghany River at Franklin, Pa., electric squibs 
Each charge then did its work and the 
heat of the 


thawed out a long channel. 


were employed. 


immeasurable strange metalic substance 


Happiness consists in activity; it is a running stream 


and not a stagnant pool.—Good. 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass 


Coshocton Glass Corp. 
National Glass Novelty Co. 
Burke Studios 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO prisRuay RO Dr 
er COMPLETE SAMPLE LINES 
DIRE FROM OUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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NTRODUCED at the Pittsurgh Show during 
January, this unique conception has proven one of 
the most popular lines put out in recent years. 


The gay little parrot, in colors, perched on a twig, 
is the principal motif, and the decoration is com- 
pleted and balanced by solid black lines around the 
base and top of each piece. 


Illustrated are No. 320 Wall Vase, No. 330 Conic 
Candy Jar and No. 330 Candleholder, and the line 
consists of twenty useful Boudoir and Decorative 
pieces, all of which are surprisingly low in price, af- 
fording the dealer handsome profits. 


This Line is a Leader for Gift Shops 


FAG 


, al 
t Cai ee 
PITTSBURG 


Our Sales Representatives, in All Principal Cities, have samples, or we wil] 
forward color sheet and prices on request. 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


Writ: fori Price gee No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
HoamG: ‘Grays Gos, Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


_ BOSTON SAN FRANCISCO 
1a hy et avea ah 1 Ne hekiye Himmelstern Bros., 
41 Pearl Street 718 Mission Street 


Traveling Representatives LOS ANGELES 


R. B. Reineck, : 
1422 E. Marquette Road mee ts a St. 


CHICAGO 
RevAs nee: SEATTLE, WASH, 


4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


ing: Sweeney, McCluney & Co. are the proprietors 
of these works which are located in the neighboring 
fown of Martin’s Ferry. Thirty-nine years ago Mr. 
Sweeney came to Wheeling and commenced the glass busi- 
ness. Compared with it today it was then (in this coun- 
‘try at least) a crude art. Chemistry, the grandest of the 
applied sciences had not with magic wand, chased away 
dark mystery from nature’s alchemy nor revealed its 
wondrous beauty. Glass making then was not a science, it 
was largely a matter of guesswork. Even in those early 
days Mr. S. was successful as a manufacturer and accu- 
mulated a considerable fortune. After some years he re- 
tired from the glass business and became actively engaged 
in the first attempts to establish the iron interests in this 
“city. In those enterprises he sunk every dollar of his 
entire fortune. Past middle age, broken in spirit and for- 
‘tune, for some time he dropped from the roll of business 
men. 

In 1861, with Mr. Philips as a partner, under the name 
of M. Sweeney & Co., he built a small furnace on the site 
pf the present works and commenced anew the struggle 
with fortune. For want of means the enterprise in a short 
time was doomed to fail when Col. James McCluney, of 
Wheeling, put his shoulder to the wheel and with Mr. 

Sweeney prepared to enter upon a scale of business 
‘worthy of the latter gentlemen’s skill and enterprise. They 
continued the small establishment in Martin’s Ferry, and 
in addition leased the old North Wheeling factories and 
the work went bravely and successfully on. 

In 1862 the working capital of the firm was increased 
by the addition of Joseph Bell to the partnership, under 
fhe title of Sweeney, Bell & Co. The work was carried 
on until 1867 with ever-increasing success when Mr. Bell 
retired. 

In 1868-69 Sweeney- McCluney & Co., having com- 
dleted their present factory, vacated their Wheeling works 
md concentrated their energies and capital at Martin’s 
Ferry. The factory situated immediately upon the bank of 
he river, is 235 feet long and 105 feet wide and has three 
furnaces—ten extra large pots in each. 


Five: the Wheeling Intelligencer we take the follow- 


! 
} 
} 
| 


The Emperor of Japan has recently sent to a Boston 
itm of business men a curious and beautiful gift of four 
arge vases, with a creamy ground and rich, soft ornament 

of flowers, and a game that is played only in the Imperial 
salace. This game requires a great number of small 
»oxes, and boxes of paints, ivory sticks and little tools of 
sold and each of these things is a specimen of the most 
quisite workmanship that even Japan can produce. The 
hole surface of the trays and boxes is a beautiful lacquer 

f enamel and gold, dull or shining, and in various tints 


wrought into landscapes and ornamental devices. Gor- 
geous as this is, the effect is wonderfully soft and beau- 
tiful. The game is not fully understood here. It is played 
by ten persons, and involves perfumes, flowers and a com- 
bination of the aesthetic and instructive that would make 
it popular. But is never offered for sale; its implements 
are made only for royalty. 


From a mass of statistics before us, San Francisco 
should, in the coming year, monopolize the whole trade of 
the west coast of South America, and when the trans- 
Andean railroads are built by Brazil, and the Chilean and 
Argentine Republics should divide with New York the 
trade of Venezuela, Brazil, Paraguay, Uruguay and the 
Argentine Confederation. At present she is probably not 
prepared to fight for this trade so vigorously as we would 
wish, as she does not possess the weapons—cheap and 
extensive manufacturing industry and steam vessels of 
her own touching at every port, but she will possess them 
by and by, or rather it should be the great aim of her 
public spirited men to supply her with them. 


Daniel Webster’s library, which has remained since his 
death in the room he built for it in his country house in 
Marshfield, is soon to be sold at auction in Boston. It is 
a large and valuable collection of books. 


Trade Notes 


The glass works at New London, Conn., are again in 
full operation, employing 54 men. 


Coultry & Malone’s pottery, Cincinnati, O., was burne:l 
April 11. Loss, $12,000; insurance, $5,000. 


The Detroit, Mich., White Lead works are kept run- 
ning for sixteen hours a day and turn out ten tons of 
white lead and zinc and three tons of putty. 


A fire in Broome St., New York, last week caused a 
loss of $250 to William San, dealer in artificial glass. 


The Duquesne Works at Pittsburgh have “let out.” 


The Richards & Hartley Flint Glass Co. are still run- 
ning the “Peerless” with most satisfactory results. 


‘Messrs.. Clark, Adams & Clark, of Boston, have made 
a contract to supply the Old Colony Line of steamboats 
with crockery, etc. Messrs. Bakewell, Pears & Co., of 
Pittsburgh, furnish the glassware. 


Messrs. Laughlin Bros., of East Liverpool, are getting 
out a very attractive dinner and tea set which they have 
christened the “Centennial.” The shape is very hand- 
some. 


Messrs. Wm. Brunt, Jr., of East Liverpool, will com- 
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Trade Reports from Foreign Countries 


Situation in Saxon Porcelain Industry 

Consul Christian T. Steger, Dresden, Germany, March 18 

Reports from the various branches of the Saxon porce- 
lain and earthenware industry indicate that this branch 
as a whole had a fairly satisfactory year during 1925, al- 
though conditions varied considerably according to the 
quality of the production. In general the cheaper grades 
sold well on the home market, but there was no domestic 
demand for the more expensive articles. On the other 
hand, foreign business in the more expensive goods in- 
creased as compared with the previous year. One of the 
more important sellers of fine hand-painted articles states 
that although his domestic sales in 1925 were 33 per cent 
less than in 1924, his foreign business showed an increase 
of about 80 per cent. 


PRESENT SITUATION 


Business has not been as lively during the past two or 
three months as was anticipated. Although an improve; 
ment is recorded over last year, it had been expected that 
the betterment would be more marked. As was the case 
during 1925, the home market is placing only very small 
orders for the better grades, on account of scarcity of 
money, and because retail stocks are moving very slowly. 
In the cheaper articles for every day use, such as pottery 
and earthenware dishes, the domestic turnover has in- 
creased, 

Export orders, though more numerous than last year, 
have not yet reached the volume which was hoped for. 
The large stock orders are still missing, and American im- 
porters continue to buy very carefully. The greater part 
of these orders are expected shortly. 


American Purchases of Limoges China 
Vice Consul Reginatd H. Williams, Limoges, France, 
March 17 

There are about 42 china factories in Limoges, France. 
having approximately 127 ovens, making about 2,500 
fournées or bakings annually. They employ about 12,000 
workers, and the salaries paid each year amount to more 
than 35,000,000 Frs., being constantly on the upward 
grade. Exports from that region are principally to the 
United States, Canada, England, Argentina, Brazil, Bel- 
gium, the Netherlands, Spain, and Italy. 


Exports TO THE UNITED States 
Exports of china to the United States in 1925 amounted 
to $1,380,699 kilos with a valuation of $696,658 compared 
with 1,686,740 kilos valued at $901,832 for 1924. 


Depression in Czechoslovak Hollow-Glass 
Industry 
Commercial Attaché James F. Hodgson, Prague, March 20 
The Czechoslovak hollow-glass industry, which enjoyed 
a very successful year during 1925, is at present passing 
through a period of depression. The reduction in the ac- 
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tivity of this important branch of Czechoslovak industi 
is attributable in part to a decline in the export trade an 
in part to the slack domestic demand. According to or 
local manufacturer, the Czechoslovak export houses ai 
experiencing increasing difficulty in doing business in th 
United States, owing to the improvement in the manufai 
ture of glassware in that country, while in other foreig 
markets sales have been greatly reduced, as a result of th 
high import tariffs being placed on glass products. 


DIFFICULTIES ENCOUNTERED 
The situation in the Czechoslovak glass industry is ag 
gravated by the tact that the local chemical manufacturer! 
have recently increased the price of sulphates by 6 Cx 
choslovak crowns (approximately $0.18) per 100 kilo. 
the present price being 70 crowns (approximately $2.10, 
per 100 kilos. This increase in the cost of raw materia) 
will constitute an additional handicap for the local gla: 
manufacturers in competing in foreign markets. Th 
Czechoslovak Glass Manufacturers’ Association has pet. 
tioned the Government for a reduction in the import dut 
on sulphates. 
The decline in activity of the Czechoslovak glass ir 
dustry, according to manufacturers interviewed, is a mer 
ace to the future of the business, as many skilled worker 
are moving to France where they are able to obtain stead| 
employment at higher wages than those prevailing in th 
local industry. 
COMPARISON OF Exports 
Exports of glass from Czechoslovakia in 1925 totale’ 
170,720 metric tons, valued at 1,298,516,000 Czechoslova | 
crowns (the crown=$0.03), as compared with 160;92'| 
metric tons, valued at 1,238,778,000 crowns, during 1924 
and exports for January, 1926, totaled 10,584 metric ton: 
valued at 91,331,000 Czechoslovak crowns, as compare: 
with 15,115 metric tons. valued at 133,197,000 crowns, i) 
December, 1925, and 12,232 metric tons, valued at 104, 
856,000 crowns, during January, a year ago. | 
| Specialty Briefs | 
CarteL Formep Between AustrtaA anp CzECHOSLO. 
VAKIA | 
The Austrian and Czechoslovak glassworks have forme |: 
a cartel which will permit the Austrian works to operat: 


at 50 per cent capacity. (Commercial Attaché Baldwin 
Vienna, Austria, March 135) 
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The Lyon Spring Fair a Success | 
While the number of exhibits at the Lyon Spring Fait 


of 1926, approximately 3,000, was not much greater thar. 


the year previous, orders placed with exhibitors are te 

ported by Trade Commissioner D. S. Green, Paris, to have 

been fully 50 per cent greater. According to the officia) 

register of visitors, 37 nationalities were represented, The’ 

permanent fair building was crowded almost to capacity 

during the three days of the fair, and many exhibitors 
(Continued on page 26) 
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BUYERS AND MERCHANTS 
ATTENTION | 


You Are Cordially Invited to attend the 


MERCHANDISE SHOW 


TO BE HELD IN THE 


COMMODORE HOTEL 
NEW YORK CITY 


JULY 26-27-28-29-30 


OVER 50,000 Items on Display — including 
Crockery, Chinaware, Glassware, Housefurnishings, Toys, Lamps, Shades, Gift 
Merchandise, &c., &c., &c. 


PLACE ORDERS AT SHOW AND SAVE MONEY 
MANUFACTURERS aeotesten to write OR PHONE 
For Further Details Consult 


CONSOLIDATED MFRS. EXHIBITION CORP. 


1133 BROADWAY Phone Watkins 6873 NEW YORK 


eee | 


WAV ERCTIN\ {Rover ne rar 


Look for 


VITRIFIED HOTEL WARE 

WHITE AND DECORATED the Broad 

ROUND EDGE AND THICK See ty or 
lor use IL Bulge. Foot. 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
pro TE ES. ~ 
= LOA) Gi) ote ial 


A Tumbler Worth Advertising 


Fe you are looking for a tumbler that has 

real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 

; upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 

Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 
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Macy’s Gives Non-Sellers Bonus 

R. H. Macy & Co., of New York City, recently gave a 
dinner to celebrate the presentation of more than $40,000 
to its floormen, and the successful completion of the first 
six months of the new bonus plan which gives to these 
non-selling employes a percentage of the saving they have 
been able to effect in merchandising costs. 

There have been many bonus plans experimented with 
in the past, by other organizations, but this new one has 
proved itself during the six months trial period to be 
efficient in reducing selling costs and in increasing the 
service which this store can offer to the buying public. 
It demands of every floorman constant thought as to how 
the greatest efficiency can be maintained and, in return, 
it gives, besides the promise of promotion, attractive mon- 
etary rewards. 

The plan itself is simple. 
floor is determined by adding the salaries of all sales clerks, 
stock clerks, clericals, section managers, supervisors, as- 


The cost of selling on each 


sistant floor superintendents and superintendents. This 
If the difference 
between these two figures compares favorably with the 


sum 1s then placed against the net sales. 


percentage set as the standard, the floormen are entitled to 
a bonus. But if the comparison is unfavorable, no bonus 
is given, since none was earned. 

The standard, by which the size of the bonus is deter- 
mined was set after periods of twenty-six weeks for 1924, 
1923 and 1922 for the fall season were studied, and an 
equal period in 1922, 1923, 1924 and 1925 for the spring 
season. The selling cost or percentage of the fall sea- 
son of 1924 was taken as the standard since it was de- 
cided that these figures were representative of an average 
halt year, 


Filenes Also Give Bonus 

The Board of Directors of William Filene Sons Co., 
Boston, have voted a bonus to “non-sellers” for the five- 
month period ending January 31, 1926. 

Betore the decision could be made it was necessary 
for the Operating Committee to go over the lists and pre- 
pare their recommendations for the approval of the man- 
agement. 

That there might be a clear understanding by the mem- 
bers of the “non-selling’’ group, which includes all em- 
ployes who do not operate on a commission or other spe- 
cial remuneration basis, the management outlines as fol- 
lows the original definition of the bonus: 

“The mere performance of duty is taken as the flat 
basis from which bonus awards are graded, and such 
individuals as are judged to have merely ‘filled their posi- 
tions’ will not receive bonus consideration, The bonus 
has been defined as ‘an extra. reward for an extra effort 
that brings extra profit or an extra result definitely meas- 
ured by the management. 

“Grading from the flat level of merely filling a posi- 
tion,” individual consideration proportionate to the extra 
effort of the individual is passed upon by the responsible 
department heads. Tardiness and attendance records are 
given consideration at the same time with performance of 
duty. 


Fifty-one Years Ago | 
(Continued from page 23) 


mence on or about the first prox., the manufacture 9. 
white ware. His thorough knowledge of his business is ; 
guarantee of his success. 


Messrs. S. Troutman & Co., of Philadelphia, are con 
stantly receiving ein ceninente of glass and lava wan 
from factories of A. Tschinkel, besides being sole agent) 
for Rud, Grohmann & Co.’s fancy Bohemian ware. Thi) 
firm are agents for Schreiber & Co., Phoenixville, Pa. 
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Messrs. John Wylie & Son, of East Liverpool, have ou 
a new cable ware which is very attractive and deserving < 4 
run. They will fire up in about a week or ten days. 


The number of pounds of glass shipped to Colorad: 
during the year 1874 was 397,460. 


Five thousand men are now employed on the Center: | 
nial buildings and grounds in Philadelphia. 


Lyon Spring Fair _ 
(Continued from page 24) 


closed their order books before its end with their produc. 
tion capacity booked for many months ahead. | 

The groups of exhibits which sold the best were nov- 
elty articles, toys, porcelain ware, glassware, silk fabrics, 
jewelry, furniture, perfumery, and electrical fixtures. 
Both French and foreign buying was heavy. | 


New England Stores Sales at Record 


According to reports received by the Federal Reserve’ 
Bank of Boston, the volume of sales of New England de- 
partment stores during the first quarter of 1926 was the 
largest on record for the first quarter of any year. This 
condition is attributable to the exceptionally large volume 
of sales during January, since the sales during February 
and March were low, due chiefly to the snow storms and 
the cold weather which lasted through the entire Easter 
season. | 


| 
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Since weather conditions were unfavorable until late 
in April, weekly sales of Boston department stores showed 
little if any improvement during the first three weeks 
of that month. Both wholesale shoe and wholesale 
grocery concerns in New England had a larger volume 
of March business than during March of either of the 
two preceding years. | 

In the sale of shoes at wholesale during March condi- 
tions similar to those in February prevailed, with sales 
of rubber footwear far greater than in March a year) 
ago, while sales of leather footwear were slightly less. 

Wholesale collections were good during March, but 
retail collections of both regular and installment accounts 
were not as favorable as they have been for some time 
past. Retail collections of regular accounts, although) 
more rapid than a year ago, were slower than during 
1922, 1923 or 1924. | 
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Plaited 
Handles 


MERCER-LOWESTOFT 


The only American semi-porcelain dinnerware decorated under the glaze 


Mercer Pottery Company game Trenton, New Jersey 
Agent Agent 
E. M. MEDER CO. FRANK C. BRANUM 
17 North Wabash Ave., Chicago 252 Wilcox Bldg., Los Angeles, Cal. 


STU TTETTTPe ee eeeeePeeePUCceeeeeeceeceeeeee eee Cee ce 


TOMO 


Established 1869 


B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


Nigel Plates 


From 
5 to 12 inch 


Attractive table 
plates of faultless 
glass in a wide 
range of sizes for 
every purpose will 
be among the 
profit producers 


CADMIUM 
SULPHIDE 


Red—Orange—Yellow 
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this year. 


HUTA eee 


New Martinsville 
of fine polished 
pot glass are avail- 
able in crystal, 
blue, green, amber 
and amethyst. 
Prices on request. 


TCU 


LUAU 


TUNEL 


HUM 


SELENIUM : 
SODIUM SELENITE : THE NEW MARTINSVILLE GLASS MFG.Co. 


TNL 


NEw MARTINSVILLE,W. VA. 
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Indian ‘Tree 


Immediate delivery from New 
York stock of Steventon’s Indian 
Tree 


Write for price and catalog of this popu- 
lar design. 


The Sendar Company 


35 West 23rd Street 
New York 


Specials in 
Domestic Dinnerware and Hotel China 


Controllers Plan Budget Study 


Intensive efforts to work out practical economies in the 
distribution of merchandise to the consumer will mark 
seventh annual convention of the Controllers Congress 
at Hotel Niagara, Niagara Falls, N. Y., May 10, 11, 12 
and 13. The Controllers Congress is an associate group 
of the National Retail Dry Goods Association and com- 
prises approximately 800 department store controllers and 
accounting executives. 

The keynote of the convention will be “Expense Bud- 
Under this heading will be discussed 


getary Control.” 
ways and means for better control of operating expenses 
in retail stores. The conferences are expected to result 
in definite advances in economical operation and eventual 
savings in distribution costs. 

A. N. Fraser, treasurer Boggs & Buhl, Pittsburgh, the 
chairman of the Controllers Congress, will preside at 
the convention sessions. In announcing the general out- 
line of the four-day program Mr. Fraser stated that re- 
tail stores which do not employ modern practice in ‘“con- 
trolling expenses’ face the catastrophe of seeing their 
profits consumed by their overhead. The keynote idea 
of the convention, he said, is to demonstrate the effective- 
ness of proper budgeting of merchandise and expense 
outlays and the results which can be obtained by proper 
control in those fields. 

The problem will be attacked from the viewpoint of 
both large and small stores. The merchants at the head 
of smaller businesses will have a special session assigned 
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to them on the first evening of the convention. This ses- 
sion will have as its general topic “The Accounting Prob-. 
lems of Smaller Stores,’ and will be under the chairman-| 
ship of W. T. Holmes, controller Pfeifer Brothers, Little | 
Rock, Ark. Open discussion of outstanding problems will 
be a feature in which all delegates are expected to par-| 


ticipate. 


On the last three mornings of the convention the prin- 
cipal speakers of the preceding day will preside at break- 
fast groups, where they will conduct informal conferences 
on the subject of their addresses. The delegates attend- 
ing these breakfasts will have the opportunity to ask ques- 
tions on the problems raised in the formal addresses. 
Among the topics listed for discussion at the breakfasts 
are the following: “Problems of the Smaller Stores,” 
“The Controller and the Merchandise Manager,” “Store 
Methods,” “The Expense Budget,’’ “The Controller’s 
Job,” “The Cost of Doing Business,” “Insurance,” “Tn-| 
stallment Selling,” “Work-Room Control.” Store execu- 
tives of recognized authority will lead each of these dis-. 
cussions. | 

On the evening of May 11 a smoker session is sched-_ 
uled. One of the addresses will be “How May the Re-| 
tailer Justify His Present Cost of Doing Business | 
by J. B. Shea, president Joseph Horne Company, Pitts- | 
burgh. The other address on this program will be de- 
livered by an outstanding Federal Government official. 

Part of each day’s session will be devoted to Question 
Box discussions. The delegates will be asked to turn in. 
questions daily on their own problems. Each day’s ques- 
tions will be taken up at the following day’s meeting. 
There will be full discussion of each question by all the 
delegates present. 


The mileage of surfaced highway in the United States 
by the end of this year will total nearly a half million | 
miles. The estimate made by the Bureau of Public Roads | 
includes only state and county highway systems through- | 
out the country and does not include paved city streets. 


To carry on the nation’s business now requires the use 
of approximately $4,901,000,000 in money and tokens | 
thereof, it is shown in an official statement just issued 
by the United States Treasury Department. This is 
money actually in circulation and does not include that 
held in reserve by the government. | 


By cutting out 4,070 possible combinations of sizes, 
finishes or grades of shovels, spades and scoops, the | 
makers, distributors and users of shovels, meeting at At 
lantic City, October 19, placed themselves on record in 
favor of eliminating waste. These 4,070 sizes furnished 


but 7% per cent of the volume of business. | 
| 


Lots of fellows won't buy their girls a dinner but will 
drive out to a fork in the road and spoon. 
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Salad Bowls—the Counter Attraction 


The six members of our Beech 
Salad Bowl family are all so 
lovely that your customer will 
linger long to make up _ her 
mind which she wants. 
Brilliant colors for which Win- 
terling is famous; beautiful 
decoration in bouquet floral 
effects; year round sales to 
keep you happy. 


or IR cape 


Write for attractive price on 
Beech assortment. 

See for yourself 

Send for samples 
ASSORTMENT OF 6 PATTERNS. 
2 DOZEN OF EACH, TO A CASE. 


(Only 3 of the 6 patterns are illus- 
trated here.) 


Velen Boks len G 
Fancy China 
Supreme im its Field 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH Froors ~ 49-51 WEsT 23RD STREET, NEW York Ciry 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CRocKERY AND GLASS 
JourNnatL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLASS JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 
| 45 EAST 17th STREET NEW YORK CITY 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


For Sale 


STABLISHED New York Import and 
B Commission business, handling China, 
Glass, Fancy Goods and Toy lines, represent- 
ing some European manufacturers, with fully 


equipped sample room in central location, or 
would consider partner with some capital and 
following. 


For particulars address 
Box 543, c/o Crockery and Glass Journal 


SALESMAN SEEKS CONNECTION 


AN SALESMAN of proven ability in selling dinnerware, em- 
ployed by one company many years. Has an extensive ac- 
quaintance with principal buyers. Desires to make a change. 
Correspondence invited from manufacturers making quality grade 
of ware. Address Box 537, care of CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


FEW representatives wanted to sell a high grade line of fancy 
decorated glassware as a side line. Peacock Art Glass Co., 
46 Willard St., Akron, Ohio. 


(‘< 


SALESMAN WANTED 


ALESMAN WANTED-—In South—West of Mississippi and 

New England States, to carry encrusted Stemware and Table- 

ware. A strong competitive line in crystal and all colors. Apply 
Box 540, care of CrocKERY AND GLASS JOURNAL. 


COAST REPRESENTATIVE WANTED 


ANTED—A representative on the Pacific coast to handle a 

line of Lead Blown Stemware, Tumblers, Vases and Spe- 
cialties crystal and colors on a commission basis. Give full infor- 
mation and references in first letter. Reply to Box 542, care of 
CROCKERY AND GLASS JOURNAL. 


WANT SALESMAN FOR DINNERWARE 


DDITIONAL salesman required for our open stock import 

dinnerware business. Write full particulars, experience, etc. 
Communications confidential. Geo. F. Bassett & Co., 72 Park Place, 
New York City. 


Victrey Pomery, Summit, potteryware, 1,000 shares, no ° 


par; Giacomina L. Vicari, Maurilio Tacormina. Summit : 
Edward J. Frey, Louis O. Frey, Berkeley Heights. (Atty. 
Hobart F. Minard, Newark.) 


CROCKERY AND GLASS JOURNAL 


April 29, 19; 
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Buyers in New York | 


Aprit 23, 1926 
J. D. Goldsmith, house furnishings, china, glassware, Brager’ 
Baltimore, Md., 115 West 30th St. (B. F. Levis). 
M. Moreland, house furnishings, china, Mendel & Harris, Inc. 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 
Apri 26, 1926 
A. A. Blankenmeister, china, glass, lamps, B. Nugent Bros. Dr 
Goods Co., St. Louis, Mo., 112 West 38th St. (National Dep. 
Stores, Inc.), 19th floor. 
Aprit 27, 1926 
L. H. Keeley, toys, Carter D. G. Co., Louisville, Ky., 43 Leonar 
St. (E. P. Knowles). 
Mr. Libby, house furnishings, Burrows & Sanborn, Lynn, Mass_ 
1440 Broadway R. J. Cronin). 
I. E. Fronani, china, glass, W. H. Hume, house furnishing: 
Woodward & Lathrop, Washington, D. C., 370 7th Ave. Root 
1702. 


According to figures published in Own Your Ow 
Home Magazine, the average American Dollar is spen| 
about as follows: 


POOd:. ¢:0o8 I. wens sot ee teen 38.2% 
Recreation and Miscellaneous...... 21.3% 
Clothing ii .035 20 ike le 16.6% 
Housing. eee. Fd 132b% 
Purniture 2'S45) 7) 2 5.1% 
Pel ee ee 5.396 


Food, being the vital factor of our existence, is na 
turally given first place. Within the next few years, it i 
hoped that this figure will be decreased and some of thi 
others allowed to increase as a result. 16.6 seems higi 
for clothing, but the general well-dressed appearance o} 
the American public can easily account for this. Only 
13.5 for Housing seems to show that this item is being 
somewhat neglected at the expense of the other items 
As shelter and home-owning is one of the most essentia’ 
and important factors in American life, it seems that this 
percentage should be naturally increased. | 

In China there are streets given over exclusively to 
silk and fur shops. Other streets specialize in lanterns, 
fans or pictures. There are lacquer streets, silver streets, 
pewter streets and basket .streets. 


Peter Potter 


Now WHERE in 
SAM Hice Did 
THe uTree ou 
Piée Go. 2 


PoTreRY GLASS 
AnD BRASS 
SALESMENS 
GOLF ASSN 


TOouRNAMENT- 
TODAY 


PETER POTTER SAYS: ’Twon’t be long now 
afore the regular monthly golf tournament of the Pot- 
tery, Brass & Glass Salesmens Association gits under 
way, which means considerable turf diggin’ and mathe- 
matics fer some o’ us. 


Avil 29, 1926 
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YOU ARE 
CORDIALLY 
INVITED ~ 


To inspect our new showrooms at 122 
Fiith Avenue in the heart of the Uptown 
China District, where we are displaying 
many new and attractive lines and pat- 
terns in addition to our regular stock. 


For thirty years this firm was located 
on Murray Street, New York. Owing to 
the expansion of our business during this 
period and the need of larger quarters in 
order to facilitate the better handling of 
our increased patronage we have moved 
to our new address where we are pre- 
pared to offer the best service and imme- 
diate delivery or import. 


It will be our pleasure to show you our 
increased lines of Imported China Din- 
nerware, Tea Ware, Cups and Saucers, 
Salads, Cake Plates, Sugars and Creams, 
Bridge Sets and Specialties, Bohemian 
Fancy Glassware, including Console 
Sets, Bon Bons, Dresser Sets, Liqucr 
Sets, Water Sets, Domestic Table Glass- 
ware and Novelties. 


“A Visit Will Convince You” 


Thirty-one 


OTTO GOETZ, Ine. 


122 Firry AVENUE 


BETWEEN 17TH AND 18TH STREETS 


New York 


‘i 
April 29, 1g 
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IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
353 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Suc- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, “Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place / 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of China and Glass, Mfrs. 

of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HARUDAV SCOP ahiithe Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 9206 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 36th St. 
The Famous “Haviland China” 


known since 1840. 


KAHLA CHINA CORP., 39 W. 23rd 
St. 
Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Ince.; 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of. Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROBS., 58-57 West 23d 
St. 


Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


Se N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd.. earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal’”—Fine Crystal,) 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 1792 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors ot 
“Roval Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China. 
Rrac 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges. France. 
Myott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal. Sweden: Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ale Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


MLO CRU MMMM MMMM 
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“ECONOMY GLASS CO., Morgan- 
{ town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

) Fine blown tumblers and stemware. 


\POSTORIA GLASS CO., 141-147 
| Fifth Ave. 
> Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


| GILLINDER & SONS, Inc., 220 Fifth 
Pave. 
Lighting glassware, glass specialties. 


~SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


“WESTON GLASS CO., INC. 
_ Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 
THE BRADLEY & HUBBARD MFG. 


CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 


Electric Lighting Fixtures and 
a lamps. 
VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 


Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
im eave. 

| Wrought Iron Lamps. “The Better 
_| Kind.” “Ann Murphy Shades.”’ 


WM. R. NOE & SONS, 438-47 East 

| 20th St. 

Illuminating glassware, 
lamps and silk shades. 


| PHOENIX G'ASS CO., 280 Fifth 
. ve. 
Illuminating glassware, electric port- 


| ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


- THE H. E. RAINAUD CO., 19 Madi- 
“son Ave. 

Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 


mahogany 


| 
. 
: 
: 


| tives. 

‘THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 


Madison Square 8860-8861. 


DOMESTIC POTTERY 


fee DUSTRIES, INC., 225 Fifth 
; ve. 

Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


CROCKERY AND GLASS JOURNAL 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 

THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 

JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 
S. K. Bitner & Co. 
Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 


China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


PHILLIPS, 


Thirty-three 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 


Representing Fenton Art Glass 
Glassware, cut, colored and_ plain. 
Sterling Glass: Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
eine etc. Telephone, Gramercy 
il 


Coy 


D. KING IRWIN, Fifth Avenue Build- 


ing. 

Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
on Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 


Building. 

Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 


24th St. 

Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 


CORPORATION, 
corner 32nd. Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


1271 Broadway, 


THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The (arr ollfon Pottery (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 


Best Values in 


JARDINIERES & : 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YO UR JOBBER 


WRI TE US 


Weis HRUSE ROWTRSe Go, 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


= 


‘Pottery and Porcelaili 
By Frederick Litchfield | 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” | 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter shoul | | 
have. The illustrations alone would well repay | 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, | 
with short historical accounts clear and concise, | 
descriptions of peculiarities of parts, glaze and | 
colorings. | 

For a collection the book is invaluable as it will | ! 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been | 
rewritten and brought up to date and there is a | 
new index arranged on a novel plan so that marks | 


can be-readily identified. 


Price $9.00 


The Crockery & Glass J ournal 
47 East 17th Street 
New York, N. Y. 


a 


FIBRE WARE 


Light Handy Durable Economical 


Impervious to moisture — 
heat or cold. Does not shrink 
or swell. Has no hoops to 
drop off. Being seamless, bot- 
tom cannot drop out. Does 
not leak, watersoak or rust. 
Is lighter than wood and does 
not soak up contents and be- 
come heavy. 


Write for Prices 
Stock in New York 


Almo Trading & Importing Co. 


Direct Importers 
50 BIBLE HOUSE, ASTOR PLACE 
NEW YORK 
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Brinngensens CHINA 


CO. SALINEVILLE.O. 


| 
| 
Che Next Time | 


you want 


| 
A Job | 
| 


| A Line | 
| A Salesman 
A Buyer | 


| or anything else connected with 


| the China, Glass, Housefurnish- | 
| ing and Lamp Trades 
| 
| Advertise for it in the Classified 
| Section of 
| | 


_ Crockery and Glass Journal | 
| and 


Set It... | 


40 cents per line for first insertion; HI 

| | 20 cents per line for following in- i 
Rates: sertions. Seven words per line | 
. Minimum initial charge $2, pays | 
| ble in advance. | 
| 
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Haviland China 


is stamped 


apvilay, on white china 
France, 
DECORATED BY 


os hes on decorated china 
oges 


We respectfully remind dealers that the 
‘china stamped “Haviland or Haviland & Cor 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


Haviland China @aeuem 
11 East 36th St., New York 
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To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 
To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 
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To receive information about any particular line? 


To receive a reminder of coming events and activities? a 

To be advised about important changes in the trade? a 

To be listed in advance of your coming to the New York ‘a 
market ? ‘e 

<a 

rt a 
CROCKERY AND GLASS JOURNAL ~ 
= | a 


will do all these things for you 


Clip the coupon below and receive : 
the paper regularly each week. Gy 


[sti oh ae a 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Str t , , 
New York. = SUBSCRIPTION PRICE 
Domestic 
$3.00 a year 


$5.00 for 2 years 


| | 

| 

| Gentlemen :— | 
Please send the CROCKERY AND GLASS 

| JOURNAL (including the Special Holiday | 
Edition and Spring and Fall Buying Num- 

| bers) to the following address for which .... | 


enclose ...... for . pe year. Saou 
.00 a year 

NaMe@eerer cree ce. . (eet oo) cial «ya ee cee | Foreign 
Firm eee... ences oe 55.50 a year 


Crockery and Glass Journal, published weekly at New York, by Demarést Publications, Inc. Subscriptions, $3 per year. Editorial and_ 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of ar 
Vel. 102. No. 18. May 6, 1926. 
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Is Your China Department 


Showing a Profit? 


If Not, Write Us at Once. 


Tue Epww M. Know.es Cuma Co. 
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Charming New Figure Pteces tn 


Lending a new note to the beautiful 
Haeger Pottery these charming figure pieces 
are making it more tn demand than ever. 


In the many attractive new styles, one, 
two and three figures are used, beautifully 
modelled in soft matte cream. 


ic a ower Bowls 
come in a Vvarte ly of | gracetul 
shapes, in Blue, Yellow and 
Geranium Green, 


Charles Hall, Inc. 
HALL HOUSE 
4 East 40® Street 
New York City 
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Gn Erode cing™ 
The (ASTOR SHAPE. 
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Such Popularity 
Must Be Deserved 


| 
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East Palestine, Ohio. 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 


UE 


TS 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVIOR SO KNOWLES 
COMPANY 


Eas7v LIVERPOOL OHIO 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 
Octagon Model | 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise | 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 
Kwaker shape in both Ivory and White Bodies 
Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes | 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory is slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


_—_———— : ~ ~_ | 
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DID YOU EVER 
STROLL UP & 
FIF TH AVENUE 


Looking in the various windows 
with their brilliant displays? 

lere is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
contections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 ast 17th Street 
New York City 
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Smith-Phillips 
Product 


The Exquisite Melrose Pattern | 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on | 
the beautiful soft toned ivory body is a genuine achievement in deco- | 
rative treatment. / 


Live dealers will at once appreciate the sales possibilities of this | 
pattern. Send for samples and prices. 


ie Smith-Phillips China Co. 


| East Liverpool, Ohio 
J. W. Mackey, Manager of Sales 
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ROYAL ROYAL 
Varro Sacro 
NE W! N EW! 
Royal Royal 
Schwarzburg Schwarzburg 
Open-Stock Open-Stock 
Patterns Patterns 


INC. 


SUCCESSOR TO L. STRAUS & SONS | ESTABLISHED 1866 


119 FIFTH AVENUE, AT 19th STREET, NEW YORK CITY | 
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No-nik 
Safedge 


Glassware! 


Thin, beautiful glassware made durable 
throuzh two patented features of construction 


Here is glassware that is a real sen- 
sation. Thin, beautiful glassware made 
long-wearing through two patented fea- 
tures. The first feature is the patented 
rim which strengthens the edge of the 
glass and prevents chipping. The sec- 
ond is the patented curve below the rim 
which strengthens the side of the glass, 
and protects against bumps and knocks. 


They are strong selling points—these 
two patented features. But No-nik 
Safedge glassware has still another 
which is exclusive. It is sold in a car- 


ton (six glasses to the carton) which 
saves on packing-room costs for you. 
It also reduces breakage in store-hand- 
ling, and cuts delivery costs by encour- 
aging the customer to take the goods 
home. Carton is also an attention get- 
ter when displayed on counter and 
shelves. 


For the benefit of out-of-town buyers 
we maintain complete show rooms in 
the Fifth Ave. Building, 200 Fifth Ave., 
N. Y. C. We will appreciate your pay- 
ing us a visit there. 


THE LIBBEY GLASS MANUFACTURING COMPANY 
TOLEDO, OHIO 


Vlo-nik 


SAFEDGE GLASSWARE 


ibbey 


| 
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Notice Against Infringement 


It has been brought to our attention that 
certain manufacturers have produced and are 
about to offer to the trade, copies of our Pil- 
grim and Touraine shapes. 


We wish to advise the ‘trade that these 
shapes are protected by letters patent on both 
shapes and decorations, and that no effort 
will be spared to secure the protection which 
the law grants us on the ground of infringe- 
ment and unfair competition. 


Every article made in the Pilgrim shape 
is marked 


White China Decorated 
ge Hap Havilange 
Sue ¢ Théodore 


oO Pp 
nce FRANCE 
< 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 


EsTABLISHED IN 1874 


Crockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


Editor DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


NORTON B. JACKSON 
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B. M. WISNER 


Office Manager 


FREDERICK S. OLIVER 45 EAST 17th STREET 
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Other countries in postal union 
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PHONE STUYVESANT 6052 


Glass Journal 


BRANCH OFFICES 
Chicago 
ae aoe Ya LB 
312 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 
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Tade The most significant development 
Seks New in shipping since the war, as dis- 
‘reas closed by a survey made for the Na- 


tional Merchant Marine Conference, 
Synsored by the Chamber of Commerce of the United 
Sites, is due to the hunt for new trading zones. 


such as the 


(mportant as the old highways of the sea 
kes between the United States and Europe 
a: striking out on newer paths to the far corners of the 
wrld away from the long established industrial and com- 
mrcial centers. 


are, ships 


‘It is in the long haul trade to and from the relatively 
uleyeloped trade regions, South America, Asia and Af- 
th,” says the report, “that the most significant increase 
shipping, and particularly shipping under the American 
fly, has taken place.” 

Uhese are the trade building services, and there is wide- 
sjead recognition on the part of exporters and importers 
Othe fact that direct and regular services maintained on 
thse routes, largely through Shipping Board tonnage, are 
hving an important effect in increasing American for- 
ein trade and broadening the market for our surplus ag- 
riultural and industrial products. Before the war a very 
Stull fraction of this trade was carried in American bot- 
ts. Part of it was served by steamers under foreign 


flags, and a considerable part was not served at all by di- 
rect steamship services but only by round about routes, 
generally involving trans-shipment at foreign ports. The 
lack of direct services materially restricted the development 
of American foreign trade, leaving it to our competitors. 


Those Big Not long ago a manufacturer re- 
Whiskey ceived an order for 60,000 dozen 
Orders whiskeys or 720,000 pieces of ware. 


Shortly after this announcement a 
manufacturers’ agent told us of another unusually large 
order. Inasmuch as whiskey is generally consumed in 
whiskey glasses the sale of this ware might be taken as a 
fairly active barometer as to the amount of whiskey being 
consumed throughout the nation and whether or not whis- 
key drinking has increased since the Volstead regime. All 
in all it is very doubtful if as many whiskey glasses are 
being manufactured today as were before the Eighteenth 
Amendment went into effect. 


As one agent remarked: ‘“‘They’re drinking it right 
out of the bottle now, so how can you tell by the num- 
ber of whiskey glasses manufactured whether drinking has 


increased under the Volstead regime?” 


Thirteen 


a 


() WING to unforeseen delays James Stewart will not 


be able to open his new House of Stewart Crystal 

Shop at 32nd St. and Seventh Ave., until about 
May 15. Work on the fixtures, etc., is going on full 
force and it is Mr. Stewart’s hope that everything will 
be in readiness by a week from Saturday. 


B. Fleer, buyer of cut glass, bric-a-brac, etc., for Hahne 
& Co., Newark, N. J., was a visitor to this city Tuesday. 
While here he called on E. W. Hammond, manufactur- 
ers’ agent at 10 West 23rd St. 


Clarence W. Young, of Vail & Young, leaves for. Phil- 
adelphia today when he will look after some business for 
his firm after which he will journey to Atlantic City for a 
couple of days, where he hopes to rid himself of an attack 
of hay fever. 


Several of the big hotel ware manufacturers, it is said, 
have exhibits at the Hotel Show at Atlantic City this week. 
The show started on Monday and continues until Satur- 
day. The Hotel Association dinner is slated for the Am- 
bassador Hotel, tomorrow night. 


Howard G. Selden, New York representative of many 
gift lines, is wending his way toward the coast visiting 
the principal cities throughout the Middle West. Mr. 
Selden is combining a business and pleasure trip, taking his 
mother with him. He will be gone nine weeks. On his 
return journey he will also spend some time in Canada. 


Justin Tharaud, of Justin Tharaud, Inc., who returned 
from a several weeks’ middle western trip last Friday, is 
spending a couple of days calling on the Boston trade this 
week. He is expecting to sail for Europe within the next 
week or ten days for a visit to his factories abroad. 


Arthur Renz, of the Herman C. Kupper, Inc., travel- 
ers, left on Monday for a three weeks’ Canadian trip. 
Wm. C. Anthes also left Monday to see the trade in Phila- 
‘delphia, Baltimore and Washington this week. 


A cross continent trip is being made by Mary Ryan, 
well known representative of gift wares, New York. Miss 
Ryan will visit the principal cities en route and will be in 
San Francisco for the Gift Show, at the Hotel Palace in 
July. On her way homeward in August, she will stop at 
the Sherman Hotel, Chicago, for the Gift Show, 
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Harry S. Clarke, with B. Tomby & Co., returned 1 
Monday after a few weeks’ trip to the trade in Chie) 


and other points in the middle west. He has bool 
passage to sail on May 18, for a trip to the Tomby f- 
tories to work with the plants in producing new lines >» 
be brought out in the near future. | 


W. Campbell George, president of the W. S. Geoz 
Pottery Co., East Palestine, O., arrived in town the lat 
part of last week, accompanied by Mrs. George. Hes 
remaining over this week to see his New York represen- 
tive S. H. Slobodkin, installed in the new W. S. Geoi® 
Pottery Co., and the Cannonsburg Pottery Co.’s sal- 
room at 18 West 23rd St., where they are moving ts 
week. | 


Colonel W. F. Ellison, western traveler for Geo. |. 
Bassette & Co., appearing just as young, as optimistic a1 
as full of “pep” as ever, arrived in New York last Fricy 
for a visit with the firm as well as to see his daught. 
The Colonel says: “What’s all this talk about busins 
dropping off, there’s plenty of business if one gets it 
and looks for it.” He said: “My trip East was fine anil 
expect just as good on my way home to Los Angele’ 
He left on Wednesday for Chicago, from where he v1 
work his way back via Iowa, Kansas, Colorado and Ui 
to California. 


Miss Rose Kleinman, after six years’ service as off? 
assistant in the office of H. Benedikt and his success, 
S. H. Slobodkin, leaves on Saturday to prepare for If 
marriage on June 8, to N. Blau. The wedding will be hi 
at seven o'clock in the evening at the Ellsmere, 12\1 
St. and Lenox Ave., while the honeymoon will be spent? 
Canada. | 


F. J. Waldemeyer, of Art Industries, Inc., 225 Fil 
Ave., New York, manufacturers of Lavinite Pottery,5 
leaving for an extended European trip on May 10. }- 
Waldemeyer will tour Italy, France, Germany, Switz> 
land and Czecho-Slovakia in the interest of his firm. 


Wm. G. Benedikt, merchandise manager of the chi - 
glass and lamp departments of L. Bamberger & Co., Ne- 
ark, N. J., will have the sincere sympathy of his fries 
in the trade in the loss of his mother who passed awy’ 
on May 2 at the family home in New York after a sht 
illness. The funeral was held on Wednesday at the Linct 
Hill Cemetery, Brooklyn. 


J 
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C. Reizenstein Purchases Building 


The firm of C. Reizenstein Sons, china and _glass- 
has purchased a building at 625 Liberty Ave., Pitts- 
rgh, which, after it has been remodeled, will become 
ir permanent home. Their present location is at 711 
iberty Ave. Louis Reizenstein, senior member of the 
m, sailed on the French Line steamship Paris Friday 
‘1a buying trip for the new store. Mr. Reizenstein will 
-avel in Europe for three months, purchasing glassware 
Great Britain, France, Belgium, Holland, Germany, 
pain, Italy, Austria, Czecho-Slovakia and Switzerland. 
Then the firm was established in 1859 the store was in 
ederal St., Allegheny, and later was moved to Sixth Ave. 
ad Smithfield St. When Kaufman & Baer’s department 
ore was erected Reizenstein’s moved to their present 
cation. The new store, because of the extensive remod- 
ing that must be done to suit the needs of a modern 
tina and glassware store, will not be occupied for sev- 
sal weeks. 


| Birn to Move to Broadway 


Henry Birn & Son, well-known wholesalers and retail- 
*s of glassware have leased the ground floor, basement 
ad sub-cellar of 661 Broadway, New York, as a new 
cation for their business. The Birn company is moving 
tom 197 Grand St., where it has had a successful busi- 
oss career for more than thirty years. 

They will open their new store on June 1. 


t 


_ Nakayama Wins Season’s Golf Prize 


(George Nakayama with the Taiyo Trading Co., is the 
Wnner of the $25 prize donated by the CrocKERY AND 
Cass Journat for the best selected score made in the 
onthly trade golf tournaments for the season of 1925. 
lr. Nakayama was also the winner of the L. S. Hinman 
fize of $25 for the best net score of the season. 

iH. T. Owens was the runner-up for both of these prizes 
ad will receive the honor of either one of the prizes ac- 
erding to Mr. Nakayama’s selection. 

The 1926 schedule for the Pottery, Glass and Brass Golf 
sociation for 1926 is being prepared and will be an- 
Nunced soon. 


To Protect “Ivory Porcelain” Trade Mark 
The Sebring Pottery Co., Sebring, O., manufacturers 
“Ivory Porcelain” have issued notice that they are fully 
Ctermined to protect their patented ‘“‘Ivory Porcelain”’ 
tde mark. 
Attorneys for the Sebring Pottery Co. are investigating 
th misuse of this mark which it is claimed has been used 
itseveral instances when ware that is not the genuine 
“vory Porcelain” has been advertised. he company 
hs spent considerable time, money and effort to put this 
Wre before the public and they announce that no effort 
| be spared in seeing that the trade mark is not used 
fr the furthering of other ware not manufactured by the 
“pring Pottery Co. 
; 
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Trade Mourns Oscar Straus’ Death 

The world, America and the crockery and glass trade 
in general mourn the death of Oscar S. Straus, diplomat 
and philanthropist, who died Monday in his seventy-sixth 
year. Mr. Straus was a member of the old firm of L. 
Straus and Sons and made the firm’s office at 46 Warren 
St., his headquarters until his appointment as Secretary of 
Labor and Commerce. He retained his interest in the 
firm until the reorganization of the firm in 1923, when 
it became Nathan Straus & Sons, Inc., at 119 Fitth 
Ave. Coming to this country a poor immigrant boy from 
Germany, Oscar S. Straus became a world-known figure 
and occupied high office under his Government during his 
lifetime to an extent few men reach. Six different Amer- 
ican Presidents appointed him to a post of importance, in 
which his services proved each time to be generally recog- 
nized for one or another piece of work of unique value. 

Funeral services were held Wednesday in Temple 
Beth-El by the Rev. Dr. Stephen S. Wise, rabbi of the 
Free Synagogue. Burial was in the family vault in Beth- 
El Cemetery, Salem Fields, Queens. 


Maryland Glass Co. Insures Employes 
John P. Schellhaus, president of the Maryland Glass 


Co., Cumberland, Md., has announced the adoption of a 
cooperative group insurance program offering his em- 
ployes health and non-occupational accident protection and 
enabling them to double the amount of their life insurance 
in force under a contract made with the Metropolitan Life 
Insurance Company in 1923. The new plan has resulted 
in increasing the total life insurance from $87,000 to ap- 
proximately $150,000. 

The cooperative feature of the plan is especially attrac- 
tive to employes because it reduces their share of the cost 
by providing for the payment of premiums jointly by them 
and their employer. 

The life insurance schedules of the original and addi- 
tional plans are identical. Each entitles an employee in the 
main classification covered to $500 additional protection, 
or a total of $1,000. Under the terms of the health and 
accident policy, the employee will receive $10 a week for 
a maximum of 13 consecutive weeks, in case of sickness or 
injury while off the job. 

As both plans are being underwritten by the Metropoli- 
tan Life, employes insured under them are entitled to the 
trained nursing service maintained by the insurance com- 
pany in Cumberland. They will also receive from the in- 
surance company pamphlets on health subjects and sanita- 
tion problems. 


An alarm was rung from Box 15, at Center and Orch- 
ard Sts., Wallingford, Conn., April 25th, calling both 
chemical trucks out to extinguish a fire in the Walling- 
ford Crockery Store, at 182 Center St. The store is 
conducted by H. Bernstein, who is the tenant of J. Boy- 
arsky. According to investigations made by Fire Chief 
John J. Luby, the blaze originated in a basket which was 
under one of the counters of the store. An estimated 
damage of $100 was done to the building and about 
$500 worth of stock was destroyed. 


L 


A Monthly Departm) 


devoted exclusively ; 


SOMETHING (NEW 


New Goods >= 


? 


Herewitth is shown three English earthen- 
ware plates from a collection of twenty 
patterns displayed by A. J. Fondeville & 
Co., 24 West 23rd St., from the Soho 
Pottery Co. The great charm of these 
plates is thew light, china weight and the 
tasteful and beautifully executed selec- 
tion of designs. In the right and Icft il- 
lustrations are shown two designs with 
Cobalt Blue band on which is applied a 
flat gold treatment of a nature one usually 
associates with the finest in service plates. 
In the center is shown a dainty cnamel 
floral treatment with gold lines. The 
diameter of the plates is 11% inches. 
These plates meet the demand of the 
dealer for an effective seruice plaice that 
can be retailed at a very reasonable price 
at a nice profit. 
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This is Royal Venton Ware imported by 
the Sendar Co., 35-37 West 23rd St., from 
John Stevenson &- Sons, Burslem, Eng- 
land, for which they are the American 
agents. This is first notable for its very 
lovely shape known as the Baltic, which 
is all that could be desired in a shape that 
is quaint, graceful and practical. The 
design shown is No. 917, an artistic con- 
ception in a Chinese pattern in a blue 
print filled in. with enamel in rich shades 
of orange, red and green. This is carried 
im open stock in New York. 


Tl 


No. 7561 Decorative Lamp mad }y 
the United States Glass Co., F s- 
burgh, Pa., is something ent ly 
new in the illuminating field. is 
a two-piece enclosed all-glass , ¢- 
tric lamp, about 13” high, so e- 
signed and decorated that \e 
effect is on the order of an inverd 
cone, the light tapering off tou'd 
the bottom. The fired floral d)- 
rations are Orchids on primse 
(illustrated), shading into s>- 
brush green; Roses on mate, 
shading into deep blue and Flag in 
light blue, shading into grass-gy ii. 
This lamp is ideal for boudoi >r 
any location where a soft-trd 
effect is desired, as in @ reces ie 
alcove or on a hall console i. 
It is moderately priced, and ll 
prove a ready seller to all clas 
of trade, for its appeal is unlim i. 
These are furnished with 6- pt 
cord and two-piece plug. Pad 
one lamp to a reshipping cain, 
and, when ordered in lots of '- 
half dozen or more, six of t¥e 
small cartons in a large carton vv 
safe carriage to the jobber \d 
ready handling by him. j 
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A really lovely tea set is this. It 
is a very recent acquisition to 
the interesting tmnportations from 
Csecho-Slovakia made by R. E, 
Tongue & Bros. Co., Inc., Alle- 
gheny Ave., Amber and Collins 
Sts., Philadelphia, Pa. This set has 
been extremely successful wher- 
ever shown. The unique shape and 
beauty of its decorative treatments 
give it a distinct and immediate 
appeal. 


The delightful coloring and originality of this deli- 
cate, hand shaped, blown Mexican Glass, repre- 
sented by Howard G. Selden, 225 Fifth Ave., New 
York, is strikingly noticeable in the many speci- 
mens of this ware being displayed by Mr. Selden. 
The flower jar illustrated, is 15 inches high. This 
also comes with a cover to be used as an orna- 
mental piece as well. The colors of the glass ave 
Aqua Marine blue and a light shade of bottle green. 
The novel indefinite spiral pattern which runs 
through the glass is an integral part of its at- 
tractiveness. Bowls, vases, tumblers, salad bowl 
and dish, large flower jars, comprise some of the 
numbers of this unusual glass, which revive Old 
Spanish types, in faithful reproduction. 


The “Myran” turtle glass bowl or flower 
holder as pictured is a most interesting 
antique reproduction of a living turtle. 
This is controlled and represented by 
Mary Ryan, 225 Fifth Ave., New York. 
It is a useful and naively ornamental bowl 
and is made tn crystal amber, and green. 
The lovely lacquered flowers also repre- 
sented by Miss Ryan come m many colors 
and blooms and combined with the turtle 
holder they bring a real summery thought. 
Both bid fair to make a record as brisk 
summer sellers. 


: 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Novelty Lines Running Strong 

T is interesting to note at this season of the year that 
| the general demand for flint glassware continues ac- 

tive, although new business is running strong to the 
novelty line. Many manufacturers report just this situa- 
tion. With the commencement season just a few weeks 
away, the June wedding season approaching, distributors 
declare the demand for merchandise for gifts is ever in- 
creasing. 

Factory production is being kept apace with demand, 
and from many sections comes the report that plants are 
very actively engaged. 

The group buying proposition which confronted the 
manufacturers for a little while during the January season 
seems to have disappeared almost entirely. Here and there 
some group buying of staple items is reported, but other 
than this, the group buying system, so far as it concerns 
the flint glassware industry is practically nil. 

Colored glassware is in very heavy request at retail, 
so department managers report, also that certain lines of 
crystal ware is in favorable movement. Heavy cut glass is 
in slow requirement, and more than one buyer has re- 
ported that this line is all but out of the market, the light 
cuttings and etched ware taking the place of the heavy 
cut designs. 

Glassware suitable for summer use is showing 1n- 
creased demand. Tumblers and jugs are being bought 
freely, not only by the wholesale trade, but by retailers as 
well. Soda fountain requisites are in good movement, the 
demand seemingly increasing as the season advances. 
There has been some backwardness noted in ordering this 
line in heavy volume on account of the backward season. 


Belmont Tumbler Co. Has New Items 

The Belmont Tumbler Co., Bellaire, O., has added 
two new items to its line, canteens and disks, both items 
being used in various ways for advertising. The items can 
be had lettered in a way that weather will not affect. 
This specialty is now being shown by all selling agencies 
of this company in addition to their regular line. 

Tygart Suffers $100,000 Fire Loss 

A loss that will run close to $100,000 has been sustained 
by the Tygart Valley Glass Co., Grafton, W. Va., as a 
result of a fire that destroyed the plant, only the founda- 
tions now remaining. The company employed upwards 
of 300 people. As soon as the loss is adjusted the man- 
agement proposes to erect a new factory, it is said. At 
the time of the fire the factory was active in the produc- 
tion of a complete line of packers goods, table specialties, 
and containers for “B” batteries. 
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Says Dinnerware Shipments Slow 

“Factory shipments of glassware are prompt, but s{ 
ments of dinnerware are slow, according to the viey- 
the management of the china and glass department) 
The Famous Co., operating department stores at Bi; 
dock and McKeesport, Pa. “Business will pick ww; 
soon as we have some good warm weather and the ;; 
eral house cleaning season begins,’”’ the company has « 
ported. This interest is adding a five story additioi} 
their McKeesport store, which will be ready for 0} 
pancy within three or four months. 


Radio Talk on Care of Tableware 


A rather interesting address was heard over KD. 
the Westinghouse Co., Pittsburgh, Pa., a few nights ; 
on the subject of “Care of tableware and _ kite> 
utensils.” The address was delivered by Dr. F. F. 
ter, Industrial Fellow of the Mellon Institute of Indusi. 
Research, of the University of Pittsburgh, Pa. The | 
dress was one of a series on “Science in the Home,” | 
another is scheduled for an early date. 


Hazel Atlas Glass Co. Pays Dividend | 
The first quarterly report of the Hazel Atlas Glass ). 
Wheeling, W. Va., which has just been issued, the ca 
pany showed a net gain for the first three months of 
year of $452,630.59, or at the rate of about $1,800,000 »: 
the year. At a meeting of the board of directors, foll) 
ing the presentation of the financial statement, a quart }) 
dividend of two per cent was declared on the outstanc's 
stock. 


Kopp Glass Co., Inc., Formed 

The sample room of the Pittsburgh Lamp, Brasi& 
Glass Co., which has been maintained in the Chambet)! 
Commerce building, Pittsburgh, under the managemen’)! 
Robert G. West for a number of years was closed Ma’! 
Mr. West has become associated with Kopp Glass, |. 
a new interest just formed here by Nicholas Kopp, W ’ 
McNaugher and Harry A. Ross, all formerly acti) 
identified with the Pittsburgh Lamp, Brass & Glass ?. 
The new company will have its application for a chai? 
up for hearing at Harrisburg, Pa., May 13th. The int 
of the new company is tg take over the property of fc 
Pittsburgh Lamp, Brass & Glass Co., at Swissvale, ||» 
and continue in the production of lighting glassware id 
other glass specialties under Kopp patents and designs 
Announcement has been made that the Universal GI's 
Products Co. has let a contract for the erection of a ¥) 
000 addition to its plant at Parkersburg, W. Va. 
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The Queen City Glass Co., which was recently formed 
at Cumberland, Md., will enter into the production of 
lighting glassware. The company has taken over and is 
now remodeling a building there formerly used for other 
purposes, and expects to be in operation within a few 


months. 


Lippincott Glass Co. to Build 


General Manager Perry McEwen, of the Lippincott 
Glass Co., Alexandria, Ind., has announced the company 
proposes the erection of a $50,000 addition to its factory. 
This improvement will permit of a larger production of 
blown glassware and other specialties which the firm is 
now producing. 


United States Glass Co. Has Best Month 


Business with the United States Glass Co., during the 
month of March was the best in the history of the corpora- 
tion, and it may follow that the April records will show 
an increase over those of the previous months, it is re- 
liably reported here. It does appear to many closely asso- 
ciated with the glass industry that the turn in the road 
has been reached, and that all factories will show a larger 
output and shipping records this year than for several 
seasons, 


ab wont sell 


rood: 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 


trations that say more than 

ro” k hundreds of words and tell 

Ata ett the whole story at a glance. 
Illustrating 

Ph A Rawsthorne illustration of your 

otography product in your advertising will 

Advertising save you many words, catch your 


prospect’s attention and save his 
time. 


Let us show you how we can 1m- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 
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Corning Glass Works to Make Bulbs 
The Wellsboro plant of the Corning Glass Works, Corn- 
ing, N. Y., will hereafter be devoted to the manufacturing 
of electric bulbs, the management has announced.  Fac- 
tory changes are now being made, and as soon as new 
mechanical equipment is installed the plant will be placed 
on a production basis. 


Says Pennsylvania Is Big Glass Center 
Dr. Alexander Silverman, of the University of Pitts- 
burgh, in a statement just issued declared that “Pennsyl- 
vania is the most important glass manufacturing center 


a 


in the world Speaking before the Pennsylvania Acad- 


emy of Science he said: “The conversion of night into 
day through the electric bulb, the transmission of sound 
around the world by radio tubes, and more recently the 
admission of sunlight into the home through transparent 
With 


glass, civilization’s boundries have advanced in a measure 


fused glass, would be impossible without glass. 


impossible through the older methods of protection and 
illumination.” 


Steiner & Low Add to Froduction 


On account of the increasing demand for its line, the 
new Steiner & Low Glass Co., Lancaster, O., has found 
it necessary to immediately add to its production. Ar- 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
Boston Chicago 

Murt Wallace, F. T. Renshaw 

157 Summer St. 30 E. Randolph St. 


Baltimore 
Harry T. Thomas & Co., 
29 S. Hanover St. 


Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


San Francisco 
Marsh & Kidd, 
617 Mission St. 


Factory Representative 


To Erect Potteries in Missouri District 
CORPORATION is now in process of forma- 
tion among certain business interests at Alliance 
and Sebring, ©., to erect several pottery plants 
in the Missouri. district, for the purpose of manufactur- 
ing a varied line of ceramic products. These will include 
the production of art ware in one plant, electric porcelain 
items in another, and generalware probably in another 
plant. 

Lester Hinchcliffe, of Sebring, O., has been active in 
the promotion of this proposition, and associated with him 
are five other business men in Sebring and Alliance. 

Contracts have been signed it is said, for the erection 
of the first plant for the manufacturing of art pottery lo- 
cated in the southeastern part of Missouri, the location 
being closely associated with immense deposits of native 
clays suitable for ceramic products. 

It is also said that contracts will be awarded Ohio con- 
tractors for the erection of the several units, and these 
will be signed within the next few weeks. 

Some machinery formerly used at the plant of the 
Bailey-Walker China Co., at Bedford, O., has been pur- 
chased by this new interest, and will be installed in the 
first plant built. 


Change Name of Art China Co. 


At a meeting of the board of directors of The Art China 
Co., Newark, O., the name of the company was changed 
to that of The Art Pottery Co. John B. Lessell is vice 
president and production manager of this company, he 
formerly being associated with various pottery interests in 
this district. The company is making a specialty of art 
pottery, but is featuriug at this time electric lamp bases, 
for which it has a heavy volume of business on file. A 
number of new hand decorated designs are being shown 
at this time on its line of vases and flower holders. The 
business was recently transferred to Newark from Zanes- 
ville, and contracts have been awarded for the erection of 
another kiln. 


St. Louis China and Glassware Business 
Improved 


Business in china and glassware in the St. Louis, Mo., 
district is showing a decided improvement over that of a 
year ago, according to I. Feldman with Stix, Baer & 
Fuller, operating the Grand Leader Store. It is admitted, 
however, that retail trade in general has not been up to the 
usual high standard generally found in the St. Louis ter- 
ritory. 

“With the trend of vastly different types of merchan- 
dise being shown,” Mr. Feldman remarked, “and the 
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demand for extreme novelties, I think we can look for-. 
ward to a better demand throughout the entire line. 

“Ivory dinnerware with highly colored floral designs is 
selling well. The demand for glassware is still very good. 
We are constantly changing our department, and are al- 
ways adding new lines, as we like to keep up to date. Ii 
one is able to obtain decided bargains, business can always 
De secured.” 


Illinois China Co. Working Near Capacity 


The entire plant of the Illinois China Co., Lincoln, HL, 
is being operated as near capacity as is possible, according 
to General Manager James Shaw, and in the opinion of 
Mr. Shaw the outlook for the immediate future of busi- 
ness, while the company is not looking for any unusual 
volume, the operating officials are expecting a steady run 
throughout the summer months. This company is now in 
the production of semi-porcelain dinnerware, and is fea- 
turing its “Afton” shape which was shown for the first 
time in January, with a full line of open stock patterns. 


Facific Coast Business Practically Normal 


Business conditions on the Pacific Coast are practically 
normal, according to the views of W..G. Jackson, presi- 
dent and general manager of the Empire China Co., Bur- 
bank, Calif. As a result this interest is anticipating a nor- 
mal year during 1926. 

The company, in order to increase its output of deco- 
rated ware has awarded contracts for the erection of two 
additional decorating kilns, and an addition is also being 
made to its decorating department. Also, additions are 
being made to the glost and bisque ware rooms and also to 
the glost kiln “shed.” These extensions will give the 
company about 12,000 square feet additional operating 
space. 


Southern Potteries at Maximum Capacity 


The Southern Potteries Co., Erwin, Tenn., of which 
C. W. Forman is president, finds a very healthy condition 
“in the order files,” according to the view of Mr. Foreman 
given this week. This generalware pottery is operating at 
its maximum capacity, “in fact, it is forced over maxt- 
mum capacity,’ announced Mr. Foreman. 

“The outlook for the future is excellent,” he went on 
to explain. “We anticipate a full operation during the 
balance of the year. Our plans are all drawn for a rather 
heavy plant extension, which will include an addition 65 
by 540 feet, and which will result in an extension being 
made to all departments. It is also proposed to build an 
additional glost kiln, also another bisque kiln, and one 
double decorating kiln. This will be the first unit of a 
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complete reproduction of our plant.” Mr. Foreman ex- nt ee ~ anes — — : 
plained, “making when completed eighteen kilns of the 
large size all under one roof.” 


Do you buy Feldspar 


Issue Bulletin on Georgia Clays 


The Bureau of Mines of the United States Department ‘ ° 99 66 ° 9 
_of Commerce has just issued a bulletin upon the ae | ; hoping or knowing | 
tion and Utilization of Georgia Clays. The text is by 
R. T. Stull, who is well known to a number of general- 
ware pottery manufacturers and G. A. Bole. The bulletin 
is an issue of 72 pages and contains much of interest to | Te RE should. be- no 
those pottery manufacturers who make use of any of the doubt about vour source 
Georgia clays. : ’ : 
of supply for spar. 
Lancaster Business Fair é : 
Business conditions in the Lancaster, Pa., district so | The producers ol Minpro 
far as retail business is concerned, are fair according to Feldspar give you real ser- 
the views of H. E. Kline, dinnerware buyer for Watt & 
Shand Co. Open stock patterns and short sets are in best 
demand according to Mr. Kline. “Labor conditions, au- | of the spar itself, and the at- 
tomobiles and the low price of tobacco in this county seem 


vice—in the superior quality 


i a ate ; tention to your requirements 
to retard business,’ he said. “Factory shipments are Z 


about the same as the situation which prevailed in 1915, that means satisfaction, 
and not any better. The colored glass lines are selling up 


to standard as is crystal glass,’ Mr. Kline explained. 
May we send you a test sample 


—and any information that 


Akron Retail Business Holding Own 


Retail trade in the china and glassware department of the improvement Minpro will 
the C. H. Yeager Co. store, Akron, O., is keeping up very ake Wav our production? 
well, according to the management of this store, and the : 
company feels that store prospects are very good. “It has | 
been a very late spring,’ the company has announced, 


will enable you to determine 


“which has caused a great delay in Akron, as the rubber EG. U.S. PAT.OFF 
product is what the city is dependent upon, but now that . 
spring weather has appeared, we feel that we are going 
to have good business. We have had good business in 
our dinnerware department, in fact, very good business 
on these lines, and there has also been an active trade in 


fancy and gift glassware. Factory shipments are very 
) S S y I , 
slow, and we have to keep writing to the manufacturers 


‘ . . sos 
to ‘please rush orders or send immediately. 


CERAMIC CHEMICALS 
A. A. Hall Back from Europe MINERALS, OXIDES 


A. A. Hall, manager and buyer of the china and glass SERVICE | 


department of the Hutzler Bros. Co., department store at 
Baltimore, Md., has returned from Europe, where he has 
been spending several months. 


“Whe 
| a oie ROESSLER 8HASSLACHER CHEMICALG 
ie O-.C. Ah timist | 
O. C. Ahrendts Optimistic 709 Sixth Avenue New York City _ 


“Frankly, we have been too busy to think much about | 
the future to any greater extent. That has been our pol- 
icy, that of endeavoring to book business far enough in 


Chicago New Orleans Pittsburgh Philadelphia | 


advance to guarat ; capacity operation,” declared : 
| eyalenwee a red t ‘ a “hi C Boston Cleveland Baltimore Kansas City 
“. O. C. Ahrendts, president of the Atlas China Co., tent San Francisco 


| Niles, O., this week. “Up to the present time, for 1926 
we have been operating our Niles plant and the Cam- 
(Continued on page 26) — ————— lc Sacto 


George Watts & Son Open New Store 


EORGE WATTS & SON, Milwaukee dealers. in 
china, glassware and pottery opened their new 
store at 443-445 Jefferson St., last Saturday with 

“open house’ which was attended by many prominent men 
of the crockery and glass trade. In sending out invitations 


Howard Watts, Head of the Firm. 


Howard Watts, present head of the firm, announced that 
no sales would be made on the opening “this day being set 
aside to welcome our friends and get their opinions as to 
the success of our efforts.” 

Saturday evening a dinner was given at the Hotel 
Pfister for the staff of the store and out of town guests. 
Sixty-nine attended the dinner at which speeches were 
made by various members of the trade after which those 
present enjoyed dancing and visiting. 

The history of George Watts & Son is best explained 
in a brief sketch of the concern’s career as written by 
Howard Watts and published in the invitations sent out 
for the house opening : 

“In the month of July 1870, a young Englishman, 
George Watts, arrived in Milwaukee, in search of a per- 
manent home and a means of livelihood. His first posi- 
tion was found in the china store of Thomas Massey then 
located on Reed Street. Shortly thereafter the business 
was moved to 424 Milwaukee Street, where it has been 
until now. 

“George Watts had no training for the china business 
in England, but had, nevertheless, the natural qualifica- 
tions to succeed in this field. [Born with a fondness and 
taste for beautiful things and possessing a personality that 
made everyone his friend, he had such dogged determina- 
tion in whatever he undertook that success followed nat- 
urally. 

“By 1890, when Mr. Massey died, he felt that he had 
the confidence of the public and took over the business 
in his own name. The next few years were trying, for 
the panic of 1893 made business most uncertain for years. 


Twenty-two 


He passed this difficult period successfully and was grad) 
ually able to carry a wider selection of the finer things) 
the handling of which gave him so much pleasure. 


“On August 7, 1919, George Watts passed on, but he 
had builded well and soundly. The business he left bore 
a reputation for integrity, service and friendliness whick 
has enabled it to continue successfully. | 

“The new store, which we have tried to make a thing| 
of beauty and a mark in the progress of our city, is now 
to be opened. It was built in an effort to serve vou better! 
than ever. | 

“To the memory of George Watts, as a business man} 
and as a father, this store is fondly dedicated by his son.” 

The following is a list of those who attended the store’s 
opening : | 

Harry L. Seixas, with Edward Boote; Axel C. Hale | 
with Pairpoint Corp:; Raymond Hurley, with Lenox, | 
Inc.; Charles Weiss, of Rosenthal China Corp.; George| 
H. Service, of Josiah Wedgwood & Sons of America; 
C. M. Potter, with Steuben Glass Co.; Edward B. Hill,| 
with Duncan & Miller Glass Co.; Harry S. Hunt, of, 
Hunt Glass Works; Fernand Desmaison, with L. Bernard-| 
aud & Co.; John W. French, with John Davison, Ine.; 
Ralph E. McCormick, with H. P. Sinclaire & Co.; War 
ter E. Knowles, with Theodore Hiaviland & Co.; Morris 
Van Nostrand, with Rowland & Marsellus Co.; Edward | 
Reiwald, with A. J. Fondeville & Co.; Percy N. Leyland, 
of Percy N. Leyland, Inc.; *Melville Keating, of Meakin | 
& Ridgway, Inc.; Justin Tharaud, of Justin Tharaud, 
Inc.; *George Turner, of George Turner Govjy ssa 
B. Gunthel; *Thomas Smallwood, with Haviland & Ab- 
bott Co.; ***Sid” E. Thompson, of Copeland & Thompson, 
Inc.; *J. W. Dalrymple, with Fostoria Glass Col; Mae 
Lacey, with Corning Glass Co. 


*Those so marked were accompanied by their wives. 

In addition the following retailers were present,— 
Mr. and Mrs. Herman Anderson, Anderson’s, Minne- 
apolis; Mr. and Mrs. Max Miller, Burley & Co., Chicago; 
Mr. E..A. Rood, E. A. Rood & Co., Grand Rapids, Mieaa; 
Charles Reizenstein, C. Reizenstein Sons, Pittsburgh. 


Exterior of New Watts Store. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


{INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


Handsome Line of 


I A Mees 


with Silk and Parchment Shades 


: 
All Makers in the Front Rank of English Productions 


MK OME @RooxsviiLe © ORO 
CHINA CO Fa 


U.S.A. 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


6 fancy 
i STR, kf oksa......- plain 
MM. ee ese octagon : 
Ss H 27 Pattern on the new Hanes <teee 
end for Catalog and Illustrations ce ieee ~ 
Satisfied Customers Keep Us Busy 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 
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Albright China Co. 


{ 

| Main Office 

| Carrollton, Ohio 
Factories 
| 


| Carrollton, Ohio Scio, Ohio 
| 14 Kilns 9 Kilns 


CHICAGO OFFICE 


o THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Windy City Holds First Spring Show 
JR the first time, a Spring show is being held at 
the Furniture Mart, in Chicago. The show opened 
May 3 and will run until May 15. This market 

event is more or less of an experiment but manufacturers 
hope to develop four markets a year in place of only two 
as in the past. 


The Burley Shops are holding a May Sale this week 
to meet the gift demand of the wedding and anniversary 
season. Items from all corners of the world are being 
featured, including china, crystal, ornamental wares, nov- 
elties and antiques. In the gift suggestions priced up to 
$15 are crystal salad plates, candlesticks, pottery tea sets, 
lamps and shades, etc. Higher priced suggestion include 
English china dessert plates, crystal goblets, Dresden vases, 
breakfast sets, engraved mirrors, dinner sets, antique 
china, etc. 


The Boston Store is holding its 53rd Annual Sale of 
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Ready for Shipment— 


PULLER CACC OU CP 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmMytTHE, REPRESENTATIVE 


By 


Housefurnishings this week. Many specials are being 
fered in mirrors and home needs. Hillman’s is continu g 
its Sale of Dinnerware this week. Glazed ivory porceln 
in two styles is being offered at 10, 15, 19, and 29 ces 
per piece. | 


The Marquette Furniture Co., 6156 S. Wentworth A, 
was recently incorporated with a capital stock of $100 
to buy and deal in furniture, by R. H. Krammes, §. |. 
Johnson and Mayme Ruock. 


The Commonwealth Edison Co.’s Branch Electric Stt}, 
formerly located at 3127 Logan Boulevard, was moved o 
2618 Milwaukee Ave., on May Ist. The store sells lan's 
and electrical appliances. | 


| 

The Dewey Relk Furniture Co., recently changed s 

: : 

name to the Relk Furniture Co. and decreased its num r 
of directors from 5 to 3. 


E. H. Hill, representative of the Duncan & Miller Gls 
Co., stopped in Chicago last week on his way to Milw - 
kee and other points. 


O. Phillipps, Chicago representative of the Albrit 
China Co., returned last Saturday from a trip to St. Pz. 
| 

A new line from the Marvel Decorating Co. is be} 
shown by Dooner-Logan, direct factory representativ , 
consisting of novelty items such as Bon Bon dish’, 
boudoir sets, cigarette boxes, flower holders, etc., of pi, 
green, crystal and amber glass, engraved in many desig}. 


Papers of incorporation were recently filed for ° 
Kingsley Furniture Co., Inc., 1436-38 Bryan Place. 12 
company was formed by John Adlen Ryan, John N. Fla- 
mang and Regina K. Lichtenstein with a capital stock f 
$15,000 to manufacture and deal in furniture, and hou- 
hold articles. 


Fred Saltzman, salesman for the Ira A. Jones © 
started on trip through Indiana, Michigan, West Virgit 
Ohio, Kentucky and Pennsylvania early this week. - 
will drive on most of the trip in his new Dodge sed. 


} 


7 


= 


George Doughherty, of the Economy Glass Co., M 
gantown, W. Va., spent a short time in the local mart 
last week. 
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L. C. Larsen, salesman for the Ira A. Jones Co., local 
story representatives, returned early this week from a 
ad trip. 

Ben Mehlman, buyer of china, glass and lamps of the 
ston Store, Milwaukee, Wis., visited this market dur- 
x the past week. 

P. M. Keller, of Roshek Brothers, Dubuque, Iowa. 
led on the Chicago trade last week. 


George D. Harrison, of the Haviland China Co., New 
yk, visited the local market during the week just passed. 


J. W. French, representing John Davison, Inc., New 
ork, spent a short time in Chicago during the past week. 


Edward Reiwald, of A. J. Fondeville & Co., New York, 
spped in this market last week. 


Mandel Bros., large Chicago department store, changed 
iname to the Mandel Stores Corp, recently. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


; Temple ECONOMY GLASS CO. 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. 
oo and Blown near. OWEN CHINA CO. 
: c 
and iia Central 3497 9 North Wabash Ave. Phone: Central 3236 
7 
THESEBRING POTTERY CO. 


SEBRING, OHIO 
Cuas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 

666 Lake Shore Drive 
FURNITURE MART 

hone: Superior 4100 Room 980 


GLASS JOURNAL 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 


This “‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 
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Visiting this market last week was Sol Ostrow, presi- 
dent of the Hopewell China Co., Hopewell, Va. 


Roy Braisted, of Davis & Braisted Co., Minneapolis, 
Minn., called on the Chicago trade last week. 


It Can’t Be Done 
Son—\Vhat is a genius, pop? 
Pop—A genius is a man who can rewrite a traveling 
salesman’s joke and get it accepted by the Ladies’ Home 
Journal.—Widow. 


His Opinion Not Fixed 
Lawyer (examining prospective juror in criminal case) 
—Mr. Juror, have you any fixed opinion as to the guilt or 
innocence of the accused? 
Juror (emphatically )—Naw, I ain’t got no doubt but 
the guy’s guilty, but they ain’t nobody fixed me.—Cleve- 
land Leader. 


All Straight 

Doctor—Did the medicine straighten your husband out 
all right? 

Wife—Yes, we buried him yesterday. 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Burke Studios 


Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CO. 
30 FE. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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Glass News 
(Continued from page 19) 
rangements have been made whereby an additional furnace 
is to be placed in operation. The company began opera- 


tions early this year in a small way. 


The L. E. Smith Glass Co, Mt. Pleasant, Pa. isinow 
operating two continuous tanks. Since January several 
specialties have been added to the line which are being fea- 
tured in popular priced markets. 


Declares Deliveries Are Slow 

“Delivery of both dinnerware and glassware has been 
very slow, and we have to keep after the manufacturers 
to get delivery,” declared J. W. Waldorf of the Hochs- 
child, Kohn & Co., department store, Baltimore, Md. 
“Our trade in both china, glass and lamps has been very 
satisfactory so far this season, and | am looking forward 
to business being good during this summer. February 
and March business was excellent in these three sections 


of our store.” 


Pottery News 

(Continued from page 21) 
bridge, O., pottery to as near capacity as has been pos- 
sible, failing only in reaching capacity, due to the gen- 
eral sickness that we understand has been general for the 
last six weeks. Our inability to get capacity has only 
served to create a hardship upon us in taking care of the 
business, which is in keeping with our usual prompt 
policy. 

“The future does not seem to hold a different situation 
with us, that of operating as full as it is possible. We have 
noticed that the trade has been more active in inquiries 
during the last few weeks, and this has resulted in a large 
increase in our mail order business. This, we take it, 
is a favorable barometer, and as the future looks to us, we 
feel very optimistic.” 


New Coxson Belleek to Be Ready Next Month 


Announcement has been made that the new plant of the 
Coxson Belleek China Co., \Vooster, O., will begin opera- 
tions next month, under the management of N. G. Stone. 
The sales department will be in charge of John I. Bahl, 
formerly of this city, and who in more recent years was 
identified with the sales organization of Sebring, O., 
plants, and also the Canton, O., Decorating Co. Lamp 
bases and other novelties will be featured by the company, 
the items being put out in complete form and also deco- 
rated. 


Paden City Awards Kiln Contract 

The Paden City Pottery Co., Paden City, W. Va., have 
awarded the contract for an additional decorating kiln, 
and this is expected to be used for the first time within a 
few weeks. The company has been more or less handi- 
capped of late in not having sufficient decorating kiln ca- 
pacity. “Competition is keen, and we have found sales 
slow this season,” declared Charles U. Harris, comment- 
ing upon the demand for dinnerware. 


English Dishes Portray American Views 

Writing about American history as depicted on old 
Staffordshire dishes, so popular and cheap 100 years ago 
in the United States but now costly as antiques, M. L. Ren- 
ton, in the Dearborn Independent, says most of the plates 
which we term “‘Staffordshire’’ were made during the years 
between 1812 and 1828, although the making of them had 
begun earlier, in 1/80, by Stevenson and Dale at Co: 
bridge. They are distinguished by their remarkably satisfy- 
ing blue color, by a decorative border, which varies with 
each manufacturer, and, chiefly, by the “view” of an 
American scene in the center of the ylate. They were 
made of common clay, in a fairly rough-and-ready man- 
ner, and were sold in America at prices as low as four- 
pence and no higher than a shilling. That price ineluded 
the cost of transporting them from the center of England 
across the ocean and thence inland to the dealers in table- 
ware in the various cities. 

The potters having determined to make the decoration 
a matter of views of America, set about securing good 
and representative ones, which they did from. three 
sources: from such volumes of “The Beauties of Amer: 
ica’ which were popular in England at the time, from the 
sketchbooks of English gentlemen who had crossed the 
seas to look upon those beauties for themselves, and from 
the sketches of their own artists whom they sent over tc 
supplement the subjects that had been procurable im Eng 
land. We know the name of one of these men, W. C 
Wall, from Dublin, who came to New York in 1818 tc 
make sketches for the Stevenson pottery at Cobridge 
When a housewife bought a Staffordshire plate she had ar| 
accurate picture, and she had, moreover, scenes from ever)| 
part of the country, Dan to Beersheba, from which fc | 
make her selection. The sketches were engraved upot 
copper and then transferred to the clay by means of wel) 
impressions made on tissue paper with prepared color!) 
mixec with oil. So that, in effect, the plates are coppet 
engravings upon clay, the work, by hand, of artist artisans’ 

The ware was sold in America in huge quantities 
Every house required dishes, there were no potteries ir 
America, this ware was cheap, was reasonably strong amc| 
unbreakable, it looked well on shelves and upon white 
tablecloths. 

The principal makers of Staffordshire were Enoct 
Wood of Burslem, a friend of John Wesley, whose bus’ 
he made in 1781; Joseph Stubbs of Burslem; Andrew 
Stevenson of coe R. Stevenson and Williams 4 
Cobridge, whose plates are of artistic excellence; Josep!” 
Clews, a very successful potter, of Cobridge, who tried tc 
start a pottery in America at Troy, Perry county, Indiana 
in 1836; the Ridgeways, father and sons, at Hanley, anc 
Joseph Heath at Tunstall. The latter is best known a: 
the maker of tableware which depicts the “Residence 0! 
Richard jordan.” j 


eae Bs h 
New Incorporations fl 
Syracuse China Manufacturing Corp., Syracuse, $1, 000, 


G. H. Bond, A. E. Parsons, E. L. Torbert. (AtiGRieys) 
Bond, Schoenbeck & King, Syracuse.) | 
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Is It Any Wonder Women 
Want Hall’s Teapots? 


No other teapots have the unusual merits of 
Hall's Teapots of Fireproof China for the brew- 
ing of tea and keeping it hot. No other line 
has such an attractive selection of beautiful 
shapes, colors and decorations. 

American women know these things through 
years of consistent national advertising. 


Buy from your jobber or write 


HALL CHINA COMPANY 
EAST LIVERPOOL, OHIO 


HLER 
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PHILADELPHIA SECTION 


City of Brotherly Love Harbors Many > 


Entrance 
to Palace 
of Arts 


Business Continues to Improve 


USINESS in the Philadelphia district continues to 
improve. All the stores report a gain in net sales 

over the same period last year, and are looking 
forward to a decided stimulation of sales due to the Ses- 
qui-Centennial opening here June 1. A number of stores 
have anticipated this business and have had made up many 
items for souvenirs packed one article in carton. The 
first week of the Centennial we will have the convention 


of about 200,000 Shriners. 


about 200 conventions of various trades and societies to 


Following this there will be 


be held during the Centennial. 

The buildings are being completed as 1f by magic. The 
large Liberal Arts Building is 80 per cent complete and 
the other work pertaining to the completion of the Cen- 
tennial there has employed three shifts of men working 
eight hours each. A number of lines of glass and pottery 
and other lines that go to make up our business will be 
shown at this great exposition, and those persons inter- 
ested in our business will be very much surprised at the 
display showing the marked improvement in the manu- 
facture of china and glass since the period of the last 
Those expecting to attend this Cen- 
Plans have 


great World’s Fair. 
tennial should make their reservations early. 
been made by the Housing Committee for taking care of 
the vast crowd in hotels, private homes and boarding 
houses in and near the city. Those coming in automobiles 
need not fear for parking space, for arrangements have 
been made in half dozen or more places out of and near 
the city for the parking of large numbers of automobiles. 
Be sure and include in your plans for the summer vaca- 
tion a trip to this wonderful Sesqui Centennial Exposition, 
which is to commemorate the one hundred and fiftieth an- 
niversary at the birth-place of this wonderful Nation of 
ours. 


Wright, Tyndale & Van Roden have gone into the im- 
porting and jobbing business in connection with their re- 
tail business and are offering to the trade hand painted 
glassware in several useful items for decorative use. A 
number of items are shown in candy and cracker jars, 
compact sets, cologne bottles, console sets, etc. Thev are 
also showing jugs, vases, bowls, flower holders, baskets 
and many other beautiful and unique articles in Italian 
pottery. 
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Beautiful Showrooms 


Most of the prominent American pottery and glass 
manufacturers are represented in this city by local agents, 
most of whom support large and elaborate sales offices, 
where sample lines are shown in their entirety. It is the 
opinion of these agents that the buyers in this vicinity do 
not take the advantage of the use of these salesrooms 
that they should. If the buyers could be induced to set a 
regular day in which to visit the local show rooms, the 
agents think that a much better and clearer idea of the 
display of the various lines could be gained. It is quite 
impossible for the buyer to gain more than a very vague 
idea of what a line has to offer from the few samples 
that an agent may be able to carry in a bag to show him 
at the store. If the buyers in this market will give the 
matter some careful thought they cannot help but see the 
logic of the argument. Buying should be done in one 
home market and if buyers could be induced to visit the 
salesrooms, it would go a long way to correcting a condi- 
tion that should not exist. It is said that there are some 
buyers that have been many years in our business that 
have never visited a local show-room. 


The firm of Ruth & Tiedeken, manufacturer’s agents, 
have dissolved partnership. Mr. Ruth has retained the 
line, which he brought to the partnership and has moved 
his office to 17 N. Second St. It is said that he has re- 


tained as his assistant young Mr. Brodey, a son of Louis — 


Brodey the wholesale jobber of housefurnishings, tin ware, 
etc. Frank Tiedeken has taken the line that he brought 
to the partnership and is making his office temporarily in 
the store room of Dannemann & Co., 910 Arch St. 


Arthur Litt of Litt Brothers reports the largest April 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of OLD 


CENTRAL 


QUALITY 


Fine Glassware 
Since 1863 


Geimpleta Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Standard Pottery Co. 


Dinnerware | 
at Attractive Prices 
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Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of Tea Sets. 

Fither open stock with 
extra Tea Cups and Sauc- 
ers Or upon Sets alone. 


Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


HARRY M. BORTZ, 


REPRESENTING 
IN 


NG 


es 


) GLASSWARE 


/ 
ins 


FOR YOUR TABLE 


| FOR HOME DECORATION 


Office 


Philadelphia 


406 Vandam Bldg. 
1005 MARKET STREET 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CoO. 

DUNCAN & MILLER GLASS CoO. 

DRESDEN POTTERY CO. 

Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 
Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 
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business that he has ever had in his department in all the 
years of his experience and so he is very enthusiastic over 
the results and for the future. 


Adelbert S. Baker, buyer for Gimbel Brothers, and 
his charming daughter, Helen, are expected back from 
their European trip within a few days. They sailed for 
home on May Ist. 


“Lou” Carter of N. Snellenburg & Co. returned from 
Europe on April 20, looking younger than ever. He re- 
ports a very pleasant voyage home. He did not go to the 
Orient, as has been his custom for a number of years past. 


Julius Hirsh of the Hirsh-Malgood Co., New York, 
stopped in this city for a day on his way to Chicago, from 
whence he expects to return in a week or ten days. 


William S. Pitcairn spent April 15th in Philadelphia 
calling on many of his friends in this city. 


Work is being speeded up in the Sesqui-Centennial Ex- 
hibit here so that the official opening. will take place as 
scheduled on May 31st. 


Clarence Schroeter, is showing at his salesroom, 1001 
‘Market St., Philadelphia, various new items from the New 
Cumberland Glass Co., that undoubtedly will not take 
long “catching on” with the trade. These consist of a 
special assortment comprising a candy jar, console set, 
footed cake plate, cheese and cracker mayonnaise and 
ladle, handled sandwich and footed comport in a hand- 
painted floral decoration in connection with colored bands 
in rose, yellow, green or blue, making a very effective 
treatment that shows up advantageously on the frosted 
glass in which the items are made. This assortment is 
quoted at an astonishingly low figure that makes it an 
excellent “Sales” proposition. Other articles in other 
decorative treatments are the new low style console sets 
with low flat shaped bowl and low candlesticks, vases. 
bowls, ete. 


“Tom” Downs, well known to the glass trade, as former 
Philadelphia representative for A. H. Heisey & Co., for 
many years, has engaged with J. A. Hemple, Philadelphia 
agent for the United States Glass Co., to call on the local 
department store and other trade with the line. 


William C. Byrnes, Philadelphia representative for the 
‘Central Glass Works, and the Standard Pottery Co., who 
recently moved to his present salesroom, Room 201 in the 
Burd Building, is busily engaged between calling on the 
local trade and making his out-of-town territory in getting 
an additional salesroom ready for occupancy. Tl inding he 
needed more room he has leased a room adjoining the 
one he now occupies, which will give him more attractive 
sample room space and will provide much needed office 
room. Mr. Byrnes is very enthusiastic about the Central 


® 


ingly well with the retailers, who say that their customers 

respond most readily to the beauty of the delicate rose 

shade, finding in it something that just strikes their fancy 
in table ware that is at once dainty and refined. The rose | 
glass is shown in a diamond optic stemware refreshment | 
sets and many other utilitarian items, including the fan-_ 
shaped vase which is enjoying great popularity. : 


Glass Work,’ new rose colored glass. It is taking exceed- 


Harry M. Bortz, representative for A. H. Heisey & Co. | 
and the Fenton Art Glass Co., returned to Philadelphia 
last Friday, after making a trip to call on the trade through 
Pennsylvania. He arrived with his car well splashed with 
the famous Pennsylvania mud, the result of having to be 
pulled out of a deep rut where the wheéls of his car sank 
in up to the hubs at Bradford, Pa. | 


t 


“Jack” Lane reports busines fine on his crackled tumbler | 
line from the Federal Glass Co., on display at his sales- | 
room Rooms 351 and 352 in the Burd Building, Philadel- 
phia. This is an unusually good line and is proving ex-— 
tremely popular with the department store trade as the | 
warm weather season approaches and the people begin to — 
think of cooling drinks. 


Philadelphia Exposition to Have Beautiful 
Palace of Fashion 


The Palace of Fashion of the Sesqui-Centennial Inter- 
national Exposition will be the largest and most beautiful 
building on the Exposition grounds. It will be a huge 
structure occupying fifteen acres or 600,000 sq. ft. floor 
space. It will cost $1,500,000. It is located in League 
Island Park near the great Stadium and thus has a beau- 
tiful setting in the midst of winding drives and attractive — 
lagoons. > | 

The building has a large typical American dome ten 
stories high and a series of small domes around the peri- | 
phery. In its dome and roof construction the building uses _ 
a new type of steel joist, the recent invention of a Phila- 
delphian, George F. Pawling, who is also the designer of | 
the building itself and will act as construction engineer. | 
The Thompson-Starrett Company of New York City are | 
the contractors. Steel deliveries are being made through 
five large steel mills. The construction program will make 
it possible for exhibitors to begin installation of exhibits | 
in June. A grand opening is planned for July 4th, the 
day on which President Coolidge visits the Exposition. 

The Palace of Fashion is an octagonal building. At 
the center is a circular stage 90 ft. in diameter. Around 
the stage is an amphitheatre seating 6,000. Beyond the 
amphitheatre are about 500,000 sq. ft. of exhibit space in 
which will be revealed in all their glory the great achieve- 
ments of the industries of this country which create the 
things with which modern man clothes and adorns him- 
self, 

Mayor Kendrick is greatly elated at the success of 
this project which has always appealed to him as an out- 
standing feature of the Exposition. 
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Popular 


English Willow 


Royal 
Venton Ware 


As the direct representative of 
John Steventon & Sons, Ltd., 
England, we offer to the trade, 
in both open stock and crates, 
this famous English pottery in 
fine decoration and ware at un- 
usually low prices. 


We shall be pleased to 
send prices on request. 


Dannemann & Co. 
Importers 


910 Arch St., Philadelphia, Pa. 


Paul IL. Larson 


1104 Arch St. 
Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


Clarence Schroeter 


Suite 702, 1001 Market Street 
PHILADELPHIA 
THE PLACE OF HOSPITALITY 


While handling a very complete line of the staples, 
we specialize in specials for sale purposes and Gift 
Shop merchandise. P ra 


As we are receiving new samples almost daily it 
will be to our Mutual interest to have you make 
our office one of your regular calls when visiting 
Philadelphia. 


Representing 


Huntington Tumbler Co. 

T. B. Clark & Company 

D. B. Lehman & Company 
George R. West & Sons 
New Cumberland Glass Co. 
Coshocton Glass Company | 
Muncie Clay Products Co. | 
Roman Ornamental Metal Co., Inc. 
Omega Cut Tumbler Works 

Ernest Wolf, Inc. 


We cordially extend to all of those in the trade 
throughout the United States an invitation to 
make this office their headquarters at any time 
particularly during the Sesqui Centennial. Have 
your mail directed in our care. Meet your 
friends here. If there is any information that 
you may desire pertaining to the Sesqui we will 
cheerfully furnish it to you. 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 


UNITED STATES GLASS CO. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 


Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 
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No. 282-2 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


WILL NOT << “CLEAN. 
TURN 2 ne SS 
BLACK s me wien NO OUTSIDE 

an * 3 THREADS TO 
STRONG on GATHER DIRT 


Wan livavivaxtvavlivanivaxtvaxival 
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A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. | 
U: S.7Aee 
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You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
No. 8851 Dresser Set to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 


Daintiness appeals to the woman 


who buys for herself, or to the Here, in one building, you can 
man who wants a gift for the fair select vour stock for the en- 
Seah tire season. ‘This centraliza- 
The 8851 Dresser Set, in Amber, | tion of buying opportunities 
Blue, Green and Canary glass, | combined with the unusual 
either transparent or with satin : ; : 
Ate COMVenlience Ol giOr a.010 0 
finish, exemplifies that daintiness J 5 rs 
as well as usefulness. | brings to The Fifth Avenue 


Building the great bulk of 


The Tray is about 10 in. long by 5% bs 
in. wide, the base of the Puff Box out-of-town buyers. 
being moulded with it. The popu- 5: ? 
lar spiral optic, adapted from the I'wo elevated lines are 


well-known 331 line, relieves seem- | within two blocks. There is 
ing plainness. | 


a subway entrance in the 
The Set is also supplied in Ivory , building. Also two restau- 
Glass for Decorators. q rants. Convenient to rail and 

: steamship terminals. Close 

to leading hotels and_ the- 
aires. outtace lines and 


United States Glass Co. busses pass the door. 


PITTSBURGH, PA. 
: The FIFTH AVENUE 
THAT Plinaipat Cites BUILDING 
Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


DOASAS 


TUTTO SY) 


aA 


BOTTOM 
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“You Cant Argue 


Against Conviction 


If you're absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP DIRECTORY, 
is likely to fall on unfertile 
soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers Lamp DIRECTORY 


45 East 17th Street 
New York 


Quick Selling Cut Stemware at prices 
that show Good Profits 


The two patterns shown here 
are popular, well executed and 
refined. 


em 


Carried in open stock (includ- 
ing Nonik). 


Send for sample assortment. 


Local firms re-ordering 
Ci weekly. =a 
HUDSON RIVER CUT GLASS CO., INC. 


F. W. Pope, General Manager 
147 E. 125TH ST., NEW YORK, N. Y. 


“Dandy-Line” Yellow BOWL SETS 


3.-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The ——————— 
BRUSH — 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 


A 
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There Is Only One 


Ivory Porcelain 


The Genuine 
is stamped 


Reg. U. S. Pat. Office 
Pat. 2-14-1925 


We respectfully remind dealers and 
others that this name “Ivory Porce- 
lain” is the trademark of the Ivory 
earthenware made only by The Seb- 
ring Pottery Co., Sebring, Ohio. This 
trademark was registered in the 
United States Patent office on Febru- 
ary 14th, 1925. 


Ware not stamped “‘Ivory Porcelain by 
Sebring” cannot be lawfully adver- 
tised or sold as “Ivory Porcelain.” 


We have endeavored to make the 
trademark, “Ivory Porcelain by Seb- 
ring’? synonymous with the finest 
earthenware. It is only natural that 
we should protect this good name to 
the limit. 


The Sebring Pottery Co. 


SEBRING, OHIO 


CHARLES L. SEBRING 


President 


May 6, 1926 


SSS. SS. SS. SS. b> bb bb DSS SD. Sh DDD Db DD DDD DD DD DDD 


¢ 


4 


¢ 


, 


4 


4 


4 


A 
; 
: 
y 
y; 


a 


/ 
, 
, 


4 


; 


; 


yj 
4 
; 
4 
; 


iv 


J 


; 
y 


a 


2 
> 
> 
2 
2 
5 
2 
? 


y 
; 


i 


4 
4 
% 
4 
% | 
; 


> 
> 


v 
; 


SSS SSS SS SS SS SSS SS SSS SSSSSECSS SSS SSCS SSS Se 


lay 6, 1926 


CROCKERY AND GLASS JOURNAL 


A Suggestion! 


To create a cool atmosphere use bamboo 
lamp shades lined with silk during the 
summer months and save the costly fancy 
ones. 


Can be retailed from 60 cents for 10 inch 
shade, up to $3.00 for the twenty-two 
inch size and show a handsome profit. 


Write for illustrated price list 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street 


New York, N. Y. 


Thirty-five 


A 


New 
“Morecraft’”’ 
Product 


The 
Dolphin 
Lamp 


The 
Latest 


Vogue 


Early American Lamps Green and Amber 


Send for prices and illustrations of complete line of cut and decorated 
glass in crystal, green and amber. 


IDEAL CUT GLASS CO., Canastota, N. Y. 


Haruta & Company 
141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


| Fancy Tea Sets 


| in lust.e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
| and Peppers, Condiment Sets, Lamp 
| Shades in various styles and decora- 
tions. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 
Celluloid and Bisque Dolls, Toys and 
Novelties. 

Artificial Flowers 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By BEATRICE MILLER WISNER 


Characteristic Figure Lamp 
A beautiful example of Oriental temperament, is the 
unusual crystal figure lamp of Chinese Quan Yin, offered 
by the Japanese Fan Co., importers, 11-13 West 32nd St., 
New York. The graceful 
' modeling of the figure which 
is mounted on an antique 
finished metal base, is a 
noteworthy feature of this 
unique lamp. The fine col- 
ors include clear crystal, 
light amber, jade and green. 
The appropriate embroid- 
ered silk shade is entirely 
consistent with the unit, 
giving a Far Eastern charm 
to the combination. The 
figure of the lamp is 12% 
inches high, and _ height 
to shade rest 21. inches, 
The concern is also show- 
ing many recently imported enticing lamps and _ shades, 
which are lovely conceptions in artistic design and deco- 
rations. Oriental lamps are now the popular vogue and 
the charming lamp above is only one among the number 
of the Japanese Fan Company’s fine wares, in the large as- 
sortment of Oriental goods, vases mounts, novelties, furni- 


ture, etc., on view at the concern’s spacious and unusually 
artistic showrooms. 


Beautiful Silk Shades and Bedlights 

The extensive collection of original and distinctive silk 
shades and lighting novelties, manufactured by the F. E. 
Schlanter Co., 34 West 17th St.. New York, are artistic- 
ally displayed at the firms large showrooms, where indi- 
vidual shades have their particular setting. Noticeable 
among the collection of the numbers exhibited, are the fine 
Chinese type of shades suitable for the crystal and soap- 
stone figure lamps. This style of lamp requires its own 
characteristic shade, and the Schlanger shades carry out 
the Far Eastern temperament in their native development 
and style. Silk and gold cloth combination shades and 
fine bed lights are also among the variety of shades and 
novelties shown. New additions to the already large stock 
of shades in beautiful combinations of silk and chiffon 
are constantly being shown by the firm in the newest col- 
ors to harmonize with the various colored lamp bases now 
SO popular. 


Thirty-six 


Metal Furniture in Artistic Designs 


Useful and important for the modern entrance hall » 
vestibule, is the fine umbrella stand herewith picture 
manufactured by the Aladdin Iron Works, 404 West 2/ | 
st., New York: . The | 
graceful scroll work 
and substantial base, 
unite in making ~ this 
artistic umbrella stand 
a decorative and use- 
ful piece for the pur- 
pose designed. The 
above firm are also 
makers of iron coffee 
tables with marble 
tops, lamps, console 
tables, fern and smok- 
ing stands in novel 
Exon Sit ft lierameorm 
and) 'ds'e-¢ Or aes 
tions. Many _ period 
motifs are employed 
in characteristic style 
in featuring Early 
American and Span- 
ish types of occasion- 
al furniture. The 
concern are special- 
ists in fine metal work and decorations, and a large assor| 


ment of the objects named are on view at the showroon) 
above mentioned. | 


Delightful Lamp in Artistic Design 
A distinctive combination of crystal, ormolu and ony. 
by Victor Brisbois, Inc., 512-22 Johnson Ave., Brookly1| 


N. Y., shows an entirely new conception in the develo 


ment of an artistic lamp in characteristic style. The e 
quisite standard of pure crystal, out with oval punties, als 
comes in amber, blue, green and canary colors. The grace 
ful standard is supported by an extremely artistic dé 
signed ormolu ferrule and ornamental flange, resting on 
rich marble base, which may be round or square, and i 


desired Spanish) or Italian marble. The shade which 3 


entirely consistent with the lamp proper, is surmounte 
by a handsome glass finial. The standard may be had i 
fine gold encrusted ornamentation and other cuttings. 


fay 6, 1926 CROCKERY AND GLASS JOURNAL Thirty-seven 


: Z is 
This season more women will entertain | | 
and most women will want fine china ee eee enrich mas. | 


terpiece, cn the beautiful 
Manchester shape. 


The unerring accuracy with 
which this fine line pattern is 
applied is a great achieve- 
ment in the art of china 
making. 

Thousands of people have 
demonstrated their liking for 
the classic Greek key pat- 
tern, the simplicity of the 
black and gold cclor scheme, 
the richness cf the half matt 
gold handles. 


See fcr yourself. Send for samples. 
Original packages available at 
once, as well as open stock. 


HEUNRIGH (& CO.S 
mark ts an 
Assurance of Quality 


WILLIAM G.MUELLER, Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FiFTH & SIXTH FLoors ~ 49-51 WEST 25RD STREET, NEw York Ciry 


STITUTE UCU CTD CULL CLL 


HERE IT Is! 


Westmoreland Glass Co. 
Grapeville, Pa. 


ea 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


Manufacturers of 
High Grade 


Ai : i 
Glassware Plain, Cut g 


is 


and Decorated 

For Gift Shops, 

Florists and Table 
Use 


No. 555 


Candy Jar 
We guarantee these 


bowls as_ repre- 
sented. 
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Representatives 
NEW YORK PHILADELPHIA 
sneer, (nay Co. Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
See Your Jobber or Write for Catalog = re BOSTON, SAN FRANCISCO 


2 Himmelstern Bros., 
41 Pearl Street 718 Mission Street 


TOVUADUUNANLLLLNH 


The Sanitary Sugar Bowl Co. Bee reset LOS ANGELES 
= ee 4 105 Eh 7 Himmelstern Bros., 
y g 4 Z ar aS ee oud 643 S. Olive St. 
: Manufacturers E R. A. Keel, SEATTLE, WASH. 
3 3 ; = 4039 Lincoln Avenue Himmelstern Bros., 
5 7704 Tioga St. Pittsburgh, Ui =; A. = CHICAGO Terminal Sales Bldg. 


jRUaereanT OPEDSEAOALUUUANAAUUENOTAyUseayonessuneenNedTeHtt! IHUEDNCQUAEEROUERELENUSUULLTRGLLYATEUAUUNREMLUU URN UCUUEEES ARENA SEALE 
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Plaited 
Handles 


Ivory 
Body 


MERCER-LOWESTOFT 


The only American semi-porcelain dinnerware decorated under the glaze 


Mercer Pottery Company sent Trenton, New Jersey 
Agent ° Agent 
E. M. MEDER CO. FRANK C. BRANUM 
17 North Wabash Ave., Chicago 252 Wilcox Bldg., Los Angeles, Cal. 


No. 725—-Cigarette Jar 


W A popular item. The jar is a great convenience at home or 
Un usual all Pockets and Baskets office. Holds about two packs of cigarettes. The cover is 2 


combination match box holder and ash tray. 
$12.00 doz. to $36.00 doz. 


Made in crystal, blue, green, amber and amethyst. Packs 
12 doz. per bbl. Shipping wt. 150 lbs. 


Send for Circulars 


MARY RYAN THe NEW MARTINSVILLE GLASS MFG.Co. 


225 Sth Ave. 17 No. Wabash Ave. 
New York City Chicago, Ill. Nrw MARTINSVILLE.W.VA. 


: 
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| Rates: 40 cents per line for first insertion; 20 cents per line 
‘for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


China Salesman 
WANTED 


One of the very large distributors of fine 
china to the hotel and club trade is now 
in a position to add to its staff a high-class 
china salesman. The man wanted must 
have wide experience and a record of big 


things accomplished in the past. 


The high character of the trade he will so- 
licit is indicated by the fact that his cli- 
ents will be found only in the very large 
cities throughout the East, and he will visit 
these points from time to time. 


To the man whose qualifications place him 
in line for consideration, a very unusual 


opportunity is offered, and a salary in line 
with his ability will be paid. 


Box 140 


|| 228 West 42nd Street, New York City 


FLOOR SPACE AVAILABLE 


j 
| 
N excellent opportunity to secure 800 square feet of display 

space in addition to office facilities in Room 356 on the third 
floor of the Fifth Avenue Building is available for a responsible 
concern. Line must not conflict with illuminating glassware or 
automobile lenses. For complete information apply Room 356, 
Fifth Avenue Building. 


SALESMAN SEEKS CONNECTION 


MAN of proven ability in selling dinnerware, em- 
. ployed by one company many years. Has an extensive ac- 
)qWaintance with principal buyers. Desires to make a change. 
| Correspondence invited from manufacturers making quality grade 
por ware. Address Box 537, care of CrocKERY AND GLASS JOURNAL. 


COAST REPRESENTATIVE WANTED 


ANTED—A representative on the Pacific coast to handle a 
YY line of Lead Blown Stemware, Tumblers, Vases and Spe- 
cialties crystal and colors on a commission basis. Give full infor- 
Mation and references in first letter. Reply to Box 542, care ot 
Crockery AND GLAss JOURNAL. 


CROCKERY AND GLASS JOURNAL 
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SALESMAN WANTED 


ALESMAN WANTED—In South—West of Mississippi and 

New England States, to carry encrusted Stemware and Table- 

ware. A strong competitive line in crystal and all colors, Apply 
Box 540, care of CrocKERY AND GLASS JOURNAL. 


COMMISSION HOUSE WANTS LINE 


ELL established glassware and dinnerware commission house 

at 17 N. Wabash Ave., Chicago, desires additional line of 
glassware, dinnerware or kindred line. First class proposition only. 
Address Box 544, CrocKERY AND GLAsSs JOURNAL. 


FACTORY REPRESENTATIVE WANTED 


ANTED—Factory representative to cover Texas, Louisiana, 

Mississippi, Tennessee, Kentucky, Missouri, Southern Illi- 
nois and New York Metropolitan District, with a complete line of 
Lime Blown stemware, tumblers, water sets, vases and other spe- 
cialties in either plain, cut, lustres, colors and gold, plain bands 
and encrustations. Our line is so designed and priced to meet com- 
petition and appeals to the largest buyers. Only men experienced 
and well acquainted with the large trade need apply. In first letter 
give references and state other lines which you represent. Reply 
to Box 545 in care of CROCKERY AND GLASS JOURNAL, 


SALESMAN WANTS LINE 


OUNG aggressive china and glassware salesman, well ac- 

quainted with Pacific Coast buyers, will be open for a gooc 
line this fall. Leaving for coast May 15 and would like to make 
arrangements before departure. Excellent references. Pox 546, 
care CROCKERY AND GLASS JOURNAL. 


fu. 


SALESMAN WANTED 


WELL-KNOWN New York City china importing firm 

wishes to secure a live, young salesman familiar with this ter- 
ritory to represent them. The man selected must be a real pro- 
ducer. Answers will be treated in strict confidence. Box 547, 
care CROCKERY AND GLASS JOURNAL. 


Buyers in New York 
May 5, 1926 


Mr. Dodge, house furnishings, Wm. Filene’s Sons Co., Boston, 
Mass., 14440 Broadway. 


May 7, 1926 
_ A. Baum, house furnjshings, toys, dolls, M. Goldenberg, Wash- 
ington, D. C., Pennsylvania. 
Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn:; 115 West 30th St. (B. F. Levis). 


New Incorporations 
People’s Glass Co., Elmer, N. J., deal in glass and glass 
products, $100,000 ; William H. Powell, Everett J. Downs, 
Warren I. Powell, Raymond H. Powell, Elmer, N. J. 


(Attorney, United States Corporation Co., New York.) 


Forty 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


“ERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


— 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTHE, 85-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


IL BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
29rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, sNC., 122 Fifth Ave. 
{mporter of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475, 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


Spee CHINA CORP., 39 W. 23rd 
t 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


920 


nee el 2 


“Haviland China” 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods  Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 2d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


Pte N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots: George 
Jones & Sons, Ltd., china; Wedgwood 
& Co. Ltd.. earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”?’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 325-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole. distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China. 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique. 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware _ patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges: Gustafsberz 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden: Rorstrand 
China and Earthenware, Sweden. 


KENNARD. L. WEDGWOOD, 255 
eee Ave., between 28th and 29th 
Sts. 

Toasiah Wedgwond & Sons. Ltd Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 

| 240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware. 
thin blown tumblers and stemware. 


Specialties 


Lamps and Bric-a- 


| 


= 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSywUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 43-47 East 
10th St. 


Fixtures and 


Illuminating glassware, mahogany 
lamps and silk shades. 
PHOENIX G".ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
has, J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


tol INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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UN WO Tees Hy, 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 

ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 

THE CRESCENT CHINA CO., Se- 
bring, Ohio. 


POTTERY CO., 200 


M. I. George, Representative, 206 Lex- . 


ington Ave. High-Grade Dinner Ware. 
JOHN L. PASMANTIER & SONS, 5 

West 20th St. 

Quality Dinnerware and Pottery Spe- 

cialties. Telephones, Chelsea 8265 and 

0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


| Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor 
Phone, Ashland 2355. 


LOTUS. GLASS CGs 
Avenue Building. 


INC., Fifth 


China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, ‘cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware %d Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ee ae etc. Telephone, Gramercy 
ial. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mig. Co., Table, sod 
fountain glassware. Economy Glass 
a Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel 
grade Glass Co., D. C. Jenkins Glass 
Co.. Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Strect. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILIPS) ShRHISTLES & SMITH 
INC., Onyx Building, 1107 Broad 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 

Representing Canonsburg Pottery Co., 

S. George Pottery Co., Atlantic 

Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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‘*Pottery and Porcelain” 


-CHINA: : : 
mye By Frederick Litchfield 
: AUTHOR OF 
> 
(| L i 
The (arrollion Pottery (0. Ke “Marks and Monograms on Pottery and Porcelain” 
eS ——————— + — Vv - “Tllustrated History of Furniture” 
INCORPORATED 1903 and others 
MANUFACTURERS OF HIGH GRADE DINNER WARE ey 
CARROLLTON, OHIO This is a book that every domestic potter should 


have. The illustrations alone would well repay 


ONE COMPLETE DINNER SERVICE & | ‘em for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 


“SUPERIOR’’ descriptions of peculiarities of parts, glaze and 


| SE RE AIN EDGE SOOTHE 
ME UAE! For a collection the book is invaluable as it will 


save an amateur from many pit falls. 


Donte: eT) t ; The chapter on “Values and Prices” has been 
olter to the EU a IS E rewritten and brought up to date and there is a 
Store Trade highest qual- new index arranged on a novel plan so that marks 


ity ware and distinctive decora- can be readily identified. 
tions in commercial borders. eee 
Prompt and courteous service. Price $9.00 


Representatives The Crockery & Glass Journal 
pee Be ace CONNOR CHAS. A. Lebel es 47 Kast 17th Street 
ee Figen |e New York, N. Y. 
Tor yan aia VOiVartYevtrakravivaxiver! 


guabiby ou 
dinnerware 


REPRESENTATIVES 


D. KING IRWIN, E. J. NICKEY, 
Fifth Avenue, 
Now York 


-_A. MINER, E. E. WILGUS, 
5 Prospect St., 111 Summer St, 
Rochester, N. Y. Rns. 35-36-37. Boston, Maas 
EARL W. NEWTON & Associates, 
9 N. Wabash Avo,, Chicago, HL 
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The Globe The Company Ne hana 


Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


THE NATIONAL CHINA COMPANY* 
SALINEVILLE, OHIO. R 


yl 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for firs 
ca ents Di r line for fo ie owing in- 
Rates: Seven words ag line. 
| Min Minimum initial charge $2, 
ble in advance. 


Haviland China 


is stamped 


apvilay, on white china 


France, 
DECORATED BY 


SS 


° on decoeted china 


We respectfully remind dealers that the 
china stamped “Haviland “or Haviland & Co.” 
is the only china known since 1840 as Haviland 
China and that any other ware with the:name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


Haviland China Co.. Inc. 
11 East 36th St., New York 
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DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which ... 


ees ees) ee eee) ee) eee eee Cee eee, 


ti enclose ....-. LOT sete year. 

5 
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Office, 45 East 17th ‘Street. Entered as second-class matter September 


Vol. 102. No. 19, 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


| To know where you can get the goods you want? 

To know what the latest news of the trade is? 

i) To know how to increase the efficiency of your department? 
| To have a permanent New York mailing address? 

I To receive information about any particular line? 

| To receive a reminder of coming events and activities? 

| To be advised about important changes in the trade? 


| To be listed in advance of your coming to the New York 


CROCKERY AND GLASS JOURNAL — 
will do all these things for you 


Clip the coupon below and receive 
the paper regularly 


ee and Glass Journal, published weekly at New York. by Demarest Publications, Inc. 


each week. 


$5.00 for 2 years 


Subscriptions, $3 per year. Editorial and . 
920. at the Beet office at New York, under the act of Mare 


SUBSCRIPTION PRICE 
Domestic 
$3.00 a year 


Canada 
$4.00 a year 


Soreign 
>5.50 a year 
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EDWIN M.KNOWLES 
- CHINA CO, 


One reason for the steady increase in 
popularity of the Edwin M. Knowles 
fine dinnerware among discriminating 
buyers for over a quarter of a century 
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It sells! 
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The premier of all Ivory---MARYLAND IVORY 
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EAST LIVERPOOL, OHIO 
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Four 


Maddock s 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Rody are now on view, with more to follow. 


MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street | 
New York 


| 
| 


May 18, 1926 


| 
| 
| 
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Whiat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street = 


New York 
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Notice Against In fringement 


It has been brought to our attention that 
certain manufacturers have produced and are 
about to offer to the trade, copies of our Pil- 


erim and Touraine shapes. 


We wish to advise the trade that these 
shapes are protected by letters patent on both 


shapes and decorations, and that no effort 


will be spared to secure the protection which 


the law grants us on the ground of infringe- 


ment and unfair competition. 


Every article made in the Pilgrim shape 


is marked 
White China Decorated 
<¢ HA ; : 
Ss eS Theodore Haviland 
B 
DFRANCEZ FRANCE 
= iw) 


st 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 
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EsTABLISHED IN 1874 


‘Crockery and 


BUSINESS STAFF 

is 

{ President 

F. CALVIN DEMAREST 
(| 

y Editor 

( NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


| Office Manager 
FREDERICK S. OLIVER 


Art Director . 
United Stat 5 
JOSEPH GOOLD eV tse 
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Single copies 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 
Other countries in postal union . 


May 138, 1926 


PHONE STUYVESANT 6052 


Glass Journal 


BRANCH OFFICES 
Chicago 
J. H, SMYTHE 
312 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 


NEW YORK and 
Pittsburgh 
$3.00 M. K. ZIMERMAN 
4.00 East Liverpool, O. 
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\ The business and political possibil- 
uccessful ities in America are very aptly dem- 
‘migrant onstrated in the career of the late 


Oscar S. Straus who came to this 
vuntry the son of a poor emigrant. No nation comes 
en near to being perfect, but nowhere else is there a na- 
om which affords the opportunity for advancement that 
Imerica does. The opportunity is here, but it remained 
w the father of Oscar S. Straus to take advantage of it 
id later for his illustrious-to-be son to carry on. Starting 
ls business career in a small Georgia town as a ped- 
ter, he was gradually forging ahead when the Civil War 
‘ped out his savings. 

But he was not daunted. Instead of being discouraged 
| came to New York and founded the firm of L. Straus 
‘Sons. He sent Oscar to Columbia University, where 
te latter proved an apt student, graduating with honors. 
(Scar Straus had that perseverance that makes a man 
seceed. Step by step he climbed ahead on the ladder of 
‘ecess. His record as a statesman needs no mention. 
marks a career excelled by few. 

Osear S. Straus is dead, but his memory will live long 
‘d will serve as an inspiration for many a poor emigrant 
wo reaches these shores friendless and with little wealth. 


‘e world needs more men of the type of the late Oscar 
Straus. 


Regulating Steps looking to the suppression of 
International unfair competition in international 
Trade trade are under consideration both 


by governments and business at the 
Conference for the Revision of the International Con- 
vention for Protection of Industrial Property in session 
at the Hague. 

The conference itself is unusual in that it is not only an 
official gathering with delegations from 32 governments 
but that international business, represented by a delega- 
tion from the International Chamber of Commerce, sits 
at the same table, at the specific request of the conference 
itself, to act in an advisory capacity. 

American business is represented on the International 
Chamber delegation by Franklin Hutchinson, General 
Patent Attorney of the International Western Electric 
Company, and Bernard Shoninger, former President of 
the American Chamber of Commerce in Paris. 

The American committee has proposed that matters re- 
lating to the granting and protection of patents be concen- 
trated largely at the international bureau at Berne. It has 
also advocated the establishment of a Permanent Interna- 
tional Committee, also favored by the International Cham- 
ber, to act as a court of arbitration with respect to any 
controversy concerning rights in industrial property be- 
tween subjects or citizens of any two countracting coun- 
tries. The idea of the American committee is to set up a 
central international body to safeguard standards of inter- 
national business practice. 
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QUIET, reserved business man sits at his desk 
A on the second floor at Fifth Ave. and 23rd St. 

and occasionally in his leisure moments gazes 
out upon the constant stream of humanity that flows past 
his office—a humanity that he knows and understands, 
for Edward W. Hammond has fought his way up from 
the bottom and knows life. 

“Eddie” Hammond, manufacturers’ agent, as he is 
popularly known to the trade, has had a 
career that would make a fitting plot 
for an Horatio Alger novel. Born at 
Stratford, Conn., November 27, 1870, 


EDITOR’S NOTE 


This is the second of a series 
of sketches dealing with the 
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Prominent Manufacturers 


Pf Agents . 
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Edward W. Hammond's career would make fit- — 
ting material for an Horatio Alger novel. Thrown | 
on his own resources at nine years of age he became — 
a jockey. Gradually by hard work he has reached a 
high position in the crockery and glass trade. 


recalled those early days. “Mr. William Burdette wa 
china and glass buyer for Macy’s in those days,” he sai. 
“Billy Cook, who had charge of the packing is still ther 
Associated with me was Eddie Burdette, who later stt 
ceeded his dad and who in turn was succeeded by Walt: 
Browning, now of Gimbel’s. Joe Tunnell was in char; 
of the kitchenware department. Then there was litt 
Simon Roth. He was a stock boy then. Later he wi 
with A. I. Namm & Son, Brooklyn. A 
those were the happy days!” 

From Macy’s Mr. Hammond we 
to the Curran Dry Goods Co., of W. 


Mr. Hammond at an early age was careers of prominent buyers, terbury, Conn., as buyer of china ar 
thrown on his own resources. He went manufacturers and manufac- glassware and after four years in th) 
to school as a kid and went in for all the turer’s agents and importers ‘position went with the Sawyer Di 


sports that are the delights of the aver- 


of china and glassware that c he 
will appeadiith (ReICROETE oods Co., of Hartford, Conn. Wha! 


age American youngster. And then ERY AND GLASS JOUR- they failed, young “Eddie” nothir 


came his first blow. His father died NAL. These articles will daunted, picked up and traveled — 
when he was but nine years old and he appear indefinitely and will Zanesville, O., where he obtained er 
had scarcely recovered from the effects give intimate accounts of the ployment with H. Sturtevant Co, || 


of this blow when his mother passed careers of men who are well- buyer of china, glass and housefurnis) 


known to the trade. 


on. 

“Eddie” was eleven years old when he 
set out to make his mark in the world, an age when most 
youngsters are under the careful supervision of fond 
parents, but young “Eddie” Hammond was not daunted 
and set out to make his two-fisted way in the world. He 
was a light weight, possessed a good head and strong hands 
and was a good rider and so he became a jockey under the 
tutelage of no less a personage than famous old “Father 
Bill” Daly, owner and trainer and a figure on the Amer- 
ican turf. 

Young “Eddie” made good from the start and before 
he hung up his boots and saddle had won victories for 
such men of the turf as Pierre Lorrilard, Marcus Daly, 
E. J. “Lucky” Baldwin and many other prominent owners. 

At twenty years of age “Eddie” Hammond found him- 
self too large for the racing saddle. He had outgrown his 
means of livelihood and so looked about for other fields 
of endeavor. He finally landed a job as a packer in the 
“basement of Macy’s old store at the corner of 14th St. 
and Sixth Ave. 

A far away look came into Mr. Hammond’s eyes as he 


Hight 


ings. But he “heard the East a calling 
and so back to New York he came at 
took a position as assistant buyer to John H. Ling, wi 
Simpson-Crawford Co. There he served in this capaci 
for one year and then succeeded Mr. Ling as buyer fi 
this department. For five years “Eddie” Hammor’ 
worked and helped improve this department and then | 
offer from the Adams Dry Goods Co., on Sixth Av 
caused him to take a position as buyer of china, glass at 
housefurnishings for that concern where he remained fi 
two years. | 

Changing and progressing—that was “Eddie” Har) 
mond. ‘Two years later he opened the new glassware at’ 
art department of the B. J. Greenhut Co. store, whic 
succeeded the old Altman store at Sixth Ave and 18th S| 

After this position Mr. Hammond gave up buying at 
started selling, opening an office at 65 Broadway, whe 
he represented Eygobroat-Ryan Co., of Lawrencevill 
Pa., manufacturers of cut glass. Later associated wi. 
M. S. Benford he took over the Emil F. Kupfer line. Th 
combination finally dissolved and Mr. Hammond we: 
with George Borgfeldt & Co. | 
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EDDIE HAMMON 
THROWN ON HIS 

OWN RESOURCES, 
BECAME A JOCKEY 
ATNINE YEARS OF 
AGE. 


MAN (N 


WAS ONLY 
TRADE WHO YAD OWN 
| ARE OPLANE & PIOLOTED SANE. 


Then came the great war. ‘Eddie’? Hammond, with 
fe insight and intuition gained from his early days on the 
irf went in business for himself and started a manufac- 
irers’ agency at 23 West 23rd St. Later he moved to 10 
’, 23rd St., at the corner of Fifth Ave., where he handles 
2 Knowles, Taylor & Knowles, Jeanette Glass and Dun- 
Ir Flint Glass Co. lines, and also manufactures a deco- 
ited line of gold encrusted glassware of his own. 

The tingle of the turf is still in “Eddie” Hammond’s 
‘ins and although he does not feel the whistle of the wind 
jst his ears as he did when his mount pounded down the 
mestretch in bygone days, he gets a similar thrill from 
le seat of his speed boat. Just a few years ago Mr. Ham- 
ind owned his own aeroplane and was the only man in 


BOWNIRD Wy, 
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Cie por My 
GEST 50 
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FACKER FOR 
MACYS AT 
TWENTY, 


It was a Curtis J.N.4 and 
“Eddie” Hammond handled it with the same skill that 
brought his racing mounts home to victory. He is fond of 
all sports, particularly speed boat racing and yachting. His 
speed boat Miss Westchester, holds the 151 class speed 


the trade to fly his own plane. 


boat championship of Long Island Sound. Mr. Hammond 
is Commodore of the Horseshoe Harbor Y. C., and is also 
a member of the National Speedboat Club and the Larch- 
mont Yacht Club. 

And so in his leisure moments a quiet, reserved busi- 
ness man gazes out upon the constant stream of humanity 
that flows past his office and understands—for he knows 
life, knows its trials, struggles and victories-—that is 


“Eddie” Hammond. 


Canonsburg Pottery Makes Chinaware from Florida Kaolin 


'.JATURAL resources of the West Coast of Florida 
were returned to the Tampa board of trade recently 

the manufactured form of a demi-tasse cup and saucer, 
sced on display by the industrial department of the board. 
The pottery and porcelain ware is manufactured from 
lorida kaolin, found in large deposits in this section of 
(2 State, according to Major Laird, secretary of the in- 
¢strial department. The kaolin structure is one of the 
W resources of this state which has been exported for 
nufacture, though hundreds of thousands of dollars has 


been received from northern manufacturers for this clay. 

The ware is being manufactured by the Canonsburg 
Pottery Co., of Canonsburg, Pa., most of the product be- 
ing finished in plain white, glazed dinner ware. Board of 
trade authorities said that numerous northern pottery com- 
panies were bidding for contracts on these deposits, as 
kaolin was only found in the north in limited quantity. 
One of the northern companies is contemplating the erec- 
tion of a factory in Tampa for the manufacture of the 
pottery ware. 


N. J., who operate a number of retail glassware 

departments throughout the country, have recently 
opened a new department at Indianapolis, Ind. They 
have also closed contracts for the opening of new depart- 
ments in St. Louis, Mo. and Columbus, O., and expect to 
add six additional departments to the chain before the 
close of the present year. 


[Ts Liberty Cut Glass Works, Egg Harbor City, 


Percy N. Leyland, head of Percy N. Leyland, Inc., im- 
porters, who returned to New York last Saturday, after 
spending a number of weeks on a tour of the Middle West, 
will depart on Friday. accompanied by Mrs. Leyland for 
a two months’ European trip, which he will spend looking 
after the final details of new Fall lines to be brought out 
by his English factories. 


The Goldstein Glass Co., glassware, has been incorpo- 
rated in New York for $10,000. The incorporators were: 
P. Cutler, B. Bernstein and I. Schwartz. 
was S. I. Cutler, 50 Court St., Brooklyn. 


Their attorney 


Max Herbert, of the Herbert & Neuwirth Co., Inc., re- 
turned home last week from a three months ip abroad. 
As the result of his trip Mr. Herbert says his concern 
will soon have on display a variety of new things in pot- 
tery, glassware and novelties from several of the Conti- 
nental countries that he believes will be of great interest 
to the trade. 


B. Lewis, of the Herbert & Neuwirth Co.. Inc., sales 
staff, got back to headquarters last Friday, after ane 
the New York State towns by automobile in the interest 
of his concern. He said there are still plenty of snow 
drifts up the state that are anything but su ggestive of 
spring. 


Justin Tharaud, of Justin Tharaud, Inc., dinnerware 
importers, will sail Saturday aboard the France for a visit 
to his factories in England, France and Germany, to con- 
sult with the heads of the plants relative to their new li 
now in preparation. 


ines 


Charles A. Postley, manufacturers’ representative, as 
a new method of entertaining buyers who visit his sales- 


room, has just installed a radio which is being enjoyed 
very much, 


Ten 


Joseph Tomkinson, Philadelphia representative of ¢| 
Duncan & Miller Glass Co., and Fostoria Glass Co., 
spending this week in New York. While here he is Stal 
ing with his married daughter at Elmhurst, L. I. He e| 
pects to return home Friday. 


Morris Lando, manufacturers’ representative, of Cley 
land, O., who represents a number of well-known glas 
ware factories and the Warwick China Co., left Ne 
York on Wednesday after spending several days in tov 
on a combination business and pleasure trip. 


Fred Beiswanger, with the H. C. Fry Glass Co., Roc 
ester, Pa., is in New York on business. He expeun tor 
main here about a week before leaving for a visit to h 
sister in Baltimore. 


Nelson H. Smith, well known in the trade as a china at 
glassware buyer, is returning May 1 to his home at Le 
ington, Ky., after spending the winter at Ft. Lauderdal 
Fla. While in the South he was associated with the F| 
Lauderdale Merchantile Co., as head of the china, glas| 
ware and housefurnishing department. It is Mr. Smith’ 
intention to return to Miami either during July of Augus 


| 


J. H. Venon, of J. H. Venon, Inc. , importers of chir 
and glassware, sailed on Wednesday on the De Grass 
accompanied by his family to spend the summer abroa: 
Mr. Venon’s principal purpose is, of course, to supervi: 
the completion of new sample lines at his Swedish facti 
ries to have them ready for shipment to New York i 
ample time for the Fall buyers. 


T'wo new salesmen have been added to the sales Br 
of Koscherak Bros., importers of china and glasswar' 
Frank Ackerman, wal known in the trade through his sev 
eral years’ association with the Mitchell Woodbury Co 
Boston, has been engaged by the firm to represent them i 
the New England States, while J. E. Roteiers former] 
in the china and glassware department of Spetry & Hutch 
inson, will cover New Jersey and Long Island. The abov 


territories will hereafter be covered regularly by thes 
representatives. 


Ma) ache French, with John Davison, Inc., will be anothe 
passenger in the trade sailing on the Adriatte on Satur, 
day. Mr. French is also booked for England for a visi 


to the factories represented by the Davison concern here 


ay 13, 1926 


# 
Justin Tharaud, Jr. arrived home Tuesday, after spend- 
the past three weeks covering the New England trade. 


Herzfeld Bros., long known in the jewelry trade as im- 
rters and diamond merchants, have opened a new store 
2143 Eighty-sixth St., Brooklyn, where they will handle 
line of china, glassware, art goods, gifts and lamps, in 
dition to their jewelry. It is their intention to open up a 
ain of these stores during the coming month, each store 
be managed by one of the three brothers. 


Harry L. Seixas, with Edward Boote, returned last Sat- 
day from a middle western trip and will sail this Sat- 
iday on the Adriatic for a visit to the factories in Eng- 
iid represented in this country by his concern. 


The Lamberton China Co. and the Scammel Co. of 
Jenton, had a display of china and pottery making at the 
ftel Show at Atlantic City last week. A pottery maker 
athe booth showed the difference between pottery mak- 
ig centuries ago and present-day methods. The man 
vo demonstrated learned pottery making in South Amer- 
i and showed the pottery making methods of the South 
fserican Indians. The Onondaga Pottery Co., of Syra- 
ce, also had an attractive exhibit. 


Geo. T. Keys Joins Bloomingdale Bros. 


seo. T. Keyes is now associated with Bloomingdale 
f>., as assistant general manager, according to S. J. 
Pomingdale, president of the company. The position 
Ws only recently created by the management. Mr. Keyes 
isvell known in the retail selling due to his many promi- 
nut connections. Recently he had been merchandise man- 
ajr of Lasalle and Koch Co., Toledo, an affiliated store of 
RH. Macy & Co., Inc. Before going to Toledo he had 
bn head of the comparison department at Macy’s, ad- 
\ttising manager of Vogue, and merchandise manager of 
Retail Research Association. At the Bloomingdale 
ste, he will serve under Julius Bellman, who was recently 
gin a testimonial dinner by the store’s Executives’ Club 
jn the completion of thirty-five years of service with 


th firm. 


Correcting an Error 


n our issue of May 6, in our “Something New” de- 
pament, an error was made in using a description of 
thre earthenware service plates from the Soho Pottery 
“ imported by A. J. Fondeville & Co., with an illustra- 
"¢ of Royal Venton dinnerware from John Steventon & 
Sts, imported by The Sendar Co. Thus the Sendar din- 
fevare had a description of the Fondeville plates and the 
: Fedeville service plates were described as Royal Venton 
‘“e which naturally was very confusing. 
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Golfers to Play Only 18 Holes in Trade 
Tournaments This Season 


As a result of a request by several members of the Pot- 
tery, Glass and Brass Golf Association a change has been 
made in the arrangement of prize competitions this year. 
Instead of the regular thirty-six holes of play, competi- 
tions this year will call for eighteen holes of play in the 
afternoon. 

It was pointed out by those in favor of the new plan 
that the playing of thirty-six holes was often a hardship 
especially to some of the older members. In some cases 
it was stated, the tournaments were held in other states, 
necessitating early rising, a long ride and then thirty-six 
holes of golf. This was said to be too strenuous. 

Those opposing the change declared that after giving up 
a day to golf it was their desire to play as much as possible 
and that thirty-six holes were not too much. A compro- 
mise was finally reached whereby those desiring to play 
in the morning will play nine holes for a special prize, 
providing ten or more players participate. After lunch 
eighteen holes will be played, which will count in the day’s 
medal play and the season’s reckoning. 

The following tentative schedule of tournaments for 
the ensuing season has been arranged by Harry T. Owens 
and Eugene H. Peck of the tournament committee : 

May—St. Albans. 

June—Scarsdale or Winged Foot. 

July—Knickerbocker, Winged Foot or Scarsdale. 

August—Baltusrol. 

October—White Beeches. 


Fostoria Glass Co. Increases 1925 Business 
25 Per Cent Over Previous Year 


Way back in 1887 when Fostoria, Ohio, offered free 
gas to industries locating in its environs Wheeling capital 
to the amount of $30,000 was invested in the Fostoria 
Glass Co. At first it specialized in glass oil lamps 
and the coarser grades of glass tableware. When elec- 
tricity on the one hand put a crimp in the lamp business 
and the petering out of the gas field cut down the fuel sup- 
ply the Fostoria company began to search for another lo- 
cation and to reach out in new fields of manufacture. 
After carefully weighing the favorable factors in different 
localities in 1891 the factory was moved to Moundsville, 
W. Va., where it has now been for 35 years. New cap- 
ital and new executives were added and from a modest 
beginning it has now reached the million dollar class with 
a reputation that is world-wide for the production of the 
finest grades of tableware. 

An idea of the range of glassware made can be gath- 
ered from the fact that in the display rooms are nearly 
10,000 separate pieces from the tiniest salt and pepper 
shakers to an 18-inch punch bowl. Almost infinite are the 
colors and combinations, with a touch of the unique added 
by coin gold and white gold. 

This progressive company maintains permanent display 
rooms in New York, Philadelphia, Baltimore, Chicago, 
Dallas, Denver and San Francisco 


AND PITTSBURGH NEWS 


Glassware Demand Holding Own—All Lines 
in Fairly Active Demand 

ROM both retail and wholesale sources. comes the 
1% report that the demand for glassware is holding 

up well, and that all lines are in more or less active 
demand. Some of the retailers declare that colored glass- 
ware is in excellent movement, while others announce that 
there is not much difference between the demand for col- 
ored and crystal ware. 

Factory shipments are reported from prompt to slow, 
this meaning perhaps the character of glassware that 1s 
wanted. Distributors in all sections of the country are 
seemingly optimistic concerning the future of trade, and 
have been ordering stocks accordingly. Here and there 
the report is heard that some of the summer stocks in 
the hands of retailers are now moving. 

Factory production is being well maintained in most 
all plants, and sales managers of a number of plants have 
declared that shipments so far this season are in excess 
of the record of the previous year. 

Colored glassware is having a better sale this year than 
heretofore. There are more items included in the line 
this year, and as a result a wider distribution of the prod- 
uct is possible—different tastes being supplied. 

Blown and stemware is in steady request, the etched and 
light cut lines selling well. All factories producing these 
lines are working on a steady basis. Retail sale of these 
lines are active all over the country, so the distributors 
maintain. 

With the warm weather appearing, and the house clean- 
ing season at hand, all retailers hold the view that the sale 
of all lines of glassware will be more active now than for 
many months. 


Ira Clarke Anticipates Largest Business 

“We have had a fairly good year up to the present, 
and while there are times when it looks a little quiet, there 
is nothing we can see that would, in our judgment, keep 
us from looking forward to a very good average year, 
remarked Ira M. Clarke, general manager of the New 
Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
Because of the fact this company has added a new art 
and decorating department to its factory, thereby increas- 
ing its line, a number of new selling agencies have been 
established throughout the country, so that now all prin- 
cipal centers are covered by the company. 

The company also contemplates rebuilding its furnace 
either in July or August, and the hope is entertained that 
the improvement program will be completed in time to in- 
crease production for the fall trade. “We're anticipating 
the largest fall business in our history,” observed Mr. 


Clarke. 
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Steiner-Lowe Doubles Capacity | 
The capacity of the Steiner-Lowe Glass Co., Bren 
O., will double its capacity in the near future, if 18 | 
nounced at the home office of this interest. Albert Stei: 
and George Lowe, the owners of the company were {) 
merly identified with the Lancaster Lens Co. and also | 
National Glass Co. The factory at this time is specia’ 
ing in the production of colored glass special mold we; 
and is featuring automobile lens, semaphores, dome pla: 
candle toppers and bull’s eyes for flash lights. The ec 
pany a few days ago received an order from a New Y| 
City concern for 300,000 pieces of one item in this 1: 
The company is also producing a line of colored tii 
blers, and has been featuring this item for export, ¢1 
siderable shipping being done to Mexico. 


The new office building of the Grahm Glass Co., Eva; 
ville, Ind., will be ready for occupancy on or about J)\ 
Ist, 


Says Factory Shipments Prompt 
“Factory shipments are coming in promptly,” rema‘ 
Rk. W. McCarthy, in charge of the china and glassw' 
department of the Allen W. Hinkel Co., operating ‘| 
Boston Store, Wichita, Kansas. In this section gen 
demand for both china and clase is a little quiet, It 
Mr. McCarthy went on to say, “the on for a he 
fall business seems good just at this time.’ | 
| 

Kaufmann & Baer Elect Stockholders | 
New directors have been elected by the stockholc* 
of the Kaufman & Baer Co., at the annual meeting 1 
a few days ago, these being Arthur C. Kaufmann, Rib 
ard J. Blum and Robert E. Bernhard, a personnel as) 
ciated with the company for many years, and also Bern 
EF. Gimble, Daniel Gimble, Richard Gimble and J. Osu 
Greenwald. Officers elected by the board are: presid't 
Theodore Kaufmann; vice-president, Hugo Baum; se? 
tary, Max L. Blum; treasurer, Ludwig Kaufmann. | 


Store Has $20,000 Fire 

As a result of a fire in the store of the Incandes« 
Supply Co., at 703 Liberty Avenue—a few doors dis 
west from the present Reizenstein store, a loss of pt” 
ably $20,000 was sustained a few days ago. The c’r 


pany is a large retail distributor of lighting cmp 
y 


and portables. The building occupied by this comp 
and adjacent stores is to be razed June 1 to permit of }¢ 
erection of a new theatre. | 
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Lippincott Glass Co. Now In City 

As a result of a new ordinance extending the muni- 
pal limits, the plant of the Lippincott Glass Co. will 
sreafter be included within the city boundary of Alexan- 
ja, Ind. The company as a result of this move on the 
it of the municipal council, will be required to pay the 
ty tax rate, which under former conditions it was ex- 
npt. 


Tygart Glass Co. to Rebuild at Grafton 
The Chamber of Commerce of Clarksburg, W. Va., 
is withdrawr’ its bid to secure the removal of the plant 
id business of the Tygart’s Valley Glass Co., from Graf- 
m to Clarksburg. Several West Virginians have sought 
»have the Tygart Valley plant established in their local- 
y wnen the company announces its plans to rebuild. The 
ass company employed upward of 400 people, the ma- 
rity of whom own their own homes. It is said it would 
ork a hardship upon these people to have the plant re- 
oved from Grafton, and as a result the Clarksburg in- 
rests withdrew from the picture. It is very likely that 
company will rebuild at Grafton as soon as convenient 
rangements can be made. 


Weston Glass Co. Business Good 
Business is exceptionally good with the Weston Glass 
0., manufacturers of blown tableware, Weston, W. Va., 


ould You Gag 
<n Your Salesmen’) 


Imagine this man sitting 
in a buyer’s office while 


another _—_ representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 
Illustrating something he wants to 
_ || Photography know. 
Advertising Rawsthorne __ illustrating 


service and advertising 
counsel is at your dis- 
posal. Send us the ware— 
we’ll do the rest. 


ROBERT RAWSTHORNE CO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 


it is announced by the management of the company. The 
company has also declared that new business is in steady 
receipt, and that the outlook for a continuation of this 
situation is very bright. 


Monongah Glass Co. Has New Management 


A deal has been consummated by which I. J. Collins, 
Thomas C. Fulton and E. B. Good, owners of the Hock- 
ing Glass Company, Lancaster, O., have acquired a sub- 
stantial interest in the Monongah Glass Company of 
Fairmont, W. Va. At a meeting of the Board of Direc- 
tors held April 28, I. J. Collins was elected vice president 
instead of J. M. Brownfield, who has sold his stock and 
retired from the company. Thomas C. Fulton was elected 
director, secretary and treasurer, taking the place of Mr. 
R. C. Cunningham, who has sold his holdings and who, 
we understand, expects to retire from the glass business— 
at least, for the present. Mr. H. L. Heintzelman; presi- 
dent, retains part of his holdings and according to pres- 
ent plans, will remain with the company. Mr. I. J. Col- 
lins and Mr. Thomas C. Fulton will take an active interest 
in the management of the company. 


The Monongah Glass Company will continue to manu- 
facture and market its present lines of ware and it is 
likely that new lines will be added, with a view of enlarg- 
ing and extending this old established company. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives: 
Boston Chicago 
Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Axch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


E. B. Hill, 
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Phe Duncan & Miller Glass Co. 
' “Washington, Pa. 


me: 
\ 


U. S. Department of Labor Issues Report on 
Wages and Hours in Pottery Industry 


, \ HE United States Department of Labor, Bureau of 
Labor Statistics, has issued a partial printed re- 
port of the investigation the Bureau conducted 

early last year upon the subject of wages and hours of 

labor in the pottery industry. 

During the annual meeting of the United States Potters’ 
Association in New York, December, 1924, this subject 
was discussed, and with representatives of the Bureau. 
For several months this study continued last year, the 
investigation being classified as to size of plants and the 
final report showing data relative to identical groups. 

This report was obtained for 6,666 male and 3,657 
female employes of 46 potteries engaged in the manufac- 
turing of semi-vitreous ware. Of these 46 plants, the 
study was made in 31 plants in Ohio, seven in West Vir- 
ginia, three in New Jersey, two in Pennsylvania, and one 
in Maryland, Tennessee and Virginia. 

In addition to this side of the industry, there was also 
a study on wages and hours of employment in seven pot- 
teries manufacturing vitreous ware, three plants of which 
were located in New York, two in Pennsylvania and one 
each in New Jersey and West Virginia. 

In presenting the first section of the collective report, 
data is given in reference to the semi-vitreous line and 
also the vitreous line. The data for employes of semi- 
vitreous potteries is presented in five separate groups and 
the data for the employes of the vitreous plants, or those 
manufacturing hotel china are combined in one group. 

In closing the report, the remark is made that the nor- 
mal or customary hours of operation of the great majority 
of the potteries included in the study are nine per day 
and 54 per week. “Working hours in a pottery, how- 
ever,” the report goes on to explain, “are more nominal 
than normal, as so many employes are pieceworkers, and 
to quite an extent determine their own time. In actual 
practice a very considerable percentage of the employes, 
especially those in the clay shops, kilns and dipping room 
work considerably less than nine hours per day or 54 
per week—some not more than six, six and one-half, or 
seven hours per day. This condition was quite pronounced 
in the period under study.” Those interested in having 
a copy of this report, should make inquiry to the Bureau 
of Labor Statistics at Washington, D. C., making refer- 
ence to Labor Review Bulletin, Volume 21, No. 6. 


Rare Dinnerware at Tavern 
When it comes to “Ivory” dinnerware those interested 
in this class of merchandise should visit the Pioneer Tay- 
ern, located on the National Pike, 27 miles west of Wheel- 
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ing, W. Va., and 23 miles east of Cambridge, O. Th 
old Tavern, which is now a tourist stop on the Nation 
Pike is owned by Benjamin F. Chase, formerly residii 
in Connecticut. When he took over this property he toi 
to the old Tavern a set of English-made ‘“‘Ivory” dinne, 
ware, and many pieces of this set are on the old fashion’ 
mantle over the open fire place. ‘‘We have been offer 
as high as $50 for one meat platter,” Mrs. Chase e 
plained recently to a party who stopped there for dinne 
“but Mr. Chase declared that if the piece was worth $) 
to some one, it was worth that much to him.” The wa 
is over 125 years old and the pieces now being display 
are free from crazing. The address of Mr. Chase is He: 
drysburg, Ohio. 


McDonald and Ashbaugh at French Lick 

John B. McDonald, manager of sales for the Knowl, 
Taylor & Knowles Co., Charles C. Ashbaugh of the We 
End Pottery Co., with Albert Pickin, the well knov 
decal salesman of this district, have been spending a se. 
son at French Lick, Ind., their time being spent in pla’ 
ing golf. 


Factory to Make Boxes at East Liverpool 

The new plant of the East Liverpool Paper Box € 
which is being located in the Milliorn Building at Seco: 
and Market Streets, the former location of the origir’ 
Sebring pottery here, will be placed in operation with 
the next few weeks, it is just announced. The plant 
the only one of its character in this district, and the cot) 
pany was formed for the purpose of supplying the gene 
alware pottery industry with shipping containers. C 
ders will be delivered within 48 hours after receipt, a’ 
some sizes will be made at the rate of 150 per minu 


Trade Still Slow in Coal Regions 

C. Pinkney Jones, president and general manager 
the George V. Millar Co., Scranton, Pa., in a statement | 
the JourNAL declared that “both the retail and wholesé’ 
trade in the anthracite district is still comparatively qui, 
for the reason that the effects of the six months anthrac’) 
coal strike will undoubtedly last for quite some little tir: 
after the termination of the strike. However, the indic: 
tions point to a very good fall trade, both wholesale ai 
retail.” Mr. Jones is president of the Scranton Ret! 
Merchants’ Association, and he has been given to unde 
stand from the members of the organization, who cor 
prise over 95 per cent of the retail stores in Scrantc, 
that retail trade has been below normal all spring. “T? 
unseasonable weather has also had its effect upon t’ 
trade,” Mr. Jones explained. | 
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J. C. Knowles Returns 

J. C. Knowles, western salesman for the Knowles, Tay- 
ior & Knowles Co., has finished his first spring trip over 
jis territory, and has returned to the home office. 


Dinnerware Production 75 Per Cent Normal 
| Production of dinnerware in this district is declared to 
be on a basis of probably 75 per cent of normal, this view 
being expressed when the output of the district is con- 
sidered as a whole. The larger plants hereabouts are 
working on better schedules than some of the smaller ones 
with demand good for both open stock patterns and sets. 
Inquiry for Ivory body continues very good, and the plants 
here featuring this line are working on very steady sched- 
ules. A seasonable demand for whiteware continues in all 
instances. Collections are also declared to be from fair 
to good. 


George T. Bratt Says Business Is Good 
Following his first swing over his territory, George T. 
Bratt, western salesman for the E. M. Knowles China 
Co., has returned to the home office. Mr. Bratt declared 
that in a general way, business was good with him on 
this spring trip. 


“Business Going Nicely” Says Ross F. Beckett 

“Despite the very bad weather that we have had this 
entire season, our business has been going along very 
nicely,’ announced Ross F. Beckett, of The Anderson 
Newcomb Co., of Huntington, W. Va. “While the gain 
over last year has not been large enough to do much crow- 
ing about, still the gain is there. April was especially 
good, and unless it changes for the adverse, we should 
make a splendid gain this month. We do not want to feel 
too optimistic about the future, but can really see no rea- 
son, for being pessimistic. We are buying carefully, and 
feel that we can sell all that we buy. In dinnerware, the 
business seems to be running to short sets of 42 and 52- 
piece sets. We have done very little business in regular 
border patterns either in English or domestic. Glass- 
‘ware continues to be especially good, and it would be 
hard for us to tell if there is any difference in the crystal, 
green or amber. They seem to be selling about equally. 
We have no trouble in selling anything we buy in glass- 
ware. \Ve do, however, find shipments rather slow in 
both dinnerware and glassware.” The housefurnishing 
department of this store is reported to be making decided 
gains each month over any previous year. 


Blankenmeister Says Shipments Satisfactory 
A. A, Blankenmeister, buyer of dinnerware and glass- 
ware for the B. Nugent & Bro. Drygoods Co., of St. 
Louis, Mo., announce this week that factory shipments 
with one or two exceptions are prompt and satisfactory. 
“We have no trouble whatever to refill our stock patterns 
or matchings in a reasonable time,” Mr. Blankenmeister 
‘continued, “and while our summer glassware items are 
Most all in stock, some of them have been sold. Dinner- 
| (Continued on page 26) 
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Do you buy Feldspar 


“hoping” or “knowing” 


HERE should be no 
doubt about your source 
of supply for spar. 


The producers of Minpro 
Feldspar give you real ser- 
vice—in the superior quality 
of the spar itself, and the at- 
tention to your requirements 
that means satisfaction. 


May we send you a test sample 
—and any information that 
will enable you to determine 
the improvement Minpro will 
make in your production? 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


Whe 
ROESSLER & HASSLACHER CHEMICAL@ 
709 Sixth Avenue New York City 


Chicago New Orleans Pittsburgh Philadelphia 
Boston Cleveland Baltimore Kansas City 
Trenton — San Francisco 


Shepard's Find Storewide Suggestion 
Plan Effective 


Two or Three Articles, Representing Special Values, Are 
Selected and Taken Around the Store Each Day, So that 
Salespeople Can Call Their Customers’ Attention to Them 


NEW idea in suggestion selling has been worked 
out by Personnel Director George B. Darling of 
the Shepard Stores, and has been in successful 

operation for some weeks. 


A member of the personnel staff, Mrs. Elizabeth N. 
Conley, chief of the “Flying Squad of Salespeople,” is as- 
signed to the particular duty of selecting each day articles 
from the current advertising—one, two or three, as the 
case may be—of widely diversified merchandise or related 
merchandise according to her judgment that represent 
values of special note. 


Mrs. Conley then takes these articles around to the dif- 
ferent store departments, explaining their merits as fully 
as possible, the selling points, etc., where advertised in the 
newspapers, the price and where the merchandise is on 
sale. She enlists the interest of the salespeople in the 
other departments, and gets the mto promise to suggest 
this merchandise to their customers, and to pass the word 
along to other salespeople whom she may not have had a 
chance to see, 


This request that the salespeople suggest this merchan- 
dise to their customers is a very definite one, coming from 
“higher up,” and as a rule it is followed. But Mrs. Con- 
ley has a way of checking back later, to see if the sugges- 
tion and request are being carried out. 

She goes through the Shepard ads in the various papers 
in the morning, keeping a notebook listing the merchandise 
featured from day to day, and makes her selections based 
upon these ads from the stock in different departments. 
For example, a special line of hosiery is advertised. Mrs. 
Conley, as representative of the personnel department, 
takes samples of this hosiery and shows them to the sales- 
men in the shoe department. 


Or to at least two of them who pass the word along to 
other salespeople in their department, or two saleswomen 


in the necwwear department and to two saleswomen ii 
the undermuslin department—exhibiting them fully, bring 
ing out their selling points, qualities and prices. Th 
samples are then returned to stock. 

The salespeople thus posted are requested to sugges 
this particular line of hosiery, which is being featured ir 
the day’s advertising, to their customers when making 
a sale in their own department. | 

Some interesting instances have come to light as ¢ 
result of this policy. Miss A. I. Irving, in the glove de. 
partment reported of a charge customer to whom she men- 
tioned certain special values in dresses that were being 
featured one day, after the customer had bought some 
gloves. This customer went upstairs to the dress store 
and bought two dresses, one at $15 and one at $16.75. 

Another instance related by Miss Irving was of week- 
end cases, where one was sold to a woman customer. This 
particular young saleswoman has a method all her own 
to keep posted on what the store is selling, which supple- 
ments the management's new suggestion policy. She buys’ 
an evening paper on her way home and reads not only the 
ads of the Shepard Stores, but those of all competing 
stores, to see what they have to offer and to compare val- 
ues. She gives special attention to the glove announce- 
ment, and on her noon hour, after lunch, visits one or two 
stores and looks over their glove stock to see how they 
compare with the Shepard Stores offerings. 

This suggestion selling plan of the Shepard Stores is | 
one that could be successfully adopted by a store of almost 
any size. It is a plan that is not limited to the big store. 
Small city and small town stores could use it to advantage, | 
because it does not take a great deal of time or effort, nor 
does it need services of more than one well-posted sales- 
person—although, if desired, a number could be used to 
advantage. And Miss Irving’s method of keeping posted : 
might well be copied by many another salesperson. : 


Will Publish Guide to Arbitration 


Publication of an official guide to civil and commercial 
arbitration has been made possible by a special grant re- 
ceived through Colonel Michael Friedsam of B. Altman 
and Company, according to an announcement made yester- 
day by Lucius R. Eastman, chairman of the American 
Arbitration Association which will prepare and issue this 
guide. 

“Through the generous interest and cooperation of 
Colonel Friedsam,” said Mr. Eastman, “the American 
Arbitration Association can now undertake the publication 
of a guide to civil and commercial arbitration as it is being 
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practiced and developed by American business and pro-— 
fessional men. This development has been largely through 
the individual and uncoordinated efforts of some 200 trade 
associations and chambers of commerce, with the result — 
that an official handbook is badly needed to bring before | 
business as a whole information about arbitration and 
a codification of the standard procedure under the Federal . 
Law, the various State Laws and the sanction of trade | 
and professional associations which have formally adopted — 
arbitration as the procedure for settling disputes within | 
their own memberships.” 
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MERCER-LOWESTOFT 


The only American semi-porcelain dinnerware decorated under the glaze 


Mercer Pottery Company Saas Trenton, New Jersey 
Agent Agent 
E. M. MEDER CO. FRANK C BRANUM 
17 North Wabash Ave., Chicago 252 Wilcox Bldg., Los Angeles, Cal. 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JouRNAL will mail each month a printed pamphlet containing a complete | 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 

| CONTINUED in the trade. This list, which is exclusively controlled by I 

SS Demarest Publications, Inc., for publication in the china, glass, house- \E| 

: furnishing and lamp trades, will include every state in the Union. | 

| 1) 
=I =) 
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“ NO EXTRA CHARGE FOR THIS SERVICE | 

/ The extraordinary part of this service is that it is furnished to our adver- | 

El tisers absolutely without cost and gives invaluable information that can not ‘ 

& be obtained elsewhere. (EP 

| | 

| IF YOU ARE NOT AN ADVERTISER > 

| It would work to our mutual advantage to have your advertisement in the p 


CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 


45 EAST 17th STREET NEW YORK CITY 
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Merchandising News from the Stores 


Such as 
Refreshment Sets Being Shown in New York Market 


Many Summer Items 


By Beatrice Mitter WIsNER 


Early preparations for stocking up the summer cottage 
and bungalow bring many delightful items to the New 
York market. New cottage luncheon and tea sets are no- 
ticeable among the large display in china and glass depart- 
ments, and the lemonade and refreshment sets in plain 
crystal and colored effects give a real summerlike atmos- 
phere to the sections featuring glassware for the seaside 
or mountain home. New veranda and porch tables for the 
‘light luncheon, are shown fully set to tempt the passer, 
giving the correct piazza table equipment for the out-of- 
door room. 


Housewares for spring housecleaning in a variety of 
articles are being featured by Lewis & Conger, giving the 
housewife the really needful supply of immediate useful 
wares for brushing-up period. Window cleaners of effi- 
cient construction, used for drawing over the wet pane of 
glass, with double rubber strips set in brass, at $1.75; 
floor wax polishers, at $25, kneeling mats, of woven rush 
to relieve the tiresome kneeling position while cleaning 
floors, etc., at $1.50; handy nail box carrying five tools 
with generous supply of nails, tacks, screws and hooks, at 
$6.75 complete; housecleaning tray for carrying needful 
brushes, cloths, soap, cleaning powders, etc., at SOL a 
vacuum cleaners, carpet sweepers and a host of other im- 
plements for the busy housewife, are attractively dis- 
played. These useful items add much comfort to the 
early spring habit of housecleaning. 


Floor lamps of unusual beauty in Early American style 
are being featured at special sale by B. Altman & Co. 
Characteristic of the period is a fine iron model with steel 
finish showing a plaited chintz shade at $7.90 complete. 
Another metal reading lamp with dull gold finish in grace- 
ful proportions, has a beautiful georgette shade hand- 
somely edged with a contrasting color ruching giving an 
effective finish to the ensemble. This shade and lamp is 
priced at $18. A junior to match the above described, has 
a double light, and is priced at $25.00; while another jun- 
ior floor lamp, made of metal with gold finish, has a geor- 
gette shade finely finished with braid trimming at $12.00. 
These comprise some of the unusual offerings at the sale. 


The Woolworth chain stores are featuring some very 
attractive windows in which glassware has an enticing as- 
pect. Lovely green, blue, and amber plates and stemware 
are suitably arranged in tiers about the windows, while 
masses of artificial apple blossoms in glass containers, 
grace the rear of the window display. The fine pink color 
of the blossoms in their natural tint, make a beautiful color 
contrast. Quantities of blown glass tumblers, some with 
gold bands and others in fancy patterns, are also shown to 
advantage. White china with fancy borders of blue and 
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tional shoulder border adds to the charm of cover design. 
This underglazed decoration on a soft-toned ivery body 
is exquisitely treated, and colorful in design; an ideal pat- 
tern for every day use. 


$45.50, 


Lemonade and 


| 


{ 


| 
floral designs and imported china and lustre ware add 
to the fine assemblage at the popular Woolworth 5 and 
10 cents prices. 


The excellence of English dinner sets is splendidly pop-. 
ularized in the special offerings at Bloomingdale’s, in 
lovely summer patterns. The lively wide border designs, 
on the plates, cups and covered dishes and other pieces, is. 
especially attractive for coming warm weather. These. 
sets are of glazed semi-porcelain, and are priced for 32. 
pieces, at $5.50; 51 pieces at $10.50 and 100 pieces at) 
$19.95 for service of twelve persons. The charming sum-. 
mer colors are refreshing and would brighten up the din- 


ing table for town or country homes, 


The extraordinary sale of china, glassware, pottery and | 
crockery both domestic and foreign, is scheduled by Gim- — 
bel Brothers, showing a long list of attractive numbers. 
Kitchen bowl sets at 49 cents, for set of five pieces, dec- | 
orated in bright colors; cups and saucers, for bungalow — 
or kitchen service, at $1.50 a dozen; crystal guests set at. 
75 cents; Rockingham tea pots, nicely decorated at 59 | 
cents ; imported lustre china cereal sets, in three different — 
decorations, at $5.75; ice tea sets, with tall covered pitcher 
and 6 tumblers at $1; blue willow grill plates, in English | 
blue pattern, at 59 cents, and dinner sets ranging in price 
from $7.75 to $27.75 in many patterns and shapes are a 
few of the above specials offered at this remarkable Gimbel 
sale. 


Among the beautiful open stock patterns which B. Alt- 
man is showing in dinnerware service, is the exquisite 
“Duesbury,” a lovely Royal Doulton earthenware with dec- 
orative floral pattern on octagonal shape. TFicral motifs 
surround the pieces and decorate the center. A conyen- 


The set of 51 pieces is priced at 


Beautiful main room in new store of George Watts & Son, 
Milwaukee. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


OEOTOMOMOIOI ITS TR Tas 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 
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Handsome Line of 


L A Méles 


with Silk and Parchment Shades 


COO 


pom 


CHINA CO 


@EKOME@RoOoKsviite OMKOR®O 

American China A A 
for 

| American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


U.S. A. 


Three Shapes 


EO eo os ar sega deed = fancy 
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H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 
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Send for Catalog and Illustrations 3 


Albright China Co. 


Main Office 
| Carrollton, Ohio 


Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


CHICAGO OFFICE 


e THE CHICAGO MARKET 


SOUTH 
CLARK 
SU REED 


By 


J. H. SMyTHe, REPRESENTATIVE 


Many Glass and Art Pottery Lines to Be 
Exhibited at Chicago in August 


ESERVATIONS for the Gift Show, which will be 
held in the Sherman Hotel during the first week in 
August, are coming in very rapidly, indicating that 

the three floors will be sold out well in advance of the 
opening date. Many lines of glass and art pottery will be 
included in the exhibition, comprising displays from many 
manufacturers from all parts of the country as well as 
importers. 


An exposition of religious goods will be held in Chi- 
cago, June 21st, concurrently with the International Eu- 
charistic Congress. The new exposition hall of the Hote) 
Sherman, which has an exhibition space of 35,000 square 
feet, has been turned over to representative architects, 
designers, manufacturers and merchants who desire to 
co-operate in a business way to the end that the 1,000,000 
Catholic pilgrims from every quarter.of the globe, who 
will come to Chicago, may have every business oppor- 
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Ready for Shipment— 


VUTEC ee 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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tunity and advantage at their disposal. In addition to the 
24,000 clergymen in the United States, there are execu- 
tives of more than 600 hospitals and instructors anc 
executives of more than 1,000 seminaries, colleges and 
academies who will be guests of Chicago to attend the 
Congress. The exposition will remain open two days 
after the Congress closes for the convenience of those whe 
otherwise would have to go to the trouble to visit sales- 
rooms, shops and factories of the city to satisfy their 
needs. 


cl 


Among recent Chicago incorporations is J. B. Paltz 
Inc., 1823 W. Madison St., which company was formec 
by Norman Naiman, Joseph L. Kramer and Joseph Kamf- 
ner with a capital stock of $35,000, to buy and deal in 
furniture. 


“Chris” Hauser, of the Paul A. Straub Co., New York) 
stopped several days during the week just passed at the 
Palmer House on his return from a trip to the Pacific 
Coast. 

A. I. Royer, of Kemp & Hebert, Spokane, Wash., vis-) 
ited Chicago last Thursday on his way East. 


W. T. Darden, Chicago representative of the Dresden 
Pottery Co., and the American Bisque Co., reports that 
he is showing a new set of mixing bowls from the Amer- 
ican Bisque Co. The set consists of four pieces of art 
pottery base with vellum glaze finish fired 66 hours at a’ 
temperature of 2,000 degrees Fahrenheit. This set can! 
also be used for baking purposes. | 


The Excel Sample Furniture Co., 4716 Irving Park 
Blvd., was recently incorporated with a capital stock of/ 
$5,000 to manufacture and sell furniture and articles used 
in furnishing and equipping banks, theatres, churches, 
schools, etc. This company was formed by Andrew 


Times, Roy Rissman, J. T. Milnarik and Kate Milnarik. 


A fan-shaped vase, resembling antiques of a half cen- 
tury ago, is being displayed at the showrooms of the Manu- 
facturers’ Sales Service, Shops Building. This vase cat 
be had in all colors with attractive hand-painted decora- 
tions. 


Redner & Neiderman Furniture Co., Chicago wholesale 


furniture house, increased its capital stock recently from, 
$12,000 to $40,000. 
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Charles Hansen, of the Taylor department store of 
Cleveland, Ohio, was _a visitor in the local market a short 
time during the past week. 


25 Northwest 
recently changed its name to the Industrial Glass & 


io. 


The Industrial Glass Co., 5225 Highway, 


Paint 


S. J. Natkin, 
returned \londay, 


china and glass buyer of Mandel Bros., 
May 3, from a month’s buying trip in 
Europe. 

ee. WW. 


resentatives, 


Reasner, of Kelly & Reasner, local factory rep- 

returned early last week from a ten day va- 

cation spent at French Lick Springs, French Lick, Ind. 
W. A. Ricker, 


Minneapolis, Minn., 


department manager of the L. S. Don- 
aldson Co., called on the trade in this 


market last week. 


Charles Weidemann, with the Carrollton Pottery Co., 
Carrollton, O., was among 
Palmer House during the past week. 


those showing lines at the 


GLASS JOURNAL 


W. 5S. Redfield, local factory representative, is making 


a trip through the Northwest, stopping in Milwaukee, 
Minneapolis, St. Paul and Duluth, in the interests of A. H. 


Newark, O 


Heisey & Co., 
Fred. 1. 
Thursday for Detroit, 


Renshaw, local factory representative, left last 
Mich., to spend the week end. 


Carroll- 
May 6th. 


J. I. Lore, president of the 
ton, O., 


Albright China Co., 
was a visitor in this market Wednesday. 


Have You a December 20, 1923 Issue? 


The Library of Congress at Washington is de- 
sirous of obtaining a copy of the December 20, 
1923, issue of the Crockery and Glass Journal 
This copy is needed to complete the Library’s file. 
It will be appreciated if some subscriber will send 
this copy to the Editor, Crockery and Glass 
Journal, 45 E. 17th St., New York City. 


WHAT TO BUY 
AND WHERE To 
BUY IT IN 


FOSTORIA GLASS CO. EARL W. 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown P 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 930 


CHICAGO 


NEWTON AND 
ASSOCIATES 

IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


‘ VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 

9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. 

Seneca Glass Co. 


Coshocton Glass Corp. 
National Glass Novelty Co. 


Phone: Central 3236 Burke Studios 


Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO CON 
TAINS COMPLETE SAMPL LINES 
DIRECT FROM CUR FACTORIES. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 
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April Business Better Than Last Year 


The Department of Commerce announces the following 
preliminary business figures for April covering the period 
up to April 24, as well as important indicators for March: 


WEEKLY Data For APRIL 


The dollar volume of business in April, covering the 
period ended April 24, was running 9 per cent ahead of 
last year, as seen from figures on check payments. The 
distribution of merchandise by freight during the first 
fortnight of the month was 2 per cent greater than during 
the corresponding period of 1925. Building contracts 
awarded during the period ended April 23 were more than 
2 per cent smaller, however, than in the corresponding 


66 ° ° ye 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


PALA 


Demarest Publications, tn. 


GLASS JOURNAL May 138, 1926 


period a year earlier. Crude petroleum production in that 
same period was about 4 per cent smaller than a year 
ago, the week ended April 24 exhibiting a decline of al- 
most 20 per cent from the peak production reported for 
the first week of June, 1925. 

Wholesale prices showed little change from the previous 
week but rule generally lower than a year ago. Interest 
rates on call money during the week ended April 24 ruled 
easier than in the previous week and a year ago. More 
business failures were reported for the week, both as com- 
pared with the previous week, and the same period last 
year. However, for the four-week period ended April 
24, there were fewer failures than in the same period 
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New 
“‘Morecroft” 
Product 


The 
Dolphin 
Lamp 


The 
Latest 
Vogue 


: : 
Publishers Early American Lamps Green and Amber 
45 East 1 7th St N Y i Send for prices and illustrations of complete line of cut and decorated 
e ew or | glass in crystal, green and amber. 
IDEAL CUT GLASS CO., Canastota, N. Y. 
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Twenty-one years ago we brought out the first samples of 
Swedish glass, and introduced the line of KOSTA CRYSTAL on 
the American market. 


@s CLAS CT as CSRS 


During the war our business was paralyzed on account of the 
blockade, lack of raw materials, etc., it looked then as if Swedish 
Glass which unscrupulous people had tried to copy was going to 
be forgotten. 


a 
1 


Seven years ago we started the rebuilding of our business. 
It is a matter of record that we have now reached our goal, and 
that Swedish Glass is perhaps the best known foreign make of 
glassware sold on the North American Continent today. 
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Two factors are responsible for the present demand 


Quality of Goods and Up to Date Patterns 
and 
Prompt Service 


There is nothing better appreciated than a quick turnover on 
investments, and we are known as prompt shippers. 


When in New York 


Call and see the new lines of samples of the following 
factories for whom we are sole agents: 


Kosta 


world famous Rock Crystal Works 
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Reijmyre 


Originators of the best selling lines of colored tableware 


Vebo Art Glass 


made by one of the largest factories in the world specializing 
in fancy ornamental glassware. 


We have stock ready for immediate delivery and orders 
booked now for import will be delivered in time for the Holiday 
trade. 


104 Fifth Avenue 
New York 


Sc ismoer inert smai ners 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLAISS JOURNAL 


Mr. Woodward, of the firm of Woodward & Phelps, 
37 Barclay St., New York, has been in the crockery, 
china and glassware business twenty-six years, ten years 
of which have been spent in this city. Formerly the firm 
style was Woodward, Cahoone & Co., and on February 
last Mr. Cahoone and Mr. Norton retired and Mr. S. W. 
Phelps, sone of Judge Phelps, of Connecticut, was ad- 
mitted. This firm have in stock a large quantity of goods 
of excellent variety and style, and out-of-town merchants 
can find here everything required in the line of crockery, 
glassware, lamps, Japanned ware, fluted ware, looking 
glasses, chandeliers, kerosene fixtures, etc. 


The Star Glass Co., at Albany, Ind., have completed the 
repairs to the elevator attached to the new plate ware- 
house, which broke down some weeks ago. On the ele- 
vator is placed an arrangement for fastening the glass 
which obviates the necessity of persons standing on the 
platform of the elevator to keep the glass being raised 
from tumbling off. They have in connection with their 
manufactory three tracks which are continually filled 
with freight cars being unloaded and loaded with the prod- 
ucts of the establishment. The in-coming freight is prin- 
cipally lumber, sand, plaster and soda ash. 


For some years the press has been calling attention to 
the growth and importance of the pottery interests in the 
United States, demonstrating the value of an industry to 
the whole country (and to all classes), all the materials 
for which are found at home. Under the caption “Amer- 
ica as an Exporter of Crockery,” we pointed out that hav- 
ing all the elements here, it might soon prove that we 
would cease to import and begin to supply other coun- 
tries with American china. We were not aware at the 
time that we ventured as a prognostication, based upon 
general principles, was already an accomplished fact. It 
is, therefore, with the greatest pleasure that we announce 
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that in one line of porcelain goods we already meet and 
compete with England in her colonial markets. At the 
extensive Union Porcelain Works at Greenpoint, N. Y., a 
full variety of porcelain knobs and hardware trimmings 
are made, as well as other chinaware for the table. 

When these works began the price of certain knobs was 
$12 per 1,000, but the competition between New York 
and Trenton makers has now forced the price down to 
less than $3 per 1,000. Thus the protective tariff, which 
encouraged these manufacturers to enter upon the busi- 
ness, has cheapened the products to the consumer, while 
at the same time all collateral industries are benefited. 
Real estate owners, farmers, coal operators, and railroad 
interests; in fact, the whole State participate in the ad- 
vantages conferred by the establishment and maintenance 
of home industries. England began by an absolute pro- 


‘hibition of the importation of china, and conferred hon- 


ors—well deserved—upon Wedgewood, who was the 
creator, almost, of the great business of potting in his own 
country. England’s tariff was not taken off till within a 
comparatively few years; not indeed, till she found that 
she had no need of it. Now that she is encircled by a 
practically prohibitory tariff, she asserts the spacious but 
delusive policy of free trade, and wheedles the strong and 
coerces the weak nations to adopt a policy which can 
bring grist only to her mill. 

A tariff in this country diffuses its beneficial influences 
all over the State; for no sooner is a new industry estab- 
lished and proved profitable at one point, than competing 
establishments start up in other localities, and a commer- 
cial cut-throat course entered upon, so that the nation is 
doubly and trebly benefited by its establishment. 

If Europe has honored Bottger, Pallisy and Wedge- 
wood, and reflected credit upon herself by so doing we 
should honor and protect our potters and their trade. 


Punch hits thus happily the mania for old china, which 
is now making fashionable London unhappy: May— 
“Mama! mama! don’t go on like this!’ Mama (who has 
smashed a favorite pot)—‘‘What have I got to live for?” 
May—‘Haven’t you got me, mama?” Mama—“You 
child! You're not unique. There are six of you—a com- 
plete set.7 


MercersPottery Co., 


The Mercer Pottery Co., Trenton, N. J., have just is- 
sued a most interesting and attractive brochure, which is 
now ready for distribution, on their Lowestoft underglaze 
dinnerware. This may be had by addressing a request for 
the number of copies required to the office of the company 
at Trenton. 

The booklet will be invaluable to dealers handling this 
ware and will be of exceptional educational interest to 
salespeople selling the line. 

The mystery surrounding the history of Lowestoft was 
no longer mysterious after the discovery of L. M. Solon, 
a student of early English porcelains, which is interest- 
ingly brought out in the booklet. 


Issues Booklet on Lowestoft 


To come back to the modern Mercer Lowestoft shape, 
this was modeled after an attractive piece of real Lowes- 
toft. Illustrations are shown of the piece from which the 
Mercer ware was modeled and also one called Lowestoft 
of unmistakable Chinese origin. 

Various illustrations of the Mercer Lowestoft shape in 
different pieces of hollow ware, are shown with a brief 
explanation of the process of manufacture. 

The booklet also touches upon the underglaze decora- 
tions for which this pottery has made a name for itself 
and upon the technical difficulties overcome by the Mercer 
Pottery Co. in producing the underglaze treatments, al 
how the Lowestoft designs are produced. 
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Illustrating one of Spode’s 
charming patterns painted in 
old tone colors, of red, pink 
and green, on Chelsea Wicker 
Shape, giving a quaint old 
world effect against the old 
ivory body. 


Dinnerware carried in 
open stock in New York. 


Send for samples and prices. 


Copeland & Thompson, Inc. 


206 Fifth Avenue 
New York 


VITRIFIED HOTEL WARE uC ens Bate 
WHITE AND DECORATED the Broad 
POUND EDGERIAND THIcke : 
Economy A butting 
lor use Lr Bulge. Foot. 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
~HOTERLS = 
ee BG 


§ 
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A Tumbler Worth Advertising 


fea you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


MAYER CHINA ECONOMY GLASS CO. 
SNES 5 eS y-8 
a 


MORGANTOWN, W. VA. 
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Department Store Sales Increase 

Retail trade in the first quarter of 1926 was larger than 
in the first three months of 1925. Department store sales 
were 5 per cent larger than in the first quarter of 1925 
and increases occurred in all Federal reserve districts ex- 
cept the Minneapolis district. Sales of mail order houses 
were 7 per cent larger and buying at all reporting chain 
stores also exceeded that of last year. Inventories at de- 
partment stores were slightly larger than in the first quar- 
ter of 1925, but a relatively larger increase in sales re- 
sulted in a slightly higher rate of stock turnover at these 
stores than in the first three months of 1925. 

For the month of March sales of department stores re- 
flected the seasonal expansion in spring trade, but the 
increase was not as large as that which usually occurs be- 
tween February and March. Compared with March of 
last year sales of department stores were about 7 per cent 
larger and those of mail-order houses increased 9 per cent. 
Increases in sales in March this year as compared with the 
corresponding month in 1925 were due in part to the 
earlier Easter trading season and to the one more business 
day in March this year. Weather conditions, on the other 
hand, were generally unfavorable for sales of certain sea- 
sonal merchandise. The increase in department store sales 
over March, 1925, was general for all sections of the 
country, except the Minneapolis and Kansas City districts, 
where they were about the same as a year ago. 

Of the forty-five individual departments of stores in 
seven Federal Reserve districts, thirty-six departments 
showed larger sales than in March of last year and nine 
showed smaller sales. Increases of more than 20 per cent 
occurred in the departments selling handkerchiefs, leather 
goods, boys’ wear, juniors’ and girls’ ready-to-wear, 
gloves, toys, and sporting goods, and books and stationery. 
The largest declines were in sales of woolen dress goods, 
women’s suits and skirts, and waists and blouses. 

Stocks of department stores increased in March in 
response to the growth in sales and averaged at the end 
of the month 2 per cent larger than in March, 1925. 
Stocks were larger than in 1925 in eight Federal Reserve 
districts and smaller in four. Statistics reported from in- 
dividual departments showed that stocks at twenty-one 
departments were larger than in March, 1925, and that 
those at twenty-four departments were smaller. The 
largest increases were in stocks of women’s coats, furni- 
ture, and luggage, while the most substantial reductions 
were in stocks of women’s suits and skirts, waists and 
blouses, sweaters, ribbons, cotton dress goods and woolen 
dress goods. 

Larger stocks in the first three months this year than 
in 1925 were accompanied by a relatively greater increase 
in sales and the average rate at which stocks were turned 
over was higher than in the corresponding period a year 
ago. Stocks were sold and replenished at a faster rate 
than in the previous year in all Federal Reserve districts 
except in the New York and Minneapolis districts, where 
the rate of turnover was slightly slower. 
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Pottery News 
(Continued from page 15) 

ware is in better demand,” he went on to relate, “and it 
was so during the holiday season, and continued fairly 
good during the first quarter of the year. Glassware, es- 
pecially stemware, table glass lines and colored glassware 
are selling readily at present. Prospects seem to be very 
good for the summer months ahead, and should prove an 
important factor by increased sales in all lines. Judging 
conditions from our china and glass sales since our grand 
opening last September, we must say there has been a 
gradual and healthy improvement over the corresponding 
months of the previous year.” 


Trade Mourns L. M. Pierron’s Death 


~ Announcement has been received here of the death at 
Milwaukee, Wis., of L. M. Pierron, president of the Pier- 
ron Pottery Co. He was aged 72 years, and always took 
an active part in the civic affairs of his home city. 


Fraunfelter China Co. Issues Bonds 
It has been announced at Zanesville, O., of the intent 


of the Fraunfelter China Co. to issue $200,000 first mort- 
gage six and one-half per cent bonds, secured by a sinking 
fund which has been arranged for. A new tunnel kiln 
is being installed in this plant. 


Mayer China Co., Improvements Progressing 

Construction is nearing completion upon the improve- 
ments authorized by the Mayer China Co., at Beaver 
Falls, Pa. This interest is erecting two additional kilns 
and also erecting other buildings, all with a view to in- 
creasing production. 


Columbus Association Moves 
The Columbus Retail Merchants Association has moved 


to new and enlarged offices on the twelfth floor of No. 
8 East Broad St., Columbus, O. Expansion of the activ- 
ities of the association’s credit bureau and stores mutual 
protective association necessitated the move. To facili- 
tate work of the credit bureau a specially constructed tele- 
phone system with a battery of trunk lines and twenty- 
five private lines has been installed. 


Yellow for Nerves, Etc. 


Who knows but that Lord Clifford, if a recent 
London interview, was right when he said that col- 
ored electric light will cure the human ills of the 
future? After much experiment with light on vege- 
tation, he believes each shade skillfully used in pro- 
per intensity will correct much sickness. A certain 


shade of red he thinks is effectual in treating blood 
poisoning, violet causes bone growth, blue produces 
muscular generation and strength, green increases 
vitality, yellow restores the nerves, and so forth. 
But he warns that “greatest care must be taken that 
only the right shades of each color be used, or oppo- 
site results may be obtained.” 
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Character, Charm and Color 


dress up a table Instead of selling just china, 


why not show customers how 
this Heinrich dinnerware pat- 
tern No. 9728 makes any dinner 
table look resplendent. 


ee - — — 


On the Imperial shape, the rich 
brown border and red and blue 
flower medallion are very love- 
ly. Women will see at once 
how it will dress up a dinner 
table. 
Everything about this set, in- 
cluding the price, is right. 
See for yourself. Send for samples. 
ORIGINAL PACKAGES AVAILABLE 

AT ONCE AS WELL AS 

OPEN STOCK 


HBINRICH “& COTS 
mark is an 
Assurance of Quality 


== WILLIAM G.MUELLER. Inc. 2 
yy et Sole Agents for Heinrich Dinnerware & Winterling Fancy China. me: 
10) OF ENTIRE FirtH & SIXTH Fioors ~ 49-51 WEST 25RD STREET, NEw York City iy 
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“Theresienthal”’ 
Stemwares If You’re Interested 


“Krautherm”’ in Lamps— 


Dinnerwares You will want to read the. 
6 . » Buyers Lamp Directory 
Schierholz | 
D d ws (Onan Published every other month 
nN rT OOas 
cde Full of information on merchandising of lamps 
6é 9 and shades—carrying a complete directory of 
Royal Dux manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 
a Goods Dress and increased circulation gives the trade 


an unusually large volume of buying power. 


“Venetian Art Glasswares and 
Many Gift Shop Novelties’’ Write for Rates 


now being shown throughout the country ‘ 
by our representatives. A postal card will | Buyers Lamp Directory 
inform you when they will be in your 
vicinity. 


Demarest Publications, Inc., 
Publishers 


FRED C. REIMER Co., INC. 45 East 17th Street © New York 
49 West 23rd Street New York City 
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Indian ‘Tree 


Immediate delivery from New 
York stock of Steventon’s Indian 
Tree 


Write for price and catalog of this popu- 
lar design. 


The Sendar Company 


35 West 23rd Street 
New York 


Specials in 


Domestic Dinnerware and Hotel China 


Philadelphia Stores to Provide Parking 

To meet the condition arising from congested traffic 
conditions and to render a convenience to Philadelphia and 
out-of-town motorists, who visit shops, banks, theatres 
and restaurants on Chestnut St., Philip Kind, of S. Kind 
& Sons, chairman of the Auto Parking Committee of the 
Chestnut Street Association, announced at a meeting held 
at the Hotel Adelphia recently that the Chestnut Street 
Association, through its members, would give a free park- 
ing service to customers. 

In describing the plan, Mr. Kind said: 

“Patrons of Chestnut St. stores, banks, theatres and res- 
taurants may park their cars in any garage in the center 
of the city, free of charge. This plan will include every 
public garage between the Delaware and Schuylkill Rivers 
and Vine and Pine Sts. The motorists can then be re- 
lieved of the care of his automobile as soon as he reaches 
the congested district. 

“At or near his first stop the nearest garage is sought 
and the car is turned over to the responsible attendants, 
who take it from him at the door of the garage and give 
the owner a claim check. Thus all the troubles of park- 
ing are ended. 

‘Then he is free to visit such stores, banks, theatres and 
restaurants as desired. stay as long as he pleases, and when 
ready to return home, go back to the garage, where the 
car will be found, all contents intact and ready to drive 
home. 

“This garage parking is a courtesy extended by the 


Chestnut St. merchants. The motorist merely ask for a 


parking ticket at the place he happens to be doing business, 

while his car is parked in the garage. The motorist shows 
the garage claim check to the merchants when asking for a 
parking ticket. This ticket is stamped with the name of 
the firm and the date of issue, and the claim check of the 
garage is also dated or cancelled (to prevent another park- 
ing ticket being requested on the same).” 

The inauguration of this service is the result of the no- 
parking rule which prevails all through the downtown 
shopping center of Philadelphia. It is believed that the 
plan will overcome the inconvenience now suffered by the 
motorist shopper; it eliminates the danger of stolen cars, 
and will keep the store entrances open to the transient 
patronage of motorists. 


Germans Marvel at Action in U. S. Stores 

Thirty-four German department store officials and own- 
ers, members of the delegation of German merchants now 
touring American cities as guests of the National Retail 
Dry Goods Association were also guests of the Retail 
Delivery Association at its convention banquet in Phila- 
delphia last Wednesday. 


A royal welcome was given to the visitors in Philadel- 
phia, the delegation being officially received by Mayor 
Kendrick on its arrival. Following this a tour was made 
of the Philadelphia stores. Dr. Herbert J. Tily, president 
of the National Retail Dry Goods Association, was host 
at a luncheon served at the Strawbridge & Clothier store, 
and during the day parties of the German merchants made 
the rounds of the Wanamaker, Gimbel, Lit, Strawbridge 
& Clothier, and Snellenberg Stores, examining those fea- 
tures of the stores’ methods in which they were most in- 
terested, and familiarizing themselves with store policies 
and conditions as well as they could through interpreters, 
for comparatively few of the party spoke English. 


There was a general feeling among the Germans that in 
matters of mechanical action and equipment American 
stores are far ahead of those of Germany. They were by 
no means willing to concede, however, that American de- 
partment stores show the same skilled efficiency in the 
application of the fundamental principles of merchandising 
as those of their own country. It was admitted, of course, 
that conditions under which business is done in the two 
countries vary often to such a degree as to make compari- 
sons unfair. One of the things which particularly im- 
pressed the visitors was the speed with which the crowds 
moved in and out of the stores and the rapidity with which 
the banks of elevators handled the traffic burden placed 
upon them. 

The first two days of the delegation’s visit to this coum- 
try were spent in New York. There followed a couple 
of days in Philadelphia, and a return to New York for 
visits to Newark stores and industrial plants, and another 
week among the stores and industries of the New York 
section generally. | 

The early part of this week is being spent by the delega- 
tion in Washington, D. C., with trips to Chicago, Detroit, 
Buffalo, Niagara Falls and Boston to follow. 


flowed into the corridor outside. 
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Urge Passage of Capper-Kelly Bill 
Militant supporters of the Capper-Kelly Resale Price 
Bill crowded the big hearing room of the House Commit- 
tee on Interstate and Foreign Commerce on April 22nd 
and 23rd, stood two rows deep around the walls and over- 
They came from every 


part of the country, some from as far away as California, 


and represented almost every important branch of manu- 
facturing, wholesaling and independent retailing, as well 
as consumer organizations. Frequent applause that greeted 
points scored by the witnesses for the proponents, showed 
that the friends of the measure in the hearing room out- 
numbered its opponents five to one. The supporters went 
home well satisfied with their showing and confident of a 
favorable Committee report. 

The speakers, under the leadership of Representative 
Clyde Kelly, of Pennsylvania, sponsor for the Bill in the 
lower House, carefully chosen to represent the various in- 
terests favoring the measure, were: W. H. Crighton 
Clarke, New York attorney for the American Fair Trade 
League; William H. Ingersoll, formerly marketing man- 
ager of the Ingersoll Watch Company; Sidney Colgate, 
President of Colgate & Company; William J. Schieffelin, 
Jr., of Schieffelin & Company, New York; J. F. Finneran, 
of Boston, Chairman of the Board of Directors of the 
National Association of Retail Druggists; Henry Speng- 
ler Williams, representing the Prison Reform Association ; 
Frank Collins, President of the Toledo Pipe Threading 
Machinery Company, representing the Central Supply 
Association; A. L. Gifford, President of the Board of 
the Worumbo Company, New York; J. Newcomb Black- 
man, of New York, President of the Blackman Talking 
Machine Company; Mrs. Julian Heath, of New York, 
Founder-President of the National Housewives’ League; 
Miss Laura A. Cauble, of New York, the well-known 
household economist and social service expert; A. D. Ket- 
terlin, of Santa Rosa, California, President, Retail Hard- 
ware Association of California; Edmond A. Whittier, 
Secretary-Treasurer, American Fair Trade League. 


To Hold Hearings on Vestal Design Bill 
The Vestal bill, providing for registration in the Patent 
Office of all designs in the manufacture of clothing, fur- 


“niture and other decorative work, will be the subject of 


hearings before the House Committee on Patents on 
May 6. 

Representative Sol Bloom, of New York, who is a mem- 
ber of the committee, has been active in his efforts to in- 
sure attendance of representatives of interested industries 
at the hearings. 

Mr. Bloom is opposed to the measure, which, if passed, 
he contends, would mean that housewives really would 
not be able to make dresses in their homes without vio- 
lating the law. 
mining the originality of each design, he says, would put 


The expense and time required in deter- 


the individual private dressmaker out of business. 

Mr. Bloom is in favor of a design registration bill, but 
holds that the Vestal measure would work great hard- 
ships. 
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There Is Only One 


Ivory Porcelain 


SS S55.5.5.5.555 


The Genuine 
is stamped 


Reg. U. S. Pat. Office 
Pat. 2-14-1925 


We respectfully remind dealers and 
others that this name “Ivory Porce- 
lain” is the trademark of the Ivory 
earthenware made only by The Seb- 
ring Pottery Co., Sebring, Ohio. This 
trademark was registered in the 
United States Patent office on Febru- 
ary, 14th, 1925. 


Ware not stamped “Ivory Porcelain by 
Sebring’’ cannot be lawfully adver- 
tised or sold as “Ivory Porcelain.” 


We have endeavored to make the 
trademark, “Ivory Porcelain by Seb- 
ring’ synonymous with the finest 
earthenware. It is only natural. that 
we should protect this good name to 
the limit. 


The Sebring Pottery Co. 


SEBRING, OHIO 


CHARLES L. SEBRING 


President 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


For Sale 


STABLISHED New York Import and 
Commission business, handling China, 
Glass, Fancy Goods and Toy lines, represent- 


ing some European manufacturers, with fully 
equipped sample room in central location, or 
would consider partner with some capital and 
following. 

For particulars address 


Box 543, c/o Crockery and Glass Journal 


COMMISSION HOUSE WANTS LINE 


ELL established glassware and dinnerware commission house 

at 17 N. Wabash Ave., Chicago, desires additional line of 
glassware, dinnerware or kindred line. First class proposition only. 
Address Box 544, CrockEry AND GLASS JOURNAL. 


SALESMAN WANTS LINE 


OUNG aggressive china and glassware salesman, well ac- 

quainted with Pacific Coast buyers, will be open for a good 
line this fall. Leaving for coast May 15 and would like to make 
arrangements before departure. Excellent references. Pox 546, 
care CROCKERY AND GLASS JOURNAL. 


WANT SALESMAN FOR MIDDLE WEST 


ANTED—High caliber, thoroughly experienced road sales- 

man for Middle West territory on popular priced Manu- 
facturer’s table glassware line, including decorated and cut lines, 
Box 548, care CrocKEry AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


TTENTION, Salesmen, Representatives and Jobbers. We 
have the best decorated and etched china on the market. We 
want the best men to handle it on highest commission basis. Le Roy 


Art Studios, 1405 Grace St., Chicago, Ill. 


New Incorporations 


Universal Glass Pressing Co. Deal in machinery used 
in pressing glass, glassware and articles of glass composi- 
tion. $3,000,000. T. L. Croteau, A. L. Miller, Alfred 
Jervis, Wilmington, Del. (Corporation Trust Co. of 
America). 

Goldstein Glass Co., glassware, $10,000. P. Cutler, B. 
Bernstein, I. Schwartz, 50 Court St., Brooklyn, N. Y. 


Buyers in New York 


May 10, 1926 
J. G. Anthony, house furnishings, china, glassware, W. C. Strip- 
ling Co., Fort Worth, Texas, 333 7th Ave. (J. M. Briggins, Ine), 


May 11, 1926 


F. H. Butterfoss, house furnishings, china, toys, Cleveland & | 
Simpson Co., Scranton, Pa., 105 Madison Ave. (Mdse. Reporting | 
(€o:)2 


KROCERY KRACKS | 
Didn’t Keep Her Word | 


“Well, Johnny, how did you like school ?” 

“T didn’t like it a bit. The teacher put me on a chatg | 
and told me to sit there for the present. And I sat and 
sat, and she never gave me the present.” | 


Going Him Several Better 

The oldest good story is the one about the boy who left. 
the farm and got a job in the city. He wrote a letter to his _ 
brother, who elected to stick by the farm, telling of the | 
joys of city life, in which he said: | 

“Thursday we auto’d out to the country club, where 
we golfed until dark. Then we motored to the beach, and 
Fridayed there.” | 

The brother on the farm wrote back : 

“Yesterday we buggied to town and baseballed all after- 
noon. Then we went to Med’s and pokered till morning. 
To-day we muled out to the corn field and gee-hawed until | 
sundown. Then we suppered, and then we piped for a 
while. After that we staircased up to our room and bed- 
steaded until the clock fived.”—San Francisco Argonaut. 


Let Her Down Easy . 
Young Husband—Did you make those biscuits, my 
dear ? 


His Wife—Yes, darling. 

Her Husband—Well, I’d rather you would not make 
any more, sweetheart. 

His Wife—Why not, my love? 

Her Husband—Because, angel mine, you are too light 
for such heavy work. 


Peter Potter 


PETER POTTER SAYS: This talk of unbreakable 
dishes ez bunk. What ’n th’ world would th’ young — 
married couples and movie comedy actors do with 
dishes thet didn’t break when they wuz tossed? 
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THE NO. 149 “ALLAH 
Big Value Cigarette Smoker’s Set 
A of large glass tray, two smaller ash 
trays and an artistic holder in which 
a package of any popular cigarettes just fits. 
Made of beautiful clear pot glass fire polished, 
in crystal, green, amber and amethyst, to re- 
tail at $1.00 a set. This is the sort of value 


the public is looking for now, so place your 
order early for this gift and holiday item. 


FOUR-PIECE smoker’s set consisting 


THe New MARTINSVILLE GLASS MFG.Co. 


Nrw MARTINSVILLE,W. VA. 


Westmoreland G 
Grapeville, Pa. 


Manufacturers of 

. High Grade 

\ Glassware Plain, Cut 

| and Decorated 

For Gift Shops, 

Florists and Table 
Use 


No. 1801. 5 Pt. Jug. 
Made in crystal as 
well as_ beautiful 
shades of Blue, 
Green and Amber. 


Representatives 
NEW YORK 
io Gray? Co., 
200 Fifth Avenue 
BOSTON 
won. F.. Haunt, 
41 Pearl Street 
Traveling Representatives 
. Reineck, 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 


Himmelstern Bros. 
643 


1422 E, Marquette Rd. S. Olive Street 
CHICAGO SEATTLE, WASH. 
. A. Keel, Himmelstern Bros., 


4039 Lincoln Avenue Terminal Sales Bldg. 
CHICAGO 


Sanitary 
Cheese Preserver 
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HIS is getting to be a nation 
oT of cheese-eaters, but how 
many times does the house- 
wife complain that she cannot 
keep the cheese fresh in her re- 
fiverator, Lhe difficulty 
solved by the Sanitary Glass Pre- 
server, in the use of which only a 
mixture of vinegar and salt is re- 
quired, to prevent 
moulding and deterioration. 
Waste is saved and the food value 
of the cheese is improved. 


iS 


drving-out, 


Make This a Leader ! 


United States Glass Co. 


PITTSBURGH, PA. 


Sales Representation 
In All Principal Cities 


Thirty-two 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTHE, 385-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place ; 
“The Dinnerware House of America.” 


lL BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


l.. D. BLOCH & CO., 87-41 East 18th 
Sie 
Importers of Chir~ and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, sNC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 926 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous “Haviland China” 


known since 1840. 
KAHLA CHINA CORP., 39 W. 23rd 
St 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Ine., $9-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23a 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Seth 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


J paeas N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co.. Ltd.. earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China. Lamps and Bric-a- 


Brac 
B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique. 
Limoges. France. 
Myott. Son & Co., Hanlev Staffs. Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges: Gustafsberg 
China and Earthenware. Sweden: 
Kosta Crystal, Sweden: Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 254 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


F LLIILULLLLLLLLLLLLLLLLLLLLLLLLEEL LLCO LLULLLULLLLLLLLLL LLLP CRCUUDOLDPLLUCLLOLOOEOOOOOOGUULUOOOUOSUOLULDHUL I OOOOMOLLLCUULOULPCULULLMULLCCLOCCELLALEALEOLLULULLULULLULLALDLLUCOLCLCeOceeCOCOUUOOOUUOOUODOUOOUUOCODUOUOT OCOD ODOONOOOOOOOOOPOVOOUUUUUNUUUOLOOOUCMMOOOOOOUCOOOUOUOOOUUOMUOUNPUOLUOLUOLUOMUORLONLOOLLOOLOLOONDOOODANOOOOOOOOQOUCOCOOUNUIINTIVTSTUTT TTT il be 


Hi 


ACTH ttre 


May 13, 1926 


AN 


“all 


he 


| 
: 


’ 
t 
: 
t} 


1 
* 


; 


: 


: 
= 
= 
= 
= 
3 
: 
s 


L 
| 


May 13, 1926 


Hives 44QUUNREUA ANNEAL ASAEESUCLAE AGAR 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSwUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO.,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


ex G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps. etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


Fixtures and 


mahogany 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 


Madison Square 8860-8861. 


DOMESTIC POTTERY 


ssid INDUSTRIES, INC., 225 Fifth 
ve. 

Sole Manufacturers of “Lavinite” Art 
Ware, Table. and Boudoir Lamps, 
Novelties and $1.00 Specials. 


CROCKERY AND GLASS JOURNAL 


AP sh HULL POTTHRYHCOs 9200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 

ROSEVILLE POTTERY CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 

THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 

THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 

JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones. Chelsea 8265 and 
Q540 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze- Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CG 
Avenue Building. 


China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod 

fountain glassware. Economy Glass 

a Suite 319, telephone, Gramercy 
I. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tovs, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland. Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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i The (arroliton Pottery (0.; 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR 
East West 


ROY E. HENDERSON 
President 


CHAS. A. WEIDEMANN 


Best Values in 


JARDINIERES ' 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 


WRI TE US 


THE BRUSH ORRIN? Gao). 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the 


= = 
ee 


“LINES THAT SELL.” 


PA sane WEG Trays 


Known 
Everywhere 
Because of 
Their Light 

Weight, 

Neat 
Appearance 
and 
Durability 


From New York Stock and on Import 


ALMO TRADING & IMPORTING COMPANY, INC. 


New York 


250 Bible House, Astor Place 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’? has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 
The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


guabiby on 
dinnerware 


REPRESENTATIVES 

‘D. KING AAD E. J. Bae 
200 Fifth Avenue, 204 Grand 

New York Minako, Awe. 

Ff. A. MINER, E, E. WILGUS, 

5 Prospect St. 111 Summer St, 

Rochester, N. ¥.  Rnce. 35-36-37. Boston, Macs 


EARL W. NEWTON & Associates, 
9 N. Wabash Avo, Chicago, TH. 
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Rose MARIE 


THE NATIONAL CHINA COMPANY* 
SALINEVILLE, OHIO. 
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The Next Time 
you want 
A Job 
A Line 
A Salesman 
A Buyer 


3 or anything else connected with | 
the China, Glass, Housefurnish- 
ing and Lamp Trades - 

| | 

Advertise for it in the Classified 

Section of | 

_ Crockery and Glass Journal | 


ana 


3 = Get. It 


; 

Bs: 40 cents per line for first insertion; 

20 cents per line for following in- | 
i_ Rates: sertions. Seven words per line. i 
As. Minimum initial charge $2, pays- : 

- ble in advance. 
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‘china stamped “Haviland "or Haviland & Co. 
_is the only china known since 1840 as Haviland 
China and that any other ware with the:name 


as Haviland China, or without the mention of 


to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
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SET ee aes a <i A a OT 


H bila China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


at ee on decorated china 


We respectfully remind dealers that the 


Haviland in its stamp cannot be: lawfully sold — 


the name in full with which it is stamped. 
Any infringement upon our exclusive right 


for damages. 


| Hated Cran OF. Inc. 
11 East 36th St., New York 
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| Will It oe 
| ae You 


{| - F ‘ ; ; ‘ ‘ ‘ 
I Ls To know the names, a the best Prammifactincrs and whole. oe 
i Sale ae ‘salers in the lines you areinterested?> | a a 


He eas To know where you can get the goods you want? — * 
) 7 To know what the latest news of the trade is? (oo, ie z 
To know how to increase the efficiency of your department? aa 
| To havea permanent New York mailing address? 

i. To receive information about any particular line? 

aa To receive a reminder of coming events and activities? , 
| ; To be advised about important changes in the trade? _ 


i To be listed in advance of your coming to the New York 
| market? ) ve 


CROCKERY AND GLASS JOURNAL 
will do all these things for you ey 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


Crockery 
Office, 


45 East 17th Street, 
New York. i. 


Gentlemens ae oa 
Please send the CROCKERY AND GLASS. 
JOURNAL (including the Special Holiday 
Edition, and Spring and Fall Buying Num- 
» bers) to the Sat ae address for which . uy 


enclose ......- orien ae year. , 
Name 2 hace Bae vee beens ae shateleys wiete’st 41a 
Farm 7 iets sor . Sec teean sts midst bss shchiageen le coie | y 
AGATCSS Saye Aereiheis ete selec ayes Wy aegihcsee os | 


and Glass Journal, published weekly at New York, by Demarest Publications, Inc. 
45 East 17th Street.’ Entered as second-class matter September 2. 
Vo 


102, No. 20: 


iat ts am SUBSCRIPTION PRICE — 


‘ £5. 00 for 2 years 


x $4. 00 a year 


‘Foreign - 


35. st) a a yeas 


Cede iioa $3 per year.  x2ditorial an 1 
ee at the poet office at New York, under the act of M 


Domestic . 
$3.00 a ‘year 


Canada 
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Maryland Ivory 


Since its introduction a few months ago The Edwin 
M. Knowles MARYLAND IVORY has been the 


sensation of the industry. 


When you stock and display Maryland Ivory you will 


turn lookers into buyers. 


EDWIN M.KNOWLES 
INA CO 


THe Epwin M. Knowtes Cura Co. 
EAST LIVERPOOL, OHIO 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


he Homer Lataniine@ninaneen 


Newell, W. Va. and East Liverpool, O. 


May 20, 1926 CROCKERY AND GLASS JOURNAL 


We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAVLOR OS KNOWLES 
COMPANY 


East LIvERPOOL OHIO 


ae.) eo 
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Notice Against Infringement 


It has been brought to our attention that 
certain manufacturers have produced and are 
about to offer to the trade, copies of our Pil- 
erim and Touraine shapes. 


We wish to advise the trade that these 
shapes are protected by letters patent on both 
shapes and decorations, and that no eftort 
will be spared to secure the protection which 
the law grants us on the ground of infringe- 


ment and unfair competition. 


very article made in the Pilgrim shape 


is marked 
| 
| White China Decorated 
FY \F HA § ; 
| B 
GFRANCEZ FRANCE 
oo ; 
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Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 
New York 
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Business Out of a clear sky and for no The end of this month will probably see a clearing up 
Will Be apparent reason buying in the crock- of the situation in the crockery and glass business espe- 
Better ery and glass trade took a sudden cially in the novelty lines which are bound to pick up in 


slump about the first of this month. 
Jntil then business was good especially in colored glass- 
ware and novelty lines while the demand in dinnerware 
vas holding its own. 

In analyzing the situation it is rather difficult to place 
i finger on the exact cause. The public has ceased to buy 
ind as a consequence department store buyers have be- 
‘ome a bit obstinate about signing for more goods until 
here is a better movement of those in stock. The slump 
$ not confined to the china, glass and crockery lines alone. 
ther trades are also complaining of the dullness of busi- 
less. 

England’s strike has had something to do with the 
ituation possibly in a remote way. Then too the little 
tivity in the stock market of late is another indicator 
hat conditions in general are quiet. 

Looking at things through blue glasses won't help the 
ituation any. All in all 1926 to date has been a very pros- 
€rous year. England’s strike is over. Most folks in 
‘America failed to consider the seriousness of this strike 

€ Outcome of which was the uniting of capital and labor 

the overthrow of the radical as represented by the 
mmunist. 


the good old summertime. 

There is encouragement in the Survey of Current Busi- 
hess as printed in the May 17th issue of Commerce Re- 
ports, which states: “Business activity continues to run 
ahead of 1925, both as respects the week ended May Ist, 
the month of April, and the year to date, according to the 
weekly statement of the Department of Commerce.” 


Spring About this time every year most of 
Fever us are bitten by the germ desire-to- 
Season On roam-off with the result that we 


have a severe attack of wanderlust 
or spring fever. When this germ bites one either wishes 
—even longs—to be off by a babbling brook casting 
for the wily trout or if the bite is severe enough the long- 
ing usually has as its object an ocean voyage. 

At any rate the irrepressible desire to roam crops up 
on the surface at this season of the year. It is hard to 
explain but it is there in most of us. Perhaps it is a 
throwback from our nomadic ancestors who picked up 
their tents and moved with the breaking of winter and the 


coming of spring—back in the remote past. 


Seven 


~ Notes on European Glass Industry 


GERMANY 
Glassware at the Leipzig Spring Fair 

The German domestic trade in glassware was reported 
very unsatisfactory despite moderate price reduction in 
several lines, at the Leipzig Spring Fair, and no general 
improvement is anticipated until the building and furniture 
trades again become active. Export business, on the other 
hand, improved somewhat, though not sufficiently to com- 
pletely counteract the stagnation of the home market. 
Czechoslovak, Belgian, and French competition proved a 
serious factor in export markets—especially in high-grade 
glassware, such as cut glass, plate glass, mirrors, and 
stained glass. So far as the German product was con- 
cerned, there was a decided tendency, both among foreign 
and domestic buyers, to restrict purchases to the cheaper 
grades. The most satisfactory business was transacted in 
pressed glassware, good orders being received for flasks 
for the perfumery and cosmetics trade. A good business 
was also done in pressed-glass parts for household im- 
plements. 

A moderate business was done in plate glass and mirrors 
for export to the United States, England, and Argentina. 
Considerable quantities of glass slides for photographic 
purposes were ordered for Switzerland, Czechoslovakia, 
Belgium, Holland, and Brazil. Lenses for scientific ap- 
paratus, binoculars, and spectacles were sold for export, 
principally to Switzerland and the United States, while do- 
mestic business in this line was small. 

Hollow glass for chemical and scientific purposes was 
displayed in large assortment. A moderate export busi- 
ness was transacted with the United States in chemical 
glass, while a considerable number of orders for light 
bulbs were booked for export to various European nations. 

Business in cut and stained glass was dull. The Ger- 
man market shows little demand for these expensive 
wares, and Bohemian and French competition is proving 
serious in foreign markets. This year’s exhibits of Bo- 
hemian glass were characterized by very fulsome decora- 
tions. (Vice Consul F. van den Arend, Leipzig, March 
L723 

NETHERLANDS 

Incandescent Lamp Industry Prosperous During 1925 

The year 1925 was a trying one in the glass industry 
of the Netherlands. Few factories were in operation on 
account of lack of demand, and these curtailed their pro- 
duction considerably. 

The Dutch incandescent-lamp industry, however, con- 
tinued its previous prosperous condition during 1925. A 
recent increase in the capital of the Philip’s works—the 
principal manufacturer—brings a total of 18,500,000 flor- 
ins ($7,440,000). The concern makes not only its own 
glass but also crucibles in which the glass is heated. 
Twelve furnaces daily convert 20 metric tons of 
soda, red lead, and potash into glass, and the daily glass 
consumption for these furnaces is 50 tons. The glass fac- 
tory is the result of Germany’s prohibition of the export 


Hight 


sand, 


} 
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of glass bulbs at the beginning of the World War. The 
glass works employ 1,200 persons, and over 120 miles of | 
glass tubing is produced daily. | 


This industry has an output far in excess of home re- 
quirements, and is concerned chiefly with the exportation 
of its product. Of the total exports of metal-filament glow. 
lamps, which were valued at 25,076,000 florins ($10,080,- 
552) in 1924, France, European Russia, and Italy were | 
the principal buyers, having imported lamps valued at 
3,900,000 florins,, 2,413,000 florins, and 2,088,000 florins, 
respectively. (Consul Edward A. Don, Rotterdam, 
March 15.) 

GREAT BRITAIN 


The Glass Trade in 1925 


The demand for high-grade cut glass was well sustained | 
in 1925—although cut glass represents only a small part 
of the total glass trade of England. Except for a compara- | 
tively small portion of good quality glass of home produc- 
tion, the British market for all glass products was largely 
served by the cheap continental product. The glass trade. 
had a hard struggle during the year and its rehabilitation | 
under present methods of dealing with competitors is 
stated to be a serious problem. (Consul John F. Jewell, 
Birmingham, March 19.) | 


Porcelain At the Leipzig Spring Fair 


Vice Consul F, Van den Arend, Leipzig, Germany, 
March 17 | 


Business in German porcelain at the Leipzig Spring | 
Fair showed improvement. Although after months of | 
stagnation the domestic market for medium grade table | 
porcelain, evinced only a slightly better demand, a marked | 
improvement was recorded in foreign business. Very sat- | 
isfactory orders are said to have been placed by American | 
and English buyers, and Denmark, Holland, Australia, | 
Switzerland, Brazil, and Sweden also placed considerable | 
orders. As a result. of the new commercial treaty with | 
Italy, German porcelain manufacturers state they have | 
found their trade with that country materially increasing. | 
In high-grade porcelain, French, Japanese, and Czecho- 
slovak competition is making itself felt in foreign mar-_ 
kets, it being stated that Czechoslovak manufacturers are 
able to produce as much as 20 per cent cheaper than the | 
German. [French and Czechoslovak competition is also a - 
serious factor in plain porcelain such as constitutes the - 
bulk of Germany’s porcelain exports to the United States. | 


| 


Prices remained practically unchanged since the autumn 
fair. Terms of payment in the domestic trade were 49 
days from date of invoice, but manufacturers state that in 
many cases they now have to wait twice as long before ob- 
taining their money. 

Porcelain Christmas tree ornaments, which were brought | 
out as a novelty, attracted much attention but only small. 
orders were recorded. 
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Czechoslovak Current Exports Below Last 
Year’s 


Based on cable from Commercial Attaché James F. Hodg- 
son, Prague, April 28 


Industrial stagnation continues in Czechoslovakia and 


the export industries, especially those which manufacture 
. textiles, glass, iron, steel, machinery, and lumber, as well 


as the coal-mining industry, are reducing their output. 


Compensating features in the situation are an increase in 
building activity and a continuation of retail sales in prac- 
tically normal volume. 

The Government is pushing its negotiations of com- 
mercial treaties with Germany, France, Hungary, Yugo- 
slavia, and Finland, in the hope of gaining tariff conces- 
sions that will stimulate exports. It is expected also to 
reduce domestic freight rates on export shipments made 


_ by rail. 


Thanks to Bradley & Hubbard Mfg. Co. 


In last week’s issue we published a request for 
a December 20, 1923 issue of the CROCKERY 
AND GLASS JOURNAL. This copy was 
needed to complete Uncle Sam’s files in the Li- 
brary of Congress at Washington. As a result 
of this appeal the Bradley & Hubbard Mfg. Co., 
of Meriden, Conn., promptly sent us a copy of 
this issue which has been forwarded to Wash- 
ington. The Editor takes this means of thank- 
ing the company for their prompt and generous 
contribution of this issue. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. mT 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 


Finds Salespeople Snap Up Bargains 

While department and specialty shops appreciate the 
patronage of their employes, the staging of special selling 
events usually presents embarrassing problems in the re- 
lationship of employe and employer during such an event. 
Employes, of course, are in a position, not only to snap 
up all the good bargains, but in many instances act as 
purchasing agents for their friends and relatives. 

William S. Small, editor of the Rines Brothers Com- 
pany department store employes’ organ, recently discussed 
this matter in a very convincing way as follows: 

“Would you, if you had invited guests for dinner, take 
the choicest of the goodies yourself and leave the rest 
for your guests? Should we, at 8:30, when the store 
opens on the morning of some special sale, compete with 
our store guests for the choicest merchandise goodies ? 
True, employes are also customers, but looking at it from 
any angle you choose we play the part of host—the public 
is the guest. What would you think if you saw an ad- 
vertisement in the newspapers of a special sale, limited 
perhaps for one day, and you had hurried your house- 
work to get to the store early to take advantage of the 
sale to find store employes in large numbers lined up at 
the counters picking out the best bargains? Would you 
go out of your way to speak a good word for Rines Broth- 
ers Co. Would you, as a customer, be a satisfied cus- 
tomer? Now this is just exactly what does happen when 
a sale is announced and we are being criticized for it and 


lose business by it. It is agreed by all wise merchants 


that a store’s best advertisements are the store’s 
satisfied customers. Employes of Rines_ brothers 
Co., already enjoy the largest store discount in 


Portland. A good point to remember is that we draw our 
salaries from these same customers we compete with in 
So the good-will of our customers 
Let’s encourage it, not dis- 


these special sales. 
should be our constant aim. 
courage it, and serve our guests first.” 


New Jersey Furnishes White Clay 
It is estimated that 68,000 tons of white clay are annu- 
ally taken from the beds about Woodbridge, Perth Am- 
boy and South Amboy and sent into the market for fine 
pottery, fire brick, sewer pipes, terra cotta ware, retorts 
and crucibles, facing for wall paper, alum, etc. The aver- 
age price is $3.50 a ton. 


W.E. Wells to Speak 


W. E. Wells, of the Homer Laughlin China Co. and 
Chairman of the Labor Committee of the United States 
Potters’ Association has accepted an invitation to address 
the operative potters at their second annual reunion which 
will be held at Myers Lake Park, Canton, O., June 12. 


| 


at Potters Reunion 


In addition to Mr. Wells, Secretary of Labor James J. 
Davis will also speak, the latter being the personal repre- 
sentative of President Calvin Coolidge, who because of 
the press of official business was compelled to decline the 
invitation to visit Ohio at this time. 


Pomthew Wega. George Potterye Co. and ate 
Canonsburg Pottery Co. moved into his new 
quarters, 18 West 23rd St., the latter part of last week and 
things are rapidly taking shape in the process of getting 
the showroom completely finished. The samples are now 


S H. SLOBODKIN, New York representative 
& 


all on view but the place will probably not be entirely 
ready until the first of next week. 


Martin Flanagan, buyer for the John Wanamaker base- 
ment china and glassware department, has been engaged 
by A. I. Namm & Sons, Brooklyn, to take charge of their 
department. He will assume his duties with the firm on 
June 1. Mr. Flanagan takes the place of Miss Betty New- 
man, whose resignation took effect last Saturday 


J. 4K. Wilson, of the ’B: Tomby & Co. ‘sales staff. fe- 
turned home on Monday from a tour of the middle west 
which was his initial trip for this concern. 


James Kent, Jr., of James Kent, Ltd., pottery manu- 
facturers, Fenton, Stoke on Trent, England, is registered 
at the McAlpin this week, while here in the interest of his 
factory. 


John R. Leyland, of Percy N. Leyland, Inc., returned 
last Friday, after making a two months’ trip through the 
South. 


Victor Grimm, head of the decorating department of the 
Economy Glass Co., Morgantown, W. Va., is in town this 
week for the purpose of conferring with the factory’s local 
representative, D. King Irwin. 


FE. Meltzer, sales manager for the Liberty Cut Glass 
Works, Egg Harbor City, N. J., was a visitor in New 
York on Tuesday for a conference with the factory’s 
agents here, David L. and Chas. L. Wise. 


Lawrence Ellis has been named merchandise manager 
for Weinstock, Lubin & Co., Sacramento, Calif. This 
post formerly was held by Daniel Magee, who resigned 
several months ago. Mr. Ellis formerly was with the Hale 
Company, of San Jose. Charles R. Frazier has been 
made head of the furniture and floor coverings depart- 
ment. Mr. Frazier previously was in business for him- 
self, heading the Frazier Furniture Company, 


Ten 


James Stewart will open his new House of Stewart. 
China and Glass Shop at 32nd St. and Seventh Ave., on 
Monday. 


Duncan & Miller Opens New Factory 
Salesroom 


Buyers will be glad to learn of the attractive new fac-. 
tory salesroom which the Duncan & Miller Glass Co. have 
just completed on the second floor of their office building, 
adjoining the factory at Washington, Pa. 

One can see from the illustration on the next page the 
room is exceedingly attractive and with the complete line| 
displayed many buyers who have not heretofore done so, 
will probably avail themselves of the opportunity of visit- 
ing the factory. 

Washington is very accessibly situated. It is only 29 
miles from Pittsburgh and may be reached by either the 
b. & O. or Pennsylvania Railroads. 

A very enjoyable way of reaching it is by trolley or bus 
from Pittsburgh. Either of these pass right by the door. 
Those traveling by motor will find good roads from Pitts- 
burgh to Washington. 


L. Barth & Co. Gets $395,950 Orders 


Hotel and institutional equipment contracts amounting 
to $395,950 have been received by L. Barth & Co., Inc., 
Eastern division of Albert Pick, Barth & Co., it was 
announced this week. The contracts are in addition to a 
number of large contracts recently announced by Albert 
Pick, Barth & Co., through the consolidated company’s) 
Western division at Chicago, Albert Pick & Co. | 

Among the larger contracts just reported are orders for| 
refrigerators, ranges and kitchen equipment for the Ritz 
Towers, New York City, amounting to $42,700; kitchen! 
equipment, bedding, china, silver and glass for the Manger. 
Hotel, 51st Street and Seventh Avenue, New York City, 
$125,000; an order from Harvard College involving $47, -| 
000, and one from the Beach Club, Mamaroneck, N. Y | 
for kitchen and all furnishings complete, $80,000. | 


i 
T. C. Heisey Believes in Quality Products ) 
“We are very well satisfied with general conditions, and| 
we believe glassware is more in vogue than ever, and) 
therefore plenty of business is to be had if we work for it,” 
commented T. C, Heisey, of A. H. Heisey & Co., New 
ark, O. “We believe the public are interested in purchas- 
ing merchandise of a higher quality than in the past, and 
the secret of securing the business is in offering quality 
products and not ‘junk’ at a price.” 
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Haviland China Co. Lease Quarters in Onyx 
Building 


One of the most important announcements of the week 
is that the Haviland China Co., now located in their own 
building, 11 East 36th St., have taken a long term lease on 
the principal portion of the second floor of the Onyx 
Building, 1107 Broadway, corner 24th St., as a showroom. 
They have also leased large basement space which will be 
used for stock and shipping departments. The company 
has been located at its present location for a considerable 
period. 

The new location is one of the most desirable to be had 
in the wholesale china district. It is situated on the corner 
of 24th St., directly opposite the Fifth Avenue Building. 

The quarters to be occupied by the concern will provide 
unusually attractive display space in keeping with the im- 
portance of this well-known line. The company expects 
to be moved by about August Ist. 


American Industrial Design 


American standards of art and especially of de- 
sign in industrial art are advancing all along the 
line. The prospect for beauty in our daily environ- 
ment is one promising a revival of cultural influence 
and active pleasure in art of all kinds, a promise without 
question greater than has ever been enjoyed by any past 
period or by any other nation. Our great factories, the 
practical producers of art in industry; our great stores, 
the practical museums of daily life, striving to accommo- 
date current taste and the demand of a captious moment ; 


our schools of design, earnestly endeavoring to keep step 


with the immediate requirements of workshop and mar- 
ket; our great museums of art, which are in fact working 
service agencies cooperating with manufacturer and de- 
signer in his current output ; and, finally, the rising level of 
appreciation among the mass of our people as shown in 
the types of design they buy, bpt more especially in the 
types which they reject—these are the major influences in 
the development of a vigorous Americanism in the arts of 
daily life. For they favor the use of American sources 
of study by American manufacturers and designers, 
toward manufacture of American products for an Ameri- 
can public. 

But in the broad advance there is a gap. Of our many 
art industries one lags behind; indeed, seems lacking in 
the essential American quality that the others have ac- 
cepted as their creed. The costume industry, largest of 
them all in volume, most advanced of them all in calibre 
of design, most necessary of them all in terms of human 
need—this one alone is still satisfied to grovel before for- 
eign gods. 

The mainspring of American costume design is not in 
the United States. Its sources are abroad. The keynote 
of style is given there. With careful manipulation of 
trends, of styles, of markets, we are led to believe that we 
emulate a higher standard than our own, when in sober 
fact—and all our facts are sober now, if they are legal— 
the foreign producer and designer regularly prepares for 
us a picture which he believes will accord with our low 
range of stylistic vision. These conditions would soon end 
if we favored costume design with the same conviction 
which we grant to other art industries. It is not what 
to do, but how we do it that counts. 
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Scintillating, sparkling beauty is depicted in the above photograph of the new showroom of the Duncan & Miller Glass Co., recently 
z : completed on the second floor of their office building at Washington, Pa. 
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AND PITTSBURGH NEWS 


Warm Weather Creates Improvement in 
Glassware Demand for Department Stores 


UITE a marked improvement in retail demand for 
glassware is reported by local department stores, 
warmer weather and the spring cleaning season 

creating a new interest in the entire line. 

Colored glassware specialties are in excellent request, 
department managers advising that the entire line is selling 
far better than during the corresponding season last year. 

Summer stocks are being received, and in some in- 
stances these goods have already started to move. Staples, 
however, continue to be in steady demand. 

There is not much movement in the lighting glassware 
line just now, although sales are said to be seasonable. 
Fixture manufacturers are doing an active business, and 
with the present new building activity continuing, sales 
are expected to hold up well throughout the season. 


America’s Marble Production Increasing 


Boys will be boys, and for that reason there will always 
be a demand for marbles—glass marbles, clay marbles and 
of all sizes. In recent years syndicate stores that feature 
novelties of about every description, have noted an in- 
creased retail demand for marbles and this is especially 
Within the last 
year or so certain newspapers have arranged contests 


true with reference to glass marbles. 


among boys for marble games, and this stunt has added to 
the interest in the game, and has created a larger sale of 
marbles. There is at this time a world-wide market for the 
American-made glass marble, and as a result the Agate 
Marble Co., Clarksburg, W. Va., is now arranging to in- 
crease its output about thirty per cent. 

This interest, which is at present employing about 65 
people on a steady schedule proposes to increase this force 
as soon as new buildings are erected. The additional 
capacity 1s a matter of necessity on account of the com- 
pany having a larger export business to supply, while its 
domestic trade is also increasing. 

The agate Marble Co., some years ago was located at 
Akron, O., and removed its business to Clarksburg, where 
larger buildings were obtainable. 

Glass marbles are now put up in special boxes, contain- 
ing assortments to be retailed at popular prices, although 
youngsters years ago were not accustomed to buying 
“lots,” the old rule has been changed and now the boys 
seek marbles containing all colors of the rainbow. This 
single feature of the glass industry is not only an interest- 
ing one from a manufacturing standpoint, but the Amer- 
ican-made item is now enjoying an international sale. 


Twelve 


New Martinsville Specializing on Specialties 


The New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va., has successfully directed its attention of 
late to the production of specialties, or such items that. 
meet with a popular demand. It is for this reason that the 
company has been compelled to increase its capacity. The 
factory, ever since the January sales season here has had 
a heavy demand for its smoker’s set and new ash tray, 
while its line of fan vases in assorted colors and its guest 
set, which is also to be had in assorted colors have had a 
heavy sale all through this season. 

“What we have been aiming to do, is to keep ahead of 
the procession, so far as new ideas are concerned, and that 
is why we have been working so steadily,” remarked Gen- 
eral Manager Ira M. Clarke this week. 


McKee Glass Co. Sales Satisfactory 


Both production and sales are reported in excess of 
1925, according to M. A. Smith, president of the McKee) 
Glass Co., of Jeannette, Pa. “‘We are now preparing to 
take care of an increased business throughout the balance 
of the year, as the outlook for the future is exceptionally 
good. Demand for our lines even at this time is ex- 
cellent.” | 

A number of factory improvements have just been 
completed at this plant, which includes the remodeling of | 
their No. 3 furnace. 


Libbey Glass Co. Expects Big Year 


“We are looking forward to a_ splendid business’ 
throughout the year,’ suggested A. J. Cunningham, of 
the Household Glassware Department of the Libbey Glass 
Mfg. Co., of Toledo, O., this week. This office has also. 
announced that their Nonik-Safedge glassware is being | 
received in the market with enthusiasm. 


Has Matchings in Dorflinger Glassware 


Although the former glass factory of C. Dorflinger & 
Sons, Inc., has ‘been sold to other interests who are not. 
likely to use it for glass manufacturing purposes, John ©. 
Dorflinger, of White Mills, Pa., has announced that he is’ 
in a position to match up many of the Dorflinger items. 
When the Dorflinger factory was sold, John C. Dorflinger 
purchased all of the stock of glassware of every kind and 
description, including all sample lines and factory samples, | 
also the stock that was in the factory warehouse at the time 
of the sale. This stock included cut, engraved, etched and | 
plain ware, with some of the patterns dating back seventy 
years or more, these old patterns giving the line an added 
value from a historical point of view. 


May 20, 1926 


CROCKERY AND GLASS JOURNAL 


Thirteen 


Canton Glass Co. Loses Little Time 


All of the shops at the plant of the Canton Glass Co., 
Marion, Ind., have lost very little time this season, it is 
announced by Leo Nussbaum, president of the company. 
“We anticipate a continuance of this business situation, 
but we are of the opinion that the weather will have a 
whole lot to do with demand this year. If prospects are 
good with the farmers, and there are not too many en- 
tanglements with foreign countries and agitation in our 
own, we see no reason why 1926 should not continue to be 
a satisfactory business year.”’ 


To Manufacture Ornamental Glassware 


Ornamental and illuminating glassware will be featured 
in the new plant of the Queen City Glass Co., recently 
formed at Cumberland, Md., by Robert J. Schauwecker, 
who was formerly associated with the management of the 
Maryland Glass Co. C. H. Yergan, formerly with the 
C. A. Bochert & Co. cut glass manufacturers has been 
elected secretary-treasurer of the new company, which is 
now arranging its new factory to begin production at an 
early date. Considerable equipment has already been in- 
stalled, but actual operations will not begin until June, it is 
said. 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


k y . 
nown perhaps for years Photo-Engraving 


Illustrating 
Photography 
Advertising 


Make your advertising sell. 
Illustrate your goods. Tell the 
buyer what he can sell ata 
profit. Then you are getting 
something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


Sneath Glass Co. Busy 


The Sneath Glass Co., at Hartford City, Ind., is at this 
time very active in the production of glass accessories for 
kitchen cabinets and general kitchen use. Three different 
patterns or designs are being featured in this line this sea- 
son, these being the “Colonial,”’ “Mission” and “Quaker” 
designs. Sets consist of nine pieces. 


Marion Glass Co. Erecting Tank 
A new four-ton day tank is being erected at the plant 
of the Marion Glass Co., Shinnston, W. Va., while repair 
With this 


factory will be 


work is also being done to the other furnaces. 
improvement program completed, the 
placed in full operation. This factory is featuring a line 
of blown ware, stemware, goblets and bird supplies. 


Agreement Saves $5000 
More than 100 local merchants have agreed to an ad- 
vertising and solicitations agreement which has just been 


put into effect in Zanesville, O. In the first two weeks 


of operation, solicitation and advertising schemes turned 
down by the committee in charge would have amounted 


to $5,000. 


Send Peter Potter a Suggestion 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 
Complete line, including many novelties. 
Representatives: 
Boston Chicago 
Murt Wallace, F. T. Renshaw 
157 Summer St. 3@ E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


ncan & Miller Glass Co. 
Washington, Pa. 


New York 
Paul Joseph, 
200 Fifth Avenue 

Philadelphia 


Joseph son, 
1104 Arch St. 
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Generalware Business Better This Year Than 
for Corresponding Period a Year Ago 
UST at this time the generalware pottery industry of 
the country appears to be in far better shape than 
the records of the corresponding term last year dis- 

close. It is recalled that a decided lull in demand for din- 

nerware was experienced last spring, while this year the 
generalware plants are in receipt of much more business, 

Not only is this true, so far as it relates to the immedi- 
ate district, but also with those potteries located outside of 
the Eastern Ohio territory. Quite a few of the general- 
ware shops are working full time, with much future busi- 
ness on order files, and in several local instances deco- 
rating departments are working at night in order that ship- 
ments can be made with more promptness. 


With an exception there and there, it is not likely that 
the kiln capacity of the country will be materially increased 
‘this year. Manufacturers have pointed out that the pres- 
ent kiln capacity of the generalware industry is sufficient 
at this time to take care of all immediate needs of the 
trade, but it is also said that with the increase made in ca- 
pacity during the last few years this has been quite enough 
to supply the domestic trade according to the increase in 
population. 


There have been increases in decorating kiln capacity of 
some plants, and this- would indicate that these particular 
plants are doing a better business in decorated ware than 
formerly. 

As the season advances there appears to be a better de- 
mand for the new ivory body dinnerware. While this 
recent creation had a rather good sale during the January 
buying season, yet the majority of buyers placed orders 
with caution, and with the sole idea of keeping their local 
stocks up with the market, but not to overload. 


When first shipments were displayed in sales depart- 
ments, the movement was a bit slow at the beginning, it 
has been explained by some of the trade, and then the new 
line began to “catch on,” with the result sales have been 
steadily increasing. This situation has created a lot of 
new business for the manufacturers featuring this body, 
and today all producers declare they have sufficient busi- 
ness on file to keep these certain factories going full time. 


Some buyers were more or less skeptical about the 
ivory body when it was featured by so many manufactur- 
ers in January, the buyers, wondering at the time whether 
or not it would “go.” Sales count, and it now appears 
as if the new body will continue to “go” for some years 
to come. 
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New Machinery for Mt. Clemens Pottery 


The Patterson Machinery Co. of this city, has an-| 
nounced that it has been awarded the contract for the in-| 
stallation of new equipment for the slip house of the Mt. 
Clemens Pottery Co., at Mt. Clemens, Mich. This plam 
is active at this time in increasing its output. 


Malcolm W. Thompson Heads Rotary Club | 


Malcolm W. Thompson, general manager of the Hall 
China Co., has been elected president of the East Liver-| 
pool Rotary Club. Richard L. E. Chambers, the East 
Liverpool representative for Rudolph Geartner of New 
York, has also been elected treasurer of the club. | 


Smith-Phillips Ivory Body Popular 


The plant of the Smith-Phillips China Co., which early 
in the year converted its line from white ware to the 
production of an ivory body, has been in steadier opera-| 
tion this season than former records reveal. All depart- 
ments of this factory are in steady operation, and accord-. 
ing to Sales Manager W. H. Mackey, the new Princess 
Ivory body is having a very wide distribution. “We have 
not had a slack period since last fall,’ Mr. Mackey ex-| 
plained, “and we attribute this to the elimination of our 
former white body and substituting the ivory body.” 


Albert Pick & Co. Buys Van Range Plant 


Announcement has been received her that Albert Pick! 
& Co., Chicago, Il., the well known hotel and restaurant) 
supply house, has taken over the plant of the Van Range 
Co., at Cincinnati, O., the deal involving about $1,000,000. 
The company has always been an active buyer of lines 
produced in this district, many items being made here es-. 
pecially for this interest. | 


‘Dressler Decorating Kiln Attracting Attention 


Considerable interest is being shown by generalware| 
manufacturers hereabouts in the operation of the new 
Dressler decorating tunnel kiln recently placed in opera- 
tion at the plant of the Limoges China Co., Sebring, O. | 
This is the first time a tunnel kiln has been used for firing 
decorated ware in this Eastern Ohio district, and it may 
follow that similar kilns will be contracted for, should the: 
experiment at Sebring prove a success. So far the man- 


_ agement of the Limoges plant are pleased with the change | 
in decorating kiln firing, there being a saving in labor | 


costs, a saving in fuel costs and also the production of | 
decorated ware is showing an increase over the former 
method of decorated kiln firing, 


: 
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National China Co. Increases Staff 


In order that its line will have a wider distribution than 
heretofore, announcement has been made by Frank P. 
Judge, Jr., sales manager for the National China Co., Sa- 
lineville, O., the selling force will be immediately in- 


‘creased. In fact, the dinnerware line of the National 


‘will hereafter go into territory heretofore uncovered by 
his factory. 

The first move in this direction resulted in placing the 
line on the Pacific Coast with the Western Glass Products 
Co.. No. 149 New Montgomery St., San Francisco, of 
which F. M. Smith is president. This concern has a large 
following, it has been explained by Mr. Judge, all over 
the Pacific Coast, and its representatives cover California, 
Oregon and Washington. In fact, this is the first time 
the National China Co. has had its line shown in this 
territory. 

“Our observations are that dinnerware business for the 
first quarter of the new year was fairly active,” suggested 
Mr. Judge. “The new types of decoration, new shapes and 
Ivory bodies all had a tendency to command a certain 
amount of new business which probably would not have 
been placed on the old lines.” 


Stewart Thompson Back from Florida 


Stewart Thompson, of the Thompson Pottery Co., who 
has been spending a season in Florida on business, has re- 
turned to his desk at the home office. 


Sebring Pottery Sues E. H. Sebring China Co. 


A petition has been filed in common pleas court at 
Youngstown, O., by the Sebring Pottery Co., against the 
E. H. Sebring China Co., wherein damages are sought by 
the plaintiff from the defendant interest, and also the 
court is asked to issue a restraining order against the de- 
fendant from manufacturing the ‘Barbara Jane” design 
of dinnerware as featured by the plaintiff in an Ivory 
Porcelain body. 
| The petition relates that Charles L. Sebring, president 
of the Sebring Pottery Co., was granted a patent on this 
particular design in February, 1924, and that the E. H. 
Sebring China Co. has begun manufacturing the same de- 
sign, which reflects against the quality of the original 
“Barbara Jane” design, and which has also interfered 
with its distribution. 

The “Barbara Jane” shape as introduced by the Sebring 
Pottery Co., was the first shape to be shown by any Amer- 
ican pottery manufacturer in an Ivory Porcelain body, the 


body also being created by this firm. 


Potters’ Union Preparing for Convention 


Various local unions affiliated with the National Broth- 
erhood of Operative Potters are now electing delegates to 
the annual convention which will be held at Atlanic City, 
IN. J., early in July. Whether or not the convention will 
suggest any material changes in the existing wage agree- 
ment this year has not been disclosed. 
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Do you buy Feldspar 


“hoping” or “knowing” 


HERE 
doubt about your source 


should be no 


of supply for spar. 


iNare 
Feldspar give you real ser- 


producers of Minpro 
vice—in the superior quality 
of the spar itself, and the at- 
tention to your requirements 
that means satisfaction. 


May we send you a test sample 
—and any information that 
will enable you to determine 
the improvement Minpro will 
make in your production? 


REG, U.S. PAT.OFF. 
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Installments Pushed Too Far 


Members of National Association Agree 


Development Has Entered Danger Zone 
—9g9o Per Cent Fear It Threatens Safety 


LMOST equally divided opinion about the prin- 

ciple of merchandising on the installment plan ex- 

ists among credit managers, according to the re- 
sults of a survey conducted by the Public Relations De- 
partment of the National Association of Credit Men, by 
J. H. Tregoe, the executive manager of the association, 
recently announced. 

“Making it easy for people to buy beyond their needs or 
to buy before they have saved enough to gratify their 
wishes tends to encourage a condition that hurts the human 
morale and supports a form of transaction for which credit 
is not primarily intended,” Mr. Tregoe said. 

“Many business executives in their zeal for distribu- 
tion have failed to understand the explosiveness of credit 
The events of recent years 
clearly show that the stimulation of business by the un- 


when it is improperly used. 


wise use of credits is merely a temporary measure and 
has a reaction in the serious disturbance of business and 
prices. 

“Selling goods at the expense of safe credit tends to 
cheapen it, to make serious losses and to disturb business 
morale. Selling goods on the installment plan for individ- 
ual consumption or for indulgence in luxuries is highly 
dangerous unless the distribution is reasonable and the 
credit used in such transactions causes no disturbance of 
the credit supply. 

“The annual convention of the association that will be 
held in New York, May 24 to 28, will give further con- 
sideration to the installment problem with which busi- 
ness is confronted. We shall try to determine at that time 
to what extent merchants and manufacturers are forced 
through competition to merchandise their goods on an 
installment basis.” 

The installment plan survey also shows that an over- 
whelming majority of the association’s members agree 
that installment selling has been carried too far. 

The report of the research conducted by Marshall D. 
Beuick, of the Public Relations Department, says: 

“Approximately 57 per cent of the credit managers 
whose opinion was sought disapproved of the plan of 
installment selling while the remainder entertained no 
hostility to it. 

“The survey covered every State in the Union and a 
great variety of businesses. About 140 large commercial 
centers were sounded through credit managers in the 
wholesale, manufacturing and banking fields. Many of 
the persons who gave their reactions to installment mer- 
chandising are owners, presidents, vice-presidents and 
treasurers of their particular concerns. 

“About 90 per cent of the credit managers who fur- 
nished the information for the research stated that they 
were convinced that installment selling had been carried 
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too far for continued safety in business. The remainin 
10 per cent expressed no fear of the installment pla 
as now conducted. 

“In making this study the premise was accepted th: 
credit managers would be the best judges of the conditio 
of installment merchandising on account of the close of 
servation they must make of the conduct of retail bus) 
nesses before passing upon the granting of credit. A 
the same time it was realized that it would be almost in’ 
possible to obtain any accurate figures about the extent c 
the installment business on account of the secretivenes, 
that surrounds such business operations in many regions. 

Mr. Tregoe said that the results of the survey shoul 
convince bankers, finance and acceptance companies that 
revaluation of the installment business should be made t. 
insure the healthy business conditions that we now enjoy 


“When you have a reflection of the opinion on instal) 
ment selling of nearly 30,000 credit executives who repre 
sent our membership, you have something that is worth 
of studious consideration. What this survey indicate 
should be heeded. Although many merchants may disre 
gard it, the bankers cannot. It remains with financiz 
men whether or not the dangerous condition in installmen 
merchandising is to continue.’ 


To Discuss Instalment Buying at Conventior 


The widespread sale of radio sets, pianos, automobile 
and similar goods considered as luxuries, on the instalmen_ 
plan, has caused the general buying public to expect ani 
often demand similar credit from grocers and other mer. 
chants handling staple goods. ‘This, according to J. Hi 
Tregoe, executive manager of the National Association 0. 
Credit Men, is causing a serious abuse of the cash discoun. 
system in many fields of trade. | 


A thorough discussion of this growing problem, ant 
of the cash discount and instalment business in general 
will be one of the features of the thirty-first annual con’ 
vention of the association, which will be held in New Yor! 
beginning May 24. | 

The past year has brought a vast volume of complaint: 
from manufacturers as well as wholesalers and jobber: 
of the abuse of the cash discount system. The customary 
“2 per cent. ten days” has been far too liberally interpretec 
by many retailers, according to the association, and al: 
though the 2 per cent has been adhered to, the latter pari 
of the proviso has often been purposely extended anc 
stretched until the manufacturers and wholesalers have 
had to call a halt. ) 


A report shows that a general movement to combat such 
abuse is under way. 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JourNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES :-and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLASS JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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“Specials 


in Lamps and Shades “@ 


Innovations of Outstanding Merit for Buyers 


of Lamps, Shades and Their Accessories 


By BreatricE MILLER WISNER 


Handsome Chinese Imported Lamp Vase 
Mounts 


Chinese imported lamp bases that carry a distinction 
in oriental charm in many attractive decorations and col- 
ors, are being shown by Soy Kee & Co., 87-88 Fifth 
Ave., New York. The Black and gold combinations of 

a these beautiful porcelain lamp vases is 
a striking feature, and in harmony with 
colorful interior decorations. The il- 
lustration herewith, gives a good idea 
of the style of base which can be had 
with or without mountings. The 
graceful slender tapering style is a pop- 
ular model of original Chinese art. 
The color combinations are excellent 
in truthful tones, representing black 
and gold, blue and gold and lacquer 
red and gold, and the vases come in 
various sizes from boudoir to living 
room table sizes. The concern are also 
offering beautiful Cloissone, five color 
crackle, mirror black, powder blue, 
natural crackle and turquoise blue vase mounts of charac- 
teristic charm. A comprehensive line of colored and 
white embroidered silk suitable for lamp shade manufac- 
ture is also carried by the firm, showing the newest ef- 
fects and popular colors that make the sill shade desirable. 


Dolphin Glass Lamp A Novelty 


A beautiful crystal lamp of ornate style from the Ideal 
Cut Glass Co., Canastota, N. Y., has created widespread 
enthusiasm. This lamp shows an original idea represent- 
ing an upright dolphin resting on a glass base. The 
realistic modeling of the fish, with head, finns and tail 
true to nature, is a fine achievement in glass manufacture. 
The colors are well adapted to the style of decorative lamp 
and the idea is splendidly carried out in developing an 
attractive unit. Early American lamps in green and amber 
and a complete line of cut and decorated glass in crystal, 
green and amber are some of the firm’s worthy products 
which have sustained their popularity through fine color 
and craftsmanship. 


The fascinating bridge lamps shown by the Artcraft 
Iron Works, Inc., 2 East 23rd St., New York, are grace- 
ful in line and of symmetrical proportion. The unique 
standards with leaf and fanciful scroll work, and fine 
ornate decorations of arms, etc., unite in making a splendid 
type of bridge lamp. Many new numbers are on view 
at the artistic showrooms of the company, which are ex- 
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cellent specimens of ironcraft in substantial construction 
and highly decorative ornamentations. The popularity of 
the bridge lamp continues uninterruptedly as its portable 
features which enable it to be easily moved from place 
and its adjustable appliance for regulating the shade to 
right angle, gives it added practicability for home use. 
New floor lamp models are among the assemblage, late 
additions to the large stock of metal lamps featured by 
the above concern. 


Old Galleon Design Faithfully Produced 


The accompanying illustration, showing the popular 
Spanish Ship decoration, from L. Schoenmehl, 32 Union. 
Square, New York, is a fine reproduction in hand painting | 
of an old time ship from the hands of skilled artists. This 
beautiful beaded parchment shade is only one of the many 
handsome hand painted parchment shades to be seen in the 
large assortment of the well stocked showrooms aboye 
named. Mr. Schoenmehl, pioneer maker of parchment’ 


| 
shades, devotes his personal attention to the treatment and | 
decorative motifs which have made his name synonymous | 
with parchment shade manufacture. His excellent line of 
beaded parchment shades show striking decorations in| 
hand painting that have been accomplished by reputable | 
artists devoted to this style of art. The decorations com-_ 
prise a host of different color combinations, in flower, | 
birds, ships, conventional and many other attractive de- 
signs, chosen to produce a harmonious blending of colors, 
giving each shade a distinct charm. The finish and work- 
manship of the Schoenmehl products show a practical. 
hand in the development of up-to-date shades. | 


Parchment and chintz shades have a_ special appeal _ 
during summer months, as they are adapted to both in- 
door or out-of-door room. The colorful “Dolly Varden” 
style of the pleated chintz shades is a cheerful and re- 
freshing summer weather decoration, and their cleanli- 
ness recommends them for the summer cottage or bun- 
galow. 
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New Designs in Shapes and Patterns Now on View 
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JOHN 


14 Barclay Street 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


All Makers in the Front Rank of English Productions 


Handsome Line of 


A Mites 


with Silk and Parchment Shades 


DAVISON 


INCORPORATED 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


MN COU So Seah es ob e e fancy 
Mysore ei a's so Me os plain 
RAM ciy a's ha bases t is! elec octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories " ‘ 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 
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CHINA CO 


U.S.A. 


H-5 Pattern 
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“Satisfied Customers Keep Us Busy 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


June Bride Items Featured by Department 
Stores in Windy City 


HICAGO stores are featuring June Bride items 

at this time for gifts and furnishings. Many of 

the loca] department stores held sales this week 
offering numerous specials in wedding gifts and summer 
wares. The Burley Shops featured a May Sale during 
the week, making offerings in wedding gifts and sum- 
mer specials. Dinner services were featured at special 
prices ranging from $28 to $550. The Burley Shops also 
offered specials in Italian wares, salad and dessert plates, 
stemware, decorative items and candlesticks. 


The Fair featured among its many specials for the 
week a 26 piece beverage set in iridescent colorings at 
$1.98. American porcelain 100 piece dinner sets with coin 
gold handles were marked at $26.50 by the Fair during the 
week. 

Bridge lamps of gold finished metal, complete with 
shade were featured by Mandel Brothers at $15 this week. 
This store also made specials in dinnerware and offered 
an eight piece lustre bridge set, with cups lined in mother 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmytHe, REPRESENTATIVE 


By 


of pearl at $3. Artwares were featured at one third off i 
by Mandel Brothers during the week. | 


C. W. Reasner, of Kelly & Reasner, local factory rep- 
resentatives, accompanied by M. A. Smith, of the McKee 
Glass Co., Jeanette, Penn., left Chicago last Thursday to. 
attend the Kentucky Derby, at Louisville, Ky. | 

H. D. Wintringer, of the Stubensville Pottery Co., 
spent a few days in Chicago with his local representative, 
George Turner, last week. 


Ira A. Jones, of the company bearing his name, spent. 
several days at the factories of the Pope-Gosser China’ 
Co., at Coshocton, Ohio, during the past week. 


Stanley Gray, of the Powers Mercantile Co., Minne- 
apolis, Minn., stopped a short time in Chicago last Sat- 
urday on his way East. 


Mr. Burkhart, of the A. K. Products Co., Kenosha, , 
Wis., was a visitor in this market last Friday. 


Fred T. Renshaw, local factory representative, returned | 
Monday from a trip to Detroit where he had spent Moth- | 
ere 4 Way, 

Walter Jones, of the Central Glass Works, Wheeling, 
W. Va., was among those showing his line at the Palmer 
House during the past week. . 


I’. W. Merry, president of the Indiana Glass Co., Dun- | 
kirk, Ind., was among visitors in the Chicago market dur- 
ing the past week. 


M. A. Smith, president of the McKee Glass Co., Jean- 
ette, Penn., spent a short time in this market last week. 


The Flat Fold Furniture Co., Room 1804, 160 N. La- | 
Salle St., was recently incorporated with a capital stock 
of $40,000 to manufacture and deal-in furniture, metals, 
products and merchandise. The company was incorpo- 
rated by Albert Kux, Herman Kaplan, and Fred Kaplan. 


Ralph B. Kraetsch and Owen C. Pohlmann, associated 
with W. C. Owen, Inc., R. Guy Cowan, president of the | 
Cowan Pottery Studio, and Roy Knipschild, left May 14th 
on a three weeks’. fishing trip in Northern Michigan. 
They motored through Wisconsin, stopping at Mr. 
Kraetsch’s summer cottage at Random Lake and then con- | 
tinued on up to Mr. Pohlmann’s camp at Lake Independ- | 
ence, Michigan, where they spent an enjoyable time in 
the out of doors. 
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Fred T. Renshaw, local factory representative, reports 
that he is showing a new iced tea set in the Georgian pat- 
tern and a new footed iced tea in an early American pat- 
‘tern. These new items are from the United Glass Co. line. 
The National Art Novelty Co., 1451 Harrison St., 
’ Chicago, is now preparing a catalog of Fall numbers in- 
cluding ash trays, fern stands, and many other items of 
glass and metal. The line will be shown for the first time 
at the Chicago Gift Show. 


Owen China Co. Has 400 Workers 


Over one hundred employees are now on the pay-roll of 
the new plant of The Owen China Co., according to ad- 
vices coming from that office, states an article in the 
Minerva, O., News. From a beginning of one workman 
at that plant January first, in the short period of less than 
four months the present splendid force has been reached. 
And, the best of it is that this is not the stopping place 
for there is room for approximately 50 more potters there 
just as soon as conditions warrant it. The management 


intends adding these fifty employees right along and will 


have the 150 mark by mid year or shortly after. 

The increase of activity at the new plant of The Owen 

China Co. is not made at the sacrifice of the old plant, 
for, just opposite to this, additions to its force have been 
made there from time to time to where 306 is the total. 
Two hundred and fifty potters in Minerva used to be con- 
sidered indications of local prosperity. 

In making the statement that there is room for fifty 
more pottery workers at the new plant, this is upon the 
basis of the present five kiln and mechanical capacity. In 
its housing capacity or plant size, there is room for the 
same number as at the old plant. Six more kilns will be 
built as needed, making it an 11-kiln plant same as the 
old one. This will give a total of six hundred workers in 
the Owen China Co, family. 

Approximately $50,000 is the present monthly pay-roll, 
an increase of more than 25 per cent within the past few 
months only. 

It is indeed questionable if ever before the actual evi- 
dence of prosperity present and future was as great as 
right at this time and the community is rejoicing with 
and congratulating the management and officials upon 
their program that means so much to Minerva. 


WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


dICcAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


ASSOCIATES 
Chicago Display, 806-7-8 Masonic AL Gene 9 North Wabash Avenue 
Temple OMY Y GLASS CO. Representing: 


Flint Glassware, Harry G. Dalzell 
ape and Blown 
ings Cuttings Phone 


and {ridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yteld 
big dividends. Phone Wabash 0860 


Pope-Gosser China Co. Coshocton Glass Corp. 
National Glass Novelty Co. 
Burke Studios 


Seneca Glass Co. 
Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CoO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR NS COM PLETE SA wee ire 


DIRECT CuK FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 


square feet of desirable space sustable 
for china, glass and housefurmshing 
display rooms. For details apply to 


178 W. Jachson Blod. 
Phone Wabash 6589 


Gifts. Artwares and Novelties Association 


Exhibit, August 2-7, 


The interest previously displayed in fhe Fifth Annual 
Chicago Gift Show, to be held August 2 to 7, at Hotel 
Sherman, has been confirmed in the number of exhibitors 
to whom space was allotted on May Ist. 

Making direct comparison with last year the room com- 
mittee of the association announced that whereas upon the 
same date one year ago applications were in hand for the 
1925 exhibit covering 133 exhibit rooms, this year on May 
first the applications in hand covered 225 exhibit rooms. 

Since the meeting of the room committee the secretary 
of the association, Mr. Louis Kollisch, said “that additional 
requests for exhibit space will, if they keep up at the rate 
they are now coming in, shortly exhaust the entire space 
on the three exhibit floors in Hotl Sherman, including the 
rooms recently built on, or in other words, a total of ap- 
proximately 300 rooms. 

“This report guarantees to the buyer who decides to 
visit the show that he will find a very great extension of 
lines and exhibitors represented. 

“The attendance record of last year—a world’s record 
for a gift show—was over 1700 registered merchants. 
It is well within reason to believe that this number will be 
increased by fifty per cent next August.” 

Arrangements on the part of the officers of the Gift, 
Artwares and Novelties Association, of which Mr. W. C. 
Owen in president, are progressing with a view to making 
adequate provision for accommodating this vastly in- 
creased number of visitors, etc. 

The following is a partial list of exhibitors to whom 
space has been allotted: 


PARTIAU EISt sO -PXEIBITORS AT THE FIFTH 
ANNUAL CHICAGO GIFT SHOW 


August 2-7, 1926—Hotel Sherman 


Abels-Wasserberge & Co., Inc., 30-32 W. 24th St., New York, 
N. Y.; Adler Favor & Novelty Co., Inc., 2214 Dolman St., St. 
Louis, Mo.; Armor Bronze Corp., Garwood, N. J.; Art Craft Im- 
port Co., 81 E. Madison St., Chicago, Ill.; Art Industries, Inc., 
225 Fifth Ave., New York, N. Y.; Art Metal Studios, 17 No. State 
St., Chicago, Ill.; Arts & Crafts Import Co., 25 W. 8th St. New 
York, N. Y.; Art Supply Co., 436 Milwaukee Ave., Milwaukee, 
Wis.; Atlantic Refining Co., 260 Broad St., Philadelphia, Pa.; 
Bagby-Howe Co., 626 W. Main St., Louisville, Ky.; Baltimore 
Clipper Importing Co., 6 E. Pleasant St., Baltimore, Md.; Bard 
Gat (Co, ZY Ns sewer Siz, INieiy Woe; IN, Vio3 (G. Ist, Beranll we (Coy, 
Boston, Mass.; E. & J. Bass, Inc., 618 Broadway, New York, 
N. Y.; Henry S. Beach, El Paso, Texas; Beardsley Studios, 5203 
N. Clark St., Chicago, Ill.; Julius Beckhard, 3 W. 29th St., New 
York, N. Y.; Bee-Craft, Detroit, Mich.; The Bettv Studios, 5405 
Rear Aves., St. Louis, Mo.; Louis Bierfeld Co., 1420 S. Halsted 

, Chicago, Ill.; Bilt Rite Mfg. Co., 447 N. Wood St., Chicago, 
tie John “Blocki, Inc., 1349 S. State St., Chicago, Ill.; Boag Rib- 
boneraft Co., 5 No. Wabash Ave., Chicago, Ill.; Booklovers Bind- 
ery, New York, N. Y.; Bosca- Nelson- Pryor Co., Webb City, Ia.; 
Botanical Decorating Co. of Chicago, 319 W. Van Buren St. Chi- 
cago, Ill.; Geo. H. Bowman (Cox 17 N. Wabash Ave., Chicago, ashes 
Edgar Bowne, 225 Fifth Ave., New Weenie, IN, NAE Bradley “Studio, 
New York, N. Y.; Butterfly Box (Con Inc., 70 Franklin ist. Bos- 
ton, Mass.; Butterworth Co., 225 Fifth Ave, New York, N. Y.; 
BuzzaGor Craftaces, Minneapolis, Minn.; Bybee Pottery Co., 
Lexington, Ky.; California Faience Co., Berkeley, Cal.; Geo. W. 
Capen Co., Boston, Mass. ; Cardinell Sales Gor lsccabel (Se, Mont= 
Claire i Harold Chesson & Son, W. Brookfield, Mass. Chi- 
cago Gift Market, 58 E. Washington St., Chicago. Ill.; Chicago 
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Importers, 17 N. Wabash Avenue, Chicago, Ill.; Chino & Co, | 
E. Adams St., Chicago, Ill.; Cleveland Window Glass & Doo’ 
Co., 1200 Bolivar Road, Cleveland, Ohio; Cliftwood Potteries’ 
Morton, Ill.; Colonial Candle Co. of Cape Cod, Hyannis, Mass. 
Colonial Lamp & Fixture Wks., Inc., 5640: Lake Park Ave., Gi} 

cago, Ill.; Commonwealth Leather Art Co., 122 Fifth Ave., Ney! 

York, N. Y.; L. L. Cooke Studios, 621 70th Ave., West Allis. 

Whisns Gap Me Coopersmith ce (COE. 900 W. Jackson Blvd., Chicago! 

ates Cowan Pottery Studio, Rocky River, Ohio ; Craftsman Stu’ 

dios, 4995 Navarro St., Los Angeles, Cal. ; Day-Craft, Inc., 21) 

Worthington Shi: Springfield, Mass. ; Decorative Linen Cox "Ine. 

15 E, 26th Site New Weide IN, Av.8 Decorative Plant Co., 228 Fiftl 

Ave., New York, N. Y.; DeLuxe Leather Goods Co., Philadelphia 

Pay: ’ Dixon Novelty Co., Dixon, Ill.; Dooner- Logan Co., 39 W} 

Adams St., Chicago, Ill.; East India Art Co., 916 W. 7th St, To | 
Angeles, Cal. ; East-West Trading Co., Chicago, Ill. ; Emery ‘Can. 
dlemCor Cincinnati, Ohio ; European Specialty Co., Brooklyn 
N. Y.; Marshall Field & Cas 219 W. Adams St., Chicago, Th. | 
Francois, 1018 West St.» Wilmington, Dels; Frankart, Inc, 22, 
Fifth Ave. New York, N. Y.; Oscar O. Friedlaender Co., 40 Mur. 
Tay ot., New Yorke Ni Yor Ge U, Gairing, 4935 Broadway, Chicago, 
ll.; Gift House, 14 W. 23rd St., New York, N. Y.; Giiteuiay 

113 W. 30th St. New York, N. Y.; H. Gigan & Co., 105 E. Sara 
sota St., Baltimore, Md.; S. a Goldhill & Gar, 411 Fifth Ave., Nev! 
York, N. Ver Gre Granata & Co., 464 Broadway, New York, N. ¥| | 
A. M. Greenblatt Studios, Boston, Mass.; Greenwich Box Shop 

Inc., Greenwich, Conn. ; 'Guthman Solomons & Co., Inc, Gas 
Broadway, New York, 'N. Y.: Handerafts of Ttalyamo# Beverly 

IRvGL,, (sibharllo, IN NC Hansen Trading Co., 200 Madison Ave., New 
York, N. a Haven Co., 666 Lake Shore Drive, Chicago, TM. 
Helburn Bros. 714 Monroe St., Toledo, Ohio; M Elizabeth Hen. 
son, 230 E. Ohio St., Chicago, Tl. ; sys A. Hettler & Co., 4814 Ave! 
Ie Brooklyn, NL We [ilinois Moulding Co., 2411 W. 23rd St, Cin: | 
caso, ilk Industrial Trading Corp., 1018 S. Wabash Ave., Chi-| 
cago, Ill: International Souvenir & Import Co., 151 W. 26th St. 
New York, N..Y.; Hiram A. Jacobs, 322 Hennepin Ave., Minne.| 
apolis, Minn.; W. W. Jacobs; Ira A. Jones Co., 9 N. Wabast| 
Ave., Chicago, Ill.; Kanne & Besant, New York, N. Y.; Kovyar)| 
Inc., New York, N. Y.; L. V. L. Candlestick Co. 1108) Waar) 
Sts "Minneapolis, Minn. ; Lador, Inc., 58 W. 45th St., New York) 
N. Y.: Laird & Lee, Inc., 1223 S. Wabash Ave., Chicago, Ill. 
Olive Latham, 1720 Orrington St, Evanstonyellia: Henri Laval. 
lard, 1265 Broadway, New York, N. Y.; Fred M. Lawrence Co. 
2301 Wabansia Ave., Chicago, Il!l.; Mrs. E. D. Leavitt, 17m 
Wabash Ave., Chicago, I!l.; The Liberty Studios, 5630 S. Throoj 
St., Chicago, Til. : Little Jones Co., Inc., 15 W. 24th St., New York 
N. WS Gene Loeb Go., 101E Chestnut Si Philadelphia, £3.) 
Loomis Brown Art Co., Remsen, N. Y.; Loreen Co., 518 Lee St. | 
Evanston, IIl.; Louray OGs, Sil Lonquist Bldg., Grand Rapids | 
Mich. : Louis Lucas Com Incl Roscasts Jamestown, N. Y.; Lud- 
low & Minor, 240 W. 23rd St New York, Naver “George C| 
Mages Co., 1750 Fulton Se Chicago, Jobl, ¢ inh Mallouk & Comeiz| 
Fifth Ave., New York, N. Y.; Manhattan Novelty & Gift Co, 5]! 
E. 42nd St, New York, INE Mos : Mathilde, 3228 Tracy Ave., Kansas. 
City, Mo.; Bridget McCarthy, Mexico, Mo.; A. C. McClure, od 
E. Ontario St. Chicaco, lly-sCarolyn McCracken, 3712 Pine Grove 
Ave., Chicago, Iil.: McIntosh Leather Goods, Inc., 115 S, Wear; 
born Stee Chicago, Tll.: E. M. Meder, 17 So. Wabash Ave., Chi- 
cago, Ill. ; Meriden Novelty Co. 397. W. Main St., Meriden, Conn. ; 
Merwin- Wilson, New Milford, Conn. ; We, I. Morgan Co., 583 Mar- 
kety st... san Francisco, Cal. Napier Coz, Meriden, Conn.; Na-} 
tional Art Supply. Con Z0e oon ots Minneapolis, Minn. ; New- 
comb, Macklin & Go; No. State and Kinzie St., Chicago, Til; Ear! 
W. Newton & Associates, 9 N. Wabash Ave., Chicago ; Wm. R. 
Noe & Sons, 43 E. 10th St., New York, N. Y.; North Side Statuary 
Co., 1316 Clybourn Ave., Chicago, Ill.; Norwood Co., 3640 Peters 
St., Cincinnati, O.; Olson Studios, 2746 College Ave, Berkely, 
Cal. ; Wi Ce Owen, Tne., 17 N. Wabash Ave., Chicago, Ill.: Pacific 
Importing Co., 84 University St., Seattle, Wash. : Paramount Pil- 
low & Novelty Co., 366 W. Monroe Suy Chicago, Til, : Wgier 
Perazzo, 43 E. 20th St. New York, N. Y.; A. L. Pfersich & 0.,| 
4316 16th St.. Philadelphia, Pa.; Phoenix Co. 155 W. Division 
St., Chicago, Ill.: Pickard Studios, 4853-55 Ravenswood Ave., Chi-| 
cago, Lil: Poillon Pottery, Woodbridge, N. J.; Pollyanna ©o,, 
1120 W. 35th St., Chicago, Ill.; Elsie Prince Studio, 1164 Helio- 
trope Drive, Hollywood, Cal.; A. L. Randall Co., 729 S. Wabash| 
Ave, Chicago, IIl.; Harper J. Ransburg, 1020 Drover St., Indian- 
apolis, Ind. ; Rapaport Bros., 701 W. Ohio St., Chicago, Til.; Real 
Art Flower. Co., 120 S. Dermot, Los Angeles, Cal.: W. C. Redmon 
Sons & Co., Peru, Ind.: A. L. Reed Company, 200 Madison Ave. 
New York, N. Y.: Reed Sales Co., 225 Fifth Ave. New York, 
ING ES Regal Art Gar 3733 Belmont Ave., Chicago, Tll.; W. a 
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Ea Co., 15 W. 37th St., New York, N. Y.; Percy M. Rose, 666 
Lake Shore Drive, Chicago, Ill.; Rena Rosenthal, 520 Madison 
Ave., New York, N. Y.; Roycrofters, East Aurora, N. Y.; Rubalta 
Studios, 800 N. Clark St., Chicago, Ill.; Russian Antique Co., 1 E. 
8th St. New York, N. Y.; Mary Ryan, 225 Fifth Ave. New 
York, N. Y.; E. H. Ryckoff & Co., 189 N. Clark St., Chicago, Il. ; 
John B. Salterini, 666 Lake Shore Drive, Chicago, Ill.; Thomas- 
Schedler Co., Inc., 17-21 E. 22nd St., New York, N. Y.; David S. 
Schneider, 518 S. State St, Milwaukee, Wis.; Schwartz Picture 
Frame Co., 2110 Walnut St., Chicaso, Ill.; Howard G. Selden, 
225 Fifth Ave., New York, N. Y.; M. Seller & Co., 5th and Pine 
St, Portland, Ore.; Shannon Studios, 4729 Strathmore Ave., 
Cleveland, Ohio; Shearer Studios, 956 Ashley Ave., Palo Alto, 
Cal.; Spicer Studio, Akron, Ohio; Spiegel Bros., 5 N. Wabash 
Ave., Chicago, Ill.; Wm. A. Spinks, 362 W. Erie St., Chicago, 
Ii; Springfield Leather Products, Springfield, Ohio; Standard 
Oil Co., 910 S. Michigan Ave., Chicago, Ill.; Stein & Ellbogen, 
31 N. State St., Chicago, Ill.; Steinbeck Co., 74 E. Roosevelt Rd., 
Chicago, Ill.; J. H. Stouffer Co., 2619 Prairie Ave., Chicago, IIL; 
Nathan Straus & Sons, Inc., 119 Fifth Ave., New York, N. Y.; 
Studio Art Shop 746 S. Los Angeles, Los Angeles, Call; Sugar 
Plum Tree, Worcester St., Indian Orchard, Mass.; Sunshine Cut 
Glass Co., 1312 Ontario St., Cleveland, Ohio; Taiyo Trading Co., 
Inc, 325 W. Madison St., Chicago, Ill.; Talavera Importing Co., 
Pasadena, Cal.; Treasure Chest, Asheville, N. C.; Treitner & 
Froelich, 43 W. 16th St., New York, N. Y.; Turchin Manufactur- 
ing Novelty Corp., 10 W. 23rd St., New York, N. Y.; Ullman 
Mfg. Co., 200 Fifth Ave., New York, N. Y.; Waverly Studios, 
Wilmette, Iil.; Weinman Bros. 12 E. Ninth St., Chicago, Ill.; 
Geo. R. West & Sons, Jeanette, Pa.; White-Chapman Co., 1203 
Van Buren St., Hammond, Ind.; Ernest Wolf, Inc., 919 W. Madi- 
son St, Chicago, Ill.; Corice C. Woodruff, Minneapolis, Minn. ; 
Zefume, Inc., 730 N. Franklin St., Chicago, Ill.; O. G. Zehrfeld, 
50 E. 25th St., New Wordly INE 
| 
| DEPARTMENT OF COMMERCE 
BUREAU OF FOREIGN AND DOMESTIC COMMERCE 
} WASHINGTON 
DOMESTIC EXPORTS OF CHINA AND PORCELAIN WARE, FROM 
| THE UNITED STATES, BY COUNTRIES 

ae uae es PORCELAIN 


5314 53 5319 
5311 For For Other china 
6,600 volts and porce- 
kitchen ware 6,600 volts and over lain ware 


| 
| 
Table, toilet less than 
| Lbs. Dollars Lbs. Dollars Lbs. Dollars Lbs. Dollars 


Foun ae esis oi = 
ee Se 8 1318: 3,638 
INGORMBAMY 2 ..5....00.. 7 150 — — — — 80 62 
Irish Free -State...... _ -- — <sy ape — 892 307 

Ur 150 75 17,204 6,970 76,252 8,009 or — 
‘Netherlands ......... - ms == = = = 180 33 

DS SS See 3 
pain 4 Nasco, ons. .0s —- — 29,375. 4 te 48,466 7,248 —_— —_ 

Sywieerland ......... — — 1,720 fj — — — = 
United Kingdom..... 319 400 45 18 1,792 796 100 — 105 
5: 2, 9,574 2,769 261,579 26,002 58,494 10,733 24,803 5,857 
NGosta Rica............ 60 25 767 212 605 9 57 12 
Giatemald ........... — — 1,667 117 — — 19 13 
‘Honduras ............ 667 80 1,809 177 = = = 
MNSCAPaRHA 1.12... 1... 61 Gy DRAG 275 = 
Brana ............. 3,082 871 3,280 411 — = 222 55 
Yo 4,570 1,788 20,957 3,257 3,401 451 4,350 1,741 
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JSS 585 95 230 32 — os —_— — 
ipo | as — — 608 69 = 

Trinidad & Tobago.. 70 22 113 57 = = 1,650 102 
Other Brit. W. Mee is ae eS ( 

Cuba aang 10 32 5,458 1,395 840-1, 061 404 
Dom. Republic 21 = = = 
oon Republic 29 — -- ae os 
J 

elke ee ied) 468. 15256) 657 

170 — — 195 128 
1,224 28,009 7,953 — _— 


British Guiana....... Sees) 8h | 114 - = 
(. (9 ae 336 161 6,376 1,053 7,027 1,341 3,115 727 
oeeela Peer ae. 3,950 934 a wae -- 54 29 
riti Tamerica. — —_ 965 10, 
alta See ae 20+ BOG 100 
Java and Madura.... -- -- 120 51 ; ‘ 
Japan, incl’ng Chosen 20-23 
Philippine Islands.... — — 3,846 533 — a 58 51 
, Wiet Russia in Asia —— 309 164 > 
ustralia Eee 2,080 1,192 3,522 988 98,668 17,221 140 20 
. sritish Oceania...... — — 122 15 
ew Zealand......... ee hoe” Soa Rose 8 CC 
British W. Africa... 30 15 — — -- — = = 
ae — — 536 79 
ort. E. Africa...... — — 246 94 
*Hrotay EI a8 wa kv 5 39,118 11,223 595,025 72,347 533,053 91,721 43,932 14,441 
HIPMENTS FROM THE UNITED STATES TC NON-CONTIGUOUS 
TERRITORIES 
5319 
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ee 1,696 809 
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Warner Scores Hand to Mouth Buying of 
Retail Merchants 


HE spread of the policy of hand-to-mouth buying 
among retail merchants was roundly scored as the 
cause of business ills and upsets among the other 

factors in the chain of distribution by M. J. Warner, pres- 
ident of the Converters’ Association recently. 

In a prepared statement Mr. Warner went on to say: 

“T am requested to make an address on the hand-to- 
mouth theory of buying by retailers, so generally practiced 
at the present time, which I am very pleased to do. 

“Tt has always been a rule of trade that the producer 
must develop merchandise in advance of the demand, but 
with the expectation that within a reasonable time such 
goods will pass to the first branch of distribution, the 
jobber, who, in turn, looks to the retailer, the final dis- 
tributor, to vindicate his judgment and express his con- 
fidence by the placing of orders, and at a time of year 
sufficiently early to enable the jobber to replenish his stock 
and be in a position thereafter to serve the retailer as 
his future needs develop. 

“This is a picture of an industry orderly conducted, 
showing each branch in its proper relation to the other, 
and functioning normally, and so it existed up to recent 
times and until the retailer came in contact with what is 
now known as the ‘efficiency engineer’—a college-trained 
man, with little or no idea of business or distribution; 
simply a master of figures. The retailer is fascinated by 
his charts, wherein it is shown that by after buying 
less capital will be employed and a greater turnover will 
result; furthermore, that by following that rule much of 
the hazard in merchandise will be eliminated. 

“That was splendid food for the merchant who thinks 
in local terms only, who, from lack of vision, concludes 
that he is related only to those that he serves, but the in- 
telligent economist concludes otherwise. He well under- 
stands that all trade is interrelated and that the retailer 
cannot by a change of policy develop an extraordinary 
advantage without putting a corresponding burden upon 
the supplier, be he jobber or producer. It is true that 
for a time he (the retailer) will fatten on his false theory, 
but the day of reckoning will come, as it must where the 
atmosphere of trade is so violently disturbed. 


“It must be very clear to you gentlemen, as it is to me, 
and should be to the retailer, that it is absolutely impos- 
sible to establish his present practices as a permanent 
foundation of his business, for his success of today means 
a loss upon the producer who must ultimately succumb, 
and as a result, and in the course of time, another violent 
change takes place, then to the disadvantage of the re- 
tailer. 

“A few years ago, what I have here said was but 
theory, but today the thought is at least, in a measure, a 
proven fact, for many branches of our trade are now find- 
ing it impossible to continue with billions of invested dol- 


lars showing no return. 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


HE great progress made at our potteries is not con- 

fined alone to the production of superior “bodies,” 
beautiful and durable ‘‘glazes’’ fine decorated ware, and 
workmanship of excellent quality all rivaling the best that 
is turned out at the Staffordshire potteries, but is also 
noticeable in the invention of new and elegant shapes, or 
designs. The latest and handsomest of these is a “scal- 
loped nappie” got up by the Greenwood Pottery Co. A 
delicate fluting begins at the “foot,” and ends in a neat 
ornament a short distance from the top of the nappie. A 
narrow strip of smooth surface then intervenes, gradually 
widening until it forms a graceful flange, and finally ter- 
minates in collops at the top. The corrugations of the flut- 
ing ends exactly opposite the depressions between the 
scollops, giving to the top of the dish a finished and ar- 
tistic appearance. A patent has been taken out for the 
nappie, dated April 20, 1875, and_were it not for this fact, 
the beauty and originality so happily combined in this im- 
provement on the old style of nappie, would undoubtedly 
cause it to be copied—Trenton Gazette. 


The O’Hara Glass Co., Limited, of Pittsburgh, manu- 
facturers of fine tableware, are doing a successful busi- 
ness. The concern is conducted by Messrs. J. B. Lyon 
& Co., who claim to have done more to improve the qual- 
ity of glassware than any other manufactory. 


The proprietorship of the Brooklyn City Flint Glass 
Works has been changed by the retirement of Mr. Schnei- 
der, the firm now consisting of Messrs. Peltiers and 
Guden, who have been connected with the house many 
years. 


The office of the CRocKERY AND GLASS JOURNAL has 
been removed from Fulton Street to No. 30 Vesey Street. 
We are now in the immediate neighborhood of the trade, 
and we cordially invite our friends and patrons to call 
upon us and regard our office as headquarters for their 
personal convenience. 


The most extensive sale of glassware by auction which 
has ever taken place in this, or perhaps in any other coun- 
try, took place at Horticultural Hall, in Boston, on Thurs- 
day, the 13th instant, the four great glass companies of 
New England uniting in the sale, the Boston & Sand- 
wich Co. offering 498 lots embracing 2,500 packages; the 
Union Glass Co., offering 200 lots, embracing 1,500 pack- 
ages; the Suffolk Glass Co., offering 114 lots, embracing 
2,800 packages ; and the New England Glass Co., offering 
153 lots embracing 800 packages, the entire amount being 
965 lots and 7,600 packages. 
~ The hall in which the sale took place is one of the larg- 
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est in the city, devoted to sales and public exhibitions| 
The tables around the hall were loaded with samples 
and the attendants of the various companies were busy ar 
ranging and exhibiting their different productions. / 
long table in the centre of the hall was surrounded wit) 
chairs for the convenience of purchasers, while the plat! 
form was occupied by the auctioneer, Colonel Hatch, an 
his assistants. I. 
At half-past nine o’clock the bidding began on the cata 
logue of the Boston & Sandwich Co. and was continue) 
one hour. The catalogue of the Union Co. was next take; 
and one hour devoted to it, and the two other catalogue 
followed in order, one hour being given to each in suc 
cession during the day and a portion of the evening. | 
The announcement had called together dealers fron| 
all sections of the country—from Portland and Lewistor 
on the Eastern, to San Francisco on the Western Coasi| 
while Virginia and Canada and many other sections wer| 
represented. The companies represented at the sale pro’ 
vided a substantial dinner at the hall where the sale wa 
held, free to all, in order that the sale might be as lite) 
interrupted as possible in the middle of day. ky 
The prices at which goods were sold might be comma | 
ered fair to good, considering the large stock which mus 
have accumulated on the hands of the different companies 
and the depressed state of goods generally. We notice) 
long lines of goods which sold very much below the quo! 
tation prices at which they have been recently offered t) 
the trade, and many dealers have laid in supplies at price. 
considerably lower than the same goods have been bough, 
at any time since April, 1861. 


| 


The variety was large running from the cheapest presse | 
ware up through all the grades to the richest and mos 
elaborately decorated wares produced. No one, not pre. 
viously acquainted with the rapid advances which hav. 
been made in the past few years, could fail to be Sut 
prised, almost bewildered, at the numberless styles and pat’ 
terns, colors and varieties embraced in this sale. Whil. 
the useful and plain wares largely predominated, the col 
ored, cut and decorated wares were not wanting. 

A considerable amount of the goods sold were taken u) 
by parties from San Francisco or by New York partie: 
but Portland, Albany, and other cities of the Union, wer 
large purchasers. We refrain from stating prices, fror 
the fact that description of goods sold can not be acct} 
rately given, and it is yet too early to give with accurac 
the aggregate amount of the sales. It is believed to be th 
“largest sale of glassware ever made by auction in a sing] 
day, in the world.” 

The effect of the extensive sale will be to reduce con 
siderably the heavy stock which must have accumulate 
in the warerooms of the different companies, and thu 
enable them to keep their fires burning for months t 
come. 

We must be allowed to express our gratification at th 
courtesies and attention bestowed upon the representativ 
of the CrocKERy AND GLass JOURNAL, and the many €* 
pressions of confidence and good will uttered in regard t 
the paper itself. . 


) 
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DID YOU EVER 
BIEROLL UP Fp 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 
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No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vart- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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Balance Home and Foreign Organizations 


HEN an American manufacturer is considering 
\\ the development of a new foreign field, he often 
chooses as his representative a native of the 
country to which he desires to sell his goods, states Boris 
Baievsky in an article in the current issue of Commerce 
Reports. It is questionable, however, whether such a 
trade envoy really represents the manufacturer most ef- 
fectively. In such cases, because of the mental reaction 
and consequent attitude of the foreign importers, much 
of the prestige attached to the American name may pos- 
sibly be lost. 

In Europe, as well as in many other regions, things 
American have come to be regarded as symbols of in- 
genuity, efficiency, and dependable service. When an 
American brings out a new line of goods, the prospective 
customers are inclined to give him credit for numerous 
things. If properly presented, many innovations, daring 
as they may seem, would be accepted with alacrity by 
foreign merchants because such claims as may be made 
in behalf of them are backed by numerous striking Ameri- 
can performances in the past—performances that seemed 
incredible when the assertions concerning them were 
originally made. 

Can this America of outstanding technical achievement 
and prestige be represented with complete adequacy by a 
native of a foreign country, so that the valuable good will 
appertaining to American products is assuredly retained? 
The question is worthy of careful consideration. Many 
things that a born American ‘absorbs unconsciously may 
be overlooked or not appreciated by a person who does not 
possess an innate responsiveness to them; and, by a rep- 
resentative of the latter type, the advantages of American 
products may not be fully and forcefully brought to the 
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attention of the buyer. Why should Americans take th 
risk of starting under a handicap? Is it not wiser to sen 
as your personal envoy an American who can give you) 
message most competently to the prospective customer | 
Does this mean that the American manufacturer cai 
not utilize, in his organization, the services of the natiy 
of the foreign country? Just the opposite is the truth 
Such a man has a very important and definite place— 
a place in the home office, where he may be of incalculabl. 
value to the manufacturer and exporter. The advantagi) 
of his ability to speak the foreign language is apt to bh 
exaggerated in estimating his fitness as a representativi 
abroad; while, on the other hand, the contributions that he! 
can make at the home end of the business are often un’ 
derrated to an unwarranted degree. Either of these mis. 
taken viewpoints may prove harmful to American trade 
Such a native is an asset, whose potentialities have no) 
been fully realized thus far. If he is of the right type. 
he may constitute the best means of avoiding losses anc 
assuring most satisfactory results in the new campaign 
In the home office in the United States the native of 2) 
foreign land, with intimate knowledge of that country, may 
be of the greatest service—first of all to the management 
by assisting it to shape its policies for the building up of 
the new field, with an avoidance of costly blunders; then, 
also, to the production manager, by telling him about the 
local requirements and custotns, as affecting the various' 
products to be introduced; to the credit manager, by 
giving him information in regard to the standing of cus-| 
tomers, the organizations and their workings, the safe- 
guards to be observed, the pitfalls to be avoided, and other 
vital factors bearing on the subject; to the sales manager, 
by outlining the most promising districts and indicating 
(Continued on page 29) 


Mysterious Oxide 


USE has been found for that mysterious element, 

oxide of germnium, which, until it was discovered 
it could be used in making glass, puzzled scientists as to 
what practical thing could be done with it. 

At the chemistry laboratory at Cornell University it is 
being used in place of sand in glass making, and scientists 
believe it may have medicinal values which will make it 
an important factor in the world of therapeutics. 

Prof. L. M. Dennis, who is using the little-known ele- 
ment in glass making, is studying this phase of its possi- 
bilities. He, with other scientists, believe the mysterious 
element has other and more important uses to which sci- 
ence will some day apply it. 

Results with glass obtained thus far show the finished 
substance to have unusual refractive qualities. Whether 
or not it will have great value for optical purposes is 
yet to be determined, laboratory workers say. 

Professor Dennis, after many years of experimentation, 
is able to produce in considerable quantity that rare and 


costly element which is oxide of germanium. There is, 
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Used in Glassware 


at Cornell, the largest mass of it ever assembled, a round. 
piece about the size of a silver dollar and weighing 104 
grams. 

When it is understood the stuff is worth many dollars 
a gram the value of the element will be appreciated. It is. 
extracted from crude zinc oxid. In chrystalline form it is. 
a glossy, flaky substance resembling zinc, hard and ex- 
tremely brittle. The specimen at Cornell is beautifully. 
crystalline. 

While it is still a puzzle to scientists, it has been dem- 
onstrated that crude zinc oxide can be heated with strong 
acid under such conditions that a volatile compound of get- 
manium of high purity distills over. 

This is decomposed by water so as to produce pure. 
germanium oxide, a white powder. Professor Dennis 
further discovered that ingots of the pure metal could be 
obtained by fusion of the powder under ordinary salt. 

Laboratory tests have shown that a gram of germanium 
can be extracted from a pound of zinc. Production has 
since proceeded on that basis. { 
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Fragrant Tea—A Pleasant Chat—Fine China 


Afternoon. tea is a so- 
cial function that sells 
merchandise. Most 
women will buy an in- 
expensive Winterling tea 
set like this, to save 
their dinner sets. 
This 23-piece set comes 
in dark blue or green 
in several patterns. As- 
tonishingly low price. 
See for yourself. 
Send for samples 
Vi UaING ogee Dal ING G 
Fancy China 
Supreme in its Field 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH FLOORS ~ 49-51 WEST 23RD STREET, NEW York Ciry 


Teen eT ee en ee EE CE 


Sw torre 


OUT THIS MONTH | | Haruta & Company 


141-147 Fifth Ave. 
) | New York | 


Brighter and better than ever, the May | Invite the attention of the trade to 
an unusual assemblage of particularly 


issue of the “Buyers Lamp Directory” fee A a 
SP ETT saleable Japanese goods for immediate 


will be read by more than 7,000 lamp aE 4 Le 
delivery as well as import. 
buyers and dealers all over the United 


States. Now Ready for Inspection 


If your “ad” is not in this issue you | Fancy Tea Sets 


are neglecting a real medium for get- in lust.e and other decorative effects 


Bee core, the fan. who Wall Pockets, Flower Bowls, Lamp 
buys. Copy now being received for | Bases, Lacquer Boxes and Trays, Salts 
July issue. | and Peppers, Condiment Sets, Lamp 

Shades in various styles and decora- 


2 tions. 
| 
| 


Cups and Saucers, also Brown Tea 


DEMAREST PUBLICATIONS, Inc. | J 2s to: Howl and Restaura ws 


Celluloid and Bisque Dolls, Toys and 


45 East 17th Street | Mi oteities 
New York City | Artificial Flowers 


How Are You Meeting Competition? 


You Cannot Answer This Question Very Well Unless | 
You Know Where Your Strongest Competition Is, and | 
This Is Something Every Merchant Should Find Out 


OMPETITION is the life of trade and—we may 

add a pertinent line to this familiar business axiom 

—that competition is also the death of many who 
fail because they cannot meet it. The business race is won 
by those who are swift, who know their business and keep 
pushing to meet competition fairly and squarely. The 
ones who do not are the names we read in the business 
failure column. There are many broad truths in this story 
by F. J. Ross, and because it tells many things rather well, 
we are reprinting it in part from a recent issue of System 
magazine: 

Has anybody all the money he wants? Few would admit 
it. That means that nearly everybody has more wants to 
gratify than money with which to gratify them. If the cost 
of the things we each want were listed as liabilities against 
our resources both of capital and income, most of us. would 
be insolvent. 

The market in which all of us do business—whether we 
be manufacturers, retailers, bankers, railroad men—is sim- 
ply a market of wants. Whether the wants be necessities 
or luxuries is immaterial. 

The purchasing power of this market of wants, finds 
No two 
consumers divided up their dollar just alike, because no 


its unit in the dollar—the consumer’s dollar. 


two consumers decide to gratify the same identical wants. 
But as every consumer has more wants than he can gratify 
with his dollar, he begins at this point the balancing of 
his budget; also at this point begins competition between 
all of those who want a share of that dollar. 


Don't let us overlook the fact that we who have especial 
interest in markets, are consumers ourselves and that we 
are just as natural in gratifying our wants, as those people 
out in the nation, to whom we want to sell. 


How does it happen then that each of us spends his 
money as he does, that is, that part of it that our wives 
don’t spend? And how does it happen that each of our 
wives spends as she does? 

The way we spend our money each year shows how each 
of us balanced his budget. 

You may lay a concrete walk to your gate. I may not. 
I may wish to lay a concrete walk, but | decide to gratify 
some other want instead. 

You may put copper screens on your windows. I may 
not. 

You may equip your home electrically. I may not. 

You may paint and varnish your home regularly. I may 
not. 

Your wife may serve prunes or raisins several times a 
week. Mine may not. 

Your wife may insist on mahogany furniture. Mine 
may not. 
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The way you and your wife spend your money tell 
me what wants you most want to gratify. The way m 
wife and I spend our money tells you the same thin| 
about us. | 


And so the budget making of the individual and of th 
family goes on in its infinity of variations, due to an in 
finity of influences. It is this budget, whether of the indi 
vidual, of the family or of the business concern, that i 
the real battleground of competition. Each of us want 
that budget to provide a place for his product. 


DISCRIMINATION 


The consumer when he decides to spend, has alread 
decided, as a rule, in what fields he is going to spend, ani 
if he decides to spend some of his money in your fielc 
your field is sure of a new customer. But here begins th’ 
second stage of competition. If he has decided to gratif) 
his want for a concrete walk, that doesn’t mean that he ha 
decided to use your Portland cement, or if his mind is se 
on copper screens or electrical utilities, that he will bw) 
your copper screens or your electrical utilities. He is nov 
in the stage of discrimination. He has decided to spent 
some money in your field of manufacturer, but he has ye 
to decide whether he will spend it with you in your field, 
or with someone else in your field. Competition has be. 
come acute. 


If it seems hard to put our finger on the basic reason fo’ 
insufficient public interest in a field of merchandise, or 1 
one’s particular brand of merchandise, we merely have tc 
review the commercial battleground—the consumer’s dol | 
lar. We merely have to study the influences that deter 
mine how it is divided up. | 


To make thinking easier, one can review his own budge! 
and the influences that affect him in dividing up his dollar 


Men spend—-women spend—according to their state 01 
mind. 


THE State oF Minp Must Be CoNQUERED 


The consumer’s income may be high or low; his social 
rank may be high or low; his natural taste may be extrava- 
gant or conservative. All of these factors are very impor-| 
tant in their influence upon him when he comes to divide 
up his dollars—to balance his budget. But the consumers 
mind is always open to information, to impressions and to 
influences—the effect of which is seen when he has spent 
his dollar. | 


As new wants)are created in his mind, a new balancing: 
of his budget is brought about. When he finally buys he 
buys what he wants most. What he wants most is deter~ 
mined by his state of mind. If we are going to sell him 
our product, that is where we must reach him. 


: 
| 
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: 
“Advertising aims at the state of mind. It is a form of 
Witing injected into the mind at a time when no manufac- 
‘rer, no dealer, no salesman can get at it. It is a form of 
ling that works on the mind when it is in the drawout 


yocess of forming its wants and deciding which ones to 


tatify. 
'“God helps those who help themselves.” Certainly in 
'e struggle for existence, whether of the individual or of 
‘e business concern, we each have our own battle to fight 
ad no one will fight it for us. Banks not so long ago 
ought it was undignified for banks to advertise—to in- 
vidualize themselves publicly. They have got over that. 
hey have realized that a bank’s volume of business de- 
ends on the number of people whose state of mind is 
iworable to that bank. They have realized that advertis- 
g can do a lot to increase the number of such people. 


The two great qualities to get into advertising are— 
dividuality that attracts and truth that convinces. The 
ablic doesn’t know you are in existence until you get the 
tblic’s attention. The public isn’t going to trade with 
ou to the extent you want until you get the public’s con- 
dence in you and your product. 


Balance Organizations 

(Continued from page 26) 
1e strategic points ; to the traffic manager, by pointing out 
ie best routes and the essential packing needs ; and, finally, 
) the salesman, by explaining the most effective methods 
f approaching and handling the prospective customers. 


Such a harmonious organization—with an American in 
ie foreign field and a native expert in the home office, 
ach of them assigned to a field affording opportunities 
or the attainment of maximum results—will tend, on the 
ne hand, to prevent premature ventures, wasted effort, 
od losses, and on the other hand, is calculated to evolve 
ie most efficient plans for a particular country, with re- 
altant success for the new undertaking. 


In various countries the convention of saying ‘“‘good- 
ye” is carried out in different and often unique ways. 
he parting etiquet in the South Sea Islands is to grasp 
ad shake vigorously one another’s neck-bones. With 
1¢ Fijians, saying “good-bye” is quite a ceremony. Men 
id women carry red feathers which they produce be- 
ore parting and place in the form of a cross. The sig- 
ificance of this is that, although they must tear them- 
‘Ives away from each other’s presence, their paths hav- 
hg once crossed, their hearts will forever be in unison. 
It is estimated that the railroad passenger cars in 
1e United States have a seating capacity for about 2,- 
50,000 people, while the automobiles have a_ seating 
hiakity of 70,000,000, or about thirty times the seating 
pacity of railroad cars. Two-thirds of the population 

110,000,000 could be moved at one time thirty miles 
1 hour on good roads from coast to coast. 


| 


Don’t Blame It All on Electric Light Bulbs 


While visiting a friend recently she happened to com- 
plain about the dimness of her lights. 


“T actually believe,” she told me, “that electric light 
bulbs give a very good light when they are brand new, but 
in no tie they begin to dim.” 

‘Really? On what do you base that opinion?’ I asked. 


“On observation, of course. I| find when the bulbs are 
new that this room can be adequately lighted for ordinary 
use with two 50-watt bulbs, but after three or four weeks 
they seem to become dim and it is necessary to use three 
50-watt bulbs instead of two.” 


“That’s strange,” I commented. “‘Never heard that one 
before.” And suddenly it dawned on me what her trouble 
was. But I hesitated to ask her such a personal question. 
My friend, however, proceeded to press me for an ex- 
planation. 


“You always know so much about electricity—how do 
you explain it?” 

“What kind of bulbs are you using?” I asked, hedging. 

“Frosted.” 


“T see,’ and then I braved my question. “‘Mary, do 
you ever wash them?” 

“Why no,” she gazed at me somewhat amazed. “I al- 
ways thought you were not to put lamp bulbs in water. 
They’re dusted regularly, but washed—never! Do you 
think that would help?” 

“No doubt about it.” 

“Let’s try it,’ she exclaimed, “I'd rather, while you’re 
here.’ And so we removed the bulbs of the nearest table 
lamp from the sockets and I showed her how to wash them 
in luke-warm soapy water without wetting the brass screw 
bases. Then we dried them with a towel and returned 
them to the lamp. My friend exclaimed over the ditfer- 
ence in the brilliancy of the light. The third bulb was 
immediately extinguished. 


“T can hardly wait to get at the others,” she said en- 
thusiastically. 

“Why wait? Let’s take them down and clean them 
and get the whole effect.” 


A moment later, our hair done up in rags and our 
dresses carefully covered with big aprons, we were re- 
moving the bulbs from every socket in the house. After 
washing and drying them carefully, and likewise our 
hands, we replaced the bulbs in their respective lamp 
sockets. The difference in lighting was really surprising, 
for the dust had been settling into the rought frosted sur- 
face in some instances for months and naturally the bulb 
could not give the best light. Also while we were doing 
this I insisted upon washing and cleaning all the glass 
globes which also improved the light of the kitchen and 
bathroom. She was highly gratified with our evening's 
work and she thanked me effusively for telling her what 
was wrong. 


What the Balkans especially lack is a landing field for 
the Dove of Peace.—-Detroit News. 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


FLOOR SPACE AVAILABLE 


N excellent opportunity to secure 800 square feet of display 
A space in addition to office facilities in Room 356 on the third 
floor of the Fifth Avenue Building is available for a responsible 
concern. Line must not conflict with illuminating glassware or 
automobile lenses. For complete information apply Room 356, 
Fifth Avenue Building. 


GERMAN MANUFACTURERS WANT AGENT 


ERMAN China Manufacturers’ corporation wishes represen- 

tation by well acquainted agent at once. Must be thoroughly 
experienced in dinner and hotel ware to represent us in the United 
States and Canada. Reply to Box 550, care of the CRocKERY AND 
GLASS JOURNAL, 


WANT SALESMAN FOR MIDDLE WEST 


ANTED—High caliber, thoroughly experienced road _ sales- 
man for Middle West territory on popular priced Manu- 
facturer’s table glassware line, including decorated and cut lines. 
Box 548, care CROCKERY AND GLASS JOURNAL. 


= 


REPRESENTATIVES WANTED 


TTENTION, Salesmen, Representatives and Jobbers. We 

have the best decorated and etched china on the market. We 
want the best men to handle it on highest commission basis. Le Roy 
Art Studios, 1405 Grace St., Chicago, Il. 


DEPARTMENT MANAGER WANTED 


ANTED—Experienced Department Manager and Buyer, to 

handle several chain store glass and china departments. 
State experience, salary expected and age. Box 549, Crockery 
AND GLASS JOURNAL. 


CHICAGO REPRESENTATIVE WANTS LINE 


ACTORY representative maintaining Chicago display room 
wants additional lines, china, glass, hotel equipment items. 
Box 551, care CROCKERY AND GLASS JOURNAL. 


CHINA STORES FOR SALE 


OR SALE.W—On account of poor health, the oldest and best 
known china stores in Western Pennsylvania. Address W. M. 


Bell, Franklin, Pa. 


Buyers in New York 


May 18, 1926 
C. G. Campbell, house furnishings, Hutzler Bros. Co., Balti- 
more, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 
J. W. Parrish, house furnishings, toys, H. C. Meacham, Fort 
Worth, Texas, Prince George. 


May 19, 1926 
L. G. Bolling, lamp shades, Woodward & Lathrop, Washington, 
D. C., 370 Seventh Ave. (Room 1702). * 
F. Borden, house furnishings, Howland-Hughes Co., Water- 
bury, Conn., 128 West 31st St. (American Retailers’ Assn.). 


CROCKERY AND GLASS JOURNAL 


| 


I 
May 20, 192! 


New Incorporations a 
Larchmont Electric Co., Larchmont, $25,000; F, Wi) 
and S. J. Quinlan, F. M. Gagliardi. (Attys., Clark) (Gigs) 
& Davis, White Plains. ) | 
Goran Co., illuminating fixtures, $10,000; H. W, an. 
E. and P. Goran. (Atty., H. Goran, 481 Broadway.) | 


Colony Textile Corp., $20,000; M. Maline, H. Rappa 
port. (Atty., L: M. Weider, 261 Bway.) 

Goldstein Glass Co., glassware, $10,000; P. Cutler, B) 
Bernstein, I. Schwartz. (Atty., S. I. Cutler, 50 Court St.| 
Brooklyn. ) 


Taking No Risks 


Seasoncd Boarder (to newcomer): “1 say, old man— 
I don’t think I’d touch the rice pudding if I were you 
—there was a wedding in this street yesterday.” 

Husband: “Dear, will you please turn off the radio? 

Wife: “But it isn’t on, dear, now, as I was saying—’ 


Pin Points 
Small boy looking at elephant: “Mother, ain't that ¢ 
hell of a big animal ?” | 


Mother: “Son, how many times have I told you no’ 
to say AIN’T?” 


Business Conditions 
“Lots of empty flats now.” 
“Yes, the June brides are going home for the winter.” 
—Pittsburgh First. 


Peter Potter 


PETER POTTER SAYS: This year the May 
showers ’re bringin’ June flowers. Now ez a good time 
to run a special dinner ’n glassware sale of goods for 
Decoration Day use. Them as has a touch of ingenuity 
kin make some right clever displays with colored 
glassware. 
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PROTECTS THE BUYER 


THe MEANS THe RESULTS 


MEN 
METHODS 
MATERIALS 


WELL-MADE 
UP-TO-DATE 
GLASSWARE 


QUALITY COUNTS 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 


Sales Agencies at Convenient Locations in All Large Cities 


No. 10 Plates 


From 
5 to 12 inch 


Attractive table 
plates of faultless 
glass in a wide 
range of sizes for 
every purpose will 
be among the 


Illustrating our 1803/8144”, also 14” Mould 
Crackled Plate made in Crystal, Green or 


profit producers Amber. A big seller. 
this year. Westmoreland Glass Co. 
New Martinsville Grapeville, Pa. 
of fine polished Fi Manufaciurers of 
pot glass are avail- , High Grade Glassware, Plain Cut and Decorated 
able in crystal, For Gift Shops, Florists and Table Use 
blue, green, amber Representatives 
NEW YORK PHILADELPHIA 
3 a d amethyst. Ha.G. Gray ‘Co: Fred Stott, 
Prices on request. 200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Ei Pe Section. Hunt, Ifimmelstern Beasiy 
41 Pearl Street 718 Mission Street 
Traveling Representatives ANCE 
R. B. Reineck, ~ ‘ Brin uOS 5 Pee ce i 
1422 E. Marquette Road ees a Olive Ss 
THE NEw MARTINSVILLE GLASS MFG.Co. CHICAGO S. Olive St. 
R. A. Keel, _ SEATTLE, WASH, 
4039 Lincoln Avenue Himmelstern Bros., 
; Nrw MARTINSVILLE,W. VA. CHICAGO Terminal Sales Bldg. 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
858 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 
Importers of Venetian 
Chandeliers, Italian pottery, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


Glassware, 
vases, 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aid Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


Inc., 


Earthenware and 
Phone, Ashland 


920 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


Sete CHINA CORP., 39 W. 23rd 
t. 
Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


Inc., 17 


“Haviland China” 


MADDOCK & MILLER, Ine., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


nt BROS., 58-57 West 28d 
t. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


105-107 East 


The Fifth Avenue 
Building 


Wi 

a an! : 
Ee i Wee oe 

Te id 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


es N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, 
Jones & Sons, Ltd. china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


teapots; George 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 


149- 


Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique. 
Limoges. France. 

Myott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
es Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New Y ork Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 

_ 240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. — 
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ECONOMY GLASS CO., Morgan- A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS = 
: town, W. Va. D. King Irwin, Repre- — Fifth Ave. = 
2 sentative, Fifth Ave. Building Manufacturers and Importers, Earthe HORACE C. GRAY CO., Fifth Ave- 2 
Es Fine blown tumblers and stemware. enware, China and Glassware. nue Building. = 
F R ting Fenton Art Glass Co, 2 
SE Ase ecO,, 141-157, PCSEVILLE | ROTTS et Ciscwore: cut, colored and plom & 
2 : West 28rd St. F. D. Van Arsdale, ware, cul, ¢ and plain. = 
| Fifth Ave. New York Manager Sterling Glass Co. Fine Heavy =z 
5 Pressed and blown glassware. Chas. Art Pottery aednicees Es ie Cut Glass. Westmoreland Glass Co. = 
3 L. Weddle, Representative. dren's: Teemiat 2 Lik cian rae Glassware and = 
: cialties. t Potteries, Inc. = 
' GILLINDER & SONS, Inc., 220 Fifth THE SEBRING POTTERY CO., Se’ Fecorated’ and White Dinnrwan = 
: Ave. bring, Ohio. Indiana Glass Co., Pressed Table = 
z Lighting glassware, glass specialties. New York Office and Sample Room. Glassware Qnd Lamps. West End = 
3 206 Lexington Ave. Chicago Office Pottery Co., Dinnerware and Special- = 
2? SUSyWUEHANA CUT GLASS CO., and Sample Room, American Furni- ties. Co-Operative Flint Glass Co, = 
: T. W. Hamilton, Representative, 189 ture Mart Building, Spaces 930 and Table and Soda Fountain Glassware, = 
: Fifth Ave. : i 931, 666 Lake Shore Drive. Aquaria, etc. Telephone, Gramercy = 
Z THE CRESCENT CHINA CO., Se- 6311. = 
? WESTON GLASS CO., INC. bring, Ohio. : = 
: Blown Tableware. T. W. Hamilton, M. I. George, Representative, 206 Lex- D, KINGIRWIN, Fifth Avenue Build- = 
F Representative, 139 Fifth Ave. ington Ave. High-Grade Dinner Ware. ing. = 
JOHN L. PASMANTIER & SONS, 5 I is China Co., Hotel Chi Na- = 

UNITED STATES GLASS CO., Albe- * West 20th St. RE) Gein (Oe Gea EAP ane 
marle Bldg., 24th St. and Broadway. Quality Dinnerware and Pottery Spe- Paden City Glass Mfg. Co., Table, sod- = 
Pressed and blown glassware. cele. Telephones, Chelsea 8265 and fountain meal Economy Glass S 
WESTMORELAND GLASS CO., : co Suite 319, telephone, Gramercy = 
Horace fh eae oe HL hatin = 
tives, Fifth Avenue Building. ; = 
Pressed glassware, decorated glassware, See eg te cide G. JONES, Fifth Avenue = 

Ities. 3 = 

aad COX & COMPANY | eee i eich Glass Co. Bel- = 
grade Glass Co., D. C. Jenkins Glass = 

LAMPS. SHADES AND LIGHT- 120 Fifth Avenue Co., Mound City Glass Co. Pressed = 

: ING FIXTURES Entire 5th Floor and Blown Glassware. Telephones, = 

N. W. corner of 17th Street Gramercy 291-292. = 

THE BRADLEY & HUBBARD MFG. Telephone Watkins 8467 GEO. C. KINDT & CO., Inc., 19-21 W. = 
Co., Fifth Ave, Bldg., Fifth Ave 24th St. = 

and 23rd. St. Manufacturers and Factory A = 

: : Sed : y Agents) = 

~ hitatiy Lighting Fixtures and Glassware ie ee pane say acces, serving S 
i : rays, mahogany candlesticks, oor = 
: 4 I 1 Gl C ! 4 O8 
VICTOR BRISBOIS, INC, 200 Fifth | tfuntington ‘Tumbler Co Cl Geis: eS clea 

ve. Bonita Art Gl C = 
eeeai) Lamps and Cut Glass. Ha Piety . ao 0. toys, dolls. Telephone, Farragut 8850. : 
NORMAN HAWTHORN, 225 Fifth pik. Bithes ae McKENNA BROTHERS SALES : 
Ave. CORPORATION, 1271 Broadway, = 
Wrought Iron Lamps. “The Better corner 32nd Street. = 
Kind,” “Ann Murphy Shades.” Dinnerware pec Brothers, cut, ene and = 

1p h ecorated lines; Utility Glass Works, = 

WM. R. NOE & SONS, 48-47 East gh ie ane ae Stemware; D. B. Lehman, light cut- = 
10th St. tings. Telephone, Pennsylvania 2165. = 
Illuminating glassware, mahogany = 
ee Sik: shades. Underglaze Hotelware aa Ee eae oe Sh oe = 
PHOENIX G™ASS CO., 230 Fifth Aan ray ak oa ee 
Ave. Cook China Co. way, at 24 : = 
Illuminating glassware, electric port- aoe cee Ne pone tes = 
ables, oil lamps. etc. Telephones, Potters Sheng Blass Ware: “Fel hace = 
Ashland 9024-9025. ottery ere yee dinnerware. Telephone = 
atkins : = 

THE H. E. RAINAUD CO., 19 Madi- Oxford Pottery Co. = 
son Ave. — S. H. SLOBODKIN, 7 West 22nd St. = 
Table, Boudoir, Desk, Piano, and Floor 9} —______| Representing Canonsburg Pottery Co, = 
“ ae ate and finishes. W. S. George Pottery Co., Atlantic = 

as. J. Dela Croix Co., representa- 1 NAT APE T cleahone Grane one 

es DECORATORS Pea ae oe sae aeeea oe 
THE MAIBRUNN CO., Inc., 44-46 FLOGEL DECORATING WORKS, : = 

| Shean ay ne., 44-4 129-131 Fifth Ave. VAIL AND YOUNG, 200 Fifth Ave. = 
Lamp Shades and Lamps. Telephone Dealers and Decorators of Fine Glass Representing = 
Madison Square 8860-8861. and China. R. H. Flogel, Proprietor. aa OS meet yay = 
Phone, Ashland 2355. Oa a rene Coens te = 
| Jackson Vitrified China Co. = 
| DOMESTIC POTTERY LOTUS GLASS CO., ING. Fifth — W. I. Tycer Pottery Company. 
. F Avenue Building. = 
ART INDUSTRIES, INC., 225 Fifth = 
Ave. China and glass decorators. Gold en- HENRY WITTE, 43 West 28rd St. = 

Sole Manufacturers of “Lavinite” Art crusted, lustre, plate etchings and light Representing Maryland Glass Co, =z 

) Ware, Table, and Boudoir Lamps, cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- = 
| Novelties and $1.00 Specials. ware. Elite, Ltd., Dinnerware Lines. z 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the. Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CROCKERY AND GLASS JOURNAL 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 


A 
New 


““Morecroft”’ 
Product 


The 
Dolphin 
Lamp 


The 
Latest 


Vogue 


Early American Lamps Green and Amber 


Send for prices and illustrations of complete line of cut and decorated 
glass in crystal, green and amber. 


IDEAL CUT GLASS CO., Canastota, N. Y. 


‘Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


guabiby ou 
Dl anarvna 


REPRESENTATIVES 
‘D. KING IRWIN, 
200 Fifth Avenue, 
New York 
ue A. MINER, 


6 Prospect 
Rochester, N. ¥- 


EARL W. cathe} & Associates, 
9 N. Wabas bh A: Chicago, 
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A Job 
A Line> 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


and 


7 40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line. 
Minimum initial charge $2 pays 

\* ‘| ble in advance. 


Get It 


— : MEMES: Se a he eee ee 

ia ol ae a 
The Next Time 

you want s 


Haviland China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


a ste ne on decorated china 


We oe remind dealers that the 
china stamped “H aviland or Haviland & Co. 
is the only china known since | 840 as Haviland 
China and that any other ware with the name __ 
Haviland in its stamp cannot be lawfully sold 

as Haviland China, or without the mention of 
the name in full with which it is stamped. 
Any infringement upon our exclusive right © 

to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender — 
for damages. 
Hasileeel Cis OR. Thea 
11 East 36th St., New York 
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| Will It 
— Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? | 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 
| To know how to increase the efficiency of your department? 
| To have a permanent New York mailing address? | 
i To receive information about any particular line? . 4 
To receive a reminder of coming events and activities? i 
| To be advised about important changes in the trade? 


} To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL. | 


will do all these things for you ) | | 


Clip the coupon below and receive 
the paper regularly each week. 


{ DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street % 
! f SUBSCRIPTION PRICE 
| New York. | 
| : Gentlemen:— Domestic 
Fiense fepe ne Phare ene ee $3.00 a year 
J including the Specia oliday 
| ae aM ae a ey eoving! Nom. | $5.00 for 2 years j 
ers) to the following address for whic , 
| enclose ...... forse. ke year. | Pc riee tf 
-00 a year | 
| NAM Cigerk ss oes 6 oo ele el ois ee ous eo sne, cw | Foreign 4 
| Firm. 23/0. 2. 255 ee Cs | 35.50 a year 
Address - °..5 cates Er asian sees | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publeaieas: Inc. Giboneees thie $3 per year. xditorial and Advertise 
Office, 45 East 17th ‘Street. Entered as second-class matter September 2, 1920. at the post office at New York, under the act of March 3, 
Vol. 102. No. 21. May 27, 1926 ; 
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BF Flin Knovles 
@hine. Co. 


Mayflower 
Prestige 


Year after year, the Edwin M. Knowles Mayflower 
Shape has consistently grown in popularity and 
demand. 


Tesimony of Mayflower preference is borne out 
| by over six thousand active open stock patterns sold 
| by the best stores everywhere. Such a record ex- 

ceeds that of any other shape ever made in America. 


Finest of all Ivory Ware—MARYLAND IVORY. 


Tue Epwin M. Know.es Cuina Co. 
EAST LIVERPOOL, OHIO 


— EE 
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Notice Against Infringement 


It has been brought to our attention that 
certain manufacturers have produced and are 
about to offer to the trade, copies of our Puil- 
grim and Touraine shapes. 


We wish to advise the trade that these | 
shapes are protected by letters patent on both 
shapes and decorations, and that no effort 
will be spared to secure the protection which 


the law grants us on the ground of infringe- 
ment and unfair competition. 


Every article made in the Pilgrim shape 


is marked 
White China Decorated 
¢ HA ; ; 
Ss a Theodore Haviland 
YP 
GFRANCE FRANCE 
= 9 


Xa 


ott 


Theodore Haviland & Co. | 


Incorporated 


26 West 23rd Street 


EsTABLISHED IN 1874 


Crockery and 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
FREDERICK S. OLIVER 


Art Director 


JOSEPH GOOLD United BAe : 


Canada 


Single copies 


The Representative Paper of the Industry = 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
Editor DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


Other countries in postal union . 


IX 


Als 


PHONE STUYVESANT 6052 


Glass Journal 


BRANCH OFFICES 


Chicago 
Toe. oOMYTHE 
312 South Clark St. 


Boston 
WILLIAM G, McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 


NEW YORK and 
Pittsburgh 
$3.00 M. K. ZIMERMAN 
4.00 East Liverpool, O. 
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ol. 102 
Tunicipal The growth of a new form for ex- 
lags pressing local civil pride is shown 


by the number of American cities 

which are adopting official city flags. 
«cording to the National Chamber’s Civic Development 
lepartment at least 38 cities have adopted official city flags 
éd other cities, notably Washington, D. C., are contem- 
jating similar action. 


The origin of this movement is obscure. European 
(ies, especially the free cities such as those of the Han- 
satic League, have had flags for centuries. In so far 
@ present American city flags are concerned the earliest 
(te reported is for Philadelphia, which adopted its city 
fgin 1895. Philadelphia was followed within five years 
| Grand Rapids, Michigan; Reading and Pittsburgh, 
Innsylvania, and San Francisco, in the order indicated. 
fom 1890 to 1900 five cities adopted flags; from 1901 
{1910 seven cities; from 1911 to 1920 eleven cities, but 
tly three cities are reported as having adopted flags since 
120, 
The designs of these municipal flags are interesting. 
te York, Pennsylvania, flag bears the white rose of the 
liglish House of York. The blue, white and orange 
Sipes of New York City’s flag are derived from the col- 
of the ancient Dutch West India Company. Baltimore 


has adopted the corols of Lord Baltimore. Rochester’s 
flag has three vertical stripes : biue for the city’s water and 
electric power; white for its cleanliness, and gold for its 


financial strength and industrial prosperity. 


About this time every year most of 
us get a touch of the wanderlust. It 
may be confined merely to a desire 
to get out in the country a ways and 
cast for the wily trout, or it may be a desire to cross the 


That Spring 
Fever 


ocean. 

At any rate the irrepressible desire to roam crops up on 
the surface at this season of the year. It is hard to ex- 
plain but it is there in most of us. Perhaps it is a throw- 
back from our nomadic ancestors who picked up their 
tents and moved with the breaking of winter and the 
coming of spring—hack in the remote past. 

As a remedy for this feeling we suggest a week-end 
trip back in the mountains. Get out the car, pack up 
some food and take the family out in the open for a 
change. If you’re going near a place where there is a 
flowing stream take a rod along. You'll be surprised to 
find the satisfaction and contentment of mind that can be 
gotten by stealing away from the rotitine of things and 
getting back to nature. Then, too, it will be a blessing to 


the wife and kiddies. 
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Germany Recovering Its Foreign Markets 


Recovery Most Marked in the Far East, Particularly During 1925 
ASSISTANT COMMERCIAL ATTACHE DoucLas MILLER, 


(Reprinted from Commerce Reports) 


, | \ HE German Statistical Office has -recently made 
public figures of foreign trade in 1925 by separate 
countries. A study of these statistics shows that 

Germany is rapidly coming back in her foreign markets 

and is not so far from the export position she had before 

the war as is often believed. As a matter of fact, exports 
are in value considerably above the pre-war figures in the 
case of many foreign countries, some of them very impor- 
tant markets. These include Sweden, Holland,’ Denmark 
and Finland in neighboring European markets; Japan, 

India, and the Dutch East Indies in the Far East; and 

sales to South America are almost where they were be- 

fore the war. 


Price LEVELS AS FACTOR IN ESTIMATING EXPORT 
CHANGES 


Of course, these figures do not take into consideration 
the rise in gold prices. It is difficult to estimate what this 
rise has been, because it is not the same in all parts of the 
world. The German Government does prepare a state- 
ment showing 1925 foreign trade based on 1913 prices; 
but this merely indicates the level of general prices in 
Germany in 1913 and not particularly export prices as 
quoted at that time, which may have been considerably be- 
low the domestic level. Indeed, in this last year it may 
be assumed that the selling price of German goods abroad 
is not far from 25 per cent below the domestic level. 

This would show that the real volume of exports is 
more than that indicated by a statement of their value 
alone. Furthermore, export figures do not include repa- 
rations in kind. It is believed, also, that there exists a 
small undervaluation in exporters’ declarations, but this 
would probably not exceed 5 or 10 per cent in any case 
and may be much smaller. 

VALUES IN GoLp, Imports SHOW INCREASE Over 1913 

Taking the German official figures for present foreign 
trade at pre-war prices, imports are 83.6 per cent of the 
1913 average and exports are 65.3 per cent. If foreign 
trade is figured on a gold basis and the figures of gold and 
silver imports are omitted, total imports are 23 per cent 
above the 1913 figures and exports are 1214 per cent be- 
low. This increase in imports is distributed as follows: 
Europe, 11 per cent; Asia, 14 per cent; Africa, 10 per 
cent; North and South America, 13 per cent. In the lat- 
ter group the United States shows 15 per cent increase. 
Imports from Australasia show a decline of about one- 
half of 1 per cent. According to these figures, the gain 
from the United States is greater than the general average 
from any continent. 


Exports SHow Post-war Loss, Except to Asta 


The percentage loss in exports as compared with 1913 
is distributed as follows: Europe, minus 16 per cent; 


Six 


“North and South America, minus 8 per cent; Africa, 


minus 5 per cent; Australasia, minus 59 per cent; exports 
to Asia show an increase of 33 per cent. From these 
figures it is apparent that German goods are coming back 
more rapidly in the Far East than in any other part of the 
world. Sales to Japan in 1925 were 45 per cent above 
those in 1913; to India, 28 per cent; to the Dutch East 
Indies, 7 per cent; to China, there was a loss of 6 per 
cent. | 
Although exports to North and South America showed 
a total loss of 8 per cent, this figure was chiefly accounted 
for by the United States, where German sales have fallen 
by 15% per cent from 1913. The rest of the two Ameri- 
can continents shows a loss of only 2 per cent, in which 
exports to Brazil are practically at their former level and 
those to Argentina actually show a gain of 1 per cent. 


NEuTRAL COUNTRIES THE ONLY EUROPEAN MARKETS | 
SHOWING GAIN | 


Although exports to Europe register an average loss of 
16 per cent as compared with 1913, this figure is mostly 
accounted for by the great drop in sales to ex-enemy 
countries and to eastern Europe. The loss in the case of 
France is 76 per cent, the greatest among the important’ 
markets. This, of course, is partly accounted for by the| 
low gold price level in France resulting from inflation.| 
Sales to Belgium show a loss of 52 per cent; to Italy, € 
per cent; to Great Britain, 35 per cent; to Switzerland, 
18 per cent; and to Russia, 71 per cent. | 


In other European markets, however, German good: 
made substantial gains. For example, 49 per cent more 
German products were exported to Sweden in 1925 thar 
in 1913; the corresponding increase for Denmark is 2: 
per cent; for Holland, 44 per cent; Finland, 15 per cent | 
and Spain, 13 per cent. Sales to Norway dropped by one- 


half of 1 per cent. 


I 
| 


Exports Rise 1n 1925, as Comparep WitH 1924 


In comparing German trade in 1925 with the preceding 
year, it is seen that exports have gained by 34 per cent, 
Apportioning this among the continents, sales to Europé 
are found to have expanded 35 per cent; to Asia, 43 pet) 
cent; to Africa, 39 per cent; to America, 27 per cent; anc 
and to Australia, 48 per cent. 


The largest of these increases comes in those countrie: 
which have concluded commercial treaties with Germany 
or have lifted import restrictions. For example, sales t 
Luxembourg in 1925 were 408 per cent larger than it 
1924; to Russia) 181 per cent; to Belgium, 123 per cent 
to Spain, 79 per cent; to ae 56 per cent; to Switzer) 
land, 56 per cent; to Italy and the Netherlands, each 5 
per cent; and to cr eat Britain, 53 per cent. : 


f 
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_ UNITED STATES THE LEADING SOURCE OF GERMAN 


IMPORTS 


Although the United States’ participation in German 
aports in the first half of 1925 was over 23 per cent, the 
hal figures for the year show the American share to be 
5 per cent, or practically one-fifth. Nevertheless, this 
gure is about two and a half times that of any other coun- 
ly. The United States took 6.8 per cent of German ex- 
prts in 1925. 
GERMAN TRADE WITH PRINCIPAL COUNTRIES 


It has been said that 1913 was a boom year in Germany 
¢d that a more reliable comparison might be made with 
je average years of 1907 to 1910. German exports dur- 
ig that period averaged 108 marks per capita; in 1925, 
tcording to the official figures, they averaged 112 marks. 
| the years from 1911 to 1913, inclusive, the average 
jr capita was 136 marks. 

Present figures are even more favorable when it is re- 
iembered that exports during the last two years increased 
jom quarter to quarter, as follows: First quarter, from 
131,000,000 marks in 1924 to 1,550,000,000 marks in 
'25; second quarter, from 1,146,000,000 marks to 1,- 
§8,000,000 marks; third quarter, from 1,331,000,000 
tarks to 1,690,000,000 marks; fourth quarter, from 1,- 
£3,000,000 marks to 1,820,000,000 marks. 

‘The distribution of the trade in 1925 is shown in the 
illowing table: 


CocRapHic DISTRIBUTION OF GERMANY’S FOREIGN TRADE IN 1925, 
To PRINCIPAL COUNTRIES 


[In reichsmarks, each worth $0.238]| 


Principal countries German imports German exports 


Chi he A 571,000,000 191,000,000 
USMY So. Gace ke ws 374,000,000 210,000,000 
Se@emiritain ........... 1,059,000,000 937,000,000 
Mihemiends. .....2...... 752,000,000 998,000,000 
Siteciand ............ 486,000,000 440,000,000 
ae vakia pee... 533,000,000 455,000,000 

ibe) US 428,000,000 331,000,000 
Cl an 499,000,000 368,000,000 
ie Sotho e saeee 231,000,000 250,000,000 

Cu SN oe 334, 000,000 355,000,000 
> 294,000, '000 343,000,000 
Rieeeiidia ........... 640,000,000 193,000,000 
Premed. .f.....:...... 634,000,000 269,000,000 

a 174,000,000 200,000,000 
Lited Bates; ss us. s. 2,561,000,000 603,000,000 


GERMAN Exports or MANUFACTURED Goops Nort 
UNSATISFACTORY 


The German export position in manufactured goods 
isthe more favorable, as compared with former times, 
Wen it is remembered that figures of 1925 total exports 
reresent a falling off in coal shipments by about 500,- 

000 marks, of sugar by 150,000,000 marks, and of rye 

flour by 200,000,000 marks. In general, the export 
ition In most manufactured lines can not be considered 
Wsatisfactory, in spite of the recent address cf the Fed- 
‘tl Minister of Economy before the Reichstag, when he 
sted that German for eign trade as a whole makes up 
wy 8% per cent of the world’s trade, whereas in 1913 it 

“aprised 13.1 per cent. 


Controllers Seek Control of Mark-downs 


Problems of small stores, the urgency of lower mark- 
downs and less stock shortages, the need of a country-wide 
survey of expense budget control and the consideration of 
a permanent executive secretary to direct the association 
in place of the present volunteer system were the high 
lights in the discussions of the Controllers’ Congress, Na- 
tional Retail Dry Goods Association, at Niagara Falls, re- 
cently. 

Chairman A, N. Fraser, of Boggs & Buhl, in reviewing 
the work of the congress during the last year, advocated 
that the directors consider the advisability of changing. the 
present method of operating the organization from a vol- 
unteer basis to that of engaging a paid secretary, who 
would work under the supervision of an Executive Com- 
mittee. 

Carlos B. Clark, of the J. L. Hudson Company, Detroit ; 
Ernest “Katz, controller, R. H;a¥iaey & Co: Inc., New 
York, and Jay Iglauer, Halle Brothers, Cleveland, were 
recommended by Chairman \W. T. Holmes, of the Pub- 
lications Committee, to compose the editorial board in 
publishing a controllers’ handbook. 

David E. Moeser, treasurer of Conrad & Co., Boston, 
speaking on markdown control, said that to a large extent 
the causes of mark-downs were broken assortments, com- 
petition, special sales, merchandising and buying mistakes, 
lower cost level, shopworn, soiled or damaged allowances 
to customers, consolidated price lines, age limit reached, 
style or model pieces, remnants, ete. 

At the present time, Mr. Moeser told the controllers, 
there is no information on just what constitutes a correct 
and reasonable mark-down ratio. 

In reporting for the Store Methods Committee, Chair- 
man J.C. Nelson, of the Bon Marche, Seattle, Wash., 
stated that the percentage of stock shortage to retail sales 
had been steadily declining from 2.11 per cent in 1921 to 
90 in 1925, due to price-ticketing merchandise through 
the receiving and marking room. In 1922 the total mark- 
down and shortage per cent was 3.43 per cent less than in 
1921 ; in 1923 it was .74 per cent less than in 1922; in 1924 
it was .62 per cent less than in 1923; in 1925 it was .18 
per cent less than in 1924. The mark-down percentage 
does not include discount on employees’ purchases, he 
declared. 

Service only justifies the rising cost of operating a re- 
tail store, Ernest Katz, of R: H. Macy & Co., Inc., ex- 
plained in discussing his topic, “How May the Retailer 
Justify His Present Cost of Doing Business?’ Economy 
is essential in the successful conduct of a store, but the 
public has been educated to comfort and convenience. Mr. 
Katz then listed off the various forms of services which 
the public actually demands of a store today. 


The F. Vorenberg Co., 410 Main St., Worcester, 
Mass., has taken a lease on the store at that address. The 
firm has dealt in china, lamps and imported gift merchan- 
dise for 34 years. Worcester and Hartford will be the 
first of a number of branch stores to be established in New 
England. 


110 Bow- 


HE firm of William Landberg & Co., 
ery, manufacturers of light, cut and decorated glass, 
have taken over the decorating plant at North Ber- 
gen, N. J., of L. Straus & Sons, together with all help and 


equipment. In line with this move William Landberg & 
Co. have organized the Eastern Decorating Co., with 
Sam Landberg as manager, with display rooms in the 
Bartholdi Building, 2 East 23rd St. Harry F. MacKen- 
zie will do the selling for the new firm and will also repre- 
sent the Globe Pottery Co., Cambridge, O., line for the 
metropolitan and New York State district. 


Harry A. Vernon, sales manager of the Art Lamp 
Mfg. Co., Chicago, was in New York last week getting 
the company’s new showrooms at 306 Fifth Ave., in 
shape. He left Monday for the Windy City. 


Paul A. Phillips, Boston representative of S. A. Weller 
Co., stopped off in New York Tuesday, en route for 
Philadelphia, Washington, Baltimore and the factory at 
Zanesville. 


G. S. Stone, assistant buyer of Macy’s China and Glass 
Departments, left Tuesday for a vacation of several weeks. 
Mr. Stone will journey up to his old Alma Mater, Dart- 
mouth College, at Hanover, N. H., before going to Maine 
where he expects to enjoy some real good fishing. 


George Peck, of George Peck & Co., Newburgh, N. Y., 
was in the Metropolis on a shopping trip this week and 
placed a nice sized order with Vail & Young, manufactur- 
ers’ agents. 


Mrs. Era T. Kutsche, proprietor of the Little French 
Shop, Charlevoix, Mich., is in New York on a buying 
trip. She is stopping at the Hotel Pennsylvania and will 
be there until Saturday. 


Mr. Friedlander, one of the members of the firm of 
Friedlander Bros., Moultrie, Ga., was in this city this 
week purchasing jane for the company’s stores in the 


South. The company has only recently added glassware 
to its stock. 


Adolph Rosner, buyer for Hillman’s, Chicago, has been 
engaged as buyer for the Kaufman & Baer Co. store, 
Pittsburgh, to take the place of P. C. Wycoff, who re- 
signed some time ago to go to the H. & S. Pogue Co., 
Cincinnati. Mr, Rosner will assume his duties in Pitts- 
burgh June Ist. 


Hight 


P. H. Smith, who has just resigned as general manager 
of the Boston Pottery Co., East Boston, Mass., was a 
visitor in New York on Monday, calling on some of his. 
friends in the trade. 


C. H. Blumenauer, of the Jefferson Glass Co., Follans- 
bee, W. Va., spent several days in New York the latter 
part of last week on a visit to the concern’s local office. 


Edward Riewald, traveling representative for A. J. Fon- 
deville & Co., arrived back at headquarters on Tuesday 
after completing a two months’ trip which took him as. 
far as Lincoln, Neb. 


Col. H. R. Wyllie, president of the H. R. Wyllie China 
Co., of Huntington, Va., recently purchased a 4,400-acre 
tract of wooded land in Pocahontas county, not far from 
Hot Springs, Va., and White Sulphur Springs, W. Va. 
The property is said to abound in elk, deer and bear, as 
well as bass and trout. Purchase of the estate which had 
formerly been occupied by the Allegheny Mountain Club 
aS a Summer resort, was consummated last week. 


Hammond Moving Decorating Plant 


E. W. Hammond is in the process of removing his glass 
decorating plant from 549 West 23rd St. to 524 West. 
25th St., where he will occupy two entire floors covering a 
floor space of 15,000 square feet. 

Mr. Hammond’s steady and healthy growth in the glass 
decorating business puts him in the class of the largest in 
the trade, in fact, the growth of his business necessitated | 
the present move. 

The new place has been carefully laid out with a view 
constantly in mind of efficiency in manufacture. Besides. 
being most conveniently arranged several new mechanical 
devices for facilitating the work and handling the glass- 
ware have been added. In short, it is as modern in its’ 
equipment as it is possible to be made. 


Well Known Lamp Men Start New Concern 


H. Y. Tetsuka and Louis Greenwald who for the past 
twelve years have been in charge of the manufacturing and 
selling of the lamp department of Morimura Bros., Inc., 
announce that they will continue the manufacture of this 
exceptional line of Complete lamps and silk lamp shades 
known in the trade as “The Morimura Line.” | 

The new firm jwill operate under the name of Takagi, 
Tetsuka and Greenwald, at 22 West 23rd St., New York,’ 
where they have taken an entire floor of the building for | 
an office and salesroom. 


r. Takagi in his former association as head of the 
akagi Co., had charge of the lamp mounting for Mori- 
tnura Bros., as well as the manufacturing of their well- 
wn “Parchenette Shades” and Duplex shades. 
The new concern expect to have their line on view at 
heir new salesroom by June 1. 


Pottery Association Golf Season Opens 


Three foursomes got away on the opening day of the 
1926 season of the Pottery, Glass and Brass Golf Asso- 
jation at the Essex Fells Country Club, Essex Fells, N. J., 
Puesday and a most enjoyable day was had by all. 

Owing to the fact that some members of the Handicap 
Committee are out of town at present and that certain 
aandicaps haven ot yet been allotted, it is impossible to 
jetermine the winner of Tuesday’s tournament. The best 
score was turned in by Donald M. Miller with an 87. 
L. S. Owen was second with a card of 90, but these re- 
sults cannot be taken as final because of the handicap rat- 
ngs which will be determined later. 

The next tournament of the Association will be held on 
sither June 15 or 17, at Scarsdale and a large turnout is 
anticipated. 

The following scores were turned in at Tuesday's 
‘ournament : 


MEMICEMVEMEITNITOSE cane ees ease eee ee 102 
TINGS. ee ee £12 
0 SESS i 123 

nee 102 

MEIER Z, kn cies 120 

Memiemereviiiler es ee eee eee 87 

Mac enzie (os. ee se eee ee 106 
femetiorman Hawthorne .................-- 105 
SS 90 
ME eIIAN ©. ee ee eee 100 

a 94 
fumeeeeoroe Nakayama .................-+> 97 


| El] Paso China Co. Changes Address 


_ After being located at 108 E. San Antonio St. for 
hirty years the El Paso China Co. has moved into its 
1ew location at 229 East Antonio St. and 105 North 
Mesa Ave., which is in the center of the city’s business 
listrict. 

Until 1920 this business was owned by the China Pal- 
ice Co., the name being changed to the El Paso China 
-o. by R. B. Alves, who acquired the business at that 
ime. 
| Pee re ee le 
Alandsome New Salesroom of George and 
| Canonsburg Potteries Ready 


_ The finishing touches were added to the new joint sales- 
oom of the W. S. George Pottery Co. and the Canons- 
ourg Pottery Co., at 18 West 23rd St., the end of last 
week and now New York Manager S. H. Slobodkin is 
eady to receive visitors in what may be termed one of 
he handsomest salesrooms in the china trade. 

Credit should be given Mr. Slobodkin for this unusual 
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salesroom, as the complete idea was conceived and carried 
out under his supervision. 


As one enters the salesroom from the elevator the place 
has an atmosphere of welcome and comfort that is very 
pleasing. This has been accomplished by deft touches in 
the art of furnishing that get away from the usual com- 
mercial ideas of a showroom. 


For instance at the front of the salesroom fronting on 
23rd St., there is a cozy corner with luxurious deep cush- 
ioned chairs with a walnut gate legged table holding your 
favorite newspaper and magazine and an ash receiver 
handy to catch the ashes from your cigar or cigarette and 


-in hot weather an electric fan mounted on a handsome 


ebony pedestal decorated in antique gold to cool your per- 
spiring brow. The furnishings mentioned are grouped 
out in the room. A long Flemish oak bench with cushion 
stands next to the wall. New mahogany desks and other 
office equipment of Mr. Slobodkin and his secretary, 
Miss Grace Webster, complete the furnishing of the front 
end of the room. 


Along the wall a few feet back facing the elevator the 
fixtures for displaying the samples begin. These are of 
an entirely distinctive booth type, different in style from 
anything yet used for showing dinnerware. They slant 
backwards from a height from the floor of about two and 
a half feet and are arranged with graduated circular 
shelves with bins with sliding doors underneath. They 
are lighted by means of concealed lights at the top. There 
are nine of these arranged along this side of the wall, 
with space enough again left at the back for a section 
that has been fitted up with a complete service for after- 
noon tea. Here is arranged in another harmonious group 
an old English cupboard built in the wall with pewter 
cups, china cups and saucers, etc., adorning its shelves. 
In another corner is a walnut gate legged table holding 
a high brass samovar for making tea. Still another table 
allows a place for the guests to rest their cups, while at- 
tractive chairs are conveniently arranged about. 

Still another unusual feature of the room is the side 
directly opposite the display fixtures. Here is another 
artistic group consisting of a decorated ebony console table 
and mirror in the center, with artistic chairs and tables 
arranged at either side forming complete furnishing for 
this side of the room. Adding to the effect are ornaments 
for each piece of furniture, the console table for instance 
has a bronze figure with Colonial electric candlesticks at 
either side, other tables have handsome electric candelabra, 
etc. 

The walls are stippled in a warm ivory color with the 
ceiling done in a mottled effect in a deeper tone. The 
floor is richly carpeted throughout in a neutral shade of 
velvet carpet while the windows at the front and back are 
curtained in a very light tan Monks cloth. This together 
with the beautiful cluster ceiling lighting fixtures of silver 
filagree and ships lanterns hung in the center of each fix- 
ture down the side of the room makes a background for 
the dinnerware display that is at once unusual and de- 
cidedly attractive. 


GLASS FACTORY ACTIVITIES 


HANI 


AND PITTSBURGH NEWS 


Retail Distributors Report Active Sale of Col- 
ored Glassware Lines 

ETAIL distributors of glassware all over the coun- 

try continue to report an active sale of all lines of 

colored glassware, also of light cut and etched 
blown and stemware. These lines do seem to be in 
greater request now than for some years, while the col- 
ored glasswares are at peak sales. All factories produc- 
ing colored glassware are working steadily, and the sales 
department of these plants announce that future orders are 
also heavy. 

In developing the colored glassware line, the manufac- 
turers have got out of the beaten path. For years it was 
the rule to design tableware lines almost exclusively, and 
then conduct selling campaigns on these lines solely. But 
today the rule has been changed, and as a result the manu- 
facturers are offering the buyers a more diversified line 
of merchandise than ever before. 

Frequently new items are being brought out, and all 
of a serviceable character. The manufacturers, instead of 
designing something of an ornamental character are more 
interested in the creation of items that have a utility use. 
This will give the item a wider distribution and result in 
a large demand and factory production. 

Producers of blown ware are in very steady production, 
and much future business has been booked on these lines, 
according to statements made by the sales departments of 
these factories. From all parts of the country come re- 
ports of a steady retail demand for the blown line. 

Lighting glassware is having a seasonable demand only, 
and the producers of these lines do not anticipate any in- 
crease in orders until later in the season, when fall and 
winter specifications will be placed. 


Receiver for Citizens Glass Co. 

An application has been filed in common pleas court at 
St. Clairsville, Belmont County, O., for a receiver for the 
Citizens Glass Co., which has been operating at Barnes- 
ville, in Belmont county. The petition was filed in court 
by Attorney W. A. Chappelle, and the pleadings relate that 
the liabilities of the corporation amount to approximately 
$50,000 and that assets will not cover these obligations. 


Hart Glass Co. to Extend Plant 
Announcement has been made that the Hart Glass Cos 
operating a plant at Dunkirk, Ind., plans extensions to its 
factory, which when completed will result in increasing 
the number of employes from 300 to 400. Additional 
buildings are being erected and extensions made to the pro- 
duction departments. 


Ten 


Court Order Against Glass Company 
A court order has been issued at Wheeling, W. Va., b 
Judge J. B. Sommerville, in the case of George B. Gunc 
ling and others against the North Wheeling Glass Co 
calling for the sale of certain properties owned by the gla: 
company. The action is one in chancery, and the sale ; 
expected to take place within the next few weeks. 


McDonald Glass Works Co. Wares Displaye 

The McDonald Glass Works Co., McDonald, Pa., whic 
began operations this year is now showing its full line c 
blown and stemware in its Pittsburgh sales rooms, locate 
in the Westinghouse Building, Ninth Street and Pen 
Avenue, and in charge of Samuel R. Frazier and W. F 
Smith. This line is being augmented from time to tir 
by new items and treatments. 


Ball Bros. New Plant in Operation 

Announcement has been made here of the placing i 
operation at Huntington, W. Va., of the new plant ¢ 
Ball Bros., Muncie, Ind. The latter interest recent! 
acquired the property and buildings-ef the former We: 
Virginia Glass Co., at Huntington, and after remodelin 
and improving the plant placed it in operation, giving en 
ployment to upward of 200 people. 


Fire in Brilliant Glass Co. Plant 
Only slight damage was done to the plant of the Bri 
liant (O.) Glass Co., when fire was discovered. The fit 
was discovered in the manufacturing department. Th 
company was organized several years ago, and has bee 
featuring a general line of auto and other lenses. 


Northwood Glass Co. Report Filed 

A report of Attorney John A, Howard, as receiver fc 
the Northwood Glass Co., Wheeling, W. Va., has pee 
filed in the United States District Court there. Th 
Northwood Co, has not been operating for a period 0 
months, and at one time was active itt the production 0 
lighting glassware. Before it entered this line of tradé 
however, it was in the tableware business for many year: 

Bonita Art Glass Co. to Increase Plant 

Although the Bonita Art Glass Co., Huntington, W 
Va., plans to increase its plant, Otto Jaeger, secretary 
treasurer of the company, this week has announced tha 
no time has been set for the commencement of this pro 
gram. “We are in the midst of a very active season, 
Mr. Jaeger announced, ‘“‘and sooner or later we'll com 
around to increasing the size of our factory.” 
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Ross Stores, Inc., Open Another Link 


The Ross Stores, Inc., have opened another link in their 
ain at East Liverpool, O., the store being one of the 
rgest of the kind in Eastern Ohio. The opening was 
atured by double-page newspaper advertisements. Over 
10 clerks are employed, and all lines featured in other 
bss stores are being carried in this new store. 


Pittsburgh China and Glass Demand Good 


Managers of the China and glass departments of all 
‘ttsburgh Department stores hold that the volume of re- 
1 business being handled this year is in excess of the 
cord of a year ago. There is a tendency, however, to 
ace quality wares ahead of cheaper lines, and quite a 
- of such merchandise has been sold of late. The gen- 
al run of trade of late has been toward utility items, 
hough considerable gift merchandise has been sold, due 
‘the approach of the commencement season. 

The situation is just as the buyers anticipated some 
onths ago, and that is, an increase in sales would fol- 
lw a “break” in the weather. At times the departments 
ive been well filled with customers, and this has resulted 
i more activity in the china and glass departments than 
ir some months. past. 


Jeannette Lamps Popular 


The Jeanette Shade and Novelty Co., Jeannette, Pa., 


(ould You Gag 
- Your Sale smen? 


Imagine this man sitting 
in a buyer’s office while 


another representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 

Illustrating something he wants to 

Photography know. 

Advertising Rawsthorne illustrating 


service and advertising 
counsel is at your dis- 
posal. Send us the ware— 
we'll do the rest. 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 


continues to make a feature of its line of lamps which was 
shown the trade for the first time during the January sales 
period at the Ft. Pitt Hotel. The line is one of the most 
novel on the market, and is being distributed in liberal 
volume among all classes of dealers. 


New Martinsville Broadens Its Territory 

The New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va., since it has increased its sales force by the 
appointment of new selling agencies and the opening of 
new sample rooms has broadened its distributing territory 
to a considerable extent. The company now has its line 
in the hands of the following interests: A. C. Riddell Co., 
Los Angeles, Calif.; Harry Gabriel, San Francisco, Calif. ; 
I. M. Ober, Denver, Colo.; L. H. Simpson & Co., Chi- 
cago, Ill.; George H. West Sales Co., Pittsburgh; Morris 
Lando, Cleveland, O.; James P. Gordon, Rochester, N. 
Y.; Frederick Skelton, New York City; C. J. Rosenfield 
Co., Boston, Mass.; Charles Mullis, Cincinnati, O.; Na- 
tional Glass Co., London, England, and in addition to these 
agencies, the Florida trade is being covered out of Miami, 
and the western Canadian territory out of Winnipeg. 
Eastern Canada is being looked after from Toronto, Can- 
ada. In all of these agencies the full line of this factory 
is being displayed, with additions from time to time as 


they are developed at the factory. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 
New York Boston Chicago 


Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 08917 
Chicago 


= 
- 
= 
= 
— 
= 
i= 
= 
= 
= 
«= 
= 


ncean & Miller Gla 
“Washington, Pa. 


Fieiei@ai@a|@' 


) 


= 
= 
= 
= 


} 


No Changes Expected at Wage Conference 
Between Potters’ Association and Brotherhood 
ROM all outward appearances, there will be no ma- 
i terial changes suggested in the existing wage agree- 
- ment between the National Brotherhood and Op- 
erative Potters and the United States Potters’ Association, 
by the annual convention of the Brotherhood which is 
scheduled to convene at Atlantic City early in July. Events 
may result in the present agreement being continued with 
the minor changes always to be suggested by one side or 
the other during a wage conference. 

Many operatives have suggested that they are well sat- 
isfied with the present wage scale, and its continuance, 
as it is now written would insure the industry of an ab- 
sence of any disturbance whatever during the next few 
years. 

Local unions affiliated with the Brotherhood are meeting 
for the purpose of electing delegates to the annual con- 
vention, and at the same time passing resolutions to be 
considered by the convention. All resolutions filed with 
the executive officers and the convention are first referred 
to the committee on resolutions appointed by the conven- 
tion, and debate follows upon those returned to the con- 
vention by the committee. 

Officers of the National Brotherhood of Operative Pot- 
ters are not to be elected this year, as those elected a year 
ago are continued over a period of two years. 

Quite a number of workers are of the opinion that in 
view of the present condition of the industry it would be 
folly to seek any increase in the wage scale this year. 

Another Firm to Make Ivory Body 

Announcement may be made shortly of another general- 
ware concern in this district entering into the manufactur- 
ing of an ivory body of dinnerware. It is said that one 
company has made plans to place such a line on the 
market, and whose attention at this time is confined en- 
tirely to a white body. 


Homer Laughlin Working Full Time 
All plants of the Homer Laughlin China Co. are work- 
ing full time, with business being good on both the white 
and ivory bodies as featured by this interest. The new 
No. 6 plant of this company, wherein the first tunnel kilns 
to be built in this immediate district are in operation, is in 
very steady production. 


C. C. Ashbaugh Back from French Lick 
C. C. Ashbaugh, general manager of the West End 
Pottery Co., who has been spending a season at French 
Lick, Ind., has returned to his desk, 
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Texas Retail Business Spotty 

“Business in Texas depends solely upon what part of 
the state referred to,’ comments Fred Kline, with offices 
in the Sante Fe Terminal building, Dallas, Texas, and 
who represents the Knowles, Taylor & Knowles Co., in 
the south. “Retail business in Texas is more of less 
spotty,” Mr. Kline went on to relate. “In and around 
Dallas business is fair, and in and around San Antonio 
business is below the average. Where there has been 
active oil development, business is good, but through all 
of Texas I would say that business is about the average 
for this season of the year. 


“The upper south shows about the same conditions. 
The inflated Florida boom is past, though retail trade in 
Florida is better than in 1923 and 1924, though 1925 is 
gone forever. 


“Good dinnerware is having a healthy sale, though you 
hear of some who are offering prices. In this section of 
country, it is flooded with cheap teas and plates of Ger- 
man manufacture that are much inferior in ware and 
quality to the American item, though it is the price that 
sells them. 


“Glassware has been in good demand, especially col- 
ored stemware and colored glassware. The season has 
been so backward that ice teas and tumblers have not 
been selling as well as usual.” 


Globe China Co. Has Best Month 

In closing the first year of operation, General Manager 
George R. Ahrendts of the Globe China Co., Cambridge, 
O., announced that the last month of the fiscal year 
proved to be the heaviest business month since the plant 
was placed in operation under its present management, 
and that all indications pointed to the steady operation 
of this generalware pottery throughout the balance of the 
year. 

The company took over this plant May 9, 1925, and 
shipments went forward 83 days afterwards. During the 
year the company added two pairs of decorating kilns and 
made other extensions in the clay and kiln departments 
for.the purpose of increasing capacity. Additions are now 
being made to the decorating department, and additional 
help is to be employed as soon as possible. It is possible 
that this plant will be employing over 300 people before 
July Ist, it is said. 


George Bratt Starts on Trip : 

George T. Bratt, western salesman for the Edwin M. 

Knowles China Co., has started on a trip over his terti- 
tory. Last week he was located in Chicago, IIl. 
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Dresden Pottery Has New Decorations 

The Dresden Pottery Co. is arranging to place several 
ew decorations on the market ere long, these having been 
wranged for by A. P. McPherson, in charge of sales. 
‘We're aiming to give the trade the best the market af- 
fords, regardless of the time of year,’ Mr. McPherson 
sommented this week. 

With an increase in trade, it is likely this company will 
range to place their No. 2 plant in operation before 


ong. 


Charles Knowles Off on Western Trip 
Charles J. Knowles opened in Chicago, Ill., last week 
vith the full line of the Knowles, Taylor & Knowles Co. 
de will continue over his western territory. 

Featuring both a white and ivory body of dinnerware, 
his plant is operating on a steady basis, according to 
nnouncement made this week by President Homer J. 
“aylor. ‘“‘Both our white and ivory dinnerware has been 
n exceptionally good demand all through the season,” 
‘ie commented, “‘and there is no indication at this time that 
ur present production schedules will be changed during 
he remainder of the year.” 


Small Dinner Sets Popular in Portland 
“Smaller dinner sets have been moving very rapidly 


n Portland, and the demand is now very brisk,” an- 
rounced J. L. Meier, of the Meier & Frank Co., Port- 
and, Oregon. “Business in our dinnerware and glassware 
lepartment has been very good so far this year—far bet- 
er than in 1925, and the outlook for the immediate future 
ve regard as very promising. Factory shipments to us, 
sarule, have been arriving on time. Colored glasswares 
nd light cut stemware have also been in heavy demand 
vith us all through the season.” 


W. C. Lynch Addresses Kiwanis 


_ W. C. Lynch, salesman for the Taylor, Smith & Taylor 
vo., who recently returned to the home office from a trip 
0 the Bermuda Islands, addressed the East Liverpool 
<iwanis club upon the observations he made while tour- 
ag those Islands. Samuel W. Larkin, general manager 
f the National China Co., at Salineville, was a guest of 
he club at the time Mr. Lynch spoke. 


U.S. P. A. May Hold Summer Meet 

It has not been determined by the Executive Committee 
f the United States Potters’ Association whether or not 
here will be a summer gathering this year. Two such 
iid-season meetings have been held within recent years, 
md both were held at Trenton, N. J. 

A meeting of the Association may be held, but accord- 
ig to some members of the Executive Committee the sub- 
ect has not been discussed at any time. 
| Following the annual convention of the National Broth- 
thood of Operative Potters, the Labor Committee of the 
\ssociation and the Conference Committee of the Broth- 


ntil after the convention adjourns. 


| 
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thood will meet, but this date of course cannot be set 


Do you buy Feldspar 


“hoping” or “knowing” 


Pei, shou bes no 
doubt about your source 
of supply for spar. 


The producers of Minpro 
Feldspar give you real ser- 
vice—in the superior quality 
of the spar itself, and the at- 
tention to your requirements 
that means satisfaction. 


May we send you a test sample 
—and any information that 
will enable you to determine 
the improvement Minpro will 
make in your production? 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


“Whe 7 
ROESSLER & HASSLACHER CHEMICAL©. 
709 Sixth Avenue New York City 


Chicago New Orleans’ Pittsburgh 


Philadelphia 
Boston Cleveland Baltimore Kansas City 
Trenton San Francisco 


Thirteen 


May. Bureau Go Further in Macy 
Controversy ? 


HAT is the status quo of the break between R. H. 

Macy & Co., Inc., and the New York Better 

Business Bureau, local retail circles are asking. 

Will the matter be pressed further? Will greater pressure 

be brought to bear on the Macy store to abandon the slo- 

gan that is described as “misleading,” and will the store 

reconsider its action and rejoin the organization it helped 
to found? 

A lot of opinions have been expressed here both pro 
and con on the controversy, and an agreement between 
the factions, apparently, is not in sight. The attitude of 
one group of merchants toward the bureau is best de- 
scribed by a recent editorial in the Retail Ledger as one 
of “straining at a gnat while swallowing camels.” The 
other “school of thought” maintains that the bureau “seen 
its duty and done it,’ and that it was not selfish interests 
but the regular functioning of the organization that 
prompted it to ask Macy to change its advertising. 

The position of the Macy store is now a matter of busi- 
ness history, and the position of the bureau was ex- 
pressed recently by Bayard Dominick, its president, in 
accepting the store’s resignation, when he said: 

“The (advertising) practice is one which should not be 
continued by a business holding a position such as yours 
occupies in the community.” 


Some merchants here feel that the resignation of the 
Macy store does not exclude the bureau from following 
through on the matter. If this is done, it is apparent that 
business circles will be treated to one of the most bitterly 
fought battles in years. 

Writing to Percy S. Straus, vice president of R. H. 
Macy & Co., Inc., President Dominick, after accepting the 
store's resignation and that of Jesse Isador Straus as mem- 
ber of the Advisory Council of the bureau, reminds the 
store that he noted a “modification in your advertising in 
Friday, April 30, newspapers, wherein you now explain 
that your policy of lowest-in-the-city-prices is one of ‘en- 
deavor.’”’ The resignation of Macy’s was accepted by the 
Board of Directors at its meeting the previous day. 


STATES BurEAU POSITION 


By way of outlining the position of the bureau, Mr. 
Dominick goes on to say in his letter: 

“The Better Business Bureau endeavors to deal with all 
alike, irrespective of the size of the business or whether it 
is owned by a member or a non-member. The bureau is 
not concerned with the prices at which you sell your goods 
or whether you are underselling others. The question is: 
Were you performing your published implied promises 
to the buying public ? 

“Our investigations of your earlier advertised state- 
ments of fact and of your later advertised statement of 
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policy led to considerable correspondence between us anc 
to the writing of my letter of March 3, which containe 
the following: 

“*Since you have been publishing your statement 0 
policy in this connection it has been brought to my atten 
tion by the general manager of the bureau that investiga 
tions by a small part of the shopping force employed ly 
the bureau reveal that your announced policy is fallin 
short of realization.’ 

“In view of the above circumstances, so long as yor 
continue such advertising claims and announce a police 
which falls so short of proper performance, your corpora 
tion is pursuing a practice which is quite out of harmon 
with the principles advocated by the Better Busines 
Bureau. 


“T make this statement to you frankly, so that you am 
your corporation may govern yourselves accordingly a 
far as your future relations with the bureau are concerned 


“The Better Business Bureau of New York City con 
siders that its efforts to arrive at an understanding witl 
R. H. Macy & Co., Inc., are well within the original pur 
poses for which you state the Better Business Bureau wa 
formed, and which you have characterized as ‘in the high 
est measure praiseworthy.’ ” 

Officials of the Macy store and the Better Business Bu 
reau would not discuss at this time the eventualities of thi 
break. 


Macy’s to “Retire” Last 103 Horses 

The last of the remaining 103 horses in the deliver 
fleet of R. H. Macy & Co. are to go. Electric and gaso 
line vehicles are to take their place. Thus mades the glor 
of an equine company that in its palmiest days numbere« 
500 head and won first prizes at county fairs, municipa 
parades, and other show places where they could appear 
advantage. 

The inroad on the domain of the horse has been : 
gradual one, ever since the day engineers began compilins 
statistics purporting to show that for short hauls, witl 
frequent stops, electric trucks are more economical. Bt 
Jimmie Woods, Macy’s veteran delivery man, who pro 
pelled Macy’s first delivery wagon, a hand cart, hack it 
the seventies, and is still on the job after fifty-three yeats 
service, maintains that it is only the growth of the cit) 
that has forced Old Dobbin out of the race. 

Jim used to drive a crack team for Macy’s in the ol 
days. His career was almost cut short one day when at 
alarm began to boom as he was driving under the old fire 
bell at Jefferson Market. It scared his horses and they 


(Continued on page 16) 


May 27, 1926 CROCKERY AND GLASS JOURNAL Fifteen 


Agent 

E. M. MEDER CO. 
17 North Wabash Ave. 
Chicago 


Agent 
FRANK C. BRANUM 
252 Wilcox Bldg. 
Los Angeles, Cal. 


Decorated under the Glaze 


Mey C8, 
MERCER POTTERY COMPANY 


*TRENTON-N-J- 


We will gladly send copies of this 
monograph on request. 


(Gamma mt (i 


MTT \\ (Gam i) (77) 


Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JourNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 
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Say Retail Good Will Is Inflated 


There will be a basis for a bull naarket before this time 
next year. At present the business of the country is be- 
ginning to shape the way the stock market has foreshad- 
owed, but the industrial recession now developing will be 
one of the mildest and most “humane” since the beginning 
of the century. 

These were the principal thoughts embodied in a state- 
ment made in Boston recently by William Peter Hamil- 
ton, editor of the Wall Street Journal. 

Mr. Hamilton predicted that, barring possible develop- 
ments in Europe, “There should be the most remarkable 
and well-established bull market for the presidential elec- 
tion in 1928 and the preceding campaign that the country 
has ever seen.’ 

He declared that the bear market in stocks that devel- 
oped in February was a major one, and that the rallies 
since then have been typical secondary ones. The major 
trend will be slowly downward for some time to come, he 
said, and probably will last for the rest of this year. He 
pointed out that there have been seven depressions since 
1900, and that two of them, 1907 and 1920, were of great 
severity, but ventured the opinion that the recession now 
under way will not be remotely like them in severity, in 
spite of what he termed the “gambling” in real estate, the 
abuse of the holding device in utility companies and “the 
exaggerated values recently given to good-will in organ- 
ized and broadly expanded retail business.”’ 

He emphasized the fact that commodity prices are trend- 
ing downward and that the margin of prospective saving 
through industrial efficiency methods has already been so 
narrowed that the prospect is for narrower profits also. 

The steel trade, while carrying on at a high percentage 
of capacity at present, he said, is doing this on the basis of 
orders already placed, and these colors are not likely to be 
renewed in the present volume. 

The outstanding phenomena in Wall Street today are 
the demand for thoroughly seasoned bonds and the lack 
of support for new enterprises except those of. conserva- 
tive character, and these phenomena he declared to be in- 
<dicative of the fundamental soundness of the situation, 


Wanamaker Finds Parking Solution 


When the retail shopping district moved uptown to 
34th St. it took a lot of the traffic congestion with it. 

Now stores such as John Wanamaker and other which 
have remained at the old stands are capitalizing upon the 
parking facilities they can offer. 

For instance Wanamaker’s recently announced in its 
advertising that the avenue entrance is now open for 
motors. 

“Widened fourteen feet and a porte-cochere erected, 
arrivals from uptown coming down Fourth Ave. or across 
10th St. will find this avenue motor entrance as well as 
the Grace Church entrance a great convenience,” the an- 
nouncement stated. 

“Fifth Ave. buses. stop at both the Grace Church and 
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the new avenue entrance for discharge of passengers he- 
fore proceeding to Astor Pl., the terminal, taking on pas- 


sengers at the Bridge of Progress on the uptown trip, 


} 
“On the eight blocks surrounding Wanamaker’s there js. 
ample room for the parking of several hundred cars at one. 
time. Considering the ease of parking at Wanamaker's. 

and the speed in calling one’s car, a shopping trip | 
Wanamaker’s may be made more expeditiously than to 


the congested centers of trade. | 

“The ten minutes required to motor from 42nd St, 7 
more than offset by the more than ten minutes saved j in 
procuring your car when shopping is finished.” 


Georgia Clays May Displace English Kaolins 

Washed Georgia clays can be used to advantage to dis- 
place all of the English china clay in a vitrified dry-press 
body of small size, states a Department of Commerce dis- 
patch, such as floor tile, it is indicated by tests made by the 
Bureau of Mines, Department of Commerce. Washed 
clay can be used to displace a portion of the china clay 
in a porous dry-press body such as wall tile up to about 
20 per cent of the batch. However, the extent to which 
the displacement may safely be carried depends largely 
upon the shape and size of the ware. 


The amount of the sedimentary clays that can be used 
in plastic bodies is much less than in a dry-press body and 
should probably not exceed 10 to 15 per cent of the batch. 
The amount will vary with the ware being manufactured. 

The proper blending of the clays, together with judicious 
body mixes, will render the Georgia clays much more ayail- 
able for white-ware purposes. An increase in flint in 
bodies containing Georgia clays is essential to obviate craz- 
ing of the glaze, reduce shrinkage, and incidentally to 
improve whiteness. 

The color of ware made from a properly washed clay 
is about equal to that of ware from the usual grade of 
china clay, and it is only slightly inferior to that of ware 
from the highest grade of English clay and domestic pri- 
mary kaolins. j 


Macy Retires Horses 
(Continued from page 14) 


dashed madly away to bring up with a halt half inside a 
baker’s plate glass windows. 


Jimmie’s horses used to know his delivery route better 
than he himself, he declares. They would single out the 
homes of regular customers and gallop up with a flourish 
to their front doors. 

Macy horses received first prizes at Monmouth County 
and other sectional fairs as well as at the annual work- 
horse parades on Fifth Avenue. Last winter during the 
two big blizzards, Macy’s dug out its old delivery sleighs 
and its horses went jingling through the city making 
deliveries. 
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New Designs in Shapes and Patterns Now on View 
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INCORPORATED 


14 Barclay Street 


Sole Agents for 


New York 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ‘ : 
Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 
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H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 

Representative Representative 
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Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Beatrice MILtter WIsNER 


tiful and charming in colored glassware and bright- 

ly decorated china. The New York market is well 
stocked showing many new’ glass flower receptacles, tea, 
luncheon and refreshment sets at reduced prices. Many 
shops are devoting special sections and tables with mod- 
estly priced glassware and colorful china that are appeal- 
ing suggestions for the hurried out-of-town shopper who 
is desirous of making early selections, at popular prices, 
for “stocking up” the summer home china closet or cup- 
board. 


, | \ HE month of May brings. together all that is beau- 


Now for the garden. Furniture that increases the beauty 
of nature and brings an artistic element of decoration to 
plot, lawn, walks or out-of-door room veranda, sun parlor, 
etc., are being shown by John Wanamaker in a large va- 
riety of enticing crushed marble and crushed granite novel- 
ties, guaranteed staunch against weather exposure. Bird 
baths on fluted pedestal at $10.00; curved benches at 
$20.00 ; square flower pots, at $4.00, and other pieces, in- 
cluding fountains, sun dials, gazing bowls, urns, pools, 
etc., add to the charming garden utilities at the Wana- 
maker special sale on the second gallery, 


Something new in the way of “College Letter” lamp 
shades are being shown by B. Altman & Co., which are 
most appropriate for the college man’s room or for the home 
of the college spirited. These parchment shades are artis- 
tically decorated with a large 1otte of the desired college ; 
thus Yale College is represented by the large letter wy 
and other colleges are designated in the same manner. The 
lamp is of pewter finish, and is decidedly suitable for this 
type of shade. The significance of these novel lamp 
shades will be appreciated by thousands of college enthu- 
siasts and will appeal to the boy’s heart as’a special anni- 
versary gift. The lamp shade is priced at $7.50 and the 
pewter lamp at $7.50 also. 


Ovington’s “The Gift Shop of Fifth Avenue,” is offer- 
ing a splendid collection of glassware, service plates and 
decorative china at special. prices. Lovely amber or green 
glass candlesticks with bowl in same colors, and figure 
flower supporter of glazed pottery, a beautiful table center 
piece, is priced complete at $15.00; crystal spiral optic 
design, stemware, with glasses priced according to size, 
from $12.00 to $18.00 a dozen, and grape fruit cups with 
linings, at $35.00 a dozen ; lovely service plates both Amer- 
ican and imported, ranging in price from $25.00 to $1,000 
a dozen; exquisite luncheon or salad plates in pleasing 
designs for decorative table © cai pm at $15.00 a dozen; 
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tea sets of English earthenware, 


pealing suggestions for early summer refreshments, 


Crockery and china in lovely déconaiiens. comprising. 
plates, bowls, cups and saucers, with brown earthenware. 


are attractively displayed in fine window arrangement of 


the Woolworth chain stores, showing the wares grouped in. 
tiers and rows about the rear and foreground of the large © 
The beautiful decorations of yellow and pink — 
roses on the china bowls give a touch of summertime to 


windows. 


the splendid display of these items. The brown earthen- 


ware featured in a number of utilities are well chosen 


helps for the kitchen or pantry closet. 


Suggestions to keep away the “pesky” early moth, are 


offered by Lewis & Conger, in a variety of effective items 
which give much satisfaction and avoid later disaster to 
clothing from the yearly visiting moth. A splendid under- 
bed cedar chest, just the nicest closet for furs or clothing, 
suitable for the small apartment where conserving space is 
the first thought, priced at $19.00; small box holding cedar 
essence for the bureau drawer or trunk tray, emitting cedar 
odors, which keeps away moth, priced at $2.00, and cedar 
refill at $1.00; white tar chest of corrugated cardboard 
covered with tar paper, tight sealing for storing away win- 
ter clothes, etc., at $3.00; moth liquid, at $1.65 a quart, 
sprayer at $2.00, splendid destroyer, reaching seams and 
folds where moth surely hide; closeguard wardrobe bag 
of gray cretonne with firm fastener, holding seven hang- 
ers, and space for articles at the bottom, priced at $5.00, 
are some of the indispensable moth preventives and safety- 
first utilites at reasonable prices. 


Arnold & Constable are featuring a most noticeable 
window, where Spanish influence is temptingly displayed 
in the newest type of Galleon ship models. The Spanish 
colors yellow and red are finely chosen to enhance the 
scheme of the window setting. Lamps with bright red 
shades, and draperies of the country’s colors give to the 
window all the native charm that characterizes this unusu- 
al window. The ships occupy the foreground of the win- 
dow with other novelties to quicken the buying public. A 
more appropriate window at this time when a noted visit- 
ing Spanish actress to United States has aroused wide- 
spread interest, could scarcely have been devised, and those 
who witness the display will be gratified in the passing. 


Peter Potter Wants to Hear From You. 


gayly decorated with 
flowers in bright colors, set complete with 23 pieces for 
six persons, priced at $20.00, comprise some of the ap- 


The Metropolitan Museums American 
Wing Revives Interest in Colonial 
Period Lamps 


By BEATRICE 


HE Early American Wing of the Metropolitan 
Museum, New York, where specimens of antique 
furniture, lamps, glass and silver are on view, will 

undoubtedly bring a continued and more enthusiastic favor 
for the Colonial tvpe of lamp, torchier, girandole and fur- 
niture. Nothing could be more characteristic of old time 
setting than the period decorations and interior surround- 
ngs of the spacious rooms where so many old objects are 
1oused, showing rare gifts and loaned articles of collectors 
who have taken personal interest in these relics of the 
2arly eighteenth century. Each exhibit room has been 
sarefully furnished in period style and many rudely con- 
structed rooms with over-head beams in true Colonial, 
*arry out the originality of the period. The exhibition 
Mf exquisite carved chests, straight backed chairs, tables, 
yecasional furniture, portraits and early lamps, girondoles, 
andlesticks and sconces bring back in all their glory splen- 
lid period types to modern times, One of the floor candle- 
ticks, is simplicity itself, having a plain rod for the 
standard, and two arms with brass candle holders. This 
Sa fine specimen of Early American style. Two interest- 


| 


MitteErR WISNER 


ing metal companion lamps, with brass trimmed arms and 
standard, have a beautiful Wedgewood piece of superb 
character encircling the base. These lamps are quaint in 
design and construction having white cut glass globes in an 
unique shape rather bulged at the base. One of the sconces 
shown, is splendidly American, featuring a gold eagle for 
its surmounting ornate embellishment. The several candle 
holders are decorated with dangling prisms and drops. 
Some highly decorative girandoles are especially noticeable, 
one of the Adam Hepplewhite style, is backed by a beauti- 
ful mirror and the two candlesticks which-grace the sides, 
are elaborated with crystals. The whole is a gilded com- 
position of artistic design. 

The reproduction of Early American period lamps 
which have been modernized to suit present electrical 
needs, are to be found in many of the smartest shops 
and lamp departments, and the much heralded American 
wing of the most famous museum of the United States, 
will certainly create a stronger demand for the antiquated 
style of lamp and occasional furniture. Lamp manufac- 
(Continued on page 30) 
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siz THE CHICAGO MARKET 
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Better Weather Brings Better Conditions in 

Chicago 2 

RADSTREET’S weekly review of the Chicago 

trade reflected very well the situation in this mar- 

ket. The review said in part “More encouraging 

features developed in trade and finances during the past 

week with better weather and while there is pessimism in 

certain quarters volume of business keeps large. Buying 

of goods in the interior is fairly liberal and locally retail 

sales were increased to an excess over last year. Whaole- 

salers report house sales of dry goods larger than a year 
ago. 


This is the final week of the Burley Shops May Sale 
of Gifts for the June Bride. Service, salad and dessert 
plates were featured at prices ranging from $2.50 to $20. 
Special offerings were also made in stemware, dinner- 
ware, early American reproductions, and antiques for un- 
usual wedding gifts. The retail department of Pitkin & 
Brooks is holding a special dinnerware sale for June wed- 
dings. Sets of imported English semi-porcelain were of- 
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Twenty 


J. H. SmMytue, REPRESENTATIVE 


By 


fered at prices of $25 to $100. French, Bavarian, and 
Japanese china dinner sets in service for twelve were 
marked at prices ranging from $45 to $175, 


Papers of incorporation were recently filed in Spring- 
field, Ill., for the Burkhead Furniture Co., Danville, IL, 
which company was incorporated with a capital stock of 
$25,00 to manufacture and deal in furniture, household 
equipment, conveniences, etc., by James Burkhead, Emma 
Burkhead and Paul D. Burkhead. 


The Ravenswood Glass Company recently changed its 
classification of stock and also its location. 


Marshall Field & Co. were recently authorized by the 
Illinois secretary of state to increase the capital stock from 
$12,000,000 to $49,000,000, by raising the par value of the 
preferred stock from $10 to $100. James Simpson, presi- 
dent of the company, explained that the change has no 
significance and was merely for the purpose of reforming 
the company’s capital structure which now consists of 
$40,000,000 of first preferred stock, $3,000,000 of second 
preferred stock, and $6,000,000 of common stock. No 
sale of the stock will be made, the holdings of stockhold- 
ers int he company remaining the same and no other 
changes in the structure or financing are contemplated. 


The Warren Furniture Co., Warren, Ill., was recently 
incorporated with a capital stock of $3,000 to manufacture 
and deal in furniture, pianos, piano cases, musical instru- 
ments, of all kinds, etc. The company was formed by 
David E. Swan, Henry A. Geduldig and Richard W. Birk. 


W. T. Darden, local representative of the Dresden Pot- 
tery Co., is displaying in his showroom in the Garland 
Building, the new La Salle pattern of the Dresden Com- 
pany’s line. The pattern consists of a rich border of red, 
blue and gold with a center of roses. He is also showing 
a dinner set with attractive Persian all-over decorations. 


N. L. Conway, of Conway & Bailey, local glass factory 
representatives, was confined to his home last week due 
to illness. 


J. W. Wilkinson, Jr., sales manager of the Owen China 
Co., Minerva, Ohio, spent several days in Chicago during” 
the past week. 

| 

A. H. Golden, of the American Wooden Ware Co.,. 
Manistee, Mich., spent Thursday and Friday of last week: 
in this market. 
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E. C. Sloan, of the Potomac Glass Company, Cumber- 
-jand, Md., was a visitor in the Chicago market during the 
past week. 


IF. B. Tinker, local factory representative, reports that 
he received new samples in high grade gold decorated 
| glass and china ware from the Lotus Glass Company, Inc., 
! Barnesville, O., last week. 

D. M. Cronin, of the Standard Pottery Co., East Liver- 
pool, Ohio, was among visitors in this market during the 
past week. 


The Mandel Stores Corporation decreased its capital 
stock from $5,000,000 and 75,000 shares of no par value 
to 4,800 shares of no par value, recently. 


Among Chicago visitors in Chicago during the past week 
was John Sherer, of the Ohio China Company, Zanes- 
ville, Ohio. 


The Coleman Lamp Company, manufacturers of com- 
mercial lamps, has bought the southwest corner of 47th 
and St. Louis Sts. from the Central Manufacturing dis- 
trict trustees and will erect a $300,000 factory. 


Hire All Street Cars for Cohen Store Sale 


A unique feature of Cohen Bros.’ Blue Ribbon Sale, 
Jacksonville, Fla., held recently was the chartering of the 
entire street car system between the hours of 9 and 11 


A. M. 


from passengers. 


Conductors were instructed not to accept fares 
It made no difference whether they 
were going to the sale or were bent on other business, 
every one was invited to ride free through the courtesy 
of Cohen Bros. 

The sale was announced to the public in fourteen pages 
of advertising in the daily newspapers, and was arranged 
by Halle Cohen, secretary and treasurer; John H. Hill, 
merchandise manager, and E. A. I’Clere, advertising man- 
The thirty-two windows of the store were trimmed 
with special Blue Ribbon merchandise. 


ager. 


WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


ChlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 9 North Wabash Ave. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


Phone: Central 3236 


This ‘‘card’’ can be made fo yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CoO. 
39 BK. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 
for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 


Section of Lamp Department in a Large Department Store 


The Lighting of Large Dry Goods and 


Lepartment Stores 


{ 


Information Compiled by A. L. Power 


Lighting Service Department, Edison Lamp Works 


INTRODUCTION 


ITHOUT artificial lighting the modern large 
store would not be an economic possibility. Space 
is too valuable in the cities to so design a build- 

ing that adequate daylight can penetrate a great distance 
from the street. The continuous use of lighting equip- 
ment is a necessity. 

The health and welfare of the clerks are to a degree 
dependent on the lighting system and this factor must re- 
ceive careful consideration. 

Bright illumination reduces the opportunity of the shop- 
lifter and helps toward minimizing the return and ex- 
change of goods. 

Then there is the psychological effect of good hghting. 
If there are two stores handling the same grade of mer- 
chandise, one brilliantly illuminated, the other dull and un- 
attractive, there is no question which one you would 
patronize. 

The advertising feature of lighting which compels at- 
tention has been recognized for a long while; hence our 
white-ways, bright show windows, and sparkling electric 
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signs. If your stere is well illuminated, it will draw the 
crowd. 

Good lighting puts the customer in a pleasant frame of | 
mind. It makes sales work easier, and this in turn helps | 
to keep clerks and employees cheerful and courteous. 

It has been quite conclusively proven in connection with | 
tests on show windows, that high level lighting in the win- | 
dows will cause more of the people on the street to stop 
and look at the display. A series of tests is now under , 
way in the attempt to determine the relation between light | 
and sales in the store interior. Preliminary figures indi- | 
cate that the sales per customer are appreciably higher with | 
fairly bright illumination than when the heretofore aver- 
age lighting is employed. | 

The value of proper illumination is so self-evident that 
their is no necessity to dwell at length on its advantages. 
This publication is not intended to tell you why a store 
should be well illuminated, for this subject has been pre 
sented so many times that it can be assumed that every | 
one 1s convinced. i | 

There are many methods of illuminating an interior, | 
most of which can be used for a store. Some are especial- 


| 
| 
| 
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| ly well suited; others not so well adapted. This bulletin 


presents a more or less critical study of the situation from 
4 


| 
| 
| 4 
. 
} 
; 


a semi-engineering viewpoint, and gives facts so that the 


merchant can form his own opinions as to what is most 


suitable for his particular establishment. 
GENERAL CONSIDERATIONS APPLYING TO STORE LIGHTING 


First: The store should not be under-illuminated, thus 
presenting a gloomy appearance; on the other hand, in 
many cases the displays are well lighted from the stand- 
point of enough light actually reaching them, and yet the 
store may be disagreeable and uninviting. 

Second: To make the store pleasant, lamps must be 
properly placed and so shielded that they are not glaring. 

Third: The lighting equipment must be artistic and well 
arranged so that it will produce a pleasing appearance 
without drawing one’s attention away from the mer- 


_ chandise. 


In general, store managers are a most progressive group 
of men in adopting the latest and best form of illumination. 
Every development is tried by the merchant to see whether 
or not conditions can be improved. As a result of this 
very progressiveness, only a few years ago, as one passed 
through the retail section of a city, he saw a different type 
of illumination in almost every store. Then the Mazda 
lamp appeared on the market and was tried out in a few 
representative stores. Its success was instantaneous, and 
now it is almost without exception the universal illuminant. 
To the casual observer, this rapid superseding of all other 
forms of illuminants is little short of marvelous, but when 
we stop to consider the inherent advantages of the Mazda 
lamp, it is to be expected. 


DeEsIRABLE INTENSITY OF ILLUMINATION 


It is quite evident that there is a certain desirable range 
of intensities of illumination to properly display different 
kinds of goods. A book department will demand more light 
than a white goods display, a shoe shop requires more 
light than furniture, and so on. Where goods of different 
character are on display in the same department, it is ne- 
cessary to supply sufficient light for those most difficult to 
illuminate. Tables have been worked out by competent 


_-engineers for the convenience of those who care to use 


them, giving the desirable quantity of light for the dif- 
ferent departments. A typical table is presented below: 


* FOOT-CANDLES 


Beweoucht son exhibits )iccyacn--.-+- sons 5-10 
ISOGLe. _ SAAR Ri oto soe eke eee ee 5-10 
eS. Se ee om Site... ee 4-8 
EA one eG At VR ARANE cee wpie ces «+ cates 8-12 
“OPES Seg is, Se i oe 6-10 
(OLS ile Sent IRS eel =e i Rea 6-10 
PERC UIONEKVIGS C coshiauec rok... . + rae 5- 8 
Lathe |. SIR i eed ye Tee te Ae a 5-10 
BOOS or elineta = Mein yae accow > +.» - aheihe 5-10 
“SATS SO gene oh Se es 21k A ee RS 4-8 
BMD RIEG: Acc. i Sees Mice sinc a es + scat 48 
LESS, WGgeuMMmaiera ss fos 720 FA 0 ea 6-10 
SPSL Sieh a Rg a ae ee ae 4- 8 
RAANGUMASHCHY Semis tee Oe fers. + + + Sone 6-10 
ESC he PR Pc vee ss tee 4- 8 
IEE GATS ep hin, hae et ae 6-10 
RI i SS CS a, A 6-10 


TINIE. piss... . « jee aes ctel ve 6-10 
WE 2 a i Gee eee 4- 8 
NOU SMCs... .... aeene ammeennee ceils 4- 8 
ICTOMMORECSET::. .'.... . .. : Rete er 4- 8 
TSC DMIAGKGUEM IT ys 3... scl erence Me es 5-10 
SNCS 8 so oa ene oe 2! 5 ogni 6-10 
SLACHOMCISVER AGS. 5... ss Set eeeeemMscrer? «tous A. 8 
Wialienapetien.......). Pt et: 35: vs Se 4- 8 


* The foot-candle is the unit of intensity of illumination. 


The large number of sizes of standard Mazda lamps 
permits them to fit in particularly well with this situation. 
Suppose a certain type of fixture is adopted for an entire 
floor (this is, of course, a desirable condition) where the 
maximum light is needed, say, in the fur department ; 200- 
watt Mazda C lamps might be used; if the notions de- 
partment were on the same floor, then 100-watt Mazda C 
lamps on the same spacing would give sufficient light, while 
in the furniture department as low as the 75-watt size 
would serve. This assumes, of course, that the store is so 
arranged that the variation in light does not produce an 
inartistic effect. 


CoLor oF Light AND DIFFUSION 


The demands of the department store as to color of 
light are discussed in considerable detail in Bulletin In- 
dex 3, “Artificial Daylight for Merchandising and Indus- 
try,’ and need not be repeated here. While Daylight 
Mazda lamps are used in many instances for general illu- 
mination and offer many advantages, the most generally 
accepted practice is to use the warm, unmodified light of 
the Mazda C lamp for this purpose. At what might be 
called strategic points, such as ribbon counters, triplicate 
mirrors in the clothing department, piece goods depart- 
ment, etc., are located accurate color identification units as 
discussed in the reference on preceding page. This ar- 
rangement provides a pleasing appearance in the store 
proper, permits accuracy in selection of material resulting 
in satisfied customers, and causes a remarkable saving of 
time which would otherwise be lost in carrying merchandise 
to a window or doorway for inspection. 

Two of the points of importance in store lighting have 
been discussed, and there is another important factor, 
namely, diffusion. With the present-day brilliant light 
sources this is of special importance. Diffusion can be 
secured by increasing the apparent size of the light source, 
either by the use of depolished reflecting surfaces or trans- 
lucent globes or shades. Diffusion eliminates sharp shad- 
ows as well as excessive intrinsic brilliancy of the source, 
and we speak of it in opposition to glare. 
aptly described as light out of place. It reduces the ability 
to see, fatigue the eve, and if severe, will undoubtedly have 
It is, there- 


Glare has been 


a permanent effect on the visual mechanism. 
fore, a thing to be avoided. 


ARRANGEMENT AND SYSTEMS OF LIGHTING 


In the early days, when only inefficient lamps without 
effective reflectors were available, it was sometimes neces- 
sary to place lighting units close to the counter, in order 
to obtain sufficient illumination without undue expense. 
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Needless to say, this scheme was not productive of attrac- 
tive stores. Now general lighting is universally used. 
Lamps are arranged symmetrically with regard to the bays 
or pillars, and the whole floor uniformly lighted. It is 
not necessary to take into account the position of the 
counters when spacing the lamps, for a sufficiently high 
intensity is provided everywhere for one to examine care- 
fully the goods on display. If the rules for spacing out- 
lets are observed there need be no fear of objectionable 
shadows in any part of the building. 

There are three generally recognized methods of apply- 
ing light, known as the direct, semi-indirect, and totally 


indirect. All of these are applicable to the store. 


CHOICE OF REFLECTING OR Dirrusinc EQuiIPMENT 


As stated before, the eye should not be exposed to the 
unshielded filament as this is of too great a brilliancy, pro- 
ducing discomfort and reducing the ability. to see. We 
therefore, always equip the light source with some sort of 
a diffusing device or use a reflector. A reflector, besides 
reducing the hrilliancy of a source, has a further advan- 
tage in redirecting the light. 

There are a great many varieties from which to make a 
selection, and it is obviously impossible to analyze each 
type, so merely the various classes will be discussed with 
particular attention to their suitability for the department 
store. 

The engineering features of specific types of reflectors 
are treated in detail in Bulletin Index 22, “Reflectors for 
Incandescent Lamps.” 

We cannot look at the question of lighting the store as 
merely supplying a certain predetermined amount of light 
on the counters. If this were the object the most eco- 
nomical method would be to locate a series of projectors 
close to the ceiling and send strong beams of light down- 
ward, but it is obvious that this scheme would make the 
store appear very unattractive, and shadows would be 
strong and harsh. Instead of having one plane, such as 
the counter, to illuminate, the whole interior of the store 
must be lighted and the flux of light spread in all direc- 
tions. From this we gather that while from a standpoint 
of efficiently lighting the counters, the enclosing globes, or 
semi-indirect units, are not to be compared with other 
units, yet are very often most suitable to give the soft 
flood of light in all directions necessary for the high-class 
shop. 


Paden City Featuring Its 191 Line 

Throughout the season the Paden City Glass Manu- 
facturing Co., at Paden City, W. Va., has been specializ- 
ing on its new 191 line consisting of items for the hotel, 
soda fountain and home use. This line is now being of- 
fered in both colored and crystal, although the demand 
for the items in colored glass are far in excess of the sales 
record of a year ago. 


A Good Rule 
Keep your mouth shut when breathing and when 
angry. 


DEPARTMENT 
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BUREAU OF FOREIGN AND DOMESTIC COMMERCE 


WASHINGTON 
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DOMESTIC EXPORTS OF GLASSWARE, TABLE AND OTHER, OR 


LIGHTING, CHEMICAL AND 


OTHER, N.E.S.,LAMPS AND 


LANTERNS, FROM THE UNITED STATES, BY COUNTRIES © : 
oe 
5252 4 
5241 Table 5255 . 
Glass & other Lamp 
con- 5251 glass- chim- 5291 
tainers, Table ware- neys Chem- 5299 : 
(bottles, glass- cut &lan- ical’ Glass- 9793 
vials, ware or en- tern: glass- ware Lamps and 
& jars) plain graved globes ware n.e.s. lanterns 
Countries Dols. Dols. Dols. Dols. Dols’ Dols: No. Dollars | 
Sasi 1a <a) (a ee — 58 — — —— -= — — 
Azores & Madeira Is... - 11 — = 
Czechoslovalda  se.cnee 20 — — = 
Denmark eens 17 = — — —- 280 ~ — 
Hrance! .2... 275 5,000 — — 947 100 — — 
Germany, 3. sseceee are — 1,317 18 — 29 225 =_ = 
Greece® 5.: 25. ee — = -= 39 — — — = 
Trish tRree “State ee. . — — — -— — 433 — = 
dfaly eo 8: jie sow 869. 275) —- 
Malta, Gozo & Cyprus Is. ~- 576 3838. 
Netherlands (4. semen — a -— — a= 33 134 
NGrway Aiea... eae eT 336 240 239 
Poland and Danzig...... — 35 - — 
Portivallese a «aioe — — — 8 117 = -- _ 
SDPaineee eee. scenes 656 47 139 581 
SWEUenuir nc. hice: -- — — — -— 61 — _— 
Turkey in Europe....:. — 68 — -- — 25 -— = 
United Kingdom........ 24,973 7,862 300 Dell — 8,900 15,760 8,886 
Camadan he)... asin eee 74,655 59,553 7,935 4,121 10,285 111,671 5,019 5,453 
British Honduras....... 3 374 — 55 — 1,68] 506 333 
CostayeRicat scm. Ber. Ae 6,823 915 — C7 tas 140 100 356 
Creat etmalay (yo) 2 te, eee os 4,713 393 — 301 155 135 751" ee 
Hondtmas: . ook vet 351 592 98 93 31 383 1,188 1,069 
Nicara rita.) econ. eee 43 713 — 246 = 122 3,146 1,980 
Panania 30 setae 824 1,301 — 192 - 169 | 1,338Peneor 691 
Salvador euas ;.: saceemr 5,597 2,498 — 286 66 438 48 86 
IMFERI COS Face tis-icden Se 13,955 10,336 883 4,110 1,781 6,792 16,510 14,872 
Miquelon & St. Pierre Is. — 69 — 31 = — = 
Newidld & Labrador.... 520 2,267 13 — — 427 222 449. 
Bermiida sete. aspen ce 269 495 47 13 — 92 126 ll 
Barba dOSacscin. sae nae — — = . 148 — -- 372 64 
Jamaican: orcs. eee 97 375 — 544 — 274 = 1,296 668 
Trinidad & Tobago. .:.. 257 68 — 122 107 270 565 380. 
Other Brit. W. Indies.. 79 (ey. a GH) 60 _ 538 gem 
Cubans sn «..o eee 50,631 8,883 412 1,064 337 5,410 3,173) 93ssen 
Dominican Republic..... 1,296 1,309 = 86 — 167 834 479 
Dutch West Indies ..... — 177 == 930 57 80 59 
French West Indies.... 144 74 
Haitian Republic. ......- 399 1,462 — 112 298 513 1,340 842 
Vinein Is. cot. U. Semen 159 405 — 12 <= 29 72 29 
Argentinas. t:..74 seen: 6,931 5,270 — 214 1,313 1,065 9,766 7,195) 
Bolpyaa \ okt. oc see eee — 281 — — 423 — 102 156 
Bazil Seine eee acne 3,064 = — 25 22 1,259 848 991 
(Chilemagror cnt 4. oOo 1,725 187 60. LU are 777°~—s33,861 ~=—«-2,614 
(Color biais wea: eee 3,847 1,749 — 3874 89 2,447 6,051 5,634 
Eicta doginaaas mae 213 101 —- ay 10 555: 1,180 649 
British “Guiana. .) 0. ene 35 34 = = 74 = 435 347 
Ditch Guiana). jose - - — 144 121 
Brench= Guiana. 3. soaeee - aoe 24 iti 
ROCs de aa nee 269 1,031 — 457 393 407 3,370 ‘2)427 
Wirme aya went icone eee 1,241 105 — 32 — 34 324 179. 
Weneézuelai tcc)... donee 1,425 441 — 101 120 2,406 2,196 3,142 
PAGE TIN Ba ntexoicie io eee 40) — —_ 69 — — 840) 678 
Arabia Cableyaz. ieee — =e — 13,766 — — =. = 
British. Indiac... 2: oeeeee 3,714 308 — — 1,229 853 177,147 95,384 
British Malaya...) saene. 2,280 — = 10 == 200 468 3,478 
Ceylon tine uate eee - - 150 660 353 
(CRT ayaee Geet oa eee 1,320 1,370 198 358 1,166 905 55,790 28,248 
Java and Madura. ..7o): 152 120 — — —— 70 2 640 
French Indo-China...... = 88 474 
Hongkong gies s.: eee 2,709 246 32 = =. 15230 818 
REN GAGE RAEI AG 3 - 190 732 
Japan, including Chosen 176 — 553 49 159 1,447 1,003 1,165 
Philippine Islands....... 7,093 2,996 189 142 790 6,248 2,690 2,647 
Siamese ee ais = 2h. deee ee “91 — — 29 47 = 272 
Other Asia 8 ls sea. coe — 11 — ot 
Australvae 4,2. tb..). eta 14,061 8,310 565 2,122 875 1,959 25,782 185839 
British® “Oceamia..). sce 45 98 — 100 _— — 252 
French) ‘Oceania... is00.. — 48 = 19 — 24 132 179 
INewee Zealand: ey... 5,637 6,982 84 340 — 948 2,080 936 
Belgian) jCongow, pees — — — 40) — 52 2 ag 
British B! Africa. |. i.5.. = — —. 610° — 2,920 3,256 
Biitishis. oAtrica a. aes 873 1,124 89 2438 — 742 4,678 4,709 
Brigish Wee Africa: ..en 150 1 — 576 -- — 23,162 12,991 
Pa A OR eet ORD ERE IE bso a= — — — 105 _— — 1,164 578 
Other French Africa.... os — — 10 — — 920 1,062. 
[eab erin ai. cine’ cee See — — — 12 — — = = 
IMGE@GCO Te. cet .<0 0 ae —_— — — 48 —_— — = Pe 
Porta. Attica: /.)...emer — = — = aS, — 876 493 
Other Port. Africa...... — — — — — -= 24 168 
Canary Islands. come — — — oe = = 3 19 
“POtAL Bee ieee hn. See 244,581 137,859 11,444 32,087 21,869 162,995 384,702 240,406 
SHIPMENTS FROM THE UNITED STATES TO F 
NON-CONTIGUOUS TERRITORIES ’ 
5241 5299 
Glass containers, © Other glass- 
(bottles, vials & jars) ware : 
Dollars Dollars 
Alaslea Oi a¥ a 5: tyes. eRe Sa eee ee 305 1,413 
Ha wailed pec pee naires 10,315 - 16,783 
Porto Rico 16,982 9,455 
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What’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Jowrnal 
45 East 17th Street =f 


New York 
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Established 1869 


B. F. DRAKENFELD & C0., Inc. 


50 Murray Street New York 


TELE CLs 


Sole Sales Agents for the Glass Industry 
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American Smelting & Refining Co’s 


DENSE 
WHITE 
ARSENIC 


Bl Sa GA 


E. J. Lavino & Co’s 
Manganese Dioxide 


Powdered—Granular—Pea Size 
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ECONOMY TABLE TUMBLERS 


Look for and the 
the Broad 
Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


1 you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 
MORGANTOWN, W. | 
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: SOY KEE & CO. : 
: Chinese Importers of 
3 Gold Medallion Dinnerware 2 
= Also E 
2 Blue and White Canton China, Nankin and =: 
2 Chop Suey China, Tea Sets, Porcelains, Ete. = 
= We import direct = 
= and have a complete = 
= stock of the famous = 
= gold medallion and = 
= Blue and _ White = 
= Canton. = 
2 Write for Price List = 
z Gold Medallion Dinnerware E 
2 7-9 Mott St. Chinatown New York 3 
? Titi 


Best Values in 


JARDINIERE Peau i 
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Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 
WRITE US 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


FIBRE WARE 


Handy 


Light ‘Durable 


Economical 


Impervious to moisture — 
heat or cold. Does not shrink 
or swell. Has no hoops to 
drop off. Being seamless, bot- 
tom cannot drop out. Does 
not leak, watersoak or rust. 
Is lighter than wood and does 
not soak up contents and be- 
come heavy. 


Write for Prices 
Stock in New York 


Almo Trading & Importing Co. 
Direct Importers 
50 BIBLE HOUSE, ASTOR PLACE 
NEW YORK 
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Fragrant Tea—A Pleasant Chat—Fine China 


Afternoon tea is a so- 
cial function that sells 
merchandise. Most 
women will buy an in- 
expensive Winterling tea 
set like this, to save 
their dinner sets. 


This 23-piece set comes 
in dark blue or green 
in several patterns. As- 
tonishingly low _ price. 
See for yourself. 
Send for samples 
WINTERLING 
Fancy China 
Supreme wm its Field 


“= WILLIAM G.MUELLER. Inc. 
Hy Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 


ENTIRE FirTH & SIXTH FLoors ~ 49-51 WEST 23RD STREET, NEW York City 
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| | Brighter and better than ever, the May VITRIFIED HOTEL WARE 
: WHITE AND DECORATED 

issue of the “Buyers Lamp Directory” DOUND FDGEEAND FHICIZ 
| will be read by more than 7,000 lamp 
buyers and dealers all over the United | x] DE Boia, Cee 
ee RAILROADS 
) If your “ad” is not in this issue you STEAMSHIPS 
| are neglecting a real medium for get- HOSPITALS 
| ting your line before the man who ~ Lee Lao 
| buys. Copy now being received for ome Ri Sies> aey 


July issue. § 


_ DEMAREST PUBLICATIONS, Inc. ome 


| 45 East 17th Street 


New York City | M A Ree R aT 1 
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The Tallest Lamp in the World 


Is Fifteen Feet High With Base Thirty-six Inches in Diam- 
eter—Circular Shaped Shade Is Forty-four Inches Across 


By CoM. Tinker, | 


DISPLAY window is of no more value as an ad- 
A vertising medium than the rear entrance of your 

store—unless the potential possibilities are used 
to advantage. Those are not the exact words of Mr. 
Shipiro, Advertising Manager for, Spiegel’s of Chicago, 
large retail furniture house, but that is the gist of his opin- 
ion. And to bear out this thought he took me up to the 
front of the store where | could watch the crowd of inter- 
ested humanity gathered around a window in which was 
one of the most unique displays of lamps I have seen for 
some time. 

The entire window was inclosed on the inside with a 
dark background of heavy rich draperies, making a splen- 
did setting for the balance of the display which consisted 
in the main of some fifty or sixty beautiful Junior Lamps 
of unusual design and coloring. These lamps were placed 
in the middle distance of the display and immediately in 
front of them were placed two work tables at which shade 
makers were at work on the production of the type shades 
used on the lamps in the display. 

Bare frames were in view on the floor near the work 
tables and the entire routine of building a shade, from 
wrapping the bare wire to sewing on the ruching and 
flower decorations, was shown. 

The climax of the whole window setting was—“The 
Tallest Lamp in the World,” placed in the center of ‘the 
display and in the immediate rear of the showing of 
Junior Lamps. 

Standing fifteen feet high from a base thirty-six inches 
in diameter this unusual lamp towered above the ordinary 
size lamps until it seemed that the balance of the window 


was surely meant to display some fairy workshop. A cir- 
cular shaped shade forty-four inches in diameter topped 
the fifteen foot standard, the standard itself be- 
ing eight inches in diameter. Made in five sections, the 
stem was turned in the wood turning department of one 
of Chicago’s lamp plants on a device built over the end 
of one of their longest lathes and to finish the work of 
getting the component parts together, it was necessary to 
place the base on an elevator, adding part after part and 
lowering the elevator until the base was level with the first 
floor of the building when the shade was put on from the 
second floor. 

“The Tallest Lamp In the World” was originally made 
into a Bridge Lamp and later converted into a Junior. The 
Bridge arm was fashioned from fancy imported ‘metal 
tubing three-quarters of an inche inside diameter. To 
counterbalance the great weight of the immense shade at 
the end of the arm, a very cleverly arranged ornament 
was placed at the inner end of the arm, this ornament 
consisted of two ordinary size metal floor lamp bases 
welded together. This was placed at the inner end of the 
scroll of the arm directly over the upper end of the stem. 
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Spiegel’s original window display in this special sale 
campaign was of Bridge Lamps, as stated above. During 
the first sale a price of $4.95 for any one of the lamps in 
the three different models shown, was asked. Polychrome, 
wood and metal with silk shades, were the models offered 
and the purchaser had the option of any model as it stood, 
at the price quoted. 

The next sale was held two or three weeks later and 
featured Junior Lamps at $7.85. The same offerings 
in models, colors, etc., were to be had as in the previous 
sale. A total of seven days covered the two sales periods, 
During these seven days the approximate number of 
lamps sold was six thousand five hundred. (The approx- 
imate figure is given because at the time this is being writ- 
ten, the exact total figures are not available). 

Spiegel’s representative assured me that this campaign 
had more than doubled the record of total lamps sales 
during any one previous year. Think of it! Doubled the 
business of the best previous year. That almost leads me 
to take issue with the writer of the article on special sales 
which appeared in this magazine for January, for Spiegel’s 
said very emphatically that they were more than pleased 
and very much surprised at the amount of business which 
resulted from these sales. They were forced to re-order a 
number of times because of un-anticipated business. 

It is only fair to say that five stores go to make up the 
selling organization of Spiegel’s and that a local news- 
paper advertising campaign was put over as an aid to this 
merchandising effort. However the fact remains that 
there were sixty-five hundred lamps sold at a season of the 
year when the average person in the trade would tell you 
that no lamps were being sold. 

If it is necessary for Spiegel’s of Chicago to add two 
people to their offce staff to take care of additional busi- 
ness in lamps, also a posting machine, at this so-called 
dull period, isn’t it just possible that some such results 
might be accomplished in other centers if real merchan- 
dising effort was put behind their lamp departments? It 
seems logical to assume that Chicago is a fair example 
of the reaction which might result from some similar 
plan being put over in another locality. 

At least we have given you the suggestion from which 
you may draw the conclusion that real merchandising, 
clever window display and the right kind of merchandise 
in properly blended proportions is worth consideration. 
Of course if your lamp department is meeting the obliga- 
tion of the space it occupies and you are selling all of the 
people in your community who are open to having a lamp 
proposition offered them, then you will find little of inter- 
est in the above. But—if you think with Spiegel’s, that 
there are people within your trade area who could be sold 
lamps, then here is a suggestion which should merit a wel- 
come. 
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Industrial Workers Protected by Special 
Refuse Eliminators 


If one were to take an aeroplane ride over the indus- 
rial and business sections of any American city, he would 
ye astounded to see hundreds and hundreds of peculiar 
ralvanized iron cylinders atop factories, shops and busi- 
ness buildings. These cylinders or tanks have a round 
vody with tapered bottom and a funnel-shaped opening 
n the top. 

Few people realize the importance of these odd-appear- 
ng sheet metal sentinels, yet they are the means of actu- 
uly saving human lives, and in thousands of cases, im- 
roving the conditions under which American employees 
vork. 

Scientists tell us that these “cyclones,” as they are tech- 
uically called, actually lengthen the lives of our workmen 
ind in many cases keep them from suffocating. Certain 
ndustries could not operate, they declare, were it not 
‘or these “cyclones” which are so little known despite their 
rreat importance. 

An investigator for a well known insurance company 
recently declared that there was not an American indus- 
ry that did not use some kind of an abrasive in the 
nanufacture of its product. He meant that grinding 
wheels, cutters, tapes, sand paper and tools for polishing, 
xrinding and finishing were all essential to our indus- 
rial progress. Going further, he added that each of these 
yperations, whether it be that of a machinist’s lathe, power 
jaw, sander or a huge battery of planing, boring and 
inishing machines, gives off millions of dust particles, 
some of them so small that they can be seen only by the 
qaked eye when gathered in a cloud. “Our industrial 
nation is practically enveloped in a huge cloud of dust,” 
ae said, “which, if not properly handled, would enter the 
throats and lungs of our workmen and in time produce dis- 
2ase and perhaps even death. Yet,” he declared, “this 
lust is a standard condition in our methods of production 
ind we must find means of removing it for the safety 
of our workmen.” 

Let’s see what happens in a furniture factory, for ex- 
ample, with a battery of planing, boring and finishing 
machines in action. As these large planers zip back 
and forth over the rough lumber that may some day 
be a bed in a fine hotel or the desk in your library, a 
tremendous cloud of dust is given off while great piles of 
shavings are created from the cutting heads. Then, as 
if by magic, all dust and shavings are whisked away into 
1 hood connected to a sheet metal pipe varying from 4 
to 10 inches in diameter. This refuse disappears from 
‘he machines, leaving the surrounding air clean and pure. 
What happens to the dust and shavings ? 

_ Further investigation would show the sheet metal pipe 
connections from each planer and sander to join a main 
sheet metal pipe which leads to a powerful suction fan or 
Slower. The shavings and dust are shot through this pipe 
as if from a gun. From the blower it is rushed through 
another sheet metal ‘‘discharge” pipe leading to the “‘cy- 
clone” or dust collector and which is usually located on the 
roof of the building. As the air containing this refuse 
material is discharged into the cyclone at the rate of 3000 


Pattern No. 917—Baltic Shape. 


AN attractive enamel decoration in vivid contrasting 

colors—red, orange and green on a blue back- 
ground—underglaze of course! On the new Baltic Shape 
of John Steventon. 


Immediate delivery from stock in New York. 
Specials in 


Domestic 
Dinnerware 


an 
Hotel China 


The Sendar Company 


35 West 23rd Street 
New York 


and 4000 cubic feet of air per minute, a metal spiral within 
the cyclone causes a tremendous whirling movement. 
The dust and shavings are thrown against the wall of 
the cyclone collector where, being heavier than the air and 
losing speed, it drops by gravity into a “vault” to be dis- 
posed of or is fed directly into the fires under the boilers 
The air is 


‘ 


to provide power for operating the machinery. 
released through the top funnel-shaped opening in the 
cyclone as the dust and shavings drop to their final dis- 
position, 

Thus, through the use of these dust eliminators and 
air currents for the removal of waste, these industries 
affect important economies for both the manufacturer and 
consumer. Moreover, these systems assure wholesome 
air for employees, and keep the machines free from ref- 
use, thus speeding up production. The absence of shav- 
ings and dust in the building eliminates explosion and 
fire hazards and materially reduces insurance rates. The 
importance of air in its effect on the industrial world is 
surprising. Ordinary air keeps thousands of engineers, 
experimenters and workmen busy providing new methods 
for harnessing it for a multitude of purposes. 


Metropolitan Gains 


Metropolitan Chain Stores, Inc., showed a volume of 
$748,078 for April this year, as against $434,999 for the 
same month last year. This is a gain of approximately 17 
per cent. For the first four months of the year the gain 
was something more than 24 per cent, as compared with 
the gross sales for the same period last year. 


Thirty 


Woe A- NS iD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


FLOOR SPACE AVAILABLE 


N excellent opportunity to secure 800 square feet of display 
ei space in addition to office facilities in Room 356 on the third 
floor of the Fifth Avenue Building is available for a responsible 
concern. Line must not conflict with illuminating glassware or 
automobile lenses. For complete information apply Room 356, 
Fiith Avenue Building. 


REPRESENTATIVES WANTED 


TTENTION, Salesmen, Representatives and Jobbers. We 

have the best decorated and etched china on the market. We 
want the best men to handle it on highest commission basis. Le Roy 
Art Studios, 1405 Grace St., Chicago, Ill. 


CHICAGO REPRESENTATIVE WANTS LINE 


ACTORY representative maintaining Chicago display room 
wants additional lines, china, glass, hotel equipment items. 
Box 551, care CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


T7ITRIFIED HOTEL CHINA... Yo manufacturers’ agents: 

We require representatives on commission for the following 
territories: Florida and surrounding States, Texas and vicinity, 
New England, Iowa, etc. The Bailey-Walker China Company, 
Bedford, Ohio. 


Woolworth Gains Less Than One Per Cent 


April sales of F. W. Woolworth Company showed an 
increase of less than 1 per cent over the volume for April 
last year, or $18,967,377 as against $18,895,347. The 
figure for this year, however, is the largest April busi- 
ness ever done by the company, according to its presi- 
dent, H. T. Parson, who also points out that the earlier 
Easter this year threw a heavier proportion of Easter 
sales into March instead of April. 

Sales for the first four months of the year were $67,- 
912,553 as against $64,866,285 for the same period last 
year, an increase of about 4.7 per cent. 


Colonia! Lamp Revived 
(Continued from page 19) 


turers have already seen the possibilities in the Colonial 
type of lamp and shade and the revival is wide spread and 
popular. This is demonstrated in many window displays 
of the Fifth Avenue shops, where rooms entirely fur- 
nished in Early American style are featured, even carrying 
out the types of costumes to further depict the period dress. 
The illustration herewith shows how faithfully the old style 
of furniture and setting has been studied in the Metro- 
politan’s American wing, reviving old relics, costumes and 
surroundings of Colonial fame, when the trembling, gentle, 
flickering light of the candle was the sole means of illum- 
ination, under which some of the staunchest American con- 
stitutions and documents, ever witnessed, were signed, 
sealed and delivered. 
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Buyers in New York 


May 24, 1926 


C. L. Johnson, toys, McKean, Ellers Co., Austin, Texassay2 
Leonard St. (W. L. Howell). 

W. F. Halliwell, china, C. T. Sherer Company, Worcester, 
Mass.) 105. Grand) St) (jay Coy; 


May 26, 1926 


A. Cohn, house furnishings, Union Dollar Chain Stores Co, 
Baltimore, McAlpin. 

A. A. Hall, china, glassware, lamps, Hutzler Bros. Co., Baltimore, © 
Md., 1440 Broadway (Assoc. Merch. Corp.). 

Mr. Dodge, house furnishings, Jordan Marsh Co., Boston, Mass., 
1440 Broadway. 

J. I. Glickman, house furnishings, Boston Dry Goods Corp., 
Buffalo, N. Y., Penn. Hotel. 

C. Hansen, house furnishings, William Taylor, Son & Company, 
Cleveland, Ohio, 1440 Broadway. 

P. M. Jelinski, house furnishings, Dayton Company, Minneapo- 
lis, 1440 Broadway (Assoc. Mdsg. Corp.). 

J. Hertzberg, china, glassware, house furnishings, S. Kann Sons 
Co., Washington, D. C., 432 Fourth Ave.. 


A Suggestion for China and Glassware 
Salesmen 


Salesmen of Gimbel Brothers’ clothing department 
(Philadelphia) have organized a club under the direction 
of J. T. Dempsey, assistant buyer of the department. 


The first meeting was held in the Gimbel restaurant re- 
cently and was attented by all the salesmen and department 
executives, in addition to executives from other sections of 
the store. 

According to Charles T. Donahue, clothing buyer, the 
salesmen will hold meetings once a month. Dinner will 
be served in the store restaurant and the evening sessions 
will be devoted to the discussion of selling problems. 


Peter Potter 


PETER POTTER SAYS: Human nature ez hard 
to satisfy. Th’ feller) thet hollered th’ loudest ’bout the’ 
cold winter yells jest ez loud ’bout th’ hot summer. 
’N speakin’ 0’ seasons now ez th’ time to feature ice 
teas ’n glassware fer summer usage. 


— 
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CLASSIC SIMPLICITY 


best describes this production, 
which harmonizes in line and form 
with the highest standards of the 
Glassmakers’ art. 


In the transparent colors, Green, 
Amber, Blue and Canary, bright 
spots are made in the boudoir, 
while the same colors, in the satin 


2 +t 
No. 57/2 finish, appeal to those buyers who 
DRESSER SET prefer softer tones. 


UNITED STATES GLASS COMPANY 


Consult our nearest Sales Representative or write us direct 


No. 20—Absolutely New 
Pipe Smoker’s Ash Tray 


SE eee tee 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


- High Grade Glassware, Plain Cut and Decorated 


NCLUDE this new item in your next order and : : 
get business from the ever increasing crowd For Gift Shops, Florists and Table Use 


of pipe lovers. 


Representatives 
This No. 20 Ash Tray meets at eal need It in NEW YORK PHILADELPHIA 
cludes a pipe holder, ash tray, cigarette and cigar H. C. Gray Co., Fred Stott, 
rests and paper and box match holders. Made in 200 Fifth Avenue 1007 Filbert Street 
crystal, blue, green, amber and amethyst. BOSTON SAN FRANCISCO 
Hv iaicelt. FF, Hunt, Himmelstern Bros., 
Packs 12 dozen per wa 41 Pearl Street 718 Mission Street 
Shipping wt. 175 Ibs. Traveling Representatives LOS ANGELES 


R. B. Reineck, Himmelstern Bros., 


Bi 1422 E. Marquette Road 643 S. Olive St 

: CHICAGO ¥ > St. 

: THE New MaRTINSVILLE GLASS MF6G.Co. Bt es SEATTLE, WASH, 
4039 Lincoln Avenue Himmelstern Bros., 


CHICAGO Terminal Sales Bldg. 


NEw MARTINSVILLE,W. VA. 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
353 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 

Importers of . Venetian Glassware, 
Chandeliers, Italian pottery, vases, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir~ and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCGN, Inc., 
206 Fifth Ave. 
Copeland’s China. 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, . Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


Earthenware and 
Phone, Ashland 


920 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


me CHINA CORP., 39 W. 23rd 
Joseph M. Watte, Pres. Gram. 0687. 


German dinnerware and fancy china. 
HERMAN C. KUPPER, Inc., 89-41 


West 23d St. 
Ahrenfeldt French China. 


Incieit 


“Haviland China” 


Importers of China, Glass and” 


LEVY BROS. CHINA CO., 
COTA Sts 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 
4393. 

MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


85 W. 


j 

il 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 
Jones & Sons, Ltd., 
& Co., Ltd., earthenware. 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


teapots; George 
china; Wedgwood 
Telephone, 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 325-87 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanlev Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


24 West 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSwUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 
Illuminating glassware, 
lamps and silk shades. 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J.’ Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Tamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


mahogany 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 


Ave. 

Sole Mantfacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


ANNUTNNANELSNYONNANUEONNYUNNAYENSDHUNNYOUENUUENOAAUSUOUUOTUCAAOONTADOEAATUAOORAU TODO EUAA ESTO ETAATAGL OUTTA POTATOES 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 

ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 

THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 

THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 

JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 
FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 


INC., Fifth 


China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware Gnd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
cr, etc. Telephone, Gramercy 
a 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China ~Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
_ Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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PAWNS 


DOPE 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 
West 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words,. terms, uses and 
Practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Sor 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


guabity ou 
dinnerware | 


REPRESENTATIVES 


‘D. KING IRWIN, E. 
200 Fifth Avenue, 
Now York 


EARL W. NEWTON & Associates, 
9 N. Wabash Avo,, Chicago, IHL 
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THE NATIONAL CHINA COMPANY | 
SALINEVILLE, OHIO. 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


~ Section of 


Crockery and Glass Journal 


' and 


Get It 


40 cents per line for first insertion 
le ents ag r line for following in- 

Rates: Seven words per line. 
cas nimum initial charge $2 pays 
ble in advance. 


Haviland Chinal 


is the only china known since 1840 as Haviland 
China and that any other ware with thename 


as Haviland China, or without the mention of a 


to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 


a a vss en SRR ITS INR RSE — 
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AE = = 


is stamped 


apvilay, on whie ening | 


France, 
DECORATED BY 


Se “@ on decorated china | 


We respectfully remind dealers that the E 
china stamped “Haviland ‘or “Haviland & Co. 
Haviland in its stamp cannot be lawfully sold 


the name in full with which it is stamped. | 
Any infringement upon our exclusive right 


wy 


Haviland China Cos Inem 
11 East 36th St., New York — 


for damages. 
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Will It 
Interest You BR 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, SUBSCRIPTION PRICE 
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The Magic ‘Touch 
of Ivory 


From rough marble comes the perfect statue, so out of 
lifeless clay, under the magic touch of a master potter, 


comes distinctive Maryland Ivory. 


Thus an appealing shape has been conceived for the 
most discriminating buyer. Abounding in a wealth of 
striking new decorations Maryland Ivory opens the 


way for greater achievements in your business. 


Tuer Epwin M. Kwow es Cutna Co. 


EAST LIVERPOOL, OHIO 
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What’s In A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet 1f 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


ok) 
0 


Crockery and Glass Journal 
45 East 17th Street : 


New York 
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Gn troducing 
The R SHAPE. 


Lay 


Ye, =6Such Popularity 
96530, 
‘ Must Be Deserved 


— 
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East Palestine, Ohio. 
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We Have Named Our 


NEW IVORY SHAPE 


GLORIA 


K T & K Standard for Originality 
of Design and Exclusiveness in Deco- 
rations Is Fully Maintained in This 


PURE IVORY BODY 
Ge 


Our CORONADO Shape 
is still setting the pace 


KNOWLES TAYLOR OS KNOWLES 
COMPANY 


East LIvERPOOL OHIO 


Jne 3, 1926 
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The Teapot They Choose 
and Use 


American women choose Hall’s 
Teapots of Fireproof China because 
of their beauty. They use them be- 
cause’ they make better tea. 


TIT) 


HALL CHINA COMPANY 
East Liverpool, Ohio 


ae. 
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CROCKERY AND GLASS JOURNAL 


rincess lvor 
AaNe 
Smith-Phillips 
Product 


The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 


the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio 


J. W. Mackey, Manager of Sales 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 
Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory is slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


—— 
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Putting the To bring order out of the con- 
Rainbow fusion that now prevails in the use 
(0 Work of statistical charts and establish a 


color standard to be used in market 
malysis, the forthcoming National Distribution Confer- 
ence, called by the Chamber of Commerce of the United 
States, will consider a proposal to use the rainbow, or 
spectrum, as a guide. 

In depicting business conditions some cartographers 
ise red to indicate good business, others use purple or 
rellow. A color that indicates good business in one chart 
night indicate bad business in another. The subcommittee 
vhich has made a study of the question has suggested the 
ise of the rainbow as a pattern. 

“The importance of this recommendation, 
traphical statistical work will increase year by year with 
ts more general adoption. It should not be long before 
myone seeing a chart or map in color in connection with 
narket analysis would automatically adjust himself to a 
rorrect reading. The high spots would be red and the 
vorst. territory violet-blue, or purple, while between these 
wo would come the other steps always in the same order— 
rreen always below yellow and blue below green. In 
& way colored maps and diagrams would soon take on a 
lew dimension, adding greatly to their legibility.” 


” it says, “In 


It is also proposed to follow the heraldic rule in using 
cross hatchings to indicate the various colors. 


America The impression that music in the 
Takes to United States is largely of the 
Music “canned” variety is found to be er- 


roneous by the Civic Development 
Department of the Chamber of Commerce of the United 
States. The musical development of this country, on the 
contrary, appears to be going forward with extraordinary 
rapidity. 

Today there are 49 symphony orchestras maintained in 
American cities. These range from the Boston Symphony 
Orchestra with its own building and a permanent endow- 
ment said to be $1,000,000, to the symphony orchestra 
of Boulder, Colorado, which has a population of 10,989. 
In at least nine of these cities public funds are expended 
for the support of bands and orchestras, organists and 
directors of music, though the greater number of orches- 
tras have been privately supported. 

New York City spends large sums for music in public 
parks. Baltimore is experimenting with low cost admis- 
sion tickets. The Denver Civic Orchestra maintains a 
training school for players. 


Eleven 


T a recent shoot of the Huntington Rifle Club, 
Huntington, W. Va., the first prize consisting of a 
handsome console set was donated by Otto Jaeger 


of the Bonita Art Glass Co. Mr. Jaeger because of the 
fact that he presented the prize, did not shoot. 


C. W.. Young, of Vail & Young, manufacturers’ agents, 
is calling on the hotel and restaurant supply trade in 
Philadelphia this week in the interests of the Jackson Vit- 
rified China Co. 


Miss Bertha Newman, who recently resigned the posi- 
tion as buyer for the A. I. Namm store, Brooklyn, where 
she had been for a number of years, has planned to sail 
aboard the Republic on Friday for a three months’ vaca- 
tion abroad. She has not yet made any plans for the 
future as she first wants to take a complete rest before she 
again thinks of business. 


Sailing for Europe on the Columbus June 10 will be 
William G. Benedikt, merchandise manager for the china, 
glass and lamp departments of the L. Bamberger store, 
Newark, N. J. Mr. Benedikt has been in ill health for 
the past year and his present trip on which he will be 
accompanied by his sister Miss Ernestine will be for the 
purpose of rest and recreation in an endeavor to regain 
his health. 


Robert C. Fenton, secretary and sales manager of the 
Fenton Art Glass Co., Williamstown, W. Va., is in town 
this week consulting with the factory’s New York repre- 
sentatives the Horace C. Gray Co. 


Frank W. Merry, president of the Indiana Glass Co., 
Dunkirk, Ind., is spending this week in New York taking 


up special matters with the concern’s representatives the 
Horace C. Gray Co. 


An addition to the sales force of Lazarus and Rosen- 
feld, Inc., well known New York importers, is Gordon 
Wasson. Mr. Wasson who was previously for the past 
four years with the oriental importing house of L. Markel, 
San Francisco, will represent the Lazarus & Rosenfeld 
firm in the west covering the entire Pacific Coast and other 
far Western States. He is now at headquarters prepara- 


tory to making his initial trip for the concern starting 
about August 15. 


David Fisk, Secretary of Lazarus and Rosenfeld, Tact 
is one of the early vacationists in the trade. Starting this 


Twelve 


Saturday, Mr. Fisk is making an extended automobile tour 
the first leg of which will be up state to Niagara Falls. 
From there he will continue into Canada. 


Miss S. Levy, with Carson Pirie Scott & Co., Chicago, 
is in New York on a buying trip. | 


Emil Kerbek, formerly well-known in the trade as a 
cut glass salesman for the Silver City Cut Glass Co., and 
later in business for himself, is now engaged in the real 
estate business in New York. 


V. D. Kinnan, eastern representative for the American 


Clay Products Co., dropped in to pay Guy Cooke a visit 
this week. 


G. S. Stone, assistant buyer of Macy’s China and Glass 
departments, has returned from a vacation in Maine. 


Fred C. Reimer, head of the Fred C. Reimer Co., Inc., 
importers, returned last Friday after making a successful 
two months’ trip in the interest of his lines. 


The Fred C. Reimer Co., Inc., 49 West 23d St., New 
York, has made an addition to their salesroom in the way 
of a Venetian Glass room. Here the beautiful line im- 
ported by the concern may be seen displayed by itself in 
an attractive setting to match the balance of the salesroom. 


Stanley Cocoran, buyer for the S. & G. Gump Co., San 
Francisco, arrived in New York on the Majestic Tuesday 
after a buying trip abroad. 


Charles L. Gaunt, secretary and treasurer of the In- 
diana Glass Co., Dunkirk, Ind., is expected in New York 
this week to see the Horace C. Gray Co., the concern’s 
agents here. Mr. Gaunt is coming by motor accom- 
panied by his wife and daughter. They met their daughter 
at Washington, D. C. where she has just graduated from 
a girls school. From here they expect to motor on through 
Canada before going home. 


Michael Regetz, assistant to Lee Moses at the Frederick 
Loeser Store, Brooklyn, has accepted the assistant buyer- 
ship of the china and glassware department of the Kauf- 
man Straus, Inc., department store at Louisville, Ky. Mr. 
Regetz will assume his duties there June 12. Mr. Moses 
has not yet picked a successor to Mr. Regetz. 
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Libbey Glass Mfg. Co. Inaugurate Clever 
Advertising Campaign 


The accompanying line cut depicts the 


Water 


g type of advertising which the Libbey Glass 

j Mfg. Co., Toledo, O., is using in an adver- 
tising campaign in the Metropolitan dailies. 

j The campaign is being conducted to ac- 

| i quaint the buying public with the merits 


and special features of the Nonik Safedge 
Glassware made by the concern and will 
greatly stimulate the demand for Nonik 
Safedge Glassware with the 
handling the line. 


dealers 


This form of advertising is unique. The 
Libbey Glass Mfg. Co. is one of the first 
to advertise a blown glassware line to the 
consumer for the benefit of dealers hand- 
ling the ware. 


This modern style of advertising with 
its attention-compelling head is destined to 
bring good results. 


No-nik R. I. Ratner is manager of the New 
York office of the Libbey Co. at 200 Fifth 
Ave., which of course is directly concerned 
with the present campaign. 


SAFEDGE GLASSWARE 


The paeted edge prcencs choppy 
a 


Moe Goldberg Hero at Swan Lake 


Moe Goldberg, well known city salesman for Herbert 
& Neuwirth, Inc., was acclaimed by all the guests stopping 
at the hotel at Swann Lake, N. Y., over the past week 
for his great bravery and total disregard of the danger 
of lossing his own life in attempting to save a child which 
had been dragged in the lake in a horse drawn carriage 
when the animal became frightened and ran away. 


Mr. Goldberg was seated with other guests on the porch 
of the hotel, when suddenly down the road they saw the 
jrunaway horse with a woman and child in the wagon. 
No sooner had they seen it than the woman was thrown 
out and the horse dashed into the lake with the child in 
the wagon. 

_ Mr. Goldberg jumped from his seat, ran to the edge 
of the lake about 400 yards away and jumped in with his 
clothes on. Swimming out to the wagon which the horse 
was dragging with it as it was swimming toward the center 


of the lake, he succeeded in getting a hold on the boy’s 
hair. 


_ By this time he was pretty well exhaused from his ef- 
forts. He tugged at the boy but was unable to extricate 
him from the wagon in which the child had become en- 
tangled in one of the wheels. As he finally saw that his 
efforts were futile and his endurance near an end he just 


Was barely able to make shore. 


| The boy’s body was later recovered and Mr. Goldberg 


Started a fund for the assistance of his mother and father 
who were in poor circumstances. He received a tidy sum 
which was turned over to them before he left for home. 


Many Houses in Trade Close Saturdays 
During Summer 


The following houses in the crockery and glass trade 
will be closed all day Saturdays from May 29 to Septem- 
ber 4 inclusive: Haviland & Abbot Co., Alfred G. Moment, 
Percy N. Layland, Inc., Guerin Pouyat Elite, Ltd., John- 
son Bros., A. J. Fondeville & Co., Haviland China Co., 
Inc., John Davison, Ine. 

Meakin & Ridgway, Inc., (from July 3rd to as late in 
August as possible except possibly for packing.) 

Wm. S. Pitcairn Corp., (from July 3rd to as late in 
August as possible except possibly for packing. ) 

Maddock & Miller, Inc., (from July 3rd to as late in 
August as possible except possibly for packing. ) 

Edmondson Warrin, Inc., (July and August. ) 

Geo. Borgfeldt & Co., (all day May 29, July 3 and 
September 4.) 

Theodore Haviland & Co., (July 3 to September 4, at 
noon in June.) 

Ferdy bing & Co.'s. Suc:, (all day May 29, July 3 and 
September 4, other Saturdays at noon.) 

Strobel & Wilken Co., (all day May 29, July 3 and 
September 4, other Saturdays at noon.) 

Koscherak Bros., (At noon except preceding holiday. ) 

B. Tomby & Co., (At noon except preceding holiday. ) 

Bradley & Hubbard Mfg. Co., (At 1 P. M. throughout 
the year.) 

The Miller Co., (At 1 P. M. throughout the year.) 

Edw. B. Dickinson, (All day July 3 to September 4.) 

Louis Wolf & Co., (At noon June 5 to September 4.) 

Wm. G. Mueller, Inc., (At noon all year.) 

Nathan Straus & Sons, Inc., (At 1 P. M. all year.) 

Saul Mfg. Co., (At noon July and August.) 

The Handel Co., (At noon all year.) 

H. C. Edmiston, (All day July 3 to Sept. 4 inclusive.) 

Mogi Momonoi & Co., (At noon all year.) 

Copeland & Thompson, Inc., (All day July and August. ) 

Lee plocac’Co., (Atl P.M. all year. ) 

Herman C. Kupper, Inc., (All day from May 29 to 
September 4.) 

A. B. Gunthel, (At noon during June, all day July and 
August. ) . 

Morimura Bros., Inc., (At 12:30 June, July and 
August. ) 

Vogt & Dose, (All day Saturdays May 29 to Sept. 4.) 


Paul Larson, Philadelphia, representative for several 
well known glass factories, and his assistant, Otto Schmidt, 
have just returned from an automobile trip to the coal re- 
gions and had very satisfactory business. Orders were es- 
pecially gratifying for the machine made tumblers produced 
by the Hocking Glass Co. Mr. Larson has recently 
changed his office around for the better display of his lines. 
He has moved his sample tables to the front of the sales- 
room and arranged them across the room in rows of three. 
He has built a private office at the rear. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Retail Demand for Colored Glassware Re- 
mains Active 
/ \ HERE has been little change in the flint glass 
trade during the last week, although manutfactur- 
ers of colored glassware say that the retail de- 
mand for this entire line continues to be very active. In 
some sections of the country retailers announce that there 
is little difference between the demand for colored and 
crystal ware, while other dealers relate that colored ware 
is selling best. 

Factory production on colored glass items continues 
good. The line of colored plates is proving to be selling 
well at retail, and now that the flower season is advancing 
there is a good demand at the factory for vases and bas- 
kets. These two items give promise of being in very 
heavy request throughout the season. 

Blown and stemware lines are also in good demand at 
this time, and an interesting feature of this trade at this 
time is the business that factories are receiving from the 
hotel jobbing interests. 

The hotel jobbers are also buying liberally at this time of 
the heavier lines of hotel glassware, as this is the season 
when so many summer hotels are opening, and new stocks 
are being ordered to replenish old assortments. 

Speaking in a general way, factories are in a position to 
make rather reasonably prompt shipments, but on some 
lines there is more or less delay on account of demand. 
In most all plants, however, production is continuing 
rather actively, and it seems as if this rule would continue 
throughout the next few months at least. 


Seasonable Demand for Containers 

Those factories interested in the production of con- 
tainers are working about full time on seasonable business. 
Some rather heavy business is reported to have been placed 
recently on the jar line, both jobbers and department stores 
ordering car lots of this item. Inasmuch as the glass jars 
are now being put up in cartons at the factory, the system 
is appreciated by retail distributors. From different parts 
of the country come reports to the container manufactur- 
ers that the outlook for a heavy fruit crop this season is 
exceptionally good, although the season in some sections 
is about two to three weeks late, due to spring weather 
conditions. A heavy fruit crop will mean a large de- 
mand for jars and other containers. 


Ball Bros. Production Active 
Active production of jars has been started in the new 
plant of Ball Bros., at Hillsboro, Ill. This factory which 
was recently acquired by this company has been given a 
general overhauling, about two months being required to 
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complete the improvement program. A force of about 
200 men and women are now being employed at this fae- 
tory. 


General Glass Co. Is Formed 
Announcement has been made here that the General 
Glass Co. has been formed at Baltimore, Md., by Joseph 
L. Winner and his associates. The general office of the 
new company has been opened at 122 South Howard 
Street, Baltimore. 


Ceramic Society Visits H. C. Fry Co. 

The Pittsburgh Section of the American Ceramic So- 
ciety made a special trip to Rochester, Pa., a few days 
ago, where an inspection was made of the plant of the 
H. C. Fry Glass Co. and the Beaver Valley Glass Co. 
In both these factories new processes of glass manufac- 
turing have been recently installed, and as a result the 
members of the Association had an enjoyable journey. 


Glass Company Adds Furniture 
The Home Cut Glass Co., Carbondale, Pa., has installed 
a furniture department in its store, and at the same time 
has also increased its household furnishing line. Many 
additional items in glassware are now being merchandised. 


I. J. Collins One of Biggest Manufacturers 

By becoming interested in the plant of the Monongah 
Glass Co., at Fairmont, W. Va., I. J. Collins of tieueaaeae 
ing Glass Co., Lancaster, O., has become one of the larg- 
est manufacturers of glassware in the United States. As- 
sociated with Mr. Collins in the Monongah deal are T. C. 
Fulton and E. B. Good, late of Pittsburgh.’ 

Mr. Collins first became interested in the glass business 
when he left the barber trade in Pittsburgh, and went with 
the Phoenix Glass Co. at its Monaca, Pa., plant. He was 
a close observer of everything, and after a few years with 
the Phoenix began to enter the glass business on his own 
account, locating at Lancaster, O., and starting a small 
plant under the name of the Hocking Glass Co., manufac- 
turing a line of novelties. 

This business grew steadily, and the factory was el- 
larged. Later he became interested in the business of the 
Lancaster Glass Co., also that of the Standard Glass Co., 
at Bremen, O., and later in the plant of the National Glass 
Co. at West Lancaster, O. 

Then came his entrance into the Monongah Glass Co. 
which concern also controls the Atlantic Coal Co., the 
Consumers Lime Co., the Fairmont Box Co., and the 
Industrial Homes Co., all the latter being located at Fair- 
mont. Asa result of these business moves, the factories 
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in which Mr. Collins is now interested are in a position to 
supply about every want in the flint glass trade. 

| Mr. Collins has been elected vice president of the Mon- 
ongah Glass Co. succeeding J. M. Brownfield, who has 
disposed of his stock holdings and retires from the com- 
pany. T. C. Fulton, Collins, 


‘has been made secretary-treasurer of the corporation and 


who is associated with Mr. 


is also a member of the board of directors, succeeding R. 
C. Cunningham. H. L. 
dent of the corporation. 


Heintzelman, continues as presi- 


Hart Glass Co. to Increase Production 
The Hart Glass Co., Dunkirk, Ind., is making a num- 


ber of factory improvements, all intended to later increase 
the output of this factory. A new warehouse 80 by 500 
feet is under construction and additional machinery is 
being installed in the factory department. Recently the 
company acquired additional ground about its plant, and 
further extensions are also contemplated, it is said here. 


Brilliant Glass Co. in Steady Operation 


Repairs have been completed at the plant of the Bril- 
liant Glass Co., at Brillant, O., and the factory again is in 
steady operation. This company, which was formed sev- 
eral years ago, is producing a full line of lenses for all 
purposes. 


Old Glass Company Closes Career 

Announcement of the sale of the glass factory at Wheel- 
ing, W. Va., formerly operated by H. Northwood Co., 
which sale is to be made by the receiver upon a court 
order, brings to a close the career of one of the best known 
concerns known in the glass industry. For many years 
this factory was active in the production of a general line 
of tableware, and then later it entered the production of 
lighting glassware. For years the lines of this factory 
were displayed here Carl 
Northwood, whose death occurred at the Ft. Pitt Hotel 
some years ago while he was in charge of the January 


during the selling season by 


display. 
The sale will include the factory, equipment and real 
estate, the date of the sale being set for June 15th. 


Says Customers Buying Little 

It is the opinion of H. C. Hill, secretary of the Sneath 
Glass Co., of Hartford City, Ind., that the distributors of 
glassware are not stocking up to any great degree. ‘‘Cus- 
tomers are buying in small quantities,’ Mr. Hill ob- 
served, “and while we rather believe business will increase 
as the months go by, 
outcome this fall.” 


(Continued on page 18) 


we hesitate to say what will be the 


cs my Card- 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. 
Photo-Engraving 


Illustrating 
Photography 
Advertising 


Make your advertising sell. 
Illustrate your goods. Tell the 
buyer what he can sell at a 
profit. Then you are getting 
something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


Boston 
Murt Wallace, 
157 Summer St. 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson. 
1104 Axch St. 


Chicago 
F. T. Renshaw 
30 E. Randolph St. 
Baltimore 
Harry T. Thomas & Co., 
29 S. Hanover St. 


Phel Duncan & Miller Glass Co. 
“Washington, Pa. 


San Francisco 
Marsh & Kidd, 
617 Mission St. 


Factory Representative 
E. B. Hill. Washington. Pa. 
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Forecast Is Made That There Will Be Many 
Changes In Buyers By 1927 
NLESS all present signs go for naught, there is 
| reason for believing that a number of changes in 
department store buyers of dinnerware will be rec- 
orded next January. In fact it is not denied at this time 
that certain large department store interests are looking 
about for buyers to succeed those now in charge of these 
departments, and also that these interests have begun to 
make inquiry about “possibilities.” 
It has also been related upon good authority that cer- 
tain buyers may be looking about for new contracts late 
this fall on their own accounts. 


The situation while admitted to be rather unusual, does 
not come as a complete surprise to those who have been 
watching the trend of events during the last few years. 
Department store owners, at least a reasonable number 
of them, have been frowning upon the slow turnover of 
stocks, and at the same time have knowledge that certain 
stocks are being turned over three and four times annually 
whereas other stocks are being turned over less than once 
annually. 

One of the top notch dinnerware buyers has refused to 
make trips abroad for the purpose of buying merchandise, 
declaring that he can make more money for his firm by 
staying at home, watching his department daily. 


Another situation that has been brought to light of late 
is the fact that when department store dinnerware buyers 
go abroad, their departments have been left in charge of 
capable assistants. The latter exert every possible effort 
to make good the trust that has been imposed upon them. 
These assistants are of course closely watched by higher 
executives and the records made while the regular buyer 
is absent abroad are of course closely observed. While 
the assistant has no intention other than that of “making 
good” he is working hard while the department head is 
away, and the result one way or the other, faces the buyer 
upon his return from abroad. 


There are a few department store buyers of dinnerware 
who have been up against such a proposition, and these 
particular men are now refusing to make trips abroad, but 
are sending their assistants. There are others, however, 
who insist upon going and find upon their return that while 
they “had a wonderful time’? something has happened at 
home. 

When a high class dinnerware buyer goes abroad, and 
upon his return reports to his firm that “I did not buy a 
thing,” a situation has arisen that gives much food for 
thought. 

While the dinnerware buyer may go abroad and buy 
a lot of merchandise yet, the assistant back home is work- 
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ing to make good, and perhaps at the expense of the buyer. 

It cannot be denied that certain department owners are 
now looking for new men, also that in some instances as- 
sistants will be advanced to department heads, while some 
of those continue to go abroad will be looking for new 
connections before the close of 1926. 


D. E. McNicol Displaying Clarksburg Ware 

The D. E. McNicol Pottery Co. now has on display: at 
its sample room here, the complete line of both white and 
decorated hotel china as manufactured at its plant at 
Clarksburg, W. Va., the first glost kilns of which are now 
being drawn. 


This line of ware has been standardized throughout, 
and has been subjected to the severe tests of the Bureau 
of Standards at Washington, D. C., and has also been 
approved by the laboratory departments of jobbing inter- 
ests. 


While the Clarksburg plant has a capacity at this time 
of six glost and four bisque kilns, an additional bisque 
kiln is to be erected at once, and which will give the com- 
pany a capacity of 11 kilns on hotel china exclusively. 


The entire line of semi-porcelain ware formerly manu- 
factured at Clarksburg has been transferred to the East 
Liverpool plant, this consisting of berry, and cake sets, 
salads, Jumbo coffees and mugs, and this line is also 
being displayed in its entirety. 

In addition to these two lines, the D. E. McNicol Co. 
is showing its three dinner shapes “‘Majestic,” “Laurel” 
and “Ohio,” the latter a fancy shape, the usual line of 
the East Liverpool plant, and also a complete line of 
Rockingham and yellowware. 

A more varied line of ware was never before displayed 
in an East Liverpool sample room, it now consisting of 
white and decorated hotel ware, yellowware, semi-porce- 
lain dinnerware and specialties. 


E. M. Knowles to Continue Hampton Shape 
Official announcement has been made by the E. M. 
Knowles China Co. that it will not discontinue its Hamp- 
ton dinnerware shape as proposed, and that the shape will 
be continued as usual on account of the demand for it. 
“We tried to discontinue this shape,” declared J. W- 
Irwin, “but the trade insisted upon ordering it in such 
volume that we could not take it out of our line.” 


} 
Weather Hurts Retail Buying 
Speaking in a general way, mail orders with all local 
factories have not been as active during the last fortnight 
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as they might have been. Weather conditions throughout ame 
the country have been blamed to a greater or less extent 
for this situation, which has retarded retail buying. 
Admission is made, however, that many department 
stores are short of domestic stocks, but that merchandise 
managers will not permit extended expenditures at this 
‘time. It is also pointed out that a lot of import stock 
ought in recent years has not been turned over and that 
buying of the general line has also been held back because 
of this situation. But, there will be the usual rush to se- 
cure merchandise next fall as there has been in the years 


that have passed. 
W. L. Smith, Jr., Leads Shriners Pilgrimage 
W. L. Smith, Jr., of the Taylor, Smith & Taylor Co., 
was chairman of the committee of arrangements having Spar used is reflected in 
in charge the pilgrimage to Philadelphia, Pa., this week 
of Shriners from Hancock, O., and Brooke counties, 
West Virginia. A special train conveying over 300 Shrin- pro Feldspar May be depended 
ers left ne Sunday night, the crowd being headed 
by Mr. Smith 


PLE ‘standardeot the steld- 


the quality of your ware. Min- 


upon for high quality and satis- 


== factory uniformity. 
Robert Evans Visits Pittsburgh 
Robert Evans, dinnerware buyer for the J. N. Adams Every phase in the production 
store, Buffalo, N. Y., was in the Pittsburgh market this 
ei Geevlinpro Spates under the 
a supervision of experts—which 

Stafford Dinner Shape Popular 
The new “Stafford” dinner shape of the Thompson Pot- 
tery Co. that was first placed on the market last January : : A 
continues to have an excellent demand. Very frequently A test will convince you of the 


decorators at this plant are compelled to work overtime superiority of this fine feldspar. 
in order that shipments may go forward with promptness. 


insures your satisfaction. 


George J. Niebuhr Visits Pittsburgh District Re at 

George J. Niebuhr, of Maplewood, N. J., representing 
the Hanovia Chemical Co., of Newark, has been spending 
a fortnight in this district, this being his second trip to 
the Pittsburgh district this year. 


Edwin M. Knowles Featuring “Maryland” 
(Continued from page 17) 

The Edwin M. Knowles China Co. is featuring in its 
“Maryland” Ivory body an octagon colonial tea set for CERAMIC CHEMICALS 
sither four, six or eight persons. The set for four per- MINERALS, OXIDES 
sons is composed of four salad plates, four teas, one cream 
id one sugar, one 10-inch plate and one teapot, with the SERVICE 
yption of a salad bowl. Eleven different decorations are 
featured, there being assorted centres while the ground 


colors are also assorted, these to be had in either blue, he 
green, yellow, orange and ivory, and with full matt han- ROESSLER 8 HASSLACHER CHEMICAL©@ 
les on the teas. The ground colors extend from the edge 709 Sixth Avenue. New York 


0 the verge, while another treatment featured on this set 
where centres and sprays are used, the color edge is also 


0 be had in the same colors as the ground laid treatment. Chicago aa New Orleans Pittsburgh 
The reception of this specialty although placed on the ee Boston Cleveland 
eption of this specialty although placed ¢ Baltes ie acs 


fare recently has been exceptionally good. The com- San Rranciseo 
position is used as a Bridge set. 
| (Continued on next page) 
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Pottery News 
(Continued from pereceding page) 

Allen Surles, formerly of East Liverpool, has been ap- 
pointed sales manager for the Clarksburg, W. Va., plant 
of the D. E. McNicol Pottery Co. Mr. Surles some years 
ago was connected with the general offices of the com- 
pany here. 


Homer Laughlin and W. E. Wells Help Build 
School 


Two-fifths of the cost of an eight-room school building 
that 1s proposed to be erected at Newell, W. Va., will be 
paid by the Homer Laughlin China Co. and its associated 
interests. The company of which Marcus Aaron, a mem- 
ber of the Pittsburgh, Pa., Board of Education is Presi- 
dent, has pledged $25,000 for the new building, while the 
North American Manufacturing Co., which 1s closely iden- 
tied with the Laughlin interests, has pladged a site for 
the building, while W. E. Wells of the Laughlin Co. has 
personally pledged $5,000. The offer of these interests is 
for the purpose of assisting the Grant School district put- 
ting over a nominal bond issue to pay for balance of the 
cost of the new building. 


Glass News 
(Continued from page 15) 
Kopp Glass, Inc., Gets Charter 

The application for a charter for the Kopp Glass, Inc., 
has been granted at Harrisburg, Pa., this company being 
headed by Nicholas Kopp, W. F. McNaugher and Harry 
A. Ross, all of whom were for many years actively iden- 
tified with the management of the Pittsburgh Lamp, 
Brass & Glass Co. The new company has taken over the 
Swissvale factory of the old company, and will continue 
to feature a special line of lighting glassware and other 
specialties. A number of new items are proposed to be 
producted at this plant, all of which are being developed 
by Mr. Kopp. The sales department of this factory will 
be in charge of Mr. Ross, while the office will be under 
the direction of Mr. McNaugher. 


Start Production of Glassware 
Production of lighting glassware has been started in 
the new plant of the Queen City Glass Co., at Cum- 
berland, Md. This corporation was recently formed, and 
a building formerly used for other industrial purposes 
was purchased and converted into a glass factory. 


Buyers to Visit Pittsburgh 

A number of buyers were scheduled to arrive in the 
district this week, including those representing stores asso- 
ciated with the May syndicate. The first were scheduled 
to arrive Tuesday, while others were to be here Wednes- 
day and Thursday. These buyers are declared to be 
interested in merchandise for early delivery, and at the 
same time they were anticipating merchandise for August 
and September delivery. 


ee 


Business Indicators for May Reported Uni- 
formly Favorable 


Business activity in the United States was at a higher 
level during the early weeks of this month than it was 
during the corresponding weeks of 1925, according to the 
report of the Department of Commerce. 

Larger production of bituminous coal and beehive coke. 
larger awards for building construction, greater receipts 
of wheat and cotton, and a larger distribution of merchan- 
dise, as measured by carloadings, were reported during this 
period compared with the corresponding weeks of 1925. 
Debits to individual bank accounts, indicative of the dollar 
tinued to average lower than a year ago but the early 
weeks of May than a year ago. Wholesale prices con- 
tinued to average lowert han a year ago but the early 
weeks of May recorded an advance over the previous 
month. Business failures were running smaller in num- 
ber than a year ago. Loans and discounts of Federal 
Reserve member banks were declining in May as compared 
with last month but were well above last year. 

Prices of stocks averaged for the third week of May 
were higher than in the preceding week and a year ago. 
Call loan rates for the same week were stronger than in 
any previous week during the month, being higher also 
than a year ago. Time money rates showed the same 
comparison with the previous week and a year earlier 
while the Federal Reserve ratio, averaged for the first 
three weeks, was higher than in the previous month but 
lower than a year ago. Loans on stocks and bonds to 
brokers and dealers by member banks in New York City, 
continue to decline. 


Growing Efficiency of American Industry 


A remarkable increase in the manufacturing efficiency 
of American industry within a decade is shown in an 
analysis of industrial productivity in the United States 
made by the National Industrial Conference Board, states 
an editorial in Bradstreets. According to the figures given, 
the volume of production in industry in 1923 was 33 per 
cent greater per wage earner than it was in 1914, while 
it required 25 per cent less labor, 13 per cent less power 
and 17 per cent less management personnel per unit of 
production, and 7 per cent less actual working time per 
man. Our exports of manufactured goods, the board says, 
averaged $654,000,000 during the period 1910-14, while 
the average for the years 1921-25 was $1,565,000,000. In 
the last-mentioned year the total value of the country’s 
exported manufactured goods was $1,843,000,000, or 
nearly three times the pre-war average. Explanation of 
our increased productivity, according to the board’s study, 
is largely to be found in the greater application of power, 
more extensive mechanization and increased managerial 
efficiency. The report remarks that in 1923, 16 per cent 
more primary installed power was back of each worker in 
American factories than in 1914, correspondingly imcereas- 
ing his productive capacity and making possible the higher 
wage level. 
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This attractive 4-inch handled can- 
dlestick made by The New Mar- 
tinsville Glass Mfg. Co., New Mar- 
tinsville, W. Va., will light your 
way to greater sales and profits. 


No. 8127 Flower or Bulb Box, just gotten out by the An mexpensive item, yet a good 
United States Glass Company, of Pittsburgh, offers some- looking one. It ts known as the 
thing novel, ornamental and useful. The lover of beauty 10 4-inch Candlestick and is made 
will appreciate this box in house, porch or sun parlor. of fine polished po* glass in crystal 
The side and end panels are ornamented with mytholog- for decorators and in blue, green, 
ical groups in bas-relief. The shape is oblong, 9¥4" long, amber and amethyst for the regu- 
4” wide and 4” deep, with mitered corners. Rich, glow- lar trade. 


ing satin finish on Crystal, Blue, Green, Amber or Black 
glass. To retail at $2 and up, or with set of three flower 
blocks, which nest in the box, for use with cut flowers, 
at about $1 additional. 


The artistically hand 
wrought Aquarium stand im 
steel polish finish embel- 
lished with hand made leaves 
and ornaments from the 
Forfelight Iron Works, 1133 
Broadway, New York, 1s 
both ornamental and useful. 
Graceful in modeling and 
unique in design, this ornate 


In bringing back Colonial days the lovely aquarium. stand makes an at- 
lamp illustrated, manufactured by the Alad- ae ddiiion to home 
lin Mfg. Co., Muncie, Ind., is a fine example furnishing and is also suit- 
of ancestral times. The base is a perfect able for sun parlor or piazza. 


replica of the old hex shaped crystal base so 
much used in the Colonial days. The base 
is mounted with one or two light fittings as 
desired. The shade is a reproduction of an 
old over chintz pattern hand painted on buck- 
ram and edged with a rich black velvet rib- 
bon. The lamp complete is a faithful re- 
vival of an antique luminator. 
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Pleasing in design and useful at many 
places in house, porch or sun parlor. 


Side and end panels ornamented with 
mythological bas-relief. 
x 4” x 4” Wine 


groups in 
Oblong in shape, 94” 
mitered cormers, 


Satin finished, on Crystal, Blue, Green, 
Amber or Black Glass. 


To retail at $2 and up, or with setvos 
three flower blocks, for use with cut 
flowers, at about $1 additional. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenugere: &.c.2 eee ete fancy 
Highland -2e ese ese an plain 
Pilgrim 2:7. a-eeeemece oe oo octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories } ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Sales Offices in all Principal Cities 
THE SHIELD OF A GREAT NAME IS YOUR PROTECTION 


MX @ MEE CROOKSVILLE omens 


CHINA CO 


U.S.A. 


H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Elorhert A. Wellington 
oston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


= Re PE ___. -___- - » CO = 


jne 3, 1926 CROCKERY AND GLASS JOURNAL Twenty-one 


———— 


M E R E R 


LOWESTOFT 


Agent Lil Agent 
E. M. MEDER CO. se FRANK C. BRANUM 
17 North Wabash Ave. 252 Wilcox Bldg. 
Chicago : Los Angeles, Cal. 


Decorated under the Glaze 


IO =2an0 
MERCER POTTERY COMPANY 


*TRENTON+N<«J- 


We will gladly send copies of this 
monograph on request. 


6 e e e 33 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


POPPA 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Lustre Flower Bowls— 


In a large variety of Tan and Blue Combinations. 
Also in Bronze. 


This is just one of many interesting items 
for spring trade—send for our new 1926 catalog. 


Taiye Trading Co. Inc., 


IMPORTERS OF 


Demarest Publications, tn. 


ublisher: 
Japanese Goods, Scar 
101 FIFTH AVENUE 327 W. MADISON STREET 45 East 17th St. New York 
NEW YORK CHICAGO 


New ENGLAND Rep.—N. MASUDA CO., 99 BEDFORD ST., BOSTON 


ee 


CHICAGO OFFICE 


ne THE CHICAGO MARKET | 


SOUTH 
CLARK 
STREET 


J. H. Smytrne, REPRESENTATIVE 


By 


Chicago Hails Ivory Dinnerware As “Ameri- 
ca’s Latest Pottery Achievement 


SALE of Ivory dinnerware was held during the 

A past week by The Fair. This sale was heralded 
in full page advertisements appearing in 

Chicago Sunday papers as “The First to Advertise Ameri- 
ca’s Latest Pottery Achievement, New Ivory Dinnerware 
Many in the trade be- 
lieve this was the largest sale of dinnerware ever held on 


State Street. 


at Special Introductory Prices.” 


Two hundred and fifty rooms have been reserved for 
the Chicago Gift Show and it is now certain that the en- 
tire 275 rooms available for the Gift Association at the 
Sherman Hotel, will all be taken well in advance of the 
opening day, August 2nd. A number of glass and pot- 
tery lines are included among the exhibitors. The follow- 
ing firms are among those exhibiting: Art Industries, 
Inc., New York; Beardsley Studios, Chicago; Geo. H. 
Bowman Co., Chicago; Cliftwood Potteries, Morton, Ill. ; 


eT TUTTTUTTUTCU LOLA LUGLUUALUOTLULGRLLO LUO LUGE UCC LUOOLOGAOOAUOGALOMAUUGAUUORUOAUOMA LOA LOOAOOACOARLOOCOACOACOOAUCOO COO OOM COHN COnICOICO OOOO UNTO TOU NTT ON) N01) Looe 


Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


C00 Eee eee 


TTT UAL UOUO UUM UMUC MU OMAN TOMMASO MOMMA OOOO ENO CAUDAL 
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Colonial Lamp & Fixture Works, Inc., Chicago; Cowa 
Pottery Studio, Rocky River, Ohio; Oscar O. Friedlaende. 
Co., New York; The Haven Co., Chicago; Ira Ay jGne 
Co., Chicago; E. M. Meder, Chicago; Earl W. Newo: 
& Associates, Chicago; Wm. R. Noe & Sons, New York 
W. C. Owen, Inc., Chicago; Pickard Studios, Chieago| 
Harper J. Ransberg, Indianapolis, Ind.; John B. Salterini 
Chicago; J. H. Stouffer Co., Chicago; Nathan Strauss é 
Sons, New York; Sunshine Cut Glass Co., Cleveland 
Ohio; Taiyo Trading Co., Inc., Chicago; Geo. R. Wes 
& Sons, Jeanette, Penn.; Ernest Wolf, Inc., Chicago; 


Ralph B. Kraetsch and Owen Pohlmann, of W. C 
Owen, Inc.; R. Guy Cowan, of the Cowan Pottery Studios 
and Roy Knipschild returned last Wednesday from thei 
three weeks’ fishing trip at Lake Independence in the re. 
gion near Marquette, Mich. All report a wonderful trip. 


W. S. Redfield, local factory representative, made 2 
trip to St. Paul in the interest of A. H. Heisey & Co. 
Newark, Ohio, last week. 


I’. T. Renshaw, Chicago factory representative, reports 
he is showing a new line of coca cola and soda tumblers. 
These glasses are full fire polished with cupped in tops 
and smooth bottoms and are manufactured by the Monon- 


gah Glass Company, Fairmont, W. Va. 


Chicago department stores are co-operating with simi- 
lar interests in forming a plan for the elimination of heavy 
traffic in districts south of Chicago Ave., east of Halsted 
St., and north of 22nd St., between the hours of peak 
traffic during the coming Eucharistic Congress. After a 
series of meetings with the board of the South Park Com- 
mission, it was decided to eliminate all heavy trucks and 
teams within that territory between the hours of 8 A. M. 
and 6 P. M. on the three principal days of the Conference. 


A. H. Golden, of the American Wooden Ware Co., 
Manistee, Mich., called on the local trade last week. 


F. B. Tinker, local glass factory representative, is mak- 
ing a week’s trip through West Virginia, visiting glass 
factories in Morgantown, Paden City and Weston. 


A. Papke, of Ed. Schuster & Co., Milwaukee, Wis., was 


a visitor in this market last Wednesday. 


I. Shapiro, of I. Shapiro & Company, Milwaukee, Wis., 


was among visitors in Chicago during the past week. 
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©. Phillips, Chicago representative of the Albright 
China Co., Carrollton, Ohio, returned the latter part of 
last week from a short trip to St. Paul, Minn. 

H. Von Hagel, manager of the china department of 
Sears, Roebuck & Co., returned early this week from a 
week’s buying trip in Eastern markets, stopping at East 
Liverpool, Philadelphia and New York. 

Glazed flower pots in various color made in Ambisco 
are being displayed by W. T. Darden, Chicago repre- 
sentative of the American Bisque Company and the Dres- 
den Pottery Co., at his showroom in the Garland Build- 
ing. These new attractive and decorative flower pots come 
complete with saucer and can be had in several sizes. 

K. T. Piper, of the Ira Jones Company, local factory 
representatives, returned late last week from an Eastern 
trip. 


Selling Lamps All Year "Round 


Little by little lamp dealers are coming to realize that 
the lamp business is not merely seasonal but an all year 
proposition. It’s been rather hard to make some of the 
older fellows in the trade see it but gradually the idea is 
going across. 

There is an excuse for the planter who because of cli- 
matic and various other causes, plants his field and then 
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proceeds to sit back and take it easy while his crop is 
growing. Nature must take its course and in doing so 
cannot be hurried. 

But this is not so of the lamp business. Lamps the 
always decorative and people always need light at night. 
A little extra plugging and scheming, a few attractive 
ads and the so-called seasonal slump can be converted into 
a big selling season. 

Ey its 


Wieboldt Stores Plan 7-Hour Day 

The first of the Chicago retail establishments to go on 
a seven-hour day was announced today by Wiener A. Wie- 
boldt, of the Wieboldt Stores. Three neighborhood stores 
constitute the chain and have over twenty-five hundred 
employes. After weeks of investigation the firm has 
reached the conclusion that the days of early shopping have 
passed. 

The business does not begin until after 9:30, and be- 
einning Monday, June 7, the store hours will be from 9:30 
to 5:30, with the exception of Saturday, when the clos- 
ing hour will be extended to 6. 

“An hour’s leisure for the sales people,” said Mr. Wie- 
boldt, “means they will be fresher for their work and bet- 
ter prepared to serve the customers. There will be no 
reduction in salaries under the new plan and the new 
hours will apply to both selling and non-selling help de- 


partments.” 


WHAT TO ~ BUY 
AND WHERE Toa 
BUY IT IN — 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown P 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas,. L. SesrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


ChIlCAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp 
Seneca Glass Co. National Glass Novelty Co. 


Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 


ROSENBERG & LURIE 
We now have available about 1,400 
square feet of desirable space suitable 


for china, glass and housefurnishing 
display rooms. For details apply to 
178 W. Jackson Blod. 
Phone Wabash 6589 


PHILADELPHIA SECTION 


Vistors from all Over World Flocking to 


Entrance 
to Palace 
of Arts 


Big Celebration Opens 

HE SESQUI CENTENNIAL was opened May 
+f 31 at noon with appropriate exercises to commem- 

orate the 150th anniversary of the birth of our 
Nation. The ceremony started with a reception by the 
Mayor and Mrs. Kendrick at City Hall and they and their 
guests proceeded to the exposition grounds about noon 
and the ceremony opened at the grounds with a salute 
of guns from war ships lying in the Delaware River off 
League Island, adjacent to the exposition grounds. On 
June 23 and 24 a play called “America” will be presented, 
which will depict “Columbus at the Court of Queen Isa- 
bella, Landing of the Pilgrims, Indian Ballet, “The Spirit 
of ’76,’ The Declaration of Independence, Washingtton’s 
Reception-Minuet, Betsy Ross-the First Flat, Thrilling 
Sham Battle, Picturesque Slave Scene, Emancipation 
Proclamation, Procession of State Flags, Drill-Soldiers, 
Sailors, Marines, Armistice Day Rejoicing, Columbines, 
Clowns, Harlequins, Ensemble-Americanization, Crown- 
ing Queen of Festival and Grand Finale-America’s Mes- 
sage Chorus, Audience, Bands, Orchestra.” 


Philadelphia is on the alert taking care of the big con- 
vention of the Shriners, which is here for the week of 
May 31st, 200,000 strong. South Broad Street is dec- 
orated quite elaborately. A large number of Egyptian 
columns have been erected to form a Court of Honor. 


The Diamond Cut Glass Co. have moved their factory 
from 214 W. Dauphin St. to 135 and 37 Richmond St., 
where they will have a larger quarters. Their Mr. Fields 
states that he has been kept busy but could use more or- 
ders for the future. 


Harry Burke of the Theo. Haviland China Co. was in 
town this week calling on the trade and reports business 
about normal. 


M. S. Benford of the Anchor Decorating Co. has been 
calling on the trade this week showing new items created 


by his factory. 


Harry M. Bortz, Philadelphia agent for A. H. Heisey 
& Co. and the Fenton Art Glass Co., returned last Fri- 
day from a trip through the Western section of the State, 
including Pittsburgh. He made the trip by automobile. 
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Quaker City for Sesqui Centennial __,,. 


Tower 
of Light 


John Wanamaker is showing a very nice fan shape vase 
pressed in rose color, which they are featuring at 75 cents 
a piece retail. They report very good sales on this item. 


John Nixon left Monday for the Cambridge Glass Co.’s 
factory, Cambridge, O., which he represents in this sec- 
tion, for a conference of their salesmen, which is usually 
held at this time of the year. 


Last Tuesday the Wanamaker store had a sale of $30,- 
000 worth of English Bone China, which was sold for 
$10,000 or one-third of the retail price. Cups and sau- 
cers sold for $1, cake plates for $1.50 and salad plates 
for 75 cents each. A majority of the goods were sold on 
the first day. 

Joseph Tomkinson has been down to Ocean City get- 
ting his summer cottage arranged for his family for the 
coming summer. He expects to commute for three months 
beginning June 1. 

Joseph Tomkinson has on display at his salesroom, 1104 
Arch St., a glass dinner set in three colors from the Fos- 
toria Che Co., which is selling very well both in the plain 
and etched finish. He is also showing a console set with 
a saw optic effect. The footed bowl is made in two col- 
ors—the foot being Emerald and the Bowl Crystal, a very 
unique effect in pressed glass. Two large 15 in. candle- 
sticks with Bobesches and crystal pendents go to make up. 
the set. Mr. Tomkinson is also showing an antique ‘decora- 
tion made by Fostoria Glass Co. which resembles the in- 
side lining of an antique book. It comes in three colors— 
Blue, Black and Yellow. Good sales are reported by Mr. 
Tomkinson on the old English Waterford line made by 
the Duncan & Miller Glass Co. This also comes in three 


= 


col 


Amber, Emerald and Crystal. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of 
Fine Glassware 
Since 1863 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 


A High Grade Line for a High Grade Store 
Standard Pottery Col 3) | 
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Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of Tea Sets. 


Either open stock with 


extra lLeai Cups and Sauc- 
erseOreupone cts aioe, 
Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CoO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY CO. 


Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 


Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


HARRY M. BORTZ 


REPRESENTING 
wN 


e___ 


) GLASSWARE 


DECORATION 


Philadelphia Office 
406 Vandam Bldg. 
1005 MARKET STREET 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 
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To The 


Philadelphia Trade 


PELE Ss GAR’ O:G Kae aya ND) 
GhASS JOURNAL Ficrconductine 
a special Philadelphiamsecuions tor 
the benefit of the trade in this dis- 
trie 


This section is devotedmentirely 
to the crockery and glass trade in 
Philadelphia and contains timely, 
newsy comments by our local cor- 
respondent. 


It yourare in the creckemyee lass, 
china, lamp or gift business in this 
city an advertisement in this sec- 
tion wil benefit you. 


For Rates Inquire 


DEMAREST PUBLICATIONS, INC. 


45 East 17th St. 
New York City 


Paul IL. Larson 
1104 Arch St. 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CoO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


I nl 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


at 


Clarence Schroeter 


Suite 702, 1001 Market Street 
PHILADELPHIA 


THE PLACE OF HOSPITALITY 


While handling a very complete line of the staples, 
we specialize in specials for sale purposes and Gift 
Shop merchandise. 


As we are receiving new samples almost daily it 
will be to our Mutual interest to have you make 
our office one of your regular calls when visiting 
Philadelphia. 


Representing 


Huntington Tumbler Co. 

T. B. Clark & Company 

D. B. Lehman & Company 

George R. West & Sons 

New Cumberland Glass Co. 
Coshocton Glass Company 
Muncie Clay Products Co. 

Roman Ornamental Metal Co., Inc. 
Omega Cut Tumbler Works 

Ernest Wolf, Inc. 


We cordially extend to all of those in the trade 
throughout the United States an invitation to 
make this office their headquarters at any time 
particularly during the Sesqui Centennial. Have 
your mail directed in our care. Meet your 
friends here. If there is any information that 
you may desire pertaining to the Sesqui we will 
cheerfully furnish it to you. 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representatwe 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 


UNITED STATES GLASS CO. 


705 Vandam Bldg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 
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Preston P. Lynn Dies 

Preston P. Lynn, general manager of Wanamaker’s de- 
partment store, died Friday night. Stricken a year ago, 
he had been in poor health ever since, suffering a second 
attack last Monday. He was fifty-eight vears old. 

Mr. Lynn was born in Danielsville, near Allentown, 
Pa., on November 5, 1868. 
as Pennsylvania Dutch stock and was one of a large fam- 
ily. He received his early education in the public schools 
and his early business training in the Philadelphia store 
of John Wanamaker. 
the New York store of John Wanamaker in 1896 as a 
member of the executive staff under the late Robert C. 
Ogden. 

Upon the retirement of Mr. Ogden Mr. Lynn was ap- 
pointed general manager of the New York stores by Mr. 
Wanamaker and he retained the position until the time of 
his death. 

Mr. Lynn was stricken a year ago at his Briarcliff es- 
tate, and this was followed by the attack on Monday, at 
his town apartment, Park Avenue and 93d Street. 

Mr. Lynn was regarded by his associates in the mercan- 
tile world as a rare type of business man and so outstand- 
ing were his qualities as a business executive that the New 
York Democratic leaders invited him to accept the nom- 
ination for mayor of New York in 1917. The nomination 
Mr. Lynn refused. 

Mr. Lynn at that time organized the Business Men’s 
League, which was a non-partisan political organization 
with strong Democratic leanings. He was chairman of 
the league during all of its activities during several local 
and State campaigns. 

For seventy-five years he was an active force in the 
Sphinx Club, a notable organization of international ad- 
vertising executives and for three years served as its 
president. 

In 1923 he was signally honored by the City of Allen- 
town, Pa., where he always held large personal interests. 
Allentown made him its official guest for a day and pre- 
sented him with a watch which was the gift of 15,000 
playground children of Allentown who contributed one 


He came from what is known 


He advanced rapidly and came to 


‘ penny each for the gift to their patron. 


Mr. Lynn was a Master Mason, a member of Mecca 
Temple, Ancient and Honorable Order of the Mystic 
Shrine. He was the organizer of Lynn Council, No. 1029, 
of the National Union, and one of the organizers and 
treasurer of the Millrose A. A. 


Parking and Protecting Employes’ Cars 

The percentage of employes who drive their own cars 
to work has increased tremendously during the past few 
years with the result that the problem of providing park- 
ing space is one that is giving industrial executives no 
small concern. Although under no direct or legal obliga- 
tion to do so, managements have found that it pays in the 
long run to provide facilities for storing workers’ auto- 


mobiles at, or near, the plant. Not only is tardiness de- 
creased thereby but the consideration shown to the em- 
ployes creates a beneficial reaction. 

Naturally, the physical surroundings of an establish- 
If suitable ground 
near the plant is available it.can be protected by a woven 
wire link fence, then marked off to provide each car 
with a “‘stall.”’ 


ment will govern the parking plan. 


These spaces should be numbered, and 
ample driveways in the yard should be laid out that delay 
or congestion in parking or leaving may be avoided. 
Where adjacent land is restricted, as in city locations, the 
problem is more complicated. In some cases storage sheds 
are used, one instance coming to mind being that of an 
establishment located in a closely populated industrial dis- 
trict. Here a shed open on both sides, thus accommodating 
The stalls 
in this shed have been numbered, and each employe uses 
the one assigned him. This he pays for at the rate of 
$10 per year. This small charge is made to avoid any 
unpleasantness or the thought of discrimination. In other 
plants, the charges run from $1 to $2 a month, depending 
upon the desirability of the space and the equipment of 
There is usually no charge for unprotected 


a double row of cars, has been provided. 


the shed. 
parking space. 

Not long ago a middle states manufacturer leased a 
tract of low land lying adjacent to the plant. A portion 
of this lot was drained, then filled with cinders, an excel- 
lent parking space being the result. Through the estab- 
lishment of this space tardiness, especially among those 
workers who lived in distant parts was found to be ma- 
terially decreased. Because the tract was bordered on 
one side by a railroad switch yard, however, it was soon 
discovered that considerable theft was being perpetrated 
among the parked cars. Members of the brotherhood of 
drifters would drop off their side-door Pullmans and com- 
mit petty thievery of all kinds. Spare tires, tools, mo- 
tometers, weed chains, and other automobile accessories 
disappeared with uncanny speed. Nor did the employ- 
ment of a watchman do more than slightly minimize the 
depredations. Only after erecting a 7-foot woven wire 
link fence, which is non-climbable, were the thefts stopped 
completely. Incidentally this fence made unnecessary the 
expense of the watchman. 

At the plant of one Ohio company the executive officers 
and management officials have the use of a large company 
A charge of $2.50 per month is 
made for this service. A caretaker, who is also a me- 
chanic, looks after the garage. This caretaker is on his 
own time and if any of the car owners desire work done 
on their cars they pay for it directly to the mechanic. 
The company collects only the storage rental, but does not 


garage for their cars. 


share in the caretaker’s receipts. 

It is a general practice to keep an accurate record of 
employes’ parking spaces and cars. Cards are distributed 
to all car owners, and on these are collected data such as 
name, position, address, kind of car and number of license, 
together with the stated preference for open or housed 
storage space. A space number is then assigned for each 
card, and if necessary, a waiting list for closed space es- 
tablished. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


| 
| 
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HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


lyavivaviivaxiivavivavivexver! 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


WILL NOT eae 
TURN : 
BLACK 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


STRONG 


A Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
USS. A: 
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All-Year Giving Is All-Year Living 


LESSINGS on the man or woman who orig- 
inated the gift shop. It has always been a 
ponderous and perplexing thought what to give 
friends and loved ones on anniversaries or special oc- 
easions, and where to find the proper and fitting thing 
for them. The gift shop has come to the rescue and 
solved the problem. 

In former years before these shops existed, in de- 
ciding to make a gift, a number of articles had to be 
listed and many hours spent in arriving at just the 
suitable token for this or that one, long before send- 
ing it to its destination. 

Since the institution of the gift shop there is little 
time spent in selecting articles for special occasions, 


as everything is brought to notice from a tiny doll to a 
decorated lamp shade. 

The gift shop is encouraging a spirit of living, which 
is a good one and should be instilled in the hearts of 
youth. Everyone has experienced the delight of be- 
stowing and a day is robbed indeed of its brightness 
when it is closed without a donation of some sort. 

The first principle of nature is giving; the sun gives 
its light, the flower gives its perfumed breath and the 
stream gives its cooling draught to the weary way- 
farer. Half the joy of living is giving, and the gift 
shop has provided this privilege in its legion of suitable 
and beautiful all-year gifts which serve to bind friend- 


ships closer and make hearts fonder. 


A compelling section of Ovington’s, “The Gift House of Fifth Avenue,” New York, showing a large assemblage of 
gifts which have been selected with a thought to intrinsic value and usefulness for every anniversary tn the year. 


Twenty-nine 


Gift Table Echos 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By Beatrice MILLER WISNER 


Pottery With Character 


HEN art and crudeness meet, there is an awaken- 
ing interest in the combined result. With the 
splendid examples of Faenza pottery, made in 

America, showing Italian shapes and embodying the char- 
acter born of the “Sunny Land” there is a native charm 
that arouses special interest. This pottery is shown at 
Mary Ryan’s showrooms, 225° Fifth Ave., New York, and 
Chicago. The lovely colors are-robin’s egg blue, green, 
yellow, ivory and mauve plain‘ or with color bandings, 
and the various useful and ornamental objects include: 
mugs, vases, bowls, pitchers, candlesticks and other equally 
attractive items. A desirable collection of odd yet artistic 
shapes in fine colorings. The illustration above shows 
some of the interesting shapes, crude yet shapely, embody- 
ing all the alluring charm of an Italian atmosphere, 
moulded by American craftsmen. 


Peasant Art Co. Shows New Czecho Pottery 


No effort or work is lost when truth prevails. Truth 


revealed in every stroke of the brush has characterized - 


the splendid art of Joseph Mrazek in the beautiful orig- 
inal and colorful designs springing from his practiced 
The glad 
peasants of the 
Art Colony of 
Lelovice, Czecho- 
slovakia, 


hand. 


work- 
ing under the di- 
rection = of Pthis 
painstaking and 
graduate artist, 
are busy creat- 


ing new designs 
They are happy in the thought 
that their bright colors have reached America and are 


through his inspiration. 


Thirty 


being appreciated by the whole world. Having won their 
freedom in the late war they are redoubling their efforts 
and enthusiasm in their work, which is strongly evidenced 
in the fine native designs, and colors so boldly applied. 
The illustration given from the Czecho Peasant Art Co., 
10 West 19th St., New York, shows one of the copy- 
righted new designs, “The Lovebird,” beautifully painted 
on an ivory background. The design does not cover the 
object entirely, but leaves a part of the ivory body ex- 
posed, having a bright colored band design in red around 
the border. The host of decorations which have been 
copyrighted by the Peasant Art Co., are heralds of the 
Czecho instinct and spirit, telling a tale of love for cheer- 
ful colors which has been entwined in their lives since 
early childhood, through association with their historic 
embroideries. The Peasant Art Co. is constantly import- 
ing interesting objects showing new designs with the 
stamp of Joseph Mrazek an endorsement of their authen- 
ticity. 


Unique French Pottery 


Entrancing springtime decorations on a lovely new 
French pottery “Printemps,” from C. C. Van Roden, 
Philadelphia, Pa., displayed by Butterworth Co., 225 Fifth 
Ave., New York, brings to life enticing colorful designs 
on pronounced backgrounds in a variety of objects. The 
backgrounds of this delightful ware are blue, orange and 
brown, and the decorations in floral designs of white or 
color, against these striking tones, give a decidedly bold 
effect. There are a host of items to choose from, includ- 
ing tall and low vases, bowls, porringer sets and pitcher 
sets, boxes, individual pitchers, etc. One of the odd deco- 
rations shows a polka dot design, covering the object 
against a contrasting background. This is a particularly 
compelling pattern and with the present day vogue for the 
polka dot, makes it doubly interesting and noticeable. 
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Two Charming Gift Items 

Joth of the interesting objects illustrated have their 
awn special beauty and are exceedingly well chosen for 
. gift shop attractions. 
They are sold by How- 
-ard G. Selden, 225 Fifth 
Ave., New York, among 
the unusually large as- 
semblage of gift wares. 
The enticing Spicer 
lustre glass dresser tray 
would tempt the most vacillating woman, in its lovely colors 
of amber, amethyst, blue, and rainbow, which make it a 


harmonious addition to 
any scheme of interior 
decoration. It would 
add beauty to the dress- 


2 inches commends 
its value as an accom- 
panying accessory with 
other dresser fads and 
fancies. There are also 
many other fascinating 
objects in the true col- 
ors of Spicer glass. 
The fine hand hammer- 
ed copper lamp com- 
plete with copper shade, 
is also a suitable gift 
shop item. The mica 
panels of the shade 
through which light is 


diffused in a pleasing 
glow adds a note of charm to the quaint unit. This artistic 
lamp, height 15 inches overall, is suitable for table, desk 
or boudoir stand, bringing distinction through its novelty 
of construction and fine craftsmanship. 


: ; : : 
Decorative Cigarette Container or Centerpiece 


> 


Noting the popular desire for smoking, even reaching 
feminine favor, the unique and artistic cigarette box pic- 
tured has a special interest in its decidedly useful and 
Ornate features. This beautiful metal and glass receptacle 
has a removable colored glass box supported by two grace- 


ful figures measuring 10 inches high, and is designed 
and manufactured by Frankart, Inc., specialists in art 
metal wares, with showrooms at 225 Fifth Ave., New 
York. The illustration gives a good idea of this figure 
holder which brings a decidedly interesting gift novelty 
of charming modeling and construction to nicotine lovers 
of artistic smoker's accessories, and also gives a useful 
and decorative centerp‘ece for artificial flowers. The con- 
cern 1s constantly creating new figure models to meet the 
demand for merchandise of character and distinction. 


Spanish Ship Model Popular 

4 With the present enthu- 
siasm for Spanish artistry, 
which has been increased 
by the coming of a noted 
Spanish actress to Amer- 
ica, the exquisite ship 
Santa Maria” 


“ec 


novelty 
pictured has a special ap- 
peal at this time for deco- 
rative purposes. This fine 
imported model from Os- 
car O. Friedlaender, 49- 
3] West 23rd St., New 
York, is 25 inches overall and is beautifully hand made of 
wood and then painted in various colors. The splendid 
reproduction is correct in every feature even to the min- 


utest ship’s detail, and brings irresistible charm originating 
from its native land, proving interesting from its historic 
relation, and technical handicraft. 


OOK at what date you will on the calendar 
Is pad! The odds are 365 to 1 that it is 
your wife’s birthday; 365 to 1 that it’s her 
anniversary. 

There are some 12,000,000 human beings 
within the earshot of New York and every 
day more than 30,000 of them are having 
birthdays—30,000 more are having anniver- 
saries. You may correct the arithmetic, but 
you cannot improve upon our suggestion to 
come to Ovington’s for the gift! 


OVINGTON’S 


“The Gift Shop of Fifth Avenue, Inc.” 
Fifth Avenue at 39th Street 


An Ovington Ad with a Distinct Gift 
Appeal 
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Lovely French Candlelight 


How faithfully the French type of lamp is reproduced 
in the beautiful candlestick illustrated is demonstrated in 
its accurate lines reflecting period style in its authenticity 
of modeling. This quaint candlelight from A. L. Diament 
& Co., 1515 Walnut St., Philadelphia, Pa., is reproduced 
in Paris from originals of decorative periods, and is made 
of a pewter-like metal fitted with American wiring com- 
plete with switch and measures 7 inches in height. The 
decorative snuffer adds just one more touch of antiquity 
to the unit, bringing a historic element to its construction. 
Lamps of this character are delightful additions to milady’s 
dresser or boudoir night table, and the candle top through 
which is diffused a soft gentle light enhances its charm. 


Beauty of Dresden Figures 


The whole world is swaying to the charm of the Terpsi- 
chorean Muse and from East to West the light foot dancer 
has caught every nation in the whirl and swirl of the al- 
luring dance. The exquisite porcelain Dresden dancing 
figures above from Fourman Bros., 69 West 23rd St., 
New York, are truthful models of the dance movement in 
graceful pose and fine character development. These are 


especially well adapted for lamps or ornate pieces for 
table, mantel or occasional whatnots. The beautiful lace 
adornment and ornamentations of the figures is a con- 
clusive proof of their widespread popularity showing del- 


icacy of handicraft and superior sculpture reproductions | 
from paintings of famous European galleries. A variety | 
of these fine figures in different poses are shown by the 
firm that have proven irresistible gift show novelties. The 
colors are ivory and gold, blue and gold and red and gold 
in artistic combinations and height of small figure pictured 
— inches and larger figure — inches. 


The Editor of this Journal happened to be in 
the office of a prominent glass manufacturers’ 
agent’s showrooms this week when the question 
of selling to gift shop trade arose. Mr. Agent 
immediately waxed enthusiastic over this class 
of trade and its possibilities. 


“I have already done more business for the 
first five months of this year,” he declared, “than 
I did for the whole of 1925. Some agents com- 
plain of the small orders placed by gift shop own- 
ers, but they fail to take into consideration that 
these orders usualy result in many repeat orders 
and in the long run these count up and swell the 
final sales. 

“The big increase in my sales record may be 
laid directly to the orders I have received from 
gift shops and their repeat orders. In my opinion 
the gift shop trade is a growing proposition and 
one worthy of considerable attention.” 


Headquarters for Original 
Czechoslovak Ware 


LL of our decorations are copyrighted and 
A will bear our registered trade mark and the 
name of Joseph Mrazek, as a guarantee of the au- 
thenticity of the designs. 


New and interesting designs have recently been 
added to this beautiful line of hand decorated 
ware. Send for our catalog in full colors. 


CZECHO PEASANT ART CO., INC. 


8-10 West 19th St. New York City 
} 
SELLING AGENTS 

BUTTERWORTH & CO., CHICAGO GIFT MARKET 1 | 
225 Eighth Avenue, New York 58 E. Washington St., Chicago, IIL | 
THE NEWCOMBS, W. W. JACOBS, | | 
Knickerbocker Bldg., Los Angeles, Traveling representative { 
Calif, 
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’ Czechoslovak 
K Ovar § I nc. Arts and Crafts 
328 East 72nd St., New York 


This 23 piece Tea Set, decorated 
in our usual beautiful Czecho- 
slovak Designs and Colors, is 
$12.00 per set. 


Tea Sets can be had in “Love 
Bird Green,’ Gray, and Yellow 
backgrounds, with Medallions of 
Flowers, no lines. Other colors 
are $1.00 extra per set. Parties 
interested in quantity lots, com- 
municate with us or with any of 
our Agents. 


We guarantee that the paint or 
glaze will not chip off our Por- 
celain or China Wares. 


Send for our Colored Catalog. 


REPRESENTATIVES 


A. H. Poynter Bush Terminal W. C. Owen, Inc. Mrs. Mabel Skinner Gillman & Young, Inc. 
225 Fiftn ‘Ave. 130° W. 42d St. LGN: Wabash Ave. 2084 - 8th Ave. 2117 Railway Exchange Bldg. 
New York City New York City Chicago Los Angeles St. Louis, Mo. 


“Always at your Service” 
The Mary Ryan Organization 


Imported Bright Colored 
Candy Jars 


Part of an unusually gay and colorful line of popu- 
lar summer merchandise. 


5th 
Annual 


CHICAGO 
GIFT SHOW 


HOTEL SHERMAN 
August 2ndTo7th 1926 


The outstanding 
trade event with 
a proven record 
of service to the 


614” High—$7.20 doz. Ass’t 
Quantity Prices Quoted on Request. 


Catalogs! 
trade. .% os ox 
GIFTS, ART WARES & NOVELTIES ASSOCIATION 10 S LA SALLE STREET CHICAGO 225 5th Ave. TEN arth Wabasies Avel 
New York City Chicago 


* mark the dates on your calendar now. 


Another Forward Movement 


Every department store carries in some part of its 
establishment a “Gift” department or a few tables de- 
voted to gifts. 

Every crockery and glass store is essentially a “Gift 
Store.” Bearing this in mind and the fact that shops 
known as “Gift Stores” as well as all buyers of crock- 
ery and glass are recipient of the CROCKERY AND GLASS 


JourNAL, nothing could be more appropriate than a gift 


section in the CROCKERY AND GLASS JOURNAL. 

Hence the appearance of this section which we pro- 
pose to run in the Magazine Number published the 
first week in each month. 

Illustrations of attractive items will accompany text 
matter adapted to specialized gift business. 

Co-operation at the hands of dispensers of gift goods 
is sought as it is issued on their behalf as well as in 
the interest of our subscribers. 


A delightful corner of Kovars, Inc., Czechoslovak Arts & Crafts, 328 East 72nd Street, New York, showing 

the various attractive porcelain, wooden, china and other objects which native artists have decorated by 

hand in their own characteristic style, featuring the bright color motifs that are interwoven with their 
life work. 
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Howard G. Selden Acquires New 
Showrooms 


By BEATRICE MILLER WISNER 


RACTICABILITY and artistry clasp hands in the 
delightful and spacious rooms into which Howard 
G. Selden has recently moved from his former 
rooms on the same floor of the Brunswick Building, 225 
Fifth Ave., New York. Mr. Selden’s idea in anticipating 
a buyer's busy day has been carried out in every detail, in 


Grill Gate Leading to Howard G. Selden’s Main 


Showroom 


placing his gift wares in sections devoted exclusively to 
each individual line, thus giving the buyer the advantage 
of making selections without delay and also enabling 
prompt service. 

A word for the artistic and practical showrooms. The 
reception room which opens into the commodious sales- 
rooms, suggests what is to follow in its quaint furnishing 
and decorative treatment. On entering the larger rooms 
through an artistic wrought iron gate, the visitor is at 
once impressed with the excellent housing of the various 
lines which Mr. Selden has selected with so much care 
and thought. These rooms are delightful to behold. 
Lighted indirectly in true art gallery style, by invisible 
lights around the entire coping of the rooms affords a 
novel and altogether pleasing manner of illumination, giv- 
ing the displayed wares full advantage of a gentle reflected 
light. The splendid arrangement of gift lines, each hav- 
ing its own home or section, with the objects in bas-relief 
against the black panels of the compartments, a decidedly 
unique and artistic decoration in bringing the articles to 
View in a conspicuous and striking setting, shows per- 
sonal care and thought. The predominating color scheme 
of the rooms, yellow and green and decorative panels of 
silver and gray, with the delicate green window draperies 
produce a refreshing and inviting atmosphere, adding a 


distinctive charm to the ensemble. The unusually large 
rooms are adequately adapted to exhibit Mr. Seldon’s 
variety of merchandise including Italian and domestic pot- 
tery, Mexican and other glassware, East India brass, 
Morocco leather and pottery, chased copper ware, etched 
mirrors, parchment lamp shades and novelties, and a host 
of other enticing gift items. Mr. Selden’s private office 
occupies the front right side of the larger sections with 
staff offices adjoining, The entire salesroom creates an 
impression of orderly and conspicuous display with no sign 
of ostentation or flamboyant decoration, and is a creditable 
achievement in consistent interior construction. Mr, Sel- 
den’s strong personality, and honesty or purpose in gratify- 
ing the buyer through his discrimination in selecting at- 


A Beautiful Corner in the New Showroom 


tractive gift lines, has been the “open sesame” to his un- 
deniable business success, and his new home is a visible 
proof of his. rapid expansion, where written word fails 
in the telling. 


The June wedding season is at hand and if you are not 
prepared to meet the demand there is still time to put in a 
stock of goods which will especially meet the gift demand. 

Anniversaries or birthdays have a peculiarity of disre- 
garding time or season. Every minute in the day a child 
is born, consequently every minute of the day some one is 
celebrating a birthday. There can be no seasonal trade for 
birthday gifts. Therefore the slogan of the National Gift 
Association which we have appropriated as a heading for 
this department is more than apropos, if it were every 
minute a gift minute it would more adequately express 
the facts. As there are 60 minutes to the hour, 24 hours to 
the day, there are over 1,440 gift occasions a day. The 
gift shop is still in its infancy and growing by leaps and 
bounds. It offers a valuable distribution center for the 
trade. 
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A 


New 
““Morecroft”’ 
— Product 


The 
Dolphin 
Lamp 


The 
Latest 


Vogue 


Early American Lamps Green and Amber 


Send for prices and illustrations of complete line of cut and decorated 
glass in crystal, green and amber. 


IDEAL CUT GLASS CO., Canastota, N. Y. 


Haruta & Company 
141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in lust..e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 


Celluloid and Bisque Dolls, Toys and 
Novelties. 


Artificial Flowers 


You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
select your stock for the en- 
tire season. This centraliza- 
tion of buying opportunities 
combined with the unusual 
convenience of location 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two elevated lines are 
within two blocks. There is 
a subway entrance in the 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
atres. Surface lines and 
busses pass the door. 


The FIFTH AVENUE. 


BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


June 3, 1926 


June 3, 1926 


POTTERY CO. 
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“You Cant Argue 
Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
Pics LAMP DIRECTORY 
is likely to fall on unfertile 
soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers LAMp DIRECTORY 


45 East 17th Street 
New York 


Quick Selling Cut Stemware at prices 


that show Good Profits 


The two patterns shown here 
are popular, well executed and 
refined. 


Carried in open stock (includ- 
ing Nonik). 
Send for sample assortment. 


Local firms re-ordering 


Simp weekly. 
HUDSON RIVER CUT GLASS CO., INC. 


F. W. Pope, General Manager 
147 E. 125TH ST., NEW YORK, N. Y. 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. ——— 
Acknowledged the ET: 
best made. Largest — 
selling sets on th: 
market. Why? Let 
us tell you. 


The 
BRUSH 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 
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There Is Only One 


Ivory Porcelain 


The Genuine 
is stamped 


Reg. U. S. Pat. Office 
Pat. 2-14-1925 


We respectfully remind dealers and 
others that this name “Ivory Porce- 
lain” is the trademark of the Ivory 
earthenware made only by The Seb- 
ring Pottery Co., Sebring, Ohio. This 
trademark was registered in the 
United States Patent office on Febru- 
arvelein. L920. 


Ware not stamped ‘“‘Ivory Porcelain by 
Sebring” cannot be lawfully adver- 
tised or sold as “Ivory Porcelain.” 


We have endeavored to make the 
trademark, “Ivory Porcelain by Seb- 
ring’’ synonymous with the finest 
earthenware. It is only natural that 
we should protect this good name to 
the limit. 


The Sebring Pottery Co. 


SEBRING, OHIO 


CHARLES L. SEBRING 


President 
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Fragrant Tea—A Pleasant Chat—Fine China 


Afternoon tea is a Sso- 
cial function that sells 
merchandise. Most 
women will buy an in- 


expensive Winterling tea 


set like this, to save 
their dinner sets. 


This 23-piece set comes 
in dark blue or “green 
in several patterns. As- 
tonishingly low price. 
See for yourself. 
Send for samples 
WINTERUING 


Fancy China 
Supreme in its Field 


WILLIAM G.MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SXTH FLoors ~ 49-51 WEsT 23RD STREET, NEW York City 
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estmoreland Glass Co. 
Grapeville, Pa. 

Manufacturers of High Grade Glassware 


Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


No. 1820 Dolphin 
Console Set 


We guarantee these 
bowls as_ repre- 
sented. 


Representatives 


NEW YORK PHILADELPHIA 
HoiGs Gray Co.. Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
lal, 155 evil ADS Bho. Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOSMANGELES 
R. B. Reineck, HG 
P immelstern Bros., 
1422 E. Marquette Road 6ESOln eS 
CHICAGO pe 
1, JN, ee SEATTLE, WASH. 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


Manufacturers 
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See Your Jobber or Write for Catalog 
The Sanitary Sugar Bowl Co. 


7704 Tioga St. Pittsburgh, U.S. A. 
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HERE IT IS! 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


WANTS POSITION AS ASSISTANT CHINA 
BUYER 


OUNG man in his early thirties, fifteen years’ thorough experi- 
ence in the china business, with exceptional qualifications as 
buyer, is open for an assistant buyership with a first class store in 
the Metropolitan District. Unquestionable references as to ability 
from present employers. Box 552, Crockery and Glass Journal. 


REPRESENTATIVES WANTED 


TTENTION, Salesmen, Representatives and Jobbers. We 

have the best decorated and etched china on the market. We 
want the best men to handle it on highest commission basis. Le Roy 
Art Studios, 1405 Grace St., Chicago, Ill. 


ITRIFIED HOTEL CHINA. To manufacturers’ agents: 

We require representatives on commission for the following 
territories: Florida and surrounding States, Texas and vicinity, 
New England, Iowa, ete. The Bailey-Walker China Company, 
Bedford, Ohio. 


April Retail Sales Show an Increase 

Sales at retail stores which made reports to the Federal 
Keserve system were larger in April than March, but 
the increase was smaller than that between March and 
April of last year. This difference is partly due to the 
fact that a large part of the Easter trading season this year 
was in March and consequently trade did not show the 
usual expansion in April. For the two months combined 
sales were larger for all classes of reporting retail stores 
than during the corresponding period in 1925. 

As compared with April of last year department store 
sales were smaller in Federal Reserve districts, except 
the Atlanta, St. Louis and San Francisco districts, and the 
largest declines, ranging from 5 to 7 per cent, were in the 
Philadelphia, Cleveland and Richmond districts. Statistics 
furnished for 45 separate departments at stores in seven 
Federal Reserve districts show that sales of 24 depart- 
ments were smaller than in April of last year and those of 
21 departments were larger. Decreases of more than 20 


“per cent were in sales of woolen dress goods, laces, trim- 


mings and embroidery, women’s suits and_ skirts, and 
Waists and blouses. The largest increases were in sales 
of domestic goods, leather goods and luggage. 

Total value of merchandise stocks at department stores 
increased less than usual in April and at the end of. the 
month was about the same as at the end of March. Com- 
pared with April a year ago, total inventories were about 
2 per cent larger but increases were not reported for all 
Federal Reserve districts. In the Boston, Philadelphia, 
Cleveland, Minneapolis and Kansas City districts stocks 
were smaller, but in all other districts they were larger. 
Analysis of statistics from individual departments indi- 
cates that stocks at eighteen departments were larger and 
that those at twenty-seven departments were smaller, 


Buyers in New York 
May 24, 1926 
C. L. Johnson, toys, McKean, Ellers Co., Austin, Texas, 72 
Leonard St. (W. L. Howell). 
W. I. Halliwell, china, C. T. Sherer Company, Worcester, Mass., 
105 Grand St. (Jay Co.). 


May 26, 1926 

A. Cohn, house furnishings, Union 
3altimore, McAlpin. 

A. A. Hall, china, glassware, lamps, Hutzler Bros Co., Balti- 
more, Md., 1440 Broadway (Assoc. Merch. Corp.). 

Mr. Dodge, house furnishings, Jordan Marsh Co., Boston, Mass., 
1440 Broadway. 

. I. Glickman, house furnishings, 
Buffalo, N. Y., Penn. Hotel. 

C, Hansen, house furnishings, William Taylor, Son & Company, 
Cleveland, Ohio (1440 Broadway). 

P.M. Jelinski, house furnishings, Dayton Company, Minneapolis, 
1440 Broadway (Assoc. Mdsg. Corp.). 

J. Hertzberg, china, glassware, house furnishings, S. Kann Sons 
Co., Washington, D. C., 432 Fourth Ave. 


Dollar Chain Stores Co., 


Soston 


Dry Goods Corp., 


June 1, 1926 
C. H. Trueman, house furnishings, toys, L. S. Ayres & Company, 
Indianapolis, Ind., 1440 Broadway. 
J. H. Ferguson, housee furnishing goods, May Company, Los 
Angeles, 1115 Broadway. 


June 2, 1926 

G. Lawler, house furnishings, toys, Akron D, G. 
Ohio, B. F. Levis, 115 West 30th St. 

J. S. Martin, china, Jordan Marsh Co., Boston, Mass., 244 Madi- 
son Ave., 7th floor. 

M. Coates, white china, Broadway Dept. Store, Los Angeles, 
Calif., Weill & Hartmann, 128 W. 31st St. 

Miss FE. Johnson, lamps, Woodward & Lothrop, Washington, D. C., 
370 7th Ave., Room 1702. 


Co., Akron, 


Peter Potter 


PETER POTTER SAYS: Th’ nearest some folks 
git to th’ alter or halter ez when they’re best man at 
a weddin’. June ez th’ month ’o roses an’ blushin’ June 
brides and et ez a dern good month fer gift presents, 
etc., sech as dinner sets, tea sets and novelties, 
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New York Directory 


IMPORTERS 


ARTISTIC ITALIAN INDUSTRIES, 
358 Fifth Ave., (at 34th St.) Tele- 
phone Caledonia 7342. 

Importers of Venetian Glassware, 
Chandeliers, Italian pottery, vases, 
lamp mounts, Gift Wares. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
QSTOmats 
French China Dinnerware, Short 
Lines. White China for Decorators. 


I. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 


Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ine. 11 
East 36th St. 


The Famous 
known since 1840. 


rear: CHINA CORP., 39 W. 28rd 
t 


920 


“Haviland China”’ 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Ince., 89-41 


West 23d St. 
Ahrenfeldt French China. 


EHV Y BROSIICHENAg COM RSs ae 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 
4393. 

MADDOCK & MILLER, Ine., 39-41 
West- 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

Aone BROS., 53-57 West 28d 

t. 

Japanese Goods. 

WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


Say oh N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware,  “Schier- 
holz”—Art Goods, “Royal Dux’”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glasswaie, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 749- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


THE SENDAR COMPANY, 35-37 
West 23rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


June 3, 1926 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


SUSwUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


WM. R. NOE & SONS, 48-47 East 
10th St. 


Fixtures and 


Illuminating glassware, mahogany 
lamps and silk shades. 
Ae giee G..ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 
ve. 

Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


Fifth 


A, EE. HULL POTTERY .CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 
JOHN L. PASMANTIER & SONS, 65 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 
FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 


INC., Fifth 


China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain 
Sterling ‘Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware Gnd Lamps. West End 
Pottery Co., Dinnerware and Special- 


ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
reas y! etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Buila- 
mg. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 
Representing Canonsburg Pottery Co.. 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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INCORPORATED 1903 


: The (arr ollton Pottery y (0-; 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 


The Globe China ag 


Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


CROCKERY AND GLASS JOURNAL 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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NATIONAL CHINA CO. 


SALINEVILLE, OHIO. 
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The Next Time 


| you want 


A Job 

| A Line 

| A Salesman 
A Buyer 


| or anything else connected with 
a(| the China, Glass, Housefurnish- 
i ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


| Crockery and Glass Journal 
| and 
Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: rtions. Seven words per line 
i 


ble in advance. 


aa aviland China 


is stamped — 


apvilay, on white china 


France 
DECORATED BY 


oe sande on decorated china 


Limoges 


We respectfully remind dealers that the 
china stamped ‘Haviland’ ‘or Haviland. & Co. 


_is the only china known since | 840 as Haviland 
China and that any other ware with the name 


Haviland in its stamp, cannot be lawfully sold 


as Haviland China, or without the mention of 


the name in full with which it is stamped. 
Any infringement upon our exclusive right 


to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 


for damages. 


11 East 36th St., New York 


felawilatad Citas Cee Inc. : J F 
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Will It 
Interest You @ 


To know the names of the best manufacturers and whole- I 
salers in the lines you are interested? , i 
| 


To know where you can get the goods you want? | 


To know what the latest news of the trade is? . 


To have a permanent New York mailing address? 


| 
To know how to increase the efficiency of your department? | 
To receive information about any particular line? 

| 


To receive a reminder of coming events and activities? | 


To be advised about important changes in the trade? i 


} 

| 

To be listed in advance of your coming to the New York | 
market? | 
. 

/ 


CROCKERY AND GLASS JOURNAL | 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


f DEMAREST PUBLICATIONS, INC., | || 
[ 45 Eas) Lee oo | SUBSCRIPTION PRICE | 
ew ork. 

Gentlemen :— | Domestic i 
[ Please a at RCE ANE LASS $3.00 a year 1! 
JOURNAL (including the Specia oliday i 

| Edition and Spring and Fall Buying Num- $5.00 for 2 years || 
| bers) to the following address for which .... | Gareds ii) 
; enclose ...... for aice eee. year. | e4lod 
: a year 

| Name i 5e stevie bee eis tepee ck menets. © 32s | Coreign | 
| Firm ° 33:52 cee eee. s o 3 35.50 a year | 


Crockery and Glass Journal, published weekly at New York, ty Demarest Publications, Inc. Subscriptions, $3 per year.  -xrditorial and Adve art 
Office, 45 East 17th Street. Entered as second-class matter September 2, ee at the post office at New York, under the act of Mare p 
Vol. 102. No. 28. June 10, 1926. 
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A Pronounced 


Success 


One of the most strikingly beautiful of the many attractive 
Maryland Ivory patterns. [he perfect rosebud spray 1s 


reproduced in natural tints. 


The freedom and the swing to the colorful decorations on 


Maryland Ivory have made this shape a pronounced success. 


Our ability to make prompt shipments ments your highest 


consideration. 


Tue Epwin M. Knowres Cuina Co. 


EAST LIVERPOOT OHIO 
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Della Assortment 
Italian Majolica 


SLE buying is always brisk and profitable, providing 

you have appropriate and popular priced things to offer 
tourists and visitors. This little assortment will do just that 
for you. | 


It is made up of 18 good looking useful pieces, each one being 
a reproduction of the original executed by the artists of the 
Della Robbia family in the 14th century. 


The outlay for an assortment is small; your line will be brightened and 
every piece will sell. 


F.O.B. Cleveland 
no package charge 
For immediate shipment 
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Any inquiries will have immediate attention 
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prevents 


“The patented edge 
chipping.” 


VO-NIK SAFEDGE GLASSWARE!..a line 
hat makes friends as well as profits for 
every dealer who sells it, 


These beautiful No-nik 
Safedge glasses show 
how effectively this 
line of glassware really 
is. These are all proved 
to be particularly fast 
sellers. Let them build 
business for you. 


Here is beautiful glass- 
ware, handsome, long- 
wearing — glassware 
amazingly profitable to 
sell—glassware that earns 
you friends by the satis- 
faction and_ service it 
gives. 


No-nik Safedge Glass- 
ware has the strongest of 
selling points. Its pat- 
ented edge prevents chip- 
ping. The patented curve 
below the rim_ reduces 
breakage 70%. Its deli- 
cate thinness and dainty lines 
make this line extremely ap- 
pealing to men and women. 


No-nik Safedge Glassware 
comes in the most complete 
line, from plain tumblers to 
the most formal stemware. 
But it is also planned so care- 
fully that a few simple items 
give you a fine, well-rounded 
stock. 


Lastly, No-nik Safedge tum- 
blers have the great advan- 


tage for all retailers that they 


come in cartons of six that 
save handling costs and 
breakage risk s—and lend 
themselves to effective dis- 
play. 


Truly powerful advertising 
is creating national demand 
for No-nik Safedge Glass- 
ware. Dealers everywhere are 
building year-round, repeat- 
ing business on this line. Visit 
our complete show rooms in 


the Fifth Avenue Building, 
200 Fifth Avenue, New York 
City, or write us for informa- 
tion regarding our special in- 
troductory deals. 
The Libbey Glass 
Manufacturing Company 
Toledo, Ohio 


Vlo-nik 


SAFEDGE GLASSWARE 


( ibbey 


s 
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DID YOU EVER 
SEROLEOU Ee 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks”’ of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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Maddock's | 
New Royal lvory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street 
New York 
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The GANGA Design 
Theodore Haviland 


France 


A new decoration so wonderful in its coloring, so dainty in 
the floral arrangement, so lovely as a whole, that we look 
upon it as the best of our creations. Indian reds, ochres, 
French blues and pastel shades—with a charming floral 
basket in the center and a narrow border design in soft 
blues and yellows. It is on the graceful Pilgrim shape. 


White China 


<¢ HAL Decorated 
Sy % { These marks identify all ==: , % 
Ss 3 Sy genuine Theo. Haviland China \G=a Theodore Haviland 
| QrRANCcEz Simogeos 
is ~] FRANCE 
ee 


THEODORE HAVILAND & CO. 


INCORPORATED 


26 WEST 23rd STREET, NEW YORK 
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sentatives it was defeated because a railroad lobby bit- 
terly fought its repeal. 
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aking In a recent article appearing in 
‘e Public Hardware Age, Saunders Norvell, 
y eminent writer and business man, 


| takes up the cudget against the Pull- 
1 Company's surcharge. The surcharge, as Mr. Sau- 
és explains, “Is a sort of ‘Kitty’ for the benefit of the 
aroads and The Pullman Company.” 

\s practically every wholesale house in the crockery and 
ls trade has at least one or more travelling salesmen 
surcharge business means quite an expenditure to our 

‘icular trade. 

‘o begin with the surcharge was put through eight 
rs ago as a war measure but it still stands as an ever- 
sing reminder of the take-things-as-they-are John Pub- 
C 

et us again quote Mr. Saunders who has investigated 
| situation. ‘A railroad ticket on the regular basis from 
'v York to Mitchell, Ind,” he says, “was $6. Now, 
surcharge is 50 per cent of the price of the Pullman 
cet. Therefore $3 is added to the regular price mak- 
ithe charge $9. This extra $3 as far as I could learn, 
‘imply a present that the American public is giving to 
i Pullman Company and the railroads is divided equally 
‘veen the railroads and The Pullman Company on a 
Der cent basis—$1.50 to The Pullman Company extra 
1 $1.50 to the Railroad extra.” 

enator Robinson of Arkansas is authority for the 
ment that a bill has twice passed the Senate to repeal 
i surcharge. When it reached the House of Repre- 


The following is The Pullman Company statement for 
19252 
“PULLMAN COMPANY STATEMENT: 
CRG mn ome ees alos ps ON wha « $18,490,323 


Neppaitermnr exes emi tN Ae, Sattar date 12,546,004 
Miscellaneous operating income .......... 87,090 
Nonzoperauiic Income. 6... 05.0... eb ee es 6,535,592 
“TORN eres... hk oe ea ee $19,168,686 
DGC emer teeine, Vila. See es 346,102 
IN Bea OL Spade tenes os. o dere Manatee es $18,822,584 
Digicletiane ere tere ee oo Aer aw $10,738,872 
OtReRrmmeOminatOns. .h iu hies co Uae sos 2,114,601 
SUPP mn ye reies ss Yv« Ss et Wawe Se ke aes 5,969,111 
Lid PaCer MMe MeIB ATER! AF cen ig cons wthe vee ees 13.94” 


It can be seen from these figures: that The Pullman 
Company made $19,000,000 last year and declared nearly 
$11,000,000 in dividends and on top of this credited al- 
most $6,000,000 to its surplus account. 

This would appear to indicate that The Pullman Com- 
pany is not in immediate danger of bankruptcy but merely 
that the public is being played for a “sucker.” 

It is high time that the surtax charge was repealed. 
Write your Senators and Representatives and tell them 
what you think of the situation. 
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CROCKERY AND GLASS JOURNAL, 

45 East 17th Street, 

New York City. 
Gentlemen : 

As stated in my acknowledgment to your letter of 
April 12 I can not appreciate any value or interest to be 
derived from a compliance with your request; however, 
I am acceding to your peculiar wishes, but to be quite 
frank with you I believe a series of similar articles with 
the New York Importers as the points of observation 
would be infinitely more attractive to your subscribers. 
The awed wonderment as to “how they did it” has always 
stirred the modest buyers and merchandise men as they 
timidly approach the palatial establishments of these met- 
ropolitan go-betweens—oh, yes, it is unquestionably the 
enviable importer with his opulent evidences of worldly 
goods who is occupying the coveted place in the china and 
glass trade. . Heit is of whom the fairy tales are spun, 
and it 1s upon his escutcheon that success is emblazoned. 
I assure you it is your interest I have at heart when. I 
direct your attention to the real. pub- 
licity “scoop” of the day to be obtained 
by turning your telescope to the met- 
ropolitan plutocrat, the Importer, 
rather than spend energy in an at- 


tempt to find any stimulating story in 
the quiet life of the 
store clerk or buyer. 


poor department 

However, here 
is my story, such as it is. are 

Fate selected Hull, England, as my 
birthplace long, long ago. My entire 
schooling was received prior to the age 
of fourteen years in the Moors of York- 
shire, England. This is very limited 
from an academic standpoint, but as 
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EDITOR’S NOTE 


This is the third of a series 
of sketches dealing with the 
careers of prominent buyers, 
manufacturers and manufac- 
turer’s agents and importers 
of china and glassware that 
appearing 
CROCKERY AND GLASS 
JOURNAL. These articles 
will appear indefinitely and 
will give intimate accounts 
of the careers of men who 
are well-known to the trade. 


Herbert B. Harris, china and glassware buyer 
for Marshall Field & Co., Chicago, in the accom- 
panying biography gives ample evidence that he 
would have been a success in the literary field, 
had he bent his efforts in that direction. Mr. 
Harris in his own words tells of his interesting 
career and the steps which have led him to the 
post of one of the country’s leading buyers of 


china and glassware. 


we all know an education with any fullness can only 
obtained by a lifetime of reading and reflection—t 
thankful we can be that this self-administered course is 
cessible to all of us. I recall my first vista of the c 
mercial world was at a very tender age, when I usec 
visit my father’s drapery shop. On these occasions 
placed me on a particularly high stool, which served a 
splendid vantage point of observation, and no doubt ft 
the paternal point of view kept me out of mischief. 

When fourteen I left England for California, liv 
there with my uncle on his ranch. I feel this was a spl 
did opportunity, for it brought to my development 
freedom of the west to the traditional conservatism 
England. This happy balance was fortunate in prepa 
tion for a future in this country. Several years were sp 
in the west prior to the Chicago World’s Fair wh 
brought me to this breezy metropolis. Aside froma 1 
years spent in the lumber business of South Carolina, 
balance of my life thus far has been spent in Chicagc 
the line with which I am today associated. 

My initial experience in the cat 
of my final choice was with Burley : 
Company where I juggled barrels | 
opened crates. July 3, 1900, I sou 
an opening with Marshall Field & C 
pany and worked for several months 
the stock room here. Then a trans 
was made for me to the selling fore 
the dinnerware. I feel my first rec 
nition. was gained through my met! 
| of merchandising our basement ch 
|| branch. This, though unimportant 

itself, was quite a milestone in my 
velopment. At that time our basem 
department consisted of merchan¢ 


imp utne 
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H.B.WARRIS.GOT | 
H(S FIRST INSIGHT 


: IN 
ENGCAND. 


jontinued or discarded by the main sections as unfor- 
ite and unappreciated purchases which had to be closed 
iat bargain prices. I was placed in this particular loca- 
4 to make a success out of this combination of errors. 
.uysis of conditions quickly disclosed it would be much 
‘er to buy wanted merchandise to fill a definite demand. 
} adoption of this suggestion proved successful. 

‘he next step in my logical development was the oppor- 
ity to come upstairs and assist Mr. Garnsey in the 
yehandise operation of this group of departments, con- 
ng of china, glass, lamps, art wares, and _ pictures, 
hsame as it does today. ‘This was indeed a great op- 
cunity for me to develop merchandising fundamentals, 
n lam very grateful for his guidance. His transfer to 
tr responsibilities in the House left me in charge of 
1 group. Mr. Garnsey went on the Great Adventure 
ye years ago. 

‘he operation of these departments coupled with the 
dantages of travel in visiting the ceramic and art cen- 
of production, both Occidental and Oriental, has 
rved a wonderful education to me, broadening my ex- 
eence and ripening my judgment. Diligent faithful toil 
amarked my development from stock boy to merchan- 
it manager of these departments, but the best way to 
“n to do a thing is to do it. I believe I am equipped 
the best possible way with progressive ideas with which 
successfully move on my invisible chess-board of in- 
try, 

‘ULES FOR SUCCESS: Fortunately my years of 
twth have been spent with a concern that stands fore- 
Wt in its line in the mid-west. An account of my life 
€ would be incomplete did I not pay a worthy tribute 
)Marshall Field & Company. The substantial growth 
{his institution is but the inevitable result of high ideals, 
rgy, purpose, a desire to do all things well, and broad 
oveptions of the functions of a merchant. 
‘id's personality has always entered into the organiza- 


Marshall 


© and has had a beneficial effect on every employe, from 
Vlowest to the highest, because he invariably stood for 
“very highest principles of business. Any great in- 
‘ition is but the length and shadow of a single man. 

se same admirable standards are maintained by those 
Wing this business today. 


ola (RVAlRRO SS 
CHINA & GLASSWARE. BUYER 
MARSHALL - FIELD, CHICAGO 


MY GREATEST 
Hd@BBY IS 
MY WORK 


I sincerely appreciate that | am in no way responsible 
for this condition. Results are comparatively easy to at- 
tain so long as the confidence of the public is not violated. 
So any success I may be considered to have acquired has 
been largely the result of environment and the active co- 
operation of my associates here. An unusually large num- 
ber of our employes have been with us for many years. 

At this point a word must be said in appreciation of 
the contacts | make outside of Marshall Field & Com- 
pany with the trade. Because it certainly does not apply 
to all lines of business it 1s worthy of note that the men 
in the china, glass, lamp, and kindred lines are intelligent, 
congenial, dependable, and altogether seem actuated by 
much the same ideals as characterize the dealings of this 
firm. The merchandise promoted undoubtedly accounts 
for this higher type of man attracted to these particular 
lines, and it is a pleasure to have these associations to look 
back upon or forward to. 

You request me to give what I consider rules for suc- 
cess. This practical age has a hearty dislike for rhetorical 
skyrockets with which I am heartily in accord. It is pure 
wisdom that dictates locating where possibilities exist, and 
these are not difficult to find in this prosperous country of 
ours. Any large business owes much of its growth and 
expansion to the extent of its activities, the increase in 
population, the economic development in industrial ex- 
pansion in its particular territory, and the empire build- 
ing of the whole country. But assuming an advantageous 
location recognition in a chosen work can only come by 
intelligent thorough application. You must know what is 
going on while it is going on, not thirty days later. The 
greatest opportunities lie in large organizations with their 
great variety of activities and personalities. With the 
modern trend of business towards these large units, no 
matter how energetic your work is it will prove useless 
you can mesh in your efforts with those working with you. 
No. progress will result without courtesy and tact, which 
are the lubricants for coordinating the various factors with 
which one comes in contact in any large business. It can 
not be stressed too strongly that Organization calls for 
Cooperation, but there is always call for the initiative of 
the individual. 

This discussion of success has been confined to the 

(Continued on page 28) 


ALTER IMcAVOY: 
agent in Boston and also well known as a buyer 
has been engaged as buyer for the John Wana- 

maker basement china and glassware department taking 
the place of Martin Flanagan who recently resigned to go 
with A. I. Namm & Sons, Brooklyn, as buyer. 


formerly a manufacturers 


D. King Irwin, the well-known manufacturers’ repre- 
sentative, will seek a little relaxation from business cares 
next week when he leaves for Philadelphia to attend his 
class reunion at the University of Pennsylvania, to be held 
on Friday and Saturday. 


. W. Fisher, sales manager for the Paden City Glass 
bie (005 Paden City, West Virginia, arrived in town last 
Thursday, accompanied by Mrs. Fisher, on a few days’ 
pleasure trip. He dropped in for a conference with D. 


King Irwin, the concern’s local representative, while here. 


W. Wilkinson, Jr., sales manager for the Southern Pot- 
teries, Erwin, Tenn., is in New York this week in connec- 
tion with special business for the factory as well as to see 
the concern’s local agents, the Horace C. Gray Co. 


Frederick Skelton, accompanied by Mrs. Skelton, is 
spending.this week on a motor trip to Lenox, Mass., du- 
plicating their honeymoon trip of six years ago. 


S. H. Slobodkin, New York manager for the W. S. 
George and Canonsburg Potteries, left for Boston on 
Tuesday, accompanied by Mrs. Slobodkin, to attend a 
wedding of one of their friends. 


Karle Owen S. Bromfield, buyer for the John Wana- 
maker hotel china and glass contract, department, is an- 
other of the early vacationists. He leaves on Saturday 
with his family for a motor trip to Mamakating, N. Y., 
where he will spend two weeks.. His: family will remain 
at the resort for the summer. 


Gabriel Torlotting, associated with his father, E. Torlot- 
ting, in the well-known importing business of E. Torlot- 
ting, Inc., 35 West 23rd St., sails today (Thursday) 
aboard the De Grasse, for a visit to St. Louis Crystal and 
other European factories, represented by the concern in 
this country. After this he will spend some time visiting 
his father, mother and sister, who have been abroad for 
some time. 
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Simon Roth, formerly merchandise manager of 
china, glassware and house furnishings departments 
the Rosenbaum Co., Pittsburgh, who as announced sey 
weeks ago, had been engaged as buyer of the china 
glassware departments for L. S. Plaut & Co., New 
will assume his duties with the concern July Ist. 


Sid E. Thompson of Copeland & Thompson, Ine., s 
last Friday for a visit to the factory of W. T. Cope 
& Co., England, for which his concern are the Ame: 


selling agents. He will be away for about two mon 


L. S. Hinman of Theodore Haviland & Co., was a 
senger on the Berengaria sailing last Wednesday, He 
visit the company’s plant at Limoges where he will 
sult with the heads of the different departments reg 
ing the new lines now in preparation for the Ame 
market. 


Kenneth P. Lockitt, traveling representative for 
H. P. Sinclaire & Co. factory, Corning, Noy Yaeamen 
lines and formerly New York representative for the 
bey Glass Mfg. Co. sails today (Thursday) accompe 
by Mrs. Lockitt for a trip through the Scandinavian c 
tries. Following this he will tour France and Belg 


Miss Rose Kleinman, formerly for six years in th 
fice of S. H. Slobodkin and his predecessor H. Benedi 
office assistant, was married last night to N. Blau a 
Ellsmere, 126th Street and Lenox Ave., New York. 
couple will spend their honeymoon in Canada. 


Golfers to Play Scarsdale Course 


The June tournament of the Pottery, Glass and I 
Golf Association will be held at the Scarsdale Golf 
on Wednesday, the 16th. This course is a favorite 
the trade golfers and undoubtedly the game will brink 
a good showing of players. 

Trains leave Grand Central Station, Harlem Divi 
New York Central Railroad for Hartsdale at 8:18, ‘ 
10:35, 11:35 A. M. and 12:30 and 1:35 Posie 
Saving Time. The station is Hartsdale. 


Prince Interested in Pottery 


A newspaper notice carried the following item con 
ing Crown Prince Gustavus Adolphus of Sweden w 
visiting here: “The Prince motored to No. 37/5 
Avenue to see S. K. de Forest’s collection of Ch 
pottery before he left for the Piping Rock Club.” 


CROCKERY AND GLASS JOURNAL 


Chinaware and Pottery on Display at 
E. A. Rood Shop 
Ihty-six pieces of chinaware and pottery valued at 
s than $3,000, and including plates from dinner sets 
je for some of the leading royal houses of Europe are 
display at the E. A. Rood & Co. store on Sheldon 
enue, S. E. 
ome of the pieces are from early Spode sets, nearly 
being Spode-Copeland products. 
id in 1797, and who was one of the greatest craftsmen 
sthat field, frequently designed special dinner sets for 
ner guilds. 
Pieces from the goldsmiths’ and leathersmiths’ sets are 
ithe exhibit. Plates from specially designed sets for 
ing Haakon VII of Norway, Queen Alexandria of Eng- 
ad, the King of Spain, for the Royal Yacht, Victoria 
id Albert, and for the Prince of Wales, are included. 
ny of the plates are listed at $3,600 per dozen. 


Josiah Spode, who 


/ 


_ Woolworth Sales for May Increase 
Sales of the F. W. Woolworth Company for May 


nounted to $20,263,061, against $18,507,829 in May, 
25. Sales for the first five months of this year amounted 
} $88,175,374, compared with $83,374,114 in the corre- 
sonding period of 1925. 
President Parson said this week that he was very much 
atified with the May business reports, adding that every 
strict showed a gain for the month and that all districts 
2 ahead of last year for the first five months. 
“Every section of the country,” Mr. Parson continued, 
hows good business as far as our retail trade is con- 
med. It would appear from reports of other com- 
nies, like big mail order houses, that retail business 
nerally is active. 
“The results for May show that business had definitely 
red upward. There was some slowing down in the 
tly months of the year, but the trend has been reversed 
id retail trade has picked up as evidenced by May re- 
ns,” 
. | bal 
lbright China Company ‘to Issue Preferred 
Stock 
Pursuant to a call issued, stockholders of the Albright 
tina Company held a meeting recently and voted to peti- 
n the proper state authorities for permission to issue 
50,000 worth of preferred stock. The company’s com- 
m stock issue is $500,000 and this is the first time that 
ly effort has been made to issue preferred stock. 


| Receivers Appointed 

‘Royal Art Glass Co., Inc., 2572 Park Avenue. Albert 
Newman appointed, under $2,000 bond, by Judge Bondy. 
abilities, not stated; assets, about $5,000. 


: 


leplores Lack of Knowledge of Volume and 
| Flow of American Commodities 

Lack of knowledge of the volume and flow of commodi- 
S was held accountable for the major difficulties con- 
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fronting American industry by Alvin E. Dodd, Manager 
of the Domestic Distribution Department of the Chamber 
of Commerce of the United States, in an address recently. 

“Business has so increased its productive capacity,” said 
Mr. Dodd, “that it is becoming more and mere apparent 
that the greatest problem with which it now has to con- 
tend is to find the most effective ‘way of disposing of the 
goods it produces. 

“Unfortunately our knowledge of distribution does not 
measure up to our knowledge of manufacturing. While 
many facts concerning it are known, the outstanding and 
accusing fact is the great mass and importance of the un- 
known. 

“One man estimates that the total annual retail sales 
of consumer goods amount to twenty-five billion dollars, 
while another man exactly two blocks away sets the figure 
at forty billion dollars and each of them regards his own 
amount as very close to the actual. The difference, fifteen 
billion dollars, is fairly representative of the extent of the 
twilight zone in which industry is groping its way. 

We are 
too near it to obtain a correct perspective of it and a clear 
vision. We recognize the wholesale and the retail func- 


“Distribution is in a transtion stage today. 


tions with measurable distinctness but even they are en- 
closed in spheres more or less misty which prevent an ac- 
curate measure of their dimensions or of the internal 
changes which are taking place. 

“Methods of distribution of immense importance and 
wholly different from other methods are appearing almost 
like mushrooms but with the sturdy nature of the oak. 
Wholesalers are becoming manufacturers; retailers are 
combining successfully to perform the wholesale function 
for themselves ; and wholesalers are establishing their own 
‘chains’ or retail stores. Department stores are forming 
into ‘chains’ and undoubtedly other changes are in progress 
which will excite our amazement when they are recognized. 

“Much of this is due to the need for wider and greater 
distribution brought about by the increased productive fa- 
cilities born of the demand for military supplies during 
the war. It has been estimated that these additional fa- 
cilities amounted to about one-third of those existing in 
1914. They affected nearly every industry in the United 
States and represented a capital investment probably 
greater even than the one-third increase in physical ability 
to manufacture. 

“Our population has grown but it has not been able to 
assimilate the entire output of our factories and as a con- 
sequence there has been immense effort to discover new 
methods of sale. To stretch the national income to cover 
the gap between consuming and producing capacity instal- 
ment selling has been devised. This is the manifestation 
of the new competition,—the competition between indus- 
tries and not the competition within an industry, the strug- 
gle to acquire a share of the limited income. 

“One practical step toward the solution of the problem 
of distribution is the proposed census of distribution. This 
is now being discussed with Census Bureau officials. It is 
possible that this will be taken at the same time as the 
Census of Manufacturers, as of the year 1927. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glassware Buying Declines to Immediate 
Requirements 


UYING of flint glassware at this moment has in 
BR some degree declined to immediate requirements, 

although here and there some distributing interests 
continue to place specifications for rather liberal volume 
on some items, This is especially true concerning colored 
glassware items and also blown and stemware. The move- 
ment of staples is nominal, while manufacturers of glass 
jars and containers report an exceptionally active demand 
for the entire line, and with factory production steady. 

Manufacturers, however, expect a decline in new busi- 
ness during July and August as is customary, yet it is in- 
dicated at this time that the production of some particular 
lines will be steady throughout the summer. 

Many retail distributors are featuring special and anni- 
versary sales just now, and while new stocks of glassware 
were ordered for these events, the success of these sales 
means that glass stocks will be replenished immediately. 

There has been some inquiry concerning fall merchan- 
dise, and more or less business has already been booked 
for September and October shipment. 

The entire vase line is selling well at this time ac- 
cording’ to reports. This item in colored glass is in bet- 
ter demand this year than formerly. The florist trade has 
been an active buyer of this line, while syndicate stores 
have carried heavier stocks of vases this season than for- 
merly. 

Effective next month, the usual summer vacation pe- 
riod in all flint glass factories will begin, and the rule that 
has prevailed in past seasons will continue again this year 
by agreement. 


New Cumberland Glass Plant Active 


The plant of the New Cumberland (W. Va.) Glass Co. 
is now in active production on a line of specialties and 
novelties. Both crystal and colored glassware is being 
produced at this factory, which was enlarged when re- 
constructed following a fire a few years ago. A feature 
is being made of bridge and vanity sets in both plain, cut 


and decorated. 


Mission Glass Mfg. Co. Formed 

With a capital stock of $500,000 the Mission Glass 
Mfg. Co. has been formed at Los Angeles, Calif., accord- 
ing to word received by factory supply dealers here. The 
incorporators are Harry W. Smith and Harry A. Schnel- 
bach, formerly identified with the glass industry in the 
eastern part of the country. It is said the new company 
proposes to manufacture a general line of glassware, in- 
cluding lighting glassware. 
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Whitall-Tatum Erecting New Factory 


Construction of a new fireproof factory building | 
the Whitall-Tatum Co., at Millville, N. J., Tegan 
started. This new plant is to take the place of that wh 
was destroyed recently by fire. 


Imperial Glass Production Increases 


Production at the plant of the Imperial Glass Co., B 
laire, O., is showing an increase, the output at this tu 
being placed at about sixty per cent of possible producti: 
For some weeks the factory has been operated by 1 
day shift only. At this time this interest is featuring 
line of hand blown transparent colored glass vases, whi 
are being produced in various sizes and shapes. 


New Brunswick Glass Co. Formed 


Information has been received of the formation at Ni 
Brunswick, N. J., of the New Brunswick Glass Co., whi 
has recently been chartered with a capital stock of $12 
000 by William Teitelbaum of New Brunswick and 1 
L. Krieger of Newark, N. J. 


Opens Office as Glass Consulting Enginee 


Announcement has been made at the offices of 1 
Hazel-Atlas Glass Co., Wheeling, W. Va., of the res’ 
nation of J. C. Voorhies, of Brooklyn, N. Y., long ide 
tified with this company. Mr. Voorhies proposes to op 
his own office as a consulting engineer in the glass field. 


Davies Glass Co. Still Unsold 


Although a number of interests have looked aver t 
property of the Davies Glass Mfg. Co., Martins Ferry, 
no sale of the property has been officially reported. T! 
factory has been idle for over a year, and when fi 
placed in operation was equipped in the most mode 
manner. 


Arizona Store’s Business Normal 
Ridgley S. Hooper, vice president of the Dorris-He 
man Furniture Co., Phoenix, Ariz., declared this we 
there has been no material change in the glassware 4 
dinnerware department of this store. Tl¢ company 
doing hoth a wholesale and retail business, and demand 
both sections is declared to be seasonable. 


Department Store Business Increases 
With several large local department stores holding 4 
niversary sales during the last fortnight, buyers of gla: 
ware and dinnerware sections of these stores declare th 
the volume of business done this year exceeded that 
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925. Special stress was placed by these buyers on val- 


bs, and while prices were marked to create sales, vet 
ere was a tendency to give customers an excellent mer- 
jandise value. Colored and crystal ware sold well, while 
re demand for dinnerware ran strong to short sets. 

| 


Ball Bros. Operate Huntington Plant 


Ball Bros., Muncie, Ind., which interest recently ac- 
uired the plant and property of the former West Vir- 
inia Glass Co., Huntington, W. Va., has placed that fac- 
wy in operation, following the installation of consider- 
ble new machinery. 
nd a line of containers. 


The plant will produce jars, caps 


Credit Men Elect Brown 


At the recent meeting of the Associated Retail Credit 
Jen of Newark, Irving ©. Brown, credit manager of L. 
Jamberger & Co., was nominated president of the organ- 
zation. Elections will be held at the June meeting. 

Other officers nominated were George A. Mersereau, 
fee >. Plaut & Co., vice president; Hugh P. Menagh, 
‘redit Reporting Company, secretary; Albert H. Meyers, 
ff L. Bamberger & Co., treasurer; Ernest J. Swind, Op- 
enheim, Collins & Co., director. 


Sah wont sell 
eo ods 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 
trations that say more than 


g 


Brot. r hundreds of words and tell 
ngraving the whole story at a glance. 
Illustrating 

A Rawsthorne illustration of your 
Photography product in your advertising will 
Advertising save you many words, catch your 


prospect’s attention and save his 
time. 


Let us show you how we can 1m- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 
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Strawbridge’s May Increase Its Capital 

Stockholders of Strawbridge & Clothier will meet on 
July 26 to vote on a proposed increase in common and pre- 
ferred stocks and a plan of redeeming preferred stock. 

The official notice of the meeting states that if the in- 
crease is favorable to the majority. of stockholders, they 
will be asked to authorize the following changes in the 
rights, privileges, terms and conditions of the common 
and preferred stock: 

“The corporation shall redeem not less than $100,000 
par value of the preferred stock in each of the years 1932 
to 1936 inclusive, and not less than $200,000 par value 
thereof in each of the years 1937 to 1941 inclusive, and 
in the year 1942 and annually thereafter, until all out- 
standing preferred stock shall have been redeemed, not 
less than $300,000 par value thereof. 

“So long as any preferred stock is outstanding, no divi- 
dend shall be declared or paid upon the common stock if 
the effect thereof be to reduce the corporation’s surplus net 
profits below $700,000. 

“Tf said proposed increase 1s approved, to authorize such 
additional stock to be issued and disposed of by the board 
of directors of the company at such time and times and 
upon such terms and conditions as said board shall from 


time to time determine.” 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 
Boston 

Murt Wallace, 

157 Summer St. 


Boer” oe 
aul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Axch St. 


San Francisco Baltimore 
Marsh & Kidd, Harrv T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 


= : : P Ze 
OA. 5-o E. B. Hill, Washington, Pa. OG 


he Duncan & Miller Glass Co. 
‘ . Washington, Pa. 
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Distributors Showing Some Activity in Fall 
Stocks 


NUMBER of distributors, both retail and whole- 
sale interests are at this time showing some ac- 
tivity in anticipating fall stocks, and as a result 

some business for September and October delivery has 
already been received by the generalware manufacturers 
of this district. 

It has been explained, however, that specifications are 
being written with more or less caution, but the representa- 
tives of the trade have indicated that additional fall busi- 
ness will very likely be placed as soon as semi-annual in- 
ventories have been taken. 

While the larger plants of the district are in very 
steady operation at this time, the smaller factories are 
now working on such steady schedules. There is a notice- 
able tendency at this time on the part of many manufac- 
turers to broaden their distributing territory, and certain 
channels of outlet never before “worked” are now being 
called upon by factory salesmen. This has resulted in a 
number of new accounts being opened, and also the listing 
of additional orders. 

The department store trade has not been buying as ac- 
tively in the market as formerly, although certain signs 
point to a revival in the general demand for dinnerware: 
Interest appears to grow in the demand for the ivory body 
offerings, although white dinnerware will always hold its 
place among retail buyers. All of the factories producing 
ivory body are in rather steady operation, and where the 
two lines are being offered by the same firm, production 
schedules are better than where only one body is being 
produced. 

Manufacturers declared this week that while trade is a 
bit slow, there will-be the usual fall rush for merchandise, 
new business coming into the factories at the “last minute.” 


Empire China Co. Erects Additions 


Announcement has been received here that the Empire 
China Co., Burbank, Calif., is erecting additions to its 
decorating shop and also its glost warehouse, the additional 
space giving the company a greater production capacity. 
It is also proposed to erect two additional decorating 
kilns at once, and the number of employes in the decorat- 
ing department is also to be considerably augmented. 
The factory continues under the management of W. G. 
Jackson, who for many years was associated with the gen- 
eral ware industry in this district. 


Edwin M. Knowles Features Tea Sets 


The Edwin M. Knowles China Co., at this time is mak- 
ing a special feature of its Octagon Colonial ivory body 
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tea sets for four, six or eight people. The sétuigmaen 
posed of four salad plates, four teas, one creamer, o1 
sugar, one ten-inch service plate and one teapot, and wi 
the option of a salad bowl. The composition of the set 
increased according to the number of people desired to | 
served. The set is being shown in eleven different deco 
ations with assorted decal centers on all flat ware and wit 
a ground edge in the colors of blue, green, yellow, orang 
and full matt gold handles. 

Another character of decoration used on this special 
are sprays and centres, with the edge line being in differer 
colors, six colors being used in this character of trea 
ment. So far the reception of this specialty has been e: 
cellent, and the set is being placed in a rather heavy vo 
ume. 


Thos. A. Shegog Severely Injured 

Thomas A. Shegog, formerly chief ceramist with th 
Sebring Pottery Co., but now ceramic engineer for tl 
Canadian Clay Co., with offices in East Liverpool was ru 
down by an automobile here last Thursday and severel 
injured, Miss Helene Pachal, of the same office, who we 
accompanying Mr. Shegog was also injured when one ¢ 
the wheels of the motor car knocked her down and ra 
over her. feet. Mr. Shegog was carried for abouts 
feet on the fender of the car before it was stopped by th 
driver, who was a woman. 


Herbert Goodwin Is Church Delegate 


Herbert Goodwin, general manager of the plant of th 
Atlas China Co., Niles, O., has been elected to represet 
the province of the Mid-west of the Protestant Episcop: 
church, which will be held at Racine, Wis. The appoin 
ment came to Mr. Goodwin unsolicited, and from th 
i0Sth annual convention of the Episcopal Diocese 
Ohio, which closed its deliberations a few days ago. 


F. C. Brandt Returns From Visit 


F. C. Brandt, general manager of the plant of th 
Southern Potteries Co., Erwin, Tenn., who has been vis 
iting the northern pottery districts for several weeks ha 
returned to his factory, following a visit at Minerva, O 
where the plants of the Owen China Co. are located. 


Albright China Erecting Decorating Kiln 

A double decorating kiln is being erected at the plant 0 
the Albright China Co., Carrollton, and a part of th 
factory formerly used as a packing department has bee 
rebuilt and is now being used as a section of the decoral 
ing department, where 200 girls are now being given em 
ployment. 
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This company has arranged to issue $250,000 of its 
referred stock, this being the first time this stock has 
yen offered investors. The company is now operating a 
Yant of 14 kilns at Carrollton, and one of 10 kilns at Scio. 
‘hd at this time is employing over 700 people. The orig- 
jal company was formed in June, 1915, but six months 
20 1, E. Mincks and his associates obtained control of the 
tock by purchasing the holdings of other stockholders, 


Labor Shortage at Globe China Co. 


A shortage of labor is reported at the plant of the Globe 

hina Co., Cambridge, ©., where 250 people are now 
nployed. This plant was first operated by the Guern- 
eyware Co. and was purchased by its present owners 
bout a year ago, and the production changed to a general 
ne of dinnerware. Reports from Cambridge are to the 
fect that the company has sufficient business on file and 
ontracted for to insure steady operation throughout the 
alance of the year. 


D. E. McNicol Plant at Clarksburg Active 


After being closed four months the Clarksburg, W. Va., 
fameeor the D. FE. McNicol Pottery Co., located at Nor- 
vood, a suburb of Clarksburg, is now in full operation 
iroducing a general line of both plain white and decorated 
itreous hotel and restaurant china. Within a few weeks 
he company anticipates employing over 200 people. Th? 
ull line of hotel ware is now being displayed in the sam»! 
‘ooms of the D. E. McNicol Co. here, in addition to the 
emi-porcelain line produced at the East Liverpool plants. 


Work Progressing on Homer Laughlin Kiln 


Rapid progress is reported upon the construction of the 
1ew tunnel kiln at the Newell plant of the Homer Laugh- 
in China Co., but it will be several months before this 
dln is placed in general use. Completion of this kiln 
vill add to the capacity of this firm, the output of which 
it this time is the largest of any individual generalware 
ottery interest in the world. 

Two bodies of dinnerware continued to be featured 
yy the company, the white and ivory, both of which are in 
ery active demand. 


To Sell Chelsea China Co. Plant 


The plant of the Chelsea China Co., New Cumber- 
and, W. Va., will be offered for sale soon by the Dollar 
savings & Trust Co., of Wheeling, W. Va., receivers for 
he property. The plant before it suspended operations, 
eatured a line of hotel china, and previously to that pro- 
luced a line of generalware. The tunnel kiln in this pot- 
ery was the first of the kind to be installed in any pot- 
ery in the Ohio Valley. 


Canadian Plant to Make Art Pottery 
Art pottery is to be made at the plant of the Rosedale 
*ottery Co., Ltd., Toronto, Canada, according to a report 
(Continued on page 19) 
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factory uniformity. 


Every phase in the production 
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| 
REG. U.S. PAT.OFF. | 


WZ | 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


“Whe 
ROESSLER &8HASSLACHER CHEMICAL@ | 
709 Sixth Avenue, New York | 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


| 
| 


a SEPT I Tee 


“Specials” in Lamps and Shadesmmm 


Innovations of Outstanding Merit for Buyers 
Shades and Their Accessories 


of Lamps, 


By BEATRICE MILLER WISNER 


After Twilight, Twin-Light 


Diament -& Co., 1515, Walnut St., Philadelphia, 


, \HE artistic lamp herewith pictured irom A. L. 


Pa., is an exact reproduction of an early American 


lamp in the American Wing of the Metropolitan Museum, 


New York. Majestic 
in stature, and quaint 
and practical in con- 
struction, this delight- 
ful lamp, with a duo- 
light candle is a note- 
worthy period style 
from the hand of skill- 
ed craftsmen. The 
fine old - time style 
hand wrought iron 
work of the standard, 
with other parts of 
brass, and the twin- 
light under one shade, 
gives an unique colon- 
ial aspect to the unit. 
A feature which meets 
with immediate  en- 
thusiasm is that the 
lamp can be lowered 
or raised at will, thus 
providing either a low 
or high lamp for read- 
ing, sewing or piano 
ise.swelne dadui y, 
pleated shade with all- 
over floral design, 
adds much to the 
charm of this stately 
lamp. | Two sinailler 
shades may be used in 
place of the oval one 
ji wsom desired. SThe 
beauty of this double 
bridge lamp les in its 
simplicity and highly 
decorative features. It 
lends itself charmingly 
to the Puritan style 


of interiors and harmonizes with draperies and furnishings 


of early motifs and designs. 
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Unusual Chintz Pleated Shades 


The fine pleated shades offered by San-Dor Art Co 
148 East 18th St., New York, and sold by Mary Ryai 
225 Fifth Ave., New York, have a characteristic beaut 
in their artistic finish and quaint designs. The San-Dc 
crystallizing process is a novel treatment and give 
the designs of the chintz and art papers soft colors 
livelier tone, expressing the motifs in a decidedly ut 
usual manner, similar to the lovely tints of a staine 
glass window. There are a variety of these exquisit 
shades, crystallized pleated, parchment, combination pleate 
chintz and the San-Dor standard pleated chintz. The 
come in numerous designs and are finished with either 
two toned silk ribbon binding or other attractive edge trin 
ming. The firm is also featuring a new type of shac 
which can be adapted to five styles of wire frame by simp! 
stretching the shade over the frame by means of a lac 
edge which has an elastic band running through it. TT 
San-Dor removable shade can be adapted to bridge, flar 
empire oval and the popular bedlight wire frame style 
thus enabling many changes of shapes. The lace edge adc 
a decorative trimming and also gives a neat and attractis 
finish, 


Characteristic Spanish Type Lamps 


The intense feeling for Spat 
ish style, promoted by the e1 
thusiastic reception and favor 
the noted Spanish actress visi 
ing this country, will bring 
sustained interest for Spanis 
types of lamps and_ occasion: 
furniture. The illustration herewith, show 
a lovely Spanish treatment of lamp ar 
shade, from Herbert Neuwirth & Co., Inc 
25 West 23rd St., New York.- This 
lightful bridge lamp exemplifies the tr 
Spanish art in its splendid reproductic 
of the old Galleon style of decor: 
tion. The beautiful base in twisted effe 
and ornamental top, finished in either gol 
or brass plate, together with the fine parel 
ment shade employing the ship motif f 
decoration, completes a unit worthy ‘ 
prolonged popularity. The firm 1s CO! 
stantly bringing out new numbers which a1 
interesting from the point of novelty am 
artistic construction. 


j 
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Pottery 
(Continued from page 17) 
received here. One kiln is now being erected, and the 
plant will be the only one of its kind in that part of Can- 
ada. The factory will be under the management of T. 


W. Black. 


Cannonsburg, Pa., Uses Florida Kaolin 

The Cannonsburg (Pa.) Pottery Co., which is controlled 
by the W. S. George interests, East Palestine, O., re- 
cently completed the firing of a number of pieces of 
ware the body being produced from Florida kaolin. The 
several items have been forwarded to the Board of Trade 
at Tampa, Fla., where the pieces are being used as a part 
of an industrial exhibit featured by that commercial or- 
ganization. It is declared that the kaolin recently located 
in Florida is being investigated by several generalware 
concerns in this Ohio district. 


Form Manufacturers’ Sales Company 


DY F. and E. G. Dean have formed the Associated 
Manufacturers’ Sales Co., at Marietta, O., and will han- 
dle a general line of dinnerware, glassware and house- 
wares. The company proposes to act as selling agents in 
the Ohio and West Virginia territory for a number of 
lines. 
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Immediate delivery from stock | 
in New York 


| A nice light weight plate, just the thing 
for an informal luncheon or light refresh- 
ments. 


One of the many items in the Steventon 
line. 


See It at Our Showroom | 


The Sendar Company | 


| 35 West 23rd Street 
| New York | 


Remove Fry Glass Co. Receivers 


N an opinion handed down by Judge Frank E. Reader 

in the local courts today George H. Gerwig and 

W. H. Green, receivers of the H. C. Fry Glass Co., 
Rochester, Pa., are removed to take effect June 15th. Ed- 
ward T. Davis, of Rochester, has been appointed by the 
court to succeed Gerwig and Green. 

Messrs. Gerwig and Green were appointed receivers of 
the H. C. Fry Glass Co., on October 7, 1925. On March 
31, 1926, a petition was presented the court by H. C. 
Fry, one of the creditors and on April 10 a hearing was 
had on the receivership. 

At the hearing the two receivers were examined at 
some length before the court, representatives and counsel 
of creditors and stockholders taking part in the examina- 
tion. Stockholder and creditors were also heard at length. 

The court stated it was of the opinion that the value of 
the plant and assets of the corporation will be greatly 
conserved if it can be kept in operation and maintained as 
a going concern, provided this can be done without in- 
volving further losses. 

At the hearing it developed the receivers originally ap- 
pointed were not working in harmony. The hearing it- 
Self was attended with circumstances which tended to in- 
crease the dissension already existing, the court stated. 

The court further stated that investigation had shown 
that the present administration is attended with much 


friction between the receivers, is unsatisfactory and not re- 
assuring to those interested in the success of the corpora- 
tion, and particularly to its creditors. The court stated 
it believed the change in the personnel of the receivers will 
be advantageous, and in fact necessary to restore and 
maintain confidence of some of the larger creditors and 
prevent drastic action on their part. 

In speaking of Mr. Davis, the court stated it believed 
he is capable and familiar with conditions and would be 
satisfactory to all parties interested, and that he would 
be able to administer the receivership advantageously. 

The order directs Green and Gerwig to file a complete 
report of their receivership with the court and that Davis 
also go on bond in the amount of $100,000. 


New Incorporations 
J. H. Citron; crockery and hardware, $12,000; J. H. 
and B. Citron, D. Tulbowitz. (Attys., Albany Service 
Co., 299 Bway.) 


Bankruptcy Proceedings 
Royal Art Glass Company, Inc., 2572 Park Avenue. 
By Harry A. Hanft, for $2,090; Naylor & Newton, Inc., 
$833; Leon De Silva, $98. 
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Business Good in Middle West 
USINESS in the middle west 1s good at this time 
according to a review of business conditions by 
the Continental and Commercial Banks of this 

city. The review says in part: “Business at the half-year 
mark should make as good or even better showing than 
it did at that time last year.’’ The general opinion of the 
local trade is that business is improving. Early spring 
buying was held off because of poor retail business earlier 
in the year and now that merchandise is beginning to 


move stores are again in need of stocks. 


An interesting assortment of boudoir numbers is in- 
cluded in the new decorative glass line from the Steinbeck 
Studios, 74 East Roosevelt Road. The new line will be 
ready for the trade August Ist. 


The Burley Shops are featuring gifts for the golfer 
and golf prizes this week. Gold and silver bronzes, plated 
wares, and crystal are included in the offerings. A crys- 
tal set delicately etched, with bowls of twisted stems and 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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feet of apple green or Venetian rose are priced at $15 
per set of six goblets, sherbets and plates. 

The General Novelty Furniture Mfg. Co. increased 
its capital stock recently from $5,000 to $50,000. 

Jack Kennedy, of the Roseville Pottery Co., Roseville, 
©., is showing his lines at the Palmer House. 


The Wood Specialty Co., 1749 W. Grand Ave., was 
recently incorporated with a capital stock of $15,000 to 
manufacture and deal in furniture, office and store fix- 
tures by Martha T. Whitney, Robert R. Simon and Louis 
L. Mantynband. 

George Turner, local factory representative, drove to 
Milwaukee last Wednesday, returning to Chicago Satur- 
day. 


Wallace Thomas, of the Diamond Glassware Co., In- 
diana, Pa., was a visitor in this market during the past 
week. 


Papers of incorporation were recently filed in Spring- 


field, Ill., for the T. P. Peterson Corp., 403 N, LeCiaire 


Ave., which was formed with a capital stock of $125,000 
to manufacture and deal in metal and wooden furniture 
of all kinds. The company was incorporated by Meyer 
H. Gladstone, Anita Sloan and T. F: Petersen 


C. W. Reasner, of Kelly & Reasner, local factory Tep= 
resentatives, spent Tuesday and Wednesday of last week 
in Milwaukee. 


M. A. Smith, president of the McKee Glass Co., Jeam- 
ette, Pa., visited Chicago last Friday. 


Gary Young, Inc., 646 N. Michigan Ave., was recently 
formed by Gary Young, John C. Young and D. F. Young 
with a capital stock of $50,000. The company was incor- 
porated to manufacture and deal in furniture, furnishings, 
CLO. 


F. T. Renshaw, direct factory representative, reports 
that he is showing a new 6% inch coaster from the Duncan 
& Miller glass lines, at his display room in the Atlas 
Block. This new coaster is adaptable for ice jugs, ett, 
and comes in crystal, amber and green. 


Earl W. Newton, of Earl W. Newton & Associates, 
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left for a short business trip to Bellaire, O., last Thurs 
day night. 


Among recent Chicago incorporations is the Phoenix 
Co., 155 W. Division St., which was formed with a cap- 
ital stock of $25,000 to manufacture and deal in occa- 
sional furniture and furniture novelties, by Lyle L. Rich- 
mond, Reuben H. Flacke and I. Sokoloff. 


The Modern Art Furniture Co., 2854 Milwaukee Ave., 
was recently incorporated with a capital stock of $10,000 
to manufacture and deal in furniture atid articles used in 
the furnishing and equipment of residences, public and 
private buildings. The company was formed by Hattie 
and Andrew Stokkosinski and Victoria and John Koczoro- 


ski. 


Chicago Trade Signs Indicate Recession 

3usiness in the Chicago territory enters June with cer- 
tain slowing tendencies apparent, declares the Journal of 
Commerce, but with sentiment showing a distinct improve- 
ment over that prevailing at the start of May. 

Trade is moving along at a good steady pace. Con- 
sumption of goods is at a liberal rate. However, there is 
no disposition on the part of business men to anticipate 
further requirements. Money remains plentiful, although 
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there. has been some tightening, due to June 1 require- 
ments. 

Sales of mail order houses for May, aggregating ap- 
proximately 15 per cent above a year ago, testify to liberal 
buying in the country districts despite the low price of 
grains. 

Freight movement is at a high rate. During May the 
Chicago, Burlington & Quincy handled 148,650 carloads, 
against 141,752 a year ago, an increase of 4.9 per cent. 
There were increases of 3.3 per cent in the movement of 
live stock and 7.4 per cent in miscellaneous freight, and 
decreases of 7 and 5.9 per cent in grain and coal. 

Operations in the steel industry have been featured by 
an increase of $2 a ton in bars, followed by a similar ad- 
vance in prices on shapes and plates. The United States 
Steel Corporation took the initiative in the first advance, 
while Inland Steel was the first to mark up shapes and 
plates. These price changes are in anticipation of enlarged 
buying, which generally materializes around this season. 

Production of steel in this district continues practically 
at an unchanged rate, while demand for pig iron has 
slowed down somewhat and there has been a recession in 
output. 

Activity in the wholesale dry goods and general mer- 
chandise lines 1s reported good, with retailers’ stocks low 
and heavier buying movement in prospect. 


WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


ChIlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings oe 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. Sesrinc, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO! CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 
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17 North Wabash Ave. : : 252 Wilcox Bidg. 
Chicago Los Angeles, Cal. 
Decorated under the Glaze | 
| 
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| | 
10. Gano 


We will gladly send copies of this 
monograph on request. 


MERCER POTTERY COM PANY 
-TRENTON-N-J-> i 


SUUTTOTTITTTTTOCUTUTTTATTUOUUOUOAATUCUCUUHOTUTIIUCCOORAUUCVUOOOTOTUPLEDOOOOOHIATONUONOOOTIIOLUOCOOOOORUOLUOOOOMITINUOOOOHOUULUQOONOOHIONUUOOOONTOOLOQUOONOUTIIUOUUNOONIUIUVUUOCCOQCOUIOONONOnON0N0000010 001.22 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Established 1869 


BLE. DRAKENFELD & CO. Inc 


50 Murray St. New York 


HUM EE 


no TE 


CADMIUM 


Three Shapes 


Glenderey .: 5 22205 le ee fancy 
Highland’: 30 .vi se. Sa eee plain SU L P : IDE 
Pilgrim?) ihe oe ee ere octagon 


Red—Orange—Yellow 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories ~ | 
Carrollton, Ohio Scio, Ohio | 


SELENIUM 
SODIUM SELENITE 


~MIUUANNUSUUUUU UU END 


14 Kilns 9 Kilns 
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Department Store Trade Drops 


Total for Country 2 Per Cent Lower Than Last Year— 
Philadelphia 4.5 Per Cent Off—Chicago Shows a Gain 


OTAL sales in April of 524 retail firms, which made 
preliminary reports to the Federal Reserve system 
from all sections of the country, were 2 per cent 

smaller than in April of last year. Smaller sales were re- 
ported from all Federal Reserve districts except the At- 
lanta, Chicago, St. Louis, and San Francisco districts 
where sales were slightly larger. The largest declines 
were in the Minneapolis and Kansas City districts and 
amounted to 7.6 per cent and 8.6 per cent respectively. Of 
the total number of stores reporting 344 showed declines 


and 180 reported increases. 


Sales of two mail order houses were 7.1 per cent larger 
than in April, 1925, and sales of five and ten-cent chain 
stores (five chains) were 3.2 per cent larger than a year 
ago. 

Smaller sales in April this year than in 1925 were due, 
in part, to the fact that the Easter trading season fell 


largely in March because of the earlier date for Easter 
than in 1925. 


Percentage changes in dollar sales between April, 1925, 
and April, 1926, are shown in the following table: 


Number of stores 
reporting 


Percentage of inc, 
or dec. compared 


Inc, Dec. with April, 1925 
OSTOMME eis fee oc a a0 t 17 49 —2,9 
Nene ys ds acces 24 36 1.3 
Piitladelpritay cecc ss. . 26 50 —A5 
Glevelandec. A... 6.6 9 35 ivi 
Richinomds 15... -... 12 34 —=O0) 
AQHENRUC), G-dyi eee ene iby 12 2.4 
Chicdo cme e cratic. 4-2. 19 34 27 
SLOTS ee nsw «ore 5 12 Tet 
Minneapolis ........ 3 11 —7.6 
ieiiccs (Ging Qype 9 20 3.0 
MD AUG HMMS oyna sae «es 6 10 —=5(5 
Sane Hrancisco «..... 33 4] 0.5 
“Ray Sl ee a 180 344 = 


Mail order houses (two houses)............ 
Five and ten cent stores (five chains ) 


jw NPD 
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Prices Still Dropping 

For the fifth consecutive month Dun’s index number 
of wholesale quotations shows a decline, the May 1 total 
being $183,803. This figure, representing the cost per cap- 
ita of a year’s supply of commodities, is 1.9 per cent 
under that for April 1, and is at the lowest point touched 
since July 1, 1924. Comparing it with $193,281 of a year 
ago, when a downward trend also was in progress, a re- 
duction of about 3.5 per cent is shown, but the current 
index figure is 56 per cent above the pre-war basis. 


Store Managers in Convention, Elect Hawkins 


B. G. Hawkins, of Jordan Marsh Company, Boston, 
was elected chairman of the Store Managers’ Division of 
the National Retail Dry Goods Association at the third 
annual convention held at Swampscott, Mass., recently. 
He succeeds Richard E. Steed, Gladding Dry Goods Com- 
pany, Providence, R. I. 

Other officers elected were J. H. Paswaters, of Hearn’s, 
New York, vice chairman, and Chester B. Curtis, of 
Scruggs, Vandervoort & Barney, St. Louis, secretary and 
treasurer. The executive committee is composed of Rich- 
ard E. Steed, M. A. Mueller, of O'Neill & Co., Balti- 
more, and the above officers of the division. 

Oliver Kaufmann, treasurer of Kaufmann Department 
Stores, Pittsburgh, was named chairman of the Convention 
Committee. Next year’s gathering will be held in Pitts- 
burgh from May 11 to 14. John M. Meyers, of Kauf- 
mann’s, Pittsburgh, was chosen chairman of the Advisory 
Committee, and Richard E. Steed will look after the 
membership work. 

H. C. Hull, of The Hub, Baltimore, read a paper en- 
titled “Control of Merchandise for Decorating,’”’ prepared 
by M. H. Goodman, of the same store, in which the latter 
urged that responsibility for selecting merchandise for dis- 
play should not rest with the buyers of the various de- 
partments. 

In a plea for closer co-operation among stores in the 
interchange of ideas and information, Mr. Hawkins stated 
that this kind of co-operation had enabled the store to 


make a tremendous success of its Diamond Jubilee Sale 
and sales since the first of the year were $1,250,000 ahead 
of the previous year. 

Terming them needless and unprofitable, F. Frank Vor- 
enberg, secretary of the Gilchrist Company, in his talk, 
“The Store Manager’s Opportunity for Leadership in 
Economical Operation,” urged the abolition of many forms 
of store service now in vogue in retail stores. He also 
advocated changing the present merchandising line-up of 
departments by replacing floor walkers, floor managers 
and section managers, with a division salesmanager who 
would be the assistant to the department manager in 
charge of sales only. This man would perform only the 
more important functions of the present floor manager, 
and, in addition, all important functions of sales improve- 
ment and service to customers which are now often 
ignored. 

After a speech of welcome, George B. Johnson, presi- 
dent of R. H. White and Co., and head of the Retail . 
Trade Board, Boston Chamber of Commerce, discussed 
the subject “Economical Operation.” This step in this 
direction, he declared,‘ was the introduction of economical 
buying methods and reduction in the number of mark- 
downs which now cost about 8 per cent of sales. Selling 
must be made more efficient and he suggested the six- 
hour day from 10.30 to 4:30 o’clock with no rest periods 
as a way of solving the lunch hour problem so vexing to 
all stores. 


Twenty-three 


Twenty-four 


FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


Peltiers & Guden of the Brooklyn City Glass Works, 
are very heavy shippers of glassware to the Pacific Coast, 
having an established agency at San Francisco, 


The firm of Wheeler & Marsh, Bridgeport, .Conn., 
was changed March, 1874. The business is now conducted 
by Wyatt C. Marsh. 

The general store of Grant Bros., Granton, Ontario, 
was destroyed by fire, May 31. 

One hundred and twenty Englishmen will go to Kan- 
sas on a buffalo hunt next month. Buffalo Bill will have 


them in charge. 


The Chinese have a tradition that the material for their 
old porcelain was stored away for a hundred years be- 
fore use. The French missionaries, translating the words, 
“for a hundred years” into their own language, ‘‘pour 
cent annees,” afterwards corrupted the latter phrase into 
the word “porcelain.” 


A Set of Jokes 


re crockery dealers have had their annual dinner. 
ies were expressed that the hotels might do a smash- 


a 
Wis! 
ing business this year. 

The company reckoned themselves to be one of the 
finest dinner sets of the season. 

Although there was no jugglery about the tea service, 
some thought a portion of it saucer-y. 

The members of the several baseball clubs were among 
the invited guests, on account of their being such cele- 
brated pitchers. 

Their was a service of plate by the waiters. 

At the conclusion of several speeches the “cup that 
cheers’” was heard from. 

Conversation was carried on in the trade dial-jar-gon. 

The company “broke up” at an early hour. 

The Hindoos do not use copper dishes, much less 
tinned copper plates. The Musselmans often use crock- 
ery dishes and plates. An earthen pot or plate once served 
on the table cannot again be used for the same purpose. 
In Eastern Bengal platain leaves are much used instead 


of dishes. 


Boston Trade Notes 

(Reported expressly for the CrocKERY JOURNAL) 

Boston, June 1, 1875. 
The approach of the 17th of June has created a ripple 
in the local trade of the city, growing out of the an- 
ticipated rush upon the hotels and boarding houses, dur- 
ing the “Centennial”? week. The hotels especially have 
taken the occasion as a good time to renew crockery and 
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furniture for the season, and business has felt the up- 
ward tendency for which it has long waited and. sorely 
needed. The business of the week has not differed, in a 
large measure, from preceding weeks. Prices are main- 
tained steadily and dealers are not disposed to force sales 
by making concessions. The volume of trade is light and 
buyers are cautious not to overstock. 

Not withstanding the dull tone of the market, the erock- 
ery and glassware dealers report trade as fair, and state 
that the aggregate of sales will be greater than for the 
corresponding period of last year. Though the sales seem 
to be for small amounts, and the stores present a dull 
appearance, the usual quantity of goods have been dis- 
posed of, and were it not for the shrinkage of values 
which have already taken place, and the fear that they 
may go still lower, we should say that business was satis- 
factory. 

The effort to reduce freights has resulted in giving 
Boston as good terms as New York to all principal cities 
in the Western States. 


We notice in the stock of Abram French & Co. a con- 
siderable addition of the new and elegant Sgraffito ware, 
consisting of single pieces of rich English earthenware. 
This is the first importation of its kind which we have 
noticed in the city. The same house show a large assort- 
ment of Copeland’s Parian, many of them beautiful, and 
even rare specimens, etc. 

Mr. Stratton, of the firm of Jones, McDuffee & Strat- 
ton, returned from Europe on the 31st ult., on the “Atlas.” 
He left three months since for Europe, on the “Schiller,” 
which was so fearfully wrecked in her next voyage. He 
has visited the principal potteries and glassware factories 
in England and the continent. The long continued busi- 
ness prostration in this country had a depressing influ- 
ence upon manufacturers abroad, and prices have declined 


in consequence. 


Messrs. E. Tarbell & Son., No. 15 Bloomfield Street 
Boston,. is one of the old and well established firms in 
Boston. They keep a choice stock of lamps of every 
kind but make a special point just now of Perkins & 
House’s non-explosive kerosene lamp, which stands on 
the strong recommendation of experienced men, and of 
professors and chemists of high reputation. 


Sex in Industry 
Some two years have passed since Professor Edward 


H. Clarke launched his great book upon the world, entitled 
“Sex in Education.” This book was followed by many 
criticisms by the press, and by not less than a score of an- 
swers by books or pamphlets. This book, doubtless, sug- 
gested the one whose title we have placed at the head of 
this article. Commissioned by the Bureau of Statistics 
of Labor, for the State of Massachusetts, Azel Ames, 
roe Vig Wxoias undertaken to learn, by patient personal 
investigation, the effects of different mechanical employ- 
ments upon the health and powers of endurance of those 
females employed in factories, stores, shops, etc. 
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PINK TOWER 


Illustrating a very old Spode print done under the glaze in Pink on Gadroon Shape. This shape is a true 
reproduction of the work of the London silversmiths of the Georgian Period. This type is particularly in vogue 
today as it adapts itself to early American settings and may be used formally or informally for Dinner or 


Luncheon Services. 
Steck carried in New York. 


COPELAND & THOMPSON, Inc. 


“Theresienthal”’ 
Stemwmares 


“Krautheim”™’ 
Dinnerwares 


“Schierholz’’ 
Dresden Art Goods 


eioval Dur” 
Art Goods 


“Venetian Art Glasswares and 


Many Gift Shop Novelties’’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED C. REIMER CoO., INC. 
49 West 23rd Street New York City 


@ EEO ME@RROOKSvViLLe ORO 
a 


Send fcr samples and prices. 


206 Fifth Avenue, New York 


CHINA CO 
o——— 


U.S.A. 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 


5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


House of Stewart Officially Opens 


AMES STEWART officially opened his new House 

of Stewart in the new Equitable Building at 32nd 

St. and 7th Ave., yesterday. All day long visitors 

poured through the new showrooms and marvelled at the 
splendor and wonder of it all. 

One young lady in a fit of ecstacy was heard to re- 
mark: “Why it is a veritable fairyland.” And so it 1s. 

The first thing to catch the eye as one approaches the 
showrooms is the large plate glass windows with their 
legend: ‘““House of Stewart. We have Original House 
of Haviland China.’ The show windows carry an at- 
tractive display of Haviland china. 

Upon entering one is confronted with a well arranged 
display of dinnerware, lamps and noVelties. To the left 
is the Crystal Room with its dazzling array of glassware. 
Directly overhead is the Mezzanine devoted entirely to 
lamps and below the main floor is the basement where in 
addition to displaying glassware, the stock room with its 
450 bins is housed. Altogether there are 7,000 square 
feet of sales space. 

The woodwork is done in American walnut finish 
The floor covering in 
Lhe fixtures are 


while the walls are a light green. 
perfect color scheme is a dark green. 
lighted from top as well as base. In the center of the 
ceiling in the main showroom is a huge crystal lighting 
fixture five feet in diameter with 4,680 crystals—one of 
the largest fixtures of this type in the United States. 

The ouse of Stewart covers both domestic and im- 
port lines with very complete displays of china, glass, 
lamps, gifts and silverware. Of course there are many 
novelties such as tea mats, smoking stands, fern stands, 
combination cigar and cigarette lighters, etc. Then there 
are lamp shades, pleated and parchment metal ship model 
book stands, etc. There is a corner devoted entirely to 
vases of American and Slovakian design. Another corner 
contains Czecho-Slovakian novelties such as powder puff 
containers, ring boxes, perfume containers and the like 
said to be the only line of its kind in America. 
sive Papanese line is featuring a beautiful lemonade set. 

One could go on indefinitely describing the beauty and 
attractiveness of the new House of Stewart which will 
be managed by F. M. Browning. ‘Suffice it to say that 
the place is most beautiful and deserving of a visit by 
any one interested in a sterling display of china and 


An exclu- 


glassware. 
- Location Carefully Chosen 

When James Stewart makes a move one can be abso- 
lutely assured that it has received the utmost consideration 
and has been viewed from every possible angle. 

In moving to the Equitable Building, corner of 32nd 
St. and 7th Ave., New York, he first discovered whether 
it was so situated that the transient traffic was sufficient 
to warrant an expense such as he had to make in order to 


properly equip a store in a manner that all classes of the 
public would be attracted. This is what he found: 


Twenty-six 


The Equitable Life Assurance Co. has in its building 
3,300 girl employess and 1,700 men, all of whom have to 
pass his store to reach their employment. According to 
the Interstate Commerce Commission figures 52,000 peo- 
ple arrive at the Long Island Railroad depot every ‘day 
and 37,000 on the Pennsylvania Railroad. Thirty-second 
St. is a one way street and every vehicle, going to! the 
Pennsylvania Railroad depot must pass his store. The 
Fifth Ave. buses must go by the door. On the southwest 
side of the street, Gimbel Bros. have purchased the Cuy- 
ler Bldg., and will open the store displaying nothing but 
At 32nd St. and 6th Ave! 
all the suburban motor buses park, as it is their starting 
point, thereby causing all passengers to have to pass his 
store to reach the motors going to all New jersey towns. 
Opposite Mr. Stewart’s store between 6th and 7th Aves., 
the Pennsylvania Hotel has half a block and Gimbel Bros, 
the other half, so that nothing else is likely to come in the 


goods of.a mechanical nature. 


way of competition. 

The Acker, Merrall & Condit grocery store, next doom 
to the Stewart Shop, has been open but five months and 
is doing a capacity business. 

‘The Equitable Assurance Co.’s clockers have been sta- 
tioned at the cite to be occupied by Mr. Stewart’s store and 
have clocked passersby. The result is that they found 
over 22,000 people passed the spot daily. 

Mr. Stewart bought the Haviland retail store fixtures 
and carpets. The carpets were woven especially for Havi- 
land & Co. in France and the tapestries on the tables which 
Mr. Stewart also bought, were especially woven in France 
for the Haviland Co. “The Crystal Shop” downtown, 
where Mr. Stewart made his name, will remain open for 
another year until the present lease expires and the stock 
has been sold. None of the stock down town will be trans- 
ferred to the new store, an entirely new supply of goods 
will be shown there. 

Mr. Stewart is known throughout the trade for his keen 
business insight and it is a foregone conclusion that his 
beautiful new store will prosper. 


1,000,000 Feet of Air Per Minute at Macy’s 


Figures furnished by John J. Cogan, assistant to chief 
engineer at R. H. Macy & Co., Inc., give a picture of what 
a gigantic task it is to properly ventilate a modern depart- 
ment store. 

“More than 2,000,000 cubic feet of air is handled every 
minute by our ventilating fans,” he declares. 

“The air circulated through the store is drawn in at a 
point 175 feet above the street level, thus insuring as pure 
a supply as possible. During the winter the air is warmed 
by passing it through heating coils. The intake and ex- 
haust fans combined total 1,000 horsepower. 

“The intake fans draw in and distribute throughout the 
building more than 1,000,000 cubic feet of fresh air every 
minute of the day. 
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Enliven Even the Dullest Dinner 


! 

Sell your customers the idea | 
that fine dinnerware is an es- | 
sential in entertaining. ; 
Then show No. 9714, by Hein- 
rich, on the smart Derby 
shape. The colors are brilliant 
and pleasing, the ware has the 
inimitable Heinrich quality. 
No. 9714 will be a leader on 
your counters and a frequent 
visitor in your sales books, be- 
cause it is so cheery, modern 
and pleasing. 

See for yourself, 
Send for samples. 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE AS WELL AS 
OPEN STOCK 


SWE IUSARIUCIE! ke TOO)es: 
mark is an 
Assurance of Quality 


WILLIAM G. MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FirtH & SIXTH Fioors ~ 49-51 WEST 23RD STREET, NEW York City 


“You Cant Argue | MAYE Cu I 


Against Conviction 


If you’re absolutely deter- | VITPIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK 


mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 


aor use Liv 


- the best buyers ake | RESTURANTS 
trade, our suggestion tha | 

you advertise in the BUY- | RAILROADS 

ERS LAMP DIRECTORY STEAMSHIPS | 
is likely to fall on unfertile YO Ne CART RPA a Ne 

soil. ot NOM MDa 


~ ~CLUBS ~ ~ 


On the other hand if you're desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers Lamp DIRECTORY 


45 East 17th Street | MAYER Ges) Nel 
New York SP aes Tf 
‘Si aa a 
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Marshall Field Head Praises Fed. Reserve Act 

The Federal Reserve Act has proved itself to be the 
most constructive and beneficial piece of financial legisla- 
tion enacted by Congress since the National Bank Act 
of 1863. James Simpson, president of Marshall Field 
& Co., Chicago, told Forrest Crissey in a recent interview 
in Nation’s Business. 

In the opinion of Mr. Simpson, the act has done more 
to prevent panics, stabilize business conditions, lower in- 
terest rates and create confidence in continued business 
tranquillity than any other national measure since the 
Civil War. 

“The ups and downs of the business cycle used to be 
abrupt and severe,” declared Mr. Simpson. “A period of 
apparent prosperity would come to a sudden close in a 
situation of acute business strain and crisis, with interest 
rates abnormally high. Prices of commodities and se- 
curities would fall off sharply and business become dull 
or stagnant. There would follow a slow and painful 
recovery. 

“To sum up, the Federal Reserve System has the fol- 
lowing outstanding advantages over the old unco-ordi- 
nated method of banking: 

“First. Pools the credit resources of the country. 

“Second. Provides elasticity in the currency. 

“Third. Stabilizes interest rates and lessens seasonal 


to 


fluctuations. 


“Fourth. Eliminates any money strains due to inabil- 


ity to get credit, though having sound collateral. 

“Fifth. Promotes better general conditions and greater 
market stability thereby giving greater assurance of fu- 
ture obligations. 

“Sixth. Co-ordinates local independent banks con- 
trolled by local men and capital into a nation-wide system 
(with pooled resources). 

“Seventh. Gives little banks and big banks same rela- 
tive standing either in Western Texas or in Wall Street. 
Each has the rights of its class and is on perfect equality 
with every other bank of its size. 

“This not only makes for efficiency and economy, but 
for a genuinely democratic American banking system. 
The reserve system has proved so far a good servant 
of the whole people. Its strength and soundness have 
been a source of safety to all. The net result has been 
a firm foundation of stability and confidence.” 


Unit Control of Merchandise Big Need of Day 


Most stores that install unit merchandise control systems 
find that it does not pay to force the new method on the 
buying organization, according to the report of the Com- 
mittee on Merchandise Control presented by Chairman E. 
C. Stephenson, J. L. Hudson Company, Detroit, to mem- 
bers of the Controllers’ Congress gathered here recently. 

For the last three years it has been the duty of the Com- 
mittee on Merchandise Control, declared Mr. Stephenson, 
to examine and submit for approval of this body succes- 
sive steps in merchandise control. The plans presented at 
former meetings have been: 

Dollar control for department as a whole. 

Dollar control for subdivisions of departments. 


Piece card records and automatic reorder systems for 
small ware departments. 

The need for and importance of unit control is growing 
yearly in the minds of merchants. Obviously the larger 
the organization, the more difficult the task becomes for 
buyer, merchandise manager or store owner, to keep in 
touch with the details of operation of department or 
store. As this natural growth takes place, these officials 
must have some scientific method of obtaining the infor- 
mation essential to the conduct of their business. 

The vice president of one of the largest retail organ- 
izations in the United States sums up the need for unit 
merchandise control in a recent publication as follows: 

First. The growth of stores has created necessity for 
departments and buyers. 

Second. The growth of departments has made opera- 
tion of buyer by “impression” methods increasingly dif- 
ficult. 

Third. Changing of buyers means that the store loses 
the experience needed for making of future purchase 
plans. 

Fourth. In self-protection store owners must develop 
plans to prevent these defects without inordinately increas- 
ing operating costs. 

Fifth. Unit control properly operated is the answer. 

Sixth. Study of what sells in both merchandise and 
price lines leads invariably to a knowledge of what does 
not sell—loses due to being out of merchandise can be 
overcome, turnover increased, reductions decreased, slow- 
selling stocks eliminated and as a natural result stocks will 
be reduced. 

Seventh. Stock control provides a history of the effects 
of previous merchandising principles as a guide for the 
making of future plans—it is the laboratory of retail mer- 
chandising. 


Herbert B. Harris 
(Continued from page 11) 
consideration of success as taken in a purely commercial 
term. Success is commonly accepted in a worldly sense 
as a measure of the value of one’s efforts, and it would 
indeed be too lengthy a discussion to enter into the. phil- 
osophical interpretation of this much used word. . 

The above is the essense of my twenty-seven years ex- 
perience with Marshall Field & Company. 

MY HOBBIES: According to my philosophy it is 
possible to spend all one’s time doing useful things and 
still play all the time. And so I place Work here with 
Marshall Field & Company as my greatest hobby, for I 
come to the store every morning eager for the claims of 
the day and I derive the greatest enjoyment from my 
associations here. I appreciate that to realize such ad- 
vantages. is only possible by reason of physical fitness. 
There is ever present the necessity for keeping fit. Most 
of us take certain spasmodic forms of recreation, but I 
persistently take my needed exercise in the form of a 
four mile walk every morning prior to eight-thirty along 
the shores of our glorious Lake Michigan. This I do 
in rain or shine, summer or winter—nothing interferes — 
with this greatest elixer and I bring the stimulation de- 
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rived from this walk on into the store, and so is it any 
wonder that the problems I meet prove interesting? We 
hear so much about nervous strain resulting from over- 
work, and I am sure a large percentage of these com- 
plaints would be eliminated if more attention were paid 
to the care of our physical self. Neglect of this considera- 
tion is certainly costly in view of the satisfaction it denies 
many in their daily life. 

This is rather a combination of a physical and mental 
hobby or stimulation. Outside of store hours I find my 
greatest enjoyment in satisfying my monkey-like inquisi- 
tiveness. The places my buying trips take me to are filled 
with new peoples, museums, centers of culture, all sorts 
of suggestions which serve as thought starters in the great 
game of WHY THIS AND WHY THAT. How did 
these people come to locate here, who do they engage in 
such occupations, where did their customs peculiar to us 
originate, what influence is responsible for their individual 
art, etc., etc. Mankind is a never ending source of inter- 
est to me. I always have a zest for delving into the whys 
and wherefors of other peoples. This also accounts for 
my interest in collecting photographs of my travels and 
there is always genuine pleasure to be found in reviewing 


my travels as depicted by my complete record of pictures 


taken both home and abroad. I have never caught up 
on my reading, nor do I have any idea I ever will, for this 
would be very foolish. If “reading maketh a full man,” 


the only place one can become full is at home, and even 


uninterrupted it would take years beyond our usual stay 
on earth to do it. 

These hobbies will sound very prosaic to most people. 
Different people find their happiness in different ways, and 
it is for each of us to do that which brings to us the great- 
est happiness. We can find this only by developing our 
power through that sort of play which produces usefulness 
and beauty. By making play of what most call work we 
achieve that which we want, and it is because I have 
found this policy so very satisfactory I will always broad- 
cast my natural philosophy of play. 

To my view, making the most of one’s life is merely a 
matter of promoting two lines of development. One line, 
by providing money, makes life possible, and the other, 
by providing appreciation of things worth while, makes 
life rich. 


HERBERT B. Harris. 


A Ford owner whose car had been stolen put the fol- 
lowing advertisement in his local paper: “Come home, 
Elizabeth. All is forgiven.” 

Customer.—It’s tough to pay fifty cents a pound for 
meat. 

3utcher.—Yes, but it’s tougher when you pay twenty- 
five—Illinois Wesleyan Argus. 


A radio supply store tells of a woman who came in say- 
mg that her room was very stuffy and that she wished to 
Duy one of those radio fans that she had heard so much 
about—The Outlook. 
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Twenty-nine 


There Is Only One 


Ivory Porcelain 


The Genuine 
is stamped 


Reg. U. S. Pat. Office 
Pat. 2-14-1925 


We respectfully remind dealers and 
others that this name “Ivory Porce- 
lain” is the trademark of the Ivory 
earthenware made only by The Seb- 
ring Pottery Co., Sebring, Ohio. This 
trademark was registered in the 
United States Patent office on Febru- 
ary P4thed925. 


Ware not stamped ‘“‘Ivory Porcelain by 
Sebring”? cannot be lawfully adver- 
tised or sold as “Ivory Porcelain.” 


We have endeavored to make the 
trademark, “Ivory Porcelain by Seb- 
ring’”’ synonymous with the finest 
earthenware. It is only natural that 
we should protect this good name to 
the limit. 


The Sebring Pottery Co. 


SEBRING, OHIO 


CHARLES L. SEBRING 


President 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


WANTS POSITION AS ASSISTANT CHINA 
BUYER 


OUNG man in his early thirties, fifteen years’ thorough experi- 
ence in the china business, with exceptional qualifications as 
buyer, is open for an assistant buyership with a first class store in 
the Metropolitan District. Unquestionable references as to ability 
from present employers. Box 552, Crockery and Glass Journal. 


REPRESENTATIVES WANTED 


TTENTION, Salesmen, Representatives and Jobbers. We 

have the best decorated and etched china on the market. We 
want the best men to handle it on highest commission basis. Le Roy 
Art Studios, 1405 Grace St., Chicago, Ill. 


WANT SALESMAN FOR METROPOLITAN 
DISTRICT 


XPERIENCED salesman to cover New York, Brooklyn, and 

Jersey territory. Must be familiar with crockery trade. Ref- 
erence required. Address: Box 553, care CROCKERY AND GLASS 
JOURNAL. 


EXPERIENCED SALESMAN WANTED 


E need a salesman to represent our lines of dinnerware, 

glassware and gift novelties throughout Central and East- 
ern New York and Eastern Pennsylvania where we have an estab- 
lished trade with many of the best dealers. The man we want is 
an experienced foreign dinnerware salesman with a good record of 
sales and in position to commence work July Ist to 15th. Address: 
The Kinney & Levan Company, Cleveland, Ohio. 


‘People’s Reserve” Is New Panacea 

Something new in the way of retail selling is being 
started in Chicago, and when the plan is perfected it will 
be expanded to include cities in other States. 

Chicago has earned a reputation for giving birth to 
panaceas for distribution ailments. It is the home of the 
giant mail-order concerns and numerous co-operative 
schemes which rise and fall periodically. 

The latest is the People’s Reserve System, which aims 
to concentrate public buying at certain retail stores in each 
community. The backers of the project say that it will 
reduce overhead and eliminate many needless specialty 
shops and stores. 

After several years of intensive study, it is said, this 
plan has been worked out by its proponents. Residents 
of a given community sign on the dotted line to make their 
purchases at specified stores. Then the merchants deposit 
each week a certain percentage of sales in the local banks 
to provide dividends for the registered customers. At the 
end of the year the customer goes to the bank and gets 
his dividend on the annual amount of his purchases. 

And the system in back of the system—the People’s Re- 
serve System—gets a certain percentage for directing and 
supervising the plan out of the consumer’ savings. 

It is understood the plan is being worked successfully 
in one of the towns near Chicago. 
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Buyers in New York 
June 7, 1926 


Miss Picard, house furnishings, Gilchrist Company, Boston, 
Mass., 128 W. 31st St. (American Rettialers’ Assn.). 


R. E. Evans, house furnishings, glassware, china, J. N. Adam & 
Co., Buffalo, N. Y. (Associated D. G. Corp.), 3rd floor. 


E. F. Ochs, house furnishings, china, Miller, Rhoads & Swartz, 
Norfolk, Va., 432 4th Ave. (D. G. Union). 


JUNE 8, 1926 


R. E. Evans, house furnishings, china, glassware, J. N. Adam & 
Co., Buffalo, N. Y., 17 E. 39th St. (Assoc. D. G. Corp.), 3rd floor. 

J. N. Arbaugh, house furnishings, F. N. Arbaugh Co., Lansing, 
Mich., 315 4th Ave. (D. G. Alliance). 

iby S. Coleimer, house furnishings, china, glassware, Coleimer- 
O’Connar, Miami, 1140 Broadway (Room 1107). 

FE. F. Ochs, house furnishings, Miller, Rhoads & Swartz Cay 
Norfolk, 432 4th Ave. (D. G. Union) 


“Dandy-Line” Yellow BOWL SETS 


3-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on the 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 


PETER POTTER 
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PETER POTTER SAYS: Times ez changed since 
I wuz a boy ’n today,a store has gotta hev as snappy 
an appearance as a June groom. Even th’ china, glass- 
ware ’n pottery has gotta be right up to snuff in pat 


tern ’n design. 
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The Parakeet. Twins 


(No. 6207) 
ARE STILL POPULAR 


BOUT a year ago we introduced “Salty” 

and eeoey., Lhe Parakeet¥] wins, and 

the response of the buying public, through 

the buying and retail trade, has justified our 

foresight in their production and in consider- 
ing them as welcome additions to our lines of Fancy Tableware. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
Sales Offices in all Principal Cities 


THE SHIELD OF A GREAT NAME IS YOUR PROTECTION 


ECONOMY TABLE TUMBLERS 


Look for and the 
the Broad 
Economy 
Bulge. Foot. | 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 


ee: 


A Tumbler Worth Advertising 
1h you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 


| 
‘: | 
Abutting } 


touch. Difficult to chip or break. Hard to NEW YORK t PHILADELPHIA 
upset. Cannot be nested. In sizes from 3 = 300 FIED” Avenue oe 1007 Filbert Street 
to 18 oz., plain and etched. Fine lead blown 
ag : “el f 18 BOSTON SAN FRANCISCO 
glass. Table tumblers in barrels o H. P. & H. F. Hunt, Himmelstern Bros., 
dozen or carton of 6 dozen. 41 Pearl Street 718 Mission Street 
Sold only through distributors. Mires 18 Representatives LOS ANGELES 
; a? sSeiReck, Himmelstern Bros., 
1422 E. Marquette Road BAe ce 
ck 643 S. Olive St. 
ECONOMY GLASS CO CHICAGO 
7 Jiu : HA. Keel SEATTLE, WASH, 
- e r r y Bas = Himmelstern Bros., 
MORGANTOWN, W. VA. SR ae Terminal Sales Bldg. 
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: ew York Directory | 
2 IMPORTERS MADDOCK MILLER, ine, s9-41 ROSENTHAL CHINA CORP, 146 : 
West 238d St. i ve. = 2 
s SON iomrne ee Sse. English Wares of Merit: John Mad- Importers of Rosenthal china dinner- = 
E fea! fa { ’ dock & Sons, Royal Worcester, Aller- pare Bince plates) an aa figures. = 
= Art Pottery, Bronzes, Marbles and oe ieee we Carlton Otel china. Tepe ae E 
= eran, are, Price Bros. Teapots. wane SSL COMPANY, 35-87 = 
= s r : = 
= EDWARD BOOTE, 85-87 West 28d MOGI, MOMONOI &CO., 105-107 East Representing John Steventon & Sons, = 
= St. 16th St. “ : Ltd., Burslem, England. Domestic din- = 
= Cauldon China. oes re Sons aes of Jane pene nerware. Vitrified Hotel china. . = 
= ; i ¢ ts. one—sStuyvesan - - : = 
E Earthenware, Gibson Sons’ Teapots p y PAUL A. STRAUB & CO., 105-10? : 
= GEO. F. BASSETT & CO., 72-74-76 MORIMURA BROS., 58-57 West 23d Fifth Ave. 5 
= Purk Place Art fs St. Tirschenreuth Dinnerware, Old Abbey = 
= “The Dinnerware House of America. Japanese Goods. Ivory Body Dinnerware, Rona and = 
= Verra Crystal Tableware. Specialties = 
SERA Daprsne nee Gs COM eee WILLIAM G. MUELLER, Inc., 49-51 _ 1m glassware, etc E 
= est 23rd St. BERT SLIMMON 2 
= prec so Cee es Dinnerware trom Heinrich & Co.. Selb. Se ae ee ON 8 00 = 
= eS ‘ Also Fancy China from Winterling. A. J. Wilkinson’s, Ltd, Bourne & =z 
= L D. BLOCH & CO., 87-41 East 18th Leigh, R. Sudlow & Sons, Shorter & = 
= St. Sons, Royal Aller Vale and Wat- = 
= Importers of Chir> and Glass, Mfrs. The Fifth Avenue combe Pottery. 2 
= of Lamps, Shades ad Novelties. Bein NATHAN STRAUS & SONS, Inc, 2 
= CONTINENTAL CERAMICS CORP., 8 119 Fifth Ave., at 19th St. : 
= 149-151 Fifth Ave. Large stock of imported open-stock = 
= Importers of Thomas, Krister and Bo- dinnerware. Sole distributors of = 
= hemia decorated and white dinnerware. “Royal Schwarzburg” and “Superieur” = 
= Open stock patterns carried. Telephone Limoges dinnerware, Gift Shop Spe- = 
= Ashland 7816. cialties. E 
= COPELAND & THOMPSCN, Inc. eae TRADING CO., Inc., 101 Fifth : 
= 206 Fifth Ave. ane Gata: and’ Brice 
2 Copeland’s China, banner yar ee ete A nina,” Lamp: ae = 
= i hina fancies. P , Ashlan = 
See HL ee a eee B. TOMBY & CO., 20 West 23d St. £ 
2 i “vn Representing: Hutschenreuther Selb, = 
= JOHN DAVISON, Inc., 14 Barclay St. iy mt san Ie Schlegelmilch, Schoenwald, Villeroy & 2 
= English China, Earthenware and ety yout Oa wa Boch, etc. = 
2 Glass. pon JUSTIN THARAUD, Inc. 24 West 2 
= pam aed St , ’ = 
= AD: FONDEVILLE & CO., 24 West Sole Agent for L’Union Ceramique, - 
= 23rd St. ; Limoges, France. = 
= Successors to Fondeville & Van Ider- Myott, Son & Co., Hanley Staffs, Eng- 2 
= stine. Importers of China, Glass and land. Royal Bayreuth China, Bavaria. 2 
= Farthenware. Telephone Gramercy 5150 = 
= . VOGT & DOSE, 14 W. 28rd St. = 
Wi. Titer eae emicclpat Open stock dinnerware patterns, 
= Glassware for immediate delivery. White China for decorating. 2 
= J. H. VENON, Inc., 104 Fifth Ave. = 
= HARUTA & CO., 141 Fifth Ave. Martin China, Limoges; Gustafsbere = 
= Importers of Japanese goods. Phone Uptown Headquarters China and Earthenware, Sweden: = 
= Caledonia 4475. for the Kosta Crystal, Sweden: Rorstrand 2 
= Pott Gl Chi China and Earthenware, Sweden. = 
2 HAVILAND & ABBOT CO., 920 Sey ass ma | KENNARD L. WEDGWOOD, 255 = 
= Broadway, corner 21st St. Metal Goods and House- Fifth Ave., between 28th and 29th = 
= St. = 
2 HAVILAND CHINA CO., Inc. 11 wares Trades Tosiah Wedgwood & Sons, Ltd. Tele 2 
= East 36th St. phone Madison Square 7429. Z 
= The Famous “Haviland China” DOMESTIC GLASSWARE = 
= known since 1840. = 
= Spee s PERCY N. LEYLAND, Inc., 184 Fifth z 
= KAHLA CHINA CORP., 39 W. 23rd Ave. Give eka te Mar Cres ee Pac z 
= St. Ki & : ton a ew York Sample 2z 
_ Joseph M. Watte, Pres. Gram. 0687. Jones & Sons, Ltd. chines Wedswond Room, Cow & Co., 120 Fifth Ave = 
: German dinnerware and fancy china. & Co.. Ltd. earthenware, Telephone, Encmstetignss on) ane China and E 
= 1 ramercy ; = 
Bec tpiteeg: tS ee BRYCE BROTHERS COMPANY 
= : : FRED. C. REIMER CO., Inc., 49-51 Blown lead glassware in Crystal an 2 
= pune Tns Puke FE gu W. 28rd St. ‘ Colors—Cut, Etched and Engraved. 2) 
= LEVY BROS: ‘CHINA COURS. 7. “Krautheim” — Dinnerware, “Schier- J. Duncan Dithridge, Representative. 2 
2 23rd St. holz”—Art Goods, “Royal Dux’—Art 240 Fifth Ave. 2 
= Importers and decorators. Large stocks Goods, “Theresienthal”—Fine _Crystal, CAMBRIDGE (0.) GLASS CO., New 2 
z dinnerware, 23-piece tea sets, service Venetian Glassware, French and Italian York Salesroom, 184 Fifth Avenue. = 
z plates. Immediate delivery. Gramercy Pottery. White China. Phone Gram- Manufacturers “Nearcut” tableware, 2 
= 4393. ercy 5181. thin blown tumblers and stemware. Z 
E = 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


SUSwUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


Fixtures and 


PHOENIX G'™ASS CO., 230 Fifth 
Ave. 

INuminating glassware, electric port- 
ables, oil lamps. etc. Telephones. 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
able, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 
Ave. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


etc.—Chil- 


THE SEBRING POTTERY CO., Se- 
bring, Ohio 
New York Office and Sample Room. 
206 Lexington Ave.’ Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


TB. Clark  &2Cor 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling , Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware Gnd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Paes etc. Telephone, Gramercy 
1 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
et Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co.. Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls Telephone. Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass _ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


66 ; BE 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


Ooo 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy | 


Convenient Pocket Size. 


Demarest Publications, tu. 


Publishers 


45 East 17th St. New York 


‘*Pottery and Porcelain” 
By Frederick Litchfield | 


AUTUOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of -Furniture’ 
and olhers 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 
The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


La Rosa or 
Rose Marie Shapes 


Snappy Decora- 
tions 


Wonderful |f 


REPRESENTATIVES 
KING IRWIN EARL W, NEWTON 
0 Fifth Avenue « Associates 
New York 9 N. Wabash Ave. 
Chicago, Ill. 
» MINER E. J. NICKEY 
5 Prospect St. | 204 Grand Ave. 
Rochester, N. Y. Milwaukee, Wis. 


E. E. WILGUS 


D 
20) 


111 Summer St. 
Rms. 35-36-37 Boston, Mass. 


NATIONAL CHINA CO. 
SALINEVILLE , Oni0. 


The Next Time 


you want 


| A Job 

A Line 

A Salesman 
A Buyer 


| or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp I rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


~ a pe NN ee a 


Get It 


40 cents per line for firs tion 
20 cents per line for fo tise owing in- 
Rates: { 8 ertions Seven words per line 
| inimum initia! charge $2 pays 
| ble in advanc 


aa aviland China — 


is stamped 


apvilay, on white china) 


France 
DECORATED BY 


gstnden, on decorated china 
Limoges | 

We respectfully remind dealers that the 
china stamped ‘Haviland or “Haviland & Co. 
is the only china known since | 840 as Haviland 

China and that any other ware with the-name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right | 
to the denomination of “Haviland China” for — 
our ware would oblige us to sue the offender 
for damages. | | 

Haviland China Co., Ea ‘ 

11 East 36th St. New York 
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Will It 
Interest You @ 


To know the names of the best manufacturers and whole- . 
salers in the lines you are interested ? 


) 
To know where you can get the goods you want? | 
To know what the latest news of the trade is? | 
To know how to increase the efficiency of your department? | 
To have a permanent New York mailing address? 
To receive information about any particular line? 
To receive a reminder of coming events and activities? | 
To be advised about important changes in the trade? | 


To be listed in advance of your coming to the New York i 
market? | 


CROCKERY AND GLASS JOURNAL | 
will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, ‘ I 
New York. SUBSCRIPTION PRICE i 


| 
| 
Gentlemen :— 7 Domestic 
| 
| 
| 


Please fe ate eee: mop GLASS $3.00 a year 
JOURNA including the Special Holiday 
Edition and Spring and Fall Buying Num- $5.00 for 2 years 
bers) to the following address for which . 


a 
| 
| 
| 
| 
| 
| 
| 
| 


enclose ...... formar year. SL a 
-00 a year 
Name tec ee OReRe Rema sso «5s. cach eee | Coreign 
Firmi:« 45:6 ees be es oe | 35.50 a year 
ING Ke hgeeh 4.50 6 6B 5t0 6 0 Ci BO A ol b oe | i 
| 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions. $3 per year. Zaitorial and ae 
Office, 45 East 17th Street. Entered as second-class ma tter _ September 2, 1920, at the post office at New York, under the act of Mare 
No. 24. June 17, 1926. 
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The Art of 
Creating Charm 


Charm and personality are brought out in an unusual 


way in The Edwin M. Knowles Maryland Ivory. 


The rich tone of the perfect tvory body softens and 
adds beauty to the general effect of the many new 


colorful decorations. 


Write us for full information and samples. 


Tue Epwin M. Knowtes Cuma Co. 


EAST LIVERPOOL, OHIO 
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Old ¢ 


the famous 18th century design, introduced 


and controlled by us, and known wherever 


the charm of the antique is felt, is 


HRUUQUOEDTOTOENVCAOATOOTGOETOOTTEOTOTOTROOOVDEOTOEEOSOOGOEPREPHEE OAD 


Now In Stock Complete 
Orders will be shipped the day they are received 


LOTT 


Ivory body, semi-porcelain 
from the 


Saar basin. 


An 18th Century shape and 
design, copied from a 


museum piece. 
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SUCCESSOR TO L.STRAUS & SONS ESTABLISHED 1866 


119 Fifth Avenue at 19th Street, New York City 
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The 


Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory.1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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| DECORATION NUMBER 135-G 
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le 


An exceptionally attractive decoration on our 


: GLORIA SHAPE. 


a” 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Winat’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a _ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street of New York 
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This illustration features “THE EDEN” and “THE 
PARADISE” deco: ations on the new PILGRIM shape. 


i 


Can 


€ They are the same ‘iesign, but the EDEN border is a golden t 
| yellow, and the PARADISE a soft azure blue. The flowers E 
al and centres are the same colors in each decoration. @ 
i These patterns are carried in stock by the largest 


jobbers. 
Write Us For Their Names. 
Decorations and Shapes are both patented. 
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| White China 
. ¢ HAL — ier : 
q SS w a.) These marks identify all eS Tl, G lo Haviland 


genuine Theo. Haviland China 


i ee FRANCE 
f Theodore Haviland’ Ge Gar 
Incorporated 


d 

5 26 West 22rd Street.” New itor. 
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AS LHE EDITORBEES ITT 


If anything could have rendered a 
distinct disservice to the 
industry it was surely the coal stop- 
page which began with the opening 
of May, followed by the disastrous general strike which 
commenced at midnight on May 3, but which, happily, 
came to a dramatic termination nine days later, states an 
editorial in The Pottery Gazette, London. 

It was felt by a good many people that with the calling 
off of the general strike everything was well, and that our 
industries would soon be restored to their normal state ; 
but this feeling was never seriously entertained by anyone 
acquainted with the ramifications of the pottery industry, 
which invariably responds, with rapid sensitiveness, to any 
curtailment of coal supplies. Coal being one of the most 
vital raw materials in pottery production, it follows that 
any restriction in the free output of the mineral speedily 
brings the potters to an enforced termination of work. 

It has been asked by many how it was that the Pottery 
Workers’ Union did not call out their members in connec- 
tion with the general sympathetic strike. One reason that 
has been returned is that pottery is not an essential na- 
tional industry, and that, therefore, nothing would have 
deen gained by a calling out of the pottery workers. But 
the real reason—and there is little use disguising the fact 
—is, no doubt, that which was given by a prominent pot- 
very manufacturer at a recent meeting, of the N.S. Cham- 


The Strike 
and the 
Potteries 


pottery 


ber of Commerce at Stoke, viz., that the pottery workers’ 
leaders knew well enough, from previous experience of 
coal stoppages, that any prolongation of the coal dispute 
would entail a rapid closing of the potteries in any event, 
and to have struck would merely have had the effect of 
depriving the pottery workers of the ‘dole,’ which many 
of them are likely to need, in very truth, during the weeks 
to come. 

As we write, notwithstanding the much more hopeful 
outlook in connection with the mining dispute, many of the 
Staffordshire potteries are already tightly closed down and 
others are closing daily. Fully two-thirds of the total 
workers in the pottery industry are now out of work and 
registered at the local Employment Exchanges. The coal 
stoppage alone would have been sufficient to accomplish 
this much, but the recent general stoppage of work has 
brought the pottery trade to a condition which, for the 
time being, can be regarded only as deplorable. Such a 
state of affairs—even when the mining dispute is ended, 
as we hope it will be very speedily—can only be repaired 
by an energetic attitude towards work by everyone in the 
industry. 

Trade, which was steadily improving until the occur- 
rence of the coal stoppage, is now likely to be seriously 
impaired for a period, which we devoutly hope will be 


short in its duration. 


Nine 


the china, glassware and housefurnishing d&part- 


Ge « ROTH, formerly merchandise manager of 


nents for the Rosenbaum Co., Pittsburgh, iogether:’ 
with Mrs. Roth and his family have just returned from a™ 


ten-day vacation spent, at Atlantic City, preparatory to 
Mr. Roth’s taking up the duties of his new position, as 
china and glassware buyer for L. S. Plant & Co., \ewark, 
Nera 

Among those taking advantage of vacation time is Max 
Pasmantier, of J. L. Pasmantier & Sons. Max is arrang- 
ing to start on an auto tour, July | with a party of friends, 
through the Adirondacks, to be gone two weeks. 


Robert H. Slimmon, of Robert Slimmon & Co., 96 
Church St., New York, importers of English ware, looks 
forward to a good Fall season. In anticipation ot this his 
firm will be well prepared for business with new samples 
when the season opens up. 


Joseph H. Schwartz, with offices and salesroom at 10 
West 23rd St., will be a passenger on the Majes 
next Wednesday. Mr. Schwartz will be in Europe for 


sailing 
three months consulting with his European factories re- 
garding new dinnerware lines and china speciaities for 
the Fall trade. While away he expects to visit every 
country in Europe with the exception of Rus Mrs. 
Schwartz and his son Milton, will accompany him on the 
trip. 


John: Pasmantier; of |oueeaPasmantier & Sonseis 
leaving. next Sunday for a visit to the factories his firm 
represents in the New York market. He will be gone for 
a week to consult with the factory heads regarding new 
Fall patterns. 


John Haines, buyer for J..B. White & Co., 


\ugusta, 
Ga., arrived in town last week on a buying trip. He ex- 


pects to be here until today (Thursday ). 


A. Gilman, buyer for C: O. Miller Co., Stamford, Conn., 
was in New York Monday and placed a nice order with 
Paul Joseph, well-known manufacturers’ agent, who han- 
dles the Duncan & Miller line. 


Mrs. Elizabeth Doolittle, proprietor of Elizabeth Doo- 
little, Inc., Chicago, accompanied by her son, was a visitor 
to this city the early part of this week on a combined 
business and pleasure trip. 


Ten 


Louis Levien, manufacturers’ agent, left, Saturday for 


‘the factory of Johnson & Carlson Cut Glass Co., Warsaw, 
; Ind.) whose line. he represents in the metropolis. Mr, 


Levien plans to call on the trade enroute. 


J. S. Smith, buyer of art ware for the Broadway De- 
partment Store, Los Angeles, was in New York this week 
on a buying trip. He left last night for Canada, where 
he will spend a three weeks’ vacation, returning to this city 
early in July to complete his buying. 


Mrs. George D’Utassy, owner of the Little Gift and 
Book Shop, Cedarhurst, L. I., was in this week on a buy- 
ing trip. 


Albert Hopkins, successor to E. H. Parry, china, glass 
and pottery, Summerville, N. J., was in New York yester- 
day and placed an order with W. S. Weller Co. 


Miss E. Klein, one of the chief demonstrators for the 
Dennison Mfg. Co., was in New York this week to select 
lines of glassware, pottery, giftware, etc., to be displayed 
at the Chautauqua Bazaar, Chautauqua, N. Y., during July 
and August. 


Lee Kohns Endows Sorbonne Chain 


Announcement was made Saturday on behalf of Lee 
Kohns, well known to the trade, who sailed for France 
on the Leviathan, that he had endowed a chair of Ameri- 
can History, Civilization and Letters at the Sorbonne. 
Until now America has been the only important ciyiliza- 
tion not so represented at the University of Paris. 


For the last four months Mr. Kohns has been in touch 
with Minister of Education Louis l’Amoureux in Paris ar- 
ranging the details of the’ endowment. Last week the 
matter was settled. When Mr. Kohns arrives in Europe 
he will personally transfer the money establishing the chair 
in perpetuity. His formal letter arranging the foundation 
was as follows: 

“In accordance with the discussions and agreements 
made in my behalf by George Henry Payne, I beg to make 
formal offer of a fund to eseablish a perpetuity at the Uni- 
versity of Paris a chair of American History, Civilization 
and Letters, to be filled by a professor selected by its fac- 
ulty and ranking equally with its other professors. 

“In founding sucha chair, I am actuated solely by the 
desire to encourage the fullest measure of understanding 
between the French people and those of my native land, 
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Eleven 


and to add another link to the chain that binds the citizens Ovington Bros. Expects Record Business in 
of the world’s two greatest republics. June 

“A mutual sympathy with the aims and aspirations of Directors of Ovington Bros, have declared the regular 
both nations is essential to the formation of cordial rela- semi-annual dividends of 30c. a share on the outstanding 
tionship between France and America. Such a bond can stock and 40c, a share on the participating preferred. Pay- 
best be fostered through the great and influential institu- ments are to be made on July 1, 1926, to stockholders of 
tions of learning. The Sorbonne is eminently qualified by record as of the close of busiriess June 15. 


tradition and high scholarly attainment to lead in the ex- 


———————_—__ 


A record income is expected to be established by Oving- 


ylanation of the purposes and aims of Americ : ; 
og puri bes ton Bros. for the current month, according to those closely 


“The absence of such a chair in that very important and identified with the company. This opinion is based upon 
ancient insitution has long been to me a matter of regret, the business that has already been done as a result of the 
and has led to my offer of endowment as above.” numerous weddings of more than passing importance and 

Mr. Kohns is a grandson of Lazarus Straus, father of the part that the company has contributed to them. In 
Oscar, Isadore and Nathan Straus. He was managing one instance alone, the shipments of gifts for the Smith- 
partner of L. Straus & Sons and Vice President of Abra- Warner wedding were of extremely large proportions and 
ham & Straus. He retired several years ago to devote meant much in the way of profit from this business alone. 
himself to educational and charitable work. He was It is therefore to be expected that with a few weeks left 
President of the New York Board of Trade and Trans- for the month the balance will be turned to large account. 
portation for several years. He is a member of the Man- With the start of the fall season Ovington Bros. will 
hattan, National Democratic, National Arts, Hardware, be firmly established in Chicago and will be in a position to 
Manhasset Bay Yacht, Soundview Golf, Lotos and Bank- share in the business that will be derived from the holiday 
ers’ clubs. elft giving. It is planned for the company to carry on a 

Among those suggested as possibilities for the chair at large advertising program following the opening of the 
the begining is Jules J. Jusserand, former Ambassador Chicago store. 
to this countrv. (Continued on page 24) 
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R. H. Macy & Co., New York, Had This Splendid Window Display ‘‘See America First,’’ with a Large Map of the United 
States in the ate edand and Ribbons Leading from the Pottery Centers to the Dinnerware Manufactured There. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Factories Doing Seasonable Busi- 
ness—Colored Ware Active 

EASONABLE business is being offered manufac- 
S turers of flint glassware, and while production 1s 

being well maintained at some factories, there are 
others that are operating on only about 75 to 80 per cent 
of capacity. The demand for colored glassware continues 
rather active, however, and some distributors are already 
anticipating their fall requirements. Some of these speci- 
fications are not large, but factory managers do say that 
the general tone of the market is considered heaithy. 

Staples are in rather fair request at this time, while the 
demand for jars and other lines of containers is very 
active, due to the advancing season. Both large retail dis- 
tributors and jobbers are buying steadily of containers, 
and carlot orders are more active just now, so it is said, 
than a year ago. 

Blown and stemware is in good movement, orders for 
this line being considered about normal for this season of 
the year. Those manufacturers who are featuriig cartons 
of tumblers are in receipt of active business, it |\eing ad- 
mitted that the package is easy to handle, and is proving 
popular with the retail trade. 

There is not much activity in the lighting elassware 
line, although these manufacturers are moying a fair 
amount of merchandise. Since fixture manufaciurers have 
eliminated glassware from many designs, other than bulbs, 
there has not been as much activity in this line of glass- 
ware as formerly. In fact the situation has driven some 
ofthe glass manufacturers into the marketing oi a light- 
ing item in complete form, thereby creating an outlet for 
lighting glassware, 

Considering the situation from ali angles, the glass mar- 
ket is about on a par with other lines of industry. Ship- 
ments are being made with considerable promptness on 
most Ines. 


Kaufman & Baer Show Successful 

An interesting feature in connection with the Kaufmann 
& Baer Co., Pittsburgh, modern electrical show, held last 
week in collaboration with the Duquesne Light Co., was 
the program of Thursday of last week, when E. J. Hol- 
land, sales manager for the Consolidated Lamp & Glass 
Co., of Coraopolis, Pa., gave a talk on the use of electric 
lighting fixtures in the home. This was the first time that 
Pittsburgh witnessed so many advanced and interesting 
electric displays under one roof. As a result of the elec- 
. trical show, a decided increase in the sale of electric light- 
ing fixtures and similar items was reported. The show 
closed last Saturday night,-after continuing for the entire 
week. 


Twelve 


Rosenbaum Co. Holds June Sale 

During the June sale of china, lamps, and glassware by 
the Rosenbaum Co., Pittsburgh, large newspaper space 
was used by this firm in broadcasting the sale of house- 
wares. <A five-piece mixing bowl set sold for 59 cents 
and Colonial iced tea tumblers were marked at 49 cents. 
An eight piece iced tea set sold at $1.98, this item being 
offered in colored glass and being a spiral design. Cut 
blown goblets and sherbets went at 25 cents each while 
colored glass bon-bon, flower and fruit bowls and trays 
were marked at $1.98. Crystal glass salad plates, having 
a ship design as an entre piece were sold six for 59 cents. 
Floor and bridge lamps were marked at popular prices. In 
American dinnerware, a selection was to be had from a 
number of decorations, a 32 piece composition sold at 
$4.48 and the 100-piece sets were marked to sell at $26.50. 
The 51 piece dinner composition sold at $9.95. 


Fort Pitt-Jeannette Glass Co. Gets Charter 

A charter was granted at Harrisburg, Pa., last Tues- 
day to the Fort Pitt-Jeannette Glass Co., the plant of 
which is located at Jeannette, Pa. 


Columbia Glass Co. Occupies New Office 

The new office building of the Columbia Glass Co., 
Fairmont, W. Va., is now being occupied. For a con- 
siderable time the company maintained its commercial 
headquarters in the Fairmont Trust Co.’s building. This 
factory is quite active at this time in the production of a 
line of opal novelties, also a general line of tumblers. 


Work Progresses on Louie Glass Co. Plant 

Rather rapid construction is reported on the new factory 
at Weston, W. Va., for the Louie Glass Co., and it is likely 
the factory will be placed in production within a few 
months. The same interests identified with this new com- 
pany are also connected with the Weston Glass Co. The 
new plant will feature a line of both pressed and blown 
glassware, and it is proposed to give employment to Up- 
wards of 200 people when in full operation. The new 
plant will have a capacity 6f two tanks of rather large 
size. 


Tygart’s Valley Glass Co. to Rebuild 

For the purpose of assisting the management of the 
Tygart’s Valley Glass Co., to put over a bond issue t0 
rebuild its factory which was recently destroyed by fire, @ 
public meeting of business men was held a few days ago 
at Grafton, W. Va., It is the purpose of the company t0 
rebuild its factory as early as possible. It has been pro- 
posed to erect a modern plant. 
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Hazel-Atlas Redeems First Mortgage 


The Hazel-Atlas Glass Co., Wheeling, W. Va., is now 
redeeming its first mortgage six per cent bonds at 102, 
although the issue is not due until 1938. The bonds are 
being paid with accrued interest through the Dollar Sav- 
ings & Trust Co., of Wheeling. The redemption of this 
issue at this early date reflects the excellent condition of 
‘this company. 


U.S. Glass Co. Erecting Furnace 


In order that the capacity of the Gas City, Ind., plant 
of the United States Glass Co. can be materially increased, 
the company has begun the erection of a modern recuper- 
ative furnace at that factory, which plant is under the 
management of J. A. Jones. 


To Sell North Wheeling Bottle Co. 


Judge J. B. Sommerville, Wheeling, W. Va., has 
granted an order that the property of the North Wheeling 
Bottle Co be advertised for sale. This plant has been idle 
for a number of years, and a year ago it was proposed to 
operate the shop as a tableware factory. The sale of the 
plant at this time is in the hands of the Gerths Realty Ex- 
perts, Inc., of New York. The property was to be sold 
Tuesday last. 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. PhesEar ane 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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Incorporate Queen City Glass Co. 

Clarence A. Borchert and Robert J. Schauwecker have 
been announced as incorporators of the Queen City Glass 
Co., Cumberland, Md. The capital stock of the company 
is placed at $25,000, and as the new interest has already 
begun to reconstruct a manufacturing plant at Cumber- 
land for glass manufacturing purposes, it is possible that 
production will begin within the next sixty days. The 
company proposes to produce a general line of blown and 
pressed ware. 


Appoint Trustee for Northwood Glass Co. 


John A. Howard has been appointed by the Ohio 
County Circuit Court of West Virginia as trustee for the 
Northwood Glass Co., Wheeling, W. Va. This property 
has been idle for a considerable period of time, its last 
production being a line of lighting glassware and special 
novelties. 


William J. Hocking Marries 


Announcement has been made here of the marriage of 
William J. Hocking, Jr., purchasing agent for the Hall 
China Co., and Miss Mable Smith, daughter of Mr. and 
Mrs. Jesse H. Smith of East Liverpool, O. Mr. Hocking 
has been associated with the commercial department of the 
Hall China Co., for a number of years and is well known 
to many buyers throughout the country. 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw , 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson Marsh & Kidd, WHarrv T. Thomas & Co., 


1104 Arch St. 617 Mission St. 29 S. Hanover St. 


. Factory Representative Vie 
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Phe Duncan & Miller Glass Co. 
' Washington, Pa. 
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Sale of Dinnerware by House to House Method 
Is on the Increase 
HAT the sale of dinnerware by the house-to-house 
method is increasing, and will continue to grow 
is the opinion of several generalware manufactur- 
ers of this district who have been in receipt of consider- 
able business from those certain interests who are special- 
izing in this deal. 

‘Should we be permitted to place one dinner set in every 
home in the United States we would be willing to quit 
business,’ was the remark recently made by one manu- 
facturer. And then he pointed out the volume of produc- 
tion it would take to put over a deal of this character. 

Within the last few months one East Liverpool plant 
received an initial specification for 5,000 dinner sets of one 
decoration from a house-to-house canvassing organization. 
This same concern has other large specifications pending 
from similar organizations, and the latter appear to be 
springing up in all parts of the country. 

The bulk of this business at retail is put out on the in- 
stallment plan, but the manufacturers have no concern in 
the method of sale. In taking business of this 
it has been pointed out that factories must be operated, and 
w..en trade is not forthcoming from old line channels, 


aracter, 


new outlets must be sought. 

In selling dinnerware from house-to-house, canvassers 
are given small sample cases with one each of the items 
in the set being displayed. Business is sought, as a matter 
of fact from all classes, The delivery is made within a 
few days after an order has been placed, and then the 
selling interest follows with weekly collections. 

“When business is not forthcoming from the trade we 
have been accustomed rendering service, we simply have 
to go out and dig for new accounts,” was the comment 
made at one factory this week, ‘‘and when we are tipped 
off that new propositions are being considered, we go after 
the business. And what is more, we’re going after all the 
business we can, regardless who the buyers are, so long 
as the account is considered good.” 

The house-to-house selling campaign is not so much dif- 
ferent from the sale of dinnerware by furniture install- 
ment houses and those mail order houses who sell on the 
installment plan, the only difference being, that business 
is solicited out in the field. The possibilities of selling 
an enormous amount of dinnerware in this manner are 
declared to be unlimited. 


W.S. George Plants on Normal Schedule 
The plant of the W. S. George Pottery Co., Kittanning, 
Pa., 1s operating at this time about normial schedule, it is 


announced. Operations are also being continued on a 
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steady scale at the two East Palestine, O., factories of this 
company and at Cannonsburg also. The new “Astor” 
dinner shape placed on the market by this interest last 
January is in excellent demand, it is reported, both by the 
department store trade and jobbing interests. 


Thousands of Potters Attend Reunion 

Thousands of operative potters and their friends at- 
tended the second annual reunion of the craft held last 
Saturday at Myers Lake Park, Canton, O. Factory op- 
erations hereabouts were suspended for the day. During 
the afternoon addresses were made by Secretary of Labor 
Davis, of Washington, who represented President Calvin 
Coolidge and W. E. Wells, of the Homer Laughlin China 
Co., and chairman of the Labor Committee of the United 
States Potters’ Association. Congressman B. Frank 
Murphy, of Steubenville, representing the Eighteenth 
Congressional district and Congressman McSweeney, of 
Wooster, O., received Secretary Davis, at Canton. 


Syndicate Stores Buy Dinnerware 

Syndicate stores have been quite active in the dinner- 
ware market this season, and as a rule the specifications 
placed with manufacturers have been much larger than 
those of previous years. In fact, at this time the syndi- 
cate trade is the largest buyer of dinnerware, although it 
is admitted that mail order houses have also been active 
in the market. | 


New Cover Dish for “York” Shape 

A new cover dish has been substituted in the new 
“York” shape of the Edwin M. Knowles China Co. The 
dish, while taking the same lines as the one first included 
in this shape is slightly smaller than the original design, 
and gives an added beauty to the item, Twelve new 
decorations are now being shown on this shape for the 
first time, which includes three new sprays. The new 
border patterns being featured on this shape are quite dif- 
ferent from other border patterns heretofore featured 
in this line. 


D. E. McNicol Featuring Dinner Shapes 

Three different dinner shapes are now being featured 
by the D. E. McNicol Pottery Co., at its plant here in a 
semi-porcelain body. Their “Ohio” is a fancy design, 
while the “Laurel” is a plain shape that has had an ex 
ceptionally heavy sale. Their “Majestic” is a new of- 
fering and was placed on the market for the first time 
this year. 
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__ Buyers Visit Ohio Pottery District = = —=—_——= 


| Sidney Rosenberg, with offices at 128 West 31st St., 


New York, and representing the American Retailers’ 
(Association headed a group of buyers who have been 
spending a few days in the local market. The group in- 
cluded Martin Waxman, of Washington, D. C.; Ben 
Mehlman, Milwaukee, Wis.; L. C. Moore, Jr., Detroit, 
Mich.; Louis Klauf, New York City; Mortimer Schwarz, 
St. Paul, Minn.: A. A. Blankenmeister, St. Louis, Mo. 


Leon Neubrick Back at Desk 
Leon Neubrick, buyer of dinnerware and glassware for 
the Crowley, Milner Co., Detroit, Mich., has returned to 


his desk after spending several days in the East Liverpool Contributes to the quality of 
district. This was his first visit here since early in the your production 
year. 


Good Lookout for Fall Business HIS feldspar is dependable 

While manufacturers have been in receipt of some busi- —mined, not open quar- 
ness for all delivery, the volume at this time is not con- 
sidered heavy. There is a tendency on the part of some 
interests to follow the lines of caution at this time, al- in North Carolina, the state 
though the admission is made that the outlook for a good 


ried from an excellent deposit 


BM sires is: good. fiat 1s tar in the lead in ton- 


Within the last few days there has been some increase nage. 
in the number of inquiries received by manufacturers con- 
cerning fall goods, but orders for fall delivery are not 


Every means for insuring its re- 
considered active at all. Ms su 5 its re 


Opinion prevails, however, that buying will not show liability and your satistaction 
much activity until August, when both jobbers and retail- are adopted—including frente 
ers should be in the market for fall and holiday orders. _. Q ; fi 
It is the consensus of opinion here, however, that July nishing ot an analysis of each 
and August will show little change in the market over ex- shipment. 


isting conditions. 


Ahrendts Says Trade Is Active MEG. U8. 97. OFF 
“We notice that our trade has been more active in in- 
quiries,’ announces A. O. C. Ahrendts of the Atlas China 
Co., Niles, O. “There has also been an increase in our 
mail order business, and it is our opinion that our plant 
there and that of the Globe China Co., at Cambridge, O., 
will be operated steadily throughout the balance of the 
year. The present situation looks very favorable to us. 
Decorated ware is in good demand as we find it.” 


CERAMIC CHEMICALS 


Paden City Prepared for More Business MURS OSIDES 
By adding an additional decorating kiln, the Paden City SERVICE 
Pottery Co., Paden City, W. Va., is now in a position to 
handle a larger volume of business on its decorated line. 


In the past the company has been handicapped more or less : Whe 
on account of its limited decorated ware capacity, but this ROESSLER 8 HASSLACHER CHEMICAL@ 
inconvenience has now been eliminated. 709 Sixth Avenue, New York 
National China Co. Plant Motorized Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 


Because the Ohio Power Co. has extended its trans- 
mission lines from East Liverpool to Salineville, the plant 
of the National China Co. has not been motorized 


Baltimore Kansas City Trenton 
San Francisco 


(Continued on page 28) 
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C. A. Dobson Appears to Be Low Man in June 
Golf Tourney 


EDNESDAY, June 16th, dawned somewhat 
omniously and’ for a time it looked as if old” 


Jupiter Pluvius would have the gol'crs of the 
Pottery, Glass, Brass and Salesmen’s Golf .\ssociation 
stimied, but after threatening for half a morning old Sol 
broke forth in all his glory and the trade enjoyed fine 
weather for the second golf tourney of the sc.ison, held 
on the Scarsdale Golf Club course. 

Gene Peck acted as host and made a most excellent one. 
A goodly number played a practice round in the morning 
and then went out to make better scores in the afternoon 
round, which was the ‘only one to count. 

There were twenty-one enthusiastic golfers }»resent and 
as yet the winner of the day’s play has not been deter- 
mined, although from present indications C. \. Dodson, 
with an 89 minus, a handicap of 4, making an 85 score, 
appears to be low man. J. Killackey, also shot an 89, but 
is a scratch man. 

A guest of note was Sessue Hayakawa, the 
moving picture actor, who was the guest of George Naka- 
yama. Sessue is not quite as good a golfer as he is an 
actor, although his 95 was among the low scores turned in 
for the sporty Scarsdale course. 

L. S. Hinman was the winner of the last trade tourna- 
ment held on the Essex Fells links in May. He shot a 100 
less a handicap of 17 strokes, making a total 83. 

The following scores without handicap deductions were 
turned in yesterday at the Scarsdale course in Hartsdale, 


No ais 


famous 


EXEL yPeck sa oh ee eee eee Ss 5s 92 
Te jFOuicley. 2. sep eee ly 
Dave’ Cameron ut. cee ee ee eee isk. . 1A 
Reelix | 35 fan. 2eee eee enna). 119 


CROCKERY AND GLASS JOURNAL 


June 17, 1926 | 


ExBDE Cie. 
A SPLENDID 
OG. 


Ha: 
QUIGLEY 


Me. fe k30- HARTSDALE a. 


G. Lu. Loobsitz, 0... oe ka os ee [Ze 
EK. Dolfinger < 42%... le. coe eee 98 
J. Je Hines: on Fo. 4 ee 104 
M: -Raved . 2.3%. .0). 0. =. hea 135 
W.. Hi, Demars?, . «ous... tae 114 
G..L. Pitcairn. 200. kee. 2 96 
LS; Owen oo... fo ee 95 
Ira Clarkes... ctss « Aeake ae 119 
Geo. Nakayama ~.... 0.0... 7. 91 
H. Ky Satow 22) 200... ss a 97 
Sessue’ Hayakawa ....).0 7%...) 2 O5 
C.-A.. Dodson «4. 6... 0 eee 89 
J.eKallackey ov. faa) O22. 2s 2 89 
Ed. Warrin’s. vic Ss ee 98 
A. W. ‘MacKenzie :... 22... .. Se 108 
Joss McIntosh a... vise 3 ee lag 
Ti Smallwood’ .o0 0.050 0.... +2 125 


Fire Razes Liberty Cut Glass Works at Egg 
Harbor—Damage $250,000 


A blaze starting in the furnace room of the Liberty Cut 
Glass Works, Egg Harbor, shortly after eleven o'clock 
June 7th, threatened three other factories owned by the 
same company, and several nearby dwellings. 

Fire apparatus from Egg Harbor City, Mays Landing, 
Pleasantville, Tlemnicatonn and Atlantic City were sum- 
moned to aid in checking the flames, which swept toward a 
building in the rear of the furnace room. This building 
is used as a packing room. . 

In a few minutes the second building was entirely en- 
veloped in flames, which spread on to the cutting depart 
ment, another large one of a group of four separate bu 
ings occupied by the Liberty company. 

The blaze was discovered by a watchman in the foundry. 

(Continued on page 28) 
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Here’s a Present for Our Advertisers 


| As an exclusive service for its yearly advertisers the CRocKERY AND GLASS 
JouRNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 

| CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 

furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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45 EAST 17th STREET NEW YORK CITY 
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Merchandising News from the Stores 


New York Shops Specializing 
in Gifts for the June Bride 
By Beatrice MiLtter WISNER 


June, month of roses and brides’ month, certainly has 
its pages of scheduled weddings filled to capacity, and the 
shops in the New York market are keeping pace with new 
things for the coming bride’s gifts, as “something new, 
something old and something blue, must be worn by the 
which has been the proverbial adage since 
day. The shop windows seem to be almost 


favored one,” 
grandmother’s 


bulging at the sides to accommodate the newest bridal 
lore, listing lovely china, pottery, glassware, silver, lamps 
and other enviable things that are sure to bring cheer and 


joy to “the day’s” fair recipients. 
joy j p 


Lovely glass receptacles of a decorative nature, always 
have a special appeal for the beautiful spring flowers and 


summer buds. B. Altman & Co., is offering delightful col-. 


orful glass flower holders in a unique form. The odd 
pieces include ducks, at $14.00 and fish-shaped vases at 
$15.00. Other odd pieces are also shown in sparkling 
colors. The cheerful coloring of these flower holders and 
items, is of tangible interest and value to the discrimin- 
-ating hostess who prides herself in the selection of buoy- 
ant tints in glassware that are in harmony with other orna- 
Venetian glass cases are also well displayed in- 
} to $90.00. 
ody, dark 
utiful vase 


ments. 
cluding many styles ranging in price from $4.5( 
‘One exquisite vase has a rose and gold colores 
blue border lines and flower handles. This be: 

is priced at $8.50. 


_A most refreshing and summertime: window is being 
featured by John Wanamaker in which a beautiful room is 
shown fully furnished with wicker, of a gobli: blue color. 
The cretonne hangings are of the same blue with wide 


stripes of floral. designs. Four lamps grace this cool ap- 
pearing room. Two floor lamps are placed at either side 
of the room, one bridge lamp stands at the head of a 
lounging couch, and a table lamp occupies the center of a 
small table. These lamps are all of wrought iron, simple 
but decorative in construction, and the shades are the pop- 
ular parchment type, some with all-over designs and others 
with border line decoration. The entire room is inviting 
from a lighting aspect, as the lamps though four in num- 
ber are not incongruous with the furnishing or style of 
this summery room. 


Wrought iron lamps of distinction and artistic value, 
are being shown by Lord & Taylor in a variety of styles. 
Fine table lamps at $22.00 with pleated chintz shade of- 
fered in various colors and designs, many old designs of 
tempting wrought iron candlesticks from $6.00 to $30.00 
a pair, useful and decorative wrought iron bridge lamps 
with adjustable arm and parchment shade featuring the 
popular ship» design, at $14.50, and a unique candle 
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wrought reading lamp of Early American character, with 
assortment of parchment shade in numerous colors, list 
the fine collection of iron lamps that are seasonable and 
useful for porch or summer rooms, 


One of the most significant bridal windows along “the 
Big Parade,” is shown at Ovington’s, ““The Gift House 
of Fifth Ave.,” featuring a most interesting and realistic 
scene. An artistic stone stairway with wrought iron chain 
railings and large sustaining iron fretwork is constructed 
at the side of the window, while a huge canopy massed 
with hanging artificial wisteria, lilacs and other flowers, 
with spray of apple blossoms lending a note of color, make 
a glorious overhead floral decoration. A girlish figure 
attired in full nuptial costume; white satin with trailing 
veil of the traditional point lace, seems to walk leisurely 
down the stairway. In the foreground of the window. 
and just at the foot of the stone stairs, is a table with hand- 
some Italian lace cover, fully laden with every conceivable 
ornamental gift for a prospective bride. Lovely glass- 
ware, pottery and china with clocks, silver, lamps, candle- 
sticks, book ends, china bowls, brass ware and innumerable 
smaller tokens fill the table to overflowing, giving a most 
complete list of decorative and useful gifts. Another 
table at the side of the window is similarly filled, making 
the entire display one of magnitude and comprehensive- 
ness. 


Lord & Taylor is exhibiting a very distinctive window 
featuring red glassware exclusively. Several whatnots 
with shelves upon which the glassware is placed exhibits 
many attractive objects of lovely ruby color, consisting of 
console sets of Bohemian glass, individual boxes, candle- 
sticks, vases and small plates with a quantity of Venetian 
glass gift novelties and bureau accessories. These fine 
items unite in a comprehensive collection of beautiful 
glassware in rich red tones in a striking setting. Hang- 
ings at the rear of the window add a charm to the arrange- 
ment. 


Fine wrought iron furniture for town or country home, 
in the newest models, is being shown at Stern Bros., im a 
large variety of useful objects. Marble topped coffee 
tables, with pure gold leaf finish, hand painted tilt-tables; 
fire screens, onyx-top tabourets, aquarium stands and fert- 
eries ; chairs and benches; candlesticks and Spanish treas- 
ure chests, are among the attractive items. Handpainted 
coffee tables, at $14.00, in soft red, parchment or green 
with decorative center, and antique gold edge; and im- 
ported “Ship” flower holders, at $9.00, with base of metal, 
of antique burnished gold finish, with ship and ocean 
motif, hanging flower holder of green or amber glass in 
spiral effect, add to the fascinating artistic metal novelties 
displayed. ~*~" 


June 17, 1926 


; 
1 


} 


! 


1 


CROCKERY AND GLASS JOURNAL Nineteen 


Haruta & Company 


141-147 Fifth Ave. 
New York 


Invite the attention of the trade to 
an unusual assemblage of particularly 
saleable Japanese goods for immediate 
delivery as well as import. 


Now Ready for Inspection 


Fancy Tea Sets 


in lust:e and other decorative effects 


Wall Pockets, Flower Bowls, Lamp 
Bases, Lacquer Boxes and Trays, Salts 
and Peppers, Condiment Sets, Lamp 
Shades in various styles and decora- 
tions. 


Cups and Saucers, also Brown Tea 
Pots for Hotel and Restaurant use. 


Celluloid and Bisque Dolls, Toys and 
Novelties. 


Artificial Flowers 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio ; 
14 Kilns 9 Kilns 


Scio. Ohio 


eae Glass Co. 


Grapeville, Pa. 
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Manufacturers of 
High Grade 
Glassware Plain, Cut 


vitvaNiivaN 


and Decorated 
For Gift Shops, 
Florists and Table 


Use 


ING58555 
Candy Jar 


Representatives 
NEW YORK 
mee. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BOSTON SAN FRANCISCO 
aE. & rs 1s wae Himmelstern Bros., 
ah Sees treet 718 Mission Street 
=, paveling epresentatives LOS ANGELES 


1422 Mar Himmelstern Bros., 
CeCe | ne 643 Si Olive. St. 
. A. Keel, SEATTLE, WASH. 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg, 


PHILADELPHIA 


omeomze ROOKSVILLE th dame t 


CHINA CO 


U.S.A. 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
~The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


G. P. L. and H. A. Holds Meeting 


BOUT twenty members attended the gener:! meet- 
ing of the Glass, Pottery, Lamps and Housefur- 


nishings Association, held June 11th a: 12:15 
P. M. in the French Room of the Hamilton Clu). This 
was the first meeting of the Association held in several 
months and was in the nature of a farewell lunclieon to 
Mr. and Mrs. J. E. Boring, of the Crooksville China Co. 
Mr. Boring, one of the charter members of the -\ssocia- 
tion, left Chicago Monday after twenty years in the local 
trade and will make Crooksville, O., where his factory is 
located, his future home. Earl W. Newton, chairman of 
the membership committee, placed an interesting plan for 
a membership contest before the meeting. [ach member 
will be asked to pledge himself to bring at least one new 
member and the one bringing the largest number of new 
members will be presented with th prize, a very fine watch. 
Reports of committee chairmen were made and prelimin- 
ary steps taken leading to the annual election of officers. 


Ready for Shipment- 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TOMI 
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J. H. SmytrHe, REPRESENTATIVE 
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The Hartman stores followed the Wieboldt stores in re- 
ducing the number of working hours. This new policy of 
the Hartman stores, whereby salesmen will have eight 
hours taken off their weekly working time, was announced 
last week by Martin Strauss, president of the company, 
and will go into effect on July Ist. About 2,000 employ- 
ees are affected by this new.system. An effort will be 
made to bring about adoption of these shorter hours 
among other members of the Chicago Retail Furniture 
Dealers’ Association. 


The Ornamental Iron Products Co., 105 W. Monroe 
St., was recently incorporated with a capital stock of 
$5,000 to deal in wrought iron, lamps, furniture, novelties, 
etc., by Nathan Spiro, Sidney A. Alexander and Theo. A. 
Stiffel. 

Hundreds of business men and firms will open the In- 
ternational Institution Exposition at the Hotel Sherman, 
June 21-26, concurrent with the Eucharistic Congress. 
Displays will include all kinds of church, school and insti- 
tutional goods, which embraces dinnerware, glassware and 
specialties. More than 35,000 square feet of exhibition 
space has been set aside by the Hotel Sherman for this 
exposition. 


Papers of incorporation were recently filed in Spring- 
field, Ill., for the Auburn Glass Co., 7406-10 S. Ashland 
Ave., which company was formed by L, E. Martin, M. 
Hack and H. J. Trainor with a capital stock of $15,000. 


John H, Woods, general manager and a director of Car- 
son, Pirie Scott & Co., received the congratulations of his 
employees and other friends last Wednesday on the com- 
pletion of fifty years of service with the firm. Mr. Wood 
started with Carson, Pirie Scott & Co., at the age of 
eighteen in 1876. 


The Kearney-Daily Glass Co., a Chicago incorporation, 
was recently dissolved. 


G. A. Weese will succeed J. E. Boring as manager of 
the Chicago office of the Crooksville China Co., Crooks- 
ville, O., who left this city Monday morning to take a po 
sition in the factory of the firm. Mr. Weese, who was 
formerly in the factory of the Crooksville China Co., Te 
ports that the local office will continue as before. 


. ° o <= b 

Among recent incorporations is the Kessel Brothers 
Furniture Co., 4312 Cottage Grove Ave., which company 
was formed with a capital stock of 500 shares of no pat 
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yalue to buy and sell merchandise, household articles and 
furniture, by R. Rieck and E. M. 


Coyle. 


H. Krammes, M. J. 


F. I. Simmers, president of the Hall China Co, East 
Liverpool, O., stopped in Chicago a short time last week, 
leaving last Saturday for California. 


I. E. Mincks, secretary of the Albright China Co., Car- 
rolton, O., spent several days in this market during the lat- 
ter part of last week. 


The National Lamp Co., 1347 Milwaukee Ave., was re- 
cently formed by Samuel Markowitz, Irving E. Marko- 
yitz and Robert N. Brosilow. The company was incorpo- 
rated with a capital stock of $20,000 to manufacture and 
deal in lamps, shades, furniture, novelties, etc. 

W. T. Darden, local representative of the Dresden Pot- 
tery Co., reports that he is showing the company’s La Salle 
pattern without center design, as formerly. He is also 
showing the new Dresden Rose pattern of yellow and 
black, rose and bird decorations. Dinnerware with. this 
new pattern 1s made in the Appollo shape. 
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Clearance Sale at Peak in Chicago 
With the peak of clearance sale buying reached recently, 
chief executives of the jobbing houses are most gratified 
[t 
goes down in wholesale history as bringing into the market 


with the success of the current pre-inventory event. 


a new volume of business and a very large number of 
buyers. 

In commenting on the sale as a whole, from a standpoint 
of departments and of the entire house, John W. Scott, 
president, of Carson, Pirie Scott and Co., characterized it 
as a sale very large in volume. Much of this he pointed 
out was due to the generally attractive prices rather than 
to a few leaders in any one department. The plans for the 
removal of all goods of this house into the new building 
the last of this month also was a sales attraction as it was 
desired to reduce stocks as much as possible. 


The country busines shas been very good, but the regu- 
lar city trade and that of nearby towns have been big 
factors in the sale. 


An executive of Marshall Fields & Co. considered it 
one of the best all-around sales that house has held in 
years. Mail orders and wires are bringing much business 
and the numbers of buyers are very large. 


WHAT TO BUY 
AND WHERE To 
mex ET, IN 


EARL W. 


FOSTORIA GLASS CO. 


ClhlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


NEWTON AND IRA A. JONES CO. 


, A ‘ ASSOCIATES 
Chicago Display, 806-7-8 Masonic 9 North Wabash Avenue 
Temple IMPERIAL GLASS CO. Benretentnes 
ECONOMY GLASS CO. 1) g: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
Eeckings oe ihe Phone OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 930 


VISIT THE SHOPS BUILDING FIRST W 


es 


9 North Wabash Ave. 


This ‘“‘card’’ can be made to yield 
big dwidends. 


for rates. 


Phone: Central 3236 Susquehanna Cut Glass 


Burke Studios 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Phone Wabash 0860 


HEN IN CHICAGO—17 N. WABASH AVE. 


A New York Buyer Speaks of Lamps 


Prominent Merchandise Man Who Wishes Name 


Withheld Releases 


Some Valuable Information 


and Philosophy Based on Years of Experience 


By Norton B. JAcKson 


(T4 AMPS today are lighting the way to happiness 


in the home.”’ So declared a buyer of lamps for 
a big New York store, in telling of the evolution 
of lamps and the trade in general in a recent interview.” 
“A score of years ago,” he declared, “lamps were bought 
chiefly for utility purposes. Today there is a general de- 
mand for brightness and color in lamps. There is no set 
rule for the placing of lamps in the home and the lady-of- 
the-house follows her own discrimination, as a rule, in 
the decorating of her home. The lamp of today is used 
like a piece of furniture and in the average suburban 
home there may be found end table lamps, novelty or fig- 
ure lamps and metal lamps with parch- 
ment shades.” — 
Continuing he said that the day of the 
cheap lamp was past. “There is little 
demand right now for the $2.95 and 


advertised. I believe that the $15 com- 
plete units will be the popular price 
for the: masses and the $35 unit the 
popular outfit in the near future on sales 
items.” 

Sales, this buyer believes, are “done 
to death.” There are so many sales 
advertised with alleged savings of from 
one-third to one-half that the public is 
becoming dubious. “‘Women are con- 
stantly shopping and as a result they 
advertised for one-half off and then a 
can not be fooled. They see a lamp 
few weeks later see the same lamp at the same price. I 
believe in weekly specials and two big sales a year—one 
in the spring and one in the fall. 

“The public tires of constant sales and the result is no 
response to advertisements if they are overdone. Women 
will avoid one-half price specials and ask what we have 
in the line of better merchandise. 

“The department or lamp shop today must have a well- 
balanced stock. There must be a smattering of staple 
lines covering all demands such as desk lamps, reading 
lamps and the like. The candle stock seems a small item 
but it is important inasmuch as it brings trade to the store. 
Many candles are sold by the big New York department 
stores and while there is little money in them they serve 
to bring the people in.” 

“What is the most popular lamp today?” we asked. 
“At present the metal lamp with tailored shade” was the 
prompt reply. “Many of these are advertised at ridicu- 
lously low prices but the shades are not the genuine tail- 
ored shade.” | 


follows: 
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What Every Sales color. 
Girl Should Know 


$3.95 bases which have been so much [ Teices cnenen gece 
d ites o e successfu 


saleslady are enumerated for 
the CROCKERY AND 
GLASS JOURNAL in the 
accompanying article by one 
oi New York’s 
.amp buyers. They are as 


1—Self Reliance 
2—Courtesy 
3—Quickness 
4—Patience 


The buyer interviewed is busy reorganizing and arrang- 
ing his store’s Lamp Department and so he was naturally 
enthusiastic and bubbling over with practical ideas on the 
arranging and carrying on of a lamp department. 

The successful lamp department, he believes, must have 
an unusual and attractive front. That catches the eye and 
serves to draw the customer to investigate but at the same 
time it must be so arranged in back that the customer will 
not lose interest as he walks through the department. 

There must be no dark holes, believes this enthusiastic 
lamp buyer. Dark holes behind an attractive front are 
like worms in a beautiful apple. They must be bright- 

ened up and made into valuable selling 

space. Then there must be plenty of 
People are reading magazines 
and seeing attractive colors even on bill- 
boards. They are being educated to 
color and when they enter a lamp de- 
partment they look for color and if the 
department is wideawake, they are not 
disappointed—the color is there. In this 
age people ate desirous of color and 
brightness and are willing, even anxious 
to pay for it. 

Twenty years ago people bought 
lamps, as has been stated earlier in this 
article, chiefly for utility purposes, but 
in the modern home, lamps serve 10 
furnish color. and brighten things up 
and never was the demand for lamps 
greater. Which avers well for the hap- 
iness and brightness of the average American home. 

One of the means by which this buyer’s store is build- 
ing up their Lamp Department is through meetings in 
which the sales girls express their own opinions and even 
check-up on the buyer. Two girls are designated each 
week to call on the other shops and one of these girls has 
charge of the meeting. These girls compare the merchan- 
dise of other stores with that of their own. In this way 
their imagination is stimulated as well as their general 
interest and at the same time they are aiding the depart- 
ment by carrying these ideas and findings to the other 
salesgirls in the department. At these meetings it 1s 
emphasized that the girls are working for a bonus and this 
reward at the end of the month is one of the things for 
which the girls strive. 

“The great trouble with the average salesgirl today 1s 
that she is inclined to be too impatient. Frequently a hus- 
band and wife will come in in quest of a lamp. ‘Their 
minds are set to make this purchase. They have the funds 
as well as the desire and there is nothing really to stop 


Biggest 
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them except the salesgirl’s impatience. They can’t quite 
agree on just which lamp they want. That’s natural as no 
-wo people think exactly the same. The chances are that 
they will come to an agreement providing the salesgirl 
Joesn't become impatient and unintentionally shoo them 
away.” 

Here our buyer gave four essential requisites of the 
successful saleslady in the lamp department of any store. 
They are self reliance, courage, quickness and last but not 
least, patience. The salesgirl must have confidence in her- 
self if she is going to make a sale to a stranger. Further 
she must be polite and ready to offer her assistance and 
advice to the prospective customer. She must be quick 
and alert in responding to the customer and she must 
ulways be attentive and interested and not impatient or 
restless while the customer is making a selection, 

One of the greatest rules for making a success of your 
business this buyer believes, is to “make play of your 
work.” “We are working a good part of the time. W hy 


not then pitch in with a vigor and be thoroughly inter- 
ested as though it were a game. To see a customer en- 
thus over some lamps I have purchased means real pleas- 
ure to me. If things go wrong in your department the 
chances are that it is your fault. Be truthful with your- 
self and face the facts.” 

“What are your rules for success ?” we asked. 

“Real hard work,” was the reply. “Never look at the 
clock. Furthermore I believe that more can be accom- 
plished through regularity in working than in working 
overtime. Make every moment count while on the job. 
Another important item in the success of anybody in any 
line of endeavor is to tell the truth at all times. Don’t ex- 
aggerate your goods. There is a big temptation—not to 
lie—but to just exaggerate a little. 

“Be square to every customer. Each customer must be 
treated as an individualist. They should be catered to in- 
dividually, not as a group. Make them believe that you 
are interested in seeing that they get what they are after 
and a dollar’s worth for a dollar.” 


Warns of Skilled Workmen Shortage Unless More Apprentices 
Are Trained 


A warning that a shortage of skilled workmen will 
continue to exist unless a more concerted effort is made 
dy employers to train apprentices is sounded in a pamphlet 

“Apprenticeship” just issued by the Department of 
Manufacture of the Chamber of Commerce of the United 
States. 

The pamphlet is based on a nation-wide investigation 
of the subject and contains much useful information con- 
cerning methods of training now used in certain industries 
and vocational schools. Various aspects of the subject are 
sovered in the bulletin under such headings as: “What 
ts An Apprentice,” “Apprenticeship vs. Shop Training,” 
“Apprenticeship in Large Industries,” ‘““How Can Small 
Companies Deal Effectively with Apprenticeship?” ‘Vo- 
-ational Education’s Part in Apprenticeship,” 
ng Agencies for Effective Apprenticeship,’ ““The Laying 
Jut of the Course,” “The Supervision of the Apprentice,” 
‘The Wisconsin Plan of Apprenticeship,” and “Selling 
Apprenticeship.” 

The purpose of the pamphlet, as explained, is to 
‘awaken employers to the need of training skilled work- 
nen to meet the growing demands of industry.” 

“Restricted immigration,” the pamphlet says, “has re- 
luced the former supply of trained man-power. Also, the 
endency has been for boys to drift toward clerical and 
office jobs. This tendency is many times not justified’ by 
the opportunities to advance, but shows a neglect on the 
art of industry to sell the opportunities afforded the 
‘rained man in the shop. Thus a shortage of trained 
nan-power will continue to confront industry unless some- 
hing is done about it. 

_ “There is ample evidence that little has been done to 
i a the sons of employes—the coming generation. 
| 
| 


“Cooperat- : 


The business which employs the father may and most 


frequently does offer a worthyhile opportunity for the 
sons, 


“As in everything else since the earlier days appren- 
ticeship has changed to meet changing conditions and 
demands. Notwithstanding the great growth of labor 
saving and automatic machinery there is yet ample room 
for brains and skill in industry. American business men 
can do nothing more important than the educating and 
training of the young men whose greatest prospects of 
success lie along industrial lines. 


“Not only does apprentice training provide a valuable 
source of supply from which foremen may be drawn, and 
later on executives, but it creates a supply of trained men 
—dependable, efficient and capable workmen. It offers 
opportunity to promote men from within the organization 
who are familiar with the policies and the ideals of the 
company. It reduces labor turnover through loyalty. 
It supplies skilled artisans and workmen to meet the ef- 
fect of restricted immigration. 

In many lines of industry, such as building, printing, 
metal trades, plumbing and heating, foundry, tile, gran- 
ite, brick masons, wallpaper, etc., outstanding and success- 
ful activities in apprenticeship are at the present time be- 
ing conducted. Some are being carried on in cooperation 
with public and private schools, through local community 
co-operation, and individual companies. 

“Until recently it was considered that only the larger 
companies could profitably and successfully conduct ap- 
prentice schools, A number of actual working cases prove 
that this belief is not justified by fact. Many small con- 


“cerns as well as large ones are training appreutices. 
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cAu Quatrieme Presents 
For the First Time in cAmerica 


A Collection of 
MAJORCAN GLASS 


AUTHENTIC REPRODUCTIONS OF OLD EXAMPLES 


This 1s the FIRST glass shipment, to the best of our 
knowledge, exported from Spain in centuries 


Gimbel’s Selling First Spanish Glass Importa- 
tions Since 17th Century 


IMBEL BROS.’, New York store this week ad- 
(5 vertised in the metropolitan dailies the sale of a 

collection of Majorcan glass which it is claimed 
are ‘‘authentic reproductions of old examples.” 
further goes on record in its advertisement: “This is the 
first glass shipment, to the best of our knowledge, exported 
from Spain in centuries. 

“An occasion, one need scarcely say, of extraordinary 
interest and importance. There is, indeed, ever: reason to 
believe that no glass shipments have been t:ade from 
Spain since the 17th Century, when Spanish glass was 
highly prized and eagerly sought in other countries.” 

The ad states that the glassware is for sale in flower 
bottles, flasks, goblets, ewers, bowls and lanterus. 

The text describing the wares reads: 

“The wonderful beauty of the glass in form, texture 
and color, and the variety of lovely shapes are things to 
be exclaimed over with delight. Its very crudeness and 
unevenness is a part of its charm. And one need not be 
told that it is faithfully copied from actual old examples. 
It has the very look and ‘feel’ of old glass Be x 
qualities one would think must baffle reproduction. Much 
of it is delightfully bubbled, and in some examples : 
certain lovely pale green finger bowls the little 
bubbles are so thick as to give it the cool frosty look of a 
dew-pearled leaf. All the colors the pale and 
the deep blue-greens and. bottle-greens, olives and am- 
bers... are enchanting, and every shape isvanthing 
of poetic charm. The narrow-necked flower bottles in 
many designs and sizes, some of them oddly fluted 
the rippled mugs and beautiful sea-green ewers 
the tall deep goblets and liquor glasses the little 
sherbet cups. One of the most interesting pieces is a tu- 
bular liquor flask called in Majorcan a garrova 

which makes the colored liquid amusingly take 
the form of a circle. The collection also includes highly 
decorative lanterns, or faroles, which being entirely of 
glass have the agreeable quality of casting no shadow, just 
where one is most in need of light. 


The store ~ 
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“The table glass would be perfect to use with Spanish 
pottery, for it has just the same engaging crudeness and 
naivete and the green and amber tints echo its colors.” 


Wage Scales Show Stability 


The indications are that wages as a whole have become 
fairly well stabilized and have resumed their normal trend, 
says the National Industrial Conference Board, in its 
study of wages. After ten years of more violent wage 
fluctuations than had ever occurred, the Board asserts that 
the importance to industry and to business generally of 
more stabilized wage conditions and of less severe flue- 
tuations will be more fully appreciated if it is brought to 
mind that a 1 per cent increase in railroad wages, for in- 
stance, can add 28 million dollars a year to the cost of 
operating the country’s railroads. As far as the immedi- 
ate future is concerned, the board says, such wage changes 
as will occur are likely to be localized and sporadic, with- 
out greatly disturbing the general trend, which has been 
gradually upward since 1840, the earliest date for which 
detailed records are available. 

Since 1923, the board finds, there has been consistent 
evidence that wage fluctuations were being confined be- 
tween narrower limits, in contrast to the period of 1915 to 
1923, when the entire wage and price fabric was disrupted 
first by rapidly rising, then by sharply declining rates. One 
of the most significant events in the wage history of 1925, 
in the view of the board, was that the outstanding wage 
controversy of the year, the anthracite coal strike, resulted 
in the continuation of the existing wage scale. The price 
trend is scrutinized by the board in connection with its 
wage study, but with the result that as yet no definite long- 
time trend of the price level either upward or downward 
has been established. The average price level in 1925 is 
found to have been higher than for any other year since 
1920, and 6 per cent higher than in 1924, but recently has 
been slowly declining. 

Immigration restriction during recent years has cur- 
tailed labor supply. This has been largely offset by the 
greater productivity due to more efficient management, 
greater use of power and technical improvement in pro- 
ductive methods, according to the board. Production dur- 
ing the past decade and particularly during 1925, has in- 
creased without requiring a commensurate increase in man 
power, and at the close of 1925 was 42 per cent greater 
than at the lowest point in 1924, while during the same 
period, employment increased only 16 per cent. 


Ovington 
(Continued from page 11) 


On the basis of the present earnings outlook, the par- 
ticipating preferred stock of Ovington Bros. will be in po- 
sition to distribute extra dividends to stockholders. This 
will occur when the net earnings run in excess of a speci- 
fied sum, or $225,000 in the course of a year. On the 
present price of the stock purchase would net the equiv- 


alent of 8 per cent., or in its immediate neighborhood. 


4 


une 17, 1926 


: 
r 


Rival Pottery Concerns in Court Tangle— 
| Sebring Pottery Seeks Injunction 

~ Suit for $50,000 damages and request for an injunction 
w prevent the E. H. Sebring China Co. from manufactur- 
wg the “Barbara Jane” design of dinner ware has been 
filed in the common pleas court at Youngstown by the Se- 
bring Pottery Co. 

' Charles L. Sebring, president of the Sebring Pottery 
‘Co., claims he was granted a patent for the design, Febru- 
ary 24, 1925. Since that date, this ware, known to the 
trade as the “Barbara Jane” design, has been manufac- 
tured exclusively by this company. 


Within the last few months, according to the petition 
which was prepared by Hart and Koehler of Alliance, the 
E. H. Sebring China Co: has been manufacturing a 
cheaper ware of similar design. 

Claiming that the design manufactured by the E. H. 
Sebring China Co. is damaging the trade built up by the 
Sebring Pottery Co., the plaintiff concern asks $50,000 
to pay for the loss. 

When it was learned that the E. H. Sebring China Co. 
planned to manufacture a ware similar to the “Barbara 
Jane” according to the petition, a notice was served on 
officials of the E. H. Sebring company. 

This notice called attention to the patent owned by 
Sebring, and requested the E. H. Sebring company not 
to place the ware on sale. According to the petition, this 
notice was served May 5, 1926. 

The design, according to the petition, was made ex- 
pressly for the Sebring Pottery Company. It is claimed to 
be an original design of Charles L. Sebring, perfected by 
experienced workmen who were employed by the company 
to prepare moulds. 

According to the petition, the design is for a very high 
grade dinner ware, for which the Sebring Pottery Co. 
promised exclusive distribution to a number of dealers in 
various parts of the country. 
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Repeal of Pullman Surcharge Favored by 
Senate Committee 

Declaring that it is wrong in principle and economically 
unsound for certain railroads not in the Class I group to 
place an excessive charge upon Pullman passengers in 
order to bolster up inadequate revenue from their freight 
traffic, the Senate Interstate Commerce Committee today 
filed a report favoring repeal of the so-called Pullman 
surcharge. 


The report recites that the surcharge was a tax placed 
upon the traveling public during the war by the then Di- 
rector of Railroads, W. G. McAdoo. Like numerous other 
war measures and practices, the report adds, it should not 
be continued as a revenue making scheme in time of peace. 


“The Senate,” declared Senator Fernald of Maine in 
making the report, “has heretofore showed its disapproval 
of the Pullman surcharge on two occasions by passing leg- 
islation for its repeal. 


“The condition of the railroads, generally, at the pres- 
ent time, and reflected in annual reports and statistics, 
show that the roads, particularly the Class I roads, are on 
a sound footing and do not need the surcharge. The Class 
I roads are those which receive the greater percentage of 
the surcharge revenues. 


“While it may be that the repeal of the Pullman sir- 
charge will adversely affect the income of certain railroads 
which are not in the Class I group, the answer is that the 
financial improvement of such roads should be adjusted by 
changes in freight rates rather than by penalizing the trav- 
eling public by retention of war-time charges. 

“It is known that proceedings are pending before the 
Interstate Commerce Commission to readjust freight rates. 
Such readjustment should be made upon the merits of the 
question. It is clear that the Pullman passenger travel 
should not be penalized because of inadequate revenue of 


some railroads from freight carrying income.” 


Department of Commerce 


DOMESTIC EXPORTS OF CHINA AND PORCELAIN WARE, FROM 
THE UNITED STATES, BY COUNTRIES 


enRICAL PORCELAIN _— 5319 


5311 531 5315 Other china 
Table, toilet For ee For 6,600 and por- 
or kitchen peer 6, ey a and celain 
. a ware ware 
Countries Lbs. Dollars Lbs. Les Eee Dollaes Libs. Dols. 
Belgium adh Sa ae 48,301 9,178 —- — 
Czechoslovakia .......... _— — 2,380 2,166 
i — — 140 20 - 
SS — 69,905 14,700 - 
EE 207 73 : 
(at — — 5,190 2,199 zs 
Mermmetlands ............. — = 236 58 a — = ae 
0 — ae — -- 406 136 — = 
Soviet Russia in Europe — - 245 100 ~~ = = — 
Spain OLE Oe a — 35,115 12,310 42,667 4,521 — = 
United Kingdom’ ......... 4,597 4,160 340 90 450 100 45 26 
_ eee 13,739 3,947 256,837 23,578 28,504 12,900 19,748 3,569 
British Honduras.. ~ 106 39 - : 400-37 
(osta CE 360 80 191 118 160 16 — — 
RAMEE os cen sae —_ — 400 67 — =e ote 96 
yo EE ee 314 633,754 = 492 — — 105 15 
DRMMEETAQUA 5... Shs. cs eee — — 467 45 _ —— = = 
: NO 470 165 2,165 = 386 —iie rag! 4 tO Fue 
a — — 2,296 303 — == es eee 
Mexico elise Go a8. Cus sso 10,534 2,476 17,532 1,904 7,997 1,519 1,810 593 
Newfdld. & Labrador.... — — 295 68 — == = = 
> MRS 73 48 -— — = G = 7 
| coaS i ee — — 1,583 158 — — = oe 
ther Brit. W. Indies... 107 34 1,716 — 325 — — 15 18 
ee 20,365 3,660 24.418 2,066 1,400 840 1,028 280 
minican Republic..... 3,219 567 548 46 — — 8 8 


Bureau of Foreign and Domestic Commerce, Washington 


Dutch West Indies...... 14 1 130 58 — 181 68 
Haitian Republic........ 65 18 
Argentina. | .<leemene 4-31. -— — 242 145 — — 196 23 
Bolivia... i.e oe — — 9,827 1,609 
Brazals oe one acs cals 76 26 11,894 1,941 5,619 1,341 — —_ 
Chileno wax eee ® ooh 120 37 18,336 2,029 13,881 3,537 247 157 
Colombia. +. game. sls: 320 267 10,888 1,320 — ~- 371 72 
Dutch Guianabpemee...... = - 14 36 
Pert! soo (te ee eteec.. 504 352 23,308 7,609 73,858 16,946 ~~ — 
Uruguay ">. eee ose. 227 150 
Venezuela.: 2 nimeeeteas -: 103 28 3,652 513 — — 3,943 992 
British ‘Indialmerer. oc... _ 45,602 8,891 — — 15 30 
British) Malayaeemer. oe... 175 194 — 
China ii: . eee ae. 5,857 1,092 275 136 — — — 
Java and Madura........ oo — 2,268 180 
Japan, including Chosen - — 1,132 632 82 60 - — 
Kwangtung, leased terr. —- — 64 50 — — ~ — 
Philippine Islands........ 1,260 200 1,210 1,350 _ - 154 53 
Siang «,...0tk eo ya. . — — 232 30 — »-— — — 
Austtalia -<. Agee bes. 200 125 53,471 8,637 27,589 3,244 — — 
New Zealand s..... — — 40 30 4,702 = 605 — — 
Belgian _Congoien..,... 95 110 _ — — a -- oo 
British S. Africa......... 140 102 18,191 8,197 Re nnn ee ek 
Lotal’ “ice. wees c. « 63, 181 17,9: 996 626, 515 104,556 255, 616 54, 943 29, 169 6, 174 


SHIPMENTS FROM THE UNITED STATES TO NON-CONTIGUOUS 
TERRITORIES 


5319 
China and Porcelain ware 
Pounds Dollars 
Pilaishecy VS neo wis ws wv give cise s > one's v0 5,066 1,809 
FLAVA. ett EMER von, s os we We eee olay alate ae 23,937 7,045 


Posto (Richw: cae, os cc. eewadeesess esas ewe 43,578 » 5,410 


Installments Drain on Future. 


Banker Holds 


Stigmatizes as “Traitors” Merchants Who Use Its Ap- 
peal to Excess-——“Public Sensible If It’s Left Alone” 


scored by Alex Dunbar, Bank of Pittsburgh, N. A., 


, | \ HE excesses of installment selling were roundly 
thirty-sec- 


Pittsburgh, at the closing session of the 
ond annual convention of the Pennsylvania Bankers’ Asso- 
ciation held at the Hotel Traymore recently. 

The speaker said that the gravest danger in the install- 
ment selling boom is the power of “oversales persuasion”’ 
on the part of production for a quick clean-up on the 
erroneous theory that tomorrow will take care of itself. 
This, he maintained, was economically wrong, for it is 
plain that America cannot continue to live on tomorrow’s 
income and maintain its economic status. 

More than 700 representatives of every banking insti- 
tution in the State vigorously applauded Mr. Dunbar when 
he said: “Let it be broadcast to those who are in undue 
haste to pluck tomorrow’s profit today that the ultimate 
financial destiny of America is in the factor of safety 
through reserves created for the unexpected contingencies 
of life and for our posterity’s capital account. Let it 
be known that he who for profits perverts this “reat Amer- 
ican desire (savings) for a safe tomorrow by unwise fan- 
ning of natural desires for possession is an economic 
traitor to his country.” 


Left alone to its own devices, the common horse sense 
of the average American family will correct many evils 
in the situation, the speaker said. The banker, however, 
in his opinion, must help by taking a firm position. 

“The large increase in the savings accounts of the coun- 
try, the greatly increased number of new homes and build- 
ing and loan associations for their purchase, the phenom- 
enal growth in life insurance figures all tell ine that Amer- 
ican common sense is still in the saddle,” Mr. Dunbar said. 


“The bankers of the United States agree that so long 
as the buying power of America is sustained through gen- 
eral employment at high wages the danger of forced liqui- 
dation of the $5,000,000,000 volume of credit extended 
last year is not immediate. However, financial and eco- 
nomic expedience tells us that business travels in cycles 
and that peaks are followed by depressions. 


FEAR LIQUIDATION RESULTS 


“The bankers are asking themselves whether or not, if 
depression comes, the forced liquidation of this volume of 
credit will inflict untold hardship upon those who buy 
and those who sell in this manner, resulting not only in 
financial but social disruption. 


“The bankers concur with the conservative opinion of 
industry that the present tendency in various installment 
lines to reduce initial payments and to spread subsequent 
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payments over longer and longer periods in an effort to 
maintain volume of sales will precipitate trouble by ex- 
hausting markets, with resultant unemployment and in- 
dustrial depression. 

“Many manufacturing concerns are expanding their pro- 
duction facilities on the basis of abnormal sales volume, 
created under pressure of partial payments. Many of 
these industrial expansion are financed by the issuance of 
long-term obligations, which can be liquidated only from 
profits arising on the present basis of production and sales. 

“That it is sound business to discount the future in this 
manner is questionable. 

“A substantial amount of the recent financing of many 
large American concerns has been by the sale of securities 
to the general public on capitalized profits earned by par- 
tial-payment sales. The intrinsic worth of these securi- 
ties depends upon the maintenance of profitable markets ; 
and, if these markets are forced too rapidly, through dis- 
count of future earning capacity, it is obvious that the 
position of these securities will be jeopardized when the 
‘showdown’ comes, through decline or exhaustion of buy- 
ing power. 

“There can be no authoritative conclusions drawn from 
the present situation until it encounters the seas of a busi- 
ness depression. It is, however, obviously impossible, and 
certainly uneconomic for America to proceed to discount 
its future earning power for indefinite periods in advance. 
It is a delusion to conclude that true prosperity is based 
on consumption today or merchandise to be paid for from 
future and problematical earnings. 

“Whether or not we are overloaded on this line of credit _ 
will be definitely established when, for any reason, earn- 
ing power substantially declines.” 

Mr. Dunbar characterized the situation as one in which 
debt is made easy for those who have neither the financial 
nor the moral right to go into debt. He pointed out that 
experience has established that the buying through partial 
payments of certain commodities is highly desirable, such 
as homes, etc., and said that installment merchandising 
should be limited to articles that add to the earning power 
of the purchaser or to his permanent or semi-permanent 
assets ; articles that are necessary or very useful; articles 
that involve a larger outlay than the average purchaser is 
able to make at one time. 

He added that down payments should be required in 
an amount “sufficient to cover the difference between the 
first and the second hand value of the article, plus the 
dealer’s profit on the transaction ; sufficient to give the pur- 
chaser an incentive to continue his payments that the pay- 

(Continued on page 28) 


Outlines the [Twelve Major Points of 
Window Display 


<< NY arbitrary list of the fundamentals of win- 
A dow display is, of course, open to argument 
| and discussion,” William Nelson Taft, editor 
»f the Retail Ledger, told the International Association of 
Jisplay Men at the Hotel Sherman this week. “But, at 
he same time, there are a number of basic principles 
which are applicable to retail windows of all types and 
izes—principles which must be taken into consideration 
nconnection with the building of effective and productive 
lisplays.” 

The twelve major points of a window display, as enu- 
merated by Mr. Taft, are: 


Power of attraction. 

Color harmony. 

Sales power of the display. 
The merchandise exhibited. 


Arrangement—including the background, setting and 


uccessories. 


Balance. 

Lighting. 

Uncrowded appearance. 

Cleanliness. 

Timeliness. 

Originality, and 

Window cards. 

“As the primary purpose of the display window is to 
jraw attention to the goods shown in it, in order that 
nterest either in the merchandise or in the store may re- 
sult, it naturally follows that power of attraction Is the 
frst point to be considered,” stated the editor of the 
Retail Ledger. “If the window does not obtain attention, 
it cannot possibly sell goods or impress the location of the 
store itself upon the mind of the prospective customer, 

“To dress the window that ‘reaches out into the street 
and holds them’ is the ambition of every display manager, 
ut too few realize that, while power of attraction may be 
considered the most important point of a display, it is 
impossible to obtain it unless minute attention 1s paid to 
all other details included in the list of twelve major points. 

“But power of attraction is not of itself sufficient to 
ybtain sales results. A cat chasing a mouse through a 
zrocery window, for example, will draw a crowd that will 
block traffic. But it is safe to say that not one of those 
who stop will feel impelled to enter and purchase the 
zoods on display, especially if these are in open boxes. 
Motion, glaring colors (or even the absence of all color), 
srilliant lights or anything else out of the ordinary will 
bbtain attention for the window. But unless these are 
properly employed, the mind is interested in staisfying 
buriosity and the passerby drifts on without a thought of 
: 7 . 


the merchandise. It is for this reason that motion or any 
of the other devices for arresting attention must be used 
cleverly and carefully, else they will defeat their own 
purpose. 


“The clashing of colors due to failure to pay proper 
attention to the laws of color harmony—which are just 
as firmly fixed as those of physical harmony—will also 
ruin a window, no matter with how much care the other 
factors may have heen handled, while the sales power of 
the display depends on three points: 


“The arousing of the feeling in the customer that 
he wants the article shown. 

“An appeal to one or more of the ‘seven buying 
instincts’ —comfort, beauty, pleasure, fear, economy, 
imitation or self-preservation; and 

“The translation of this desire into action. 

“In other words, after the power of attraction and color 
harmony of the display have accomplished the first step in 
attracting interest, the sales power of the window must 
complete the three helps of any successful advertisement, 
whether it be a showing of the goods or a description of 
them, by arousing desire and stimulating action. 


‘So far as the merchandise to be exhibited is concerned, 
department managers must be given credit for knowing 
what will sell best, for what lines of goods there is the 
greatest demand, and the sales power of a window depends 
largely upon the merchandise displayed in it, the ques- 
tion of the selection of the items becomes a vital one. The 
best rule to follow in this connection is for the display 
manager to keep as closely in touch as possible with all 
inviting novelties and, working in connection with de- 
partment heads and the advertising department, feature 
the articles which have a direct sales appeal. 

“The arrangement of the window includes the principles 
of handling backgrounds, window settings and accessories 
of all kinds, including fixtures, wax figures and the like, 
and in order properly to handle the balance of a window, 
an understanding of line, symmetry, surfaces and masses 
is essential for the correct composition which is as neces- 
sary to the proper ‘balance’ of a window as it is for a 
painting. 

“While the principles and practices of window lighting 
have been discussed in detail by a number of companies 
which specialize on this subject, the fact remains that not 
one window out of a hundred is properly lighted, either 
by night or by day, and that a tremendous number of sales 
are being continually lost through failure to pay proper 
attention to the ideas and suggestions laid down by organi- 
zations of this kind. 
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Pottery News 
(Continued from page 15) 
throughout. Heretofore the company was using steam 
power. Individual motors have been installe’, so that 
hereafter there will be little loss of time in the production 
department. 


Bailey, Walker Co. Increases Staff 


For the purpose of creating a wider distribution of its 
line, the Bailey, Walker China Co., Bedford, O., proposes 
to increase its sales force. It is proposed to establish a 
number of new selling agencies throughout the country, 
with especial reference to the South and West, and where 
the entire line of this factory will be displayed. This 
factory has been in the production of hotel china for some 
years, and for some time has been favored with specifica- 
tions from several government departments. 


Installments a Drain 
(Continued from page 26) 
ments should never outrun the life of the article and should 
always exceed the depreciation in value of the article sold.” 
Mr. Dunbar maintained that installment transactions 
should be entered into only after a careful credit investi- 
gation had disclosed that the buyer’s installment obliga- 
tions did not exceed 10 to 15 per cent of his regular in- 
come. 


Liberty Cut Glass Co. Fire 
(Continued from page 16) 
The Egg Harbor fire department was summoned, and 
a short time later a call was sent for the \lays Landing 
apparatus. When the flames swept over an areaway and 
threatened the packing factory, another cal! was sent to 
Atlantic City. 

Engine Company No. 8, comprising six men under the 
command of Captain Gray raced from Atlantic City to 
Egg Harbor, a distance of 18 miles in record time. 

A large quantity of crude oil, estimated at 2,000 gallons, 
which was stored in one of the buildings, created an extra 
hazard for the firemen. 

Shortly after midnight three of the buildings were re- 
ported as a total loss. The flames had spread to the office 
buildings, which is situated in front of the three other fac- 
tories on the street line. 

The Liberty Glass Works is located alongside the Penn- 
sylvania Railroad in the rear of the Atlantic County 
Fair Grounds. Across the street from it is the Theodore 
F. Baulig Underwear plant, which was also threatened. 
Directly opposite the street is the Enterprise Gas Works. 

It is partially covered by insurance. The company em- 
ployed several hundred men on day and night shifts. 
It remains idle on Sunday night, but the furnaces are al- 
ways kept going. 

At 12:15 a. m. the roof of the foundry crashed in 
causing a shower of sparks and flames to shoot up over 
the adjoining buildings. Several explosions occurred im- 
mediately thereafter. 


DEPARTMENT OF COMMERCE 
BUREAU OF FOREIGN AND DOMESTIC COMMERCE 
WASHINGTON 


DOMESTIC EXPORTS OF GLASSWARE, TABLE AND OTHER, FOR 
LIGHTING, CHEMICAL AND OTHER, N.E.S., LAMPS AND 
LANTERNS, FROM THE UNITED STATES, BY COUNTRIES 


5252 
5241 Table 5255 
Glass & other Lamp 


con- 5251 glass- chim- 5291 
tainers, Table ware- neys Chem. 5299 
(bottles, glass- cut &lan- ical Glass- 9793 
vials, ware oren- tern glass- ware Lamps and 
& jars) plain graved globes ware n.e.s. lanterns 


Countries Dols. Dols. Dols. Dols. Dols. Dols. No. Dollars 
Azor, & Mad. Istas. $b 12 — — —- 56 175 
Beloit: gy een ener e rere — — — — 414 — aa 
Czechoslovakia 4.5... = -- 4 60 
Densedccs Paral Sunes. 115 - 393 30 105 
inland stacey ees 67 = — a — 35 -~ — 
Branices 27, aes Ader eae one — — 1,688 — — 41,575 — a 
Germativeteer testo eee — 24 — — — 787 — — 
Greece’, Sianetsa otter. ses 190 — — 13 — — 110 501 
Deally, 2s raves kesh canter 52 _- — 3726 — —_ = 
Mal, (Gozeecé (Cy. es se 191 — — — — = 288 388 
Netherlands (42s). 060s ~- 607 96 433 


INOEWAY: Gatien eaionndt ace 171 40 -= — 58 10 97 
Rontucalete co aneniieceer 10 —- — 11 -- — 492 505 
Spain, DAs ientacca peices 116 21 f 188 484 
Sheil! Crag to nw. keias Shen Ae 276 795 — = 
Switzerland eienaemaee -- — — — -—- 10 — = 
liniteda isinicweeeseeneee 16,335 16,799 16,849 41 —- 7,814 10,543 7,083 
Canadae.\ cnen eerie 69,325 49,745 9,580 573 4,628 838,365 9,544 7,451 
Br, “Hondurasy neces a 337 —- 17 — 247 648 467 
Costa ee Ricamccten essen 996 167 — 207 35 131 605 622 
Guatemala yee ee 1,601 326 11 133 65 123 753 877 
lon Gaitas ae ees fener 2,019 847 247 146 2 221 451 409 
INicara gia, 32 sees ato 131 425 35 ~~ 305 -= 543 1,092 1,148 
ieehaesaey 5 bobo ac APRS 5,007 5,115°) 1185. (555. ouGneeee 911 570 
Seulienelere 2 s2se don ene 1,547 611 — 16 56 184 250 162 
Mexico sw: Siewhee canter 24,507 10,511 215 6,581 2,228 8,762 :25,817 17,847 
Mig. & st: Pierre 200. — 58 - 108 39 
INewildss Geuellval beeen 767 1,969 — 1,298 57 397 340 310 
Bermuda, ss) tenes 691 716 — 62 -—— ~- 182 164 
‘Bar badoswme-seeoreicener — 219 — 20 — 18 24 12 
Wevothtcer. “OA yak Boosecules 272 836 — 4384 13 336 675 550 
Arif? aSc-ML ODM aaa come 252 957104. 105 64 — 498 639 
Other Brews lane ee 1,780 1,310 8 190 — 86 520 616 
wba yachts ek pas ou sey 64,131 29,340 546 2,781 262 12,483 4,281 4,168 
Dome Repubeeaeren anne {2199 seldom od 55 980 1,337 673 
DatcheawWraelndearersece 16 114 — 35) 22H 46 732 371 
Haitian Repub:......... 645 697 — 41. 126 201 326 342 
Wis eS eNO Lae aS tartare 20 444 —_ — — — 134 a 
Argentina ence waar 8,894 11,764 176 ~~» 420 127 2,871 4,664 3,663 
Roliviauses ose eee 104 — — 
BLAzil - bee mere 1,378 546 49 651 17 1,745 = 1,482 2,068 
Chilemhe ore en eenae te 830 368 — 47 2,546 477 586 939 
Colombtat sss ceer mc. 1,940 1,802 65 467 52 1,220 5,836 5,218 
Hetadora: 4a dees 120 232 — 64° iss 254 538 490 
Balitanrd = Mise amen teere = — 720 373 
Br. {Guiatia Ys cma outee — 19 —_ 21 — - 612 356 
Diatekem Gaarian ates — — — — — — 211 568 
PeLGR eeacceb i ccmenenee 1,485 713 — 67 1,320 964 1,921 1,372 
Wu suave. ec onee es 244 853 = 35 == 752 776 gil 
Wetzel t mance. qaae etree 358 2,904 — 219 245 850 2,047 2,421 
Adne lets ta tanoncnheee = — SS ye — — | 2424 eee 
Brycwlndia’ anactasmon tence 2,884 162 — 13,627 507 291 143,358 82,418 
Br we allay cee cement 4,860 — _ 69 =: 100 231 2,048 4,219 
Geylonas 2a ee ee 9 = = = -- — 673 1,694 
Ghinaie, oltre coe ee oe 2,057 477 —- 816 — . 512 1,127) 16;255eianes 
Pave Mia Curae tte 72 — — 34 77 208 589 527 
Other Desk Lance nncser — — -- — 284 22 — ra 
Br.) Indo-China. occ je — 175 — = = = 60 414 
Honvkong ie eansarenee eee 663 — oe — 27 62 Sea = 
Na Fate eee at oot mee = = ae ae = 95 336 
flapany sinc. Chastain: 112 125 — 49 56 227 ~—-1,806 750 
SSWielil Eun ou serie — — a = — 111 — aa 
Perstatieeicns keen tae : = 958 529 
Phihippime myst eaee 2,184 4,648 30 =: 838_—s:1,285 256 33,508 24,391 
Siainises cece atasea ee = — 1,490 1,036 
IME ORMDIEY, Ha Sane socunate 5,847 15,398 309 3,011 274 2,052 21,492 13,883 
Bre /Oceanias-sr tens stoee 11 44 — 100 — 18 1,638 1,632 
Bis Oceanian de ee — = = — — 3 15 
New Zealand............ 2,985 1,872 +116 1,113  — 11,055) 2)412 seas 
Belgian Conzoiennete “= a ae 23 — = 82 166 
Bry sbecA freemen ee 52 SET yt ee 11 5 ee — 2,586 2,147 
Braise se Airheater 4,815 1,254 790 1,087 44 601 5,492 3,985 
a WE Atr ce, seen = — =) 495 — ee 11,055 
SV Phe gies eee eee 15 — — 187 — 15 , 
Other t Er Airis sen: — —_ — 84 — — 628 1,100 
NE OLOCCOM isek ov eleeteieene 81 — - — -= _— a = 
Port: aloo ATE ee peace — = — = = — 645 471 
Other? Port eAtr eee — — == 27 — — 54 135 
Ganiatiyianls ica nant iets Fr 96 131 
BOA lta elas ays, sien 234,337 165,924 32,126 36,594 16,120 147,206 342,894 228,408 
SHIPMENTS FROM THE UNITED STATES TO NON-CONTIGUOUS 
TERRITORIES 

5241 5299 
Glass containers Other glass- 

(bottles, vials and jars) ware 

Dollars Dollars 

Alaska Ch. tcl) setae eae ee eee 528 4,315 

LSE RCE rite Meer ome eee ts) OR Me Roe ett igh ca a 12,548 19,403 

Porto sRiGowsn neces. cele iol! an ee eee cee ae 12,331 13,935 


Have you sent Peter Potter a suggestion? 


Secretary Davis Address on Pottery 


: 

_ Referring to the American pottery industry in his ad- 
dress at the Potters’ reunion, held in Canton, O., last 
Saturday, Secretary of Labor Davis said: 

_ “There are few industries which have had a greater 
fascination for scholars than the making of pottery, and 
the civilization of the ancient peoples has been largely 
gauged by their skill in this art which goes back to a pe- 
riod of remote antiquity. Many specimens of this art 
have come down to us which have forgotten their birth- 
days, and all lovers of art are in the habit of visiting the 
museums where they are exhibited. 

_ “The oldest living civilization—the Chinese—is rich in 
art products of various kinds, but in none is it richer than 
in its pottery. Chinese pottery has always been famous, 
and it is famous today. It would be of iriterest to dwell 
at length on the history of the great industry whose repre- 
sentatives I have the pleasure of addressing, but | know 
that you have met here to consider the practical problems 
that are pressing in your industry, and it is with one aspect 
of these problems that I shall deal in the time allotted me. 

“The making of pottery was not one of the early indus- 
tries of America. During the greater part of our colonial 
and national career we were content to import most of 
our pottery from Europe and the Orient, and prior to the 
middle of the nineteenth century American potteries—such 
as they were—made only a relatively heavy and cheap 
yellow ware. The white earthenware industry did not be- 
gin in this country until it was established at Trenton, 
N. J., in the 1852, and in 1879 at East Liverpool, Ohio. 

“A better semi-vitreous product appeared about 1890, 

and the development of vitrified hotel china followed. 
“Tt will thus be observed that the making of pottery is 
a comparatively infant industry in America, and I am in- 
formed that at present there are only 63 potteries in the 
United States. We are still heavy importers. In 1923 
our production of pottery was valued at $53,000,000; but 
our imports were valued at $41,000,000. 

Those figures reveal that the greater part of our con- 
sumption is of our own production! but I think, and I 
know that you agree with me, that it would be much better 
if we made still more pottery. 

-“T am greatly interested in your industry, and all that 
it represents. I am especially interested in the wages paid 
to the workers in your plants. I visited the potteries of 
Stoke-on-Trent in England last year, and found that the 
wage of the English pottery worker per hour was only 
42 per cent of the wage of the pottery worker in the 
United States; and I have learned that the wage in Ger- 
many is only about 23 per cent of that paid here and the 
wage in Czechoslovakia is only about 18 per cent. 

“T do not need to tell you that the cheapness of foreign 
labor in the production of foreign pottery is a menace to 
the industry at home. 

“We hear much also in regard to the artistic quality of 
the foreign product, although I am informed by the tariff 


commission that the preference of American consumers 
for this artistic product is just what has prevented Amer- 
ican producers from engaging in the production of the 
finest chinas on an extensive commercial scale, although 
they are technically able to do so. 


“England has one notable advantage over America in 
the production of pottery, namely, the possession of cer- 
tain raw materials, such as kaolin and ball clay, clay of so 
superior a quality to that of all other countries that it is 
imported for mixing with domestic clays. 


“A ton of clay which costs from ten to twelve dollars 
a ton at the pit in England costs from twenty to twenty- 
five dollars when laid down at an American plant. There 
is also said to be an advantage possessed by European 
and Oriental producers, in comparison with the American, 
in the production of porcelain, since their workers have a 
tradition that has come down for many generations, which 
some say enables them to handle the ‘short’ porcelain body 
better than American workers have yet learned to do. 


“So far as these natural alien advantages are con- 
cerned, there is nothing to be done, | suppose, except to 
admit them. 

“But American high-priced labor must be protected 
from the inroads of foreign cheap-priced labor, no matter 
how many traditions the latter may possess. We do not 
want our labor to sink to the European level, and still less 
do we want it to sink to the Oriental level. 


“We do not want to see the day when a pottery worker 
in America receives no more than a pottery worker in 
England, Germany and Czechoslovakia, to say nothing of 
Japan and China. Such a condition in America would be 
nothing less than a public calamity. 

“There must be no industrial slavery or serfdom in a 
democracy such as ours. The American worker must en- 
joy all the advantages of civilization, or we shall eventually 
discover that there is no civilization for anybody to enjoy. 

“America was developed by the system of protection, 
by the application of a policy that gave us a home market 
worth more than all the foreign markets of the world 
would be, because it is a market in which our workers are 
a vital factor in the ability to consume. 

“Before the war, the great manufacturing countries of 
England, Germany and France were able to consume only 
75 per cent of their products, while America, which manu- 
factured a product worth $5,000,000 more than all three, 
consumed 95 per cent of the whole. Our ability to do so 
was based wholly on the high wage paid to American 
workers, and the inability of the European countries was 
due to the low wage-scale that gave their workers ex- 
tremely limited purchasing power. 


I ask for decency as the foundation, for courage and 
manliness thereon, and finally, I ask for common sense as 
the moderator and guide of both—Theodore Roosevelt. 


Twenty-nine 


Thirty 


CROCKERY AND GLASS JOURNAL 


June 17, 1926 


0 


Wo A ON 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTS CONNECTION 


ALESMAN wishes connection with first class house handling 

high grade line of China, Dinnerware, etc., to cover Middle 
West or the Coast. Six years’ Glass and Crockery experience. 
Reply Box 554, care CrocKERY AND GLASS JOURNAL, i= 


WANTS SALESMAN POSITION 


ANTED—Position as salesman by man with thorough 

knowledge of Hotel China and a good general knowledge 
of Domestic Dinnerware. References furnished. Box 555, 
CROCKERY AND GLASs JOURNAL. 


AMOY Wale ar 
A First Class Basément Department 
FOR HOUSE FURNISHINGS 
in the best Department store 
in Amsterdam, N. Y 
M. Lurie & Company, 1150 Broadway, New York. 


Selfridge Employes to Visit America 

Employes of Selfridge & Co., Ltd., department store 
will leave on July 31 for an eleven-day educational tour of 
the United States and will return on the Caronia, August 
21, according to plans just announced here. 

Salespeople making the trip will be granted additional 
vacation privileges and will also receive aid from the store 
in defraying their expenses. 

Present plans call for spending seven days in New York, 
three in Chicago and one in Niagara Falls, or some other 
place of interest. It is expected that some of the party 
will also visit Boston and Philadelphia. 

It is understood here that a similar plan is being worked 
out for emploves of William Filene Sons Company, of 
Boston. 


Distribution Off 


Marshall Field & Co. in a recent review of the wholesale 
dry goods business said: 

“Current wholesale distribution of dry goods was not 
quite equal to last week, due to the holiday, but exceeded 
ast year’s volume for the same week. 

“Road sales did not reach the figure of a week ago and 
were somewhat less than the total recorded for the same 
period last year. 

“There were fewer customers in the house than during 
he corresponding period of 1925. 

“Collections were about the same as for the correspond- 
ing week last'year. Preparations were made for an ex- 
ceptionally large house trade during pre-inventory sale 
week, June 7 to 12, by the majority of houses in the 
market.” 


— 


cet: 


| New Incorporations 
People’s Industrial Glass Corp., make glassware, 
5,000; H. Vilag, L. V. Spring. A. Freidenfeld. (Atty., 
. Ulman, 16 Liberty St., Manhattan.) 


tn 


Buyers in New York 


June 14, 1926 


William H. Theophile, house furnishings, toys, earthenware, 
glassware, Pettis D. G. Company, Indianapolis, Ind., 240 Madison 
Bove ( (Syndicate Trading Co.). 


June 17, 1926 


E. W. Novotny, house furnishing goods, Boston Store, Milwau- 
kee, 128 West 3ist St. (American ‘Retatilers’ Assn. ). 


Schedules Filed 


Royal Art Glass Co., Inc., 2572 Park Ave.—Liabilities, 
$64,045 ; assets, $27,464, main items being accounts, $21,- 
750; stock and fixtures, $5,000. Principal creditors are 
Connecticut Brass Foundry, $4,565; American Brass & 
Copper Co., $3,493; Perry Austin Manufacturing Co, 
$2,675; Wells Glass Co., $3,263; A. H. Bruenn, $5,000, 


secured. 


3-4-5-6-7 Piece. 
Acknowledged the 
best made. Largest 
selling sets on th 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 


New York Office: 
John L. Pasmantier & Sons 
5 West 20th Street 


“Dandy-Line” Yellow BOWL SETS 


| PETER POTTER | 


Peter Potter says: Wal folks th’ salt breezes ’n one-piece 
bathin’ suits certainly puts pep in a feller. Th’ seashore 
ez a big field for drinkin’ glasses, giftware ’n glassware. 
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Enliven Even the Dullest Dinner 


Sell your customers the idea 
that fine dinnerware is an es- 
sential in entertaining. 

Then show No. 9714, by Hein- 
rich, on the smart Derby 
shape. The colors are brilliant 
and pleasing, the ware has the 
inimitable Heinrich quality. 
No. 9714 will be a leader on 
your counters and a frequent 
visitor in your sales books, be- 
cause it is so cheery, modern 
and pleasing. 

See for yourself. 
Send for samples, 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE AS WELL AS 
OPEN STOCK 


HEINRICH & €COvS 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SDXTH Fioors ~ 49-51 WEst 25RD STREET, NEW York Ciry 


The Shield of a Great Name is your Protection 


at K IMBERL 4 which 


is the world’s greatest diamond mine. Out 
of the mine of our experience and skill we 
have developed this decoration, aptly 


named 
RP» 41 AWE aan ia | 
Some thirty or more articles of utility and 
decorative glassware are in the _ line. 
Tapering satin diamonds—relief etched— 
with narrow clear dividing bands, form a 
simple but rich motif which appeals to the 
most fastidious. 


BLACK oR RuByY GLASS 


* 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


Sales Agencies, with Showrooms, Conveniently Located 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 


St. 
Cauldon China. Wood &~ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place ‘ 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
[Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


Earthenware and 
Phone, Ashland 


920 


HAVILAND CHINA CO., Ince., 11 
East 36th St. 
The Famous 


known since 1840. 
Se CHINA CORP., 39 W. 23rd 
t 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 


LEVY BROS. CHINA CO., 35 W. 
237d. St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


“Haviland China” 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, peers & CO., 105-107 East 
16th t. 
Importers of Japanese Goods. Tele- 


phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


Ce N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-387 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

CoN TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, Lamps and Bric-a- 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China’ and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE — 


BONITA ART GLASS CO., Hunting- 
ton, Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. . 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (O.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSwUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
~ ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


PHOENIX G'".ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave, 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Better 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 
Ave. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


'A. E. HULL POTTERY CO., 200 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


ete.—Chil- 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
pial ted Telephones, Chelsea 8265 and 
40. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T.. B.. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ARR etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oa Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel 
grade Glass Co., D. €. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 18 West 28rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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‘Pottery and Porcelain’ 
By Frederick Litchfield 


AUTHOR OF 


The (arroliton Pottery “Marks and Monograms on Pottery and Porcelain” 


“Tllustrated History of Furniture’ 
and others 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO This is a book that every domestic potter should 


have. The illustrations alone would well repay 


ONE COMPLETE DINNER SERVICE ee ae eeu 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise 
99 ees meee ’ 
“<s U, P E R IOR eS a eeeus of peculiarities of parts, glaze and 
colorings. 
SEMI -SQUARE—— PLAIN EDGE eg 


For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
Store Trade highest qual- new index arranged on a novel plan so that-marks 


ity ware and distinctive decora- can be readily identified. 
tions. in commercial borders. 
Prompt and courteous service. 
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E offer to the Department 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East est 


ROY E. HENDERSON 
President 


WON NC NOANS/ NONGNO/ INC VCO) 


66 ° eves 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


Snappy Decora- 
tions 


\ : 
\\ La Rosa or 
i Rose Marie Shapes 
gS \ 
—— <3: ier 
= — ] iN H = 


Wonderful |f 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


PAPA RADAR AAA PAA RRAAEPOrrnmn 


REPRESENTATIVES 
D. KING IRWIN EARL W. NEWT 
200 Fifth Avenue & Associates 
New York 


Demarest Publications, inc. | vane cei 


Prospect St. 204 Grand Ave. 


5 
Rochester, N. Y. Milwaukee, Wis. . 
Publishers E. E, WILGUS 


45 East 17th St. New York 


' 
Rms. 35-36-37 Boston, Mass. } { 


NATIONAL CHINA CO. 
| SALINEVILLE. OHn10. 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
sertions. Seven words per line. 
Minimum initia! charge $2, pays- 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


ee ae Bie on decorated china 


e e 

H aviland China 
We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since | 840 as Haviland 
China and that any other ware with the:name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 

the name in full with which it is stamped. 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 

for damages. 


Havised Gina Cae Ine. 
11 East 36th St., New York 


Any infringement upon our exclusive right 


© 5 
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Will It ay 
Interest You | @ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested ? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 pees 17th Street, SUBSCRIPTION PRICE 
ew York. 


Gentlemen :— Domestic 
Please send the EE SND Cae $3.00 a year 
JOURNAL (including the Special Holiday 

Edition and Spring and Fall Buying Num- | $5.00 for 2 years 
bers) to the following address for which .... | 


enclose ...... forsee. .).", year. cao 
.00 a year 
Name oo ocho OES co caosit ss Te | Foreign : 
Firm’, 20) ee eee G8... eee | 35.50 a year I 
| Address shh Gree teers. ss. Wee | ! 
~~ Se SSE LLU. C CC OSC CQ eC SC et a 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertis 


Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
Vol. 102. No. 25. June 24, 1926. 
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Hundreds of - satisfied customers 


b ADNCHEU BY ELWOOD E AICE i 
Nf suse casscre | throughout the country testify to the 


(ft Rice Leaders # ~=high character and standing of Ihe 


of fe Morld ft : 
aseation | Edwin M. Knowles China ye, ie ata 
A iasandingin ff years Of experience covering over a 
I) NI NAME~PRODUCT~ POLICY ht 

ll| See Quarter of a century. 


This company, by invitation a member of the Rice 
Leaders of the World Association, has rightly earned 
an enviable reputation for Honor, Quality, Strength 
and Service. 


The brilliant success of the Edwin M. Knowles 


Mayflower Shape is well being followed up by the 
unusual popularity of the two striking new shapes— 
the York and the Maryland Ivory. 


THE Epwin M. KNOWLES CHINA Co. 


EAST LIVERPOOL, OHIO 


SDS —— === 
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Whhat’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street ae | New York 


me 24, 1926 CROCKERY AND GLASS JOURNAL 


Sorry 


—_ — 


I 


D> ta £3 


the touch. 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SOXTH Fioors ~ 49-51 West 23Rp STREET, New York City 


UTIFUL 


and will be with us until the snow comes 


Flowers have a triple appeal to the senses—beauty of form and color to 
the eye; fragrance to the sense of smell and delicacy of structure to 


Enliven Even the Dullest Dinner 


Sell your customers the idea 
that fine dinnerware is an es- 
Sential in entertaining. 

Then show No, 9714, by Hein- 
rich, on the ‘smart Derby 
shape. The colors are brilliant 
and pleasing, the ware has the 
inimitable Heinrich quality. 
No. 9714 will be a leader on 
your counters and a frequent 
visitor in your sales books, be- 
cause it is so cheery, modern 
and pleasing. 

See for yourself. 
Send for samples. 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE AS WELL AS 
OPEN STOCK 


HEINRICH & CO’S 
mark is an 
Assurance of Quality 


In the garden their very mass often submerges their individual attrac- 


tion, but singly or in small clusters in a suitable vase their every cS 


beauty is enhanced. 


of charming design, in crystal and colors—plain, satin-finished and 
decorated—afford the means of enjoying to the utmost the blossoms 


gathered from the garden. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


Five 
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Garden of Allah 


EAUTIFUL in design; rich in coloring; exquisite in its effect as a 
whole. The new Garden of Allah pattern adds another forward 
step in the china decorations of Theodore Haviland. 
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A lovely floral border in which groups of tropical birds swing among the 
flowers; a blue background follows the contour of the border; a most 
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* unusual and beautiful floral basket fills the center. t : 
o4 .> iS 


Also appears with an ivory border under the name “Enchantment.” 
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| White China 
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The bull market for stocks that 
ock reached its culmination in February 
rices is commonly, and correctly, referred 


to as perhaps the greatest rising 
tket in our financial history, declares the Cleveland 
ust Co., Business Bulletin. Another and related state- 
nt frequently made concerning it is that prices rose to 
ghts never before attained. It is doubtful if this latter 
tement can be substantiated except as it applies to re- 
icted groups of rather special stocks. 
It is clearly true that the average price of all the stocks 
ded in from day to day on the New York Exchange 
ver reached as high a point in this past bull market as it 
; in some previous markets. Moreover, it is probably 
le that such an inclusive price average would be found 
be lower at the peak of the market last February than 
the highest point of any previous bull market. 
The fundamental reasons for this are that there has 
2n in recent years a continuous process of the splitting 
of the shares of prosperous companies, a growing popu- 
ity of stocks of no par value, and a great increase in 
: listings on the Exchange of the comparatively low 
ced stocks of new companies. These influences all tend 
reduce the average prices of the stocks, and although 


each bull market in recent years has resulted in a great 
percentage advance in the prices of many stocks, the actual 
average of all stocks dealt in never reaches the heights at- 
tained at corresponding times 20 or 25 years ago. 


Yesterday the Editor was standing 
at the corner of Fifth Ave. and 
Twenty-third St,, in the heart of 
the Pottery district, when Byrd and 
Bennett, the first men to fly over the North Pole came 
gliding along the avenue with a retinue of enthusiastic 
followers in automobiles. An interested throng lined the 


New York 
Incidents 


curbstone. 

“Kin yuh beat that?” said a voice at the Editor’s elbow 
and looking up he beheld a big traffic cop. “Here I’ve 
been waitin’ all day to see that fellow—waited two hours 
past me lunch time ’n jest as I go off along he comes.’’ The 


officer was genuinely disappointed. 

Here was a big policeman used to the whirl of New 
York traffic. Used to seeing many dignitaries pass along 
the world’s most famous boulevard who was as interested 
in seeing these famous aviators as a schoolboy is of seeing 
a circus parade. 

Who said New York was blasé. 
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W. E. Wells Addresses Potters 
Brotherhood 


American pottery workers when compared with 
that paid the employes of foreign factories, W. 
E. Wells, of the Homer Laughlin China Co., and Chair- 
man of the Labor Committee of the United States Pot- 
ters’ Association, when speaking at the second annual re- 
union of the National Brotherhood of Operative Potters 


: AYING special stress upon the wage received by 


at Canton June 12th, said in part: 


“As a general rule an employer is not popular in the 
ranks of organized labor. He is regarded, more or less, 
in the light of an interloper, or a wolf in sheep’s clothing, 
and consequently I feel highly complimented to be given 
the opportunity to address your organization. 

“I regard it to a great“extent as a recognition of the 
cordial relations that have existed between organized labor 
and organized capital in the pottery industry; as a recog- 
nition of the fact we have always settled our difficulties 
amicably, in fact, with a degree of confidence established 
toward an honest purpose on both sides. 

“Our negotiations for a period of 25 years have been 
free from bitterness. It has been a pleasure to me to meet 
your representatives and get their point of view. 

“Your organization has been guided by truly great 
and capable leaders—Tom Duffy, Edward Menge and 
John Wood and their lieutenants, all capable and honest 
men, 

“This is not Thanksgiving day, but it should be thanks- 
giving day every day for the men who are fortunate 
enough to live and work in the United States. 

“Tt is part of my job to keep track of pottery industry 
abroad. The foreign industries are fighting to get my 
American customers away from me. And it is part of 
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Chairman of U.S.P.A.’s, Labor Committee 
Commends Cordial Relationship Existing Bee 
tween Labor and Capital in Pottery Industry 
Says Degree of Confidence Has Been Eagan 
lished Towards Honest Purpose on Both Sides 
and That There Has Been No Bitterness in 


Twenty-five Y ears. 


my "Gob to keep wages sufficiently high for United States 
potters. 

‘I must meet the competition of the foreign pottery and 

also pay more than merely enough, as is done in Europe, 
to aCe my employe’s body and soul together. 

“It is a fact that the lowest, unskilled woman worker 
in the potteries of the United States gets better money 
and works better hours than the most highly skilled foreign 
potter. The United States potter gets 10 times as much 
as the potter in Japan; six times as much as the German; 
four times as much as the French, and three time as 
much as the English potter. 

“TI am not here to make a tariff speech, but I recall the 
fact that McKinley declared that the pottery industry is 
the best example of the righteousness of the United States 
policy of protection to American industry and workmen. 

“We do not ask you to compete with those foreign 
workers whose living conditions are so far inferior to our 
own. The United States stand alone in that respect m 
world’s industries. : 

“Our potters are not numbered. They are not known 
on the payroll by figures... Your name can be spelled and 
pronounced in English. 

“It is always thanksgiving day for me when I think Ten 
an American and enjoying the peace and security and 
things of life I couldn’t under any other country under the 
sun. 

“Our leaders are graduated from the ranks of wage 
Nearly all of our boss potters came up from the 
ranks. That road is not closed. Your boy will be the 
boss potter of the SR and will be better educated work- 
man. : 

“The American door of opportunity is still open, but it 


€arners. 
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st be remembered ours is a highly competitive industry. 
must fight for our markets against the world and each 
er. If the kiln fires are to be kept burning it will re- 
re the close cooperation of men and management. 

It is part of the management’s job to create good will, 
ypound raw materials, create designs and to maintain 
d working conditions for the better comfort of the 
1. It is criminal to ask men to work in gloomy, dark 
ditions. That day is past. 
The rest is up to the men. There is no other industry 
The craft 
We can not shovel our mate- 
into one end of a machine and turn out the finished 


which the human element enters so heavily. 
me of the human hand. 
duct at the other. Every piece of decorated goods 
st pass through 40 pairs of hands and it is in danger 
the way. 

And to this is added the great hazard of fires—the 
nal mystery of the fire that can not be solved, the fire 
ft makes a near perfect piece of ware of one and a 
thless piece of hard clay of its companion piece along- 
of it. 

There never was a perfect piece of pottery as there 
er was a perfect man, who also must run the fires of 
ptation and experience. 
ging both pottery and men. 


So, charity is in order in 


So on your job, you are responsible to yourself, your 
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SIMBEL BROTHERS 


om 


exceptionally attractive window display of dinnerware in Gimbel Brothers. 


fellow workmen and to your firm. A mistake can not be 
corrected and we all suffer. 

“If you are short of business, short of work, don’t al- 
ways blame it on the firm, or politics. The men may have 
had a part in it. Your craft requires skill, mind and 
conscience and it does not hurt to put a little heart in it. 
Use care to keep your pay envelope fat and frequent. 

“We are the result of the mixture of a long list of peri- 
ods and of breeding of long generations, compounds of the 
traits, faults and virtues, mentally, physically and _ spirit- 
ually, of years and years back. 


“And so it is with pottery.” 


Aitken Is Named Plaut Ad Manager 


James Aitken has been named advertising manager of 
L. S. Plaut & Co., department store of this city, to replace 
A. M. Dunbar, who resigned recently. Mr. Dunbar was 
assistant advertising manager under Paul Whitaker, who 
left the store some time ago to join the Joseph Hanson 
Agency. 

Mr. Aitken comes to this city from Birmingham, Ala., 
where he had been advertising manager of Loveman, 
Joseph & Loeb Department Store. His assistant will be 
Daniel Dawson. 


—s 


The large plates in the background are so 


realistic that one would think they were made for giants to dine from. 


M. SULLIVAN, buyer for the Goodan-Jenkins 
Co., Los Angeles, Calif., arrived in New York 
on Monday on a buying visit. 


be As he buys for 


several other departments besides china and glassware his 
time will be fully occupied until he leaves next week for 
several stops through the middle west to complete his pur- 
chases for electrical goods. He states that his concern is 
about to move to much larger quarters just a few doors 
from their present location on Main St. 


C. H. Blumenauer, head of the Jefferson Glass Co., Fol- 
lansbee, W. Va., is in town this week on a combined busi- 
ness and pleasure trip. 

Wm. Albert, manager for Chas. H. Taylor, manufactur- 
ers’ agent, is spending this week on a visit to the S. A. 
Weller plant, Zanesville, O., and the Lotus Glass Co., 
Barnesville, O., both represented in New York by Mr. 
Taylor. 

E. Archambeau, buyer for the Wallace Co., Pittsfield, 
Mass., was a visitor in New York this week, making fill-in 
purchases prior to placing his regular fall orders later in 
the season. 


Word has just been received of the death of J. Frank 
Eisenhauer, senior member of the firm of John Eisen- 
hauer, Frederick, Md., whose death occurred on June 13, 
at his home in the above city. The business will be con- 
tinued by the surviving member of the firm, Mary B. 
Eisenhauer, under the same name as formerly. 


A. C. Crimmel, treasurer of the Sneath Glass Co., Hart- 
ford City, Ind., will visit Vail.& Young, who handle the 
company’s line in this district, this week. Mr. Crimmel 
will make arrangements for several new items which Vail 
& Young will handle for the Sneath Glass Co. 


L. R. Werner, of the traveling staff of Graham & 
Zenger, 104 Fifth Ave., has just returned to head- 
quarters after completing a road trip in the interest of 
his firm. 


Henry Saul, of Rehberger & Saul, 24 West 23rd St., 
arrived home last Sunday after completing a ten weeks’ 
road trip through the West in the interest of his firm. 
As the result of his trip, Mr. Saul is optimistic regard- 
ing fall business. 


Guy Cooke, is visiting Zanesville, O., this week, con- 
sulting with the A. E. Hull Pottery Co., whose line he 
handles in the New York market. 


Ten 


The Messrs. Ratner and Belous, of the Metropolitan 
Pottery Co., Inc., dealers in earthenware, stoneware, etc., 
Maspeth, L. I., were recent arrivals from abroad, where 
they toured a number of European countries on a business 
trip. 

The I-D-Lite Sewing Machine Lamp Co. has been in- 
corporated in New York with a capital of $10,000. L. 1. 
Safferson, M. and H. M. Sandak are the incorporators. 


Gordon Wasson and E. P. Daly, of the traveling staff 
of Lazarus & Rosenfeld, importers, 95 Fifth Ave., will 
leave to cover their respective territories in the middle west 
on July 5. 

David Fisk, secretary of Lazarus & Rosenfeld, Inc., 
has returned to his desk ready to dig in the work after 


“having spent a very enjoyable two weeks vacation with 


Mrs. Fisk on an automobile tour to Canada. 


Among those in the trade exhibiting at the Sesqui Cen- 
tennial, Philadelphia, will be the importing house of Laz- 
arus & Rosenfeld, who will show an extensive exhibit of 
Czecho Slovak ware in the Palace of Industries Building 
Number 2. 


Another to forsake business for the pleasures of vaca- 
tioning is Charles L. Wise, of David L. and Chas. Ly Wise 
10 West 23rd St., who departed last Saturday accompanied 
by Mrs. Wise for a cruise South. He being gone for two 
weeks, 

Among the trade’s recent arrivals in Europe was J. 5. 
Lauterbach, manager of the import china department of 
Louis Wolf & Co., 215 Fourth Ave., who sailed aboard 
the Columbus June 9. He will be gone until the beginning 
of October and will visit England, France, Germany and 
Czecho Slovakia, consulting with the designers at the 
factories in each of these countries whose lines are repre- 
sented by his firm in America. “As a result of his trip 
the concern expect to have many interesting new things 
to show the trade this fall. 


The following item appeared in Mercury, the Los An- 
geles Athletic Club journal: 


Former Track Man Calls 


Martin Zolle, former Manual Arts track athlete and 
later a star on the L. A. A. C. team, recently arrived in the 
city from New York for a business and pleasure trip of 
two months. Mr. Zolle is now in the china and glass m- 
porting trade and is going as good in this as he did on the 
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ek and field. He won the pentathlon in France during 

World War. Club privileges have been extended to 
. Zolle during his visit by Athletic Director Charley 
ppen. 

Cromer & Cassel Opens New Store 

The new $3,000,000 department store building of Cro- 
tr & Cassel was opened at Palm Beach recently when 
arbert Hoover, Secretary of Commerce of the United 
ates, pressed the electric button that turned on the illu- 
nation and threw the doors wide. 
The store will carry a stock of more than $2,000,000, it 
declared, and the fixtures of the new building cost more 
in $250,000. It is an eight-story structure occupying 
If a block on Northeast Ist St. and Miami Ave. 
The firm has been in business here for more than thir- 
m ‘years. Prior to 1913 Daniel Cromer was in the 
iolesale jewelry business in New York, which venture 
ew out of an earlier retail jewelry venture in Mobile, 
lich was started on profits made by Mr. Cromer. selling 
‘rchandise in Tampa from door to door. Mr. Cromer 
gan his business career as a newsboy in Chicago. 
The other partner, Irwin M. Cassel, began as an errand 
y at $3 a week. He is a brother-in-law of Mr. Cromer 
d a composer and pianist of wide reputation. 


Whaien Is Named Director of Service 

Grover A. Whalen has been named director of service 
the John Wanamaker store, New York, to succeed 
‘ston P. Lynn, who died recently. Mr. Whalen was 
rmerly secretary to ex-Mayor John F. Hylan, later 
mmissioner of Plants and Structures, and for the last 
o years has been directing some of the administrative 
nections of the store. He was in charge of the building 
wk during the erection of the addition to the Wana- 
iker store. 
Rodman Wanamaker is the directing head of the busi- 
$s, and his three assistants are Grover A. Whalen, di- 
stor of service; John Appel, director of merchandising, 
d Joseph Appel, director of publicity, 


Collections “Slow” in Most of 52 Cities 

Collections were reported “slow” in twenty-eight out of 
ty-two cities in a recent Bradstreet business report. Col- 
‘tions were declared to be “fair” in twenty-three cities 
d “good” in only one, Chicago. 
Cities in the “fair” list were: Pittsburgh, Louisville, 
. Louis, St. Paul, St. Joseph, Kansas City, Birmingham, 
arleston, S. C., Charlotte, New Orleans, Nashville, 
emphis, Fort Worth, Wichita Falls, San Francisco, Los 
geles, Salt Lake City, Spokane, Butte, Edmonton, 
ontreal, Toronto and Winnipeg. 


Cities in the “slow” list were: Boston, Providence, 


viladelphia, Buffalo, Cincinnati, Cleveland, Milwaukee, 
dianapolis, Detroit, Des Moines, Sioux City, Dubuque, 
luth, Minneapolis, Omaha, Baltimore, Cumberland, 
chmond, Atlanta, Savannah, Shreveport, Oklahoma 
ty, Dallas, San Antonio, Waco, Portland, O., Seattle 
d Calgary. 


Chain Stores Have Big Gains in May Trade 


May was a good month for the chain stores, as well as 
for retail business in general. 

The rate of increased volume over May of 1925 was 
111.5 per cent for 5-and-10-cent chains, according to Fed- 
eral Reserve reports. 

The Woolworth statement showed an increase of 9.48 
per cent, or sales of $20,263,061 this May as against $18,- 
507,829 for the same month last year. Part of this show- 
ing, however, was attributable to the opening of new 
stores. Counting only stores in operation May, 1925, the 
increase was $1,265,801, or only 6.84 per cent. And this 
figure is not far from the 7.3 per cent increase for 543 
department stores reported by the Federal Reserve. 

The S. S. Kresge Company reported May sales of $8,- 
992,804, or 14.7 per cent increase. 

The Metropolitan Chain Stores showed a gain of 38.1 
per cent, with May sales of $866,687. 

W. T. Grant Company, 24 per cent increase, with May 
sales of $2,851,281. 

Southern Dairies, 36.6 per cent, May sales $1,155,420. 

J. ©. Penney, 30.9 per cent, May sales $9,797,342, 

McCrory Stores, 17.5 per cent, May sales $2,486,454. 

David Pender, 29.2 per cent, May sales $923,808. 

People’s Drug, 23. per cent, May sales $534,885. 

Percentage figures of the increases in volume for these 
concerns for the first five months of 1926 as compared 
with the same period of 1925 are: 


ge oe 
W colwantmerall StOres! i o8. aise a'scke sw 5.76 
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SOU CHC Rima R aes «2X « date ae wae aie aet 47.3 
FE Giiine Viger... 5 «shaadi Seeds uae pile 29.1 
EGC TOQUE c... : .. cee yeas ees 19.4 
PO OCL Meer Ak s,s s,s as mine oj 29.9 
PeOp ig eminiiere, as... sais gate ee. 0% 10.0 


“Every section of the country shows good business as 
far as our retail trade is concerned.” declared Hubert T. 
Parsons, president of the Woolworth company. “The re- 
sults for May show that business definitely has turned 
upward. There was some slowing down of trade in the 
early months of the year, but the trend has been reversed, 
and retail trade has picked up, as evidenced by May 
returns.” 


May Sales Show 7 Per Cent Increase 

Total sales in May of 543 retail stores, which made pre- 
liminary reports in the Federal Reserve System from all 
sections of the country were 7.3 per cent larger than in 
May, 1925. Weather conditions were generally more fa- 
vorable for retail trade in May than in earlier months of 
this year and the increase in sales over the corresponding 
month of last year was larger than for any previous month 
of this year, except March, the month in which a large vol- 
ume of Easter trading was done. 

(Continued on page 31) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Manufacturers Increase Stocks As 
Vacation Days Approach 


ITH the approach of the summer vacation pe- 
riod in flint glass factories, there is a tendency 
on the part of some manufacturers to increase 

stocks of some lines to a slight extent, and with especial 
reference to staples. The object of this plan is to have 
sufficient ware on hand in order that shipments can be 
made with some degree of promptness while factory pro- 
duction has been decreased because of a percentage of em- 
ployes taking a holiday. 

From a manufacturing standpoint, the demand for col- 
ored glassware continues to be in good request, and for 
the first six months of the year the movement of this line 
has been as anticipated by the producers last January. 

Both retail and wholesale distributors of glassware have 
been steady buyers of the colored glassware line through- 
out the first two quarters of the year. Gift shops have 
also been handling the line in a liberal way. Several large 
premium houses have been making a feature of soft drink 
sets of seven pieces, and some rather heavy business has 
been booked by certain manufacturers on this particular 
item. 

Department stores have reported a fair to good demand 
for the colored and crystal lines, and in the latter section 
blown and stemware has been in steady movement. 

Some of the larger buyers of glassware have begun to 
anticipate fall requirements in a limited manner and as a 
result more or less future business is being held on the fac- 
tory files. The majority of the glass factories will oper- 
ate continuously throughout the summer season it has 
been explained, with the exception that production will 
be decreased slightly on account of the holiday season a 
percentage of the employes will take during the next two 
months. 


Automatic Glass Co. Under New Management 
Reports have been received here from St. Marys, W. 


Va., that the factory of the Automatic Glass Co. will soon 
be placed in operation under new management. In the 
past this plant has been featuring a line of lighting glass- 
ware, and it may follow that such lines will be continued 
by the new interests. 


Glass Decorating Business Active 
Glass decorators have been doing a rather active busi- 
ness this season on artistic bottles for perfume and toilet 
purposes, and it is related the demand for the item this 
year is more extensive than heretofore. It is only recently 
that the art of the perfume container has awakened any 
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great demand for novel designs and shapes, while painting 
and enameling enhances the attractiveness of the contain- 
ers. Some of the containers are transparent, while others 
are of either colored glassware or possessing the iridescent 
hue. From a manufacturing standpoint, the volume of 
production of this line has been showing a steady increase 
during the last few years. 


Standard Glass Co. Developing 


One of the most interesting developments in the glass 
industry during the last few years is that of the Standard 
Glass Manufacturing Co., Bremen, O., which is con- 
trolled by Lancaster, O., interests. This factory began 
operations two years ago with 15 employes, and now over 
100 people are being given employment. The company is 
featuring a line of specialties and has been in steady pro- 
duction ever since the factory was placed in operation. 


Boston Department Store Gets Charter 
The Boston Department Stores Co., Johnstown, Pa., 


has been granted a Pennsylvania charter, according to 
advices received here by glass salesmen traveling that part 
of the state. The company has a capital stock of $10,000, 
and it may follow that other branch stores will be opened 
by this company, which is headed by James Rapport, Lil 
lian R. Rapport and Rose McArdle, all of Johnstown, Pa. 


Texas Flant Increasing Capacity 
In order that the capacity of its plant might be inereased 


the Three Rivers Glass Co., at Three Rivers, Texas, 1s 
spending $35,000 for new equipment which will be imme- 
diately installed, according to word received here by fat- 
‘ory supply houses. The company which began opera- 
tions several years ago is active in the production of a 
full line of containers, and supplying the southern trade. 


California (Pa.) Glass Factory Destroyed 


Fire has destroyed the former factory of the California 
(Pa.) glass factory, and it is not likely that the plant 
will ever be rebuilt. The shop has not been in operation 
for some years, and at one time made a short line of 
tableware and other specialties. 


New Glass Corporation Formed 
According to a report received in this district this week, 
a New York charter has been issued to the Peoples Indus- 
trial Glass Corporation of Long Island City, N. Yoee 
nominal capital stotk of $5,000 has been announced. The 
company proposes to manufacture a general line of glass- 
ware. 


ts 
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Retail Stocks Said to Be Nominal 

t is declared by some manufacturers of flint lines that 
eks in the hands of the retail trade are only nominal 
this time, and that this situation has resulted from the 
t some merchandise managers have held department 
yers somewhat in check in ordering stocks in any great 
ume. 

Prders placed last December for early 1926 delivery 
ire in heavier volume than the record for the previous 
ir, it has been related, and while this volume of new 
siness continued during the first three months of the 
ir, the same cannot be said for the second three months 
w closing. However, it has been pointed out that 
story production for the second quarter this year on all 
les has been heavier than for the second quarter during 
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Jeanette Glass Co. Business Active 
The Jeannette Glass Co., Jeannette, Pa., has had a de- 


led active business on the new lines it brought before 
trade last January. Their line of colored glassware, 
tich is being produced in two colors, or shades, namely, 
‘een and a warm rich Amber which has been called their 
hpaz line have had a heavy run throughout the first 
lo quarters of the year. 


| Central Perfume Bottles Popular 
‘New designs in perfume bottles as shown by the Central 


(ould You Gag 
5 Your Salesmen/) 


{Imagine this man sitting 
in a buyer’s office while 


another — representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what 1s 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 

Illustrating something he wants to 

Photography know. 

Advertising Rawsthorne illustrating 


service and advertising 
counsel is at your dis- 
posal. Send us the ware— 
we'll do the rest. 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 
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Glass Works, Wheeling, W. 


quite an active sale, the specialty being shown in a variety 


Va., this season have had 


of decorations in colors and in crystal and crystal and 
gold, In addition to this item in the pressed line of this 
factory, a number of additional items have been added to 
their “Chippendale” tableware line, the latter line not only 
having a rather active domestic demand, but sales for 
export have been showing a decided increase this year. 


New Martinsville Featuring Dollar Items 

Special attention is being given this year by the New 
Martinsville Glass Mfg. Co., New Martinsville, W. Va., 
to items that retail for $1, or a line that can be marketed at 
retail at a popular price. These items are being featured 
by this company in both crystal, decorated, etched and 
colored and cut glassware. Not a few of the designs fea- 
tured by this factory this season have been patented, which 
gives the company an exclusive production. The factory 
capacity of this plant is being increased, with especial ref- 
erence to the active demand for its line of colored glass- 
ware. 


Among recent incorporations is the Nancack Furniture 
Co., 7709-11 S. Halsted St., Chicago, which company was 
formed by C. L. Levy, C. B. Levy and N.S. Gross. In- 
corporation was made with a capital stock of $10,000 for 
the maintaining and operating of a furniture business. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 


Joseph Tomkinson, Marsh & Kidd, WHarrv T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0891 
Chicago 


Phe Duncan & Miller Glass Co. 
' Washington, Pa. 


E. B. Hill, 
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Buying of Dinnerware By Installment Houses 
Increases 


ECENTLY it was related in this publication that 
because of the spotty condition of the generalware 
trade, that many manufacturers were getting out 

of the beaten path of trade and were seeking new outlets 
for their merchandise. Attention was called at the time 
to the house-to-house business that is being developed, but 
since then there has been some activity in demand for 
dinnerware from installment houses, which at this time 
some are using large newspaper space in creating a de- 
mand for dinnerware. 

These installment interests are offering to place in a 
home a 100-piece dinner set upon the down payment of $1 
and at the same time one of them is offering a 26-piece 
silver set as a premium. The order for both dinner set 
and premium calling for a total payment of $39.75. 

As an added inducement, these installment houses also 
make the offer to replace all pieces of ware damaged or 
broken in shipment. 

Some of the generalware manufacturers have developed 
more or less new business of late from installment houses, 
and in fact some of the pottery manufacturers who never 
before sought such business are now after ‘everything in 
sight,”” as it has been explained. 

It has also been declared by some of the manufacturers 
that they have been forced to seek an outlet f6r their 
merchandise, other than former channels in order to pro- 
tect their investments. One reason for this activity in 
seeking new outlets is found in the slow demand from 
department stores and general stores, a situation like the 
present not existing for many years. 

Just how long the demand for dinnerware will continue 
from the house-to-house and installment dealers remains 
for the future to tell. 


Good Dinnerware Selling in Texas 


Fred Kline, southern representative for the Knowles, 
Taylor & Knowles Co., with offices and sample rooms in 
the Sante Fe Terminal Building at Dallas, Texas, has been 
spending a season in the local district. This is the first 
trip Mr. Kline has made to the home office for about a 
year. “Good dinnerware is having a nice sale in the south- 
ern territory,” Mr. Kline went on to explain, ‘although 
our part of the country is flooded with cheap teas and 
plates of foreign manufacture, and the ware is of inferior 
quality. The price, however, sells them.” 


Ceramic Students Receive Degrees 


Nine students in the ceramic class at Ohio State Uni- 
versity, Columbus, O., received their degree a few days 
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ago, and it has been pointed out that the demand for ex- 
perienced ceramists is greater than the Universities are 
turning out. The Ohio class this year was composed of 
Roy D, Beck, Colin A. Bloor, Kenneth E. Buck, George 
R. Daniel, Robert F. Grady, Jr., Chester C. Mayhetm 
Clarence W. Merritt, George W. Sylvester, Edward oy 
Watkins. These students completed a four year course, 
and in the meantime had practical plant experience during 
the summer vacation period. 


Hall China Remodelling Brunt Pottery 


A part of the former plant of the Brunt Pottery Co, 
which is now owned by the Hall China Co., is being re- 
modeled for use by the latter concern as an addition to its 
warehouse and for packing purposes. The additions to the 
plant of the Hall China Co. have been required on ac 
count of company being forced to carry additional stocks, 
thereby allowing the trade almost immediate shipment 
upon receipt of orders. 


Little Change in Trade Situation 


So far as trade is concerned in this immediate district, 
little if any change has been noted during the last few 
weeks. While a certain few manufacturers are operating 
their kilns on a rather active basis, others are not main- 
taining active schedules. In fact some plants are operat- 
ing on a general schedule of three or four days per week. 

General business is considered more or less spotty. 
From some sections of the country new business is im 
rather reasonable receipt, while other sections are slow. 
Department store buyers are not active at the moment in 
placing business for future delivery, although many in this 
trade are interested in what they term “specials.” 

Sales managers of local plants hold there will not be 
much activity in the market until August, when as a gen- 
eral rule fall buying of merchandise begins. The usual 
run of trade is being looked for in the meantime, or dur- 
ing the forthcoming few weeks. 


McNicol Hotel China Production Increases 


Production of vitreous hotel china at the plant of the 
D. E. McNicol Co., Clarksburg, W. Va., is showing 2 
steady increase. The plant at this time has an output of 
six glost and four bisque kilns, but this is to be increased 
at once by the erection of an additional kiln. 

A new souvenir assortment has just been assembled 
at the local plant of this company, 24 different decora- 
tions being included. This souvenir line was formerly 
featured at both the local and Clarksburg plants, but now 
both lines have been combined and are now being produced 
at the No. 1 plant here. 
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Western Chinaware Committee Meets 
A meeting of the Western Chinaware Standing Com- 
ittee is scheduled to be held in the rooms of the Potters’ 
ub here the evening of June 25th. The session is for 
e purpose of discussing differences that have arisen 
thin that trade over the making price of a number of 
‘ms. The manufacturers will be represented at this con- 
rence by Fred Sutterlin, James Turner and F. G. Mellor. 


ais will be the second conference of this committee this 


‘ar with one representing the National Brotherhood 
Operative Potters. 


Hopewell Manager Resigns 


William Gillgallon, formerly identified with plant man- 
fement here, but more recently factory manager for the 
opewell China Corp., Hopewell, Va., has resigned. For 

indefinite period he will be located at Chittenango, N. Y. 


A. J. Strikow Returns 
A. J. Strikow, of New York, has returned to his office 
ere after spending several days in this district on busi- 
‘SS. 


Decal Men In Throes of Active Season 


Local representatives of decal houses are now in the 
idst of an active season. At this season of the year, the 
anufacturers are interested in selecting dinnerware pat- 
rns for next season, and the supply houses are showing 
host of new creations. New effects in borders and 
rays are being offered the trade, and while sample sheets 
i selected patterns will be in the hands of the manufac- 
irers late in the fall, the editions will not likely be de- 
vered until later, so that delivery of new patterns can 
sgin late in January. In some instances, however, de- 
very of new patterns can be had early in January. 
Many dinnerware patterns now being featured will be 
mntinued next year, as some of the open stock offerings 
‘e bound to be continued by the distributing interests. 
uring the last month or so, some factories have placed a 
*w new patterns on the market, these being in addition to 
1ose offered at the beginning of the year. 


~ Owen China Co. No. 2 Plant Producing 


The No. 2 plant of the Owen China Co., Minerva, O., 
_now in favorable production, as is their No. 1 plant. 
hese two factories are under the general supervision of 
harles W. Foreman, of Canton, who is also actively 
lentified with the plant of the Southern Potteries Co., 
t Erwin, Tenn. H.W. Kibler, formerly with this com- 
any, but who during the last three years office manager 
or the Alliance Vitreous China Co., Alliance, O., is gen- 
ral manager of the two plants of the Owen China Co. 
rior to being with the Alliance Vitreous China Co., Mr. 
ibler was with the Owen Company filling such positions 
s bookkeeper, office manager and assistant factory super- 
itendent. 

(Continued on page 31) 
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spar used is reflected in 


the quality of your ware. Min- 
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upon for high quality and satis- 
factory uniformity. 


Every phase in the production 
of Minpro Spar is under the 
supervision of experts—which 
insures your satisfaction. 


A test will convince you of the 
superiority of this fine feldspar. 
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What is Wrong With the Cut Glass 


Business? 


gaged in producing plain and semi-pressed blanks 
for cutting were to blame for the replacing of rich 
cut glassware by semi-pressed product, according to J. W. 
Ludlow, national representative for the American Flint 
Glass Workers’ Union. Mr. Ludlow’s discussion of the 
subject as it appeared in the current issue of the “Ameri- 


, \ HE glass manufacturers who were formerly en- 


can Flint’ follows: 

“A few years ago there were more than 100 cutting 
shops in the United States, all doing a good business, but 
a change has taken place, and today we find only a few 
shops in operation. The manufacturers are greatly re- 
sponsible for this changed condition. In some instances 
shops were filled with boys and girls, and then in addition 
the pressed figured blank was introduced. Carborundum 
and alundum stones for doing fine work were likewise 1n- 
troduced, being easier to keep in shape than the blue miter 
stones. The pressed figured blank took the work away 
from the roughers and the quality was not as good as that 
of the off-hand blank, as the latter was noted for its fine 
luster, and consequently this was eliminated. Firms sprang 
up everywhere which cut only half of the pattern on the 
articles and put them on the market as cut glass. Then 
came the semi-cut, and the near-cut glass. While the 
change thus brought about made work for the press and 
mould making departments, it only lasted for a few years, 
when the ‘bootleggers’ of the glass trade filled the depart- 
ment stores and pawn shops also with the cheapened ware 
until people were ashamed to say that they had any cut 
glass in their homes, and refused to buy it. 

“As previously stated, the question of the blame for 
this condition in the cut glass business, if it is properly 
placed, is with the manufacturers, in their greed for the 
almighty dollar and lack of interest in the welfare in the 
blank business. They were not looking to the future while 
they made thousands of dollars by the new scheme, or 
they would have visioned the loss of these same thousands 
of dollars when the market became overstocked and _ busi- 
ness slumped. 

“Take a glance over the large list of cutting shops— 
where have they gone? Many are closed. Some were 
sold out by the sheriff. At a very low estimate at least 
from 1,500 to 2,000 skilled mechanics who worked in these 
shops are employed outside of their trade at the present 
time. Should the trade revive, which I believe it will in 
time, and I am told that an effort is being made to revive 
it, then it will be learned that manufacturers will not be 
able to get men to do this work. The cry from the manu- 
facturers will be that they cannot get help and they will 
insist upon teaching boys and girls again, and this will 
again kill it, unless they make an honest effort to do the 
work right; that is, to do it the way it should be done, 
as in the past. 
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“There is nothing so beautiful as fine cut glass ware. 
It is always a pleasure to look at cut glass. It is easy to 
clean, and after it is cleaned it is always brilliant and like 
new. Painted, colored and decorated ware is not to be 
compared with good cut glass—even silverware is not in 
its class. Men who cut glass are artists. They take pride 
in doing this work; that is if good workmanship is re- 
quired. Another thing that enters into this question, and 
which has helped to cheapen cut glass, is the piece work 
system, by which men are not paid according to their 
skill. When they asked for an increase in wages they 
were put on piece work, and in order to make the dollar 
which -was hung up in front of them like a barometer, 
they slighted their work, which the manufacturers ac- 
cepted. They did this instead of increasing wages, and 
adding the increase to the cost of the article. 

“Cut glass and the art of glass cutting should be revived 
and the workers paid a good wage for the skill required. 
There should be more pride taken in the quality of ware 
produced, as it belongs rightfully in the arts, and what does 
art mean? According to Webster, art means practiced 
skill, cunning, artifice, dexterity, ability to produce effects 
of high values, the opposite to science.” 


To Discuss Merchandising Problems 


Merchandising problems of the four principal groups 
of departments in the modern retail store will be the fea- 
tured topics at the First Annual Convention of the Mer- 
chandise Managers’ Group of the National Retail Dry 
Goods Association. The convention will be held August 
11 and 12, at Hotel Pennsylvania, New York, according to 
an announcement by O. W. Knauth, Executive Vice 
President of R. H. Macy & Co., Inc., Chairmaneoneaae 
Group. 

The Merchandise Managers’ Group, which was organ- 
ized about two and one-half years ago, has held its an- 
nual meetings each February in conjunction with the gen- 
eral convention of the parent Association. This is the 
first separate meeting that the Group has held. The time 
selected for the sessions corresponds to the Fall buying 
period when most Merchandise Managers and buyers are 
in the market. 


No Outing This Year 


At a meeting of the Board of Management of the Pot- 
tery, Glass & Brass Salesmen’s Association held at the 
office of the Secretary, 126 Fifth Ave., June 18, one new 
member was elected in the person of Reginald S. Koehler, 
Jr., Manager of Sales for the Edwin M. Knowles China 
Co., East Liverpool, O. Discussion regarding the summer 
outing also came up, but as no enthusiasm was shown it 
was decided not to hold the affair this year. 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JouRNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state m the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it ts furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 


Send your order now to the 


| CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 


Latest Lines |lhat Are Attracting 
Attention of the Buyers 


Bassett Showing New Fancy Items 

A notable display of new samples in fancy items for the 
china department or gift shop has just been placed on view 
by Geo, F. Bassett & Co., importers, at their showrooms, 
72 Park Pl. The line is from the factory of Hollinshead 
& Kirkham, Tunstall, England, for which the Bassett firm 
are the American representatives. The line is known as 
Hollinshead ware. The display consists of a great vari- 
ety of useful and ornamental pieces such as bowls, console 
sets, tea and salad sets and smokers sets. One especially 
effective item is the new Perth rose bowl. This is grace- 
fully modeled somewhat along the lines of a comport with 
a block which sets in to hold flowers. 

Another item deserving special mention is a new candle- 
stick to hold the tall Princess taper candles, in decorative 
treatments to match the other pieces so they may be sold 
together. Wall pockets in three new shapes known as the 
Gothic, Rutland and Austral, ornamental pieces such as 
dogs, gnomes, bird pieces and a new line of jugs in four 
shapes complete the display. The entire line consists of 
over one hundred decorations. 
the way for the Fall trade. 


Shipments are now on 


Royal Dux and Other Lines at Reimer’s 
New samples in Royal Dux fancy ware have just been 


placed on view at the salesrooms of the Fred C. Reimer 
Co., Inc., 49 West 23d St. The line is entirely different 
from the ordinary and comprises many interesting items of 
great sales possibilities in utilitarian and decorative pieces. 
A very attractive new decoration in the display is the 
Harlequin shape and design. This is shown in figures, 
pieces, bowls, etc., and is specially suitable for the gift 
shop trade. There is a full line of the ever popular Quim- 
per French earthenware dinnerware shown in quaint peas- 
ant decorations which have a charm all of their own. In 
Krautheim dinnerware the Reimer firm is displaying some 
specially low priced sets for sales purposes. 


Westmoreland Introduce New Rosalin Color 

The Westmoreland Glass Co., Grapeville, Pa., have just 
sent their New York agents, the Horace C. Gray Co., 
200 Fifth Ave., the advance installment of samples of 
their new Rosalin glass, which has been the cause of a 
great deal of favorable comment since it was placed on 
display. The color—a delicate shade of rose, is really an 
achievement—it is very lovely in itself and when shown 
in such attractive items in which it is made is quite irre- 
sistible. The first samples include a gracefully shaped 
flower bowl in a fluted effect, a salad plate in the same 
fluted design, a fan shaped vase, a dainty dresser set as well 
as sherbets and goblets in a reproduction of sandwich 
glass. Rosalin will be produced in a complete line so that 
it may be had in almost any desired item as well as vari- 
ous novelties. It is easy to predict that the glass will be 
a ready mover at retail. 


Highteen 


Items of Interest Shown by Vail & Young 


Vail & Young, manufacturers’ agents, in the Fifth 
Avenue Building, are displaying a new line of iridescent 
glassware made by the Coshocton Glass Corp., Coshocton, 
O. It is made up in assortments of salable items of one 
dozen each to be sold to jobbers at prices that retailers 
may resell at ten cents each with a fair profit. In addi- 
tion to this the concern are also displaying a new and 
interesting line of yellow mixing bowls manufactured by 
the W. I. Tycor Pottery Co., successors to F, S/ agi 
Pottery Co., and a four-piece round refrigerator set (one 
set to a carton) made by the Sneath Glass Co. 


New Decorations in Fan Vases 


The Lotus Glass Co., Barnesville, O., is showing 
through their New York representative, Charles H. Tay- 
lor, 200 Fifth Ave., a new line of fan vases with various 
different gold encrustations and etchings in amber, green 
crystal and other colors. These are most attractive and 
will undoubtedly sell most readily. 


Goetz Shows New Imported Glassware 


Otto Goetz, Inc., 122 Fifth Ave., have just placequam 
display at their salesroom a new line of iridescent Bo- 
hemian glassware. The shipment amounting to 180 odd 
cases is composed exclusively of stemware. The Goetz 
firm have the sole representation of the line for the 
United States and Canada. Another interesting feature 
of the display is some new cased glassware in vases, candy 
jars, bon bons and console sets, in orange, Japanese blue 
and coral colorings. Besides this they have received a 
large shipment of barrel liquor sets. These lines should 
prove very attractive to buyers looking for snappy items. 
They are all for immediate shipment from stock in New 
York: 


Dresden Pottery Co.’s New Treatments 
Taking Well 


H. J. Moscovitz, 10 West 23rd St., New Yorks 
making an interesting display of dinnerware from the 
Dresden Pottery Co., East Liverpool, O. The Dresden 
Rose design a pattern in yellow and black is taking 
wonderfully while the other patterns are also selling 
well. An Egyptian allover pattern in conventional 
leaves and flowers has found great favor. The colors 
are green, red and blue with red predominating. This 
makes a very cheerful and appealing decoration. Am- 
other known as the Persian has a bright allover color 
ing with a bold treatment of flowers and leaves. Then 
there is the original Rose Cretonne pattern which 1s 
most attractive having a delicate pink rose center and — 
the leaves forming a kind of trellis work pattern. These 
are all shown on the popular Apollo Shape. 


_per cent in value compared with 1924. 


Modern Silk Lamp Shadea Vast Improve- 
ment Over Shade of Yester-vear 


By BEATRICE 


HE silk shade of ten or: fifteen years since, if 

brought back to modern times as a vis-a-vis to its 

sister of today, would appear grotesque and al- 
most ridiculous in its old fashioned dress. In lamp shade 
first development there was featured a huge puff at the 
top of the shade which was lined with crinoline to make 
it “‘stand up and take notice.” The outside silk was drawn 
down to the edge, but not evenly pleated as it is today on 
the present shade, and although fringe and beads were used 
for trimmings, there was little galoon or other ornamenta- 
tion for final effect, with the advance of lamp shade manu- 
facture, the silk shade has become one of the most con- 
spicuous features in furnishing the home or large insti- 
tution, lending a note of elegance and superior decoration 
to the entire setting of saloon, room or foyer. 

Not so many years ago, one lamp was considered quite 
sufficient for lighting any room, and therefore there was 
less enthusiasm in creating different models, consequently 
there appeared a sameness of construction and design as 
there was less competition in shademaking. No one can 
refute that the employment of chiffons, beads, galoons, 
fringes and motifs have added a particular charm to the 
modern silk lamp shade and thoughtful combinations of 
colors of bead fringes in the latest imported designs and 
combined effects have made the newest lamp shades irre- 
sistible in the eyes of connoisseur. 


MILLER WISNER 


At Atlantic City during the season, there is held even- 
ing exhibitions of lighted lamps in the shops along the 
30ard Walk, where the beautiful color combinations of 
georgettes and silks in two-toned effects are a compelling 
sight and result in profitable sales. The light diffused 
through these two toned silks and georgettes, gives a most 
beautiful soft glow and the lovely new tints of georgettes 
produce an oriental effect of color tones which is irresisti- 
ble to the passerby. 

Specialists, creators of designs in lamp shade develop- 
ment, now have their studios where shade making and 
designing is taught by competent instructors. This is a 
new branch in the lamp industry, and an ideal way to pro- 
cure competent designers who have made a study of fine 
color combinations and correct harmony of detail trim- 
ming. The lamp shade craftsman finds so many essentials 
that must be accomplished through practiced hands before 
a silk shade can be commercialized, that the art of lamp 
shade designing has developed automatically and is rec- 
ognized by manufacturers, who strongly advocate em- 
ploying these artists to avoid the horrors of putting out 
bizarre and unmarketable shades from the hands of un- 
trained and unefficient workers. The shades illustrated 
tell their own story in their artistic and enticing trimmings 
and effects. 


Mroduction of Feldspar Way eyes 


From the Department of Commerce, Washington 


The crude feldspar sold or used by producers in the 


United States in 1925 amounted to about 184,100 long | 


tons, valued at about $1,306,300, according to a statement 
prepared from reports received directly from producers 
and issued by the Bureau of Mines, Department of Com- 
merce, in cooperation with the geological surveys of Mary- 
land, New York, North Carolina, and Virginia. These 
figures show a decrease of 10 per cent in quantity and 13 
Feldspar was 
mined and sold in 1925 in 12 States, namely, Arizona, Cali- 
fornia, Colorado, Connecticut, Maine, Maryland, New 
Hampshire, New’ York, North Carolina, Pennsylvania, 
South Dakota, and Virginia. The greatest feldspar-pro- 
ducing region is that which includes the Atlantic seaboard 
states, from Maine to North Carolina. This region re- 
ported about 93 per cent of the total production and value 
in 1925. North Carolina, the leading state, reported about 
41 per cent of the total output; New Hampshire, the sec- 
ond state, reported 21 per cent; and Maine, the third, 15 
per cent. The average value per long ton in North Caro- 
lina was $6.48; in New Hampshire, $7.28; and in Maine, 


$9.04. 


Except for minor purposes. feldspar is prepared for 
use by grinding. This work is done principally by com- 
mercial mills; only a very small portion is ground by users 
in their own mills. In 1925 there were 32 commercial 
mills operated in 13 States, namely, California, Colorado, 
Connecticut, Hlinois, Maine, Maryland, New Hampshire, 
New Jersey, New York, North Carolina, Ohio, Pennsyl- 
vania, and Tennessee. These mills reported 212,300 short 
tons of ground feldspar sold, valued at $3,597,800, or 
$16.95 a ton, compared with 189,780 short tons, valued at 
$3,283,170, in 1924, an increase of 12 per cent in quantity 
and 10 per cent in value. Of this quantity 184,300 short 
tons, valued at $3,011,800, or $16.34 a ton, was domestic 
feldspar, and 28,000 tons, valued at $586,000, or $20.93 a 
ton, was Canadian feldspar. Canadian feldspar was 
ground in three States in 1925—New York, Ohio and 
Pennsylvania. These figures represent increases in pro- 
duction and value of both domestic and Canadian feldspar 


as compared with 1924. 


(Continued on page 27) 
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Chicago Retail Business Increases 


HICAGO retailers are experiencing increased busi- 
ness this week due to the great number of visitors 
in this market for the Eucharistic Congress, which 

officially opened Sunday. Many of these visitors are 
purchasing merchandise, including china and glass, for 
gift purposes. 


All indications point to one of the most successful 
Gift Shows ever held for the Fifth Annual Chicago Gift 
Show held under the auspices of the Gifts, Art Wares & 
Novelties Association. The Show opens at the Hotel 
Sherman August 2, and will run until August 7. The 
three floors reserved for this event are practically sold, 
only a few rooms remaining available. 


The International Institution Exposition opened at the 
Hotel Sherman Monday, June 21, concurrent with the 
Eucharistic Congress. The large space reserved by the 
Hotel Sherman for this Exposition was well filled with a 


=SUVNENUNUNNOUOOASIEUEAE TT 


Ready for Shipment— 


UCL 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO > 
Phone Hemlock 1000 
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representative line of church, school and institutional mer- 
chandise, including dinnerware, glassware and specialties. 


Miss Elizabeth Stansfield, until recently with John 
Bressmer Co., Springfield, Ill., formerly manager of Bark- 
er’s Art Store, Springfield, Il., and for a number of years 
associated with The White House of San Francisco, is 
now with W. C. Owen, Inc., in the capacity of city rep= 
resentative. 


The Acme China Co., Murphysboro, Il., was recently 
incorporated with a capital stock of $100,000 to manutfae- 
ture and deal in art ware, china ware, porcelain ware, etc. 
The company was formed by D. B. Howell, Ernest Saun- 
ders, and Minnie Webster. 


New items reproduced from fine French furniture will 
be on display at the August Gift Show with W. C. Owen, 
Inc. These numbers are being manufactured by the Bilt 
Rite Mfg. Co. of Chicago and will be of interest to those 
attending the show. 


Mr. Burkhart, of the A. K. Products Co., Kenosha, 
Wisc., was a recent visitor in this market. 


George Davis, of the Davis & Braisted Co., Minne- 
apolis, Minn., called on the local trade several days during 
the past week. 

The Chicago Importers, 17 N. Wabash Ave., have just 
received some very interesting French earthenware. This 
ware is made by the peasants of Brittany, France, and 
is hand modeled and fashioned. It is fired ina very crude 
yet artistic way in kilns of the peasant district of northern 
France. Pitchers, vases, jugs and ash trays similar to 
those used during the time of Louis XIV are included im 
this interesting line. A complete showing of these earth- 
enware pieces is on display at the showroom of W. ©. 
Owen, Inc., in the Shops Building. 


Mr, Roderick, china and glass buyer of the LaSalle & 
Koch Company, Toledo, Ohio, was a visitor in this mar- 
ket June 16th. 


George Turner, local factory representative, returned 
from a business trip through mid-west territory last Tues- 
day. 


C. W. Foreman, president of the Owen China Co., 
Minerva, Ohio, visited this market a short time early 
last week. 
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Richard Sloane, of the Potomac Glass Co., Cumberland. 
Maryland, spent a week in Chicago recently introducing 
a new line of colored stemware. 


F. B. Tinker, direct factory representative, returned 
from a trip to the factories at Weston, Paden City and 
Morgantown, W. Va. Mr. Tinker also stopped at Cum- 
berland, Md., during this trip. 

Papers of incorporation were recently filed in Spring- 
field, Ill., for the Star Furniture Company, 7123-25 S. 
Chicago Ave., by May Halperin, Julius Torga Tsch, Gus- 
sie Torga Tsch and Elsie Torga Tsch. The company was 
incorporated with a capital stock of $50,000 to manufac- 
ture and deal in household furniture, rugs, and kindred 
articles. 

The first all-electric dining car in this country has been 
put into service between Indianapolis, Ind., and Louis- 
ville, Ky. Diners have run on electric lines for several 
years but none have cooked with electricity. The new car 
carries a motor-generator set whose motor, operating on 
the 600-volt direct current drawn from the trolley wire, 
runs a 110-volt generator producing the proper current 
for the car’s electric range, heating plates, waffle iron, 
toaster, water heater, oven and lights. 


DEPARTMENT STORE COSTS FOR 1925 


Preliminary figures of the Harvard Bureau’s survey of department store 
and specialty store expenses in 1925 were made public at the convention of 
the Controllers Congress of the National Retail Dry Goods Association here. 

It is explained that the figures are subject to some slight changes when 
the final tabulations have been completed, but it is believed that such 
changes will be of a negligible character. 

The common figures for operating expenses are given as follows for 
department stores with net sales of more than $1,000,000, less than $1,000,000 
and for specialty stores: ; 
Net Sales—=100% 

Department Stores Depart- 

Net Sales mentized 

$1,000,000 Less than specialty 
and over $1,000,000 stores 


*Number of reports used in preliminary 


FAD attOMse yg eee a sss AY a eee hae 2a 160 4() 
SalarieswanGeewiadlPeS.~..s <5. .0.esniea ce ... 16.0% 14.9% 14.9% 
Rentals, Seton ss cath aco 23 ne ie iP 3.0 2.5 3.7 
Advertising 3.1 2.2 3.7 
Taxes Bere ces PIE ae me RES e are 0.5 0.65 0.35 
Ibi todos en oo CCH ORDA Oeee 508 ee eds teniae 1.9 2.5 By f 
SUD PUG HMMS ero ans Me ccine sue ea ede seen a ded 0.75 1.1 
Service purchased..... ste a New aes 0.6 0.75 0.85 
Wnelassttiedie ca... A Sraecene thorns oe 10 1.0 1.0 
AbehiZakietea: =. oneeGee oo BAe ANAL Corrs 0.5 0.4 0.8 
COMIMUMIGAELOMI A: oases aso ae seis 0.3 0.3 0.3 
Repairs: -iteee iss «tis. Se ce aan: 0:25 0.2 0.35 
FANS 14 ING Cpe eee cE) whe sen. s eee elerebeties ie dua tate 0.3 0.55 0.5 
Depreciation— 

Losses from bad debts............ sie 0.25 0.3 0.25 
Other sedepmeciahion.. .....i)nese0. aeeees 0.7 0.65 0.8 
Professional services........... yee te a eOeZ 0.15 0.3 
PROLAIER DE TISOl 5. ovo... derekinns siettue. vetesitna ~ 20.99% 27.8% 30.6% 
Gross: mar oinieee... 42: Bae lege Getta te Bee 28.3 33.0 
Net profit entee ea cds 3. nace via, Whee 0.5 2.4 
Mark-downs (exclusive of discounts al- 
lowed employes and others, and_ steck 
shortages and shrinkages) pf" WA Pitaters > 7.0 7.3 10.8 


*Number of reports for the year 1925 received by the bureau to date: 
Department stores— 


Sales; voreat,000/000 and Over. cise esnssseen one Binteaiane Bm) 185 
moalesmMessmthari hl }000;, 000) cor sscire § eisieleieles< Sr aa Ea aban wea Oae 415 
Specialty stores...... at Mea aa Uae ea ene . 44 
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Have you sent Peter Potter a Suggestion? 


WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


9 North Wabash Ave Phone: Central 3236 


This “‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO ON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 
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cAu Quatrieme Presents 


For the First Time in cAmerica 


A Collection of 
MAJORCAN GLASS 


AUTHENTIC REPRODUCTIONS OF OLD EXAMPLES 


This 1s the FIRST glass shipment, to the best of our 
knowledge, exported from Spain in centuries 


Owing to an error it was stated in last week’s issue of 
the CrocKERY AND GLAss JouRNAL that Gimbel Bros. 
were selling the first Spanish glass importations in this 
country in centuries. This sale was held by John Wana- 
maker and not Gimbel’s and the article is reprinted here- 
with giving the proper credit to John Wanamaker. 


John Wanamaker’ Selling First Spanish Glass 
Importations Since 17th Century 

OHN WANAMAKER'S, New York store this week 
J advertised in the metropolitan dailies the sale of a 

collection of Majorcan glass which it is claimed are 
“authentic reproductions of old examples.” The store 
further goes on record in its advertisement: ‘This is the 
first glass shipment, to the best of our knowledge, exported 
from Spain in centuries. 


“An occasion, one need scarcely say, of extraordinary 
interest and importance. There is, indeed, every reason to 
believe that no glass shipments have been made from 
Spain since the 17th Century, when Spanish glass was 
highly prized and eagerly sought in other countries.” 


The ad states that the glassware is for sale in flower 
bottles, flasks, goblets, ewers, bowls and lanterns. 
The text describing the wares reads: 


“The wonderful beauty of the glass in form, texture 
and color, and the variety of lovely shapes are things to 
be exclaimed over with delight. Its very crudeness and 
unevenness is a part of its charm. And one need not be 
told that it is faithfully copied from actual old examples. 
It has the very look and ‘feel’ of old glass . . . qualities 
one would think must baffle reproduction. Much of it is 
delightfully bubbled, and in some examples . 
lovely pale green finger bowls . . 


aaecer tas 
. the little bubbles are 
so thick as to give it the cool frosty look of a dew-pearled 
leaf. All the colors ... the pale and the deep blue- 
greens and bottle-greens, olives and ambers . . . are en- 
chanting, and every shape is a thing of poetic charm. 
The narrow-necked flower bottles in many designs and 
sizes, some of them oddly fluted . . 
and beautiful sea-green ewers . . 
and liquor glasses . 


. the rippled mugs 
. the tall deep goblets 
. . the little sherbet cups. One of 
the most interesting pieces is a tubular liquor flask . . . 
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. which makes the col- 
ored liquid amusingly take the form of a circle. The col- 
lection also includes highly decorative lanterns, or faroles, 
which being entirely of glass have the agreeable quality 


called in Majorcan a garrova . . 


of casting no shadow, just where one is most in need of 
light. 

“The table glass would be perfect to use with Spanish 
pottery, for it has just the same engaging crudeness and 


naivete and the green and amber tints echo its colors.” 


Novel One-Way Plan Adds to Elevator 
Efficiency 

The Wanamaker stores have always been noted for 
their constant effort to render better service to their cus- 
tomers. This purpose has resulted in the introduction of 
a new system of elevator operation in the New York store, 
a system which is not only unique but has several distinet 
advantages to recommend it. 


The essential feature of the plan lies in operating pas- 
senger Cars on a one-way system. Thus one-half of a 
bank of elevators is reserved for up local traffic, the other 
half being devoted to down traffic. The up cars, when 
they reach the tenth selling floor—the end of the up trip— 
operate as express cars to the street floor. The down cars, 
in similar fashion, operate as locals from the tenth floor 
down and, when they have reached the street floor, go up 
to the tenth floor as express cars. Thus you have an up- 
and-down local service and an up-and-down express ser- 
vice from the same bank of elevators, operated at high 
efficiency. , 

In explaining the operation of the plan, John A. Logan, 
service director of the New York John Wanamaker store, 
says: “‘Efficient elevator service unquestionably plays an 
important part in the success of a store. A customer who 
is able to get to a particular department quickly and com- 
fortably is in much more favorable mood for buying than 
if she has to wait perhaps five or ten minutes because one 
car after another is too crowded to accommodate her. 
Then, after she has finally boarded the elevator, she does 
not enjoy being crowded, jostled and generally incon- 
venienced by passengers getting on and off the car. Elderly 
women and those who are not robust, and particularly 
women with small children, especially dislike these disecom- 
forts. The youngsters and babies, too, often have a hard 
time of it in a crowded elevator. 


“To eliminate these inconveniences to customers we in- 
augurated this one-way traffic plan in our New York store. 
It has ‘proved very satisfactory and customers have com- 
mended it. It practically does away entirely with the con- 
gestion usually found in store elevators, because it distrib- 
utes the traffic more evenly. Passengers get speedier and 
more comfortable service. Our elevator operators like it, 
too, because it makes their work easier. Besides, during 
the period in which the car. operates as an express, the 
operator has an opportunity to relax. 


(Continued on page 27) 
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Salesman Wanted 
For 
Glassware and China 


The Hirsch-Malgood Co.,  well- 
known decorators of glassware and 
china have several good territories 
open for a capable salesman. 


In addition to their own line, they 
also have a very salable line of china 
that may be carried as a side proposi- 
tion, 


Applicants must know the trade and 
furnish unquestionable references as 
to ability. 


HIRSCH-MALGOOD CO. 
10 W. 23rd St. New York 


FACTORY 


8785 Eighteenth Ave. Brooklyn, N. Y. 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


RRCMICIRE RAMEE Brie yaa ds 3 O50 480 fancy 
PSS IASI rae < Obiy cin wre os oi el of plain 
Be eerA Yada rr tA Or ae vas ek dns octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ; : 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


TK) _ ff lo. 
y V estmorelar id Glass Co. 


Grapeville, Pa. 


Manufacturers of 


High Grade 


/Glassware Plain, Cut 


and Decorated 
For Gift Shops, 
Florists and Table 


Use 


No. 1801. 5 Pt. Jug. 
Made in crystal as 
well as_ beautiful 
shades of Blue, 
Green and Amber. 


Representatives 
NEW YORK PHILADELPHIA 
H. (). Gray Coz, Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BOSTON 
Hie Pace. ©. Hunt: 
41 Pearl Street 


Traveling Representatives 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 


eineck, Himmelstern Bros., 
1422 E. Marquette Rd. 643 S. Olive Street 
CHICAGO SEATTLE, WASH. 
R. A. Keel, Himmelstern Bros., 
4039 Lincoln Avenue Terminal Sales Bldg. 
CHICAGO 


WE @ HE @CROOKSVILLE © RE © 


CHINA CO 


U.S. A. 


H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons A il) <% Boring 
Representative Representative 
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Lamp Manufacturers Form Association 


A new association to be known as the Lighting Nov- 
elty Manufacturing Association has been formed for 
the purpose of creating closer cooperation and the estab- 
lishment of better trade relationships between its mem- 
bers. Headquarters of the association are at 27 Cleve- 
land Place, New York. 

The member firms are: Metropolitan Lamp Company, 
Kaylite Manufacturing Corporation, Metropolitan Art 
Glass Company, Majestic Lamp Works, Ideal Art Bent 
Glass Company, Victor Lighting Fixture Company, La 
Belle Specialty Company, Sun Rise Lamp Manufactur- 
ing Company, and Wrought [ron and Art Glass Manu- 
facturing Company. 

The officers elected are: S. Kramer, Kaylite Manu- 
facturing Company, president; M. Berkowitz, Victor 
Lighting Fixture Company, secretary; and J. Silberhartz, 
Majestic Lamp Works, treasurer. 


Chicago Gift Show, August 2-7 

The Chicago Gift Show at Hotel Sherman under the 
auspices of the Gifts, Art Wares and Novelties Associa- 
tion of Chicago is an event of acknowledged importance 
to buyers and sellers of gifts and allied merchandise. 

The Fifth Annual show will be held this year August 
2 to 7 on the eleventh, twelfth and fourteenth floors of 
Hotel Sherman. The buyer large and small knows from 
experience that here under one roof will be seen the lines 
of 300 exhibitors of standing and responsibility. New 
creations of hundreds of artists are released for the first 
time during that week. 

The shows of the Gifts, Art Wares and Novelties As- 
sociation have shown a steady and rapid increase in num- 
ber of exhibitors and in number of buyers attending. The 
attendance of buyers at the 1925 Show were in excess 
of two thousand. This show gives the manufacturer an 
opportunity to anticipate the needs of the trade thereby 
assuring prompt deliveries. It gives to the buyer an eco- 
nomic convenient method of inspecting and comparing mer- 
chandise in an efficient and profitable manner. The 1926 
Show has every indication of being bigger in every way 
than any before. 

For information write the Gifts, Art Wares and Novy- 
elties Association—Room 501—10 S. LaSalle Street Chi- 
cago. 


American Buyers Active at Leipzig Fair 


Exhibitors at the Leipzig Fair were pleasantly sur- 
prised by the unexpectedly large participation of for- 
eigners in the activities of the fair. The foreigners in- 
cluded many Americans, and it was noted that most of 
the Americans have become purchasers in considerable 
amounts. ‘ 


It was estimated that the visitors from other coun- 


tries included 1,300 from Great Britain, 500 from 
Switzerland, 800 from the Netherlands, 300 from France, 
500 from Sweden, 500 from Hungary and 3,000 from 
Czecho-Slovakia. 


The foreign automobile exhibits, particularly those 
trom the United States, attracted much attention. 

The Technical Fair received rather more attention than 
the general exhibitions, particularly on the part of the 
German people. The German consumers bought liberally 
of the offerings of machinery, electric utensils and tech- 
nical instruments. 


In the general section of the fair, however, busi- 
ness was spotty, with good buying in some _ special 
branches, but with poor demand in others. The depressed 
currencies of France and Belgium were recognized as fac- 
tors that must be taken into account, especially in the tex- 
tile sections. 


Plans Made for National Power Show 


Preliminary plans for the Fifth National Exposition 
of Power and Mechanical Engineering indicate that the 
coming event, which is to be held in the Grand Central 
Palace, New York City, from December 6 through 11, 
1926, will be even larger and more inclusive than the 
Fourth Exposition. 

Three entire floors of the Palace have been sold to ex- 
hibitors and a portion of the fourth floor. Contracts have 
been signed with 332 manufacturers of all types of me- 
chanical and power plant equipment. 


Tremendous Wastes Due to Bad Light Not 
Imaginary Says Guy A. Henry 

The bugaboo of bad light in schools and factories is no 
figment of someone’s imagination, according to Guy A. 
Henry of New York, general director of the Eyesight 
Conservation Council of America. Speaking at Boston 
May 28 he said that one-third of the six million retarded 
pupils in American schools were in their present condi- 
tion because of neglected eyesight that could be partially 
corrected by proper illumination. Factory waste charge- 
able to poor lighting in this country, he declared, totals 
thirty million dollars of industrial waste and industrial 
accidents due to poor lighting cause an annual loss of 300 
million dollars. 

Mr. Henry appealed for better understanding, of light- 
ing problems by school and factory authorities and urged 
that legislators wake up to the remedies that can be ap- 
plied by sane legislation. Progress is already being made 
toward correction of eyesight difficulties, he said. Today 
the art of diagnosis and correction of eye defects in 
America is far in advance of the practice in other coun- 
tries. “Ina few years,” he said, “a cross-eyed person will 


be virtually unknown.” 
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ee. A READY SELLER 
| Kopp Glass, Inc. Blue and White Canton China 


Gcace open Complete stock for immediate delivery at pre- 
| war prices Also Gold 
Medallion 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Chop Suey China. 
Nankin and 
Porcelains for 
Lamp Mounts, 
Etc. Write for 
Price List. 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad | Be 
Colors and Marine \ oa 
and Signal Glass a\ 
Cased for Special Glass +] 
Illuminating Be pe ee. for i 
Uses Special Purposes | * 


Novelties and Specialties 


KeGale 7.” SATISEY 
KOPP GLASS, Inc. 


Swissvale, Pa. 
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Blue Canton Dinnerware 
SOY KEE & CO. 


Direct Chinese Importers 
7-9 Mott St. Chinatown New York 


NICHOLAS KOPP HARRY A. ROSS | 
President Sales Manager 


UT UUTRATUOT LOCA TOA UAT EOA CORON TOA EAH OTOH 
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VITRIFIED HOTEL WARE PD Zg hn Bae 
WHITE AND DECORATED | the Broad 
ROUND EDGE AND THICK | 3 
| Economy Abutting 
a. use LIV Bulge. Foot. 


RESTURANTS 
RAILROADS 


STEAMSHIPS 


HOSPITALS 


HOTELS ~ | A Tumbler Worth Advertising 
CLUBS ie you are looking for a tumbler that has 

real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 0z., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen, 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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Mrs. Louis D. Seixas 

The widow of Louis D. Seixas, well known in the 
trade for so many years, died at her late home 90 So. 
Oxford St., Brooklyn, N. Y., last Sunday, June 20, fol- 
lowing the death of her husband by less than two years, 
She had been in ill health for some time prior to her 
passing. She is survived by two sons, Harry L., with Ed- 
ward Boote, china importers, who is now in Europe in the 
interest of his firm and Benjamin H., with Herman Korn- 
ahrens, Inc., wholesalers of woodenware and housefur- 
nishings, also one daughter, Mrs. Harry Ostermayer, wife 
of the china and glassware buyer for J. Abbott & Sons, 
Passaic, N. J. Funeral services were held at Mrs. Seixas’s 
late home in Brooklyn, on Tuesday evening at eight 
o'clock. 


Mrs. Ennoske Jinushi 

Ennoske Jinushi, of Morimura Bros., the well-known 
Japanese importing house, will have the sincere sympathy 
of a host of friends in the trade in the loss of his wife 
whose death occurred early Tuesday evening after an ill- 
ness of some time. Her condition became critical a week 
prior to her passing and she became steadily worse until 
the end came. Private funeral services will be held at her 


late residence, Bound Brook, N. J., on Friday afternoon, 
June 25. . 


Liberty to Begin Immediate Reconstruction 

As the facts regarding the recent fire at the plant 
of the Liberty Cut Glass Works, Egg Harbor City, 
N. J., have been misstated in the trade we are giving 
the true facts according to information received direct 
from the factory. 

The decorating, cutting, etching, shipping and metal 
departments, as well as the office building were prac- 
tically entirely destroyed. The new glass factory, how- 
ever, was not destroyed. The cause of the fire was un- 
known, but started in the region of the decorating and 
packing departments. 

Plans have been made for immediate reconstruction 
of the destroyed buildings. Temporary operations are 
going on in the glass department and the concern expects 
that within a few months they will be in complete opera- 
tion. 

The amount of the loss is estimated at $250,000 largely 
covered by insurance. 


Majorcan Glass 
(Continued from page 22) 

“The system is being used on our bank of elevators near 
the 9th St. entrance of the new building, where the traffic 
is heaviest. Here there are two groups of elevators di- 
rectly opposite each other. Conspicuous signs at the ele- 
vator entrances on the several floors, reading ‘Up Only’ 
and ‘Down Only,’ respectively, are self-explanatory. 

“In all, we have forty-six passenger elevators, located 


One of the Newest Patterns 
In 


Service Plates 


x se a 
Oia east 4, . 


Design No. 1147. 


A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


The Sendar Company 
35 West 23rd Street 
New York 


Specials in 
Domestic 
Dinnerware 


and : 
Hotel China 


at fourteen different points in our two New York build- 
ings, and we should like to use this one-way system 
throughout, but our other banks of cars are not favorably 
Obviously the ‘up’ and ‘down’ 
cars should be fairly near each other, to save the customer 


situated for the purpose. 


How- 
ever, we believe that this is perhaps the most efficient sys- 
tem of elevator operation, where conditions are favorable, 
that we have tried thus far.” 


from having to walk too far to get to an elevator. 


Feldspar Production 
(Continued from page 19) 

The production of crude feldspar by States in 1924 
and 1925 is shown in the following table: 


Crude Feldspar sold by Producers in the United States in 1924 
and 1925 


1924 1925a 


State Long tons Valueb Long tons Value> 
PEIZORG! © J tomiet ..o%% 5 « (c) (c) (c) (c) 
@alifornia sy. wae kee 8,027 $62,344 6,000 $49,800 
Solora ddscevdpesnne i. (c) (c) Ce) (c) 
Gonnecticutieeisan Le » 6,572 51,422 10,300 71,200 
Maimiepre. vnat teen 2.) 520,912 271,354 28,400 256,700 
Marylatid’. va tacete ns 4,854 25,020 4,700 26,400 
New Hampshire ..... 39,425 324,638 38,300 278,700 
Nein Mom's 2, aerter, 2 13,839 108,751 10,400 70,400 
North Carolina 52... 97,075 640,403 75,600 490,200 
Pennsyivanias ss... 1,481 4,763 1,300 4,700 
South Dakotas sss. (c) (c) (c) (c) 
Vite ides eee eee (c) (c) (c) (c) 
Undistributede tr... .... 3,587 20,644 9,100 58,200 

204,772 1,509,339 184,100 1,306,300 


(a) Figures for 1925 are preliminary and subject to revision. 
(b) Value at mine or nearest shipping point. 
(c) Included under ‘“Undistributed.” 
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Most People Prefer Cash Purchases, Survey 
Shows 


A survey conducted under the direction of the Janes- 
ville Gazette (Wisconsin), to determine what residents 
thought of the local stores brought out that people would 
rather buy for cash than on a credit basis. Seventy-two 
per cent of those who replied said that they watched the 
window displays regularly and purchases were affected 
by what they saw. 

Replies to the question on mail order purchases showed 
an alarming number of people who made no comparison 
with local store merchandise before purchasing from the 
mail-order house, indicating that people have implicit 
faith in mail-order catalogs. Returns showed that $59 
was the average annual expenditure for Jeanesville terri- 
tory families. At this rate, 18,000 families spent $l,- 
062,000 for mail-order merchandise. 

The survey also demonstrated the value of the automo- 
bile in enlarging the trading aréa of Janesville. Definite 
proof was offered that stores in cities seventy and ninety 
miles away were just as much competitors to local retail- 
ers as their next door neighbors. 

Last November 6,000 questionnaires were mailed to the 
families in the trading area with stamped return envelopes. 
These were mailed in three sets, 2,/00 going to Janesville 
city residents, 1,800 to residents of tributary towns, and 
the remaining 1,500 to farm homes on the rural routes in 
the Janesville market. The questionnaires were not keyed 
but were addressed to names picked at random. Dupli- 
cate envelopes were made out, one for the questionnaire 
and an explanatory letter to accompany it, and a second 
for the follow-up letter mailed out a week later. 

Some of the questions asked in the questionnaire were : 
“Do you like to trade in Janesville and why or why not?” 
“What do you think of the retail stores here in general?” 
“Do you prefer to buy on credit or for cash?” “What 
stores have the best window display?” “If you buy from 
the mail-order house, do you compare the mail-order house 
merchandise with that of the local stores before you buy?” 
“What service does the local retailer give you that the 
mail-order house cannot give?” “Have you much confi- 
dence in ‘Sales’ and do you like to buy goods at them?” 
“Do you give the most consideration to price or quality 
when buying merchandise?” “Do you read the manufac- 
turers’ advertising in the newspapers?” “Do you ask for 
advertised brands of merchandise?’ The answers also 
indicated that the great majority of the people were more 
influenced by advertising in their newspapers than by the 
mailed pieces. 


Traffic Cops Guests of Big Merchants 


The Chestnut Street Association, Philadelphia, recently 
gave a smoker and supper in honor of the traffic officers 
of Chestnut St. Sixty-three foot and mounted traffic of- 
ficers assigned to duty on Chestnut St., from the Delaware 
to the Schuylkill Rivers, as well as Captains Fox and 
Wassing, of the Traffic Squad, were present at this un- 


usual affair. 


Ellwood B. Chapman, president of the Chestnut Street 
Association, stated: ‘The idea of this get-together meet- 
ing of the Chestnut Street merchants and the traffic offie- 
ers was first suggested a few weeks ago by Philip Kind, 
of S. Kind & Sons, a member of the Board of Directors 
of the Chestnut Street Association. Every member of the 
board felt that this was a splendid idea and we authorized 
Mr. Kind to proceed with the plan. He made all the ar- 
rangements with the police department, presented the plan 
to the full membership of the association and completed all 
details for the affair which has been carried out with such 
splendid spirit by the guests and the hosts tonight.” 

During the supper an appropriate entertainment was 
provided. Mr. Chapman welcomed the guests on behalf 
of the Chestnut Street Association; Mr. Kind, as chair- 
man, also spoke, calling the attention of the officers to the 
free automobile parking plan, recently inaugurated by the 
association as a means of solving the problem of congested 
traffic, and he announced that the response from the mem- 
bers had been so generous that there was a balance of 
approximately $100 over and above all expenses of the af- 
fair which would be donated to the Cooper fund being 
raised by the Olney Bank and Trust Company for the 
widow of the policeman killed in the recent hold-up. 


Canadian Department Stores Form Merger 

In Ontario 20 leading department stores have merged 
under the name of “Canadian Department Stores.”’ These 
stores are located in cities outside of Toronto, and form 
one of the largest merchandising forces in Canada. It is 
expected that four additional stores will join the merger, 
and that new ones will be built. The annual turnover of 
the 20 establishments is estimated at $10,000,000. One of 
the principal reasons for the merger is economy in buy- 
ing—an estimated saving of 15 to 30 per cent. Other 
economies will be effected in merchandising, by the instal- 
lation of more modern equipment, the carrying of more 
varied stocks and the maintaining of a central warehousing 
organization which will secure quicker distribution. (As- 
sistant Trade Commissioner Thomas R. Wilson, Ottawa, 
in Commerce Reports). 


Hibbing, Minn., Wants Glass Factory 


Business interests at Hibbing, Minn., are conducting a campaign to raise a bonus that would 
prove attractive to some one that would be interested in locating a glass factory there that would 
manufacture a general line of ware. Overtures have been made to several concerns to move their 
plants to that town, but so far as has been learned here no negotiations have been closed. 


Using Art to Sell Goods 


Artistic Design Is Big Selling Point 
Especially in Crockery and Glass Trade 


3y RrcHarp F. Bacu 


HIS is not an article on the business of art; nor is 

it concerned with the art of business. It has the 

simple thesis that art is worth money in trade, that 
art annually sells products valued in billions of dollars, 
that artistic design is a selling point as important in sev- 
eral scores of art industries including the pottery and glass 
trade, as warmth is in selling wool, endurance in selling 
tires, health in selling cattle, or the weight of lead content 
in selling oil paint; in other words, that many industries 
count on art as an initial ingredient without which their 
products would not be salable. 

The conception is not new; it is as old as architecture, 
or, better, as old as personal adornment. Man has always 
counted heavily on appearances and, ages of animal life 
from which man grew did the same before him. To 
count on appearances does not mean to favor externals re- 
gardless of structure beneath. Good appearance, attrac- 
tive design, is not superficial in value or intent, even 
though actually applied on the surface. It is part of the 
first conception of the object. 


The design of a locomotive or trip hammer or steam 
shovel implies its mechanical function. By comparison, 
the design of a chair or a lamp also implies a utilitarian 
purpose; and the design of a cuff link or an inkstand or a 
collar box maintains the same principle. Compare Peter 
Cooper’s first “steam wagon” on the B. & O. with the iron 
horse that hauls the Twentieth Century from New York 
to Chicago. The difference is seen first in design as ex- 
pressive of function, second in the effort to make the newer 
thing more attractive, “better looking,’ more appealing to 
the eye, which is a roundabout way of saying more sat- 
isfying to the mind. Practical hand-satisfying function 
has begun what more ethereal mind-satisfying design must 
complete. Design cannot make amends for lack of func- 
tional value. A beautifully designed stove that is not con- 


structed for draft is neither a good stove nor a good de-- 


sign, because in the first place it must be useful. 


Typewriters of long ago were highly decorated with 
paint, but they were of limited practical value. Type- 
writers of today are the acme of practical value and their 
decoration is one of form alone. Yet compare the first 
Remington with the latest portable model; the advance in 
function has been backed up at every step by an effort to 
develop a better looking machine. Design has worked out 
from the facts, which require the maximum strength and 
service from the minimum of material; design subscribes 
to this principle of our vaunted efficiency. No doubt a 
great part of this effort is unconscious; that is its saving 
grace and greatest advantage, that is its fundamentally 
human quality. 


Our examples above are drawn from fields in which 
mechanical design predominates. But design as expres- 
sive of function is just as characttristic of products in 
which mechanism does not count, but in which the physical 
function has to great extent yielded importance to the 
mental. A device for mechanically squeezing oranges may 
be very useful without being attractive; yet as soon as it 
has reached a standard of performance it is made more 
attractive in appearance, so that it becomes an asset to the 
soda fountain (which can without suffering stand many 
assets). By contrast, a well-built safety clip and the 
strongest silk string or alloy joints or patent settings are 
but minor considerations in a necklace. The factor of 
utility in the practical sense is small as compared with the 
mental satisfaction found in the appearance of the piece. 
Beauty comes into play, and in the daily grind we may 
call this “artistic design” as distinguished from the more 
directly practical design of the machine. In an ideal world, 
some day, there will be beauty in both, for the beauty of 
use and the use of beauty respond to related areas of the 
mind. 

tee eae + 

It is with the so-called “art industries” that we are 
here concerned, industries in which artistic design sells the 
product. Consider women’s handbags or bathing suits, 
men’s shirtings or cravats, ribbons, lace, flappers’ scarves, 
or sport clothes for both sexes, to mention but a few items 
in the ever-changing kaleidoscope of fashion; in these 
we have the most exaggerated examples of the selling 
value of artistic design, the commercial value of the “bet- 
ter looking” thing, the cash value of beauty. It is an ad- 
missible argument that in such products, created for 
ephemeral use, the sale is quick and the beauty therefore 
of the same stamp; true, but the process of thought which 
accomplishes the purchase is the same. 

Refer the matter to more solid things, such as rugs, 
armchairs, sideboards, wall paper, lighting fixtures, lin- 
oleum, upholstery fabrics and other elements in home fur- 
nishing. Here we seem to restore the balance. Material, 
execution and design, the controlling triad of manufac- 
ture, are seen in proper proportion. Material, execution 
and design are the leading considerations that guide the 
product from first conception to finished piece on the 
salesroom floor. Materials we know and can choose. 
Execution we know and can master; we have equipment 
and the power to control it. But what of design? In 
American art industries today design is the stepchild. 

Busines men have reasoned it out for themselves over 
and over again. The hand is too slow to supply the mass 

(continued on next page) 
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W cA ONS velar 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTS CONNECTION 


ALESMAN wishes connection with first class house handling 

high grade line of China, Dinnerware, etc., to cover Middle 
West or the Coast. Six years’ Glass and Crockery experience. 
Reply Box 554, care CROCKERY AND GLASS JOURNAL. 


JOBBING HOUSE WANTS SALESMAN 


ANTED—Fifty year old Mid-West jobbing house carrying 

import and domestic dinnerware of all grades, glass, novel- 
ties, also complete line hotel china and supplies, wants salesman 
for Oklahoma and Texas Panhandle. Splendid prospect for 
capable man. Box 558, CRocKERY AND GLAsSs JOURNAL. 


aA 


DEPARTMENT STORE WANTS BUYER 


REDERICK LOESER & COMPANY, Brooklyn, N. Y., re- 

quire a buyer for their China, Glass and Art Wares Depart- 
ment: a man of ability and high grade experience will find this 
an excellent opportunity; applications will be treated confidential 
if requested. 


EXPERIENCED MAN SEEKS POSITION 


MAN who has served many years as general salesman under 

the tutelage of one of the most successful managers in the 
general ware industry, whose position brought him in contact with 
principal buyers throughout the country, desires to make a new con- 
nection of responsibility as general salesman or manager of office. 
References of the highest character. Box 559, CrocKERY AND 
GLASs JOURNAL. 


WANT SALESMEN FOR SIDELINE 


ALESMEN—Soliciting department stores, furniture or art 

stores can increase their earnings materially. An opportunity 
exists to travel for an old established manufacturer of popular 
priced framed pictures and mirrors on side line commission basis. 
Write giving territory and lines now handled, age and references. 
Box 557, CrocKERY AND GLASS JOURNAL. 


GEOSE, OUD sera Pe 
1,250 dozen German Cups and Saucers’; 
also 23 pc. China Tea Sets; 
32 and 43 pe. China Luncheon Sets. 
Box 556, CrocKERY AND GLASs JOURNAL. 


Buyers in New York 


June 23, 1926 
J. H. Harris, china, glassware, Kaufmann’s Dept. Stores, Pitts- 
burgh, 1261 Broadway. 
A. Jasman, house furnishings, etc., Meier & Frank Co., Portland, 
Ore., 212 Fifth Ave. 
June 24, 1926 


J. W. Waldorf, glassware, Hochschild, Kohn & Co., Baltimore, 
220 Fifth Ave. (F. Atkins). 
June 22, 1926 
S. Klugherz, toys, gift goods, Hager & Bro., Lancaster, Pa., 31 
Fourth Ave. (Doe Alliance). 
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Using Art to Sell Goods 
(Continued from preceding page) 


Mechanical means are soon 
The new toy is developed to 
an egregious degree; attachment follows attachment, until 
the apparatus is so complicated and seemingly so omnipo- 
tent as to stagger its inventors. 
to its rollers 


with, let us say, woven silks. 
found for weaving the silk. 


Millions of yards are fed 


and shuttles with amazing results. No one 


seems to notice that the mechanism has become the master, 
that every design produced subscribes more and more to 
mechanical limitations, progressively has lost vitality and 
artistic expression (which I hold to be the equivalent of 
salability ) ; that in the end there will be a stalemate. Thou- 
sands of yards from a single motive, drawn up in a space 
perhaps eighteen inches square; thousands of yards of as- 
sured sales before the loom can with profit be set in 
motion. 

This is spreading design on very thin, thought some; 
when one design can travel as far as that, it cannot be very 
important in a single yard. No, said others, the more yards 
you weave the more important is your design for a single 
repeat; the business value of the original design must be 
These two 
Those who favor 
the latter are still in the minority and will be until Amer- 


multiplied by the number of times it is used. 
opinions still continue side by side. 


ican business sees its daily loss. 

Business has given much thought to raw materials, their 
selection, naming, storage and preparation for use; busi- 
ness has also collectively studied production, processes 
have been standardized, the cost of a single movement of a 
single operative is known, machines and management hold 
no secrets, turnover, transportation and other details are 
an open book. And there business has stopped. It has 
gone but two-thirds of the way. 

Business has never collectively interested itself in de- 
sign as a controlling factor in production. It has ‘been 
blinded by volume, dazzled by numbers; it has made ten 
thousand rolls of wall paper as intelligently as it has made 
ten thousand kegs of shingle nails. The process has been 
per fect—mechanically ; perfect in the same sense that the 
phonograph is a perfect representation of the voice. The 
difference is that these rolls of wall paper can in the end 
achieve a form of appeal which kegs of nails must forever 
lack, if they are to continue useful. 

In producing this wall paper, and we could as well say 
carpets, candlesticks, bookbindings or watchcases, business 
has aimed at perfection in material and perfection ol 
handling. Design has just “sort of come along”; worse 
than that, it has been neglected, forgotten, marooned and 


often made to walk the plank. At the same time, when a 


Best Values in 


TE ys if 
JARDINIERES } oe a 


Vases, Candlesticks, 
Bowls and Novelties 


SEE YOUR JOBBER 


WRI TE US 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 
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sale is made, what is the talking point that carries the 
greaiest weight? This same design which seems insig- 
nificant at the beginning of the process of production sud- 
denly assumes importance. 

The manufacturer says to the buyer from Field & 
Creery’s: I want you to note this timber, get the weight 
and strength of it, the way we have treated it with this 
and that; then look at our construction, the finest piece of 
joinery to be seen in the markets of the world; then this 
finish, etc., ete. Meanwhile, the buyer’s picture of pros- 
pective sales has granted meagre space to wood and build 
and varnish; it has been based mainly on comfort and 
convenience in use and on appearance, which is design. 
He has seen comparative values on the fourth floor of his 
store, the values that control his customers’ judgment, for 
he knows that while a cross section of an ice box may be 
good evidence, the same is not true of a dressing table. 


The best wood and the best construction may still make 
a garish rocker that the market 
carving, green plush covering and 
eye for which business aims, there 


will absorb, flamboyant 
all. If that is the bull’s 
may be need for prayer, 
but there is no need for fervent paragraphs like these. 
The finest wood and superlative construction are power- 
less, even useless, certainly without character, unless they 
find expression in the best design. Fine design will sell 
poor material and mediocre workmanship, but the oppo- 
site is false. 

A chemical formula may be re-vamped year after year 
and sold under the name of perfume, if the design of the 
bottle keeps step and the design of the advertising backs 
it up. An evil example, chosen from the borderland of 
legitimate business, but a proof. What flimsy materials 
have you seen used for women’s clothes, wondered at 
their wearing qualities and stared at their price; the de- 
sign of the garment has sold them, You may take several 
yards of straw, some silk, wire, thread, ribbon and a few 
flowers, and out of this concoct a marvel of millinery. 
The materials may cost you five dollars; the hat will sell 
for fifty. Yes, there is the cost of making, labor, rent and 
other overhead; there is the cost of merchandising, wages, 
packing, and again the overhead. These may make the 
difference in actual figures, even though we allow a profit 
of only twenty-five per cent. 
the hat? 


But have any of these sold 
Design alone did that. 


or ete><e%> ‘ og ai KO 
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May Sales 
(Continued from page 11) 


Increases in sales occurred in all Federal Reserve dis- 
tricts except the Minneapolis district, where sales were 
slightly smaller, but the most substantial improvement was 
in the Richmond, Atlanta, Chicago and St. Louis Federal 
Reserve districts. More than 70 per cent of the total 
number of stores reporting from the country as a whole 
showed larger sales than a year ago. 

Sales of two mail-order houses were 14.2 per cent larger 
than in May, 1925, and sales of 5 and 10 cent chain stores 
(five chains) were 11.5 per cent larger. 

Percentage changes in dollar sales between May, 1 
and May, 1926, are shown in the following table: 


Q25 


ms 


Percentage of 
increase 

or decrease 

compared with 


Number of 
stores reporting: 


Increase Decrease May, 1925 
RGSS bac MR Tee ei iclcte © rsiesi<-siteacte ena aks 44 21 + 4.7 
New York.. 52 17 + 7.2 
Rhaladélphide mere chitss «> sacle weir nee cae 55 23 + 7.7 
Cleveland.) uppers. ccteisccey oases 33 13 + 7.8 
RUICH HOM PMeRne ee ee vdeo ko. wok ciwalen 1 38 9 +10.7 
PSC Lanit ale es oe eee Lees ofaynb tia fare! 28 2 +10.6 
(RICA SO aap Ie teen awe Pe Rial et 4: 10 +17.2 
Nee LOLS oI scncka, 0102: scsycletshengrarshals 14 4 +14.5 
MESA POlIS) Bate meee claw .'s lcs 2s ats eg alzals 8 6 + 0.8 
KeainSash (Cats eee tors «csc: pisos Cleo ke hale 20 12 + 4.3 
Dallas Meee mene «wi otrae onto Raep ye sanciinain 14 3 + 3.6 
Sal Una MCIsSCOMMRCrr ata, (ca cea betas bee 40) 34 + 2.5 
PME Watals weet teeeis siete s wesc oh ee aisice alesse 389 154 + 7.3 
Mail-order heusess (two hOuSseS))..c tsa susd. cess een sere. ve +14.2 
Five and 10 cent stores (five chains) ...........cscqececes +11.5 


Pottery News 
(Continued from page 15) 
Warwick Features Tea Set 

A special feature of the line of the Warwick China Co. 
this season is a 12-piece tea set, which is in rather active 
demand for tea room service. The set is to be had in a 
varied assortment of decorations, and the body is of vitre- 
ous china. The specialty is also being offered now by the 
department store trade. 


New Patterns Feature High Colors 

The new patterns being featured this season by the Na- 
tional China Co., Salineville, O., are in keeping with the 
present “‘styles’ which are high colors, explains Frank 
P. Judge, Jr., sales manager for this interest. These new 
patterns, which are being featured on their “Rose Marie” 
shape consists of borders, sprays and centre spray decora- 
tions, the latter decoration being a rather popular one 
with all buyers this season. 


Xe ac hes cates oh ga gM Mga Mea een oe a Fe eMg aM Mg Meal Meal Mesh gMg Ma Mg Me gMg Me Me Me Me Me Sa Mi Oe Mi Oo Mo Oe Me Oe Mg Oe Ma Mg Me Oe Mi Oe Min Mg She Me Mie ge Me ge SI 0 SE gO SL 
I I SEI a er OR ae TSS aT aL TIS I SSX SEI SES SEC SEL SoS SLX SEEN SEEN SEL SEN SELON SLE SN SIRO ee ee eR eed 
% Ra 
ac *, 
PY Exy 
* 
x ae 
Da se 
36 % 
< 
, a 
ie 3k 
ie x 
" 
% Oy 
3 % 
% e “S 
a opper ntimony * 
% e “s 
5 m U ranium = 
” se 
1 x 
oe oe 
aS . 
: oba anganese : 
x he 
3¢ % 
ie 
* oe 
Da we 
5 oe 
ae st 
* i 
ve ¥ 
x 
x s BN e e Oo 
& * . ; | Ka 
we oe 
= ‘ ae 
7 
2 50 Murray Street Established 1869 New York. N. Y. = 
Ae 
7s Do 
ee 
S AAS 
3 we 
om A iL. @, Le Vn g®, St, @, St 5 < St, ©, 34. .@, 34, St. ©, 3, St. @, St. ©, St. @, St, @, St os, 
be Mga Mg Mg ggg Je tg tg tg Mee es en ten en en: Mer eens Me Vg -- Me Mya} i= Mg Mo Oe Man Se Min Ge Ma Oe Mia gO Mi gM NE, RA A Oe Mates ce%> MM. Ma. Le 
Bed eefes cele cefe ofe cohen cehon cefen) cates cates cates cates) cafes <eten) SOTO TET ae Olea Oe The Sete el he Oe Oe Oe Te Sl TS SS ICIS SL IS EL oC SIS OBL SOC ESOC TSC oS OCS OCS Sot 


Thirty-two 


w 


MTUUTTTUUUUUUMOOOUUOUUOOOOUOTUNTOTOTNTID DOI UUUUOOOCUUUUUOUOOUOCOOOTOOIIITONUCUUULUUUULCUUOOUUUOUUOCOOOOOOOOOOOIOILLULIOUOLOUCOOCOOOUUCOOOOOMIIOOOITOOUUNTUNUCCCUOCOUONTTOITITTITIIUTUUTNUUCCUUUUUOOONIOTTINT TOTTI NTONTUUUOUUUNITMM TIITTTUN PS UM TUUOOONMNNTNTINHOOLUULUALUUTUULUUOUHLUOCUUQUUOUOOTOMIOOCUUOULULLULOUUCUOUOUOCOUOOOIOOMMIOMULOLULLLCLOTONONUCOUOCOCOUNOMOMOCOOCCLCLELETLLUCICOCLUTUMOMOMOOLOIOLCUCLLECOLLLUCLUUOCULUCOMOCOUOOLOCOLELLLELULUUEEUEUUOCULUOOOOOM OO OOOOOCLCLULLLOLLLCLELLELU UCU COCCOO UHL LLCLL LLL LLL 


CROCKERY AND GLASS JOURNAL 


ITOTTODTTITTIINVUTUTOTTTIIITTUUUOTOTTTIITNUUOOTOTITITUUUOOOTITTUTUUOOOTTTITDUUUCTOOTRUIIITUUUOQOVIIIIUUUOUONIITITUOUOOTOTTIITUOUUOOOHITEOLNUOOOONTIUOIUUOOOIIOULOOOUUIOLUUDOLUOTTOUULLOLLOLOOILLOULOOO I LLOSLUODLOOLLLOOOUOOOOLUECOUOOOIOLEUEOOOULLOOOOUATHOLUODOGEO OULU HNTOOT CCU MULLLLGLILLLLLILLLGELLELLULLLLLEUPLLLLLALELLULLLPOLOLELLLLLULLELLLLLLLGnLLLPLULOoLLLLLCLoe-LUpPLecoceeLLLLeLeLOGL LLL 


New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, $5-87 West 28d 
St. 

Cauldon China. Wood ®& _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place } 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chirx and Glass, Mfrs. 
of Lamps, Shades a:d Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 


KAHLA CHINA CORP., 39 W. 28rd 
St 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Ince., $9-41 
West 23d St. 
Ahrenfeldt French China. 


LEVY BROS. CHINA COS 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 


4393 


Earthenware and 
Phone, Ashland 


920 


Inc., 11 


“Haviland China” 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim”’ — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-87 
West 28rd St. 
Representing John Steventon & Sons, 
Ltd., Burslem, England. Domestic din- 
nerware. Vitrified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties, 

ee TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 


KENNARD L. WEDGWOOD, 255 
ce Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


Lamps and Bric-a- 
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: ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 MANUFACTURERS’ AGENTS j 
Et town, W. Va. D. King Irwin, Repre- West 28rd St. F. D. Van Arsdale, ; 2 
2 sentative, Fifth Ave. Building New York Manager. HORACE C. GRAY CO., Fifth Ave- 2 
3 Fine blown tumblers and stemware. Art Pottery—Jardinieres, etc.—Chil- nue Building. 2 
=| dren’s Items. Representing Fenton Art Glass Co., & 
E BM ked GLASS CO., 141-147 . Crater es colored. and plaim. 2 
3 aft ve. "1 \ terling ass Co. Fine Heavy 2 
= Pressed and blown glassware. Chas. Dea Ohie POTTERY CO., Se Cut Glass. Westmoreland Glass Co. 2 
= L. Weddle, Representative. 4 y High Grade Table Glassware and 2 
= New York Office and Sample Room, Specialties. Southern Potteries, Inc = 
2  GILLINDER & SONS, Inc., 220 Fifth 206 Lexington Ave. Chicago Office = Decorated and White Dinnerware. = 
3 Ave. , and Sample Room, American Furni- Indiana Glass Co., Pressed Table 2 
= Lighting glassware, glass specialties. O31, oe i ebpitet eres 930 and Glassware @nd Lamps. West End = 
= RR ce , pis cme ah Acie 21 8A A ues we seas ake aie SU hae 5 
= UEHANA CUT LA bi 1eS. o-Operative int ass 0., = 
8 Sey . resentative, 189 THE CRESCENT CHINA CO., Se- Table and Soda Fountain Glassware, = 
S ey acl ioe ernecentative, bring, Ohio Aquaria, etc. Telephone, Gramerc = 
= ; 4 : varia, 5 e 1e, = 
I Fayth Ave. M. I. George, Representative, 206 Lex- 6311. P z = 
= WESTON GLASS COs INC. ington Ave. High-Grade Dinner Ware. = 
E HU Ae Boned a ip ee ea JOHN L. PASMANTIER & SONS, 5 rem IRWIN, Fifth Avenue Build- : 
= ‘ ; West 20th St. leounere China Co., Hotel China. Na- 1 
2 UNITED STATES GLASS CO., Albe- Quality Dinnerware and Pottery Spe- tional China Co., Quality dinnerware. 2 
= marle Bldg., 24th St. and Broadway. cialties. Telephones, Chelsea 8265 and Paden City Glass Mfg. Co., Table, sod- = 
2 Pressed and blown glassware. 0540. fountain glassware. Economy Glass = 
= WESTMORELAND GLASS CO oo Suite 319, telephone, Gramercy = 
| *” 6571. = 
= Horace C. Gray Co., Representa- = 
ee ey come, Buslaing.- THOMAS G. JONES, Fifth Avenue = 
= ; ssware, decorated glassware, “1 = 
Seeiise cic : COX & COMPANY ebreeieith E 
= ‘ Representing McKee Glass Co., Bel 2 
A 120 Fifth Avenue grade Glass Co., D. C. Jenkins Glass 3 
_ LAMPS, SHADES AND LIGHT- pate, Ae el ABs pee Soars Toleohoncas 
z ING FIXTURES N. W. corner of 17th Street Gramercy 291-202. ieee 
2 Telephone Watkins 8467 = 
Se ee DEES BURP ARD MFG. GEO. C. KINDT & CO., Inc., 19-21 W. = 
2 CO., Fifth Ave. Bldg., Fifth Ave 24th St. = 
= and 23rd. St. Manufacturers and Factory Agents. = 
= ake Lighting Fixtures and Glassware Brass wares, mahogany goods, servine F 
Dees amnpersaly Glass uuanbe Dy faced ies feet dues livers, 98 
E VICTOR BRISBOIS, INC., 200 Fifth Ponto preg se Nae plated wares, decorated basket wares, = 
: ee Peat eerveand Cun Glass ne RuClark & Go, toys, dolls. Telephone, Farragut 8850. : 
= d ; S. K. Bitner & Co. = 
2 225 Fifth McKENNA BROTHERS SALES 2z 
ee ee LHORN, 205 Faith CORPORATION, 1271 Broadway, 2 
= Wrought Iron Lamps. “The Better Dinnerware corner 32nd Street. = 
Z Kind.” “Ann Murphy Shades.” 5 2 McKenna Brothers, cut, colored and = 
= The Homer Laughlin China decorated lines; Utility Glass Works, = 
2 PHOENIX G"™.ASS CO., 230 Fifth Co. aes L pEehman, pant ent E 
2 Ave. tings. Telephone, Pennsylvania : = 
zg Illuminating glassware, electric port- 3 
3 ables, oil lamps, etc. Telephones, Underglaze Hotelware PHILLIPS, THISTLE & SMITH. z 
2 Ashland 9024-9025. ; INC., Onyx Building, 1107 Broad- = 
a Ny utead mate} Cook China Co. way, at 24th St. = 
2 pie pea Be Seneca Glass Co., lead pote aos = 
2 : é : and lightin lassware. Pope-Gosser = 
= Table, Boudoir, Desk, Piano, and Floor Pottery China Cae Fe hetaraean Telephone = 
= Lamps in exclusive designs and finishes. Watkins. 8634. = 
a Chas. J. Dela Croix Co., representa- Oxford Pottery Co. : 
2 tives. = 
E us |S. H. SLOBODKIN, 18 West 28rd St. 2 
2 THE MAIBRUNN CO., Inc., 44-46 Representing Capomsbure Beery Co, 2 
= East 25th St. W. S. George Pottery Co., Atlantic =z 
a I, Shades and Lamps. Telephone Cut Glass Works. Telephone, Gram- 2 
| Madison Square 8860-8861. DECORATORS ercy 514 : 
2 KS, = 
2 errors Pub hAvaaieae MAT VAIL AND YOUNG, 200 Fifth Ave. =z 
z TTERY . = 
= DOMESTIC PO aes and reste of Fine Glass Sa Since] (imee-Corp = 
| F : : he Cosho ; = 
: See OUSTRLES, INC., 225 Fifth and Sraehined eee TMT. Delmont Tumbler Co. ; 
3 Sole Manufacturers of ae Art Beene a evimmaedrenion Co. a 
ge Gaal 2 LOTUS GLASS CO, sING, imifehe) °W. 1. Tycer Hottery Company. = 
= Phe te ; 4 ; Avenue Building. z 
# A. E. HULL POTTERY CO., 200 China and glass decorators. Gold en- HENRY WITTE, 43 West 28rd St. Z 
- Fifth Ave. crusted, lustre, plate etchings and light Representing Maryland Glass Co, 2 
2 Manufacturers and Importers, Earth- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 2 
4 enware, China and Glassware. ware. Elite, Ltd., Dinnerware Lines. . 
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The (arrollton Pottery (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


66 - 2 dees 9 
Ceramic Dictionary 
Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


on 


- Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


———<—_, 


“Pottery and Porcelain’ 
_ By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


a Ca or 
Rose Marie Shapes 


Snappy Decora- 
tions 


Wonderful |f 


R EPRESENTATIV ES 

D. KING PEW AN EARL Ws NEWTON 
200 Fifth Avenue 
New Yo a 9N. Wabash Ave 
Chicago, Ill. 

F a MINER 
ee ck sts 
Roche ster, N. Y. 


E. E. WILGUS 


E. J. NICKEY 
2 

111 Summer St. 
Rms. 35-36-37 Boston, Mass. 


NATIONAL CHINA CO. 
SALINEVILLE , OnI0. 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2 pays: 
ble in advance. 
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Haviland China 


is stamped 


apvilay on white china 
France 
BRECORATED BY 


| apnden, on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the-name 

Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 

for damages. 


lela Ging Gan Inc. 
[1 East 36th St., New York 
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GEO. BORGFELDT & CO. 
HI-HO EAST IOTH. STREET, 
NEW YORK 
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Three 


DESIRABLE SELECTIONS 
OF IMPORTED CHINA AND EARTHENWARE 
FROM STOCK 


While we do not make a practice of carrying stock of our 
imported Chinaware and Earthenware lines, from time to time, 
we have some accumulations, which we dispose of at extraordina- 


rily low prices. 


It will be well worth any buyer’s time to look over this mer- 


chandise when in this market. 


GEO. BORGFELDT & CO. 


111-119 East 16th St., New York 


Four 
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A New 

Smith-Phillips 
Product 


The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio 


J. W. Mackey, Manager of Sales 
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Longwy Enameled Pottery From Paris 


Assortment packed in one case. 30 items as listed below 


Single items also obtainable from stock See special price list Immediate delivery 
These ttems are a small part of the large assortment of this ware carried in open stock 


4235 2) ~ LONGCWY H/GH GRADE ENANELEO POTTERY 
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WIR Z I MARE anes 1 Only 1252/8 Bonbon 1 Only PEP AVE ASfo\ dle one Gare 1 Only 1259/25 Ashtray cones. 1.1 Only 
2 EE Ae < 9 ey 1 Sona 18 ee ec tie ty eae 26 ne Whe ah, wear eter earers Re 

3 he ee 1 as 10 i, oy 10h PablesStand.2.1) -* 27 SET Perse, US tte 

4 Er aes ce Se ll oe ae 20. Ashtray ....: iN Miele 28 ve Ms Mek Lk ie 

5 ia | One tLe SS 12 i Pen ye: 21 int Cane B be 29 SO Re caonverstes ph es 

6 es Se sg 13 a La 22 A ER Loe 30 gS AEE ISS ee, 

7 Re eK, Bt 14 . Ly 23 Wee) Wie Sa 1 1252/16 Tete-a-Tete .. ..1 Set 

15 1 at 24 a. San ee lila (Consisting of teapot, sugar, 

creamer, tray, 2 teacups & saucers 

Extensive Exhibit of Gift Wares will be on display at 
Pacific Coast Gift & Art Show Chicago Gift Show 

Room 3044, Palace Hotel, San Francisco, July 7 to 14 Rooms 1123 and 1149, Hotel Sherman, August 2 to 7 


SE, ae BOI * Cong 


Inc. 


SUCCESSOR TO L.STRAUS & SONS ESTABLISHED 1666 


119 Fifth Avenue at 19th Street, New York City 
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HE gay, refreshing decorations on 
table china of today may be found 
everywhere. 


But the Beautiful Harmony of Color 
and Design, combined with Artistic 
Shapes, both in china and earthen- 
ware on a background of 


Ahrenfeldt 
Perfect White China 
and the hypnotic 
Hampton Ivory 
earthenware or the quaint 
Auld Heatherware 


can only be compared with the leaders 
in their class, who are possessed of the 
same craftsmanship. 


We will deem it a courtesy to have 
you view our various 
exhibits 


Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 
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24 West 23rd Street New York 


Importers 


China 


Earthenware 


a a 
Justin Tharaud. Inc. 


Presents for the 
Fall Season 


Many New and Interesting 
Creations from the fol- 
lowing factories: 


L’Union Ceramique 


Limoges 
France 


China Dinnerware—Fancy Lines 


Royal Bayreuth 


Tettau 


Bavaria 


Dinnerware—Short Lines 


Myott Son & Co. 


Hanley, Stoke on Trent 
England 


Earthenware Dinnerware 


Sole Representative os 


for the 
United States 


Complete new sample lines now ready. 
and Canada 
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o) our name on your shopping list because we at this time c) 
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ay Oy such as wi ie 

ms VILLEROY & BOCH Bowl and Nappy Sets. 32 pce. Luncheon Qs 
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We L. HUTSCHENREUTHER Dinnerware Service Plates and Short We 

\ Lines. T 
e Furthermore us 
4 Bohemian Jugs, Salads, Cakes, Berry Sets, Cups A py 

AN and Saucers, Sugars and Creams, Fancy Colored Ys\ 

X Glassware, etc., etc., etc. \ 

. } Ko 43 


Ue B. Tomby & Company a 


Sy 20 West 23d Street YD 
AVS New York YA 


Nye Manufacturers Agents Ny 
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Early Fall Buying 


Place your orders while our stocks are 
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Fancy China 
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Rich Lustre treatments and highly colored dec- 
orations on new and useful shapes, many of them 
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Flower Vases, Lamp Vases, Wall Pockets, Hang- 
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Lanterns 
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vas For all occasions, all sizes, some trimmed with ares 
Tt glass beads, to retail from ten cents to five dollars. Wht 
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Fall and Holiday Noveities i 


Lacquered Trays and Boxes, Chinese Brass in 
many new items at popular prices, Artificial | 
Flowers, Bird Cages and Stands, Japanese Bronze 
and many other novelties suitable for gifts and 
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Morimura Bros., Inc. | 


Importers of Japanese Goods 


53-57 West 23rd Street New York 
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new offerings now on display 
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BLACK KNIGHT China. 


der » 


May we call your attention to the 


Place plates, dinnerware, 
short lines, tea sets, break- 
fast sets, etc. Make a point 
of seeing our new Persian 
Bird decor, and the recent 


place plate patterns. 


PINETREE Glass. 


Recent arrivals enlarge 
our open stock scope to 
well over a hundred pat- 
terns, of every conceivable 
type. Colored glass, en- 
graved rock crystal, lustres, 


gold encrustations, etc. 


NEW YoRKy NY, 
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Such Popularity 
© Must Be Deserved | 


| 


G 
WS .Grorce Portery(o 


East Palestine, Ohio. 


Fourteen 
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All That a Teapot 
Should Be 


A white vitrified china that will stand extremes of temper- 
ature without checking or crazing. A body of weight and 
density to retain heat for extended serving. The largest and 


most beautiful line of shapes and decorations on the market. 
Nationally advertised because. it deserves it. 


Write for colored illustrations and prices. 


Hall China Company 


East Liverpool Ohio 


—SKUHLER, 


PrIiTrsMvera6cn 
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DECORATION NUMBER 135-G 


6) am) 


An exceptionally attractive decoration on our 


GLORIA SHAPE. 


a 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Chintz Assortment 4 
English Earthenware | 


[F you are looking for something new and es-. 
pecially attractive, try this little assortment. 
It will sell readily at a good margin of profit. 


It is a nice quality of ware with all-over chintz design, includ- 
ing a bird of Paradise in natural colors, on a deep ivory 
ground. It is quaint and smart. 


F. O. B. Cleveland 


no package charge 
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Any inquiries will have immediate attention 


ree Kinney & Levan c. 
1375-85 Euclid Avenue, Cleveland, Ohio 
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| A Profit Making Assortment of 
| Czecho Slovak Glassware 


The assortment illustrated is made of orange and tango Czecho- 
Slovak glass decorated with real silver. Every piece is a practical 
and useful article and can be sold at a substantial profit. 


| Assortment S68 Contains 


BmOiityorlowet: Vases. 6 oo duce adhe so Oe a @$1.00 = $8.00 | 
Hema CAady ands Powder BOXES msec ae ets. ote 1.00 = 6.00 
4 “ 3 Pc. Dresser Sets consisting of 2 perfumes and 1 powder 
|sYo > Seren Mie Mer EMC Gaels pus! cos vertu epee oe per Set s- 00 = 12,00 
See ec: Console: Sets... 56h & Plone ee Pie ene EO 4250 =e ho.00 
pOtalan ae aa $39.50 


Terms net 30 days, F.O.B. New York City 
Our stock of these special assortments is not large so send us your order at once. 


LAZARUS & ROSENFELD, Inc. | 
98 Fifth Avenue New York City | 
Our full lines of dinnerware, teasets, fancy china, lamps, bronzes and giftwares are now 


ready and we cordially invite your inspection at our New York headquarters or through our 
travellers who are now on their trips. 
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THE NEW ROOSEVELT DESIGN 


No other glassware like it... 


Note the two stars in the illustration. They 
emphasize two heavily patented exclusive 
Libbey features which set No-nik Safedge 
apart from all other glassware. The Libbey 
Rim, a rolled edge, prevents chipping. The 
Libbey Curve takes up shock and _ scien- 
tifically distributes it. 

No wonder No-nik 
powerful national ad- 
vertising, has created 
a sensation every- 
where it has been 
shown. No-nik | Saf- 
edge hag not been 


Safedge, backed by 


Vlo-nik 


SAFEDGE GLASSWARE 


made strong at the expense of beauty—it is 
thin and modern in design. It is made ina 
complete line, including tumblers and glasses 
of all types as well as stemware. See this 
remarkable glassware—complete showrooms 
in the Fifth Avenue Building, 200 Fifth 
Avenue, New York City. Write now for our 
special Libbey introductory proposition. Ad- 
dress Dept. J-7, The 
Libbey Glass Manu- 
facturing Company, 
Toledo, Ohio. Makers 
of fine glassware for 
more than a century. 


ibbey 


Le 


July 1, 1926 
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Notice Against In fringement 


It has been brought to our attention that 
certain manufacturers have produced and are 


about to offer to the trade, copies of our Pil- 


grim and Touraine shapes. 


We wish to advise the trade that these 


shapes are protected by letters patent on both 


shapes and decorations, and that no effort 


will be spared to secure the protection which 


the law grants us on the ground of infringe- 


ment and unfair competition. 


Every article made in the Pilgrim shape 
is marked 


White China Decorated 
¢ HAL Theodore Haviland 
ay Ue 
Qa Bd 
SFRANCEZ FRANCE 
= 


st 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 


Twenty CROCKERY AND GLASS JOURNAL July 1, 1926 


CHINESE PORGELAINS 


Black and Gold Chinese 
Porcelain Lamp _ Bases, 
with or without mount- 
ings. Also Cloisonne, Five 
Color’ -Cracklem Minnow 
Black, Powder Blue, Nat- 
ural Crackle, Turquoise 
Blue. 


DINNERWARE 
VASES . 
PORCELAIN 
POTTERY 
NOVELTIES 
BASKETS 
LACQUER 
TEAKWOOD 
RATTAN 


An exceptionally large exhibit of vases of all 
sizes and shapes. 


Soy Kee & Co. 


87-89 FIFTH AVENUE, NEW YORK CITY 
(Between 16th and 17th Streets) | 


Permanent Display; Bush Terminal Sales Bldg., 130 W. 42nd St. 
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LAS TERN 


MANUFACTURERS 
AND IMPORTERS’ 


EAT PBT 


Giftwares 


and 


Art Furnishings 


at the 


p alm cr Ho LES 
Chicago, IIl. 


July 26th to August 7th, 1926 


Character, Quality, and Integrity of 
exhibitors and their merchandise is 


the basis of this association and the 
reason for its being. 


Ask the Buyer Who Has Been There 


A. STANLEY BrusseEL, President 


Geo. F. Lirrie, 225-Fitth Ave., 
FRANK W. JENKINS, l’tce-President 


New York City, Managing Director 
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Contributes to the quality 
of your production 


HIS feldspar is dependable 
—mined, not open quar- 
ried from an excellent deposit 
in North Carolina, the state 


thats fartin: the, feadtineronm 


nage. 
ie Ce rene Every means for pst ys its Be 
MINERALS, OXIDES liability and your satisfaction 
SERVICE are adopted—including the fur- 


nishing of an analysis of each 


shipment. 


“We | 
ROESSLER &8HASSLACHER CHEMICALC. 


709 Sixth Avenue NEW YORK 


Chicago Baltimore Kansas City Trenton 
Philadelphia New Orleans Pittsburgh San Francisco 
Boston Cleveland 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 


ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 
large number of striking new decorations in which it 


is offered. 


Tue Ewin M. Knowtres Cutna Co. 


EAST LIVERPOOL, OHIO 
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Show |JPieces 


are necessary to dignify your store and attract 
quality buyers. 


We have an unusual collection of Japanese Art 
Pottery consisting of Vases, Censers, Bowls, 
Figures, etc., Bronze Vases, Lamps, Console 
Sets, Smoking Stands, Hearth Sets, Jardinieres, 
Statuary, etc., also general line of Japanese 
Catalogue Novelties. 
on Request 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street 
New York 
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The Fall 
Business 
Outlook 


Back in January the CROCKERY AND 
Giass JouRNAL published the re- 
plies of a group of the trade’s most 


prominent men in reply to the ques- 
tion as to what prospects 1926 held in store for the crock- 
ery and glass trade. Without a single exception these 
leaders, who held the pulse of the trade in their fingers, 
forecast a prosperous year. 

With the passing of the first half of the year these 
forecasts have proven unusually accurate. Business for 
the first half of the year has been very good not only in 
the crockery and glass trade, but in all other lines. One 
New York manufacturers’ agent in the first five months 
of the year did more business than he had done over a 
period of twelve months in 1925. 


Throughout the first half of the year department store 
sales have exceeded sales for a corresponding period the 
year previous, which is a very favorable indication that 
times are prosperous when the public is buying. 

At this time of the year there is a general let down in 
business pressure. Vacations, the hot weather and several 
other causes all tend for the usual seasonal slump that ef- 
fects most trades, but these are not to be taken seriously 
as business swings back with the coming of cooler weather. 

In commenting on this seasonal slump the Harvard Eco- 
nomic Service says: 

“Information is now available by which to determine 
how far the business recessions will go or how long it will 
continue. By fall improvement may be under way, for 


business ordinarily expands in Autumn, and this seasonal 
movement will help to bring the recession to an end. As 
is always the case much will depend upon the crop situa- 
tion, and in particular this year, upon conditions in build- 
ing industry. . 

“Until a clear view of the building situation can be ob- 
tained it is useless to enlarge on this point. But, in consid- 
ering the outlook for fall business, it is important to re- 
member that, except for a possible decline in building 
activity, none of the conditions are now present which in 
times past have produced real business depression.” 


The proposed plan of the Retail 
Research Association to bring one 


A Splendid 
Plan 


assistant buyer from each of its 
eighteen associated stores to New 
York for a ninety day training period, is deserving of 
commendation. 

During their stay in the metropolis these assistant buy- 
ers will be given an extensive training course in retail 
buying, which will give them a better insight into buying 
on a large scale. This will benefit their purchasing upon 
their return to their respective office. 

When one buyer has completed his course another will 
be sent to keep the “pot a-boiling.” 


Any man who claims there can be liberty in spite of and 
against the law is claiming that anarchy is liberty—T HEo- 
DORE ROOSEVELT. 
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(Top) Stahel-Dohrmann Co., San 
Diego, Cal., a Dohrmann Store. (Cen- 
ter) The “Gottschalk” store at Fresno. 
(Oval) Typical Westinghouse Mazda 
Lamp Display in window of the 


Y 


Nathan-Dohrmann Co. (Right) Olds, 
Wortman and King, Portland, Ore- 
gon, a Dohrmann “client.” 
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(Top) Parmelee-Dohrmann Co., 

436 S. Broadway, Los Angeles, 
a Dohrmann Store. (Center) 
Kahn Bros., Inc., Oakland, 
Calif... a Dohrmann 
“client.” 
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yhnrmann House-Furnishings Business 


(Left) Dohrmann Hotel 
Supply Co., 972 Mission St., 


San Francisco. (Above) 
Branch at 1018 Clay St., 
Oakland, 


(Left) Dohr- 
mann Hotel Sup- 
ply Co., 483 Ghi- 
san Street, Port- 
land, Oregon. 


| ee 


(Above) The Emporium ur 
San Francisco, and (Left) 
Walker's, Inc., Los Angeles, 
both of which have up-to- 
the-minute house furnishings 
departments, Dohrmann op- 
erated. 

(Below) Trinkler - Dohr- 
mann Co., Sar Jose, Cal., a 
Dohrimann store. 


aoe me mee 


(Above) Yost-Dohrmann Co., 
Stockton, Calif.,a Dohrmann Store. 
See page 4 for article and other 
pictures of the Dohrmann Com- 
mercial Co. 
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‘‘Housefurnishings -the Dohrmann Way 


4 H OUSE FURNISHINGS’’—the term used to 
carry with it the idea of pots and pans, roll- 
ing pins and roasters, and all the uninterest- 

ing equipment of what used to be the shabbiest worst- 

equipped part of the home, the kitchen. 

3ut “house furnishings” today, declares Light Touches, 
has a meaning as different as the up-to-date kitchen is 
from the old-fashioned one, or the modern electric train 
from the horse-car. The possibilities of the modern 
house-furnishings business have been thoroughly demon- 
strated by the Dohrmann Commercial Co. of San Fran- 
cisco, which operates over a substantial portion of the 

Pacific Coast. 


so complete in its methods of operation and merchandis- 


This company has built up an institution 


ing that it is generally regarded as the only organization 
of its kind and scope in the United States.". ~ : 

The merchandise carried includes complete ‘lines of elec- 
trical appliances, Westinghouse Mazda Lamps, household 
and kitchen equipment, china and crockery, glassware, 
lamps and ornaments, plated ware, radio and phonographs. 

Executive offices and headquarters are in San Fran- 
cisco, occupying considerable space in the Nathan-Dohr- 
mann Co, building. The company buys for and sells to 
its own stores and departments exclusively, the latter be- 
ing technicaly classed as “clients” and each one operating 
as an individual unit responsible to. the executive offices. 

These “clients” are the actual distributors of the mer- 
chandise handled by the company. Joint meetings of man- 
agers and department heads are held, and distribution pol- 
icies and methods are decided and agreed upon, each 
“client” applying the results to his individual unit in con- 
formance with local conditions. 

One of the company’s departments 1s a jobbing division 
selling direct to the general dealer trade. Another division 
is the hotel supply department catering exclusively to 
hotels, cafes, restaurants, etc. 


Wf 
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At the right 
are shown 


the executive \ 
offices of the V7 
Dohrmann \N 
Commercial \ : 
Co., located \N 
in the 

Nathan- 


Dohrmann 
Co. building 
(shown im 
imsert) at 


135 Stockton \ 
St., San N 
Francisco, \ 
Calif. \ 
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However, the most interesting part of the company’s 
activities is its chain of retail stores including the complete 
house furnishing departments operated in large depart- 
ment stores at various points. The Dohrmann “clients” 


ares 


Nathan-Dohrmann Co. and The Emporium ( Dept.) 
San Francisco, Calif.; Kahn Bros., Inc. (Dept.), amd 
H. C. Capwell Co. (Dept.), Oakland; Parmelee-Dohr- 
manh-:Co., and Walker’s Inc. (Dept.), Los Angeles: 
Stahel-Dohrmann Co., San Diego; E. Gottschalk & Co. 
(Dept.), Fresno; Trinkler-Dohrmann Co., San Jose; 
Yost-Dohrmann Co., Stockton; John .Breuner Co, 
(Dept.), Sacramento; Olds, Wortmann & King (Dept.), 
Portland, Oregon, and W. W. Dimond & Co. (Ltd.), 


Honolulu. 


The charm of these stores and departments is well 
known to that important purchasing agent, “The Amer- 


-’ can Housewife,” and the efficiency of their service holds 


an equal allure for his Royal American Highness—*The 
Fellow Who Pays the Bills.” 
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Clifton Allen, china and glassware buyer for 
Strawbridge & Clothier, Philadelphia, started 
his interesting career in his Dad’s store in an out- 
lying town. He had an ambition to try his luck 
in a big city and so migrated to New York where 


he made good. 


“Heights, by great men reached and kept, 
Are not attained by sudden flight, 

But they, while their companions slept, 
Toiled on and upward in the night.” 


It was the above lines oft repeated that aided Clifton 
Allen, china and glassware buyer for Strawbridge & 
Clothier to rise to the lofty position which he now holds 
in the trade. 

Clifton Allen was born (not so many years ago) in 
Poughkeepsie, N. Y., where his father was the owner 
of a glass, china and house-furnishings store. This 
business has prospered for three generations under the 


“un 


7 STARTED WORKING 
IN HIS FATHER’S 
CROCKERY AND 
GLASS STORE_IN 

POUGHKEEPSIE. 


~ LIKE MANY OTHERS 
INTHE TRADE HE- 


Whos Who Among the Buyers 
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WORKED IN A SHIPPING 


Anu —. PRINKING AND BATHING, 


able guidance of an Allen and so it was only natural that 
young Clifton should have a natural aptitude: for~ the 
business. 

Upon graduating from high school Clifton Allen went 
to work in his father’s store but remained there but a 
short time before going to New York in quest of a posi- 
tion. His first job in the big city was with the well- 
known firm of Higgins & Seiter, starting as a boy in the 
packing and shipping room. That Clifton Allen heeded 
the lines he so oft repeated as told at the top of this page 
is evidenced by the fact that in 1915 when the firm 
changed hands, he held the position of vice-president of 
the company. (Continued on next page) 
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Thirty 


Mr. Allen’s next step was to join the forces of the 
Libby Glass Co. He represented this firm on the west 
coast until 1916 when he became associate buyer of glass, 
china, lamps and Oriental ware for Gimbel Brothers, 
New York. 

Always his little verse on how the heights were 
reached and kept, Mr. Allen always gave to his employer 
the best that was in him and finally in 1923 he secured his 
present position as buyer of glass and china for the firm 
of Strawbridge & Clothier, Philadelphia. 

In commenting on success in business, Mr. Allen said: 
“T am convinced that there is a job for every man as soon 
as he is ready for it. I would advise the man who would 
attain success to use every endeavor to fit himself for 
the next job ahead, holding fast to the faith that, when he 
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is ready the job, too, would be ready and waiting for 
him.” 

As to Mr. Allen’s hobbies, he says: ‘I am married 
and have four children, one girl and three boys, and my 
hobby is the water, to boat on, swim in and drink.” 


EDITOR’S NOTE 


This is the fourth of a series of sketches dealing 
with the careers of prominent buyers, manufac- 
turers and manufacturer’s agents and importers 


of china and glassware that will appear in the 
CROCKERY AND GLASS JOURNAL. These 
articles will appear indefinitely and will give in- 
timate accounts of the careers of men who are 
well-known to the trade. 


Business Activity in June 4 Per Cent Above 
June, 1925, Level 

Further increases in the June business activity were 
reported by the Department of Commerce recently on the 
basis of statistics which showed the volume of check 
payments during the third week of the month to be 
greater than in either preceding week, while the depart- 
ment’s index of business was more than 4 per cent ahead 
of last year. 

3uilding contracts on the other hand showed a decline 
for the third week of June from the same period of last 
year, while for the first three weeks of the current month 
new building contracts showed a decline from the cor- 
responding period of 1925. 

The volume of merchandise moving into consumption, 
as seen from carloadings for the second week of June, 
was greater than a year ago. Wholesale prices for the 
week averaged lower than in the previous week and a 
year ago, while loans and discounts of Federal Reserve 
member banks at the end of the third week of June were 
higher than in either the preceding week or a year ago. 

Prices of stocks on the New York Stock Exchange 
continued to average higher, while call loan rates in the 
third week of June, showing no change from a year ago, 
were lower than in the previous week. Bond prices con- 
tinued to increase, while time money rates were higher 
than in either the previous week or a year ago. 

The Federal Reserve ratio was lower than in either the 
previous week or a year ago, while business failures, al- 
though larger in number than in the previous week, were 
smaller than in 1925. 


Prosperity in the Chain Stores 


The five-and-ten-cent store chain systems established a 
record last year, earnings of four of the most important 
concerns reaching new high levels, says the Mid-Month 
Review of the Irving Bank-Columbia Trust Company. 
The showing was considered exceptionally good, since 
these four companies opened 127 new stores, all financed 
out of current earnings, and since higher rents paid on 


lease renewals cut into profits. Profits for the year in- 
creased 20.7 per cent over 1924, and sales 13 per cent. 
This situation contrasts sharply with conditions in 1924, 
when, with a gain of 12 per cent in sales, profits increased 
only 1% per cent. According to the Chamber of Com- 
merce of the United States, there are approximately 10,- 
000 chain-store systems in the country, with 100,000 re- 
tail outlets. Seventy-five grocery chains, operating about 
50,000 stores, represent 12 per cent of the total chain-store 
business. Nearly 20 per cent of the drug business is done 
through chain stores, and 75 per cent of all men’s shoes 
are marketed through chains. Of all goods sold at retail 
in the United States, probably 9 per cent is marketed 
through chain stores. 


Hopeful for Fall 


The Harvard Economic Service evidently does not fully 
agree with the sentiments expressed by Hubert T. Par- 
sons, president of the Woolworth chain, in feeling that 
business has definitely turned upward. 


The recession may be over by fall, the service believes. 
In this connection it says: 


“Information is now available by which to determine 
how far the business recessions will go or how long it will 
continue. By fall improvement may be under way, for 
business ordinarily expands in autumn, and this seasonal 
movement would help to bring the recession to an end. 
As is always the case, much will depend on the crop situ- 
ation, and in particular, this year, upon conditions in build- 
ing industry. 

“Until a clearer view of the building situation can be 
obtained, it is useless to enlarge on this point. But, in 
considering the outlook for fall business, it is important 
to remember that, except for a possible decline in building 
activity, none of the conditions is now present which in 
times past have produced real business depression. Mer- 
chandising and manufacturing conditions are generally 
sound; and so long as money remains easy, we expect the 
readjustment now clearly under way will be completed 
without business depression.” 
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The | 

Yellowstone — 
Dinner 

Service 


Ivory Body | 
Exclusively | 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
| for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
| year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Gift Shops Mirror 


HEN nations were being held at the point of the 

sword, the Gift Shop industry passed through 

crises of industrial conflicts, emerging a 
stronger and healthier patriot. In the few years the Gift 
Shop has had its being, it is an established fact that this 
industry has grown to be one of the most noted in the 
business world. It is rather pathetic to watch a small 
work grow under many obstacles, but exhilarating to see 
it cast off its swaddling clothes and stand up a full grown 
challenging competitor—a sturdy oak from a tiny acorn, 
rooted in the hearts of gift loving communities, spread- 
ing its branches to every city and small hamlet. 


EVERY DAY 
GIFT DAY 


Reflects Prosperity 


The Gift Shop’s success is due to three distinctive ele- 
ments: i. e., a realization of art, selection of appropriate 
all-year gifts, and managers and buyers who have taken to 
heart Blair’s belle-lettres on ‘““Taste.’ Taste enters so 
largely into the well-equipped Gift Shop, that even the 
minutest article embodies a study of values in color, deco- 
ration and symmetry of form. After watchful waiting, the 
Gift Shop has stepped beyond the line of “normalcy” and 
launched full speed in the path of prosperity. The future 
predicts a full harvest. Could a mirror reflect a happier 
compensation ? | 
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A lovely view of the Wanamaker, ‘‘Forget-Me-Not’’ Gift Shop, illustrated above, reveals a comprehensive collection of fine 
gift wares. This section is on the second floor, on the bridge between the East and West Buildings. The splendid daylight 
afforded by the large windows on either side of the division, gives the beautiful gifts full advantage of a sunny atmosphere. 
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Gift Table Echos 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By BeatricE MILLER WISNER 


“Three Faces East’”’ 


’ The popular nursery tale of “The Three Bears” has 
been a cherished and much repeated tale, but now a new 
story about three little elephants is right off the press. 
This in ‘reality isnot a story at all, but just oncerning 
three little imported pebbled crystal elephant flower bowls 
from: Mary’ Ryan, 225 Fifth Ave., New York. These 
unusual and novel crystal flower containers, in three sizes, 
4 by 64 inches long, 5%4 by 8% inches long and 7 by 12 
inches long, are modeled true to life, and form highly at- 
tractive table flower receptacles which are so much in 
vogue for summer and winter flowers. Mary Ryan seems 
to have a penchant for beautiful and practical flower hold- 
ers and judging from the popularity of her famous “My- 
ran” turtle and other lovely glass items for holding 
flowers, proves the reason. Gift Shops featuring a goodly 
number of “Myran” turtles with rows of the above illus- 
trated elephants, would prove a nucleus of attraction, with 
profit to the gift table. 


Glass Silhouette a New Gift Item 

Glass silhouettes, charmingly executed and originated 
by Beatrix Sherman, 102 West 57th St., New York, have 
become a most popular gift for all seasons. Beatrix 
Sherman started scissor cutting when a mere child. Her 
deft fingers worked out some of the most astounding 
outline pictures from black paper, revealing her marvelous 
conception of accurate likenesses even at a tender age. As 
years rolled by, her fingers became more practiced in sil- 
houette making and to-day she stands the foremost sil- 
houette scissor cutter in this country, being the first to 
revive this art in America. An artist by profession and 
reputation, she has won a high mark in the Hall of Fame 
for her splendid and accurate likenesses of celebrities, pea- 
ple of lofty position and portraits of all peoples. Her 
silhouette portraits taken from life of presidents of the 
United States and crown heads of Europe, with facsimile 
autographs have proclaimed her master of this particular 
art. The little picture illustrated, a reproduction from her 
clever fingers is on glass, an original idea with the artist, 
and the only glass silhouette of its kind. These glass 
silhouettes are attractive Gift Shop souvenirs and are es- 
pecially well chosen at this time in representing presidents 


© BeaTRIx SHERMAN 


of the United States, historic characters, etc. They come 
framed in black with cover ready for mailing, suggesting 
an old-time deguerrotype. Miss Sherman’s workrooms, 
with studio above, in the business district of 57th St., 
New York, where she cuts out these beautiful silhouette 
pictures, is filled with examples of her fine work, showing 
numberless designs of dancing figures, ships and rural 
scenes, well adapted to lamp shade manufacture. These 
come ready to apply, being gummed for immediate use. 
Miss Sherman will be at the Philadelphia Sesquicent2n- 
nial Exposition, where she will personally silhouette those 
wanting portraits from her famous cunning fingers. 


Personality in Hand Decorated Czecho Wares 

The lovely. china bowl pictured from Kovar’s, Inc., 
Czechoslovak Arts & Crafts, 328 East 72nd St., New 
York, has an individual beauty which has characterized 
the products of this concern. All 
the china and porcelain offered 
by the firm is hand decorated in 
their New York studios by na- 


tive artists who are skilled in the 


art of hand painting original de- 


signs and motifs springing from 


” 


their “fatherland The pronounced bright colors devel- 
oped in their own way and style has endeared this type 
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of art to lovers of creative decorations. A large collection 
of china and porcelain hand-decorated gift objects 1s 
shown at the above address, including tea and coffee sets, 
pitchers, lamps and shades, bureau accessories, ash trays, 
service plates, pepper and salts, egg cups, console sets, 
tiles, boxes, dresser accessories and many other delight- 
ful and useful objects of lively coloring and fine shapes. 
A comprehensive assemblage of wooden kiddie toys also 
from the skilled hands of the “Czechs”’ are attractively 
displayed; jointed horses, elephants, ducks, figures, rough 
riders on horseback, and many favor items; boxes, pens, 
pencils, trays, etc. The Kovar shop is fully stocked with 
these novelties, and Czecho embroideries and hangings, all 
exhibiting the high color and pronounced beauty of peas- 
antry handicraft. 


The popularity of brassware, is becoming more and 
more evident, and the exquisite candelabrum pictured 
from the Gift House, Inc., manufacturers of brass goods, 
14 West 23rd 
Sty ee ean 
York,;is one 
of. the firms 
newest con- 
ceptions in 
lighting nov- 
elties ebahiers 
cantiee: le 
abrum! 4s of 
Solid gyGuaecen 
brass, stand- 
ing 11 inches 
high. T hie 
nO hate fers 
able “Tree of 
Life” design 
gives it a pro- 
nounced val- 
et ahal hore uk 
model- 
Wetec, 1M Cokie 
useful and 
d € © Oar ae 
tive purposes 
and for ex- 
clusive homes 
this 
piece 


lovely 
pro- 
vides a con- 

spicuous and artistic ornate table, desk or corner stand 
Coming in two sizes, the larger one 13 inches 
high, makes it adaptable to many uses. At dinner festiv- 
ities Or anniversary occasions these handsome candelabra, 


luminator. 


when used in pairs, or even in more numbers, lend a most 
gratifying display, adding much to the setting of the din- 
ing table. The fine craftsman in brass construction, of the 
Gift House products is at once recognized in many of the 
lovely objects shown at the company’s showrooms above 
named. 


French Dressing Bottle of Ornate Design 

Women who pride themselves on exacting table ap- 
pointments will at once be impressed with the useful and 
ornamental features of the attractive crystal French 
dressing bottle, from T. G. Hawkes 
& Co., Corning, N. Y., with show- 
rooms at 542 Fifth Ave., New York: 
The beauty and advantages which 
have made this delightful table ac- 
cessory so popular is due to the artist 
who designed it. The originator, 
realizing the importance of a con- 
tainer that would adequately serve 
the purpose of a decorative mixer, 
found it necessary to show engraved 
graduating marks so the oil and vin- 
egar could be properly proportioned, 
thus providing a suitable and econom- 
ical container for serving French 
salad dressing at table ready for use. 
These graduating marks are shown 
on the bottle which is_ beautifully 
copper wheel engraved in floral and 
other designs, in four shapes, 734 


or plain glass stopper. The lips of 
the bottle on either side facilitate 
pouring in two directions, which is a novel and original 
idea, giving the bottle uniformity of appearance and also 
enabling ready pouring service. The firm is showing 
many new glass objects of lovely colors, exquisite work- 


nianship and design for the Gift Shop trade. 


Colonial ‘“‘Floorette’”” a Novel Lamp 

Something new always commands attention. A new 
idea in lamp construction is the original and unusual 
Colonial “Floorette,” herewith pictured, from the Colonial 
Lamp & Fixture Works, Inc., rep- 
resented in New York by Arthur H. 
Poynter, The Brunswick Building, 
225 Fifth Ave. The lamp is unique 
in its novel shade cord adjuster, 
which allows the shade to be regu- 
lated to any height desired, thus 
providing an excellent light for 
reading, sewing or other practical 
uses. This beautiful lamp i$ 98 
Swedish, steel etched, and has an 
arm of brass in antique gold finish. 
The base is black marble and 
trimmed with antique gold fittings. 
The Colonial Florette is an espe- 
342 cially attractive and beautiful lamp 
for the gift trade, being not only 
a lamp beautiful, but a most desir- 
able and practical luminator as well. 
The cord attached to the lamp prop- 
er comes in many colors to match furnishings or interior 
decorations. The shade is a harmonious addition to the 
unit. 


inches high, with either sterling silver 
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Sesquicentennial Ornamental Book Ends 


Who can live with books, and where there are books 
there must of necessity be substantial and good looking 
book ends to keep them orderly and in place on tables or 


stands. The Forgelight Iron 
Works, Inc., 1133 Broadway, New 
York, have originated an ornamen- 
tal and practical book end of char- 
acteristic design, showing bas relief 
of Independence Hall and the Old 
Independence Bell enfolded with 
two American Flags. These clever- 
ly designed book ends are bronze 
plated with antique effect, of heavy 
and firm construction. Such book 


ends are a significant gift in featuring the Philadelphia 
Sesquicentennial Exposition, which is now in the minds 
and eyes of all communities and promises to be one of the 
big successes of the year. Why not Sesquicentennial Book 


Ends for remembrance ? 


Artistic Decorative Bowls 


The charm of flowers when artistically arranged in an 


attractive bowl, bring an added loveliness to surround- 
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ings. The two flower bowls herewith shown, of “Lavinite” 
pottery, from 
Art Industries, 
Inc., Studios, 
22. SiithiAve,, 
NewYork, 
are noteworthy 
from an artis- 
tic and use- 
ful stand- 
point, ¢bih ey 
come in various styles and decorations; black, marble ef- 
fect, antique and silver or gold. Others have side handles 
of Egyptian heads or handsome embossed designs, which 
are characteristic of “Lavinite” pottery. Besides being 
useful as flower holders they are also serviceable as a table 
centerpiece for fruit, sweetmeats or other confection. 
These bowls will harmonize beautifully with bright colors, 
adding an outstanding tone to interior furnishings when 
pronounced colors are employed. There are many sizes 
to select from, therefore, they are unusually well adapted 
for tables, stands, whatnots, or desk. “Lavinite’ pottery 
has sustained its popularity through its distinctive charac- 
ter, stability and fine modeling. 
(Continued on page 39) 
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GIFT BUYERS 


While you are in New York at the GIFT SHOW, week of 
July 26th, we earnestly solicit that you visit our permanent 
showroom and see our comprehensive selection of JAPAN- 
ESE ART & GIFT WARES, replete with new items. 


Send for catalog—it’s free. 
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How Salesmen Kill Time 


The Salesman’s Side 


By a Crockery and Glass Salesman 


partment store gave my card to the boy and was 
told to “have a seat.’’ The rest of my story may 
seem a bit pessimistic so before I continue I’d like to 
say a word in self defense. I am not a pessimist by a 
long shot. I’ve got a good little wife and she would tell 
you that I am about the happiest fellow that ever hap- 


, \ HE other day I called on the buyer of a big de- 


pened. 


It isn’t fair to lay it all to the buyer but in many cases 
the latter could be a bit more considerate if only to tell 
the salesman to call in an hour or the next day perhaps. 

Suppose I have a special item which is worth five dol- 
lars but is selling at a special price of say one dollar. 
That is a very good value. I call at the buyer’s office. 
The boy takes my card. I may not even have the oppor- 
tunity to see the buyer as he may not be interested. There 
I am with a very good proposition that is very apt to 


Because I have to continue calling on buyers I think it 
best that I do not give my name in this article. 


To get back to my story: I called 
on a certain buyer and was told to 
wait. I sat down and waited. There 
were several other salesmen ahead of 
me. I waited an hour. Another hour 
rolled by and still I waited. Finally 
after two and a half hours I saw the 
buyer. 

Now any salesman is perfectly will- 
ing to wait half an hour or even an 
hour before showing his line to the 
buyer but it seems a bit unjust to make 
a fellow wait two and a half hours. 
Time is valuable to the salesman. Sell- 
ing is his means of livelihood and the 
more time he saves the more people 
he can see and the better his sales 
total. 


Thirty-six 


Many times a salesman is kept 
waiting outside a buyer’s office for 
a Icng period. This means that 
the salesman is losing valuable 
time which might be utilized in 
calling on someone else. In the 
accompanying article a salesman 
for a well-known crockery and 
glass house deplores this condition 
and urges that something be done 
to remedy it. The other side of 
the problem is given by a prom- 
inent buyer of china and glass- 
ware who defends the buyer’s side. 
The CROCKERY AND GLASS 
JOURNAL will be pleased to pub- 
lish the opinions of salesmen and 
buyers on this problem. 


interest him if he would only see me. I can’t write on 


my card: “Special five dollar item for 
one dollar.” That would not be good 
salesmanship. 

Wherever possible the buyer should 
see the salesman. It is to his benefit 
ofttimes. 

I know a store where there is al- 
ways a group of salesmen waiting to 
see the buyer. This store (Haeum 
smooth office boy who knows several 
of the salesmen quite well and they 
seem to have an inside wire. Very 
often the boy will come back with: 
“Not interested.”” Yet a salesman 
who knows him and handles a similar 
line to mine gains an interview. Looks 
funny, doesn’t it, but of course noth- 
ing can be proven. 
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I have heard other salesmen make the same complaint. 

Now I know a big Fifth Avenue store that has a satis- 
factory system. The salesman enters and gives the boy 
his card and the boy gives him a number. Before the boy 
is a sort of ticker which is connected with the buyer’s 
office. The buyer is very snappy and wastes no time, 
yet sees all the wares of the salesmen. As the salesman 
leaves his office he pushes a button which registers out- 
side on the boy’s desk. The boy calls the next number 
and the next salesman in line is on his way to the buyer’s 
office without any waste time. 


There are thousands of hours wasted in waiting by 
salesmen and lost hours can never be regained. A little 
more consideration on the part of some buyers would go 
a long way towards remedying this situation. 


The Buyer’s Side 
By a Buyer of China, Glassware and Lamps 


I have often heard salesmen complain about being kept 
waiting by buyers and | have no doubt but what in some 
instances these complaints are justified. It is my con- 
tention, however, that the average buyer sees the sales- 
men just as quickly as is possible for him. 

It must be remembered that the buyer in the large de- 
partment store such as I am connected with has many 
other duties to perform in addition to seeing and choosing 
lines from salesmen. In our store we have special days 
set aside for china and glassware salesmen and _ special 
hours. Sometimes when I come in the anti-office is 
jammed with salesmen waiting to see me. Some have 
even tried to get in ahead of their turn but it is a rule in 
our store to see the salesmen in the order in which they 
have arrived. 

The salesman is there to sell me something that I can 
place in the store to be sold at a reasonable profit and I 
am there to judge whether the line will appeal to the buy- 
ing public and whether it is a good buy. In other words 
the contact (in most cases) between the salesman the 
buyer is purely a business one with each looking out for 
his own interests or the interests of the firm which he 
represents. A salesman should expect and be willing to 
be kept waiting for a reasonable time if the buyer is en- 
gaged when he calls. 

A buyer, if he is a good one, usually has a pretty good 

‘idea what his store requires. Of course occasionally 
there are new items that he may not be aware of and is 
glad to find and try out in his store. Often a salesman 
will come in with a line which I am familiar with and 
which I know is not suitable for our store. I tell him 
that I’m not interested and in come cases he is a bit 
peeved because I have not looked at his samples. 

That is the exception of course for in almost every 
case I am glad to look at the salesman’s samples. 

I realize the salesman’s side. He is out to sell his 
goods. It is his living. The buyer is his medium of 
contact with the store and it is to their mutual benefit 
that they see each other and work together in harmony. 

Life is too short for strife. Taking everything into 
consideration the salesmen in the crockery and glass trade 


are a pretty decent lot and I think I can say (with sup- 
pressed modesty) the same for the buyers. 

Let’s try to get along. You fellow buyers out in the 
trade—try to keep the salesmen waiting not so long as 
you have in the past. And you salesmen—try to be a bit 
more patient. 


Bradstreet’s Declares Trade Is Fair Retail 
Trade Said to Be Expanded By Warm 
Weather—Industry Varies 

ETTER reports from most crops, but particularly 
winter wheat, corn and cotton; heavy market- 
ing of winter wheat, with flour milling more 

active; warmer weather and vacation-needs purchasing, 
have all combined to help retail trade, the net result 
being one of the best weeks in retail buying since the year 
began, states Bradstreet’s. Especially cheerful reports 
as to present buying and futtrre prospects come from the 
southwest, which has harvested one of the largest winter- 
wheat crops on record. Southern crop-reports as a whole 
are good, needed moisture helping cotton in the south- 
east, and current estimates of cotton yield, issued just 
previous to the government report on Friday, averaged 
well up to 15,500,000 bales. Optimism as to this crop, 
however, is tempered by the easing of prices of the staple, 
which is fully 25 per cent below the price of a year ago. 
This week, however, saw a slight firming up in cotton 
goods, whereas rayon fabrics were marked down heavily, 
as earlier predicted. 

Wholesale and jobbing trade naturally tended to quiet 
down as the inventory period approached; fill-in orders 
constitute the chief business, and future buying, except 
in parts of the southwest where crop conditions encourage 
more distant purchasing, is rather restricted. 

Among the industries, relatively most quiet is found im 
the textiles, and particularly cotton goods, which have 
witnessed something like the old-time summer shutdowns 
over the mid-year period. In the automobile industry, the 
early summer weeks have witnessed a slowing down of 
activity, with fewer men reported working at the leading 
manufacturing center than a year ago. 

The iron and steel industry, finishing a record half 
year in production, shows rather more activity than any 
other line, but, while steel prices are quite firm, and 
even stronger, and scrap metal tends upward, pig iron 
after exceptionally large sales is easier, and valley fur- 
nace iron is reported at the lowest price level since 1916. 
The shutting-down movement in pig iron production has 
not progressed very rapidly, the June output of pig iron 
being only 7 per cent below that of May, whereas a year 
ago the decrease was 8.7 per cent and June production was 
one-fifth larger than a year ago. Non-ferrous metals have 
been quiet, with copper prices easier, but other metals 
firm. Coke is dull and lower, window glass is slack, and 
soft coal slower, despite a strike ordered in northern West 
Virginia. A large lumber trade is noted at midwestern 
points, and building materials are strong at New York, 
but western pine lumber production is said to be outstrip- 

(Continued on page 59) 


Two Views of Oscar O. Friedlander’s Attractive Showrooms 


Where Art Outwits Art 


By Beatrice MILLER WISNER 
») 


HE fine achievement of an artistic showroom with 

compelling ‘interior decoration, the new home of 

Oscar O. Friedlaender, importer and manufac- 
turer, 49-51 West 23rd St., New York, could only be 
appreciated by personal visitation. 

Here beauty holds sway in the unusual display of 
exquisite importations from the art centers of Europe, 
and wherever the eye rests upon the unusual surround- 
ings, equal to the display of rare Objects D’art, includ- 
ing fine crystal chandeliers, lighting specialties and novy- 
elties, there is harmony of decoration, and the consistent 
arrangement of the rich wares so well chosen by Mr. 
Friedlaender a connoisseur of the fine arts, affords a 
pleasing assemblage. 

For eleven years Mr. Friedlaender was located at Mur- 
ray St., and previous to that period at Duane St., where 
he became widely known through his choice collection of 
fine products meriting him growing popularity during his 
commercial life in the downtown section, and following 
him to his present delightful home in the 23rd St. uptown 
district. 

The main floor of the new rooms with its gorgeous 
crystal chandelier of 110 lights, houses the splendid 
grouping of beautiful objects, showing lamps, bronze 
girondoles, bronze clocks and sets, bronze statues, por- 


FORGE LIGHT ( 


‘{IW)IRON WORKS~ 


A Sesqui-Centennial 
Gift of Distinction 


Heavy bronze plated Book Ends 
in antique effect at a poputar 
price. 


Send in your order now. 


1133 Broadway 
New York 


Thirty-eight 


celain and Dresden figures, tea and coffee sets, end tables, 
ash trays, wrought iron candlesticks, jewelled cigarette 
cases and boxes, ivory figures, aquariums and many 
other handsome novelties, gift and fine lighting special- 
ties. The royal crystal chandeliers, in various styles are 
a noticeable part of the display. 

Seldom is there a showroom that can boast of a more 
distinctive type of grouping and appropriate arrange- 
ment of pieces. Mr. Friedlaender has seen to it that there 
is no clashing of incongruous placement of objects 
of greater or lesser artistic merit. He has studied values 
so minutely that the visitor is at once impressed with 
his intimate knowledge of foreign wares, which has 
enabled him to give his unusual importations their full 
dignity of expression. 

In each and every floor of which there are three, the 
same artistic style prevails. The “Crystal Room” which 
takes over the basement section, is divided into smaller 
rooms, each having a fireplace and mantle of different 
period type, and also featuring fine panels in oak, white 
pine, mahogany and the French style of enamel, leaving 
nothing wanting in harmony of finish or charm of. dec- 
oration. One lingers in admiration of these fascinating 
rooms, and before leaving glances back magnetically im- 
pelled by the elegance of the display and surroundings. 


Beatrix Sherman 
Silhouettes 


By the artist who revived sil- 
houettes in America. 


Each design is an original 
creation by Beatrix Sherman 
and includes silhouettes for 
every decorative purpose. 


Historical characters as well 
as modern personages with 
facsimile autographs from her 
famous originals. Catalogue 
10c. 


102 WEST 57th STREET 


23/33 Sha) a New York City 
pede ee In “Largest Manufacturers of 
5x7 6.00 dozen Silhouettes and By-products 
6x8 7.50 quanHee in the World.” 
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Gift Echoes 
(Continued from page 35) 

Unique Baskets of Artistic Shape 

Baskets that bring a 
decorative tone to room 
furnishing, and are sub- 
stantial as well have a 
place in every home. The 
beautiful parchment 
baskets illustrated from 
the. bund SArl COL salo 
West 45th St, New 
York, importers and 
manufacturers, h ave 
practicability and beauty 


combined and their 
quaint shape recom- 
mends their use in homes where the loveliness of sur- 
roundings is the first thought. The one with the French 
print, No. 18, show- 
ing two figures in 
modish costume, has a 
stippled background 
and the other, No. 22, 
with French etching, 
representing a_ rural 
water scene is striped 
with black and gold 
and also has a stippled 
background. There 
are various designs 
offered in these at- 
tractive waste paper 
baskets; floral, ships, 
figure, English sporting scenes and many other fascinat- 
ing decorations. They come in either 11 or 12 inches high, 


Butterworth Co. Display New Items 

A varied collection of lovely wares is shown by the But- 
terworth Co., 225 Fifth Ave., New York, from Wright, 
Tyndale & Van Roden, Philadelphia, Pa., including Italian 
pottery, Quimper (Brittany ware), and a beautiful new 
Czechoslovakia glass, in iridescent and amber colors. This 
new glass is unique in its fine coloring and delicacy of 
character. Some of the pieces show an irregular fluting 
around the body, while others are plain and still others 
have darker borders. 


Striking Beauty in New Glass Objects 

Individual peculiarity in the lovely new glass vases, 
bowls and other attractive Mexican hand-shaped blown 
glass, being offered by Howard G. Selden, 225 Fifth Ave., 
New York, has popularized this fine new glass showing 
many shapes in the especially noticeable colors; aqua 
more link to the Selden fine products, so well displayed at 
the spacious and unusual showrooms above mentioned. 
The illustration gives an idea of the oddity and utility of 
these special numbers. 
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marine blue and a light shade of bottle green. There 
is such marked beauty in this distinctive glassware, so 
original in its character and lovely in modeling and color, 
that it has become one of the most sought after gift items 
for the exclusive Gift Shop. Mr. Selden has been indeed 
fortunate in securing this attractive line, which adds one 
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that you forgot! 


VEN if you did let the day pass by un- 

noticed—the day when your partner of 
the swag and sorrows first saw the light of 
( day—-the day when you both registered a 
ui determined “I will” inside the altar rail— 
, you can still do the graceful thing. A box 
of candy, a sprig of flowers might have 
gotten you by if you had sent it in time, but 

only a gift from Ovington’s will save you 
if you have remembered all too late. 


OVINGTON’S 


“The Gift Shop of Fifth Avenue, Inc.” 
Fifth Avenue at 39th Street 
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A gift ad of Ovington’s that has a real appeal. 


T is a source of gratification to the china and glassware 
salesmen who visit the Hotel Adelphia, Philadelphia, 


to know that despite the enormous demand for rooms 
owing to the Sesquicentennial, that they will be taken care 
This assurance was 
given by Mr. Godin, owner of the hotel, to one of the 
trade’s prominent salesmen, who. was a bit apprehensive 
when he saw the crowded condition of the hotel when he 
stopped there for a day last week. He was so pleased at 
Mr. Godin’s attitude that he wished to pass the word along 
to others who make this city. 


of with their usual sample rooms. 


Miss Margaret Kindt, daughter of Geo. C. Kindt, who 
acts as her father’s secretary, at the office of Geo. C. Kindt 
& Co., sailed last Saturday aboard the Republic, for a 
three months’ trip abroad, on which she will visit Italy, 
France and Switzerland. 


- Justin Tharaud, of Justin Tharaud. Inc., china import- 
ers, was a passenger on the Aquitania, which arrived: in 
New York last Friday. He had been away for two 
months on a visit to the factories in England, France and 
Germany, which he represents in this country. He went 
over final details of new lines he will show here this fall, in 
fact he brought a few of the advance samples along with 
him, which are already attracting attention at his sales- 
room. 


Gilbert Piteairn, of the Wm. 5. Pitcairn, Corp, leit 
last Thursday, accompanied by his family, for a few 
weeks’ stay at Lake Placid. 

Clarence Young, of Vail & Young, will go to Philadel- 
phia Thursday where he will spend several days calling 
on the trade before going on to Atlantic City for a few 
days rest. 

Julius Hirsch, of Hirsch-Malgood Co., will leave on 
July 2 for a two months’ trip on the road which will take 
him as far west as Chicago. Mr. Hirsch states that he 
will take with him an entirely new line that will include 
a special feature not yet introduced to the trade. 

Percy Messenger, with Jordan, Marsh Co., Boston, ac- 
companied by Miss E. Anderson, buyer of glassware, 
were visitors to New York last week on a buying trip 
and placed several nice orders. 


I. N. Fruderburg, buyer for Miller Bros. Co., Chatta- 
nooga, Tenn., was in New York this week placing orders 
for his firm. 
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Harry J. Moscovitz, manufacturers agent with show- 
rooms at 10 W. 23rd Street, is now representing the New 
Cumberland Glass Co.’s line. 

“Bennie” Leonard, retired world’s lightweight boxing 
champion, was a visitor at Nathan Straus & Son’s estab- 
lishment last Monday where he was ordering dinnerware 
and kitchen equipment for a summer camp for boys which 
he is opening at Monticello, N. Y., this summer. 


Mr. Harnois, of The Harnois Co., Santa Ana, Games 
left for home Tuesday night, after spending several days 
in the New York market. 


H. B. Holleb, china, glass and housefurnishing buyer 
for Gimbel Bros. Milwaukee store was in New York this 
week calling on the local wholesalers. 


R. E. L. Wells, with Nathan Straus & Son, is vacation= 
ing at Atlantic City. He will return next week. 

Mrs. Kimball, buyer for The Interior Shop, Knox- 
ville, Tenn., spent several days in New York last week 
making purchases for her business. 


Mr. Irving, co-proprietor of the Paragon China Co., 
Longton, England, has been visiting his American agents, 
Gunthel & Cruveilher, for a few days. He greatly ap- 
preciated the courtesy extended to him by all the mer- 
chants he had the pleasure of meeting while in New 
York. Mr. Irving is now visiting his Canadian Agency. 


Last week’s issue of the CrockERY AnD GLass JouUR- 
NAL carried an item telling of the opening of Cromer & 
Cassel’s new $3,000,000 department store building. This 
building is in Miami, Fla., and not Palm Beach as stated. 


William L. Tickell of Baltimore, Md., for the last 
six years eastern representative for the Edwin M. Knowles 
China Co., has resigned his connection with that firm, 
and effective as of July 1st became eastern. representative 
for the Smith-Phillips China Co. Mr. Tickell has been 
spending the last few days at the Smith-Phillips factory, 
acquainting himself with this line. 


Thomas G. Jones, the well-known manufacturers’ agent 
is off on his annual pilgrimage to Chatham, Mass., on 
Cape Cod. He leaves in his car today (Thursday), ac- 
companied by his family. Mr. Jones will be away from 
his desk two weeks, but will leave his family at the resort 
for the remainder of the summer. 
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W. H. Montague, formerly with the Baker Decorating 
Co., Long Island City, who is well and favorably known 
in the trade in the Metropolitan District, is now with the 
Levy Bros. China Co., in charge of the concern’s New 
York office, 35 West 23rd St. 


Edward A. Ernst, one of the trade’s well-known buy- 
ers, formerly assistant buyer with H. & S. Pogue, Cincin- 
nati, O., is now with Burley & Co., Chicago, having en- 
tered upon his duties there on July 1 as assistant to Max 
Miller. 


Mrs. Sherratt, of Sherratts’ Art Store, Washington, 
D. C., is spending a few days in the New York market 
before sailing aboard the Franconia, Saturday, for a va- 
cation abroad. 


After spending several weeks visiting his factories in 
England and advising with the factory heads regarding 
new fall lines which he will shortly introduce here for 
the fall season, William \S. Pitcairn, of the William S. 
Pitcairn Corp., who returned home last week. aboard the 
Franconia, feels very hopeful of an early settlement of the 
coal strike. As the situation stood when he sailed for 
home most of the factories were working on satisfactory 
schedules. Some had their supplies of coal and replen- 
ishment was coming from shipments from Germany and 
other countries, but of course at considerably higher prices. 
Mr. Pitcairn stated that his plants were operating and 
would be able ot make shipments as usual. 


Joseph Wells Defeated By Dark Horse in An- 
nual Golf Tournament 


Joseph M. Wells, manager of the No. 6 plant of the 
Homer Laughlin China Co., Newell, W. Va., and repre- 
senting the East Liverpool (O.) Country Club, twice 
winner of the amateur golf cup of Ohio, was defeated 
by Parker Campbell, of the Toledo (O.) Country Club 
during the annual match at Cleveland last Saturday. 

Campbell the darkest of all the various dark horses 
who sprang up during the course of the gunning, became 
the luckiest champion who ever took temporary posses- 
sion of the Governor Cox cup, emblematic of the title, in 
the state amateur golf tournament’s longest final match 
at the Westwood Country Club. 

This tournament, undoubtedly will go down as an epic 
of strange and dizzy moments. None was more peculiar 
than this final match between a pair of pals who always 
chum around together at an affair of this sort. 

The battle, from the moment it started until Wells 
foozled a simple little three-foot putt for a four on the 
par three fourth was a matched contest of putting, and 
Campbell, who hooked and sliced off the tee and couldn’t 
hit a long iron to save him, won. He won because Wells 
who usually is a demon around the greens, couldn’t ap- 
proach nor putt. 

Had this been any other than a final match Campbell 
would have gone out on the thirty-ninth hole because of 
his erratic driving. On that hole he drove a wicked hook 
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into the rough that would have gone out of bounds had 
not a youthful galleryite got in the way of the ball and 
stopped it before it passed the beckoning white stakes. 
Had it gone out Campbell would have been forced to tee 
off again, playing three. That, no doubt, would have sunk 
him. 


Golfers to Play Wingfoot Course 


The July tournament of the Pottery, Glass & Brass Golf 
Association is to be held on Thursday, the 15th, at the 
Wingfoot Golf Club, Mamaroneck, N. Y., privileges of 
the course having been secured by President J. J. Hines. 
Entries should be made with the Secretary, L. S. Owen, 
126 Fifth Ave., New York, prior to July 8. 

Trains leave Grand Central Terminal for Mamaroneck, 
Daylight Saving Time at 9:10, 10:13, 10:57 A. M., 12 
Noon, 12:20 and 1:08 P. M. Taxi’s to the Club are 
available at the Mamaroneck station. 


Eastern Manufacturers’ and Importers’ 
Exhibit 

“But above all things, truth beareth away the victory.” 
This is the standard born by the Eastern Manufacturers’ 
and Importers’ Exhibit, scheduled for the Palmer House, 
Chicago, from July 26 to August 7. True to this grand 
old symbol, manufacturers and importers who have been 
instrumental and responsible for the previous successes 
of this fine exhibit, are upholding this principle in their 
displays which represent character, quality and integrity, 
the high ideals promoted by the Association. 

George Little, managing director, has given his time, 
honest thought and hard work to further even a greater 
success for the exhibitors at this exhibit than heretofore. 
His energy and enthusiasm will surely be rewarded in a 
full measure of attendance of buyers at this popular show. 


We might, like the brook, go on forever, but no word 
of praise could adequately convey the splendid showing 
of lines of gift wares and art furnishings, which will grace 
the rooms of the Palmer House from July 26 to August 
7, inclusive. 

The following is a list of the well-known firms who 
will have displays : 


The Art Metal Works, Inc.; Bieber Bros.; Ferdinand Bing 
& Co.’s Successors, Inc.; Carbone, Inc.; Ebeling & Reuss; F. 
Ehrenreich & Son; Electrolite Products Co.; A. J. Fondeville & 
Co.; Fulper Pottery Co.; The Gifts-Bazaar; Glo-Jewl Com- 
pany; Gudeman & Company; Haeger Potteries, Inc.; Charles 
Etalleplmen Re ce (tame Co... Income Wimemie Elawes, & =Co.; 
Hayes-Turchin Co., Inc.; Hayman & Lindenberg, Inc.; John 
J. Hines, Inc.; Hubley Mfg. Co.; Japanese Fan Company; 
Javanestudios: Hy b) Judd Compangetinc.> K. & (O07 Inc; 
Koscherak Bros.; Kwong Yuen & Co., Inc.; Emil S. Larsen 
& Cc., Inc.; Lazarus & Rosenfeld, Inc.; Rudolf Lesch; Percy 
N. Leyland, Inc.; George F. Little; L. R. Markell; Forge- 
light Iron Works; Mauree Lamp Shade Co.; Mogi, Momonoi 
& Co., Inc.; The Mohr Art Co.; Mountain Community, Inc.; 
Ann Murphy Studio; Pompeian Bronze Co., Inc.; Rehberger 
& Saul, Inc.; Ritz Import & Export Corp.; Sable & Phillips, 
Inc.; Saul Mfg. Co.; I. Shainin & Co.; Simondetti & Com- 
pany, Inc.; Smith Metal Arts Co., Inc.; William F. Sprague & 
Co., Inc.; E. R. Thieler; A. L. Tuska Son & Co., Inc.; Vine- 
land Flint Glass Works; White Studios; M. Wille; Wiltshaw 
& Robinson, Ltd. 
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PINK TOWER 


Illustrating a very old Spode print done ander the glaze in Pink on Gadroon Shape. This shape is a true 
reproduction of the work of the London silversmiths of the Georgian Period. This type is particularly in vogue 
today as it adapts itself to early American settings and may be used formally or informally for Dinner or 
Luncheon Services. 


Stock carried in New York. Send for samples and prices. 


COPELAND & THOMPSON, Inc. 206 Fifth Avenue, New York 


5 Gsm Ga mmm) a mm am mam esl a ar fm ee) mi ea 


HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave., New York City 
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Representing 
Co-Operative Flint Glass Co. Sterling Glass Co. 
) Beaver Falls, Pa. Cincinnati, Ohio 
Salvers, Cake and Cheese Covers, Table- Rich Heavy Cut and Engraved Glassware 


ware, etc. 


Fenton Art Glass Co. 
Williamstown, West Va. 
Crystal, Iridescent and Cut Glassware 


) 


West End Pottery Co. 
East Liverpool, Ohio 
Fine Decorated Dinnerware Specialties 
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ThdeG ee Co. Westmoreland Glass Co. 


: Grapeville, Pa. 
Dunkirk, Ind. “ 
aaa ad e Exclusive Hand Decorated and Fine Gold 
Encrusted Glassware 
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Pressed Table Glassware and Lamps, Cold 
Color and Fired Decorated Glassware 


qua) 


Owen China Co. Marion Glass Mfg. Co. A 
Minerva, Ohio . Marion, Ohio 
Decorated and White Dinnerware Light Cut Table Glassware 
Phillips Glass Co. Southern Potteries, Inc. 
Cincinnati, Ohio Erwin, Tenn. 
Rich Light Cut Glassware Decorated and White Dinnerware 
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We Specialize in Gift Shop Novelties, Such as Burnished Silver yeh Ends, Candlesticks, 


Torchiers, Wrought Iron Floor Lamps, Table Portables, Aquarium Stands, etc. 
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“The Top that Sells the Bottom—Since 1838.” 


: 
NON-CORROSIVE METAL TOPS © 
} 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 
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New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
WILL NOT Se 
TURN ari 
BLACK NO OUTSIDE 
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GATHER DIRT 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
UsScAe 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


New Business Holding Up Well Considering 
Season 


ITH retail distributors of glassware throughout 

\\ the country putting forth special effort to move 

stocks, these efforts have not been without suc- 

cess, according to flint glass manufacturers, who this week 

announced that for the season of year, new business was 
holding up exceptionally well. 

Throughout the country come diversified reports as to 
the situation in the retail trade, and the one factor in mind 
that appears to be holding trade back in some sections is 
the condition of the weather. 

But, it has been explained, the sale of flint glassware 
for the first two quarters this year is ahead of the volume 
of 1925 for the same period. Large distributors of the 
line this week admitted that colored glassware had a lot 
to do with keeping sales up to present records. More 
diversified lines have been offered the retail trade than 
formerly, and with the host of new items that have been 
included in these lines retail purchasers have had more 
opportunity to satisfy particular wants. 

It was intimated during the January buying season 
here that colored glassware would bolster the market this 
year, and these predictions appear to have been well 
founded. Producers of the colored glassware lines have 
been operating quite steadily all season, and now that the 
turn of the year has been reached, there is reason for be- 
lieving that this factory activity will be continued through- 
out the remainder of the year. 

Crystal ware as a matter of fact will always be a staple 
line, while the colored ware can be considered as a ‘nov- 
elty. Each have their place. 


Kaufmann Stores Pay Dividend 
The Kaufmann Department Stores, Inc., Pittsburgh, 
have declared a quarterly dividend of $2 per share on the 
common stock, which was payable last Monday to stock 
of record as of June 20th. The dividend is declared in 
the financial district to reflect the activity of business with 
this interest during the last quarter. 


Glass Factories to Continue Production 

From all present indications flint glass factories will 
continue on a production basis throughout the summer. 
While an agreement has been reached between committees 
representing the manufacturers and the American Flint 
Glassworkers’ Union relative to summer output, the pact 
will permit a part of the factory employes to take a sum- 
mer holiday while the remaining percentage remain at 
work, ' 
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Nominal warehouse stocks of staples are being main- 
tained by all factories, but this does not include the voi- 
ume of special mold work that all factories have to produce 
from time to time. By following this program of opera- 
tion throughout July and August, the trade is assured of 
steady shipments of all requirements. 


Tygart Not Decided on Building Site 

It will be determined during the present month whether 
or not the Tygart Valley Glass Co. will rebuild its factory 
at Grafton, W. Va. This plant was destroyed by fire 
several months ago, and since that time business interests 
at Grafton have been working out plans with the com- 
pany in an effort to have the factory rebuilt there. Over- 
tures have been made to the company, however, to locate 
elsewhere, but so far no decision has been reached. 


Lippincott to Relocate Sales Office 

The general sales office of the Lippincott Glass Co., 
Alexandria, Ind., which have been maintained at Cin- 
cinnati, O., under the direction of F. C. Terry, president 
of the company, are to be relocated at the factory, it was 
announced this week. 

Extensions are also being made in the factory depart- 
ment, two new day tanks having been erected and are 
now ready for operation. This increased capacity was de- 
manded on account of the company doing a more active 
business than formerly. 


Logan Valley Glass Co., Formed 
Baltimore, Md., capital has become interested in the 
formation of the Logan Valley Glass Co. and a charter 
has been obtained naming $300,000 capital stock. The 
company proposes to take over the plant at Altoona, Pa., 
formerly operated by the Glass Casket Corporation. 


Amory Haskell Heads Glass Company 

Amory L. Haskell, of Middletown, N. J., and former 
vice-president and general manager of the General Mo- 
tors Export Co., is at the head of the Triplex Satety 
Glass Co., of North America, recently formed with a 
capital stock of $250,000. The company has been formed 
to manufacture glass under patent process for use in auto- 
mobiles, the new item featuring the enclosure of a sheet of 
pyralin with two layers of glass. The general offices of 
the company will be maintained at Hoboken, N. J. 


Perfect Glass Co. Resumes Operations 
Following an idleness of several weeks, during which 
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period a number of repairs were made to the factory, the 
plant of the Perfect Glass Co., Wheeling, W. Va., has 
resumed operation. 


U.S. Glass Co. Factories’ Production Steady 
‘Factories of the United States Glass Co. are continuing 
» rather steady production this season, the entire line of 
iis interest being in good demand. Especially is this true 
ef their blown and stemware lines and also their varied 
assortment of colored glassware. The novelty line of this 
company is being augmented from time to time with new 
items, and today this novelty is considered one of the most 


attractive before the trade. 


Bonita Art Glass Co. to Increase Capacity 


Plans of the Bonita Art Glass Co., Huntington, W. Va., 
to increase the capacity of the plant are now being worked 
out, and it may follow these projected improvements will 
be completed before the fall trade sets in. An additional 
story is proposed to be added to one of the buildings, and 
this will permit the company to increase its decorating 
forces. 


Manufacturers Will Oppose Wage Increase 


It is considered very probable that the flint glass manu- 
facturers will oppose any increase in the wage scale this 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 
trations that say more than 
hundreds of words and tell 
the whole story at a glance. 


Photo- 
Engraving 
Illustrating 
Photography 
Advertising 


A Rawsthorne illustration of your 
product in your advertising will 
save you many words, catch your 
prospect’s attention and save his 
time, 


Let us show you how we can im- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 


year, during conferences which will begin at Atlantic City 
late this month. It has been pointed out by some employers 
that peak scales are now being observed, and that to have 
any revisions upward in the wage scale at this time would 
of necessity cause an advance in selling lists, and the lat- 
ter situation would as a matter of fact be frowned upon 
by buyers and thereby seriously interfere with the usual 
flow of business. 


Opinion prevails, however, that amicable agreements 
will be reached during the forthcoming wage conference 
in all departments, and that factories will continue oper- 
ating under present scales, with the possible exceptions 


of a few minor changes, which are always to be expected. 


Owens Bottle Co. to Expand 


Announcement has been made by the Owens Bottle Co., 
Toledo, O., of its intent to spend approximately $1,- 
000,000 in an extension program having to do with the 
enlargement of the plant of the Charles Boldt glass fac- 
tory at Huntington, W. Va. The improvements will in- 
clude the erection of a warehouse at a cost of about $350,- 
000 into which a series of railroad tracks will be extended, 
this scheme affording the loading of cars under roof. The 
company has closed one of its plants at Toledo, and here- 
after production handled at Toledo will be transferred to 
Huntington. 


(Continued on page 59) 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Axcb St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill. Washington, Pa. 


Che Duncan & Miller Glass Co. 
Washington, Pa. 


PHILADELPHIA SECTION 


Many Beautiful Pottery and Glassware 


Entrance 
to Palace 
of Arts 


(Written exclusively for the CROCKERY AND. GLass 
JOURNAL) 


MOST interesting display of pottery, glassware, 
AX crockery and other allied units, collected from 

the various parts of the world, is one of the fea- 
tures at the Sesqui-Centennial International Exposition 
now being held in Philadelphia. 

Virtually every known make of this ancient art is being 
exhibited. Splendid Danish pottery stands side by side 
with the clever handicraft of the Japanese section. Nearby 
is the magnificent exhibit of the Czechoslovak representa- 
tion while nearby the wonders of the Wiener Werkstatte, 
Austria’s foremost school of applied art and the fine prod- 
ucts of the Hungarian Society of Applied Arts, illustrate 
the craftsmanship of those nations. All these exhibits 
are in the Palace of Agriculture, Food Products, Fashion 
Display and Foreign and Civic Participation. 

The Denmark exhibit is‘an exceptional one. ‘There has 
probably never been a more complete display of porcelain 
and fayence shown in any previous exposition. Here is 
the fine workmanship of the Danes. Here are splendid 
pieces of porcelain that are most valuable. Careful work 
and many years of arduous labor are represented but the 
finished product is very commendable. 

With the exception of the pewter display and the jew- 
elry exhibit, the Danish section consists solely of pottery. 
All the exhibits in the latter class were prepared by the 
Royal Copenhagen Porcelain Factory and the Copenha- 
gen Fayence Factory. Both of these establishments are 
sponsored by the Danish Royalty. The Porcelain Factory 
has been established for hundreds of years and is rated as 
one of the foremost centers of its class. From its historic 
kilns have come fine products in overglazed and under- 
glazed decoration, stoneware and soft china. 

The porcelain decorated under glaze, of which there 
are many fine examples, was done by the Danish artists, 
Oluf Jensen, Fischer, G. Rode, Ussing, Sorensen, Ben- 
jamin Olsen, Rocher and Plum while the decorated over 
glaze was turned out by Carl Martin-Hansen, Thorkild 
Olsen; Noe idemand,” WivgPedersents Chry Joaching ay 
Malinowsky and Gerhard Henning. 

In the stoneware section, there are unusual examples 
of the work of Jais Nielsen, Georg Thylstrup, O. Mathie- 
sen, Chr. Joachin, P. Nordstrom and K: Kyhn. There 
are also excellent specimens of dinner services in blue- 
fluted porcelain executed by Professor Arnold Krog and 
old Copenhagen done by Chr. Joachim. 

From the Fayence Factory, there is multicolored fay- 


Forty-six 


Displays at Exposition ‘n 


Tower 
of Light 


ence done by Chr. Joachim, M. Pedersen, R. Harboe, 
Nils Thorsson, Miss Kamma Petersen and Miss Ellen Pe- 
tersen. A feature of this department is the blue fayence 
decorated under glaze ‘““Tranquebar.”’ All the artists won 
grand prizes at previous exhibitions. 

Not only is the Danish exhibit complete in all the vari- 
ous forms of porcelain and fayence but it is also interest- 
ing from a geographical and historical point of view. In 
a large case, near the front of the exhibit, is shown part 
of a collection of porcelain figures which was presented to 
the King and Queen of the country on the occasion of 
their silver wedding anniversary. 

The Czechoslovakian exhibit, which consists entirely of 
fine crockery and glassware, is particularly interesting in- 
asmuch as it represents the premier ability of Bohemian 
artists. Glassware in various shadings and colorings, 
some plain and others elaborately carved, are in promi- 
nence. 

From Austria and the Blue Danube have come individ- 
ual examples of the work in the Wiener Werkstatte. 
There is large collection of fancy ware, old Vienna 
works, glassware and many other items. The works dis- 
played are the products of more than 250 artists in Vienna 
and other Austrian cities. 

Hungary, too, has not overlooked its ability to produce 
fine glassware and it has taken this opportunity at the 
exposition to display its wonders. The Society of Ap- 
pled Arts has worked long and faithfully for the exhibi- 
tion and the Hungarian Government has commended it 
for its activities. 

Striking examples of the work produced by Nippon 
is displayed in the Japanese exhibit. Here, amid’ the 
odors of sandal-wood and camphor, are displayed complete 
collections of pottery, tea-services, cloisonne and many 
other closely connected units. 


After a long and successful career of twenty-six years 
in the manufacture of cut and decorated glassware the 
Quaker City Cut Glass Co. have decided to retire and the 
business is now being closed up by Thomas P. Stritt- 
matter, factory manager. This concern was noted for 
their line of high grade heavy cut glass and secured an 
award and medal of merit at the World’s Fair, at St. 
Louis. Mr. Strittmatter has not announced his plans for 
the future. 

The new addition to the Gimbel Brothers’ store is pro- 
gressing rapidly—the steel work is now up to the tenth 
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floor and the contractor promises to have the building 
ready for the holiday trade. This new section located on 
the northeast corner of 9th and Chestnut Sts., is a portion 
of what will be erected in the future. They plan to re- 
place their present store by new additions similar to that 
which is now being put up, as soon as conditions permit 
them to make the necessary changes, so that the old store 
will be entirely replaced by a fine new building, which is 
claimed by them to be the largest individual department 
store in the world. 


The new bridge across the Delaware River between 
Philadelphia and Camden will be opened July 1. Former- 
ly traffic was compelled to use ferry boats of the Pennsyl- 
vania and Reading Railroads and congestion was so ter- 
rific that streams of motor cars, several blocks long, had 
to wait hours in line for their turn to get across the river. 
The bridge will be inspected by President Coolidge, July 
5, at which time he will attend the Sesquicentennial. 


Business in Philadelphia is improving, which is no doubt 
due to the many conventions being held in this city in con- 
nection with the Sesquicentennial. All the stores report 
good sales and their results show a net increase over busi- 
ness done last year, this in spite of the fact of a falling off 


in sales for the late spring. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Tron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


HARRY M. BORTZ 


REPRESENTING 


ce = 2 Sy oles 4 
HEISEY S di GLASSWARE 
= == a\ — —~ 


FOR YOUR TABLE | 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 
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Dannemann & Co., 910 Arch St., importers of china 
and glassware and hotel china, have decided to retire from 
business. They sold their stock and Mr. Dannemann will 
devote his time to the manufacture of hosiery, in which 
business he was engaged previous to and during the time 
of his connection with the importing business. 


Garrett Bryce, of the MacDonald Glass Co., was in town 
the last half of last week conferring with Wm. C. Byrnes, 
his agent for Philadelphia and Pennsylvania. They booked 
several nice orders for their line of fancy shape stemware 
and Mr. Bryce was so pleased with results obtained that he 
plans to return later to close some deals that opened up 
during his visit. 


Frank Tiedeken, formerly of Ruth & Tiedeken Co. will 
open an office in the Burd Building, 9th and Chestnut Sts., 
as manufacturer’s agent of pottery and glassware and will 
retain the lines that he had before the partnership. He ex- 
pects to move in about a week. More details regarding 
his lines will be given in our next issue. 


George Walker, who represents the Central Glass Co., 
and the Susquehanna Cut Glass Co. left for a trip through 
Pennsylvania last week. He plans to be gone about three 
months, having sent his family to Canada for that length 
of time. 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS COQ. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY CoO. 
Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of OLD 


(CENTRAL 
QUALITY 


Fine Glassware 
Since 1863 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Standard Pottery Co. 


Dinnerware _ | 
at Attractive Prices 
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‘Tea Sets 


of 
Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of “Fea Sets: 

Either open stock with 
extra Tea Cups andsoaur 
ers or upon Sets alone. 


Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Allegheny Ave., Amber and Collins Sts. Philadelphia, Pa. 


Paul L. Larson JOHN F., LANE 


BLOWN AND PRESSED BAR GOODS 
1104 Arch St. TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 


Rooms 351-352 Burd Building 
HOCKING GLASS CO. S. W. Cor. Ninth and Chestnut Streets 


Representing 


McKEE GLASS CO MEER SE OES 
LANCASTER GLASS CO Eastern Representatwe 
MOUND CITY GLASS CO. The Federal Glass Co. 
Specialty Colored Stemware 
Crystal and Decorated Glassware Pets. Glow, Burfundy: Green Bie aoe ee 


spiral optic. 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


UNITED STATES GLASS C0. 


705 Vandam Bldg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 
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The famous 
Indian Tree 

pattern 


Why Syracuse China 


is in SO Many 
American hotels 


THERE are three outstanding rea- 
sons: first, beautiful patterns; 
second, graceful shapes; third, 
remarkable durability. 

And such a wide variety of pat- 
terns—from the narrow formal 
borders to all-over, bright-colored 
designs. The one illustrated is 
the famous Indian Tree pattern 
Meccwunder the. olaze.” Special 
designs are executed by our own 
are stat: 

Year after year Syracuse China 
is proving itself the most satisfac- 
tory and economical hotel china 
in more and more American 
hotels, both large and small. 


ONONDAGA POTTERY COMPANY 
Syracuse, New York 


58 E. Washington St. 342 Madison Ave. 
Chicago, Ill. New York 


SYRACUSE 
CHINA 


Forty-nine 


China 
and Porcelain Ware 


THAT WE CAN ALWAYS 
DUPLICATE 


See our line of Hand Decorated China 
and Porcelainwares on display at: 


THE MERCHANDISE FAIR 
HOTEL COMMODORE 
Booth C-7 
New York City 


July 26-27-28-29-30 


The Kovars will be 1n personal attend- 
ance 


The illustrated.Cake Set consists of 
an unhandled Cake Plate and six plates 
6 inches in diameter, and comes in the 
following colors: 

Yellow 
Gray 
“Lovebird” Green 


with a medallion of flowers in the center 
of the plates. 


$2.50 Each Set 
$24.00 per dozen Sets 


KOV AR’ Sy Inc. 


Czechoslovak Arts and Crafts 


328 East 72nd St., New York. 


CHICAGO OFFICE 


m2 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


J. H. SMyrue, REPRESENTATIVE 


By 


Current Wholesale Distribution Less Than 
Last Year at Same Period 


HE weekly review of local market conditions by 

Marshall Field & Co. aptly reflects the situation 

prevailing in the crockery and glass trade in this 
market. The report follows in part: “Current wholesale 
distribution of dry goods was considerably less than for 
the same period last year, which was pre-inventory sale 
week, held this year two weeks earlier. Road sales were 
ahead of last week but failed somewhat to reach the total 
for the corresponding week a year ago. The number of 
customers in the market maintained about the same figure 
as during the past few weeks. Collections were about the 
same as for the corresponding week last year. 

A brisk boom in almost all types of retail business 
caused by the influx of a huge number of visitors into the 
city during the Eucharistic Congress was the outstanding 
feature of the week in the Chicago district, according to 
R. G. Dun & Company’s Weekly Review, which says in 
part: ‘The boom in retail trade, which reached remark- 
able heights for several days and moved goods off the 
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Ready for Shipment— 


CUE Eee 


UVTI tases 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


= 1751 West 74th Street CHICAGO 
= Phone Hemlock 1000 | 
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back shelves of merchants where they had lain for months, 
was generally considered of a temporary character and 
business in the main continued on its steady and somewhat 
slow gait.” 


Thomas J. Madden, vice-president and general man- 
ager of Becker, Ryan & Co., department store at 63rd 
and South Halsted Sts., was elected president of the 
Englewood Business Men’s Association last week. He 
has been prominently associated with this organization for 
several years. 


Ira A. Jones & Company is receiving new numbers in 
pottery lamp bases in new Spanish colors and attractive 
shapes. This company is also showing many new artistic 
decorations in pleated shades. 


William H. Mann, general manager of Marshall Field 
& Co., wholesale, has resigned, effective July Ist, accord- 
ing to an announcement received here. Mr. Mann has 
been connected with Marshall Field & Co. for the past 
14 years is also chairman of the domestic and foreign 
commerce committee of the Chicago Association of com- 
merce. He reports he has made no business plans for the 
future but will take a long vacation in Europe this sum- 
mer with his family, leaving here July lst. No successor 
for Mr. Mann has at yet been announced. 


F. B. Tinker, direct factory representative, reports that 
he has added the Paden City Pottery Company (Paden 
City, W. Va.), to the factory lines he is already showing. 
This company makes a specialty of teapots, in addition to 
its dinnerware. Mr. Tinker is also showing new encrusta- 
tions from the Lotus Glass Co., Barnesville, Ohio, and the 
new full lead stemware put out last week by the Potomac 
Glass Company, Cumberland, Maryland. The latter line 
consist of stemware in many colors including what they 
claim is the first blown ruby made in this country. 


W. G. Jackson, of the Empire Pottery Co., Burbank, 
Cal., stopped in Chicago a short time on his return from 
an Eastern trip. 


Mrs. W.-T. Darden, wife of W. T. Darden, local rep= 
resentative of the Dresden Pottery Co., left for Washing- 
ton, D. C., last week to attend the wedding of her son, 
J. F. Haley, who was married Thursday, June 24th. 


E. W. Newton, of Earl W. Newton & Associates, is 
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traveling through the East with his family on a two weeks’ 
vacation. He will return to Chicago, July 3rd. 


A Fushing Advertisement 


A “pulling” advertisement is always to be desired. But 


the following story shows how an advertisement may unin- 
G. C. Watkins, of the Ira A. Jones Company, returned 


tentionally push one into undesirable publicity : 
last week from a one month trip through the East. 


fe Tes A reporter recently became the father of a bouncing 


ports business is good in that territory. boy. 


He was so proud of his offspring that he was pre- 

pared to spend a considerable amount in buying a carriage 
M. D. Tinker, associated with F. B. Tinker, factory 
representative, returned from a short trip to Milwaukee 
the latter part of last week. 


in which to wheel the baby; so he told his wife to meet 
him at the office in the afternoon, and they would make 
the purchase together. After the vehicle had been pur- 


chased, he placed the baby therein, and proudly pushed 


D. C. Jenkins, of the glass company bearing his name, the carriage down the street. He noticed that people 
who approached him were smiling, but thought that it was 


on account of the youngster. 


Kokomo, Ind., was a visitor in this market during the 
part week. Finally, some friends who 
met the couple, made such a demonstration, that he said 


F. W. Merry, of the Indiana Glass Company, Dunkirk, to his wife, “You push, and I will go ahead and find out 


Ind., called on the trade in this market last Thursday and what’s the matter.” 


Friday. 


In Market for Ash Trays 


The Alderman Manufacturing Company of Rural Hall, 


riage, nearly fell in a fit. 


N. C., is in the market for several thousand ash trays 


used in smokers’ stands. 


ard trays. 


Further particulars concerning 
size, etc., can be obtained by addressing the firm named. 
To expedite matters, it might be well for any glass manu- 
facturing firm interested to send a sample of their stand- 


mon glass. 


He did so, and looking at the car- 
On the carriage was a placard 


» 


which the salesman had forgotten to remove, which read, 
“Our Own Make.”—The Kablegram. 


Please the Eye 


Colored glassware is very attractive in summertime. 
Summer drinks served in cool green or inviting colored 
amber glasses are infinitely more attractive than in com- 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CoO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint co ine Harry G. Dalzell 
Pressed an own 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
eee nee } 
Cuas. L. SEBRING, Presiden 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY nogM oe 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


VISIT THE SHOPS BUILDING FIRST WHEN IN CHICAGO—17 N. WABASH AVE. 
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Every Town Has Its Aristocrats 
and this dinnerware appeals to the best of them 


Social standing, intelligence, 
good taste—these make the Am- 
ican aristocrat. 
No. 9596 is itself an aristocrat 
among dinnerwares. A beautiful 
body, enriched with a decora- 
tion of rare good taste, in buffs 
and: black, with pink garlands 
and half matt gold handles. The 
execution is faultless. The en- 
semble has that perfection cer- 
tain to influence the purchases 
of the best people. 

See for yourself 

Send for samples 
Original packages available at 

once as well as open stock. 


HEINRICH &) COes 
mark is an 
Assurance of Quality 


WILLIAM G. MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SoxtH Fioors ~ 49-51 West 23RD STREET, NEw York City 


Agent d Agent 
E. M. MEDER CO. : FRANK C. BRANUM 
17 North Wabash Ave. : aor 252 Wilcox Bldg. 
Chicago res : ‘ Los Angeles, Cal. 


Decorated under the Glaze 


UP Ae), Wade @ 3) 
MERCER POTTERY COMPANY 
“TRENTON N= jf = 


» will gladly send copies of this 
monograph on request. 
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OBITUARY | 


Charles Streiff 
Word telling of the death of Charles Streiff, director 
of Guerin-Pouyat-Elite, Ltd., was received in the form 
of a cable at the firm’s New York headquarters, last 
week. Mr. Streiff for more than two years had been in 
charge of the company’s Paris office and the news of 
his death came as a distinct surprise to his many friends 
in the trade here. He had always lived carefully and 
when a letter arrived from Paris a few weeks ago stating 
that he was ill his friends believed it was merely a pass- 
ing illness. A later report stated that death was the result 

of a severe case of typhoid-pneumonia. 


The death of Charles, or “Charlie” Streiff, as he was 
known to a large acquaintance in the crockery and glass 
trade reduces the list of twenty-nine original organizers 
of the Pottery, Glass and Brass Salesmen’s Association 
who started on January 12, 1892, to five. He held card 
No. 21 and was always an enthusiastic worker and sup- 
porter of the organization. When leaving this country 
in 1924 to assume his duties in Paris he mailed one of the 
menu cards of the dinner held by the founders of the 
association and bearing the signature of each, to the sec- 
retary of the Association, : 

Charles Streiff was born in Chaux de Fond, in the 
French section of Switzerland. He received his educa- 
tion in Europe and a sound business training with a 
widely-known banking house in Paris. He came to Amer- 


One of the Newest Patterns 
In 


Service Plates 


Design No. 1147. 


A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


The Sendar Company 


35 West 23rd Street 
New York 


Specials in 
Domestic 
Dinnerware 


and 
Hotel China 


ica in 1892 in seeking broader fields and became connected 


with the French china manufacturing concern of J. Pou- 
yat & Co. So enthusiastically did he apply himself that 
in 1892 he obtained the American agency for Wm. Guerin 
& Cie, another well-known French china concern. -At 
his death Mr. Streiff was known as the man longest asso- 
ciated with French china importing in the United States. 

Then began what was really Mr. Streiff’s life work. 
He traveled for the concern to an extent, but devoted 
his energies particularly to the executive end and to mak- 
ing frequent trips abroad—delegating much of the sales 
work to his associate, Charles Weiss. The Guerin busi- 
ness grew to proportions, Mr. Streiff playing a very im- 
portant part in its development by always keeping abreast 
of the times. 

In 1911 the Guerin concern absorbed that of J. Pou- 
yat & Co., and so, strangely enough, Mr. Streiff was 
once more brought into intimate contact with the house 
in which he had served his apprenticeship, so to speak. 
A few years later the combination came under the con- 
trol of Cassidy’s Ltd., of Montreal and Toronto, Canada, 
and another merger was made with the Elite factory in 
Limoges, formerly owned by Bawo & Dotter, when that 
concern was taken over by Cassidy’s. The new French 
china combine was reorganized as Guerin-Pouyat-Elite, 
Ltd. 

Somewhat over two years ago the management of the 
concern decided that a new manager was needed in the 

(Continued on page 59) 
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Potters’ Convention Opens at Atlantic City 
Next Week 


LL resolutions that are to be considered at the an- 

A nual convention of the National Brotherhood of 

Operative Potters have been filed with the na- 

tional officers here, and are being placed in printed form 

for the convenience of the delegates. The convention will 

open at Atlantic City next week, and will continue for 
probably ten days. 

While no intimation has been given as to the character 
of resolutions proposed by the various local unions of the 
Brotherhood, it has been said by some that there is little 
probability of any resolutions being passed that would dis- 
turb the existing wage scale. 

Some of the resolutions that will be offered on the floor 
of the convention will likely have to do with the internal 
affairs of the organization, and it may follow that the con- 
vention will pass some resolutions that will have some 
effect upon working conditions. However, no authentic 
statements have been made by those in authority as to 
what resolutions have been proposed by the different local 
unions, 

After the convention has adjourned and the United 
States Potters’ Association informed what changes if any 
are desired in the existing agreement between the two or- 
ganizations, a special meeting of the Potters’ Association 
may be called to consider the suggestions offered by the 
Brotherhood. © Should this program be followed, the Ex- 
ecutive Committee will then decide upon the time and 
place for such a gathering. 

From the manufacturers point of view, little probability 
exists for any change in the wage scale that would result 
in a wage advance, the manufacturers contending that at 
this time the matter of a wage increase is out of the ques- 
tion. It is also being pointed out that the condition of 
trade would not permit any disturbance in the wage scale, 
as market conditions do not justify any revision upward 
at this time. 

Members of the executive committee of the Potters’ 
Association were unable to say this week where a meeting 
of the group might be held to consider briefs submitted 
by the Brotherhood. However, it has always follewed 
that the Labor Committee of the Association has been fully 
informed as to the wishes of the membership at gather- 
ings where matters concerning wage scale ‘evisions are 
proposed. 


Rudolph Gaertner Returns 


Rudolph Gaertner, of New York City, has returned to 
the east after spending several days here with his local 
representative, R. L. E. Chambers. 
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Business Normal in Northwest 

‘Business in the Northwest is just about normal,” com- 
mented J. EK. Keefe, manager of the dinner ware and glass- 
ware department of McDonald Bros., Minneapolis, Minn. 
He continued: “Many sections in our territory have had 
very little moisture during April and May, and while 
within the last few weeks some of these places have had 
rains, in many instances the rain was too late. This sit- 
uation may have a bearing in some degree upon the future 
trade. 

“The trade, however, is treading along cautiously on a 
hand to mouth basis, although both pottery and glass 
manufacturers appear to be making prompt shipments.” 


McNicol’s Have Record Shipments 

“Our volume of shipments for the last six months has 
exceeded the record of our plant for the corresponding 
term last year,” related T. A. McNicol of the T; A: Mee 
Nicol China Co., this week. “We have had to get out and 
fight for business like all other factories, but in doing 
so we have been able to book many new accounts, and in 
all our volume will show a greater increase for the entire 
year than during 1925,” 


Sherwood Bros. to Rebuild Factories 

The Sherwood Bros. Pottery Co., New Brighton, Pa., 
have awarded contracts for the reconstruction of several 
factory buildings that were destroyed by fire early in the 
spring. The larger of the new buildings will protect four 
kilns, and will be of fireproof materials. This factory is 
the largest producer of stoneware in this section, and when 
all improvements are finished, the capacity of the factory 
will have been materially increased. 


Joseph M. Wells Shoots a 78 

Joseph M. Wells, of the Homer Laughlin China Co., 
and representative of the East Liverpool Country Club, 
took part in the Westwood Country Club tournament at 
Cleveland last week, and in early play made the course in 
78. There was a field of 172 players, and only six scores 
under 80 were turned in for the first round, and in this 
list Mr. Wells was included. R. L. and Dave Wintringer 
of the Steubenville Pottery Co. and representing the Steu- 
benville Country Club also took part in this Amateur 
tournament. 


Charles J. Knowles Back from Trip 
Charles J. Knowles, western salesman for the Knowles, 
Taylor & Knowles Co., has returned to the home office 


after making a short trip over his territory. 
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Little Change in Generalware Industry 

So far as the generalware industry in this part of the 
state is concerned, new business is still considered more 
or less “spotty.” Mails are unsteady, as they relate to 
new specifications, although road salesmen have been for- 
warding orders in slightly increased volume. 

There is little change if any in the production of local 
plants, notwithstanding the fact that several potteries are 
running on about full time schedules. Some of the smaller 
potteries, however, are working on a basis of 60 to 75 per 
cent, 

Department store buyers are not buying in large volume, 
many of them continuing to place specifications for imme- 
diate needs. Future volume is not heavy, and the manu- 
facturers contend that little change will take place in this 
situation until late in August or early in September, when 
the trade as a whole will begin to order for fall and holi- 
day delivery. 


Decorated Ware Sells Well 


“Decorated ware has been selling, and preference seems 
to be for the ivory body,” suggested W. G. Peterkin, sec- 
retary of H. Leonard & Sons, Grand Rapids, Mich., one 
of the largest wholesale distributors of dinnerware and 
glassware in that part of the country. He continued: 
“As wholesale distributors, we have found regular white 
ware and hotel ware has been moving in satisfactory vol- 
ume. In our opinion, the bulk of the whiteware business 
has been placed for this year, but we are looking for a 
good fall business in decorated dinnerware. 

“In glassware there seems to be a steady demand for 
stemware, both plain and etched and engraved. There 
should be a good demand for glassware during the coming 
holidays.” 


To Issue Book on Bennington Potteries 

There is soon to be issued a limited edition.of a book 
under the title of “The Potters and Potteries of Benning- 
ton” from the pen of John Spargo, president of the Ben- 
nington (Vt.) Battle Monument and Historical Associa- 
tion. The book is to be divided into two parts. The first 
will relate to the so-called Norton Potteries, founded in 
1793 by Capt. John Norton of Revolutionary fame and 
later continued by his sons and grandson. The second part 
will deal with the advent of Christopher W. Fenton, a 
brother-in-law of Julius Norton and with the establishing 
of the United States Pottery by the former. It is also 
related that the extraordinary activity of Fenton lead to 
the manufacture of a great variety of wares at Benning- 
ton, and also numerous ceramic experiments. From a 
historical point of view, the issue will be widely read by 
all students and dealers in ceramics. 


Ivory Body Production Holds Own 
Production of ivory body dinnerware in this district 
continues to hold its own, although it should not be taken 
to mean that the sale of whiteware has been materiaily 


decreased. 
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From the volume of sales for ivory body, it is admitted 
that these stocks have taken the place of white stocks, 
but those firms that have continued a white body to the 
exclusion of an ivory body do say that the demand at this 
season of the year is about normal. 


Many distributors hold the view that while they bought 
ivory body dinnerware with more or less caution early in 
the year, first stocks met with a rather hearty reception 
among retail buyers, and that additional store stocks 
have been ordered more recently in somewhat increased 
volume. It appears at this time that the revival of this 
character of ware has placed in the hands of the retailers 
a proposition that will continue to be in demand for some 
years to come, but at the same time it is admitted that 
white ware will always have an active sale at retail. Not 
a few buyers have related that whereas retail purchasers 
formerly had but one choice, that of white body, they 
now have two (meaning the ivory body). 

Whether or not other manufacturers of dinnerware will 
enter the production of ivory body, remains for the future 
to determine, although it has been hinted here that one 
local interest is prepared to place an ivory body on the 
market when the “time is ripe.” 


J. E. Boring, who has been in charge of the Chicago 
office of the Crooksville China Co., Crooksville, O., for 
a number of years has relinquished his position there to 
go back to the factory from where he will cover Ohio and 
Michigan territory for the concern. Gordon A. Weese, 
who has been in the office at the factory for the past 
seven years, will succeed Mr. Boring as Ohicago repre- 
sentative maintaining a sample room and office in Room 
348, Morrison Hotel, as before. 


Southern Potteries Co. Makes Record 
The Southern Potteries Co., Erwin, Tenn., recently 
established a new high production record for a nine-kiln 
plant. Within one month there were 34 glost kilns fired 
at this plant. 


The Cry Baby 
When Tennyson, humbly asking 
answered himself by saying: 


“\WVhat ain jb 


“An infant crying in the night, 

And with no language but a cry,” 
he took no note of a remarkable fact mentioned recently 
by a prominent man, who said that the noise a_ baby 
makes has the “greatest carrying power of any sound to 
which the human voice gives utterance.” 

The infant’s cry is its armor of defense as well as its 
piercing weapon. None can ignore it. It calls to its 
assistance in times of woe every protector, natural or ac- 
quired—mother, father, brother, sister, nurse and doctor. 
It can keep a household or hospital ward on the alert, 
and the neighbors do not speak lightly of it. 

It is not one more witness to the care Mother Nature 
takes of her little ones?—The Kablegram. 
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Phones Gramercy 0291-0292 


Thomas G. Jones 


Suite 202, 203, 204, 206 


Fifth Avenue Building 
23rd St. and 5th Ave. 
New York 
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Special Sales Items 
for the Fall Trade 


McKee Glass Co. 


COLORED AND CRYSTAL 
Iced Tea and Water Sets 
Cocktail Sets, Wine Sets 

Innovations in Colored Novelties 
Colored Salad Plates 
“GLASBAKE” Cooking Ware 


Beverage Dispensers 


D. C. Jenkins Glass Co. 


FISH BOWLS—MIXING BOWL SETS 


Lemon and Orange Reamers 
Percolator Tops 
Table Ware—Tumblers—Vases 


Mound City Glass Co. 


BLOWN TUMBLERS AND STEMWARE 


made in 
Amber—Crystal—Iridescent 
Iced Tea Sets, Water Sets 
Jugs, Vases, Nite Sets 
Spiral Optic—Straight Optic—Plain 


‘Look These Over’’ 


+ 


You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
select your stock for the en- 
tire season. This centraliza- 
tion of buying opportunities 
combined with the unusual 
convenience of location 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two © elevated @linesmiare 
within two blocks. There is 
a subway entrance © 1 othe 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
atres: Surtace® limes” gage 
busses pass the door. 


The FIFTH AVENUE 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“WVore than an office building” 
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Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


| 
| 
Manufacturers of | 
| 


Delica White Cased Glass 


| | 
| 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
| Cased for Y Special Glass 
| Illuminating Ba ae ate for 
Uses Special Purposes | 


Novelties and Specialties 


K. G.I. “2° SATISFY 
KOPP GLASS, Inc.) 


Swissvale, Pa. 


NICHOLAS KOPP 
President 


HARRY A. ROSS 
Sales Manager 


“Dandy-Line” Yellow BOWL SETS 


Ieee ae iedecs a & hh 
best made. Largest . ae 
selling sets on th? 
market. Why? Let 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 


OF 


ACP OR TERS 
‘““Glassware of Distinction ” 


We are continually adding new | 
items to our already varied and | 


interesting collection of Glass- | 
ware. Among the latest additions to our stock are Sev- | 
eral reproductions of English table service, in blue, 
| ruby and amethyst, also candlesticks and paper-weights. | 
Inquiries solicited and given careful attention. 
CZECHO-SLOVAK GLASS PRODUCTS CO. 


| Office and Showrooms: 48-50 EAST 34th STREET, NEW YORK CITY | 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


PSICHICLO Rr Min clsecetNe 2a Tees fancy 
Va RTs VE Call chwed ree weenie tor ee plain 
LE aptaste © See epee ara tei5 2 octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 


Carrollton, Ohio 
14 Kilns 


Scio, Ohio 
9 Kilns 


Satisticdcustomerskeepus busy 


The 


= ~ , A colorful spray ar- 
oO € . rangement in the 
\ Bree 2) 9 > Fixe French “Art Modern”’ 
Vee jdt. B: a style. Done in brick 
\ a @ - 4 : 
& oS Ses red, lemon yellow 


asure blue und black. 
Edge lines im tan. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison. 
Eastern Representative—Herbert A. Wellington, Boston,Mass 


The 
Crooksville China Co. 


Crooksville, Ohio 
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The modern hostess has responded to the call for novelty—and the great util- 
ity—of glass service for occasional entertaining and even for certain courses 
of the formal dinner. 


The No. 310 Salad Set is shown. It is only one of many items, in the finest 
pot glass—crystal and colors—now available 
for attractive display in the show-room and 
use in the home. 


Plates of all sizes, Bowls for every purpose, 
Whipped Cream, Berry and Dessert Sets, 
Comports, Candleholders 
for decoration, offer the 
dealer an opening to a fer- 
tile field) tor extendime 


sales. 
Og Mo 9 Nn gg Na 9M Ma Oy NO Na ge Ne gM Me Mg Me Mg Ne MN, Nag, NI, 
“Ss MMF Mt 7) =%t oF am 1%? a5%F 0% rte Mt tet = %F =? 


UNITED STATES GLASS COMPANY 
PITTSBURGH, PA. 


Consult nearest Sales Representative or write us direct 


A Morecroft Product 


IN A GREAT AVARTIE RY SOF 
SHAPES, DESIGNS, (COLORS, 
AND PRICES. 


Dolphin— Early American | 


and tall slender graceful lamps in 
light and polished mitre cuttings in 
crystal and colors are best sellers in 
representative lamp departments at 
the present time. 


L 


F. L. Morecroft 


will have display of lamps and glassware 
in PALMER HOUSE, CHICAGO, begin- 
ning July 6th 

and 
HOTEL McALPIN, NEW YORK CITY, 


beginning July 19th, Room 3862 
Samples will be sent prepaid. 


ldealsGuteGlasci@er 


F. L. Morecroft, President 
Canastota, N. Y. 
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Bradstreet’s Report 

(Continued from page 37) 
ping orders, with north Pacific lumbering operations re- 
ported being largely run at little or no profit. 

The shoe industry has picked up somewhat, especially 
at the west, but output is still well below 1925 for the 
year to May 31. 

Despite the irregularities in buying, especially in ap- 
parel lines, due mainly to past unfavorable weather, the 
general situation at the turn of the year is much more 
cheerful than seemed possible a few months ago, and cur- 
rent distribution now seems fairly well in advance of 
last year at this date. The chief element of uncertainty 
at present seems to be the matter of wholesale prices, and 
particularly of farm products, which have tended to re- 
cede further on better crop prospects. The grains, cotton 
and dairy products have shown weakness this week, and 
corn is at the lowest point since 1920. The monthly price 
movement, however, does not seem to promise much, if 
any, extension of the decline which has characterized the 
index numbers since last December. 


Glass News 
(Continued from page 45) 
Pennsylvania Co. Has $100,000 Fire 

A fire loss placed at $100,000 was sustained at the plant 
of the Pennsylvania Glass Sand Co., Hancock, Md., a few 
days ago. The company supplied sand to many flint glass 
producers throughout the country. The last was the third 
fire to have caused damage to this property. Pittsburgh 
interests control this property. 


Glass Workers Meet on July 6 


The annual convention of the American Flint Glass 
Workers’ Union is scheduled to open at ten o’clock A. M. 
on Tuesday, July 6, 1926, in the William Penn High 
school, Philadelphia. C. A. Crosson of Local Union No. 
64, Philadelphia, will call the convention to order. Mr. 
Crosson has acted as chairman of the general arrange- 
ments committee. 

A representative of the Mayor of Philadelphia will give 
the address of welcome. This will be responded to by 
President W. P. Clarke of the union. 

In the neighborhood of 125 delegates will be at the 
convention which will be in session until July 15 or 16th, 
when it will adjourn, going to Atlantic City for the con- 
ference with the manufacturers which will open on Wed- 
nesday, July 21. 

The convention will be addressed by James Maloney, 
the popular and efficient president of the Glass Bottle 
Blowers’ Association, and a number of glass manufactur- 
ers and men engaged in kindred lines of work. Among 
these so far announced may be mentioned: Edward Gil- 
linder, president of Gillinder & Sons, Inc., Philadelphia, 
Pa.; F. D. Gill, president of the Gill Glass Company. 
Inc., Philadelphia; Frank Yockel, of Charles Yockel & 
Sons, mold makers, also of Philadelphia, and J. E. Mars- 
den, president of the Marsden Glass Company, Ambler, 
Pa, 


Delegates to Glass Workers’ Convention 

The Flint Glass Workers’ Union of Bellaire, O., met 
recently and elected delegates to attend the national con- 
vention which will meet in Philadelphia, Pa., next week. 
Those named to represent the Rodefer Glass plant are 
Chiff Voght and Roy Churchman. The Imperial Glass 
plant will be represented by John Curtis, Amos Johnson, 
David Jones and Howard Dunfee. 

Local Union No. 13 at the Imperial plant has also 
chosen George Barrett to represent it at the state meeting 
of the American Federation of Labor, to be held at Akron, 
O., the latter part of July. 


Obituary 
(Continued from page 53) 


Paris office, and induced Mr. Streiff to give up his work 
in this country and return to France as a director in the 
concern, in charge of the Paris office. He accepted the 
offer, not without many regrets at leaving this country, 
where he had spent so many happy years. 

Personally Mr. Streiff was a charming, courteous gen- 
tleman. A good “mixer” and extremely popular in every- 
day contacts with his American contemporaries, he still re- 
tained not a few of the mannerisms—not to mention the 
chivalries—of the Old World that ingratiated him with a 
very wide circle of business men of prominence. He was 
a delightful host and a lovable companion under any and 
all circumstances, and a business man of marked acumen 
and a broad knowledge of the French china industry in 
all of its ramifications. 

Mr. Streiff is survived by Mrs. Streiff, who is an 
American by birth. The sympathy of her late husband’s 
friends in the great loss she has sustained will be unani- 
mous and sincere. 


George M. Tams 

George Tams, 55, an official of the Greenwood China 
Company, of Trenton, died of Bright’s disease Thurs- 
day, June 17th, at his home at 111 Second Avenue, Bel- 
mar, N. J. He is survived by his wife, a son, Theodore 
T. Tams of Trenton, four brothers, William H., W. 
Blaine, Raymond R. and Thomas W. Tams, all of Tren- 
ton; three sisters, Mrs. Frank Gee and Mrs. H. P. John- 
son of Trenton, and Mrs. Charles L. Zenker of Trenton 
Junction; and two grandchildren. 


To Form Import Managers Division 

Representatives of twenty-six retail stores decided at a 
meeting recently to form a new Import Managers’ Divi- 
sion in the National Retail Dry Goods Association. A‘ 
temporary organization was.set up at the meeting and L. 
Abramovitz, import manager, The National Department 
Stores, Inc., was unanimously elected temporary chairman. 

The work of permanently organizing the new division 
will be pushed forward immediately, Lew Hahn, man- 
aging director of the National Retail Dry Goods Asso- 
ciation, announced after the meeting which was held at 
Association headquarters. 


CROCKERY AND GLASS JOURNAL 


NTTUTVUTUTVUTTTTTTTTTVTOTOUUUUOOUOUUOTTTTTONVOTOOOUUUUOUOUUUUUUNUUUOTOTIOOOGOOCCUOCUUOUDNTROULURUUUUUUCUUCONOTOOCOCCUUOOCUUULUOUULCUDLCULULCLULULROOGGQUCLUULLLLLLLLLLLLLLLLLLLCLLLLLLLLLLeLoouooLLLLLLLLLLLLLLLLLLLLLLLLCLLUL a coneceoo cnn oeoLeLCCLLLLLLLLLooc 


ink, (@, (Ghee (Cop,, 


186 IPs cog daly 1) Jekbbole. 


R. B. Reineck, 


R.A] Neel: 


Sugar Bowls 


for tray and 
service but perhaps you 
did not know where to 
buy them. 
your orders direct, and 
without delay. 


We guarantee these 
bowls as 
sented. 


7704 Tioga St. 


Illustrating our 1803/8144”, also 14” Mould 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 


Fred Stott, 
1007 Filbert Street 


200 Fifth Avenue 
BOSTON SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH, 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


41 Pearl Street 
Traveling Representatives 


1422 E. Marquette Road 
CHICAGO 


SUTTUITOEVUTUOUOVUOAEANCOCUORUONCOAUOQUONTIGUUONEONLORUORUUAUQAUONCONUONDAROGUDICONIONLONUUOCOALOGLOMEOUUUORUNTRONUACONUEMHOLUOLUOEOEOEAIUOLOATONUONUORUONUOACONUORCOAULAUONUOACOGPONUUNUUOT OO OUT 


HERE IS) 


We know you want our 
individual, economical 


Sanitary 


In 3 Sizes 


cafeteria 


We will fill 


iurencasonesenancnnieneeenrr ohh 


repre- 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


Pittsburgh, U.S. A. 
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There Is Only One 


Ivory Porcelain 


The Genuine 
is stamped 


Reg. U. S. Pat. Office 
Pat. 2-14-1925 


We respectfully remind dealers and 
others that this name “Ivory Porce- 
lain” is the trademark of the Ivory 
earthenware made only by The Seb- 
ring Pottery Co., Sebring, Ohio. This 
trademark was registered in the 
United States Patent office on Febru- 
ary 14th, 1925; 


Ware not stamped “‘Ivory Porcelain by 
Sebring’’ cannot be lawfully adver- 
tised or sold as “Ivory Porcelain.”’ 


We have endeavored to make the 
trademark, “Ivory Porcelain by Seb- 
ring’? synonymous with the finest 
earthenware. It is only natural that 
we should protect this good name to 
the limit. 


The Sebring Pottery Co. 


SEBRING, OHIO 


CHARLES L. SEBRING 


President 
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Assortment 


Line As Can Be Made 


F you are interested in an exclusive 
two-tone color line and a line that 
you can control that your competitor 
cannot get—see our display when in 
: New York this summer. 


| 12 Patterns Carried In Stock 


Fred C. Reimer Co. 


Incorporated 
49-51 West 23rd Street 
New York 


As Good A Class Stem > 


— GeorGE C. KINDT & Co. 
INC. 
19-21 WEST 24TH STREET 
| NEW YORK 


oA NNOUNCE to 
the trade that their 
Fall line is now 
ready for inspection. 


——-+ + — Bo re + - 


be found a 


Here is to 
complete display of 
Brass Wares 

| Mahogany Specialties 
Smokers’ Stands and Sets 


Humidors 

Mahogany Specialties 
Floor Lamps 

Silk Shades 

Silver Plated Wares 
Jewel Cases 

Framed Pictures 

Clocks 

Mirrors 

Decorated Basket Wares 
Artificial Flowers 
Venetian Iron Goods 

| Ships Models 
Pillows—Velour and Silk 
Bread Boards 

CtC. eles eLC.. 


——-s 


THE WELL KNOWN 
HEADQUARTERS FOR 
DOLLAR DAY SPECIALS 


+ —__ 


Pa iobi CO. -OURVSHOWROOM 
MeLinte CONVINC Hey OU 


oe 
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Here is shown a section of the showrooms of the new “House of Stewart’ recently opened on Thirty-second Street, New 


York. 


These showrooms are regarded as being among the most beautiful in the country. 


Labor Lestroying Labor 


(Reprinted from the 1885 files of the CrockERY AND GLAss JOURNAL.) 


The antagonism which of late years has sprung up be- 
tween capital and labor does not comport with the peace 
and comfort which existed thirty years ago, when com- 
mon labor could be had for seventy-five cents per day, 
and a jack carpenter for ninety cents. Bare floors, log 
houses and hickory firewood seemed to afford more con- 
tentment than the rich carpets, elegant residences, and 
Success too often begets 
Ambition drives men to extremes. A little pros- 
perity sometimes becomes dangerous. Thus the strongest 
element in labor strikes consists of men, many of them 
foreigners, who, but for abundant and well-paid labor, 
would not indulge in a strike—men who have prospered 
by labor and very cruelly and inconsistently plan to de- 
prive their fellows of the same prosperity—men who too 
frequently are the least skilled in the pursuit they follow, 
and are less intelligent than those who suffer most from 
strikes. The claim that the advance in wages sometimes 
obtained by these strikes is compensation for a strike is a 
mistaken one, idlers beget expense, and besides the time 
lost, the daily expense is greater than that spent in work. 

he folly of this thing is inexplicable. What shall be 
Building up to 


base burning stoves of today. 
unrest. 


done with it is yet an unsolved problem. 
tear down should be the work of an age, and not of an 
hour, as if prompted by the sole desire to make trouble 
for trouble’s sake, the very thing which men ask others 
to do they would not do themselves. And so capital is 


treated, as if it were not worthy of culture, whilst it is 
the lack of capital in themselves which these men deplore 
and strive to obtain by forced means. 


So it comes about, that skill in business and money are 
both timid about entering a field to sustain or create the 
prosperity which these men clamor for, and thus their 
actions rebound upon them with double force. All this 
results in great damage to the best interests of the coun- 
try, and shows how little wisdom there is in selfish and 
tyrannical combinations. The New York Tribune has a 
very strong and consistent article upon the folly of this 
thing and closes as follows: 


“Thousands of business enterprises must fail and pass 
away in the sharp competition which lower prices will 
force upon them unless every indication is at fault. 
Wages are to be lower instead of higher, and the means of 
subsistence, food and clothing will inevitably fall with the 
price of labor. The condition of working men will of 
course be no worse than it is now. But every effort like 
those now making to resist this inevitable readjustment 
by artificial means, so clumsy and so lawless as the ma- 
chinery of strikes, can only result in injury to the la- 
borers themselves, and a widespread damage to the com- 
munity at large. Ignorance of laws is always a force, 
and a deleterious one in society. But it becomes many 
times more destructive when organized, and a strike nine 


times out of ten is merely ignorance organized.” 


———— 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


OO MOTT MOM TT 


Handsome Line of 


AUIS, 


with Silk and Parchment Shades 


Flogel Decorating Works 
R. H. FLOGEL, Proprietor W. (e. Lynch 


129-131 Fifth Avenue 
New York of the 


Taylor, Smith & Taylor Co. 


Potteries 
HAST LIVERPOOL, OHIO 


Will have an exhibit of all the New 
Dinnerware Patterns both in Open 
Stock and Short Sets. 


at the 


Imperial Hotel 
: Broadway and 32nd St., 
Illustrating our new Ese 


Gold Relief Design 


Combining a graceful gold relief treatment on an amber back- 
ground. An irregular border effect which makes a delightful con- 
trast with the plain crystal. Also may be had in a cut design. 

Made in the most salable items such as cheese and cracker & J, he es ; / 
dishes, bowls, salad plates, salad sets, candlesticks, comports, Western Buyers are invited to come 
mayonnaise sets, etc. in and see the advance lines. 


Mcderately Priced Prompt Deliveries 
Special Designs Can Be Created on Application 


Sixty-four 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


0 


EXPERIENCED MAN SEEKS POSITION 


MAN who has served many years as general salesman under 

the tutelage of one of the most successful managers in. the 
general ware industry, whose position brought him in contact with 
principal | yuyers throughout the country, desires to make a new con- 
nection of responsibility as general salesman or manager of office. 
References of the highest “character. Box 559, CROCKERY AND 
GLAss JOURNAL. 


WANT SALESMEN FOR SIDELINE 


ALESMEN—Soliciting department stores, furniture or art 

stores can increase their earnings materially. An opportunity 
exists to travel for an old established manutacturer of popular 
priced framed pictures and mirrors on side line commission basis. 
Write giving territory and lines now handled, age and references. 
Box 557, CROCKERY AND GLASS JOURNAL, 


AGENT SEEKS CONNECTIONS 


ANUFACTURERS’ representative with display room 

established in Chicago ten years desires connections to 
represent manufacturer of pottery, glass or lamps. Complete 
lines or specials. Commission basis. Address J. B. Finn, 130 
North State Street, Chicago. 


Retail Research to Train Buyers 


The Retail Research Association is now operat- 
ing a plan of bringing into the New York office 
one assistant buyer from each of the eighteen 
associated stores for a period of ninety days. Dur- 
ing this time these representatives will be given 
an intensive training course in retail buying. 

At the end of the course the assistant buyer re- 

| , turns to his store and another member of the buy- 
ing personnel is sent to headquarters. 


‘Suburban Sale’ Proves Successful 


The two-day Suburban Sale, a co-operative, selling 
event of 150 merchants, was the greatest and most suc- 
cessful drive ever made for business in suburban com- 
munities, according to M. B. Norton, president of the 
Niagara Falls Retail Merchants’ Association. 

The number of out-of-town shoppers broke all previ- 
ous records and the success of the event was so well 
demonstrated that it will probably be staged every year. 

To advertise the sale, a motor caravan, comprising more 
than 200 trucks belonging to the participating stores, made 
a tour of Pekin, Sanborn, Cambria, Lewiston, Youngs- 
town and a number of other suburban towns. 

T. W. Stephenson, of the S. S. Kresge Co., was chair- 
man of the Committee of Arrangements. Other members 
were Ralph Kendall, secretary of the Retail Merchants’ 
Association; G. S. Terhune, of G. S. Terhune Co.; W. W. 
Booher, National Cash Register Co., and Newman Gold- 
stein, of the General Advertisers’ Service Company. 
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Knost Succeeds Davis 


A. C. Knost has succeeded Sam C. Davis, who recently 
resigned, as secretary of the Dayton (Ohio) Retail Mer- 
chants’ Association. 

Mr. Knost has spent eighteen years in department-store 
work and twelve years with one of the leading chain store 
interests. 

Mr. Davis has been made assistant managing director 
of the Chamber of Commerce here. 
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PETER POTTER SAYS: Lightin’ a firecracker with 
a cigar butt reminds me o’ th’ feller who sent out in- 
experienced men to sell his china ’n’ glassware. Like 
th’ firecracker th’ bizness blew-up. 


Quick Selling Cut Stemware at prices 
that show Good Profits 


The two patterns shown here 
are popular, well executed and 
refined. 


Carried in open stock (includ- 
ing Nonik). 


Send for sample assortment. 


Local firms re-ordering 
weekly. 


HUDSON RIVER CUT GLASS CO., INC. 
F. W. Pope, General Manager 
147 E. 125TH ST., NEW YORK, N. Y. 
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Established 1869 


B. F. DRAKENFELD & C0., Inc. 


50 Murray Street New York 


COCO UC eee 


Sole Sales Agents for the Glass Industry 
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American Smelting & Refining Co’s 


DENSE 
WHITE 
ARSENIC 


Ea Ga oA 


E. J. Lavino & Co’s 
Manganese Dioxide 


Powdered—Granular—Pea Size 


Sth 
Annual 


CHICAGO 
GIFT SHOW 


HOTEL SHERMAN 
August 2nd To7th 1926 


Everything for the 
Gift Trade in widest 
profusion shown in 
two hundred fifty 
rooms on three 
floors. Attend for 
economy and _ for 
service to your 
trade and business. 


GIFTS, ART WARES & NOVELTIES ASSOCIATION 10 § LA SALLE STREET CHICAGO 
EL ETE PA ae A IE LAT OE 


* mark the dates on your calendar now. 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


A practical, 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. | 


Demarest Publications, iw. 


Publishers 


45 East 17th St. New York 


“Always at Your Service” 


Mary Ryan Organization 


China ‘Perfume “Bottles 


Imported China Perfume Bottles, 
Individually Boxed, Assorted 


$5.00 doz. 
12.00 doz. 


Small size, 314” 


“é 5” 


Large 


17 N. WABASH AVE. 
CHICAGO 


225 FIFTH AVE. 
NEW YORK 


Mary Ryan 


Sixty-six 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTH, 85-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of Chirx and Glass, Mfrs. 
of Lamps, Shades ad Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
{mporter of Crockery, China ani 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ince., 11 
East 86th St. 
The Famous “Haviland China” 


known since 1840. 


KAHLA CHINA CORP., 39 W. 23rd 
St. 

Joseph M. Watte, Pres. Gram. 0687. 

rman dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., $9-41 
West 23d St. 
Ahrenfeldt French China. 


LEVY BROS: CHINA’ CO., 35 W. 
2S TO NS bs 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


pee N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Ltd. china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux’—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


Carlton , 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 23rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rifed Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac! 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges. France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS | 
3 town, W. Va. D. King Irwin, Repre- Fifth Ave. = 
a sentative, Fifth Ave. Building Manufacturers and Importers, Earthe HORACE C. GRAY CO., Fifth Ave- 3 
a Fine blown tumblers and stemware. enware, China and Glassware. nue Building. z 
2 FOSTORIA GLASS CO., 141-147 ROSEVILLE POTTERY CO., 18 Representing Fenton Ce ee 
2 Fifth Ave. West 28rd St. F. D. Van Arsdale, eae ie c fhe Ring pi Ase = 
= Pressed and blown glassware. Chas. New York Manager. Cut. Gh We ‘ rel d Gl red = 
2 _L. Weddle, Representative. Art. Pottery—Jardinjeres, etc—Chil- F735) “Cride Table Glasswure and = 
= Bere Tams. igh Grade _ Table Glassware and = 
2 GILLINDER & SONS, Inc., 220 Fifth Specialties. Southern Potteries, Inc. 3 
= Ave. THE SEBRING POTTERY CO., Se- Decorated and White Dinnerware. =z 
3 Lighting glassware, glass specialties. bring, Ohio. Indiana Glass Co., Pressed Table = 
5 New York Office and Sample Room. Glassware 4nd Lamps. West End 2 
2 SUSyUEHANA CUT GLASS CO. 206 Lexington Ave. Chicago Office Pottery Co., Dinnerware and Special- 
= T. W. Hamilton, Representative, 189 and Sample Room, American Furni- ties. Co-Operative Flint Glass Co, = 
= Fifth Ave. ture Mart Building, Spaces 930 and pat and eee oe Kaseaieks 2 
= ‘ ; quaria, etc. elephone, ramercy = 
2 WESTON GLASS CO., INC. Soa eae re Dive. 6311. Z 
= Blown Tableware. T. W. Hamilton. THE CRESCENT CHINA CO., Se- = 
Z Representative, 139 Fifth Ave. i hae . een D. KING IRWIN, Fifth Avenue Build- = 
2 . I. George, Representative, ex- ing. = 
= UNITED STATES GLASS CO., Albe- : : : ' 4 d = 
2 marle Bldg., 24th St. and Eecadoay, ee ee ce Iroquois China Co., Hotel China. Na- 2 
= Pressed and blown glassware. JOHN L. PASMANTIER & SONS, 5 tional China Co., Quality dinnerware. = 
2 West 20th St. Paden City Glass Mfg. Co., Table, sod- = 
= WESTMORELAND GLASS CO,, Quality Dinnerware and Pottery Spe- fountain glassware. Economy Glass = 
= Horace C. Gray Co., Representa- cialties. Telephones, Chelsea 8265 and Co. Suite 319, telephone, Gramercy = 
= tives, Fifth Avenue Building. 0540. , 6571. = 
= Pressed glassware, decorated glassware, j = 
= novelties. THOMAS G. JONES, Fifth Avenue = 
Z Building. : 
E Representing McKee Glass Co., Bel- = 
= LAMPS, SHADES AND LIGHT- COX & COMPANY grade Glass Co., D. C. Jenkins Glass 3 
z ING FIXTURES Co., Mound oy Glass Co. Pressed = 
= i and Blown assware. Telephones, = 
2 THE BRADLEY & HUBBARD MFG. Ieyrentn Avenue Gramereyi 201-292. i 
: CO., Fifth Ave. Bldg., Fifth Ave grip ee 2 
2 and 28rd. St. Nie cer setote! aireet GEO. C. KINDT & CO., Inc., 19-21 W. = 
2 Electric Lighting Fixtures and Telephone Watkins 8467 24th St. a 
= Lamps. Manufacturers and Factory Agents. = 
= VICTOR BRISBOIS, INC., 200 Fifth Brass wares, mahogany goods, serving 
4 A: (es) trays, mahogany candlesticks, floor = 
: ei assware ! lectroli ilk shades, silver- = 
= Room 210, Lamps and Cut Glass. ERP AS SATE ANTES Le og) rs = 
= : plated wares, decorated basket wares, = 
2 NORMAN HAWTHORN, 225 Fifth Imperial Glass Company toys, dolls. Telephone, Farragut 8850. 2 
2 eae: pu eon Cee Co. = 
= « onita Ar ass Co. = 
2 Wrought iron Lamps. The Better T RB. Clark & Co. McKENNA BROTHERS SALES 2 
= ae NE So ee S. K. Bitner & Co. CORPORATION, 1271 Broadway, . =z 
2 PHOENIX G"ASS CO., 230 Fifth corner 32nd Street. = 
E Ave. , McKenna Brothers, cut, colored and = 
= Illuminating glassware, electric port- Dinnerware decorated lines; Utility Glass Works, = 
= ables, oil lamps, etc. Telephones, , : Stemware; D. B. Lehman, light cut- = 
2 Ashland 9024-9025. ahs Homer Laughlin China tings. Telephone, Pennsylvania 2165. = 
= ; 0. = 
2 ; : : INC., Onyx Building, 1107 Broad- = 
5 Table, Boudoir, Desk, Piano, and Floor = 
2 Lamps in exclusive designs and finishes. Underglaze Hotelware Sn eee a fend blown table mane 
=] Chas. J. Dela Croix Co., representa- Coolkt-China. Go CC aaah Damar a! = 
2 a . and lighting glassware. Pope-Gosser 2 
= China Co., dinnerware. Telephone 2 
= THE MAIBRUNN CO., Inc., 44-46 Watkins 8634. = 
2 East 25th St. Pottery = 
2 Lamp Shades and Lamps. Telephone OetordePott S. H. SLOBODKIN, 18 West 23rd St. 2 
A Madison Square 8860-8861. SPA Representing Canonsburg Pottery Co., S 
3 W. S. George Pottery Cae: qrenee e 
= ee Cut Glass Works. Telephone, Gram- = 
: DOMESTIC POTTERY ere, : 
2 ART INDUSTRIES, INC., 225 Fifth DECORATORS ; = 
a Ave. VAIL AND YOUNG, 200 Fifth Ave. 2 
2 Sole Manufacturers of “Lavinite”? Art FLOGEL DECORATING WORKS, Representing = 
e Ware, Table, and Boudoir Lamps, 129-131 Fifth Ave. : The Coshocton Glass Corp. = 
z Novelties and $1.00 Specials. Dealers and Decorators of Fine Glass The Belmont ‘Tunbler Co. = 
2 and China. R. H. Flogel, Proprietor. Sneath Glass Company = 
= RD seam CHINA CO., Cam- Phone, Ashland 2355. Jackson Vitrified China Co. E 
2 H. F. MacKenzie, representative. New ae Sg CO., INC., Fifth Reich ot see. eee pmpanys = 
= York showroom, Room 309 Bartholdi venue Building. = 
2 Building, 2 East 23rd St. Exclusive China and glass decorators. Gold en- HENRY WITTE, 43 West 28rd St. 2 
= patterns in quality merchandise. Home crusted, lustre, plate etchings and light Representing Maryland Glass Co, 2 
= of the original Good Luck and Jewel cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 3 
= decorations. ware. Elite, Ltd., Dinnerware Lines. = 
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D. KING IRWIN 


SUITES 315-317 
200 Fifth Avenue, New York 


Iroquois China Co. 
Hotel China 


ewer wees 


National China Co. 


Dinnerware 


Economy Glass Co. 


Lead Blown Glassware 


Paden City Glass Co. 


Pressed and Blown Glassware 


ewe eee 


New Designs - New Items 
For the Fall Season 


Will make a call at our salesroom both 
interesting and profitable. 
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English Dinnerware 
at Its Best 


THREE WEG aes 
AND OVER 20 PATTER 


CP ATTERNs exquisitely hand paint- 
ed upon an ivory body of beauti- 
ful depth and lustre ;—all beneath an even 
transparent glaze. 


English Earthenware at its highest degree 
of quality and perfection, in a new weight 
besides the regular dinnerware form. The 
plate is flat rimmed with a slightly rolled 
edge. In hotel weight, the edge is welded. 


Three weights for your selection, Regular 
Dinnerware, Hotel Weight, and the special 
Tearoom Weight which is midway be- 
tween, and generally adapted for all usual 
uses. 


SPONSORED BY 
Ae |. PondevillesweCo.. 
24 West 23rd St., New York City 


This quaint, old English 
back stamp identifies GEN- 
UINE FONDEVILLE 
HOMESTEAD WARE. 
Look for it! 


July 1, 1926 
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The (arrollton Pottery 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
OUPERIOR? 


SEMI -SQUARE —— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


The Globe China Company 


Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


" Pottery anil iPorcelai’? 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Sixty-nine 


a Fee or 
Rose Marie Shapes 


Snappy Decora- 
tions 


Wonderful 


REPRESENTATIVES 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; ; 


20 cents per line for following in- 

Rates: sertions. Seven words per line 

Minimum initial charge $2 pays 
ble in advance, 


Haviland China 


is stamped 


apvilay, on white china 
France, 
DECORATED BY 


es 0, on decorated china 
Limoges 


We respectfully remind dealers that the 


china stamped “Haviland "or Haviland & Co.” 


is the only china known since | 840 as Haviland 
China and that any other ware with the: name 


Haviland in its stamp cannot be lawfully sold 


as Haviland China, or without the mention of 
the name in full with which it is stamped. 
Any infringement upon our exclusive right 


to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 
for damages. 


laciend Ol tree, Oy Inc. 
11 East 36th St., New York 
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